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I .  INTRODUCTION

The h istory o f  horns decoration can be traced to the 

prim itive oave drawings o f  our rmnote ancestors. Since 

prehistoric days man has continuously sought ways to express 

and communicate his thoughts through paintings, drawings, 

sculptures and te x t ile s . Bach c iv ilis a t io n  has developed 

i t s  expression o f  decoration based on the interests and needs 

o f  people, say Richard Shoemaker (195&)^•

A hone provides space fo r  the various phases o f  daily 

liv in g . Kach place or room has a defin ite  function. Its 

arrangement and decoration express i t s  particular use, Kay 

Peterson (1949)^*

Home constitutes the environment in which a great part 

o f  the liv es  o f  members is  spent. As such they influence 

constantly and profoundly, their personalities. Therefore a 

home need to  be furnished w ell.

In order to  furnish a home, a r t is t ic  talent is  required.

The way a home is  furnished, represents the personality o f

the homemaker. The f ie ld  o f  art touches our liv es  at every
3

point. Ihulkner et a l (1959) opine that art is  a many sided 

subject and can be approached in a variety o f  ways.

Interior decoration is  one o f  the creative arts trans­

forming an empty house into a place o f  restfu l beauty. It 

does not require dexterity o f  hand and s k i l l  in eraftmanship 

fo r  it s  successful practice but rather s k i l l  in selection  and 

arrangement. The real aim o f  in terior decoration is  the
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creation o f  beautiful and f it t in g  hone. According to 

Soundararajan (1965) in terior decoration is  the art o f  

adjusting the space and equipsent to  suit the fundamental 

and cultural needs o f  the dwellers. Home furnishings, pictures 

and other accessories constitute the equipment In a room and 

they are arranged harmoniously fo r  the pleasing e ffe c t . As 

Agan (1939) says th is  creative a ct iv ity  o f  house should be 

based on an understanding o f  the family concerned, on accep­

tance o f  the function and u t i l ity  o f  each room and an under­

standing and appreciation o f  the use o f  colour, lin e  and form 

in the creation o f  beauty.

The twentieth century is  witnessing the development o f  

new type o f  architecture, home furnishings and other products 

which are unadorned and e ffe ct iv e  as machines that inspired 

and produced them. learn et a l (1957)^ l i s t  furnishing 

materials as materials used to  moke curtains, s a il  hangings, 

coverings fo r  furniture, cushions and panels fo r  screens. They 

have varied designs, colours and sty les . FUrnishing materials 

whether hung, draped, o r  stretched include skins,leather, hide, 

fabrics woven from fibres  o f  animal, vegetable and mineral or ig in . 

In. th is century synthetic materials and p lastics  have provided 

further variety .

FUrnishing materials are simple home equipments, which 

can be used frequently and replaced easily . They look and fee l 

so fter  than any other material and are o f  d ifferent textured, 

brightly coloured and rich ly  patterned. A ll these qualities 

make them link together people, furniture and architecture In 

a way unequalled by anything.
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Carpets and other fabrics fastened to  the flo o rs  and 

walls i f  used appropriately, emphasises the architectural 

quality in a room. Upaholstery and table linen adopt them­

selves to  the seating on tables on which they are need.

Curtains and draperies take part o f  architectural quality o f  

windows as well as relate openings to  the enclosing strudtures 

and to  the furniture o f  the room.

This study alms at the Home furnishing practices o f  

sane selected urban homemakers in  terns o f  se lection , main­

tenance, care, stitching and storage o f  te x t i le s , in order to 

locate the probleeis and o ffe r  suggestions fo r  solu tion . It is  

hoped that th is  study w ill interest the producers o f  various 

brands o f  home furnishing materials in the furnishing preference 

o f  the homemakers in Coimbatore o ity .



I I .  REVIEW OF LITERATURE

The available literature has been reviewed under the 

following headings:

1. Benefits derived from home decoration

2. Materials suitable fo r  home decoration

3. Planning, selecting and purchasing o f  furnishing 
materials

4. A pplication o f  furnishing materials in  d ifferent 
areas

5. Stitching o f  furnishing fabrics

6. Care and storage

1. Benefits Derived From Home Decoration

"A house is  more a home fo r  being a work o f  A rt", refer
7

PUulkner et a l (i960) as quoted by Frank Lloyd. It is  an 

indispensable fa ct  that every human being liv e s  and moves and 

has the major part o f  his liv in g  in a home.

According to  Soundsrarajan (1963) whether one is  a 

prince or  a beggar, an in dustria list or a worker, a landlord 

or  a farmer or  whatever may be erne's position  In the society , 

a good proportion o f  one's time i s  spent at home. The home can 

make or mar one's wellbeing. The best o f  a c iv ilis e d  nation 

l i e s  it s  sweetness o f  home and the people who l iv e  in.

As opined by Dorsey (8) a real home is  made iq> o f  a 

combination o f  many d ifferent things, some functional, some 

decorative. These two aspects o f  i t  are equally important and 

even overlap to a certain extent. The great thing is  to preserve 

a proper balance between them and net to  le t  either one overweigh
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the other* Hone furnishings, p ictures, and other aocessorie6 

constitute the equipsent In a room and they are arranged har­

moniously fo r  the pleasing effect*

Laura et a l (1957) l i s t  out furnishing materials as 

the materials used to  make curtains, v a il hangings, coverings 

fo r  furn iture, end cushions and panels fo r  screens* The 

earliest fam ishing materials were used as hangings either fo r  

decoration or  for  protection against heat or  od d *  They were 

often  used as substitutes fo r  doors and walls and as covers*

2. qatgrtalp suitgvie for

According to  Dorothy et a l (9) a survey o f  the available 

furnishing materials give the following fabrics in d ifferent 

textures and p rices . They are cotton , linen , p la s t ic , rayon, 

s ilk  and wool* P lastic sheeting is  now made in a variety o f  

colours with printed design in large and small patterns, in 

thick and thin sheets to su it a l l  purposes. Bayon fabrics may 

be lustrous o r  dull depaiding on th eir  fin ish es. Many pure s ilk  

fabrics are not in use fo r  furnishing fabrics as they are expen­

sive . Nylon has many interesting varieties suitable fo r  furnish- 

lags o f  d ifferent kinds.

The role  o f  home furnishing materials are manifolded,
7

state Thulkner et a l (1960) . Textiles come in  such width and

breadth that they can be readily used to any dimension. They 

can be cut down and sewn together with simple home equipment. 

Uniquely p liab le  and man ip ula table they can be used frequently 

in quantity throughout the home and can provide easily  oleanable
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coverings. They look and fe e l  softer than any other material 

and are o f  d ifferen tly  textured, r ich ly  patterned and brightly 

coloured. They link together furniture, people and architecture 

In a way unequalled by anything e lse .
0,

Thus fabrics are important, say Deriux and Stevenson 
10(1966) . They may inspire the whole oolour scheme, provide

a large pert o f  essential in terest, variety , and also comfort.

The warmth and softness which make any room homelike and wel­

coming can only be supplied by means o f  deoorative te x tile s  in 

appropriate colours, textures, and attractive designs.

3. Planning. Selecting and Purchasing o f  furnishing Materials
11According to  Butt (1943) the main objectives in planning 

fo r  furnishing o f  a house would be beauty, expressiveness and 

functionalism.

Richard Shoemaker (1953)^ opines that a carefu l plan 

based on the family needs, ta stes , finances and prespeot as well 

as on climate and environment is  essentia l. These er iteria  should 

be applied to  every room whether large o r  small. Certain funda­

mental princip les should be considered in  such planning. They are 

suggestive rather than hard and fast rules. Unity and e ffe ct  

spiced with interests in colour, texture, design or  pattern and 

lig h t must be understood to be used e ffe c t iv e ly .
12In planning fo r  furnishing G illie s  (1949) is  o f  the 

opinion that drawing a free  hand plan o f  the room indicating a l l  

windows and doors, f i r e  places, radiators and ju ts  in the walls 

is  advisable. Such a diamensional plan before actual selection  

w ill help to  make a l l  furnishing plans more quickly especially
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whan the purchase is  fo r  a newly b u ilt  house.
13Gross and Crandall (1954) state that the most common 

planning derice fo r  the use o f  noney is  the budget. It  repre­

sents the f i r s t  step in the managerial process as applied to  

money and it s  success depends upon its  being re a lis t ie  and 

fle x ib le  plan fo r  the group fo r  which i t  is  made.

Clothing item in budget includes a l l  garments and other

accessories fo r  the family members and a lso  fam ishing fabrics

and ta ilorin g  expanses. But i t  does not include cleaning and

washing expenses (1963)^*
/ .14Bosalie (1943) says that the smaller the amount o f 

money spent the more the time and ears must be taken in the 

orig in a l selection  o f  the furnishing m aterials. Unfortunately 

many people fe e l that because a room is  a ttra ctive , i t  is  nece­

ssarily  costly  and consequently extravagant and that because 

i t  is  comfortable and i t  is  luxurious. Many lovely  rooms have 

been costly  in the matter o f  time spent on them because i t  takes 

time to  search fo r  attractive low cost items especially whan 

the house i s  located at some distance from the market.

Hess (1966)^  stresses that the three qualities demanded 

o f  fabrics are attractiveness, su ita b ility  and serv iceab ility .

In other words, the a rt ic le s  should meet the needs fo r  which i t  

is  purchased. Ruth Morton (1959)^opines that fabrics  accentuate 

the personality o f  a room in the same way as clothes aocentuate 

the personality o f  the wearer and therefore fabrics must be 

selected to  meet the same tastes as those used la  selecting 

dres3 fa brics .



Furnishing fabrics should be so selected as to suit 

the purpose o f  the room fo r  which i t  is  intended and they 

should enhance the personality o f  the homemaker. I f  these 

requirements are fu lf i l le d  many o f  the mistakes could be 

avoided, and the fabrics in each room would be appropriate 

and individually beautifu l.

While selecting material fo r  furnishing, the consumer 

i s  always confused by contradictory statements in  advertisements, 

by the constant arriva l o f  new materials and new fin ishes.

The problem can be solved in three ways. One way is  to  

a t t e s t  to  keep informed about the new materials as they enter 

the market in order to  know what materials are available for 

choice . Another is  to  biy the goods with guaranteed labels fo r  

care and to  t e l l  the purchaser what she is  paying fo r . The 

third is  to  take an interest in and to  participate actively  in 

any rovement that aims to  help the consumers to  make in te lligen t 

choices. Brans (1 9 5 7 ) ' states that newspapers or circulars 

Issued by the individual stores are the f i r s t  sources which one 

turn fo r  information concerning what the stores have to  o f fe r .

A c r i t ic a l  reading is  necessary to  save both time and money.

The f i r s t  thing usually a consumer looks at is  the prioe 

tag , since i t  gives her some idea as to whether or not the a r t ic le  

in question is  within her prioe range and worth her time examining 

further. There are also labels that give the homemaker some indi­

cation about the characteristics o f  the fa b r ic . The consumer 

is  wise i f  she follow s the direction  about the washing and clean­

ing o f  the products, i f  they are given through la be ls . The
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guarantee o f  colour fastness o f  & fabric is  something auch 

to be desired.

While selecting the furnishing material Davidson (i960) 

is  o f  the view that cheap fabrics are inadvisable and it  is  

always better to se lect the best that can be afforded. Both 

man made and natural fib res  are suitable fo r  furnishing 

m aterials. The material should stand up well fo r  washing and 

dry cleaning.

Home furnishing materials should be selected according 

to the type, size  and fhnctions o f  the room. The material 

selected should be suitable to  the entire colour scheme o f  the 

room.

Dorothy et a l (9) is  o f  the opinion that arranging and 

choosing o f  furnishings is  a wide varied subject requiring 

carefu l thought and planning.

Peterson (1946) opines that a summer dress and a winter 

dress fo r  the windows sound expensive but in the long run two 

sets in  succession is  very useful as a fabric which is  rested 

period ica lly  doubles i t s  l i f e  span.

I f  privacy is  the aim in curtaining the window, materials 

which are opaque from outside must be chosen. Sometimes both 

draperies and glass curtains can be used in a room where one 

wants to soften the glare o f  ligh t and to enhance further the 

beauty o f  the window.

The next consideration is  to decide whether plain or  

printed material is  needed. While selecting the printed material 

i t  is  always better to  see whether the design is  good and it  also

18
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suits the purpose o f  the room where i t  is  going to be used.

The right arrangement o f  the curtain whether i t  is  hung straight, 

draped, tied  back and the best length suitable is  decided.

The curtains may also be planned to  change the apparent propor­

tion s o f  the room.
In

T rillin g  st a l (1946) 7 consider: colour as the f ir s t  

fa ctor  while selecting curtains. When coloured glass eurtains 

are used the colour must be chosen carefu lly  so that the ligh t 

entering the roan w ill transmit a pleasant ligh t in  the roan.

Butt (1943)^ is  o f  the opinion that the shopping o f 

s lip  covers and the draperies at the same time is  the wisest 

thing to do. A plain wall and the plain rug w ill allow either 

the upholstery or drapery fabric dominate i f  the upholstery is  

featured. A room with patterned rug or patterned wall paper 

necessitates plain upholstery fa brio . Sometimes i t  is  best 

that a l l  chairs are sim ilar in colour but in d ifferent textures.

Slip covers have become an important item in home fur­

nishings. They no longer are limited to  summer but are used 

sometimes with d ifferent sets fo r  summer and winter. S lip 

covers are good fo r  old furniture which may be ugly or  worn out 

o r  inhamonious with the decoration scheme. The bed spreads

should suit the character o f  the room and they should be fun-
11ctional in a small home (1943) *

Craig and Bush (1952) point out that many people prefer 

fo r  table cloth any p la s t ic , or  cork place mats. Combination o f  

cotton and linen produce a moderate priced cloth which may be 

more satisfactory than a poor quality linen c lo th .
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Kay Peter (1946) points oat that rugs are as old as 

c iv iliz a t io n  i t s e l f .  They are A siatic and Oriental in their 

orig in  and belonged f ir s t  to the in teriors that provided an 

escape from a merciless hot son, when they are used to s it  or 

l i e  on. Bugs with borders out down the apparent size o f  the 

room, but they create an unifying lin e  which t ie s  the legs o f 

every piece o f  furniture into a consnon relationship on the 

f lo o r .
pi

According to Goldstein et a l (1966) rugs and carpets 

should be chosen for  appearance and economy. The fabrics 

used fo r  rug are wool, linen , cotton, hemp, ju te , glass and 

synthetic fa b r ics . The shape o f  the rug should harmonise 

with the shape o f  the room. I t  is  desir&hle to  have i t  large 

enough to  appear to  cover the f lo o r  space, adequately. A rug 

which serves as a good background fo r  furnishings is  quiet in 

e f fe c t ,  that is  i t  is  inconspicuous and appears to  stay f la t  

on the f lo o r . The type o f  design should harmonise with the 

furnishings. These considerations c a l l  fo r  a plain rug. I f 

the rug is  chosen fo r  it s  background qualities quiet colours 

and not much contrast between the ligh t and dark shades be 

selected .

v  Decorating the Different Areas
12G illies  (1949) says that there is  no magic formula 

fo r  learning how to l iv e  or how to decorate the home. Decorating 

o r  furnishing a house is  not a matter o f  appearance as much as 

i t  is  a problsn in comfort and convenience. Comfort comes before 

any other fo ib le  o f  decoration.
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Wingate (1965)^  states that i f  a room is  to  be well 

furnished the f i r s t  consideration is  to  decide what sort o f  an 

atmosphere is  to  be created -  formal or informal* This deci­

sion depends particularly upon the use fo r  which the room is  

intended.

According to  Buth Morton (1999)^  fabrics are divided 

into three categories depending upon the qualities they exhibit. 

They are the feminine, masculine and impersonal fa brics . Femi­

nine fabrics are so called  because o f  th eir  delicacy o f  design,
O

colour, o r  weave and i t  is  appreciated ln ^ g ir l' b room. A fabric 

which has one or two feminine qu a lities  may be used in a master 

bed room. Masculine fabrics have a roughness or coarseness o f  

weave, strength o f  fabric and a sim plicity and boldness o f  pattern 

or weave. Impersonal fabrics are equally useful fo r  both men 'a 

and women's rooms so fa r  as f ib r e , weave, pattern and colour are 

concerned. They are especially useful in traditional liv ing  

room and dining room because they are stronger than feminine 

fabrics and yet are not so strong as to overpower the fine car­

vings and delicate inlay o f  traditional furniture.

Goldstein and Goldstein (1961) note down that a feminine 

quality w ill result from the selection  o f  a l i t t l e  ligh ter  type 

o f  furnishings and s lig h tly  smaller patterns in the drapery 

material and a l i t t l e  more grace in the lines o f  the furniture 

and other ob jects . The colour in a feminine room should be 

ligh ter  and the texture fin er . A guest room should be intermediate 

that is  just between masculine and feminine so that either a woman 

or  a man w ill fe e l at home in i t .  A transitional quality which 

may be achieved by selecting furnishings neither d irectly  ligh t
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nor heavy pattern, neither very small nor very large and colour 

neither dainty nor heavy is  desirable.

Referring to the colour scheme Dorothy et a l fe e l  that 

the aspect o f  a home largely determines what sort o f  colour 

schemes can be safely adapted when redecorating or furnishing 

it s  various rooms. Homes which are placed with a south aspect 

are lik e ly  to  have a good deal o f  sun shine a t the front through 

out the day while back o f  the home is  rather, sunless until la te  

in the afternoon when only the western corner is  in d irect sun 

shine. Therefore while the room at front o f  a house which is  

so placed need coo l, subdued colour schemes/those at the back 

require brighter, warmer tones. Colour schemes need to  be 

planned in relation to  the backgrounds and surrounding too .

In using colours the quantities should be kept in mind 

(1963)^ while a small area o f  any bright colour may be a ttra ctive , 

a l l  the four walls o f  a room painted with the same bright colour 

may be a strain on the eyes and cause emotional unrest.

Some colours are more appropriate than others fo r  certain 

rooms in a house. A bedroom fo r  instance is  a place o f  rest and 

quietness, hence a colour that produces a peaceful atmosphere 

such as blue o r  blue green should be chosen. The dining room 

should have a cool and restfu l colour. Since a kitchen may be 

spoiled by smoke, b u ff, blue, grey o r  smoke green should be used. 

Bathrooms should have clear and stimulating colours such as ivory 

or cream, so that the bather may have a clean and refreshed 

fee lin g . I t  is  a good idea to repeat one colour from a room in 

the colour scheme o f  the adjoining room. This produces a fee lin g
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o f  continuity as one novas about a house.

The editors o f  Better Homes and Gardens (1960) state 

that an easy colour scheme to  carry out is  to  combine colours 

next to  each other in the colour wheel choosing one oolour 

fo r  major areas and adjusting i t  with enough strength is  

advisable. Sirea the most appealing oolour scheme is  handi­

capped i f  colours are not e ffe ct iv e ly  distributed in  a room.

In placing colours to  achieve balance, w alls, f lo o r s , large 

furniture and decorative accents should be taken into consi­

deration,

Rathbone and Tarpley (1939 )^  opine that one o f  the 

ways by which to  improve the appearance o f  a room is  by intro­

ducing more colour into the room through the use o f pottery, 

p ictures, upholstery and draperies at a small cost instead o f  

replacing the furniture.

Deriux and Stevenson (19$6)^® bring about modem deco­

rating as a term which includes aspects o f  present day practice 

which depart widely from traditional and continuing in e ffo r t  

to  adopt furniture to  backgrounds in form and function to the 

changing moods o f  the functions • I t  is  stream lined fo r  comfort 

and beauty to  modem manner,

S- Stitqkiafl

Odhams (25) states that in every home there is  needle 

work to  be done which does not come under the heading dress 

making, embroidery or  the other recreational cra fts  and that 

i s  the household needlecxaft which covers the essential i f  

perhaps the dull jobs which have to be done in every well

23
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organised home. As snoh i t  includes making o f  covers to protect 

chairs, window curtains, rugs fo r  the f lo o r s , and a l l  odd repairs 

that are fo r  ever needing attention. The appearance o f  a room 

can be completely changed by the use o f  loose  covers fo r  the 

chairs, a change o f  cushion covers and d ifferent ourtains. A ll 

these things can be made easily  and quickly with less  expenditure 

by the housewife.

Nickall and Dorsey (I960; fe e l that the sewing at hone 

depends upon the capabilities and interests o f  the homemaker and 

in  the time they can use fo r  th is  a ctiv ity  and a lso  in the availa­

b i l i t y  o f  space and equipment. I f  enough money oan be saved 

through home sewing to keep in meeting other needs or desires 

i t  usually can be the motivation, probably w ill not be a problem.

Thompson (1949)^  says that a considerable money can be 

saved or made available fo r  other purposes when the homemaker is
pt>

able to  make some cloth ing. Dr. Devadas (1959) opines that 

making durable clothes at home is  a means o f  stretching the 

rupees available fo r  clothing. I f  the housewife does the family 

sowing the expenditure oan be reduced to  one h a lf o f  the original 

co s t , or the family oan have tr ied  as much for  the same cost.

A considerable amount o f  sewing oan be done by h»»d 
28stitch ing (1959) but a good sewing machine makes sewing easier, 

quicker, more durable, and a ttm otive  i f  carefu lly  selected , 

proparly used and well eared fo r .

According to Odhams (25) many household a r t ic le s  wear 

out and need replacing from time to  time. This may be done 

quite often at home with a l i t t l e  and patience and a mini-
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amount o f  equipment and oommon sense; in fa ct  much enjoyment 

may be had by remaking attractive a rt ic le s  from these already 

worn out in past or those where the fabric needs replacement.

I f  curtains, sheets, blankets become old they can be 

u tilised  for  various smaller artic les*  In ease o f  curtains, 

parts o f  the materials may fade although the texture s t i l l  remain 

strong* These curtains may be dyed in piece and can be used as 

oushlon covers,table mats, tray clothes, or divan covers. A 

thick qu ilt  oan be made with an old blanket by padding and 

oovering i t  with a curtain material and stltohing the two 

together. Teacosy, hot plate mats, small cot blankets, hot 

water b o ttle  covers, shopping bags with a washable p lastic  

lin in g , can be made from old rugs and blankets. Bugs and carpets 

often  wear out in certain places leaving the rest o f  the p ile  

perfectly  in good condition. These worn parts may be repaired 

by hand, small pieces o f  good p ile  are rejoined to make a large 

rug.

6. Care o f  furnishing fabrics

Care o f a garment Includes the way i t  is  used, the

repair given to  i t  and the cleaning and storage provided for  i t
26

during its  use. (i960) -

Justin and Bust (1953)^  state that home furnishings have 

much to  do with making the home a home. By th e ir  very nature 

they require almost constant care i f  the house i s  to  look at its  

best. The plan fo r  the care o f  the home should make ample 

provision fo r  the care o f  its  furnishings. For each a suitable 

method is  chosen and followed by a l l  family members. Much unnece­

ssary cleaning and work oan be avoided by proper da ily  cleaning.
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Because o f  the heavy in it ia l  cost o f  the household 

linen  i t  ie  essential to  keep i t  in perfect condition as long 

as possib le . This can be done by careful maintenance, mending  ̂

laundering and careful usage.

According to  Kaye (1955)^  narking is  necessary fo r  

the proper care o f  fabrics  and th is can be done either by 

narking ink o r  woven names bought in shops, in various colours. 

The great disadvantage o f the la tte r  is  the ease with which the 

name t#pes can be removed. &nbroidery is  the most beautiful 

method and great variations and ingenuinity can be had in arrang­

ing and carrying out the work. I f  time and s k i l l  do not permit

hand embroidery, i t  i s  possible to have i t  done by machine.
9

Mending, say Dorothy $t a l is  one o f  oldest arts and 

completion o f  a neat patch or perfect darn never fa i ls  to  give 

the worker a fee lin g  o f  sa tis fa ction . Mending fa l ls  in to two 

categories -  darning and patching. Darning is  done either to 

strengthen the weak places or  to  weave new threads into and 

amongst the old  ones where hols and tears have been occurred. 

Patching is  the most satisfactory method o f  mending large holes 

whether they are worn or torn.

Stains nay be removed by applying an absorbent dissolved 

in a common solvent lik e  water, petrol or  turpentine or by 

bleaching with lemon ju ice , sour milk, or hydrogen peroxide 

depending qpon the nature o f  the stains (1965)^.

Discussing about the care o f  upholstery fabrics and 

rugs Hathbone and Tarpley (I939)^say that probably the most 

important itaa is  the removal o f  dust. Whan dust Is allowed 

to stay, the a r t ic le s  become discoloured cued weakened more
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quickly. Carpets and rugs must be cleaned at least once a 

week with a Vacuum cleaner or by a brisk brush.

Curtains and draperies frequently need to be taken 

down and aired and the loose d irt  removed, by handing them 

over the clothes lin e  and brushing them with a brisk broom.

In homes having a vacuum cleaner with special attachment 

the curtain oan be cleaned without taking than from the rods. 

Draperies and curtains which cannot be washed safely can be 

dry cleaned. Curtains and draperies are washed by soap suds 

u n til d ea n . Rinsing^starehing and pressing is  advisable.

Some f& ite fabrics o f  cotton and linen nay be boiled a fte r  wash­

ing and rinsing to  keep them white. Bleaching also oan be done 

to  make them whiter. Coloured clothes are dried in-door to 

preserve the colours and the pieces may be starched i f  desired.

Justin and fast (1953)^  state that beds need da ily , 

weekly and occasional care. They should be made early in the 

morning i f  possib le . Pillows are shaken and pressed into form. 

The used bed linen should be laundered each week. The spreads, 

blankets and other covering are cleaned as often  as they indi­

cate the need.

As viewed by Florence M. R e iff (1966)^pressing and 

ironing hints include in general synthetics need the lowest 

temperature, s ilk  low, wool medium, cotton high and linen the 

highest.

Kaye (I955)^states that the new fabrics should be 

wrapped In paper and placed in a cool and dry chest cupboard 

or draw. I t  is  not advisable to  store starched goods fo r  a 

long period. Taking out at intervals and refolding them is  

necessary to  prevent wear at the creases.
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Top shelves are for  large and heavy ones lik e  blankets. 

Bach kind o f  a r t ic le  should be in a separate p ile  as single 

bed Bheetsy pillow  cases^halves should be lined with white 

paper and the door with, a lock and key. Seeping a written 

l i s t  o f  inventory o f  tags with additional in fom ation regard* 

lag cost , date and place o f  purchase is  extremely useful.

The storage shelves should be properly cleaned at 

in tervals) the contents removed, aired and sunned. The 

shelves should be sprayed with suitable in secticides. They 

should be free  from moths and other household pests. A soiled  

linen box made out o f  wood with perforated sides is  useful 

fo r  soiled linen.
32According to  T rillin g  Nicholas (1953) the place in 

which one liv es  is  a matter o f  circumstance. It  may be a six  

room house, twenty-room mansion or  a two room apartment. Where­

aver the home may be located the housewife naturally wishes 

her home to  be lovely and livable as she can make i t .  There 

is  something instinctive within each o f us that craves fo r  

beauty in our own liv es  and most o f  a l l  within our homes.

Indeed one o f  the homemaker's most interesting duties is  to 

become a creative a r t is t . I t  is  she who se lects the furniture 

and draperies and arranges the roomtchooses harmonious colours 

and creates beautiful home lik e  e f fe c t . A ll these can not be 

accomplished in a moment. It takes time to become an a r t is t .



i n .  EXP-ERiMjarrAL procedure

The appearance o f hone should be worthy o f  its  high 

purpose to  provide a place fo r  the promotion o f  sp ir itu a l, 

in te llectu a l and physical growth o f  the family as well as to 

furnish a shelter, home furnishing fabrics  along with furniture 

and other accessories play a great role  in creating an atmos­

phere in  the home. In this study the investigator made an 

attempt to  find out the preference o f  selected urban home 

makers fo r  furnishing material and the experimental procedure 

was followed In the order below:

I .  Conducting a market survey 

£U framing the questionnaire 

3  • Selection o f  the method 

^ . Pretesting

5 . Reframing the questionnaire

6 . Selection o f  the sample 

7* Actual survey

& . Consolidation o f  the data co llected .

I * Conducting a Market Survey

As an in it ia l  step, the Investigator eonduoted a market 

survey in Coimbatore c ity  to  study the d ifferent brands and 

varieties  o f  furnishing materials available. The area selected 

fo r  this survey included R.S. Puram, Gandhipuram, Town Ball and 

Raja S treet. This study was helpful la ter  in the framing o f  

questionnaire.

20
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£ .  Framing the Questionnaire

the questionnaire was framed to co lle c t  the necessary 

informations from the homemakers. It  consisted o f  questions 

connected with family background, colour, d e s ig n e x tu re  and 

brand preferences o f  the homemaker, maintenance, stitch ing, 

care and storage o f  furnishing materials* the questionnaire 

consisted o f  simple words and phrases that would be easier 

fo r  the Informant to answer,

3* Selection o f  the Method

the method chosen by the Investigator to  perform the 

study was the questionnaire method as I t  has several advantages.

the questionnaire Is a form prepared and distributed to  secure
wresponse to  certain questions. Jahoda et a l  (1957)^  opine that 

the questionnaire is  impersonal In nature consisting o f  stan­

dardised wordings and instructions fo r  recording the response 

o f  the informant, ensuring uniformity from one measurement 

situation to another.

4 . Pretesting

A preliminary study was carried out in  order to  test the 

e ffic ien cy , r e lia b il ity  and e la rlty  o f  the questions in the 

questionnaire. Twenty houses from Gandhlpuram, Bam Nagar and 

Pappanaicken Pal&yam were selected fo r  th is study and the ques­

tionnaires were f i l l e d  in by the investigator as answers to  the 

questions by interviewing the housewives. The pre-testing pro­

vided a means o f  eatehlng and solving unforeseen problems in 

the questionnaire.
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5- Refram log the Questionnaire

The questionnaire was fin a lised  with necessary altera­

tion s a fter  pretesting and a sample questionnaire is  given 

in  Appendix I .

6 .  Selection o f  the Sample

The investigator v is ited  some o f  the areas in person 

and selected 200 houses fo r  this study* The only cr ite r ia  

taken into account was that a l l  the selected houses were 

making use o f  the necessary furnishing items in the form o f  

furnishing fa b r ics . The fam ilies were o f  d ifferent income 

leve ls  and different family backgrounds.

The information regarding the preference o f  furnishing 

fabrics  was co llected  by interviewing the informant, as inters 

view is  the major instrument fo r  the enumeration o f  socia l and 

economical standards o f  liv in g .

As viewed by Burchinol at a l  (1957) *  interview method 

has several advantages. The interview method yields a high 

percentage o f  co-operation in as much as most people when 

reasonably approached, are w illing  to co-operate. It can be 

made to  y ie ld  an almost perfect sample which a llev ia tes the 

concern that investigator have often obtaining 40 o r  perhaps 

60 percent return on a mail questionnaire.

Another advantage is  that information obtained by means 

o f  th is method is  more lik e ly  to  be correct than is  information 

obtained by means o f  other techniques because interview can
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c la r ify  seemingly inconsistent responses. Inaccurate answers 

or attempts to  mislead the interviewer can be id en tified  and 

rectified*

Two hundred houses were selected fo r  the study and the 

investigator v is ited  the houses in person to co lle c t  the 

necessary information* The area fo r  this study included:

1* Ram Nagar 

2* Gandhlpuram

3. Rathna Sabhabathlpuram

4. S.R.P. Colony

5. Tatabad

6 . Flappanaiokea Palayam 

7* Pullakulan

8* Race Course 

9* Avinashi Road

10. Red fie ld s

11. Saibaba Colony

12. North Coimbatore

13. Oppanakfcara Street.

Rapport was established f i r s t  by the investigator by 

defining problem, purpose o f  the survey and the purpose o f  the 

study and the homoaakers were requested to  e l i c i t  the necessary 

information in the form o f  answers to the questions asked by the 

investigator. The answers were f i l le d  in by the investigator as 

the homemakers answer the questions.

>g* Analysis o f  the Data

The results o f  the survey was consolidated and the data 

is  presented in the results and discussions.



IV. RESULTS AND DISCUSSI0M5

The aim o f  the study was to  find  out the preferences o f  selected 

urban homemakers fo r  home furnishing materials and the results are 

presented and disoussed under the follow ing headings!

1. Educational status o f  the homemakers

2. Income pattern o f  the family

3. Clothing and furnishing expenditure o f  the family

4. Objectives in furnishing the home

5. Selection o f  furnishing fabrics

6. Stitching aspects

7. Care o f  furnishing fabrics

8 . Satisfaction  derived and problems faoed by the homemakers.

1 . Africa m l Status Of the Homemaker*

Out o f the 200 fam ilies surveyed 102 homemakers had th e ir  

edueation upto the high school le v e l, 45 candidates to  the co llege  

le v e l ,  and 31 members upto the middle school le v e l. Fifteen o f  them 

had studied upto the elementary school lev e l and only seven o f  them 

were found to  be i l l i t e r a t e .  One hundred and eighty eight persons 

o f  the surveyed sample were just homemakers, while the remaining twelve 

persons were both homemakers as well as career women.

2. Income pattern o f  the family

The surveyed sample included households with d ifferent income' 

levels  ranging from Rupees 500 to  Ha. 5>000 monthly.



25

INCOME BANGS OF THE FAMILIES

TABLE I

S.No. Monthly income 
(in  rupees)

Number o f  
fam ilies

Percentage

1. 500 -  1000 39 44.5

2. 1000 -  1500 49 24.5

3. 1500 -  2000 29 14.5

4* 2000 -  2500 14 7

5. 2500 -  3000 7 3.5

6 . 3000 -  3500 - -

7. 3500 -  4000 2 1

8. 4500 -  5000 6 3

9. 5000 and above 4 2

From Table I ,  i t  is  evident that out o f  the t o ta l ,  39 fam ilies, 

forming a majority o f  the sample came under the lev e l o f  monthly income 

ranging from Be.500 -  1000, 49 fam ilies had an income ranging from 

Rs.1000 -  1500 per month and 29 fam ilies were found to  he belonging 

to  the monthly income group ranging from R3 . I 500 -  2000.

* )  Bidest System;

The investigator found out the types o f  budget systems followed 

by the homemakers o f  d ifferent educational levels and the findings 

are presented through Table II* Out o f  the to ta l fam ilies interviewed 

65 followed the budget system where as 35 did not fe llow  any budget 

system*
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I  IP S  OF BUDGET FOLLOWED BY HOMEMAKERS OF 
DIFFBUsHT EDUCATIONAL Z£VEL

TABLE I I

Educational 
S.No. le v e l o f  the 

homemakers

Type o f  budget follow ed and number 
o f  fam ilies

Oral Mental Written No budget
system

1. IU itexate 1 1 1 4

2. Elementary school 2 2 1 10

3. Middle School 3 7 6 10

4. High School 22 16 31 33

5. College 7 9 16 13

It  is  evident from Table I I  that 16 o f  the homemakers who 

had studied upto co llege  lev e l maintained w ritten budgets. Among the 

homemakers who were educated upto the high school le v e l, th irty  three 

did not follow  any budget system, whereas 31 o f  them follow ed a written 

budget. Most o f  the illI te ra te ,fo u r  out o f  ten did not fo llow  any 

budget aystem.

3. Clothing and Famishing Expenditure o f the Jhmilv
i

The investigator made an attempt to  fin d  out the percentage o f 

money spent on cloth ing out o f the to ta l Income and the findings are 

given in Table I I I .
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PERCENTAGE OF MONEY SP^JT ON CLOTHING
TABUS I I I

S.No Percentage o f  to ta l 
income a llo tted  fo r  

cloth ing

Number o f  Percentage o f  
fam ilies fam ilies

spending spending

1. 1 - 5 17 8.5

2 . 6 - 10 101 50.5

3. 11 - 15 69 34.5

4. 16 - 20 13 6.5

5. 21 - 25 - -

6 . Above 25 • m

It is  clea r from Table I II  that out o f  the to ta l, 101 fam ilies 

ten  spent s ix  to  ten percent o f  th e ir  monthly income on cloth in g , 

whereas 69 and 17 fam ilies spent 1 1 - 1 5  p « f cent and 1 - 5  per cent 

o f  th e ir  monthly Income on cloth ing resp ectively .

Table IV gives a picture o f  how much money is  a llo tted  fo r  

purchasing fhb furnishing fa brics out o f the money available fo r  the 

cloth ing expenditure.
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PERCfflTAGE OF MONEY SPSIT ON FURNISHING Mfc.Tffl.IALS

TABU JV

Percentage o f 
S.No. aon97  a llo tted  

fo r  furnishing 
naterials

No. o f  fam ilies
spending

Percentage o f 
fam ilies 
spending

1 . 1 - 5 4$ 24

2 . 6 - 10 10 10 50.5

3. 11 - 15 22 11

4. 16 - 20 15 7.5

5. 21 - 25 7 3.5

6. Above 25 7 3.5

There was a vast d ifferen ce in the arneunt o f  money spent on 

furnishing m aterials by d ifferen t fa m ilies. But o f  the two hundred 

fam ilies surveyed, 101 fam ilies spent 6 - 1 0  per eent o f  th e ir  clothing 

allotm ent on fam ish ing m aterials. Forty eight fam ilies spent 1 - 5  

per eent, and seres fam ilies spent above 25 per cent o f  th e ir  cloth ing 

allotm ent on furnishing fa b r ics .

4 . g M «tlY 9 f iB L & g& gtofi thg^Hgaeg

Among the to ta l number o f  houses surveyed, 127 houses were 

found to  be own houses where as the rest o f  the 73 houses were rented 

houses.

Regarding the extent o f  furnishing m aterials used, i t  was found 

out that 65 houses were com pletely furnished with a l l  the items o f 

furnishing m aterials, 74 houses were found to  be furnished p a rtia lly  

s t i l l  needing a few more items o f  fam ish ing to  reach the fu lly  fu r ­

nished sta te  while the other 61 houses were found to  be furnished to



some extent needing some bo re items o f  furnishing m aterials to  become 

completely furnished.

For the question on the ob jectives o f furnishing, 1$2 homemakers 

have answered that they had furnished th e ir  houses fo r  decoration, 144 

fo r  privacy, 118 out o f  personal in te rest, 65 fo r  personal sa tis fa ction , 

44 fo r  d ign ity , 36 to  protect from dust and ten to  protect from glare. 

(F igure. 1 ) . From the given data i t  can be determined that most o f  the 

homemakers had furnished th eir houses mainly with the three ob jectives 

namely decoration, personal in terest and privacy,

a . Areas Furnished

The types o f  furnishing fa b rics  used in d ifferen t areas o f the 

houeee by the homemakers are discussed in Table V. Some o f the houses 

contained a l l  Items o f  furnishings in  a l l  the rooms but many had only 

the necessary items in the frequently used a rea s ., lik e  the liv in g  room 

and bod room. Table V gives an idea o f  the d ifferen t areas furnished 

with the d ifferen t items o f  furnishing m aterials.

29
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TABLE V

AREAS FURNISHED AND ITEMS OF FURNISHINGS 
< USED

31

S.Nb. Items used liv in g
room

. . . . . . . • i ■ i ■ i i i i t i i i i 1 i ------—

1. Curtains 194

2* Draperies 162

3. Bed spreads -

4» Bed oovers -

5. Pillow  covers m

6. Cushion covers 74

7 . Table clothes 127

8 . Rugs and carpetsi 62

Bed Study Dining Kitchen Guest
room room room w

1

97 65 71 22 65

72 35 38 15 46

200 - - - 19

200 - - 19

200 - - - 19

74 21 9 3 26

30 52 52 7 17

28 4 4 9

It is  elear from Table V that the liv in g  room was furnished with 

a number o f  furnishing items,next came bed room and th ird the

guest »om . Rugs and carpets were the lea st items used by the homemakers* 

In some o f  the houses raxin oovers o f cushions have replaced the use 

o f  separate cushion covers and Sunmica, Formica, Deoolum and glass tops 

proved that the tables do not need a separate table cloth*

5 . Selection  o f  Furnishing fabrics

a ) Who se lects  the furnishing m aterials

Shopping fo r  furnishing fa b rics  was dene by d ifferen t 

people in  d ifferen t households*

ttasband and w ife did the shopping in  81 houses among the 

to ta l number surveyed* Homemakers alone did in  73 houses, both housewife 

and daughters combined and did shopping in  21 houses. The daughters alone



did In 12 booses while the sons In three o f  the houses and housewife 

and daughten-in-law both together In three houses. In the remaining 

seven houses the housewife did the shopping along with frien d s, sons 

and daughters as the oase may be.

b . Frequency o f  Shopping

In 36 households the shopping was done only when the need 

arose. F ifty  s ix  o f  the households bought once In a year, 46 households 

once In two o r  three years and s ix  households onoe In three to  fiv e  

years. Bed spreads, bed covers and p illow  covers were the items bought 

at a regular period o f  Interval whereas the other items were bought 

whenever necessary.

c .  fa ctors Influencing the S election  o f  F in ish in g  tu toria ls  

P rice, d u ra b ility , textu re, colou r and design were some o f

the factors which influenced the homemakers In the selection  o f  the 

furnishing m aterials. Table VI shows the extent to  which these fa ctors 

influenced the d iffe ren t fam ilies In the se lection  o f  furnishing

32

m aterials
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FACTORS INFLUENCING THE SELECTION OF FURNISHING
MATffilAIS

TABUS VI

fa ctors I preference II preference
S.NO. influencing No. o f  houses No. o f  houses

selection

III preference 
No. o f  houses

1. Price 25 17 81

2. D urability 60 67 31

3. Texture 32 49 27

4. Colour 64 74 15

5. Design 54 53 20

6. label information 1 7 7

7. S u ita b ility  to  the 
room or furniture 37 15 7

8 . Brand name 1 2 3

Out o f  the t o ta l, 64 gave colour as the f ir s t  fa ctor influencing 

the purchasing o f  furnishing fabrics* D urability was given as the 

second fa otor influencing the buying by 60 hoe makers and design as 

the th ird  fa ctor by 54 homeeakers*

Colour was given by 74 o f the homemakers as the second preference 

gnd p rice  by 81 o f  them as the th ird preference.

Table VII and Figure 2 show etft account o f  the colours preferred 

by the homemakers fo r  various items*
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COLOUR PREFERENCES OF HOMEMAKERS FOR HOME fURNISHING MATERIALS

Scale 1 cm ■ 5 per cent
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It  Is evident from the Table that green colou r was preferred 

by a m ajority o f  the homemaker* fo r  almo*t a l l  the furnishing Items 

• except fo r  rugs and carpets fo r  which any dark colour was prefereed.

For the second preference 30 o f  the homemaker* gave green 

fo r  curtain* and draperies, 38 and 30 o f  them gave blue and a l l  lig h t 

colours fo r  bed spreads, 32 gave green fo r  bed cover and p illow  covers,

62 o f  them gave pink fo r  cushion covers, 31 gave green fo r  table c loth  

and 31 gave blue fo r  rugs and carpets.

The Investigator noted down the reasons given by the homemakers 

fo r  selectin g  particu lar colours and the findings are given in  Table V III.

Most o f  the homemakers said that they liked  the particu lar 

colour beeuase they had a personal lik in g  fo r  that colou r, and because 

i t  added beauty in  th e ir  homes. Another main reason? given by them 

was that the particu lar colour fa c ilita te d  laundering.

Very few members gave the reason that the colours lik e  pink 

looked d ig n ified , blue and green seemed to  be coo l and fresh , and colours 

lik e  white gave neat appearance.

The textures preferred by the homemakers fo r  various furnishing 

items d iffered  and the resu lts are tabulated and given in Table IX.
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TEXTURE PREFERENCES

TABLE IX

Item Rough Glossy Smooth Grisp Grainy
m e m

No No No No No

Curtain;and dra­
peries 122 18 74 72 56

Bed spread 13 4 138 2 20

Bed cover and 
p illow  cover 10 3 194 22 77

Cushion oover 10 9 161 10 5

Table cloth 13 9 150 20 10

Rugs and carpets 154 1 36 2 4

It  Is  c lea r from the Table that fo r  Best o f the items o f  

furnishings, a m ajority o f the saaple preferred a smooth texture 

122 homemakers preferred a rough texture and 72 a or lap texture 

fo r  curtains and draperies. One hundred and f i f t y  four members 

said that they preferred a rough texture fo r  rugs and carpets. (F igure.3) 

Table X gives the d ifferen t reasons as given hy the homemakers 

fo r  th e ir  preferences o f particu lar textures.





TABLE X

REASONS GIVEN Bf HOME MAKERS FOR TEXTURE 
PREFERENCE

Perso- adds Suits Easy to Comfor- 
S.No Items nal 11- Func-

king Beauty tion launder table

1. Curtains 117 129 132 38 18
2. Bed spreads 124 127 131 43 18
3. Bed covers and 

Pillow covers 123 128 119 44 4

4. Cushion covers 113 133 132 38 4

5. Table clothes 108 122 127 43 3

6. Rugs and 
carpets 87 107 141 36 -

I t  is  evident from the Table that most o f the home­
makers have given that the texture chosen by them suits the 
function. Personal lik ing  and beauty stood next in  the 
order o f  p riority  fo r  selecting the particular texture.

Table XI and Figure 4 give the home makers preferences 
fo r  plain and featured materials fo r  the d ifferen t items 

o f  furnishings.
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I t  is  evident that among the to ta l , 77 o f  the home­
makers preferred f lo r a l  designs for curtains and draperies.
For bed spreads 66 o f  them liked  plain fabrics without any 

design, and among the designs, de lica te  design was preferred* 
by 34 home-makers* Plain materials were preferred by 177 and 
151 members for bed covers and pillow  covers and p i l l ow-cove rs 
Cushion covers and table clothes with embroidery suited the t? 

tastes o f  87 and 38 home-makers# For rugs and carpets f lo r a l 
designs were preferred by 55 hom&*makers.

The reasons given by the home makers fo r  selecting 
particu lar designs fo r  the furnishing items are given in  

Table XI.
TABLE XII

REASONS GIVEN BX HOMEMAKERS FOR THE PREFERENCE OF
PARTICULAR DESIGN

Personal Adds Suits Easy to De-
s . No Items

lik ing
bea­
uty

func­
tion launder sign

others

1. Curtain and No No No No No No
draperies 166 163 95 9 21 1

2* Bed spreads 163 149 96 17 15 2

3. Bed covers 165 144 89 19 14 -

4* Pillow covers 162 146 92 14 12 -

5. Cushion
covers 155 155 93 13 16 -

6* Table clothes 152 151 92 9 20 2

7. Rugs and 
carpets 150 143 93 8 26

Among the reasons given by the home-makers for selecting 
the particular designs, personal lik ing stood f ir s t  in  the 
order o f  p r io r ity , the design adds beauty was the second 
reason, and su ita b ility  to the function was the third reason,



as given in  XII.

There are a number o f  brands available in  Coimbatore c ity  
and the home-makers have gioen the particular brands for 
vhich they go in , and the brands preferred by them along . with 
the reasons for their preferences are brought out by Table- 
XIII and Figure 4 .

TABLE X III.
BRAND PREFERENCES AS GIVEN BY THE HOME-MAKERS.

No. o f  Varie- Varie- Dura popu-
S.No. Brand home ty in  ty in  la r -  Others

makers design colour b i l i t t y  ity

1 . Bombay
dyeing 131 114 99 71 29 28

2. Handloom 107 36 40 90 30 10

3. Binny 92 32 32 74 35 1

4 . Delhi Cloth 
M ills 39 20 26 25 14 3

5. Mafatlal 16 9 8 9 6 -

6 . Khadi 10 4 6 10 3 -

7 . Gualiar 3 3 3 2 1 -

8. Lakshmi M ills 3 3 3 2 - -

9 . Tata Textiles 2 1 2 2 - 1
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As shown by Table XIII Bombay Dyeing was appreciated and 
used by 131 homemakers among the 200 households surveyed*
The main reasons given by 114 and 90 fam ilies were that Bombay 
Dyeing furnishings gave a variety in  design and colour res­

pectively . Durability was given as the third and popularity
as the fourth factor fo r  going in  fo r  Bombay Dy^ng goods.

. ^
The other reasons included a v a ila b ility  in  se ts , colour fast­
ness, a ttractive  and delicate  designs, in  good length and 
breadth, reduction in  sa les, so ft and comfortable textures 
and according to the tastes o f  the family members.

Handloom was preferred by 107 homemakers and durability 
was the reason given by 90 o f  the homemakers fo r  th eir 9BB 
preferences. Forty members gave variety in  colour, 30 popula­
r ity  fo r  choosing handloom furnishings. The other reasons 
given by them fo r  their preferences fo r  handloom included 
dark colours, simple designs, suiting the tastes o f  the 

family members, the percentage o f  rebate given to the consumers 
and above a l l  a va ila b ility  in  wide variety specia lly  at 
Coimbatore.

From Table XII i t  is  quite evident that Binny stood third 
in  the order o f  preference and i t  lias selected for  furnishings 
by 92 homemakers. Seventy four and th irty fiv e  homemakers 
gave the reasons as durability and popularity, for selecting 
furnishings. Thirty two home-makers said that they choose



Binny for  its  variety in  colour and designs. Other reasons 
included that Binny was available with good standard.

Delhi cloth  M ills furnishings were preferred by 39 home­
makers and variety in  colour and durability were the Important 
reasons given for  preference by 26 and 25 respectively . Twenty 
and fourteen o f  them said that variety is  design and popularity 
were the reasons fo r  the choice. Other reasons given by thmm 
included delica te  designs and cool colours.

Mafatlal furnishing fabrics were preferred by 16 home­
makers and durability was the reason given by nine o f  thou, 
variety in design by nine, variety in  colour by eight and 
popularity by s ix  o f  the home-makers.

Khadi was preferred by ten homemakers and a l l  the ten have 
mentioned durability as the reason fo r  their preference, six  
gave variety in  colour, four variety in  design and three, 
popularity as the reason.

Lakshmi M ills furnishings were preferred by three home­
makers in  the sample and a l l  three s&id that because o f  
variety in  design and colour, and durability they liked 
Lakshmi M ills furnishings. The other reasons given by 
them included that i t  was their own product and one to ld  that 
they get reduction as they were employed in  Lakshmi M ills .

Iflata tex tile s  were used by two members and they said 
that colour durability made them choose those te x t ile s .
Delicate designs were the reasons fo r  choosing Tata tex tile s  
furnishings*
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d. Influence o f  Fashion.

Half o f  the sample said that they followed fashions in  
furnishing their homes while the rest said that they did not 
follow  s t r ic t ly  any fashion. Only 24 houses surveyed were 
using not so common furnishing fabrics lik e  nylons for easy 
chair backs and door curtains, Switzerland embroidered;ja co 

table clothes, Chinese and Japanese embroidered velvet 
cushion covers, Belgium rugs and Persian carpets.
e . Sources o f  Influences

Advertisement, exhibition , window1; display, friends and 
relatives were the d ifferent sources influencing the home­
makers in purchsing furnishing fab rics .

Seventy seven o f  the home makers said that they were 
influenced by their friends and relatives to sme extent in  
buying the ir  friendo and -r ela t iv es-t o oomo extent in  buying 
their furnishing fa b rics . Twenty fiv e  o f  them said they were 
influenced to a l i t t l e  extent, and 15 to a great extent.

Advertisement to be the influencing factor in buying 
the fabrics for 30 home makers to a l i t t l e  extenh, for 58 
to  some extent and for  20 to a great extent.

Forty four members were influenced to some extent by the 
window display, 26, to a l i t t l e  extant and 12 to a great extent 
and as regards exihibitions 32 o f  the home-makers were influenced 
to some extent, 21 to a l i t t l e  extent and 12 were influenced 

to a great extent.
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A ll the above mentioned sources seemed not to have 
influenced 136 members as their answers revealed that they 
selected according to their own personal taste rather than 
any other source influencing them.
6. Stitching Aspects i

Out o f  the to ta l number o f  home-makers, 127 homemakers 
said that they stitched their furnishings at home. Bed 
cove^ pillow  cover, cushion cover, and table cloth  were 
the most common items stitched by the homemakers. Curtains 
and draperies were mainly stitched by ta ilo rs  as they 
were considered bulky to be handled by the homemakers.

Only in  39 households old clothes un fit fo r  fcmk 
other clothing purposes were used for furnishing materials. 
A ll the home makers made use o f  sarees as curtains and 
draperies but in  four houses they were used for bed spreads. 
Xhiek and coarse garments lik e  Kurtha, Kameezm,skirt were 
used as cushion and pillow covers. Some homemakers used 
bed spreads as towels and some others as cusion and pillow 

covers•
7. Care o f Furnishing Fabrics; 

a . Laundering methods
The laundering methods followed by the home-makers 

were found out by the investigator. Among the 200 households 
surveyed, in  117 houses the laundering was done at home 
only, in  50 h&uses homemakers sent their furnishing fabric 
to dhobi* and in  33 households they washed themselves 
and also gave them to dhobi just fo r  a change.



Sixty (five o f  the homemakers who washed their furnishing 
fabrics at home said that the materials lasted longer by wash­
ing at home. The other reasons given by them were washing 
at home was hygienic (3 0 ), economical (24) and the fabrics 
were available for  immediate use (1 9 ). A few o f  them remarked 
they had Interest in  washing at home and a large amount o f  
sa tis fa ction  was derived by washing by themselves.

Furnishing fabrics were given to dhobi by homemakers 
because dhobi wahhing proved to be e ffo r t  saving by 78, 
time saving 44 and neatness in  washing by 10. some gave the 
reason as the lack o f  water fa c i l i t ie s  fo r  washing and also 
the lack o f  interest in  washing clothes at home.

The sets possessed in  d ifferen t items o f  furnishing fa­
brics in  d ifferen t households are lis te d  in  table XIII •

TABLE XIII
SETS POSSESSED IN DIFFERENT ITEMS OF FURNISHING MATERIALS

S.No. Items
I
No

II
No

III
No

IV
No

V
No

VIsets

NO

1 Curtains 29 126 10 16 2 -

2 Draperies 29 124 29 12 - 10

3 Bed spreads « « 30 48 88 10 *

4 Bed covers mm — 63 - 81 - 2

5 Pillow covers — 42 - - — — 11

6 Cushion cover 11 99 — — — 2

7 Table clothes 13 104 22 26 4 3

8 Rugs and carpets 44 14 1 — — —
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Most o f the households possessed the sets which was just 
adequate for them, and only a few houses possessed inadequate 
sets in  items lik e  curtain, draperies, cushion covers, and 
table elothes. In some o f  the fam ilies they had enough and 
more sets to store a lso .

TABLE XIV
FREQUENCY OF CHANGING THE FURNISHING MATERIALS

Twice Fort Mon- Once in  Once in
.No Items

a week
weekly night­

ly
2

thly months
3

months

1 Curtains - 12 36 95 50 4

2 Draperies - 15 35 88 49 5

3 Bed spreads 6 123 56 — 5 -
4 Bed covers - 75 65 30 - -

6 Pillow covers 3 107 64 8 mm -

6 Cushion covers - 27 34 31 24 -

7 Table clothes 1 26 70 — 15 -

8 Rugs and carpets - - - « tm 6 6 28

I t  is  clear from the table that the most commonly used 
items were changed at a reasonable interval o f  time by most o f  
the home makers and the items which under go less stra in  lik e  
cushion covers and table clothes were changed once in  three 
months by most o f  the fam ilies, 
b. Storage:

Of the 200 houses in  180, the furnishing fabrics were 
stored in  cupboards^ in  16 houses in  boxes, and in  four 

houses in  chest o f  drawers.



8. Satisfaction  Derived and Problems Faced by the Homemakers:

Sixty one homemakers said that they derived sa tis fa ction  
to a great extent by furnishing their home wherever they needed 
to be furnished with a l l  the items, they could afford* Hundred 
and twenty s ix  o f  the home makers answered that they were 
sa t is fie d  to some extent out o f  furnishing their homes but fe lt  
they s t i l l  wanted to Improve the appearance o f  their homes 
and to add to the comforts derived sa tis fa ction  only to a 
l i t t l e  extent* They wanted to do a better job out o f  home 
furnishings in  future*

Problems:
Among the 200, 165 o f  the home makers agreed that they 

did not have any problems in furnishing their homes with 
fa b rics , where as the rest o f  the 35 home makers said that 
they had problems mainly in  the aspects o f  se lection  and 

maintenance*
Twenty fiv e  home-makers fe lt  they found i t  d i f f ic u lt  to 

maintain the furnishing fabrics because o f  the heaviness and 
the large number they had to care fo r , improper and rough hand­
ling  by dhobi, lack o f  knowledge in  children to keep the 
furnishihgs cleans and d if f ic u lt ie s  in  washing at home. Ten 
bad problems in  selecting the furnishings suitably fo r  the room 
and the furniture concerned and also to f u l f i l l  the tastes o f  
the family members* They included that the wide varieties o f  
furnishing fabrics in the market also increased complexiety in  
se lection  o f  home furnishings.



V. SUMM&BX AND CONCLUSION

The study was aimed to  fin d  out the preferences o f urban 

homemakers fo r  heme furnishing fa b rics  and to  understand the problems 

Involved in  furnishing th e ir hemes with fabrics* A survey was conducted 

with two hundred households at Coimbatore C ity using Interview method*

The resu lts are summarised below*

1 * Nearly two thirds o f the homemakers planned th e ir  budgets 

fo r  purchasing various items while the rest did not follow  

any budget system*

2* The main ob jectives according to  the homemakers fo r  furnishing 

th e ir homes were decorat leva, privacy, and personal in terest.

3* Out o f  Watotal o f  200 fam ilies interview ed, 170 fam ilies 

a llo tted  6 - 1 5  percent o f  th e ir  income on clothing where as 

149 fam ilies spent d -  10 percent o f  th o lr  clothing budget 

on furnishing fabrics*

4* tat o f  the to ta l number surveyed, in 81 households the fu r­

nishing fa b rics  were selected  by both husband and w ife .

5* Colour seemed to  be the f ir s t  influencing fa cto r  while selecting^ 

du rability  the second, and design the th ird , in most o f the 

fam ilies*

6* Green colour was givtn the f i r s t  preference by a m ajority o f  

the homemakers, fo r  a l l  the furnishing items except fo r  rugs 

and carpets fo r  which a l l  dark colours were given the f ir s t  

preference. Tbe lig h t , medium colours as w ell as blue stood 

second in  the order o f  th e ir  preference end the main reasons 

lis te d  out were personal lik in g  and the colours added beauty*



7* 4  rough texture was preferred fo r  curta ins, draperies, rugs and

carpets, and a smooth texture fo r  the rest o f  the furnishing 

m aterials by a large number o f  the surveyed sample, and the 

reason given was that the particu lar texture suited function ,

8 . F loral design was preferred by a m ajority o f the homemakers

fo r  curtain , draperies, rugs and carpets, where as plain  fa b rics  

without any design was liked  fo r  bed spreads, bed covers and 

p illow  covers* Cushion covers and tab le  clothes with embroidery 

were preferred by a great number o f the homemakers and the reason 

fo r  choiee was personal lik in g .

9 . Bombay dyeing was preferred by a m ajority o f  the homemakers 

because o f  i t s  a ttra ctive  colours and designs* Hendloom v a rieties  

stood next in the order o f  p r io r ity  as they were durable and 

standard goods*

10* F ifty  percent o f  the surveyed sample follow ed the fashion In 

decorating th e ir  houses, while the rest did not*

11* Personal taste  seemed to  be the f ir s t  source which influenced 

the buying, frien ds and rela tives next and advertisements the 

th ird .

12* In nearly two th irds o f  the households the furnishing fa brics 

were stitched  a t home and the rest gave that to  ta ilo r s . Only 

In a very few houses, they made use o f  o ld  m aterials fo r  stitch in g
Oav4

furnishing items ,the main items used tteyesarees fo r  curtains and 

draperies.

1 3* Mast o f  the houses stored th e ir  furnishing fa b rics  in  cupboards.

14. Adequate sets in  each item e f  homo furnishings were possessed 

by a m ajority o f  the households and they used to  change them at 

a reasonable interval o f  tim e.
1
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15* A m ajority o f  than have derived sa tisfa ction  to  some extent,

most o f  then to  o great extent and only a fair to  a U t t lo  extent* 

out o f  fu  m i tiling th e ir  own homes* Meat o f  the homemakers did 

not hare any problems but a few said that they had problems la  

such aspects as aelootiea  sad maintenance o f  fam ish ing fabrics*
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COIMBATORE-II
PEEFERMCES OP SELECTED URBAN HOMEMAKERS FOR HOME FURBISHING mATTEBITS

Q uestionnaire

Personal data

1* lame o f the Investigator:

2* lane o f the Home maker :

3* Age o f  the Home Maker :

4« Present address :

5* Educational Q ualification  :

$• Present P osition  o f  the Home Maker :

Employed /  _ J  got ealloyed /  /
7 . Family Background:

la . * « • » * « > •  ablation to ^  !»> (« .
Member Hlme a  ker (Monthly)

8* T otal monthly inoome o f the f a l l y ,  Rs.

9* Do you possess a fam ily Budget?

Idea / 7 Ho / 7
10* I f  yes, what kind o f Budget to  you follow ?

Oral / / Mental /  )  W ritten /  }
X

11* How much do you a llo t  fo r  cloth in g  Budget?

12* Out o f  your cloth ing Budget Bow much do you a llo t  fo r  home furnishing 
m aterials?

13* Residence

Own house /  7  Banted house /  ~ 7



QBMBBAL DnPBMLTIOH ABO HP FOBKISHUG MATBBTAIfii

14* Hare 70a furnished your house with fa b rics? I f  yes, to shat extent?

Coapletely /  I  P artia lly  /  /  80a|9 eztent /  /

15« ®hat are the main ob ject Ire 9 In furnishing year horse? 
a* Out o f personal in terest*

b* Por Decoration* 

e* Por privacy, 

d* Por Dignity* 

e . Per personal sa tis fa ction , 

f • To protect fron  dust* 

g* So protect from glare* 

h* hay other ob jectives

16. What are the items o f  furnishing m aterial yon have used in  d ifferen t 
areas o f  your hots e?

l o . Items used Area P unished

LLving
room

Bed
room

Study Dining 
room room

Quest
room

Kitchen Any 
other

1 * Curtain

2. Drapery

3* Bed Spread

4* ■̂ ed Cover

3* P illow  c over

6* Cushion cover

7* ^able cloth

8 . ^ugs ft carpets

9* Any other



Selections

17* Bov often  do you shop fo r  furnishing m teria ls?  

Onoe in

a . 6 months.

b . one year, 
o . 2 years.

•• When neeessazy.

18. Who does the shopping fo r  furnishing naterlalsT

a. Housewife.

b . Husband.

e . Husband aid * ife

d . Sons.

f . Daughters;

g . Any others.

19 .  that are the factors do you look fb r  while selecting the furnishing 
m aterials lusher according to  your preference I f  more than one fa ctor 
i s  o f equal importance give the sane number).

a . P rice .

b . D urablity.

e . Texture, 

d . Colour.

f . Brand name.

g . Babel iz f  ormation.

h. S u itab ility  to  the furniture or  room.

i .  Any other.

IX



20* Which colou rs do you p re fe r  fo r  furn ish ing m aterial? Mark the colou rs 
according to  your preferen ce.

Purai thing item , 
V o . ---------------------------

Colour

f i r s t
preference

Second
preference

Third
preference

lig h t  Medium Park lig h t  Medina Park lig h t  Medium Park

1* Curtains.

2. Prqperies.

3 . Bed Spread.

4 . P illow  c over.

3 . P illow  cover.

6 . Cushion cover.

7* Table c lo th .

8. Buga and Carpets.

9 . Any oth er.

20. b. Reasons fa r lik in g  p a rticu la r o d o u rs .

Vo* furn ish in g Items Colours Reasons

Personal Adds Eany to  Vo So Any
lik in g Beauty launder aeon other

1. Curt aim .

2* Praparles.

3* Bad spread.

4* P illow  cover.

3* Table cloth

Cushion cover.

7 . Bugs and carpet8

8 . led  cover.

9* Any other.

X



2 1 . The T ex tu res p r e fe r r e d  by you

No lhipni ahlnir Item s T ex tu res
Rough C lo ssy  Smooth C risp  G rainy A nyother

1 . C u rta in .
2 . D r a p e r ie s .
3 . Bed Spread*
4 . Bed co v er
5 . P il lo w c o v e r
6 . C ushion  co v er
7 . T a b le  c lo t h
8 . Rugd and C a r p e ts .
9 . Any o th e r

21.b .R e& sons fo r  p r e fe re n ce *

R easons
F u r n ish - T ex tu - P e r -  Adds S u i t s  E asy toN o. r e s  s o n a lin g  Item  p r e f e r -  I l k -  b eau ty  Any o th e r

red  in g  F u n c tio n  la u n d er
1 .  C u r ta in s .
2* Bed sp r e a d .
3 .  D r a p e r ie s .
4 .  Bed c o v e r .
5 .  P l l le w  c o v e r .
6 .  C ushion  c o v e r .
7 •  T a b le  c lo t h .
8 .  Rugs and c a r p e t s .
9 •  Any o t h e r .



2 2 . What ty p e  o f  d e s ig n  do you p r e fe r  f o r  fu r n is h in g  m a te r ia ls  ?

F u rn ish in g  -I te m s
C u rta in  Dra- Bed Bed P i l l o  C ush-T able Rugs anyD es ig n  p e r ie sS p r e a d  C over co v e r  io n  & o t -co v e rC lo th  c a r -  h ers  p e ts

P la in
P r in te d
F lo r a l
A b str a c t
B o ld  p r in t
D e l ic a t e  p r in t
V e r t ic a l  l i n e s
H o r iz o n ta l l i n e s
S m a ll-c h ec k s
Medium ch ecks
B ig  ch eck s
Woven d e s ig n
D ouble s id e d  d e s ig n
Em broidery  
C roch et 
Any o t h e r .



2 2 . R easons fo r  l i k i n g

R easons
No. F u rn ish in gItem D esig n  P er- Adds S u i t s  Easy D ig n i Any p r e - son& l B eau- Fun- t o  la u n -  o t -  f e r r e d  l i k i n g  t y  c t i o n  d er  f i e d  h e r s .

1 . C u rta in
2 . D ra p er ies
3 . Bed sp read
4 . Bed co v er
5 . P i l lo w  cover
6 . C ushion  cover

2 3 . What a r e  th e  Brands do you p r e fe r  f o r  fu r n is h in g  m a te r ia ls  ?
a . B inny
b . M a fa t la l
e . Bombay d yein g
d . D e lh i c lo t h  m i l l s
e . l a t a  t e x t i l e s
f . G w alior  fu r n is h in g
g* Handloom
h . Khadi
i . Any o th e r

2 3 . b • R easons fo r  p r e fe r e n c e .

R easons f o r  p r e fe r e n c e
Brand V a r ie ty  i nd e s ig n

V a r ie ty  Popu-i n  D u r a b il i ty  A nyother  c o lo u r  l a r i t y



2 4 . Do you fo l lo w  th e  l a t e s t  f a s h io n  i n  fu r n is h in g  your home w ith  f a b r ic s
Yes /  / Ho r

25* M ention  th e  name o f  th e  new fu r n is h in g  m a te r ia ls  i f  you  h a v e  in c lu d e d  any g iv e  th e  r e a so n s  fo r  s e l e c t i n g .

Item  M a te r ia l R easons
2

2 6 . To what e x te n t  th e  fo l lo w in g  so u r c e s  in f lu e n c e  you  i n  buy­in g  fu r n is h in g  m a te r ia ls ?

N o. S ou rces To a l i t t l e  To some To a g r e a t
e x te n t  e x te n t  e x te n t

1* A d v ertisem en t
2 . E x h ib it io n
3 . Window d is p la y
4 .  F r ien d s and R e la t io n s
5 . Any o th e r  s o u r c e .



STITCHING
2 7 . Do you A fctteh  th e  fu r n is h in g  m a te r ia ls  a t  home 7

~7Yes £ No /  /
2 8 . What a r e  th e  ite m s A t itc h e d  a t  home i n  fu r n is h in g s  ?

1 . 5 .

2 . 6 •

3 .  7 .
4. 8.

2 9 . Do you u s e  any o ld  e lo t h  fo r  s t i t c h i n g  fu r n is h in g  m a te r ia ls  ?
Yes /  /  No /  /

2 9 .  b Item s u s e d .
1 .

2 .

3 .
4 .

CASE a
3 0 . How do you la u n d er  your fu r n is h in g s  7Dhobia t  home /  /  a t  D h o b i/ /

3 1 *a .R eason s f o r  w ashing a t  homes
1 • E conom ical £
2 . M a te r ia ls  l a s t  lo n g e r
3 . Available f o r  immediate use £

4 .  H y g ie n ic  /
5. Any other /

7

7
1 7

XV



3 1 .b . For g iv in g  t o  Dhobi^
1 .  Time sa v in g .
2 . E f fo r t  sav in g*
3 . Lack o f  in t e r e s t *
4 .  Any o th er*

32* Hov many s e t s  do you  h ave i n  each  item  o f  fu r n is h in g  ? How o f t e n  do you wash and change ?

Ho Item  No* o f  s e t s Frequency o f  change
w eek ly F o r t -  Once i n  Once n ig h t ly  on e i n  2 mdnth months

1 C urtain*
2 D r a p e r ie s .
3 Bed sp read
4 Bed c o v e r .
5 P i l lo w  co v er
6 C ushion  co v er
7 T a b le  c lo t h
8 Rugs and c a r p e ts
9 Any o t h e r .

3 3 . Hew do you  s t o r e  th e  fu r n is h in g  m a te r ia ls  ? 
a* I n  cu pboards,
b* I n  b oxes
c* I n  s h e lv e s
d . I n  any o th e r

*\M



34* The e x t e a t  o f  s a t i s f a c t i o n  d e r iv e d  o u t o f  fu r n is h in g  your  h oue ?
To a  l i t t l e  e x te n t
To a g r e a t  e x te n t

7
/ 7

TO 30 ______To some e x te n t  /  7

PROBLEMS S
3 5 . Do you f a c e  any problem s i n  fu r n is h in g  you r h o u se  w ith  m a te r ia ls  ?
3 5 . b . l f  y e s , i n  v h a t a s p e c t ;

Ho A sp ect

1 S e le c t io n
2 L aundering
3 M a in ten an ce .
4 S S t i t c h in g
5 S to r a g e
6 A n/ o th e r

Types o f  problem s fa c e d
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