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Introduction

“dgriculture is the most healthfil, most useful and
most nobleEmployment of Man".
~George Washington
Agriculture has always been fundamental to human survival, primarily by providing
food. Approximately a century ago, farmers mainly cultivated crops for their own consumption
and engaged in bartering within their villages or nearby arcas, leading to a largely self-
sufficient lifestyle. Over time, however.the agricultural landscape has shifted significantly
from self-sufficiency to commercialization. Today. the agricultural sector requires well-

structured and

sible markets close to farmers to promote growth, employment, fair prices,
and economic prosperity in rural areas.

Marketing serves as the vital link between production and consumption. It ensures that
products of the right quality and quantity are available at the right place, price and time,
creating value throughout the entire supply chain to satisfy customer demands and achieve
business objectives. Thus, marketing represents the final and most crucial stage in the
agricultural production process.

Markets are categorized based on location, frequency. and type of
transactions. Village markets handle local, often perishable goods within a small
community. Primary wholesale markets are situated near production centers, where
farmers sell their produce  directly. Secondary wholesale markets operate around key
trading points and handle large quantities of agricultural products. Terminalmarkets focus
on large-scale distribution and export, often located in major cities and seaports. Seaboard
markets are coastal markets used for importing and exporting goods.

Markets can also be classified by area coverage (local, regional. national, or global),
time span (short, long. or always open). volume of transactions (wholesale or retail). nature

of transactions (spot or forward). number of commadities (general or specialized), degree of

(from perfect to type of y or capital).
They can also be producing or consuming, regulated or unregulated, urban or rural and

involve cooperative or private marketing margins.
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