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eighty per cent of the papulation In Indie live  

In villages and earn their livelihood on farming and allied 

agricultural activities* Bernala (1979)* As per the census 

1971 the total papulation of India was 5W mil I Ion? and the 

total female papulation, 26*% crores* Sachdevo etal (1978) 

remark that around 20 per cent of the population lived In 

towns and c itie s  while the remaining 80 per cent lived In 

villages*

According to Rao (1979) nearly $0 per cent of the 

rural population In India live  below the poverty line*

Poverty Is hard to define and even harder to measure* views 

Panda (1976)* A quantified definition of poverty Is found 

In the Draft f if th  five  fear Plan* "Poverty level has to be 

defined In  terms of a minimum level of consumption* In the 

IV Plan Oocuaant* private consumption of Rs*20 percaplta per 

month at i960 • 61 prtoas was (kerned a minimum desirable con­

s u lt  I an standard* At 1972 -  73 prices which have been adopted 

for working out the V Plan estimates, the corresponding amount 

would be about Rs«A0*6, Rejarathnam (1975)* Nearly 232 m illion 

of rural population are under poverty line* Madras Institute 

of Development of Studies reveals that nearly 73*8 per cent of 

rural people In Tamil Nadu live below the poverty line* 

Sreenlvaea Iyer (1975)*
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Sam of the causes of poverty are a low Income

level* unemployment and under-eriplaymentt lack of Infra* 

structure and fa c ilitie s  In  rural arees* tack of n u triti­

ous food and knowledge of nutrition* lack of proper d rills  

and techniques for undertaking subsidiary occupations*

Rural poverty I t  reflected In poor nutritional standards* 

Incanvenlant shelter* Inadequate clothing* Illite ra c y  and 

law health and living standards. A ll these In turn affect 

the productivity of the rural people and their standards 

of living* Since early times many development programmes 

have been going on* In Indlat for example the Gandhi an con­

structive programme was e movement of the people* by the 

people and for the people* Dahama (1973)*

ment Is  an effort towards Integration end enforcement of 

activitie s considered essential* Detailed planning has oeen 

arthe mtcroleve! to ensure effectiveness In Implementation 

of programmes* The oaslc objectives of the Integrated 

Rural Development are- to maintain and create durable 

community assets and strengthen the rural infrastructure* 

to generate massive employment In rural areas* to raise 

wages of agriculture! workers* to release commercial 

credit for productive purposes* according to gapna(tg§9)*

The new approach of the Integrate Rural Develop*
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we must strive for Improved nutritional status, better 

aria! ter* adequate clothing* better health* sanitation and 

living  conditions for the masses and for overall develop* 

mentof the villages an Integrated action 1s essential* Us 

basic necessities for any hvnan being is  food* clothing 

and shelter* Clothing forms second In the trfu w lra te  

of fundamental necessities* state 3lgelov(1953>* and 

RaJICl973)* According to 0evadas(l963)* the greatest 

proportion of the family Income Is usually spent on food* 

followed by clothing and housing*

Cfotnlng Is  one means of value expression used 

by Individuals* families Sftd society as e whole* Alexander 

(1977)* To some extent* the social life  of the family 

within the community set up also determines the expenditure 

on clothing* A village family does not need the sene type 

of clothes as alterity that participates In the more formal 

social activities of c ity  life  views Oevadas 11968)*

The survey conducted by SASM!RA(1978) on Rural 

families of very low Income levels reveals ttet arinlrntm 

clothing was used by them* Rough end thick varieties 

were preferred, for working costumes* cotton textiles 

were found more useful* Preferencef&r textiles was dictated!
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more by price rather than by any other factor* whan a large 

amount of money Is  spent an food, lit t le  money Is  le ft for 

the other essential Items In the family budget which Includes 

Clothing also*

Due to financial constraints clothing Is  an area 

that receives less attention In rural families* with limited 

resources on hand, the problem of rural folk Is how to select 

and purchase clothing wisely and how to care for than* Rural 

people lack knowledge In the use of detergents. In practising 

suitable washing methods* No authentic Information Is  actually 

available on clothing purchased of possessed by them, types of 

clothing Items preferred by them, laddering techniques and 

storage habits adopted by them* The extent to which condemned 

Clothes are u tilise d , subsidiary occupations related to textiles 

are adapted are certain facts s t i l l  to  be Investigated* Even 

though organisations such as the School* aalwedfs, and woman's 

and Youth Clflbs* are present In  soma villages, the extent to 

which villagers participate In such organisations Is also not 

clear* Mo dotbt some Institutions have conducted rural swrw 

veys but Information on the above fie ld  was found to be Inade­

quate* Therefore the Investigator attempted to conduct a study 

in the above aspects with special reference to the clothing 

practices. In s selected rural area*
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The review of literature comprised of the follow* 

1ng main steps*

A* Inportanco of clothing 

I* Clothing selection and consumption 

C* factors Influencing clothing expenditure 

0* Care and Maintenance of clothing 

C* Studies conducted

jar, jmmib.i

Clothing occupies an Important place In datermlnlng 

the status of on Individual In the society* I t  Is  not true 

that clothes make the man* Yet they are Important 1n deter* 

mining the Impression a person makes on others* To c targe 

extent clothing Is an Index of an Individual's character * 

temperament and disposition* C1oth1ng9 according to Devadas 

<19591 can be s means of self-confidence* an expression* a 

manifestation of aesthetic qualities and m  outlet for crea­

tive beauty* Latxfce etal (19681 view dress as the key to an 

understanding of people's culture* way of H fe  and soelo • 

economic progress* Clothing serves at • non verbal means of
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communicating social and p o litica l attitudes opine Buckley 

(1973)* Clothes according to Gfbblns (1969) are used as a 

means of conveying messages about the wearer and the major 

dimension of the meaning of clothes 1s thafr fashlonabltlty* 

Hamid (1968) Indicated that clothing Influences the per cep* 

tlan of another•• personality characteristics* Changes In 

clothing styles can cause changes 1m Impression formation* 

Gorman (l969)opines that clothing may be used as a means of 

attaining soma of the desired characteristics of the Ideal 

body Image* while Reed (1973) found that clothing acts as 

• va lid  spdOoltc Indicator of the self* Shlbutenl (1961) 

fe lt that clothing stimuli have symbolic meanings within e 

group of culture*

ASMIRA (1968) points out that consumers* needs 

and demands are over changing with the growing sophistica­

tion 1n tastes and Increasing diffusion of purchasing power* 

Clothing purchases according to  Morgan (1957) Involves 

thought, shopping and expenditures of apprecfebfe suns of 

money* Even I f  there 1s e budget, f t  Is  the clothing Item 

tftleh consumes much money* Clothing management consists of 

providing clothes for the family members with the main atm fif
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bringing about physical« social and psychological wall being 

for each member with a reasonable expenditure of both the 

hunan and the material resources oval 1 able for the fam ily's 

use* Devadas (1966) and Nlchell and Dorsey (1976)# claim 1t 

1s sometimes wiser to purchaser a less expensive fabric that 

1s fe lly  good In appearance than a more expensive fabric that 

w ill last longer# The above proves to be true In the case 6f 

children who generally outgrow their clothing and who have no 

younger brothers or sisters# Ryan (1976) outlines those pro* 

pertles of garments that lead to greatest satisfaction* They 

Include appearance comfort* durability* eaee of care, ease An 

putting on and taking off* performance In wearing and use over 

a period of time* end su ita b ility  to occasion or versatility# 

Goldstein aid Goldstein ecVoeate that clothes should be 

chosen to enhance the Individual end his personality and 

material chosen for a dress should he suited to Its  use and 

to the type of design# Maude (1963) feels colour* texture 

and design ere most essential factors to  be considered 1n the 

choice of clothing# Craig etal (195*0 opine that texture end 

pattern along with line and colour ere Important considerations 

1n dress selection* Good year (1965) points out the role of 

fashion In the attainment of goal values that Is  Individuality 

conformity, and prestige as the most extravagant force vrv 

clothing selection*
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Regardless of quality or dssfgn something Imported 

seems to appeal to many people opine Chambers etat (1961)*

A c ritic a l analysis of advertisement eon help consuners In 

clothing selection views Rhodes (1959) provided f t  Is  used 

Intelllgenty*

C« FACTORS INFLUENCING gqTHItjG EXPENDITURE

Good Tear (1976) points out that clothing Is  one 

of the Items 1n the faulty budget* While Horton (1955) feels 

that the clothing expenditure gets offoct*by the Interest 

shoun by the family members and standard of living* Rhodes 

(1959) feels that the place of living Is the effecting factor* 

Both Tate etat (1961) Oppenhelm (1965) opine that Increased 

family Income has Influenced the amount people can spend an 

Clothing* as ineurae Increases the quality of garments pur­

chased usually Improves as well as the unit price paid for 

each Item* Climate* ooetpatlan* family background and above 

e ll by production and marketing techniques Influence clothing 

purchases view Cochrane and Bell (1956)*

The occupations of woman and their Income range 

very widely 1n every earnnunlty* doth Devadas (1959) end 

Hoffman (I960) claimed that Job or profession Influenced
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clothing needs and expenditure of women* According to 

them clothing expenditure «* largest for women due to vary­

ing occupations* Professional women require more clothes

than housewives*

Eneg1e*s law of family expenditure Is  well known* 

as the Income of a family Increases, the proportional expen* 

dfture, for clothing, rent, fuel end tight remains fa irly  

constant* vfftlle the percentage for food decreases for cultural 

and higher enjoyment of Increases* However, In the lower 

Income levels the largest amount of money must go for food*

The dollars which remain are divided among the other family 

needs Including clothing Thompson etal (I9fe9}»

ATjO^mTEHANCE W  CLOTHING!

The term •cere* Includes frequent washing and airing 

of garments, clean storage, when not 1n use, Immediate mending, 

when damaged by tearing, removal of stains before washing or 

further use, use of proper tatAderlng or drycleaning method 

depending on type of fabric and proper pressing and Ironing* 

Pother and Common (1959I« Care not only Improve appearance



but I t  also Increases the wearing qualities of the materials 

Intelligent care can be given to fabrics by day to day, occa­

sional and seasonal attention, Sathbone end Tarplay (19591* 

to  derive maximum satisfaction from available money for cloth­

ing one must know how to select clothing, how to  wear Clothes, 

properly, and how to make teem last longer through proper care, 

views Devadas (1963)* tegular care of clothing not only helps 

one to present s well groomed appearance, but I t  also Increases
i

the wearing quality of garments helps them In constant services 

and wf I I  provide money for other fami ty members* Systematic 

care helps to cut down cleaning b ills  and remodelling costs 

lerfce (19571* Hygienic clothing according to Todd ff952) 

Includes separation of garments, removal of steins, and tne 

use of proper waste and storage methods*

Lewis eta! (I960) are of the opinion that an Ideal 

house plan must Include ventilated clothes closets with adequate 

space for fu ll length garments, Lynch I  Sere 11955) end King 

(1961) advocate the use of wooden or plastic hangers* Padded 

hangers are recommended for delicate fabrics* vrtngo (1953)«

The life  of clothing Is  lengthened by sufficient, well planned 

Storage space for tttt Items of wardrobe, Rhodes 11959)# The 

use of on effective repellent as naphthaline sprayed In drawers
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or chests or para dlchlorobenzlne prevents moths* Evans 

(19571 suggests the use of camphor and coder to be used 

as Insecticides*

STUDIES CONDUCTED I

Canstmer survey conducted by Sasnlre 1n (1978}

In five villages of Maharashtra revealed that the major con* 

stept!on of textiles Is  of cotton* Among service personnel 

and professionals,there 1s some awareness of manmade fibre 

textiles* The consumption of manmade textiles In rural areas 

Is about lb  per cent of total consumption* The pattern of 

consumption would be 60 per cent of cotton textiles and 4b per 

cent of manmade textiles OR the basis of price parity* Textile 

Magazine (1978)*

The consumer purchases of cotton textiles percaplta 

at e ll India level amounted to 11*72 metres In 1975 as against 

11*85 metres 1n 1974* In the case of non cotton textiles the 

per capita consumption declined frcm b*77 metres So 0*62 metres 

at a ll Indie level* from 0*67 metros to 0*45 metres In rural 

areas* Gldwonl (1977)*
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The study conducted on Clothing Practices of 

College Students by ItaJI end Kusumkunarf <1969) revealed 

that the amount p>ent an Clothing Increased with the Increase 

In Income but I t  was foutd to decrease with Increase In size 

of family* Vfjayalakshml and Slvagnanasundarl (1972) studied 

the Clothing Practices of Selected Rural and urban families* 

This showed that rural families spend less amount for clothing 

then urban faoltles* Cotton fabrics were used by a majority 

of rural and urban f  ami lies* . While dork colours were preferred 

by rural families light shades were preferred by urban families*

A study on Textile Purchasing Habits of Selected 

Homemakers 1n Coimbatore City conducted by RasathUefcam and 

Seethe!akshnil (1972) showed that clothing «qoend1ture as a 

pareentege of of total expenditure decreased with Increase In 

Incase levels* The consumption of textiles judged by the 

amounts expended on thorn Indicated that people were highly 

selective In their tastes*

The study on the Extent of Use of Hanaada Textile 

fabrics 1n rural feral lies conducted by Vljsyalakthml end 

Rama (1972) revealed that among the different types of fabrics 

chosen for apparels cotton ranked the highest place* The 

significant finding of the study was that the rural people ware
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more receptive to change If  soma lamedlote ofcantage wos 

readily available* This emerges from the observation that 

a ll or tr»m mentioned about different a<*antages they had In 

the purchotelof ownmade fabrics*

VlJoya1ok9hm1 and Nagammel (l971>) studied the 

participation of fonlty members In  clothing selection In 

250 foal 11©s* They found that es the Income Increased the 

percentage of Income spent on clothing decreased* A larger 

anoint of clothing allow'nee was spent by women* A ll mam* 

oers selected cotton for e ll types of garments es their 

f irs t  priority*

ftsj19 R anal a and Olllmutnu (1971) conducted a study 

on mother** preferences among ready made* tallormade end heme- 

made garments for the preschoolers* Except for e few teems 

purchased as readymades and few Items sewn St home* tallormade 

garments were found to be preferred by most of tne humemakers 

for their children*

A study wes unfertaxen by a post graduate student of 

SASHIRA*s Institute In ( i<n& ) to assess tne concept of consuner 

of predict guallty of textiles* The study revealed that although



In general the Indian consumer was quality conscious* over 

85 par cent nave no clear conception about quality of textiles 

fabrics* Majorty of them linked quality with durability* 

others with perfect external appearance* colour fastness and 

unshrlnkaolllty* Quality was assessed oy sight and feet of 

fabric* colour dosign* brand name* and price hed a definite 

effect on consumer evaluation* Testlfe Magazine (1978)*
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III*  EXPERIMENTAL PROCEDURE

The experimental procedure for tnft study consisted 

of the following steps*

For conducting the survey regarding the clothing 

practices of the rural families the following stops were 

taken*

A* Selection of the Area 

9* Selection of the Semple 

6* Selection of the Method 

0* Conducting the Interview 

C* Analysis of Oata

^ LJO LJIgSM

The Investigator selected Kararaadal Block 1n Coin* 

oat ore D istrict for the study* The villages selected were 

twelve In number* They Included Vlvekanthernraro, Dev^@;>uran>t 

Thekkanpattl* V1 jayanegaram* Sa1Myur» Pujanganoor* Ohayanoor* 

seeltyur* Tholanpalayas* Velf1angaduv Pudur* Medur» Kandayapo** 

ley am* The above villages have already been selected for the
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Integrated Rival Development Programme. lo«y accessibility 

to the Investigator and co-operation extended by the villages 

were the main reasons for the selection of the above mentioned 

villages*

lx  m,2£, .IMS., 1,

“Sampling Is simply the process of learning about 

the population on the basis of a sample drawn from 1t”

Gupta (1977). Simple random sampling method was chosen In 

selecting the two hundred and f if ty  homemakers. “Simple 

fandom sampling 1s the basts of probability sampling design.

A simple random sanple la selected by a process (using random 

number* or by drawing lots) that not only gives each element 

1n the population an equal chance of being Included In the 

sample but also makes the selection of every possible cantolna­

tion of the desired number of cases equally like ly Huthaya* 

ftao and Nlrmela (1976)* In each village  twenty per cent of 

the population ware selected. Sampling helps to be economical 

and quick* provides reliable results and I t  helps to  reach the 

entire population.
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C* SC.LECTION OF THE METHOQi

The method selected for col looting the data was the

Interview* because of Its  several advantages* t t  helps to 

develop good rapport between the Interviewer and the Interviewee* 

Interview has been defined as ** a systematic method by which a 

person enters more or less Imaginatively into the Inner life  of 

a comparative stranger*** Bengasi,any P« (1976)*

per study design* and design of the schedule* Even the moat 

skilled Interviewers w ill not be able to collect valid  and 

useful date If  the schedule of questions 1s Inadequate to the 

objectives of the study or has been put together clunsHy* on 

the other hand* even the best Interview schedule does not an* 

sure proper data collection unless the task of Interviewing Is  

performed effectively* Although Interviewing requires certain 

personality characteristics which onaole e person to establish 

quickly an easy rapport with others* I t  Is e s k ill which can be 

Improved considerably by training and experience* Good* 3ar and 

Seatet observe1** In the Interview for Investigational purposes 

the research work Is  gathering date directly from others In 

face*to»faca contacts9* (1975)* 11Interview as e research tool is* 

In e sense* on oral type of questionnaire or schedule where by

The quality of Interviewing f irs t  depends upon pro*
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the subject supplies needed Information In e face* to face 

relationship*1 Sifchla S*f* (1978)* "The dynamics of Inter* 

viewing* however* Involve much more than an oral question* 

noire".Carter (1978)*

Moreover* the Information obtained oy the Interview 

method Is more likely to oe correct then that obtained by any 

other method because toe Interviewer can c la rify  the dcxbts 

easily and develop confidence In the minds d f the Interviewee*

A detailed Interview schedule was prepared to learn 

tne details aoout the clothing practices of rural families*

Such aspects as wardroe on nano, consumption of textile fabrics* 

clothing selection* purchase and expenditure haolts* clothing 

maintenance and earo aspects* renovation of clothing* formed 

the mein features of the schedule*

t

PRE*TE STING i

aefore final form of the questionnaire Is adopted 

f t  1s desirable to carry out e preliminary experiment on e 

sample basts* There are many advantages of pretesting the 

questionnaire* such as the following* The Investigator can 

find out Shat are the draw backs of the questionnaire* 1«e»*
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which questions oujptt to he deleted end which more ought to be 

added* An Idee can be formed about the extent of non-responses 

like ly to tefce place* Greater co-operation of the Informants -s 

can be secured. Gipta S«P* (1979)*

Before conducting the actual survey the prepared 

Interview schedule was pretested among twenty families for 

accuracy of the questionnaire In the schedule*

The schedule was modified based an the results of 

pretesting for greater accuracy* end this final Interview 

Schedule Is presented In Appendix I*

J). CQMQUCTI.NQ THE INTERVlEWl

^  e  —

The Interview was conducted In rural faoW es
A.

selected from the 12 villages* One of the preliminary Steps 

In Interviewing the rural ft»1 Ile x e s  establish rapport* Ths 

conduct of the fie ld  Investigation depends largely an the 

degree of rapport established between villagers and fie ld  

workers# F*A*0*(l966)« Keeping the above In view much atten­

tion end thought was given to the establishment of rapport 

before conducting the Interview* In most rural communities 

Interviews must be conducted In the hose# or wherever the 

Informants would be reached# F*A*0*(1966>*
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89 the Investigator* visited each rural home* 

contacted the homemaker* established rapport* and then conducted 

the personal Interview* using the Interview schedule* Thus 250 

rural hones were visited  and the data was obtained* The forms 

were cheeked for the contents In the fie ld  Its e lf and the f illin g  

up was dons*

Lx  , ^ T W £ . a u i m i

The collected data was consolidated and analysed*

I t  Is presented and discussed In  the chapter Results and 

discussions*
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The results of the study are discussed under 

the following main headingst

A* fam ily background

9, CLOTHING CXPENDITURE 

C* CLOTHING CONSUMPTION 

D« CLOTHING SCUCTION 

|« CLOTHING CARE AND MAINTENANCE 

F« GENERAL FACTORS

1. loconw lwwI i

For this study families which earned an Income below 

RS.60Q/* were categorised as Income group (A)* Foul lies 

earning on income between Rs* 600 • |#20C^- were categorised 

as Income level (B ) and families earning above Rs*1*20V- 

were classified as Group (C>*

Among the 250 families selected as sasp1e9 210 ford lies 

belonged to  Group A thus forming 6% per cent* Twenty five
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families belonged to Income leys! • and 15 fam ilies. Income 

tavef C thus forming 10 end 6 per cent respectively#

2. QBClPgttqni

Table I  shows the occupation of homemakers and 

the heads of family*

T A B L E - 1

t OCCUPATION Of RtPAL FAMILIES- 1

A(210)
0 - *00_____

■ (25) 
MO-1200__

C ( I 5 )

Above 1200

Head
%age

non
l i a l i a r

%  S O S

Head
%ege

name 
Maker 
% QOS

Head
%age

IH B K I

Maker
%  w

I # Agriculture alone 5 3 • 80 80

2 # Agriculture Cork 
bined with hams 
making m 55 m 50 m 87

3# Wage gam er(kooll) S 3 k k • -

k * Business 7 5 k 8 10 4#

5# Doctor 5 » k 4# 4# 4#

6 # Teacher 1 • 8 12 ♦ •

7 * Home Making alone - • 26 • 13

8# Other - m * • 1 0 4#'
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From the above table I t  ts clear that agriculture 

Is  the main occupation of the majority of the heads of families 

In a ll the three Income groups* Besides agriculture for more 

then 50 per cent of families In Groip A* the other accusation 

happened to be wage earning dally by the kooll Job*

As regards hone mdcers their occupation mainly was 

agriculture confined with hone making* In group A around kQ 

per eont of the home makers* went for kooll jobs also* Home* 

mdclng alone was done by 26 and 13 per cent of the families 

of 9 and e groups respectively*

3* Education!

The education level of head of fanrf ty and homemaker 

are given In Tables St A* 8*

lAA-UIL..XL..A

S#Ho* Income Level Groups Literate Sillterete

1* o t & 3 A 51 k$

2* 600 * 1200 8 6k 36

3* Above 1200 C 67 33
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X? Value »  d«07** ** Significant ot five par cant

level*

From the above table* I t  la clear that families of 

Groups 0 and C had a higher percentage of literates* In Income 

level A 50 per cent of heads of families were Illiterates*

When I t  was sta tistica lly  analysed I t  was found that the Income 

and literacy level are significant at five per cent level* 

(Appendix II* )•

IjyLLJL,JUL.J

EMCATnHAL LEVEL Of HOMEMAKERS Of RURAL f  AM IVIES*

$• No* Income le v e l Groups LIterete Illite ra te

1* 0 * 600 A 30 70

2* 000 »  1200 0 6 * 30

3* Above 1200 C 07 33

X? Value • 33*99** ** Significant at five

per cent level*

From the above table 1t Is  clear thot families of 

groups 0 and C hod s higher percentage of literates* In Income



25

level A 70 per cent of honem&ers were literates* When f t  

Is sta tistica lly  analysed I t  was found that the Income and 

literacy level nfcre significant at five per cent level* 

(Appendix II)*

Type of fa n llyi

4
Slxtynlne per cent fihe families belonged to nuclear 

families and $1 per cent to Joint families*

at JWiMP.1 W ,i
Ewaopt one family the others did not maintain the 

clothing budget* The reasons cited by them were lack money* 

lack of Interest and lack of knowledge by 63 per cent, 26 per 

cent and 25 per cent respectively*

The factors Influencing clothing expenditure as 

cited by the fenltles are given In Table US*
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l.Aft LS. U1

f i r r y  irtn— »   ..........  ■ i " 1 i i 'i"  n  m i r i m

f  ACTORS No* Percentage

Income

Number of family members

Occupation

price

A vailability of fabrics 

Neighbours

festivals end functions 

Status In Society 

Prevailing fashion 

AtVer t! semen ts

250 100

250 100

247 99

245 96

242 97

219 88

216 86

210 84

110 44

49 20
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Table I I I  shows that Income and the ntnber of 

family nwabors fnftusncad alt the famities* In the order of 

Importance occupation price* availability of faeries* neigh­

bours* festivals and functions and their status In the soelsty 

were the other Influencing factors for more than 8 0  per cent 

of the families* fashion Influenced some and advertisements* 

a few*

U  GARMENTS POSSESSED ANa / I 8EBS PftEFERflEJ) JT.B U M l r«H ILU S -

The garments possessed and floors preferred by rural 

families are presented In Table IV A* 8 * 6  respectively*



%2

A ll families used cotton fabrics mostly for a ll

garments*

Cotton accounted for a shore of eoout 88 per cant 

In the total consumption of te xt!l«s  17J (1979)*

Sorts In cotton ware possessed by nundred per cent 

of families In A, 8 and C Income groups* A and 8 Income fast Has 

possessed on an average seven sorts untie C Income families 

possessed twelve* More than 85 per cent In • and C Income 

families used silk  forces* an an average they possessed five 

to eight surfs* Less than ^5 per cent usee s1 Ik saris In A 

Income group and only two saris on an overage were possessed*

Study of consuner purchases of textiles In 1977 reveal 

that In the ease of cotton sartsv the rural areas accounted for 

s share of scout 7k per cent In terms ofquantity and about 66 

per cent Hi terms of value* In the caso of pure sttk saris, 

tne rural areas accounted for only o share of I f  per cent 

r r J  ( W 7 h

Nylon saris were possessed by 80 per cent In 6 Income 

level of families end 67 per dent of the C Income group* On an
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avenge six to nine sorts sere possessed by chase Incuse 

groups* Roy on for saris was used by a ll Income groups to 

the some extent* Among those who used terylena sorts In €

Inc ana group ten saris an an average were used*

Here then 90 per cent of the families of the tnreo 

Income groups used cotton btousus* The number of cotton 

blouses possessed by the families Increased with cn Increase 

In Incone* Few families used silk of torycot In  limited 

numbers*

MAH<3 SHII^T i\ttO TULL PAHTi

Few possessed any fu ll pants* Man's sh irt In 

cotton wes possessed oy 96 par cent In  each of the A and S 

Income groups respectively and 67 per cent of C Income group* 

Tcrycot was the popular fabric among a ll Inoomc groups as 

36*73 and 61 per cent of B# C and A Income levels respectively 

used these for shirts* it  was f  ound that tho nunber of man's 

shirts on on average possessed by them Increased with the In­

crease 1n Income*

LUNGIS AMO JH Q T IS l

A ll the families preferred cotton for ttngld and 

dnotfs* Cotton lung 1s were possessed by 67* 66 and SI per cent



of the C» B and A Incomes families respectively* The nunbor 

ranged from three to five# lit most of the families cotton 

dhotis were used as pointed out by 9A per cent In Income level A 

lOO per cent In  each of • and C Income groups respectively.

Only the number of dhoties possessed by them was on the Increase 

with the Increase In Income. The families of Income level A 

possessed seven dhotles S# ten* C fifteen on an average, fiber 

preference for lungls end dhotles evidently was cotton.

Accoralng to study of consumer purchases of textiles 

1n 1977 the share of cotton 1n the market was it n s t  99 per 

cent In qu^ntltatlvc terms vhlle 1n value terms I t  was 97 per 

cent. The rural sector accounted for about 88 per cent of 

the market for dhotles In  forms of quantity and 85 per cent 1n 

terms of value. IT«I (1977U

More than AO per cent of A and 8 Income groups and 

53 per cent of 6 Income groups possessed boy*s shirt and half 

pant In cotton end the rtunber ranged from five to  seven. More 

than AO per cent In 8 and C Income families possessed torycot 

shirts and half pant for their boys In large numbers.
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g/tfAsytTl

»

Very few families* poses teed cotton frocks and 

babasults* eight to ten In raster* Nylon frocks were a lit t le

papular among B and 6 Income gnxps*
i
|

HflLT 8MBT8 FULL SKlftT AMP W lV S/WI

%

Fifty  three per cent possessed cotton half tfclrts 

In C Income foal lie s  and the raster possessed by them on on 

average was seven* Less than 35 per cent In the three Inaeme 

levels possessed cotton fu ll Sclrts end half saris respectively* 

The mater Increased as Income Increased*

UHP::n garments! . ^

BAHIAN AMD UNDERWEAR«

A ll the fan! lias namely 100 per cent In  both the C 

and B Income levelspossessed cotton banians ana underwears* 

m Income group A9 more than 90 per cent possessed the same*

The ranter possessed by them on an average Increased with 

Increase 1n Income levels*
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M a  PETTICOAT_ m  w m ctA  !

*

In 8,  C and A Income level* 96,  80 and 75 per cent 

of the families respectively possessed cotton bodice* A ll the 

families In 8 Income group possessed sar!«pett!eoets In cotton* 

Ninety three per cent In 6 Income level and 88 per cent In 

Incoue level A possessed the ease*

Ninety a|ght per cent of the families got their 

garments made by tailor* Eighty five per cent of tho families 

purchesed readymade garments* i Garments were mads at home only 

by very few families*

ir.

Germents constructed oy ta ilo rs  as cited by the 

families are given In Table V A# 8,  C respectively*
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evidently cotton blouses are generally niade by 

tailors* The data reveals that 100 per cent of f  oral lies of 

B group and 93 to 95 per cent of families of A and € groups 

got their blouses stitched through tailors* Depending on the 

Income the numoor of garments made by tailors varied*

Eighty four per dent In A end B Income level of 

families and 67 per cantfln C Group got tne man's shirt In 

cotton mads by tailors* Elgnty four per cent 1b 3» 73 per 

cent In C end 61 par dent families 1«t A group got terycot 

shirts mode by tailors* f if ty  six par cent of families of 

B group got terycot fu ll pants made by thorn* While 53 per 

cant and 67 per cent lit 6 gratis gave boy's shirt and he If  

pants to tailors* less than 45 par cent In A and B income 

levels gave tnera to tailors* the fabrics being cotton and 

terycot respectively*

Sari petticoat wos the next item given to tailors 

by 879 84 and 60 per cent of the A9b and C Income levels*

Bodice wee given to tol tors only by 55 per cent of the frrrt Has 

1b A group* The next I  tom was cotton underwear given to tailors 

by 96 per cent of Income level $9 and 90 par cent of Income level fl ■



only k7 per cent of € Income fantlles gave underwear to 

tailors* In e ll those* garments given to ta ilors for stitching* 

the nuHoor Increased with an Increase In the Incone level of 

fami lies* The above shows blotiee9 nan 9s s h irt, sari petticoat, 

underweor ano s fow Items of children’ s wear were the mein gar* 

n*nts given to ta ilo r for stltehlng*

♦

Pt REAPWOfi,, w m
f

Readymade garments possessed by rural fool lie s  are

given In Table VI*
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o
TIPS OF GARMENTS 

Figare- 2



The above table snows the beta regarding readymade

gone tits*

by th irty  six per cent of 8 Income level fool lies* Banians 

were purchased os readymade Items by A, 0 and 6 Income groups 

oy 82, 96 and 109 per c*nt respectively* Bodice was the next 

Item purchased by 60 per cant of each of the 3 end C Income 

groups* More than 50 per cent of Income group A got thorn 

stitched by tailors*

The trend showed that an increase In Income Influenced

the number of garments pur chased and possessed by the rural 

families*

Only few families had sewing machines* Ninety 

eight per cent 6 the families stated they did not have any 

sewing machines* This shows home sewing was not popular among

Forty-one per cent of the families stated that Jonathc 

cloth varieties were not o v i table and ft  per cent stated that

Frock end baba suits were brought as readymades only

rural families*

a*_ C^JRQUX9 CLOTH VAftlETICS »



they were not Interested In purchasing Janatha Cloth varieties* 

jenattia dhotis were purchased by 34 per cent and soreos by 28 

per cent respectively* Control led cloth varieties were purchased 

by 16 per cent only* This shows that Jnnatha varieties of cloth 

were not much popular arcong the rural families* Non availability* 

lack of proper distribution of the cloth were the main reasons 

cited by the fcol lies far not purchasing tie cloth*

LgJ&mttljS. 3 § k W J* iL

1. FAC DPS IHfLUEflCHKi CLOTHHC CHOICE

The f  etors Influencing the choice of elotnlny aa 

given by honratskors are snoun In Toblo VII*

T A I H . B I
FACTons infugwciHG sljthins CH01SC ay rub a. families

ractof fm llie s  **•

Price 250 100

Quality 250 100

Colour 233 93
Design 230 92

Texture 220 68

Comfort 206 82

Suitability 196 79

Easy Care Properties 135 54

From the above table I t  Is  cloor that price and quality 

are g i the most Influencing factorsv In clothing choice os given
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FACTORS T r CTMi CLO'l',fTT"G (TOTCf. i*T F i£ rrL ?E s

scale*
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toy 100 per cent J t the feed ties* Hare than 90 per cent 

remarked colour end design as Influencing factors* For 

80 per cent texture* comfort and suitability formed ttoe 

other major factors* More than SO per cent ware Influenced 

toy easy care properties In their choice*

i t  m W ' t m m m t  

t t  t m  qr, m w i i f la

Host of the families nanely 250 forming 100 per cent 

purchased clothing on cash basis end 50  fanittes forming 20 

per cent purchased on Instalment basts*

to. FRE rXKMCf OF PUR CHASING I

The frequency of purchase as cited toy the families 

ere given in  Table VttI*

LA J  l.S-YUI
0C 0A T 1 D H S  m >  F R E a K M C T  O F  F . U R C H M E  3 F . . . . C L 0 T H I I W  t t l l f c L M  1 L U S S

Occaslons/Frequency of 
Purchase

HO* Of
fa n tlla i %age

OtwaH 207 83
Pengol m 70
Before School reopens 88 35

Froouancvi
Annually 72 29
Half foorly ISO 56
Quarterly 60 26
Otters (Adi and Raajan) 13 5
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Prom tne otxwe tabtl I t  Is clear that the main 

seasons when slothing purchases were made happened to toe 

Dlwalf and Pongal since mare than 70 per cent purchased only 

on those Important occasions* once In six months slothing 

was purShosed toy more than 55 par cent* Thirty five per cent 

purchased slothing at tf» time of school reopening also*

The places where the Slothing purchases are dons 

toy rural families ere given In Table IX*

1 M J J L  «

Mace M M u % age

Local shop 2*0 96

Mobile Shop 123 19

Supermarket 110 **

weekly shandy 100 ko

Ceoptox 82 33

Khadl 8havan 62 25
Tailors own showroom 13 5
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From Table SX I t  f t  blear chat more than 95 per 

cant of the fast Hot purchased clothing fabrics In local 

shops* Around 45 to 50 per cent of fami lies purchased In 

mobile shops and supermarkets* Meekly Shandies* Co-optex 

Khadl Bhavans and tailor*s own show roams were the other
ah

main purchlng placces*A

ft. t w u L m m m i

Selection of clothing Is mainly done by the husband 

and the horaamakors as blown 1n Table X«

— &

m n w m m  t f . m i u  jm

KaUUlfcS.

Nunber No* of rani ties Percentage

Husband alone m 86

Homemaker alone 206 83

Children and Teenagers along 
with parents 130 52

Children and Teenager*0their 
own * 114 46

grand parents 9 4

5 3 %  S i
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Fran the above table I t  f i  blear that In more than 

80 per cent of the families, huaomokem and husbands mainly 

selected clothes* while children selected clothing In 52 

per cent of families along with their parents, In 46 per cent 

of families they selected on their own*

E. OOTHIHG CMC AND K A B M l  

a. rm m  hct of WAsaiNSi

Laundering of garments f t  on Important aspect 1n the 

maintenance of clothing hygiene* eighty eight per cent of the 

families washed garments dally* While 68 per cent washed them 

weekly, kS per cent washed them occasionally*

b* METHODS X  VfASH1H3i

Beating and squeezing methods of washing had been 

adapted by a ll the families end nibbing method was used by 40 

per cent*

s i. i L W f m s  su
Eighty per cent of the families used cafe* soaps, 52 

per cent of the families used bar soaps and only eleven per cent 

used soap powders*

The storage practices of the rural families are shown 

1n Table Xt*
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L f t lA J L  J t t

z m m m  usro for cu m in s  stor^  m  m A  jjm u z z

Storage

i
No*af

families % age

Rod 249 loo
Trunk 228 91
wooden bon 94 38

Leather Bag 76 30

Steel cupboard
i*
40 16

t•
wooden Cupboard 33 13

Tin above table shows that o il the fan! Met namely 

100 per cent used rods for storing of elothes* Ninety one 

per cent used trunks* wsodenbemss and leather bags were used 

by mere than 30 per cent* Less than 20 per cent of the 

families used steel end wooden cupboards* This shows that 

simple In-expenslvo equipment; were used for storing clothes 

by the majority of the families*

Rural families mads! use of old clothing for different 

purposes and these ere depicted In Table XI2*
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UTILIZATION OF TORN CLOTHSS 3Y 7URAL F U R IE S

UM Nunocr of 
f  amt H ot X age

Oustor 250 100

handing and reusing 2*3 97

Donating to poor 126 50

Napkin for babies *7 19

Giving to vessolman 30 12

Making children*! 
garmants 21 9

Making fumttftlng Items 9 3

Table Xtt shows that a ll the fan! Has used torn 

slothes as dusters* Ninety seven per sent mended the clothes 

and reused them* F ifty  per cent of the fanllfes donated them 

for the poor* The other Important uses made were preparation 

Of napkins, giving to vesselmen9 making children's garments and 

using tnen as furnttfilng Items*

f * GENERAL FACTORSi 

»*

The subsidiary occupations practised by the rural 

families are presented In Table XXII*

53%  31
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UTILISATION OF TORN CLOTHS BY RURAL FAM ILIES .

S c a le  s
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Fisu re -7



Ijl.flLk £. * X U

SU3SIQ14HV OCCUPATIONS OF THE RUSAL F/MIL1ES

57

subsidiary
occupation

Ninber of 
fsnllles* 3sgs

NO* 212 85

m 38 15

W1 rebog 25 10

Enbroldsry 17 7

Tailoring \k 6

Lacemaking 13 S

Spinning 6 1

Table X III shows the subsidiary occupations of 

rural families* eighty five per cent of the families stated 

that they had no sutfoflery occupations* The others who hod
A

subsidiary occupations formed only 15 per cent* Out of 

theset making wl rebags, stitching embroidery* tailoring* face 

making and spinning were the main occupations*

I* rttWgnnSHXP IN ORGANISATIONS

Fa cilitie s aval labia In the village es pointed out 

by the families are given In Table XIV*
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M f lM j lH X P  OF RURAL FAM ILIES tN C M I I S A T M I

Total 250

58
/

Membership Nunber of 
families* ftage

School 234 94

Batwadl 223 89

Mahal frmonrem 176 70

Co-operative 163 65

Youth Club 914 46

Others (ftAEP) 56 22

Table XXV shows the meabersMp In organisations by 

rural families* The majority of the families namely 234 

forming 94 per cent were memtoors of school# More than 78 

per cent were members of bolwadls and womens* stubs while 

65 per cent were members In youth Clubs* 3ut their actual 

participation In  any of these organisations prewed to be low*
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V* SWHART m o  COHCI S S L Q S t U

A study was conducted to learn the clothing 

practices of rural families* TWo hundred and f if ty  families 

were selected from twelve villages In Karamadal Slock* Cola** 

toatore D istrict an random sample oasis* The Interview 

technique was adopted to  collected the date* The analysis 

of the data revealed the following findings*

ft. Family Background

Out of the 250 families selected 210 families 

belonged to the Income level below Rs*60j (A)* 2$ families 

belonged to the Income level fts*600 *  1200 ( 8 )»  and 15 

families had an Income above Rs*l»200/~ (€ ) per month*

Agriculture formed the main occupation for the 

majority of the heads of the foal Has In the three Income 

groips* Occupations of the homemakers was agriculture cam** 

btned with ftamemeklng* In Income level A both heads and 

hemeradeers went for koolt Jobs also* The educational level 

was low characterised with illite ra c y  specially 1n Income 

level * A*

Around 70 oer cent belonged to nuclear families*
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a. Clothlno Exaandltura

Inearas, faslly  caopoel tlan* acctpaf1ant prtee* 

avaUatHlfty of the fo b rk 9 neighbours* festivals and fun* 

ctlan ti aid status In ths society ware the main factors

Influencing clothing expenditure*

C. SlothtnB car»«u»ttjn

Mostly for a ll gomants cotton fTories usre used*

A ll families possesses cotton saris* In more then 85 psr 

cent In the 8 and % Income levels s ilk  sarees wore usod* 

Synthetics were possessed by more than 65 per cent by B 

and C Income families only* Cotton blouses were possessed 

0? more than to  per cent*

Cotton f lir ts  were possessed by e ll Inccne groups* 

Teryeot was a popular fabric for Shifts* few possessed fu ll 

pants* Cotton d io tlt were possessed by a ll Income f o llie s  

and more of tungls by • and 6 groups* Day's shirts and 

half ponts both In ootton ena torycot fabrics were possessed 

by around 50 per cent of the fealties* Few families hed 

cotton frocks cno babosults* Cotton helftfilrts were possessed 

by C Ineomo level by about 55 per cent* Less than 35 per cent
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possessed cotton fu ll skirts and half -  sorts* A ll families 

used cotton banians end underwears end more than 75 par cent* 

cotton petticoats and bodice* The ruinbsfof garments possessed 

by them Increased with Income levels*

Tallormode garments were most popular asong the 

three Income groups* Next came readymades end garments were 

not sewn st home* Mainly garments constructed by tailors 

were blouses* Next came man's shirt In  both cotton and teryeot 

slay's shirts and half pants were given to  ta ilo r by around 59 

per cent* $ar1 petticoats were given to tailors bf 87*3A and 

60 per cent of A, 8, 6 Incarm levels* 3oc1ce was given to 

ta ilo r by 55 per cent 1n A grotp, cotton underwears by mostly 

f  and A Incone levels* In garments given to tailors the 

nuaber Increased with an Increased income*

Blouses, Man's ah1rtt sar1pett1cost9 underwear and 

few Items of children were the main Items given to tailors# 

as regards readymade garments more than 89 par cent 1n the 

three Incase groups purchased banians, 60 per cent In • and C 

levels purchased bodice, 36 per cent purchased frock and baba* 

suits* Income level Influenced the purchase of readymade 

verlatlos by rural fa allies* Hanesowfng was not popular among 

rural people*
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Jenatha varieties of cloth Including dhotis and 

saris were not papular among rural families. Nan oral lability*  

lack of proper distribution ware the reasons cited by the 

families for not purchasing them*

0 .  Clothing SMocttcw

In the choice of clothing* price and quality ranked 

f irs t  as the Influencing factors. Colour* design, tenure* 

comfort, suitability* and easy care properties cams In the 

order of Importance,

A ll families purchased ort Cash basis end 20 per cent 

on Instalment basis, DfwaH end Mongol ware the main occasions 

when clothing purchases were madte. Twice e year also slothing 

was purchased* Mainly clothing fabrics were purchased In local 

shops* Clothing selection were made by both boa-makers and 

husbrnds.

E* Clothing care end Maintenance

Latndarlng of garments was the main feature for around 

90 per cent of the families* The methods used were beating and
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squeezing* Cake soaps were mainly used* For storage mainly 

rods end trunks were used* Tom clothes were used for mainly 

dusters* They were mended and reusod and also at times donated 

to poor* Eightyfive per cent of the families stated that they 

had no subsidiary occupations*

F. General Factors

School* solwadis, Mshaftr senraas, Co-opo rati and 

youth clubs were the main organisations 1n which they were members 

The actual participation In any of the above organisations was lew*

m s k v im i

The study enabled the Investigator to arrive at 

the following conclusionst

Since rural families ere characterised wltft low 

Income and a low educational level* there 1s e dire need for 

Increasing the foaily income and educational status* Majority 

of the fasllfes bad no subsidiary occupations and hence some 

te xtile  related activities can be reconmendsd for supplementing 

their family Income* Since Income and family composition Influence 

clothing selection, to suit rural f  m l lies there 1s s need for



6*

low priced textiles and low priced readynadsi of good 

quality and these must be made available* Since beating 

and squeezing methods were practiced,they needed education 

1n clothing care aspects* Though their dealership In organic 

set Ions was good* their participation was low* So they should 

be Induced to participate 1n development activities through 

Hahalasandels and Youth dittos*
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IH T cRVIEW SOCaULE TO E L IC IT  .1HF0RMATIQM-FR0H RURAL FAMILIES

REGARDING CLOTHING PRACTICES
1* Nose of the Village i
2* Name of the Interviewed t
3* None of the Heed of the 

family*
occupation and address •

5* Caste and Religion «
6« Family # Joint /  Nuclear i
7# Family Background l

c Name of the 
5* Family 
fio.Morabers#

.......-

*«• Studied n i l -  
ipto terate

Income
0-600 600- Above

1200 1200

1• Grand Father 
2* Grand Mother 
3* Father 
k» Mother
$• Brothers 

1*
2*
3.

6* Sisters 
1*
2*
3*

7* Sans 
I*
2*
3*

8* Daughters
1.
2*
3*



7*

8* Do you hove separate Clothing budget?
Ye* / 7 No / 7

written / / Oral / -  / Memory / /

Reasons!

9* Give the lis t  of Items you possess*

cotton Rayon S1 Ik Nylon Tere Tory Blends Any other 
Items Une Cot*

NO* Mt No*Ht No*Ht No*Ht UO* NO»Ht* No* Ht* No* Ht*

rrodc
Jlouse/ 
Choll
Bodice
Halfskirt
Fullsklrt
Sari
Petticoat 
Half Sari 
Sorl 
Lungl
Boy«s Shirt 
Han's Shirt 
Half pant 
fu ll pant 
Banian 
Underwear 
Dhoti 
Any other



10* What facto rs Influence your clothing expenditure!
Income a - z z r

Nuflbor of family
niomoers L . . ____ /
occupation f~ ~
Status a Z 7
Festivals and functions /•—  

Price level of fabrics / " "—t
Climate r~" 7
Neighbours r ~ — r
Prevailing fashion L - 17
A vailability f ~ — t
A d v rtl tenants ZJ
Any other specify a Z7

I1« How do you make your purchase!

Credit oasis /  7  Cash Bails / 1 /

Instalment Basis /  /

12* how often do you purchase your clothing! 
agSQ.3l9"l

Olwall c ___ /
Pongat L : := 7

Before School reopens / — 7
Froouoncyi

Annually r ~ — 7
Halfyearly r ZL7

Quarterly £Z__ 7
Others (Adi and Ram Jan) /  /



13* What factors Influence ydur clothing choice?
Price r ~ i— 7

quality /------ “ 7
S uitability / ' /
Colour £ z z : ~T
Design J

Texture
Comfort

Easy care properties
Any other / /

'  L .

Who selects and 
Husband

purchases the Ct<
C J

Homemaker a “ 7
Grand parents £ ~

Individual members 
on their own

Individual members 
alongwtth parents

IS* What type of garments do you prefer?

Readymade / /
Te1torro3de

Homemade

16* Oo you purchase readymade garments?
Yes £  7  Mo /  7

I f  yee* give the details*



Type of Garment Munoer of NumDer of
families* Garments*

Shirt
frock
Blouse
skirt
pent
Half Pant 
underwear 
Bodies 
Sell Bottom 
Any other

17* Oo you have a sewing machine!
Yes ... / nqT  7

18* Oo you construct your clothesT

fe* r  1  MO 1 7

If  yes, what gaments do you construct?

19* Be you give garments to tailor?
To* /"" 7  NO / ' .

I f  yes, give the following details!
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Tailoring charge

Typo of Garment Number of 
families*

Number of 
Garments*

Shirt

Frock

Bodice

Blouse

skirt

Naif pant

Fullpant

underwear

Sell bottom 

Any other

20* where do you purchase your d o tiln g t

Soper Market a

Khadl Shavan y— ~ 7
Co-optex /— ~ 7
Local shop £ = . _ /
weekly shandy a Z 7
Tailors awn 
show roam a ~ r

Mobile shop a — 7



21* Do you wash your c! ottos?
Yes / /  No / /

How often do you wash your cl ottos?

Stems washed
Frequency of washing

Daily weekly occasionally

Outer Gartnonts 

under Garments

22m Give the type of detergents used for washing clothes?

Coke Soaps ZZ7
Bar Soaps L -_ _ 7

Soap Powders c r H 7
Any other CL :___17

what methods do you use for washing clothes?

nubplng /— 1 7
Squeezing /— 1 7
Beating czzZ 7
Any athep L Z -ZJ

where do you store your clothing Items?

Wooden Bos /  /

wooden Cipboard f~  /



Steal cupboard 

Trunk

Z = Z 7

c — j

Leather Sag /  I

Rod i  /

Any other specify /  ' f

25* Oo you use any Insecticides to protect your clothes! 

Yes r m.......7  Ho. /---------------- 7

I f  Yes,

fleam leaves Z /
Napthatana befit l  /
flower dust /  /

powder dust / 7
Ccinphor C "  Z

Newspaper /T........ ' /
« y  other /  /

26. How do you use your tom clothes!

Vessel H m  /---------- 7

Ch1Idron*s garment / /
Using as s duster /  /
using as a napkin for babies / /
Mending and using I t  again / 7
Mclclng furnishing Items ’ /
Any other ' /
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M A ..I I

STATISTICAL ANALYSIS

I * *

The Income Level an0 Literacy statu* are
Independent*

2* - Level o f Significance « m 0*05
|*o*f 5% level of significance

3* Observed value of X? •

el
*

t* Expected Valueor *

■ x? . 5 - ( 0< -  «1 )2 --- ' "X? (3-1 >{2-1)
"  ■ 01

For<5̂ , • 0*05 X?0 * 5*991

3* Inference!

Xq x j reject Ho and Infeeence that the 

two attributes are not Independent*



1HCQHE LEVEL -JgflD  OF FAMILY

Income
level* Groups Literate Illite ra te Total

0 * 600 A 51 69 100
600 «*1200 B 66 36 100

Above 1200 € 67 33 loo
■ Total 102 t18 300

•

0 t 0 «* E (0«E)^

61 61 •10 100 1*63
69 39 10 loo 2*56
66 61 3 9 0*16
36 39 * 5 9 0.23
67 . 61 6 36 0.S9
33 39 • 6 36 0*92

6.07
*

2? • c (ja ,s .d 2

4 • 6*07
E

■

For <?6 * 0*05

For 5% level or stgnlf leant x| 5*991 came In  degree# of 

freedom 2# Significant at 5% level*

Income and literacy level are dependent#



INCate LEVEL -  HOHEWXER

Income groups 
level*

Literate Illite ra te Total

0* 600 A 30 70 100
600*1200 B 64 36 100

Above 1200 e 67 33 100

TOTAL 161 139 300

0 i 0 -  E (0 * E )f to ^  e>*

30 54 *24 576 to* 66
70 46 24 576 12*$2
64 54 10 100 1.85
36 46 •10 100 2*17
67 54 13 169 3*12
33 46 -13 169 - a m .

33*99

X* • £ 0 -  E)2

x| a 33.99

ForJ? 0*05

For 5% love I significant "X̂  5*991 corns In degrees of freedom

2 significant at SC level*

Income aid literacy level are dependent*
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