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I 1INTRODUCTLIR

The begimming of the culture dress md art of pereonul appes—
ranos have been intinstely associated with sceial ad sconamical 1ife,
In a modern sooiety there is an intenss sompetition bDetwesn men and
worsii a8 well as woaen and men for jode md soeial pesition. Olosnes
pean much more %0 men than for women, thay often mean, the differeces

between the sucoess and failure, The house und clotbes have answered

* she human mguirenmt £0r shslter snd they express the indtividual and

the» national 4deal of beamty 4B colour and in form satisfying the
deunds of asstnetie inetines, says Prarecn (1920)'. Accerding %o
Agelow ‘””)2. clothing 49 tiw second triwsviraete of fundamsmtal

negsoaitise.

Clothes in sevorsl imporstant sspects, are the frossiers of eur
onvirumest end powerful determinwnts of eur imoer ooneciousneow,
Jtomeh (3969)’. I8 10 s expression of persommlity and therefor of
Andividuality. "Olothing £8 more tuportant than moet of s realise
as 4% determines {in large meesurs how ons appeass in the streed and
in the 0eiety, the friends he makes, the jobe he seeks amand 4he
compiny he invites %0 kis hows) swys Tate and Glswon (1961)%. It 1s
a neane for gesting &esired goals as individuals are often  Judged

by tiwir appearangse,



Aggording $o Devadas (nsg)’. "Olething @sh b8 & meads of sslf-
expreasion, a mmifastation of one'e sssthetis qumlitise and an ocutles
of one's sreasive ability, Clothing is a means of s$taining comfors,
and plessswre and thus alding %0 the total eatisfuotion odtained, says
risatmsone (1961 )‘. Uood grocming amd well dressed, slothing cmn do
suoch %0 echance masural beauty oF sompensats for i%a lsck physically,
soetally and payoholagieally, Kinchem apd Brwin (1965)T.  Nost attrec-
Sive individuale bave ezhanced their qualisies by msans of careful

grooming sad atstentiomn %o Srese.

The shoige of clothing in the earlier days was sn easy task a8
4% wan limited and clothing selestion had 90 be made ounly oa importang
cooasians suwh as wedding aad religious fumstions, JNow a days elothing
sslention 1 O longer & simpler JOb decause the wide varieyy ef mamu-
faoturing process ia Sextils shieh offer an opportunity te select the
ones that are best for & spusifie purpess. Therefore the pecple are

foged with sany problens 4ia the seleetion ¢f textile materials.

Choioce restss on one's desire, ability end willingness %o ged
the sadimm satiofastions from the spending of one's money, Sime and
ommrgys Acoording %0 a.u,(mu)' & Teeling of swplus, & sense of
deing fvee % choose depends oA the sise of the family end alsc an
the fumily's standards of living, the judgeaens used im ohoosing guods,
she efficiensy in marinting and the volume of housshold Sasks perfurmed
by the family members”.



Clething seleotion can influence sur happinesa 4in day te dey
AMving during all our agse J3ome peopls have the nmatural ability to
choose the appropriats colour, design, or fadric 10 enbanse their
appsarange. In order %0 have besoning ¢lothes eonsiderstion musy
be given §9 the abowe faotors and porsonalily sad figure of the indi-
viduai, Ourerul ssiestion of elothing san improve ene's pervonality
mé physical appearsnss. People are well dressed, im the sense of
having good taste 1in the selsetion of their sliothes axe more readily

wpoepied in most social ocoasiuvn,

The family attitudes towards dress, especially oa the part of
the mother,; and possibly &f the father, are importast %0 the good
waital health of each nenber of the family. Oood grooming, good
Saste in dress, achieve intersst in style, fashion sud even fals
are agmetes %0 family happimsss. Paremts who allew thedir chilirea
10 feel unhappy adbout the methods of selecting their dress asy be
responai ble for persommlity malad justaent iater in Sieir lives,
Chanbers and Moulton (1961)7 point ous womem have he responsisility
of ahowing intercet im duying beyond theis om inmdividual needs amd

dezires for fmmily semberv.

Clothing seleotion ia tiw ocaly oreative outlet for many womenp
1% 15 u oymdol for tieir suscess ia life, their sosiul pesition mnd
the economic suocess of their husbands., The cemmumity oftea Judge
as Wy their appearmws, says Fingo (1993)%°,



The purpose of the study of clothing seleetion is RO\ nAsees~
sarily %o ehunge the cpinions or the taste of an individuul, dut te
rplace impulsive aF imstinotive selsotions with considered choiees
that cun be verified by reason. Yery little information ie aveil-
able in the area of e lothing ssleetion speeially in zegard W0 the

extent to which the family menbers take & pary,

Henoe @ study was planned 0 determine the roie of differens
aenders 4n the fumily 1A the okolee and selection of family @lthing,
Also 1% was hoped this would enable she izvestigator 0 sind ould the
axtent %9 which the membders derived satisfastion by making such ssleg-
tions, TFrem the large pepulstion sslected for the study the Lavesthe
datur also hoped %o get & piesure of the pattern of she slething expwn~
disure of families.



XX RRVIEW OF LITKRATURE

Tne literature for this study 4s reviewed under Whe fellowing
headinges

As Olothing Nee@s of the Pamily,
3, Yactors Influsneing Glosking Selestion,
Cs Participation of Family Meambers in

4. Making the slothing deoieion,

ii. Planning the slothing budget,

411. Selsotion of family clothing, =l

Ds Conclusion.

As gmlm af the hu}l

Clothing £s a field for individuals assthetie expresalion and
snjoymsot, soys Andrews (%9”)"- I8 ocoupies & very important
pinse im our present day ecciety, simee A% satisfisd one of the most
esoerkial necessitics of mankind, Now a days, elothing is found $o
e an important factor in the development of imdividual's persenalivy
and 1% ssparate one pecple from another. We mecognise that good
appearanse builds morels, helps us %9 malntain our competition 4im

the ecomomic or the sosisl world opines Mojimeey (i%!)u.



The ¢lothing meeds, desires amd demands of familiees today are
influsueed by & miltitude of eireumetances, Toduwys dresses imclude
formal, seai-formal, informal, spert, casual amdl work @ Joshing.
¥ithin each oategory exists an over inereasing mumber of designs end
styles; all uvailable in wmlimited eclours, texturvs and fabries,

say: Tase and Glisson (l”l)‘.

Oppeanetn (1985)1%, cerke (1957)'* and Baxter wnd ievaxe (1949)'®
found shat the clothing nseds vary scoording %0 our mwirvnment, age
groupy home 1ife, astivities, interests, oocouwpation social 1ife,
oxSurs, imdividual's ineumsy personal values, goals md the customs
of the cvmmmnity where om lives, Acsording %0 Fitysimsome and
ntve (1958)" the Kkint ant mmount of elotning one nesds depends
upon weather conditions apd upea the eotamdards fur Sleanliness amd
the msthode oms uses Lor keepiug €lothes. One meeds emough elothaing
&t axy time 20 that some 1% :z8 can be oleaned wihile others are

baing wom,

Chambers aat Moulton (1961) opine thas individual femilies
differ in spending the money for elothing. ‘him i deeided emly
aftor considering the needs of the femily oF imdividual, IV i»
fnportant %0 B0 Malistic An snalysing demands., One nember of the
funily may have professional needs that must be Wt and considered
firet, jNost professions demand certain standards in dreas regarding
appsaranes 6F mfetye A carver wosan in retalling of in some area

of the fashion induatry muss ocneider her @ lothing purehases ia Mle-



ticn %0 high fashion mowe then the aother ¢f the several small ehiliren
whose needs are betier met Ly elassic elothiing featuring sese of eure
(1949)%,

¥iokell and Doreey (tsw)" found thad the inoreass AR the expen-
diture for ohildrex's ®lotiking im the later schosl ysarw, when the ahil~-
dren are 1ia tesue and tweutise desrvase the elothing expenditure of
parsntass In the later period of family 1life the clothing needs of
puremts further de0reane and clothing expenditures are ot liksly again

%0 mount, Assording % Baxter amd iatgke (199 )“

s She fat:er's ogou-
pasion will be ome Of the fagctors Shat affect his clothing needs, A
nan's sardrobe should be related to the setivities whieh make wp hin
4y fHyam (1944)” opines tha$ 4f father works im & festory, he will

require lese than if he worke im an offiee.

The needs of eloiking for all family mesbars is & problea of
intezuat to all (1949)”. The clothing meeds of the family members
vary because of imiividual diffesences. Peopls are Dot alike in
lookey physique, or fSsmperamsnt sad they am equully different ia
lothing meeds, (1360)"T.  Troelstrp (1957)" fouss that  ne
slothing meeds of children, 41ffer bosaids of Lfadividual differences
in persocality aad in physiquse A study asde by the Bureau of Hone
Hoonomioe om measureacut of children showed thas asxy childvem of
smss age bave entirely differemd body pmpéﬂlou and dimenstioms,
Korgrn (I?S.'o)ao uggesta ti1at the clething for ohildres must be
durable, buf 1% wust aiso be of the sane atyle sall the other ehilirun
woar, idyan (19«)" 48 of the epimion shat the older ohtliren will
need more Shem the younger omes for elothing,



Rysn smd Phiilips (1947)%' md Chensers and Mouldton (1961)7
epine that the aversgs ecllege girle will meed elothes for clasees,
for foarmal asd informal wear, for Sravelling and sports, and for
relaxing amd sleeping. <he glder dsughters in the family, deserves
speciul omeideration in that her needs aze real and often 80 exten~

sive as t0 sesu out of psoportion %o Shase of family (196)".

sppenhein (1963)"> opines tuat the uburbum housewifs sho
dives in casual living needs a different wanirobe from that of the
urbea working woman oF the college studemt, Aocsordimg to0 Baxter
wa mvske (1949)2, ws clothiey needs of the "gainfully esployed”
notlier are sinilar $0 thoes of other business and professional womsn
and the mother in thw hous and have much in coanon with those of
the high school girls. lNojimeey (m:)" epines that the women in
business or professional life, especially oms who deals imperscsally
with the pullio, often fimis 1% desirvadle e buy fewer garmeamls,
but alwys of he best quality, 3he is ususlly content %¢ saori-
fioe variety in favour of Aistinetive swmrt costures that ave well

fi%t%ed and wquire Ai¥tle onaw,

4s Pastors Inflwnsing OClotuiiy Jeledtiuwu

The importanoce of elething to She individusl family variee
from ceeupation t0 00CupAtivh, from cosmumity %6 commnily, and from
sooial growp $0 0LAL groupe Jome families fim! that 4% 48 of the
utmost importace for theliy mecbers %0 be well dressed, Others
n?u'wmn thm & mimimum amount of coafortadle elothing with 4iffe-
Monoew, says Mgelow (1955)'-



The kind of clothing purchsesd ure influeosed Wy elimste,
oscupation of the member, the mumber of ohildren am eléer people
in she family or population amd asove all by the produeticn and
narketing teshnl ;uss, say Cochrane and dell (1’56)‘2. Assording
%0 ‘ndrews (1955)“ agen and needs of the memberay; apoording %o
i‘mmm%(ms?)" the fmily loeation, scoisl 1ifs, voestios and
tywvel plans and according %0 Chaubders and Moulton (196!)’ the
wonen's ocoupasion mnd ¢he kind and amount of work shw and her
husbatxd 40 are the factors whieh iaf luenme the ¢lothing seles~

tion of any family,

Tute and Glisson (1961)% umd sppenkein (1965)" are of the
opinion that the family mobllity, housicg changos, pemscral desires
of ¥e famlly meabsrs, consumer @redit, prevalling price level,
suelial and psychological wvalues; attitudes towards olothingy fune-
tious and festivals axe Anfluemeing factore. The expenditure of
&2 inividual oF faslly will be affectsd by variovs fastors sweh
a2 incowe, sax, mavitdl etotus of en infividueld (1969)”. Gross
ant “rantell (19583“ apine thesd elothing expmdiivme will e
constder:d from the stamd poirt of flexibility, the factars affee-
ting e amount om clothing, %he factors determining the muecess
of purohases, plans for filling Whe needs, and she informasion
needed for the selectiua in the narwet,



f« Incume

Oppenhein (1955)“ opines that increased persoosl snd famlly
inoone has influsneed the amount peopls ¢am spend on clothing. The
fticrease in fumlly inocee 48 due 90 the inersasing mmber of sarried
wasn working owtsids the home, say: Tate and Ulissem (1961)‘. A
study nads by the 4xstituto of Home Sooncmic® in 1956 shows that "ig
imome 7iees, the mmber aof garwents purshased inoresses and 1the
mmount spent for eash garment also incresses”. The hushanis ia the
higher inceme bruciet purchase more articles of elothing, but they
spent more thaa twios as much for oclothicg. The mmbder of gareems
purcimeed by the wives 414 not inorease se much from the lower
1Arome brecket$ to the higher foeome, but the amount speit per garment
inoreased more wpidly, Zhe mumeer of ohildren’s garwnt purehased
and she mount spers Lor eash were less influenced iy insoms Shan

were adul® purchases quoted by Oppenhein (1’55)“-

Thompeom (1942)%, Hgelew (1953)F uea Winakor (1962)% srete
Lngel'®s theary 4a their study of family consumption a9 the family
dnoome LnOor wses, the mouwnt of acney speant ea elothing inereases,
though She percentage resains unchanged. Meocent studies in the
United tates, however, imiicate that the proportion of sthe income
spexs for olothingy, a8 wll a8 the amount, tyends %o very Adirectly
with the inoume, Families with larger imsomss spend & sowe whag
larger perventage of tasir income for elothing tham 40 fasilies with
wealler inoome. Trosletrup (t’ﬂ)" found that the mmo.nt spent on

clothing inoreases as imoame incresses bdut the proportion devreases
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sRong the highest fzcome families, IA moderate ineome amd lew imoome
fomilies elothing expenditures 40 mot some reguiariye. Ia the fmmilies
of the salaried worinr® 8,2 per_cent of the total inoome was spent ob
clothing and upkeep An combzant %0 § per_ceant for the Wage samming
frmilion.

A study emduoted by lulllek (19358)T showed was 3.2 peresnt
of the 4ncome wae spent on elothing by & growp of families, He aleo
found thas fyom families with incowe Ra $0 per momth, comprising five
An the family, that the expenditure was 16,67 percent of the %otal
family insome, ‘hults (1949)" found thas 10 percent of the inaome
wan spent on olothing by & group of families, Another study maden
by lonalson (1948)% founs that 12 pereent of income wes spent on
elothing Dy scme other group of families. A stuly aade by Haniekam
(1953)” ohows that 13.4 percent of the total Lincoms wae spent on
olothing by she warking fmmiliea of Dermark. Waite and Cassady
(1939, 7rema (1937)°2 wcd Byen (1944)™ found thas 13 percems of
the total inoome as being spent oo elothing. Sxves and Orundell
(1984)24 round tust the olothing sxpeadisure rauge from 10 %o 13

porceut of family fhcame.

vaite and Casmedy ("”)’ ! opine $haty 4in lower ixcoms families,
the hushand’s ¢ Dthing expendi:zule rises more Frapidiy than the husband's
of moderate inccme level; which equal or exeeeds of the husbanis of
higher incame level, Om the high imcoms lavel, she wife's expenditure
expeeds that of she husdbund, The dmctfn'l expaniiture excesds tims

of tshe son at all ages and o2 all income levels. The expemiituzee of



g¥vm up sons equl eF cxmesd; thoss of the fathers wid tiw expendi-
tures of grown up daug.ters exceed those of the mothers as the income
inoremses. The expenditure ¢f younger childrea are much less than
for the adults and maintain & fairly constant relstion %0 the expen~
disure of the fathers elothing (1’”)”. Conaumer purchase Study
quoted by Hgelow (1955)’ shows that the expenditures for the husband
and wife together averaged between €0 anéd 75 pervceis of the Yetal
fumily elothing bdill. PFmmilies with ssmaller imoome spent & larger
proportion ef theiy monay on the paremts’ elothing tham 4id families

furtiw® up the Lioome soale,.

Ia both wpper and lower incoms group peopls, tuere seess 0 be
a tandeusy %0 spend less for the elothing of ohildren under fifteen
yoare, bt sons over fifteen spend more for their clothing thaa do
sheixr father, and daugiter over fifteen ysars spend avre tham 4o
thely wotherss Usmarried daughters over 15 years spend more tham

aly other membere of tiw family.

Tate and Uliss n (i’ﬂ)‘ made a study of employed eify workers
in 1934 = 1936, IS showed that girls of 18 years of ags and over,
spant OR an average, 13 perosnt more on ¢ Jothing than 41d boys ia the
same age growp. Jy 1950 elothing expenditures for women and girle
ia eities were sppruximately 0 percent higher shan for aen ani bays.

The rising incoms imereases the prestige role of elowuing.



L)

Gross and Creadell (1958)%* quote tne survey conduoved by ladowr
Bureau dtatistios 1ox 1952 oa consumer expenditures, They reported
that 55 perosnt of the clotning expenditure in large eities were devo-
ted % women and girlsj 40 percent %0 men axd boys With the remaining
five pereent spen$ for ohildrem under two amd sewing materials, Im
suller sities expenditure was equally divided betwesn men and wumen,
sy fdaonds ant Thampsom (19607,  rrom the adove studies quoted
by 4irferent authors om amount spen o8 olotbing we found that as the
income increases, the amount Spemt on clething alse increases, dut tie
peicentage decruases anong the highest Lmsome familiss. lMany people
spend %00 much on ¢lotning, while othexs spend %00 little. VWomen
spent %00 much than childwyen and husband, Wt children over 19 years

spent nore thean thwir parente.

. ogoypetion

The kimi, quality and amount of elothing seiected 18 influenced
by the type of employpsnut in which family msabere are engeged, If
fusher i & ssmbar of one of the profsssions he will attash more
importanse %0 clothing than 42 he 1ie & menual labour say Tate amd
Olisem (mt)‘. Devadas (1959)° also points out thut the jeb er
profession inf enses clothing needs. The importunce of ¢ bthing in
e family budget !ms been affested Ly womea's esployment. Baployed
wasn epend msore for olothing tham do unsxployed women 4 all agee
&t all {inocoms levels, The lavel of imoore and edusasion of the

husband or head of tue family appear o have littile effeet oa the
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spemiing pattern of employed women (1’61)‘. darming (1960)” states
that nany homsmskers employed ocuteide the home are enger %0 selset

purchase and maintain the elothing for all femily msabdere.

A study nade by the Bureau of thman Jutrition and Homs Eoono-
wise (1938)%% shows that \he lower 1aoome and varying coowpasional
meeds of farm families are mo doudt responsidle for the 4ifferense in

alothing.

141, Sise of the femily
The sise of the family alee influwmnoes the family @ lothing

selootion (1969), The desreasing sise of tie famlly sscompamied

by the imsrease in fanily inocows, makes more possible attention %0
olothing and textiles, amother fastor affeeting family o othing
demmds 18 the changing composition of the populatian (1961)7,
Oppeshein (1965)“ opines tiat family experses for clothing are greatly
influenced Wy the stage of the family life and particuiarly by she
number and age of children,

tve Family mowplity

Pamilies scday are inoreasingly modils, The cost of moving
genarally causes the molile family %0 asguire fewer possessiondthas
fumilise that axve eettled, If the movizg Of family is asscocisted
with higher tnsome the family members may have fewer but better
Closres (1961)4,
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ve Lumtly loestion

The saount of clothing purchesed sad the amount paid for 1%
dependsto same extent on ~hethe® one lives in ¢y o countyy., Fam
families usually own ssaller antd 1ess expensive wardrobes than &0
eiYy families., Peopls in the Northern half of the country weme more
wool clothing which costs more shan ¢otton and other lighter weight
Tobrios. ZThe combined cost of alething amd wpiewep for families in
the &ma'u lese then in t:s North and Vest queted by Oppenheim
from the United Staves of labour Sureau Stattsties (1963)"2, Inata,
being & hot counsry, people genarally use mush less slething thaa is
noraally requized in cold eowntries, Hven in different parts of the
eountxy the amounte and quality of clothing 18 quite different, says
namorta {1960;34,

vie Prevelling oriee isvel

The pereentage of insome spent £0¥ elothing tends %0 de higler
when prices aze high and lower durisg periods of falling priees,
bosmuse of olothing priess rise farther ani faster than moet other
prices exsept foody, and declire soorer andm Mo repidlyk, says
mgelow (1953)%  vinaor (1962)% fount et snorcese in pries te
assoociated with A deciine ia amoumt of ¢lothing purehases.

Olothing 18 avabiable in wide range of priees and women's olo-
thing shows greater varisty thaas mea's Slothing, with prices renging
from & few rupses to0 several bundired, If a family is sscustomed %0
bying within & partioulsar prioce range, they may find 1§ diffieuls %o
be satisfied with the styls and quality effered by garments iz lower
price manges ('956)2‘0



"

vil. Perecnal desire of We fagAly pewbers
Ryws aod Pnilitpe (1947)
the degres of plsasure she Meeives from elothing anl the amount of

say Shat each person d4iffere s %e

importa_ce she attashes te 4% which 4n turn influenees the +type of
gar:snts she selsets, To mne women the zain intersst 4a their life
is vlothes wharsas %0 othwrs clethes are the neeeusary ftens, Rbelirng
and losensreng (1961 )” say shat the majority of women wished that
they had more money t6 spend on clothes; thie desire tend %0 inorease

with & desrease in Lm00me,

viti Sopial emd payehologieel valuss

The clothing ons weure plays an importent part ia one's sdjuste
memt % the scsial growp,Niskell and Dorsey (1936)'7. %o be part o
she group mesns econforming A8 elothes as well as in sceial astivitias,
Clothing frequemtly 48 impurtant as smeans towards agosptance by the
growp (1963)‘.

Scoial participation might be more applicabls %0 some family
wenbets thaa 90 others in determining minimus 0lothing needs. 3ybers
and Hoash (1952)” state, family and social €lase appeared t0 have
strong aceial effeets oa clething behaviour.

Aosording ve damming,(1960)%7

she sceisty have become less Gietinet as womel are gainfully smployed

she roled of mem and wosen 4iA

in oecupations and profession 80 that ¢lothes of xen and women have
begome more alils as their reles, OClothes wora for sccial events

in mahy suburbem area tend to be less forsal tham before and ma's
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elothes espesially have beoome moFe colourful end comfortable, Proper
olothing also helps the fmily $0 wia and maintala com:unity approval,
(196!)‘. Giris, those in upper mvoio-economic levels, attribute
higier prestige valie %0 "being well dreseed”, "meat and elesn" th-n
40 boys ar girla of lower clamess, agcording to the findings ef
Anastasi end Miller quoted by Oarlson gt ai (1952)%,

ix. Consumer erediy:

Instalmens eredit 48 by far the most important type of shore
Serm oredit (1961)’ e« It 15 used most frequently by familiew with
small ohildren, Mi4dle itcome families use more instalaent oredit
Shan other inoome groups. Toad (1948)°7 says that aying elotnes
on the lostaloent plan though 4% may be szsusabls for few pePecns
cocusionadbly, it 18 %00 Gostly., Uppenheinm ( ms)" found that the
wids spread use of convumer instalment oredit ie a charusteristic of
resent decadss how much our present high clething standard are 4w
%0 oredig. Our purchases Suring funotions and festivals indisate

that nany pesple buy more frealy oam oredis,

O Yamily Nembers Pastioipation inms
i+ Decisjon makings

The cholces we make consciously oF unconsgiously detersins % a
largs extent, the gharmster of cur lives (1996)‘9. Chambers amd
doulson (1961)’ are of the opinion that the family council will help
in deaiding who meeds the moet, at shat time, and how much money ie
availadls for all, Cavanagh snd Priee (1948)% says St the deei-
8ion making 15 the key sxsept ia finusial mammgement, The home-
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mskere recognition of the importamse of financial desision should lsud
her 10 make more sonseicus decision and thus shange her role as finan-
oial nanager. Fitasimeone and *hite (1961) 16 end Opperzheinm (1965)”
opine that age, incomey edusatiun ocscupation ef the father, the soti-
vities of the mother, the stages of faily life, scocial Olass diffe-
rengss, fashion and what others are wearing, are influensing fastors
of Geeision mmking.

Givee (1963)4" ande @ survey ca deciston meking emong beys and
girlse The majority of bdoys made plamed decision whaa buying groo-
aing fteme axi majority of girls made impulsive decision.

11, Budget mekings

Buiget 48 & spending plam  Agcording %o Babesom amd Stone
(1938)%2 tne family budget rests primarily on the sripod of food,
sbelter and olothinge “his budget oertainiy helps the vadget $0
&et more from life and thus Telieve $he frustrations and semtal
strains resulting from finamial worries. The mmount one allots is
influenesd mot oaly by one's fmcowe bdut sl of one's baekground, where
ona lives, sosisl life, position 4m the communit; and leisure time
sotivities, eays ¥irgo (1953)%,

“he individual who enjoys an unlimited budget for ¢lothing
appears superfiocially $0 have no clothing prodiems (w”)“- By exer-
olsing 4good taste, sarelul plamming amd wise buigeting, she ean achieve
high standards of peromul wpearunse.



"

Ascording %o Besa (1934)% 14 10 nescessaryy %o deoide om the
period for whieh tho plan 19 %0 be made; 1% may be for @ wek, o
Bonthy & year oF even loiger. he success of detalled budgetting
dspends ol the abilisy to amticipate %0 our wants, Yanily gosls
for clothing ino lude the provision of mp ropriate aad desocming
¢lothes withun the limi§ of their budget for all mesbere of the
family suitable t0 the various cecasions whieh are demanded by
their werivitise, (1954)%4,

114, Seisotion of famly elothing
Bash peresa differs as %0 the degree of plsasure she receives

from clothing and the sxount of importance eke attaches % 14, whioh

in turn influsness the type of garmemas she selects, says Ryan (I’u)'a.
dome pesuple selset their elothing with & desirs % oreass a definite
impreseion upon ethers. Kobbs and keldy (1964)% creef tie epiaton
thas olething selsotion determines resourees (Zalents, taste and know-
indge of the perevE ) and as She immediate physical sesting (goods

avuilable, po :Some, presents money aveileble external pmsswres).

All men should bsoome inforssd im duying elething besawe ke is
She wole provider of the familyjincoms; Shose who take & dim view of
wonen's dbuying habdite, those eontemplating sarriage, those sho let &
nother, wife,; duy their @lothes, and thoss who buy their owa @ lothes,
Neb ure apparently miking mores of She family purchase, women Scme what
less, childresn slightly mowe and there seenmsd t9 be more shepping
Soget. e of husband and wife in 1948 thaa in late 1930 and eariter
1940. JNen mow & days are doing more of the shiopping for women's
olothing, alshough woman still mae most of their purchase, says
Troslstrup (1957)"9°



A narket suwrvey made Wy Paul of al (1951)“ showed that womsn
buy about 3535 pervent of all the elothes for sShe family; mem buy 30
peroent husbund and wives shopping together duy 19 pereeat and chil-
dren vy four peroent, ¥omen agoording %e the same survey have
50 pa-eent of the influense in determining wha$ 10 9 de bought; mea
have 35 peresnt and children eight pereent of their owmn elotshing)
but men influsncs have 16 pervent influence exi children ihree peye
oent influense on the pumhn--'h tuu,yobthﬁ. fomen buy only
abous feur peroeat msn's suits, overeoats, but they influmse 27
peroent af the purchases. The resesrch momh Bvaus (1964)“
show shat 10 pe:osnt of the adoleseent have the dsuire te have
help from paremts for selecting slothes for themselves., Eighty two
perosnt af the sdolessonts said they seleoted their favo.rste
wmnnuuu&m sivice and 44 pereent said they paid for
i%: Jevealy three pereent desirsd $0 choose garneat on their owm,
while 46 percent in lsest popular growp desired 60 MO previlege of

self sslsetion,

Nejimeey (”63)” found that s college girl whe says “mother
buys all sy clothes” 48 postpoaing & needed learming prucess of
eelsoting clethes for hereelf, It is better for mother ani daughtar
%0 shop together, eash learaing from the other amd enjeying a shared
experisnse. Unless oare is taken for selectiing slotiss faor sollege
£1rly; the eost will be greag, Jow a days, 1% is not unusual for
teenage boys amd girls and college men and waem 8 ahop together
for clothes. Pooling theip knowledge of duying often helps them
mAke more satisfestory purehiases say Chambers and Moultoa (1961 )’.
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Ihe seleotion of clothes for men and 1o sone leseer extest teo
wonen, Lvolves lookimg for wearing qualities, durability, wasbadility
ad confors, says Morban (1953)%,  anspeeh (1961)% 1a of the epinton
Shat the elothing selecti.n 18 & complex matter of perecnal wants in
a chaiging sosiety, operating within the frame work Of & mags SCOROmMY,
hderstaming of diverve standurds ani values inherent ia thepitua-
tion exposes the gchotoes offered. It is asoeptance of diversity

rather than oms standagd that matters umified country and & stireng

people.



XIT EXIPREBIMNENTAL P, OEDUNR

The experimsntal pruesdure for this stuly iavolved she following

stepo

A. Belection of the Nethod

B, 8elsotion of the Samle

. Yraming the Qumstionnaire

P. Pre-testing and Refroning the Juestiommaire

B, Conduoting tue Suxvey asnd Collsesing of Data, «und
P Amiysis and Interpretatios of the Data.

A Selestion of the thod .

The method seleoted farihis study weathe ixterview method ee 1%
has ssveral sdvantages. Aosording %o Young (1962)%7 54 10 a aystenetse
method 4ia which & perwon enters more OF lese fmaginatively into the
inne: 11fe of © compurstive strunge:, Bengaswsy (1969)%® says tnas 14
cm be sucoessfully employed %0 collsct & wide rwigs of inforsation
Lrum merely fagtual oF osnsus data 40 highly perscaal sad iotiaate
inforuaiicn Felasing 40 & persocs inmer strivings and assitudes,
values end beliafs, pust experimces anifuture imtentiuvas, Selling,
3 80 (1959)%, say S1ms the futerviewer sust understand that even 8
slight rewarding ¢f the question say change 1ts msaning and alter the
rompunes. Apary from the above, this method was helpful %0 the
Laventigator as same of the homsmakere wers unable to £ill the queation-
LY,



Be Selestion of the Sample:

The sumple seloabed for Suie study included 250 families who were
restiding in Coimbatore 0ity as 1% was quite ascessidis %0 the inveatiga«
%or. A resdon seleetin of \he sumple was followsd. Chsudnuri (1969)%
says, "simple rwndom sampling is tiat techaijue whidh givea each unit im
the pnpuhnon‘ on equal chence of being eslected Lato the unph‘.

Tnough the topisc 18 sonce:.ned with individualpsrtioipation , the
questionnaire wes givem omly %0 the homsmakers becsuse of the difficulty
$0 get answered by all the meudurs in the fumilye The sample included
92 families from lower imoome group, 95 families from middle inceme group
and 63 families fram higisr inoome group. Aecurding te Indiay, deference
mwal (1966)%" persons baving up 10 ts 6,000 per ysar ecnsidered as low
inooms and ts 6001 per year upte is 15,000/« per year considersd as
niddis inoome.

Os raming the Queetiomnedres

The questionnaire designed %0 fimd gut the role of family mexbere
partioipation im seleotion of fuomily alething coneimted of simpls worda
which would be ensier for the hosemsker 40 unierstund fully. The quese
Stunmire regarding S;pe of family, fumily baskgro.nd, budgetary proge
Uoes, Tagtoars affecting olothing ssievtian, freguemey of shopping,

fumlly members’ purticipation is eloshing selestion, seleotiocn of mate-

rial, sexture, coleour, Gesign and seleotion of ready mads garsonts were
inaluded ia the questiomnatixe, A guestion was asked iam the end to fisd

out how far the wembers ia the fasily statisfied wish their clothing
selention.



De Pre=testing and &tms the amstionnaire

A preliminary survey was conducted taking R0 houssholds %o
emmck whether i questious csn W8 aswered properly bWy the home-
mikers, The gquastiocanaize was finalised with nesesasary alteration
after pre-tssting, and the fimslised questica.aire is given in
appemiix .

B, Condusting the Survey ami Collestion ofthe Datay

The investigator perscmally epproached the homssmbers and
sxplaioed the ohjsctiver of.har study and then imerviewsd, The
questicnna ires were administersd 0 250 householde im Coimbatore

oitys The area seleoted for shis study ino hded,

te Jawalmr Nagar 9. Uamdhipuren

2. Saibaba Colony 0. Gouwmdaspalayan

3. R85, Pyrem 11, Periamicksnpalayaa
4. Sivenanda Nagar 12. Mwarathipures

S¢ BRamnagar 13« Raja 3zeet

6o Tatabad 14. Oppamakaru Street
Te 8.8.P, llagear 19. Badhakrishns Strees
8. @.0.7, Colony 16 Thenss Street

1%e Subkiah Gounda 3treet
Pe Analywnis and Iate Sation of the Data:

The qusstiomnaires were fillsd, olscked andoonsolidated. The
analysed deta 18 given im Results and Dissussions.



IV RESUILPI AND DISCUSSIONS

“he purpose of the study was %0 find ous the family meabere

participatioa in the selection and purshase of elothing and the

Moults are discusesed under the following headingss

Ao

} N

D.

Y.

Inoame pattern ex the family
i Badges
11, Tmmily msadere participation is planning the budget

Clothing expenditure and distribdution of clothing
allotnent anong the faslly mezhere

Fagtore influencing the fuxily clothing expenditure
Selestion of fumily olothing

Fadly menbers partieipation An the selection and
purchase of fasily clothing,

Satisfagtion Gerived by family mexbers im clothing
selectionn.

As Income Pattera of the r-up

Out of the 250 families surveysd, 216 families belonged %0 tiw
melsay fanily wherv as the rest 36 belonged $0 the joind fanily. The

fanilies surveyed wexe divided into three growps, lower inecme growp

(t» 1000=6000 pexr year)y, middle incoms growp (ia 6001=14500 per year)
and higher incomes group (above s 143501 per year).

lien belonged %0 ths lower insoms group, 95 belonged %0 the middle

inoume growp and 63 %0 the higher fmoome group.

Enety two fapde



B % Buges’

Then asked absut s axintensnce of clothing buiget, the inoves~
Sigator eould find ou$ that 20 fumilies in the lower and 20 families
4n the middle income groups amd 13 families in the higher incoms group
posssseed the clothing buiget, where as the rest 614 not, Out of the
sotal 59 families who possessed the slothing budget, 2V had oral bulges,
¥ had written buigel and the yerd bad seuory buiges. Forty families
wore of the opinicn $ha% they were able %0 keep withinghe olothing
budget because of suffisisat income, economy prectioced im spending
and because of & linmited fasily. The rest of the families eould nod
keep within thairx closhing bulget due 0 low incone, increased mumber
of mawbere in the fumily snd over spending.

U, Yemlly memvere pariisipetion in plenning \he Wedaets

A question was asied %0 find out the family meabers participa-
tfon 4n planning the ddget. Ia I3 families, the ndget was formed
affer consulting the head of the fanily and im seven families {he
older ohildren also participsted in plaming the clothing budget.
The rest of the 15 families eould not give a propsr answer for this
qustion, Frem the abovs, it 18 elear that all the membexw %0 &
certain extent partisipated is planning the bulget.

O¢ Clathing Expeniiture and Distridution of cth

99 ong on & ]

The percventage of Lincoms spent oa ¢lothing by the lower, middle
and higher imeome growp pecpls are givem in Table I and Figure 1.



PERCENTAGE OF INCOME SPENT ON CLOTHING
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TaBIR X

PRRORNTAGR OF SNCOME SPENT OF CLOTHING

Percentage of incone spent
3,80, Typesef Pamilies on Clothing by the Pamilies Tetal

1-108  10-208  20.30% omildes

f»  low incom 0 s ? 92 X% value
2.  M1ddle iroome 6 31 s 95  * 331
Je High income 37 é - 63

® Statistioally significant at % lsvel

From the above Table, 1% 1 clear that 30 out of the 92 families
h]muwnto the lower fmoume group, 61 cut of the 95 delorging %0 the
niddle am 57 out of the €3, in the higiwr fmeome group spens.ons %0
ten per cent of the imoaw on elothing, where as 35 families, 31 faml-~
lien and six families spenty ten %0 20 per aent offtheir Lnoome im the
lomer, middle and higher groups mepestiively, but ssven families 4n
lower inoome group and shree families in highay fimcome group were
fourd %0 spea¥.20 %0 30 per eent on \heir elothing. Vhen statistie
oally mamlysed A% wes found that theze 18 & vistionship betwesn the
tnoaee amd the perosntage of ingome spemt on elothing (Appendix XI).

On an average 11,25 per cant of the total famlly income was
epeut on elething by the low incaw families whereas 10.13 per semt
and 5.79 per osut way spent by middle sand higher incoms fanllies ee-
possively. Znie resuls proves she statament of Trosdesruwp (1957)
that s the Lueome inovesses the poresntiage of f:mame spent om ¢cloth-

ing decreases especially amng higher insoms level (rigure 2.)



-

A EAMILIER

[

NUMBER

>

70

)
£D
15
10

Figuve 2.
PRRCENTOGE, | OF INCOME SPENT O
CELOTL NG
Scale

V axid- lcem-
s Fomokies

1 to 10 pevcent
10 tO LC pé’;); La)

B 20 to o pewcent

Lo3 DLE  FuaH ,

F:

TTYEES OF FARMILILS IN PERCENTAOGE



MNusobey: 0f TFhmiligs

Figure 3

32

Faerors Inr vencina, C1 orime, Faeprapirugs,
ScBle :

vl

Al

o L 3§ = B & F
T F % Y v

-~
1

SoxB-1Cm -

10 Famuilies

Kaxis - fogtors

)
-.'
e

T
L)

Incomg

Fungtion oand
Feshveals

Rornonal dosiros

of e family membory

338 of dhe Jamihd

.PYQUQH«'zrxa Price fevef

Altitudes toroardy
Clothi

Farmily mobih'hd
Congumer Credit

e
..
.®
.
o2
L]
.
. .. .
o .7 l—lousm% Cfnrxaeg
l'ﬂ »®e
o ove
¢y ve *
e d
e
« % cd . "
wty .. .o
- e - vt v,
'- ". ‘. 1 ‘... .o.
.. 'Y .' . .9 se”
B 13- U I I I A
e . .- . * e ® Se *
LA B I o
o o'y O I PR A
® o :..' ‘:c "o o -,
. b e ®
. e . oo
o o ‘s ’e - " .‘-
-:--. e e N B
:E: o.l. ...'. : j .o..:
-.oJ o0t ee e 25
:. | .: . -.‘ '. . - -.-
-".. 'n.n :..' - ::.-
‘...T » [ ) .. : L -.--. ‘....
o.: ::. --'oq ::' .:..J
k., e ] :"‘- --: ....
<] R N B AR A (R
o :. L4 .o .'.': «*
SEENEENE 7 M
» * 9 Y :' !’{.‘ %




33

From the above Table At 18 slesr tiat Lpsome and funetions
and festivals wore the tw main factors ascording te 202 families
(80.8 per com)} whioch Anflusnesd the olothing expsndituwre. Next
Gams perecnal desires of she tamily membdars, sigs of she family
wmd preveiling price levei. Ehe other important fsstors were
uttituies towards elothing, family losation and ogoupation, socoisd
and psychologioal vales, faaily mobility. Consumer eredit (6 femi-
lies) anmt housing changss (7 families) wers the w0 fastors which
influenced little in the olothing expenditure.

B, Oelestiom of Yamily Clothings

Pyom har stuly the iowestigator found out that ia 149 families
olothing was selected &% the same $ime for all the members, where
an An the pest 4t was left S0 the individuals of the famly.

lo? Ofs [}

The Table below shows the frequemoy of shopping dome by the

dirferent familios.
PABIE XV
PFREQURECY CF SHWPPING

Bumber of families in

8.0, Prequensy of shopping Pemilies peroentage
1 umctions and fessivals 181 T2.4
2« Thensver they meded 60 24.0
3« Yearly )} L) 13.6
4+ Onos in 6 monthe e 10.8
5. Onee in J months a6 10.4
6. MNoumthly 1% 6.4
7. Vheosver titwy like 16 6.4
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Po Family Members Puriisipation is the Selestion of Clothing im
Generals

The different family menbers participation im geasral in the
selsetion of clothing are given below iam Table VI and Figure $.
i« “arsons selecsting

TABIE VI

PERSGNS SELNCTING

Perxwon Selessting

e W0a :”" of
smilies fead of .  Olasr Head of
the . ebil- the fa- In AL
Pamily dren mly & laws IJeabdere
Home~-
sakery
te low inoome 84 " ] j2 '] - 9
2. Hiddle inmeome o9 )] a3 ([} | "
3,  High incoms %0 .3 38 v s n
Tosal 2B 7 9 133 10 [}
2 Valoe * 44.04 * 1gnificant at 15 level

From the above Table 4% is elsar that all the meabers wre
partioipating o soms extent ia the selection of elothing for the
familys In all the three income levels, head of the fasmlly Sook
the maximm partieipasion in the seleotion. The head of the fami~
1y partioipated in 69 famdliss in middle income grevp, 54 families
in the lower insome and 30 fumilies in the higher imcoms growp.



oldey chidren
Head of e tamdy orel
Hare mokey




The head of the fumily and homemuker Sogether came seconmd., Both of
sham sogether partioipated im 61, 43 and 2T feamilies in the middle,
lowsy, and higher Lmwo:8 grow smspestively., With regard o ehildrea's
participation, only eMer shildren ware participated im 36, 32, 23
fanilies 4in higher, lower and middle insowe groups respectively. 7The
homenake ¥e' participsasicn sgemsd %0 be very 1littls im all the growps.
"his Yesults prove the statement of Troelstrup (1957) shat menm do
more of the family purchases, u:an- what less, ehildren some
what more and shere seened %0 be moi's shopping together of husbaad
amd wife., When statistically snalysed Lt wad found tkat there ie
sume relationship between the type of families and the family members
parsicipation 4n the selsetfion of closhing (Appendix IV),

The role of ths participation of the head of the family 4n
regud $0 the selection of slothing for the other msmbere are given
in Table VII ,

TABLE VII

RXTENY TO WHIGH THE HBAD OF THR PAMIIY PARTICIPATES IN
82 HOTION OF FANILY CLOTHING

G.,¥0e Types of Pamily ;2:’ %o great To some

extent exteng ot 8t all
fe low fnoome 92 62 20 b
2, Xiddle {inoome ] ™ 3 -

5« Higher insomes 3] 34 1% é




‘hen asked how far the head of the family participated in the
funlly elothing seleotion, 73 fasilies ia middle 62 families in lower
and 34 families in higher imcoms groups told that they were partiei~
pased %0 & greater extéut. Twenty families in lower,¥6 tmuu’ in
she higher and 15 families in middle inoome groups partioipated te
eome extemt, but five families in She lower insome group and #ix fami-
1les in the higher fnsoms group said that they 4id not participte at
alle

Zhe extent 50 which the homesakerse participated im the selec~
tion of family elotiing 4w givenm below,

TABIR VIIX

RETBN? TO WHIOH PHR ROMBMAKERS PARTICIPATED IN SRIECTION
ar FANIEY OIOTHIN

Total ;:.:‘ sj"

ioHoe Types of Yamily Pamily Bot at all
Memberw sxtent extent

te Low incoms 92 198 43 29

2. Middle incems 5 28 é1 6

3e Righer inoome ()] 3 4 4 ]

Table VIIT reveals the participation of homenalmre in the selec~
tion of elothing for the family fs found %0 De some extent in many famie-
lien; 6 fumilies beslonging %o middle insome group, 45 and 27 in lower
and higher insome groups. The grestest partieipstios is seen in higher
smoone (31 femilies), seeord im middle incoms (28 families) amd third



in lowsr ineoms greup. The hosesmakers in 61 families delonging %o
she middle izsome groupfy 45 in lower sxd 27 in higher inoome growps
hawe participated t0 some extent. In the reet of the families the
howamakors 444 0ot partid pate at all,

Anothar quession was asked %0 find out the shildren's parti-
oipation in the sslsction of family slothing. ZYrom the survey,the
investigator found out that only older ehildren ware givea he oppor-
tunity 10 selset their omn slothing. Fer the reet, the eslection
was dons by theip parente, The maximm partisipation of ohildrea
in the selestion was found in higher inoome level, where, out of 6)
femilies surveyed, ehildren 1in 36 families partisipated in the seleso-
siung whersas in the ease of lower and niddle inoome m‘&- 32
mxd 33 families respeciively.

The reasuns given by the families for allowing snd ot alle-
wing the ohildren 80 seleot alore are given belows The ehildren
wore given opportunity o selset silothes by themselves simse they
1iked %0 selset and this was ascording %0 62 families, Porty four
families felt 4% helped them %0 seleot 40 know the value of mobey
by 38 families and 30 families 4§ helped %0 know, The opportunity
for children %0 seleet was mot yiven by 114 families because they
falt that ehildrea were not adequately truined im making such selse~
time, Thirty four families had a stromg opinion that the ohildren
wore misled. Uo mond of the families about 138 aut of 250 414 not

give any opportunity for the ehiliren %9 seleot by themeselves.
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Regarding she fyiends' ant neighdours' partisipetion, it wee
fowsd gul thay only 61 families consulted them in the matter of seleg~
ticn.
ile Ssisetjon of Material:

Table LI shows the materiais selecisd by she family members,

TABIE IX
ORLECTIN OF PABRIOS NY PAMINY MMM

Humber of t-l.q nanbers
Chil= Pereen~ Vomen DPezxven~ JMen Peroene

deloe Materials

trea  tage tege tage
1« Co%%on 208 60.0 aan 94.8 2186 90.4
2, INylon 7 22.6 112 44.8 20 18.0
Je¢ Terrycos g 9.9 4 9.6 193 TT.2
4. Torylems 82 32.8 a3 0.4 192 T76.4
% i1k 46 16.4 149 99.6 18 T.2
6s Rayoa 19 3.6 » 23.6 S 3.0
7« Feool a4 9.6 14 $.6 N 12.4

Yyom the ubove Tabls it 18 elear thas the fired prefererce 4in
the ssliaciion was given t0 cottan by all the members. They selected
eotton for children's d othing im 208 familiee (60 per sent), for
wonens elothing in 257 families (94.8 per cent) and for men's olothing
in 216 fanilise (90.4 per cent). Second priority was given %o terry-
00t in the case of childrem ant men with 92 (56.8 per eemt) ani 193
families (77.2 per oent) and silk An the suse of women by 149 faxilies
(99.6 per comt)., The last prefersoes was givem %0 wool By chilaren

and wonen aad rayol by men.
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TABIE X

SRIECTION OF YRXTURES BY PANIMNT MIMBER3

Rumbder 0f fTaniliee
B.00, Texture

Chil= Peroen- Percen~ Yen Pereen~

dren Sage Yomen Sage tage
s Boft 194 T?.6 207 2.6 107 T4.8
2 Rough L} 3.2 ] 2,0 3 10,0
Je Mre 56 2.4 ™ 29.2 9 36.4

The above §able xvveals the textures seleoted by the diffesent

fumily senbers for theiy dresees.

IS 40 evideul Shat 3078 Sexture was seleoted by all the members
in all the insoms lsvels For ohildren's elothing by 194 families,
for wnen's alothing by 207 families anl for aen's elothing dy 187
families. ZIThe second preferense was given %0 fing textum by
ehildren in 56 familise (22.4 per cent), by women in 73 families
(2942 per esut) and dy men in 91 faniliee (36.4 per cenmt). Only
very fow memberes selested rough texsure for chiliren (in 4 families)
and nen (in 12 familien) end rough by wowen (in § fumilies).

i V. Belestion of eoloupws

The eoloure selected Ly the diffe.ent fumily aesders are given
in Tadls XI,



SELROTI N OF COIOURS NY FANILY NRMBER3

TABIE X

43

Humber of familieo

Be.Na. Coloure

SO e T m W
1. Had 67 26.8 62 54,8 10 4.0
2. Pimk T2 8.4 o4 6.4 7 6.8
- Yollew 85 22,00 68 7.2 n 12,4
% Bue T8 3.2 82 2.8 b} 12.4
- 1 Ureen 68 7.2 T8 512 16 6.4
6o Purpls 4 16.4 49 8.4 é 2.4
Te Orey o« 8.8 ] 2.6 4 18.0
8,  laek 52 20,8 )] 2.2 9 23.6
9 "hive 6 24,4 78 .2 o7 42.8

The investigator Zound that all light colours were sslected for

men's, somen's and ehildren's dresses, in 186, 203 and 160 families

(74, 81 and 64 per ocems)e

he segond priority mes givaa %o dark

colours by children and women in 122 and 146 families respeciively

where as for men, the ssccni priority was given %0 white in 107

families (43 per cent),

The shird priority was given 0 pink hy

children and women (72 =nd 84 families), dark solours hy men by

10t familtes (40 per cent).



Ve Jeisctton of dewpgus

The designs selsoted by the different faxily menbers are tabu-
inted and given below,

TABIZ XIX
S8 A0TIN OF DRIIONS N PAMILY ME:HRLS

Chdldxren Touen X

Suos  Deslgn LT pereen-  No. of Percsn- No. of Pereen-

femilies toge femilies tage fauilies tage
1e Printed 186 T4e4 an 84.8 » 95.6
2. Voven o 10.8 170 68.0 114 6.8
3« Imall deeign "7 47.6 188 75.2 2 1.6
40 laxge checks 6 32.4 63 2%.2 ks 3.6
Se Hold primge 30 12,0 61 26.8 3 9.6
6s VYerticsl stripe N 36.0 7 3.6 96 Ja.4
Te “loval deaign "7 468 189 7%.6 7 2.4
8s Abstract 16 6.4 n 8.4 5 2,0
9¢ Plain %1 64.4 200 80.0 23 692

The overall preferaiss in the seleotion smong the families wme
for prinved Gesizn by childyen and women 1s 186 (74,4 per cent) femt-
118 mnd 212 (84.4 per seut) families respectively and plaim by men
in 225 families (89.2 per esnt),
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The eecond priority was for plain ia the case of bdoth woaen
aad ohdldres in 300 and 161 families (80 per cent and §4.4 per cent)

Mt for men'’s dresses the ssoond ohoice went $0 pEAnted design,

The last preference was given iy all the memders €0 abstrect
deuniyns « children in 16 familiss, women {n 21 families and msn in
19 familien, Om the whols women liked the deaigned material thmn
children ani meni.

Vi Seleetion of resty mde gamests:
The wady mads garments seleoted by the differvat family
wenberw are given im Tadle XIII,.
TABLS XIIX
SBLAOPLSE OF ARADY MADS OAMENS W FAMILY MEXEGII

Children Touen Ren
Jenfiymudo gurwents

Bo, Of Peceen~ Jo. of TPeresn- No, of Peroen~
fomilies fuge families tage familiea tage

ight Comm ] 7.2 S 2.0 3 te2
swoaters 59 3.4 46 18.4 40 19.2
"vook 96 %8.4 - - — -

Under garmms 33 3.2 163 6.0 178 T1.2
Blouse ¢ .4 9 3.4 -— -

Jhirte 67 6.8 - - 74 9.2
Suies 3 12.4 -— -~ &4 17.6

A1l membese in the family selscted realy mide under garments, 178
familien for mem, 165 families for women and 133 femilies for ehildrem,
Jeventy four families tald thet they selecisd reaiymade ehirte for msen
ang 67 Samilies 3014 Shat they used readyseds abirts for shildren,
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The 1last part of the question was about the satisfastion deri-

ved hy family mexbers, Table IVII and Figure & elearly (rdc-i the

family mewsders sasisfastion.

TABIR XXV

SATIWADTIONS DENIVED BY PAMIIY MEMSERS IN CLOTHING SEINCTION

Home Maker & Oler Head of Home - Head of the
Porecns Head of the Children the Haker Panily amd
s, Seleoted Familiee family Homeauls r
No
0xd B Head of All menbers
Pereons raily ehildroen meker the imjhe
satiafied menbere satisfied fomily fenily
Zypea of Tosal No. 6f Pex= Ko, ¢f Pexr—— o, ¢f Per~ JNo, 0f Per~ K0,0f Per
Pemily no.ef faml- oOene fomi~ osn~ frmi~ cou~ fami- een~ fami- 00D
faxily ldees Sage lies Sage 1ies tage liee tage lies tage
1« loway 82 89 3%.6 N 22.1 72 8.8 9 3.6 08 35.¢
2, Madde 95 a9 35.6 10 0.9 83 5.2 ’ 5.6 94 316
3. Higher € 60 24,0 3 2.3 &% 18.4 ¢ 24 61 2.4
i

* iqgnificant st ¥ lsvel.

t' value 16.44

Oot of 92 families 4in the low ircome group im 09 fumilies, the

head of the famlly and homs maker were satisfied by selsctioa of family

olothing in which, 79 familise satinfied t0 & great extens. In the

eass of middle axd highex ixncume groups wWhich wers §9 and 60 families

respestively, the home maker and head of the family ware satisfied %o

& greatl extent bWy their seleotion of family €lothing for all the members,
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Out of 95 families who allowed their children %0 go for shopping

for shemselves, in 56 femilies, (21 lower, 10 middle amd 25 higher),
the children wares derived satisfastion by their owan sslection,

"hen asked about homs makers satisfaction by sheir husband®s' sslee-
tion 201 families (83 injhe middle, 72 in the lower and 46 in the
higher) %014 that the;derived maximus satisfsotion. Only in 24
faniiies, the head of the family derived satisfaction by homs makers,
seleotion. Then asked adous the satisfaction of all the membdere

by head of the fanily's ani housankets selestion, they also given
that they derived mdmm satisfestion.

ine stasietical snalysis showed that the satisfestion deri~
ved by the membere with regard 190 the choice amd selsction of elo~
shing was related 90 the y\yps of family and 4% 1o significant at

one per sent level (Appeudix V).



¥V SUNMMANY AND GONMOLUSIOB

The extent % which the family membere participated ia the
selsotion of elothing was found )y the inveetigator Wy the inter-
view mthod. Fanilies belonging %0 lower, middle snd bigher inocme
groups were imsluded in this study and the finiings are susmarised
below,

Yo In all the insome groups, budgeiting wee nod popular and omly
32 per oent of the howsmakers possesed the wdget for ¢ lothing, afger
conmlting the head of the family. Ohildrea's participetion seemed

%0 be lses in planning the budget.

2. From the study, the investigator ¢ould came %0 the conslusion
shat as the income insreased, the pereentage of the Lmoome spent on
olothing decreased as 11,29 per eent, 10.1J per esnt, and 3.79 per
cent of the total incume in lower, middls and higher incoms levels

respectively, epent on elothing,

3. Among the famlly memberw, women spent $0 & gresater extent of
Sheir elothing allowanee than oehildrea and men. Income, funstious
and festivals, peresonal desires of the family members anl eise of the
family were the major factors affecting the elothing smpediture,



& Durebility or serviceadility, price and washability were the
major faotors eonsidered whils selecting the elothes for the family.
Uus of 250 families, 140 familles selecied ¢lothes for all the mem~
bere at the same time.

The shopping for the clothee was done during funotions and
festivals YW most of the families. Very few selected, whenever
the family msenberw needed o0F once in a year.

| The bead of ths family took the maximum partieipstion in shop~-
ping (69.2 per sent), secondly head ef the family ard homemsker toge-
sher (53.2 per cent) and ohildrea'’s partisipation wes found to be
pTLLST

Ge All the membere selscted ocotton for all the types of garments
an Vheiy £iret prioritye The eeeond priority was given %0 teryeotion
by men and ehildren and ailk by wooen.

To Soft textae was liked best by almost all the membere;, the
second preference being fime texture, for ehildren, women and wen,

8. All 1ight colours were selected by the majority of the mewdere
a8 their first ohoiee. 3Ihs second eholee was for all dark soloure.

White was the shird choice for men and pink for children and womedn.

9 Printed designe were liked most by women and children and
plain varietiss by ssn. The second prefereme was given to plain
varieties by women and children and %0 puinted design by men,



10, Bgady made undexgmrments were sslected for men, women and
chiliyen. Shirts were sslectdd 2y children and men as the second

ehoine.

11 18 In 243 families; all the msnders derived satisfastioa by the
homsminrs and ths heads of the family's selection whereas in 238
families (93.2 per cent) the homemakers and heads of the family
derived maximm satisfaotion by their om seleetion. Ia 201 fami~
lies (80.4 per cent) the home mekers were satisfied ¥y their hw-
bands® seleotion bus only in 24 families (9.6 per eem:) the hus-
bamis got satisfied by wife's selsction. Uut of 95 families who
gave opportunity for ehildzen % sslest by themsslves the eshildrea
got satisfied by their own selection ky only im 56 families (38 per

cemd,
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APPEIIX X

SRI AVIRASHILIKGAN HOMR SCIRNOX COLLHOR
COIVRATORR=11,

EXPHINY OF INDIVIDUAL PARPICIPATION BX MRMBERS 1IN 230 PAMILIES IN
0 THING SRLROTION

S, [ 7
Dates
Nasie 0f the Lwestigators
Hane of the Homemaloers
Hadress:
Type of Familys Joums /7 Nuolear [/
donthly income R
Yamily Buokgrouad:
Bame of the Relation %0 Bduda- Income
SuM0,  Family the Home- Age  Sex tfoml ::?" of sach
nenbers msx status neuber




PARY X
DRCISION AFD BUDGRT NAKING

Lapdly Clothing budgens
% 8) Do you posssss & separate clothing buiget for your family?
Yeo 7 o [ 7
®) If yee, spesify the type of elothing
1. ¥risten budget 7
2. Memory bulget Cj
3. Orel budget 7
IX. &) Do you consult with the members of the family before meking
She budget?
Yeo [ 7 o 7
d) If yes, with whom 40 you consulds
Head of the family 7
Older ehildren 7
In lams 7
Othars 7

9 § Are you able %0 kewep withim the clothing budget?
Yeo 77
If yes, reasons,
1. Suffictient income
2, More membere
3. Over spending

o

4. Otherw

11



If no reasons,

1. less imore C:j
2. ilore menbers Cj—
3¢ Over spending L::?
4. Othere [::7

IVe &) How much monsy 40 you allot for your family ¢ lothing?

Ve

¥i.

i par year

») Beroentage of irmsome spent on elothing per year:

How do you divide the money among the family wambere?

To great Te some

oxtent exteny Miniwum
Ohtldrm bt/ VAR, C:j
womsn L/ (L / VAR 4
Nen 7 [ 7 [T

hat are the fastors influemoing your family slothing
expenditurs ¥

1« Incoms 7
2. S1se of the femily 7
3. Pemily losstion and ossupation 7
4. Pamily mobility 7
S. Perecnal desire of the family menbere Cj
6. Housing ohanges 7
7. Consumer oredit 7
8. Soeial and payehological valuse 7

112



9. Prevalling price lavel
10, Astitudes towards clothing

100

11e Yumstions and festivals

1§ ¢ & That are the fagtors which influenee the clothing selections?
1. dgyle
2. lHeasonmabls prioce
3. Bovelry, fashivre
4o Durubdility or serviceabiliy
5. VashaMiiy
6, Vearabiliiry
7. Eoonomy in use
8. IBramd nam

1aqaoenog

$. ooupation
VIII, De you selest for all She mexzbers at the same time?

Yeo (7 o [ 7

IX a) If yes, reascrs
. JSuffisient imgome
2, Pestivals
J« less meubers

Hju

4. Amy other

v



»)

If no reasone,

1.

3
4.

How oftea will your family wenbers do the

Te

2.

4.

.

6.

Te

Oeutfficient incoms
Nore membears

Individual oheies

Any other

Nonthly

Unoe &in 3 mowihe

During funstions and festivals
Onoe in & wonshs

Yearly

Themsver timy nesd

"henever thay like

Ut

:
£

WU



Lo

XXXe

x1x

PART II

FARILY MEMBRAS PARPICIPAZIN IR SBLACTIN:

Vhe will do the shopping for your femily wembers?
1« Head of the famly

3. lMowemaker alone

Jo Older ohildren alome

4. Head of the fumily and homemakers
S¢ In leme

1q0aet

§. All members Sogetinr

Row far the head of the family participstesin seslestion
of clothing fow your famdly?

fe o0 great axbend

8. 7?0 some oxtens

100

3. Not as all

How far you (Homemsker) partieipate in seleetion of
faslly elothizg ¥

te« 7To grest exteut

2: To som extem

100

S¢ FNot at all



xv De you allow your children %0 seleet clothes Wy themselves?

Yoo /7 o [ 7

a8e If yos, ressom
e 70 help shem to select
2. ZThey like %0 seleot
3o To know the value of money

¢« To know the quality of ser-
ohandise

9« Agy other

b If no, reasoms
e less expertence
2. Misiead in buying

3¢ Amy other

100 00 0ag

Xy, How far your inlaws participate ia clothing selection?
1s Te great extent

2. To soms extent

100

3. Bot at all

XvI. Do you consuls your friends and neighbours when you 4o she
shopping?

w v [ 7 o [ 7

vid



PART IXIX

SRUICTION OF O WTHING

XvII Type:of materialsnelected for the family memberss

Uslive liaterial Chi1d domen
te Cotson

2o Terrisot

b Rylea

& Terylene

Be 841k

6. Hayoa

Te wool

Types 0f textures selested Wy the femily membere:

1 18 Teture Cnildren Woman
1. Jofe
de dough

% Mne

viil



XIX, Zype;:of coloure ssiected by the famlly mexders

BeEo. Celours Children Women
ta dnd

2. Pink

de Yellow

L 0 Blue

L 5 Green

6o Purple

Ts Crey

8, 3leak

De Mise

10, Any other

X1, Types0f designs ssleeted by the family meabarmy

.80, Vesign Children domen
L Printed

9 Woven

3 Sxxll design

& large cheeks

5 Hold prints

6s Versical ssrips

s ¥loral design

8. Adetraot destign

G Plain




Resdy made garmonts seleoted by the family members:

HeMo, Resdymnde garmauts Children Toman Men
Yo Hght gowp
- Swesser
3 Fyooks
& Under garomnis
5 Alouse
Ge Shire
Te Suits
Be Rhers
PART XV
SATISPAQYION DERIVED

XXIXs I the hoad of the family got satiafisd by your eelestion

of elothing regaxding texture, colour aml design?

Yoo [ 7 s L7
ZXIII Are you satisfiesd 3y your husdand's selestion with

regaxrd Vos

Yoo Mo
Texture 7 7
Colour 7 7
Desiga 7 7



XXV, How far you and the head of the fanlly get satisfied Wy
sslecting olothes for your family membders ?

8. %0 great extemt 7
Be & sone extemt G
@e not at all D

v Are your children satisfied dy their own selection ¢
Yo [ 7 © [ 7

VI, BHow far your famlly aerburs satisfied by your selection?

& to great extenmt 7
Be 10 3oms extent :
Qe DOt at all D



APPREDIX XX

Obssrved Yalus s Hxpenditure Patiera

Incoms speat on olothing
S,lice Types of Famlly in percentage Total

=106 10-208  20-yok Temly

1o  low inuome 0 » 7 92 2 valus
39,6109
2.  Mi4dls income 61 1 3 93
b 2N igh inoome 57 ¢ - 63
Potal 168 72 10 2%
® Bignirionct ad 1 per eent leval
lixpested Yealunt
o low freome Js8 x 92 2 x 32 12 2
292 o 60 T-m?- - 26,50 -5%9- - 3,661

Se High income yﬁ_ag - 4234 12383 | . -'-925-3591-2.520

e gt

e 2 (3525 =.222 (7=3 !!”2

* * - *
61,82 26.50 3.601
(61-63.000° + (n1e21,30)" ¢+ (33,800)7 o
63.54 27.36 3800
(1=42,300° 4 (6=1840 ¢ (0-2,920)% o
42,34 18. 14 2,920
2 e 39.60

® Sigaificamt 4t one per cext isvel

=i



AFPSIDIX IIX

. gt

DISFRIMZION OF MONEY ANDNO PAMIIX

MIMBRRS
- ——
Blloe Pamily Nemkers oioee  IVOTMS NS ph
x"' valus

1. Children 137 3% 30 202 29363
2. Jomen 2 63 135 223
3 Men &S 8a ) 134

Total 197 186 166 559

® Significant at 1~ lsvel



APPREDIX IV

PERIONS SRIRCTING

]
Head of liead of
. Zypes of Home - Chil~ ) All mezdere
K0, ths the In lews Total
Pamily famil aaksy dren tamily together
e low Lfrmome 84 18 32 45 - 9 196
2o Mddle fucume 69 29 25 1) | " 216
3o litgh tnoom S0 " 38 2 » " 166
25 78 93 ) ) 10 L) 580
!2 value
® 4404

® figrificant at ons per eent lsvel



APPEEDIX ¥

,a,,é___uiu:

BAPIPACTION DERIVAD B PANIIY NEVIERR IN CLATHING SRLROTINS

Persoms Woald of the 2der Head of Home- Head of the .
seloseted famlly wnd Children the aakey fanily and »
8, Horemaker Sumdly Hossaaker M
o Perscus Panily Older Home~ lisad o All mesbers :
satisfisd menbdere ohildren saker the in the ]
by themselves family family

1+ low fncuue 8 2 ™ 9 83 an
de Mddle iuoome &3 10 83 9 94 25
3¢ High ftncoms 60 4% 6 61 195
30 96 201 1) 43 762

x‘ ralye

* .44

* Sggnifisant at obe pe? cent level



