APPENDIX -1

INTERVIEW SCHEDULE
TO ELICIT INFORMATION ON THE ECONOMIC

STATUS OF SELECT WOMEN VENDORS IN COIMBATORE DISTRICT.

Socio = economic Background

Name:

Address:

Age:

20-30 b)31-40 years c) 41 — 50 years d) Above 51 years
Religion:

Hindu b) Muslim c¢) Christian

Caste:

BC b) MBC ¢) SC/ST d)OC

Education qualification:

Illiterate b) Primary c) Secondary d) Higher secondary €) Graduated discontinued
Marital Status:

Married c) Divorce/ speared d) widows

Size of the family

Less than2 b) 2 Members c¢) 3 Members d) 4 Members ¢) More than 4 Members
Type of family

Joint family b) Single Parents c) Nuclear

Income level

Below 5000 b) 5000 — 10,000 ¢) 10,000 - 20,000 d) Above 20,000






S.no | Particulars

Yes/ No

I. Land

Own house

Two wheeler

Television

Reftrigerator

=Y Il Bl Bl B

Washing

mashing

Furniture

Gold

Silver

bl Il ] B

Live stock

IOl Living Condition

Housing and other amenities

House type Pucca/ Kutcha/ Tiles/
Concrete

Type of Flooring Cement

Separate space for cooking Yes/ No

Electricity Yes/No

Main cooking fuel Firewood / Kerosene/ LPG

Drinking water Yes/ No

Sources of drinking water Private tap/ Public tap/
Public water tank

Separate washing area Yes/ No

Separate toilet Yes/ No

Type of toilet Pit/ Flush system

Drainage facilities Closed drainage/ Open

drainage




IV.  Monthly Consumption Expenditure

Items Monthly expenditure

Food Below 5000/ 5000 - 7000/
Above 7000

Non - food Below 3000/ 3000 — 5000/
Above 5000

Alcohol Below 500/ 500 — 1000/
Above 1000

Miscellaneous Below 500/ 500 — 1000/
Above 1000

V. Dictary pattern

Break fast

Lunch

Tea

Dinner

VL.  Savings and Debt
I Do you have any savings? Yes / No

2. If, Yes Sources of savings?

a) Banks b) Chit fund c) Co-operative society d) Other’s.

3. How much do you save in a month?
a) Below Rs.1500/- b) Rs.1500 - 2000/~ c) Above Rs.2000/-
4. From where did you borrow?

a) Money Lenders b) Family Members ¢) Friends d) No
5. Do you have Debt? Yes/No
6. Debt amount

a) Below 5000 b) Rs. 5000 — 10,000 c) Above 10,000
i Repayment amount

a) Below 1000 b)Rs. 1000 - 5000 c) Above 10,000






8. Reasons for Debt

a) Purchase ofland  b) Purchase of household articles  ¢) Children’s daughters
marriage  d) Children’s education  €) Repair the house f) Others needs

VIL.  A. Nature of work
1. Reasons [or taking up vending
a) Husband unemployed b) Husband irresponsible ¢) Widows
d) To take care of the family
2. Years of experiences as a street vendor?
a) Lessthan |l year b) 1 —5years c¢)5-10years d) Above 10 years
3. Source of fund
a) Relatives b) Friends c) Family d) Others specify
4, How the vendors manage excess goods
a) Selling at lower price b) Keeping at home c) wasting the product
5. Nature of product sold?
a) Fruits b) Vegetables c) Flower d) Food ¢) Plastic products f) Cosmetics and
Decorative Items g) Any other
6. Working days in a month?
a) Less than 20 days in a month b) 21 — 25 days in 2 month ¢) More than 25 days
7. Daily working hours?
a) Below 8 hours b) 8 -16 hours c¢) More than 16 hours.

B. Worki 1iti
1. Do you have licence?
a)Yes b)No

2, Status of vending place?
a)Stationary b) Mobile
3. Rent fees paid per month?
a)Below Rs. 200 b) Rs. 200 -300 c)300-400 d) Above Rs. 1000 €) No paid
4, Daily income of the respondents?
a)Below Rs. 300 b) Rs. 300 to 400 ¢) Rs.400 to 500 d) Above Rs.500
5. The distance of vending place from home?
a)Lessthan2 Kms b)2-4Kms ¢) 4—-8Kms d) More than 8 Kms



Mode of travel

a)Bywalk b)Bus c) Share auto d) Any other
Do you get support from the family? Yes / No
If yes, who supports?

g)Parents  b) Husband/ Children c¢) Friends d) Any other
Satisfaction level of Work place Amenities?

Particulars Highly Satisfied | MNeutral | Dis-
satisfied Satisfied

Highly Dis-
Satisfied

Water [acility

Toilet facilities

Shed

Adequate space

Sanitation

Waste disposal

Street lighting

Congested
working place

Problems faced by street vendors?

a) Lack of skill

b) Lack of space

c) Uncertainty and Insecurity

d) Lack of capital

e} Unfavourable working conditions

f) Threat from police and Higher authority
g) Heavy competition between vendors

h) Misbehaving

i} Bargaining

j) Does not get easy financial assistance from bank
k) Exposure to all weather conditions

1) Pollution

m) Lack of transport facilities

n) Communication problem

o) Changing the currency notes and coins

p) Products getting spoiled




A. Health problems

Health status of the women vendors
Very Good b) Good
Do you have any health problems? Yes / No

Details on sickness

c) Average d) Poor c¢) Verypoor

S.no | Common

sickness

Incidence of sickness

1. Vision
problems

2. Joint pain

L

Urinary
infection

Skin allergy

Kidney stone

Fever

Diarrhoea

Blood pressure

hod I ] I ] ]

Asthma

10. | Thyroid

Hospitalization detail

No. of days hospitalised

In the last one

year

Payment (in Rs.)

Type of hospitals
1. GH 2. Private 3. Trust hospital
4. Any other

Type of ailment

No. of working days lost due to sickness







D.  Reason for not taking medicine
1. Self— medication
Poor income
High medical expenses
Long distance to hospital
Religious reasons
Poor quality services
Fear of discovering serious illness

N MR W

E. Cost of treatment (in Rs.)
a) Less than300 b) 301- 500 ¢) 501- 1000 d) Above 1000

IX.  Job Satisfaction level of the Respondents
a) Highly satisfied

b) Satisfied
c) Neutral
d)  Dissatisfied

e) Highly dissatisfied

X. Are you aware of any government schemes for street

vendors? Yes/noDid you receive any support from
government?

Give your suggestion to improve vending activitics.
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ABSTRACT
Street vending is a global phenomenon. Among the various strect vending, food trade is an

outstanding activity which caters to the food demand from lots of people. The items made
available by the food sireet vendors comprisc of a diverse range of food products which are
consumed by people from all strata. For the current study 70 women food street vendors from
lwo main commercial areas namely R.S. Puram and Puliyakulam of Coimbatore was considered
and general living standard and their problems and challenges faced by them were analysed by
using direct interview method. It was tool used by percentage and simple regression. Apart from
the reguiar health problems they also had (o face several challenges like wastage of food stuffs,
selling at lower price, and lack of capital o improve the existing business units. Though their
social and cconomic position is vulnerable they continue to be in the business 1o supplement
family income and protect their family.

Keywords: street vending, women food vendors, general living standard, challenges faced,
health facilities availed,

INTRODUCTION

Article 19(1) (g) of the Indian Constitution enshrines the right (o practice any profession, or to
carry un any occupation, trade or business, albeit limited by reasonable restrictions imposed by
any law. Street vending is & global phenomenon aid both wmen and women. Among the various
street vending, food trade is an oulstanding activity which caters to the food demand from lots
of people. Street vending is a weans of livelihood to large number of the urban poor. It meels

not enly the food demands of the peaple but offers cmployment and income to as wide range of
people involved.

The volume of street vendors before independence was very tow there were total one fakh street

vendors all aver the country, but afier independence the vohime of street vendors increased. and
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now there are over one crore street vendors in the country. Some siplics estimate that streel
vendors canstitute approximale 2 pereent of the ttat population of the metropolis. Mumbai has
roughly 2,50,000 sueet vendors. Kolkata has nearty 2,00,000 (Sharat& B howmik, 2005). The
NSSO data reveals that nearty 200,000 women and 21,500 children are engaged in strect
vending. Around 1,18 million households are dependent on this informal seclor as their primary
source of income. With more urbanisation likely (0 happen across ndia, the number of strect
vendors is likely to rise substantially. Theee are an cstimated 50-60 lakh street vendaors in India,
with the larpest concentrations in the cities of Delbi, Mumbai, Kolkata, and Ahmedabad. (The
Shack, 2020).

The country has witnessed a gigantic pitch in the number of women entering in different felds
of economic activity. Many of the women are in unorganised sector as this is a perfectly
competitive sector with case of entry and cxit. They do face struggles and challenges both al
home and al workplace but continue to be working with tenacity and determination.

Women form a large segment of street vending in almosl cvery city. Strect vending is noLonly a
source of self — employment buf also a means to provide an income to the family. Streel
entreprencurship has atracted marginalized women as an income earning activity world over,
Several swdics conducted earlier have shed light on the fact that women play a significant role
in street entrepreneurial activities.

Street vendors are the main distribution channel for a large varicty of produets of daily
consumption like fruits, vegetables, readymade garments, shoes, household gadgcts, toys,
stationery, newspapers and magazines and so on. The items made available by the food street
vendors comprise of a diverse range of selection, starting from small snacks such as bonda,
biscuits, tea, nuts to wholesome mc:als such as idly, dosai, chappathi, puri, and rice.

Though the government is making strides to improve and protect the vendors they work under
gruelling condition, exposed to all weather conditions, standing or sitling in the same postures
for long hours and very often harassed by police and municipal authoritics. The national A lliance
of Street Vendors in India study found that around 20 percent of their earnings are taken as rent
by the authorities. Lack of social sccurily is a major problem of all workers engaged in the
informat sector (NCEUS). The work of street vendors as part of the farger informal sector, is full

of insecurity and uncertainty at workplace. However, they do not have any social security from
the State (Bhowmik 2001, and Anjria 2006).

Realising the impartance and the contribution the street vendors make to the economy, a study

was undertaken on food street vendors with the {ollowing objectives,
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OBJECTIVES
1. To analyse the socio — economic conditions of selected food vendors in Coimbatore,
2, Tu idenuiy the problems and challenpes faced by these vendors.

REVIEW OF LITERATURE

Debdulal {2008) found that street vendors faced problems like dependence o money leaders,
lack of security and persecution at the hands of local police and other authorities. Therefore, the
teed for trade wnion and different member based associations to come forward and take
necessary action for these types of problems faced by street vendors was stressed.

Geetha (2010) explored (he socia — economic problems of female workers in urban informal
sector. Findings revealed that females in informal sector were averburdened with work and are
exploited. The study recommended that, required policy should be prepared and appropriate
steps should be taken to improve working and living conditions of female waorkers in this sector.
Kabita and Subhransubala (2012) conducted a study on social security in Informal Sector. The
aim of this paper was to know the degree of social securily of the working women in the informal
sector in Odisha. The study suggested that social security in the organised sector was steadily

shrinking but the major concern was for informal sector which imposes a heavy cost on society

in terms of jobs, income and health care.

METHODOLOGY

Coimbatore is a fast growing city with large and small industrial units and blessed with host of
educational and health institution. It is also an area where there are lots of temples, Commercial
bubs and the mushrooming growth of IT sector has attracted people from all over. Based on this
and the growth of poputation in the urban area, coupled with lack of jobs in alternative sectors,
there has been a spurt in the eniry of food vendors. To understand the various dimensions and
issues of workers involved in food vending, which is widely acknowledged, the present study is
primarily based on ficld data. Convenient sampling was used to choose the sample of 70 strect
food vendors from two main commercial areas namely R.S. Puram and Puliyakulam of
Coimbatare. Care has been taken 1o include street vendors who are selling different variety of
food products like idly, dosai, chapatti, varicty rice etc. data has been collecied with the help of
well — structured interview schedule, which was pre — fested before actually administering it.
The data collected were analysed by using percentage and simple regression. These areas were
selected as there is o great number of (oot falls due to the existence of malls, emples, educational
institution, heafth centres and various markets which cater to the growing demands of general
public

FINDINGS OF THE STUDY
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SOCIO - ECONOMIC CONDITION

The socio —economic profile of the selected women vendors portrays their age. education,
religion, caste, marital status, size of the family and income. The vendors canstitute one of the
poorest and weaker sections among the unorganised workers. Each of the above factors makes a
difference and this determines or hay an influence on their working condition. The socio —

economic details of the sample are given in the folowing table.

Table 1: Socio — cconomie condition

S.No | Indicators No. of respondents | Percentage
1. Age (in years) 20 =30 3 114
30 -40 12 17.1
4 -50 24} 28.5
above 50 10 42 8
Total 0 100
2. | Religion Hindu 53 78.5
Muslim | 10 14.2
Christian 5 7.1
Total 70 100
3. | Caste BC 23 32.8
MBC 18 25.7
SC/ST - 17 24.2
QC i2 17.1
. Total 70 100
4. | Income per day | Less than 400 13 18.5
in (RS)) 401 - 600 15 214
601-800 25 357
Above 800 17 24.2
Total 70 100
£ Size of the less than 2 ] 8.5
family 2 5 7.1
3 20 28.5
4 22 3114
More than 4 17 24.2
Total 70 100
6. | Education Hliterate 4 5.7
Primary 40 511
Secondary 15 214
liigher secondary 6 8.5
Graduales (discontinued) | 5 7.1
Total 70 L0

Data pertaining to the age composition of the sample respondents reveals that the main
concentration of street women food vendors were in the age of shove 50 years and nearly 30
women vendors are in the food vending activity, Fallowed by this around 20 (29 percentage)
women who helonged o the age group of 40 — 50 years and there were 12 women in the age

group of 30 -40 vears and only cight women below the age of 30 who were invalved in this

Val, 31, Ne J(VIIE) January ~ June 2021 23



ANVIESARK

ISSN - U378 4504 UG Care Groap 1 Jowrnadl

business. Religion plays a very vital role in determining the attitede and behaviour of people in
india. In Tamil Nadu also certain religious practices are strictly followed and women take it up
in a serious manner, The data reveals that a whaooping proportion (78.5 percentages) of the foad
vendors belongs (o Hindu community and only 14.2 percentages belongs o Muslim community
and the rest followed Christianity. Lach community had their own practices and this did not
matter much in their daily regular activities. Tami [ Nadu is also very popular in following caste
system. Majority of the women vendors belonged to backward caste (32.8 pereentage). There is
a small percentage that came from SC/ST group too. People from other casle were to the une of
17.1 pereentages.

Marriage is a social obligation in the Indian society. Marriage is an institution which has preat
bonding and this is the foundation on which Indian society is built up, Through there are
sweeping changes brought out in the society due to lifestyle and demonstration effect, the family
structure is $o strong in india and we consider it as a blessing for the foundation of the economy.
The marital status of the women vendors revealed that nearly 71 pereentape of women vendors
were married and in few cases the husband helps them. The family members are a great support
to these women, Some of them cook the food at home and is brought to the vending place. They
have a permanent shed or a place to serve the food. Some women who are slightly better off,
have their own vehicle and use this itseli as the serving place. These people who bring the food
in the car or a vehicle, park it in & regular spot. Customers regularly approach these food vendors
whao bring idly, dosai, chapatti and colour rice they stop their vehicle in the regular arca and
customers could come and enjoy the food. Some vendors make idly or dosa at the spot itself and
serve it hot. The sample setected for the study had regular customers who go to office after taking
break ~ fast from the women vendors. Some women from nearby houses also take the food from
them.

Education helps in the all-round development of an individual and also enriches the economy
because it is the educated people who are the assets of an economy and they bring glory and
riches to the place where they are. it is commonly believed that the iliiterates are the cnes who
take up some work in unorganised sector. Lack of education and skill do not permit them to go
10 better paid jobs. Around40 (57 percentage) of the women food vendors had primary education,
While 15 (21.4 percentage) had done secondary cducation. There were six women who have
completed higher secondary education. The table reveals that five women had joined the college
to do their graduation but they had fo discontinue due to personal problems. There were lour

vendors who were illiterates, Though they have bad no formal education they can do small

calculations, counting cle. willh which they run the business,
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YEARS OF EXPERIENCES

All jobs require cducation and training these days training and experience is required and
everyone is expected {o have this. But i unorganised sector, anyone could venture into a new
job without education or expericnee. But however, expericnee counts in any job. Lven among
the food venders there were 27 women with mare than 5 years of experience, Almost 35 had less
than 5 years of experience. [t was those with good experience who became suceessful in their

venture and they have betier income compared (o the new comers. Their experiences helps them
to extent their business or establish more units.

SAVINGS

The study made an attempt to examine the behaviour of the women vendors with respeet to
saving. Saving is mainly done by the higher income groups as they have an extra amount which
they can allot for savings after meeting all their regular expenses. For the poor since their income
itself is limited, there is no question of saving. But still same people do save in spite of their
limited income. The data revealed that only 25 women vendors saved. The place of the saving is

given in the following table.

Table 2: Source of savings

Particulars Neo. of Percentage
respondents
Bank 5 20
Chit fund 11 44
Other 9 36
Total 25 100

There are different areas where onc can keep their savings. Banks are the most preferred place
for many people in these modern Limes, bul there are other sources too. In the study it was
observed that five women saved in bank they had account in the bank. Though this is a small
amount it was a welcome sign to see many women vendors wanting (o save an amount for future.
Around 11 women saved in chit funds. The people who were running the chits were known 1o
them and these people will come to their place ta collect the amount. They preferred this because
they could take the amount at any time in case ol emergency. They found it easy to save as they
come to their doorstep to receive the amount. If they want te expand their business they can
approach these people to take money. Another reason as to why they saved in chit funds is the
casy and convenient way to deal with. IF it is bank they need te fill up the Torm and as some were

illiterates they were hesitant to approach the banks. Chit funds do not require any such procedure
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nd henee it was easy for the women food vendors o keep their savings in chit funds. A
minuscule did save with friends for easy accessibility. The amount saved way very litlle. There
was 1o uniforaity in the amount saved. Qnly for chit funds they regularly pay the amount, This
use to be Rs.200/- or Rs.50¢ per month and there is a plan w take the money after 11 months or
in certain cases afice two years. In case there is an urgent need the women can approach the chit
lunds and they will give the maney within the stipulated amount. There are clear rules to regulate

the chit funds (oo. This was a very positive move observed among the food veadors,

DEBT AMOUNT

Debt is a common problem faced by the poor. Though the women who were surveyed were
working, they found it difficuli to meet certain unexpected emergency or unforeseen
eventualities in their daily walk of life. So when income is inadequate they borrow from different
sources or taken a loan. Almost all the women who were surveyed had debt and is classified as
above. More than hall of the women food vendors (53 percentape) had debt above Rs. 10,0007,
Nearly onc forth (25.7 percentage) had debt to the tune of Rs.5000 — 1000/- and 15 of them had
less than Rs.5000/-. These are very big amount for fuod vendors and they struggle a lot to make
the payment. However, they are making payments in smaller amounts, This is explained in the

following table.

Table 3: Details of Debt

Particulars Indicatory No. of respondents | Percentage
Debt amount | Below Rs.5000/-. 15 214
Rs. 5000 - 10,000/~ | 18 25.7
Above Rs, 10,000/-. | 37 53.0
Total 70 100
Source of loan | Money lenders 35 50
Friends 20 28.5
Andy others 15 214
Total 70 101}
Amount Below Rs. 1000 35 50
Repaid Rs. 1000 — 2000 25 35.7
Rs. 5000 - 10,000 10 14.2
Total 70 100

The survey revealed that all of them have gone in for a loan for some purpose or the other. 1t is
atime when people cannot live with their limited income and while it is difficult to manage both
cnds, it is even more difficult to mcet any specific long pending work. The reason for taking loan
is presented in the fullowing section.

Nearly one third of the women surveyed took foan for the marriage function of their children,

Marriage is & preat ceremony in fndia and it involves huge amount of money. And further if it is
Vol ST, Mo (VI January - §une 2028 25
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girl the expenses are much more, The parent should give dowry eithier in the form of money or
other articles which costs huge amount. Normally the parents take loan for marriage purposes.
The next item was for meeling the children®« education. Though education is free in government
schools, they prefer privale schools whic  cost them much. The private schoo! charges very
heavy fees and all the parents find it difficuit 1o waet this. But it is a fashion for all parents ta
send their children to private school. The women vendors arc of the view that at least their wards
should get hetter education and it is for that purpose they are taking loan and sending them to
privaie institution. Women {ood vendors have also availed loan to buy houschold articles, for
starting their business and 1o repair their house. These expenses made them borrow and their
debl position is given in the above table.

Though repayment of money horrowed is a difficult task, for anyone who takes a loan, it is more
severe in the case of vendors who live on pittance from their daily sale. But they try their best to
pay back in small amounts. The above table reveals that nearly half of the women food vendurs
who were taken for the current study paid less than Rs. 1000/- and 25 (35.7 percentage) paid
hetween Rs, 1000 — 2000/-. There were only 10 (14.2 percentape) who could make a payment
between Rs. 5000 ~ 10,000/-, The third group who were able to make a heavy repayment are
those who are slightly better off. These vendors have their own vehicles and they prepare some
food items at home and bring it to the sales spot. Some food like dosa, ar puri or pan puri is made
on the spot. They make all the ingredients ready and when the consumers come and demand they
make the product and give. The batter, the cul onions, vegetables and other masalas or mix are
done at home and makes very convenient for the vendors also to make items Fast fur sale. This
means that they make alt these at home requiring their labour. The family members also join
them in washing, cutting or chopping. They stalion near big business units. flats, temples or
complexes where larpe member of people come for shopping and olher activitics. This atiracls
lots of peaple these days. it is true in the case ol working women who go for work to get items
like idly, dosai or chapatli for breakfast. Some women vendors, after Finishing the breakfast
items, they swift back to their homes to make items, for lunch. They bring colour rice or any
such type of working lunch. For this also there is a great demand. People who work in 2nd around
these areas come and take tunch. This is a booming busincss and this type of vendors are belter
off compared to the others who sell very ordinary items like vada, bonda or such snacks. 1t is
because of the heavy demand for breakfast and lunch these vendors who are into this business
are able to pay back their borrowed amount in farge sum.

HEALTH PROBLEM
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Health is the vital indicator of human development. 1tis the general wellbeing of an individual
to carry on these day to day activities without physical ailments, laziness or lethargic approach.
1f a person is physically healihy he will be able to do his work properly. Health mainly depends
upon the food and the poor and the downtrodden and the cconomicatly weaker section do not get
adequate food to eat due 1o lack of income. Poverty leads to poor health,

Women's health is of utmost importance as it is a pointer (o the economic development. Though
this is the fact, not much significance is given to women’s health in general. The women also do
not give much priority their own health. They take care of the children, elders at home and do
all the chores at home and most of time they neglect their own health, They do not take any efTort
to look after their health, This is very visible among the people working in unorganised sector,
The women whom we have surveyed are working at home and also do their business as vendors.
More work and less time for leisure coupled with poor food intake make them sick. Slight or
mild sickness is not considered as a burden by many women.

Even on days when they were sick, some use to carry on their daily routine work. Only a few
take medicine or visita hospital. [owever some of them have certain health issues and treatment

taken from different sources are given in the following table.

Table 4: Health and Related Aspects

Particulars Indicators No. of respondents | Percentage
Health problems | Eye sight 15 214
Asthma 8 114
All Joint pain 23 32.8 the
Blood pleasure 9 12.8
Urinary infection 10 14.2
Allerpy 5 7.1
Total 70 100
Health facilities | GH 8 114
availed Private hospital 4 5.7
Clinic 12 17.1
Self ~ Medication 25 35.7
Primary health centre | 21 30
Total 70 100
Cost of treatment | Less than 100 20 28.5
(in Rs.) 100 - 300 25 35.7
301 =500 12 17.1
Above 500 13 18.5
Total 70 100

women food vendors had some problem or the other. Some of them had two or three health
issues; however, the prominent health issues alone are depicted in the table. Nearly 23 (32.8
percentage) women had joint pains. Continuous work without giving rest to the body causes joint

pains. Around 15 women had problem of poor vision and 10 had urinary infection. During their
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vending activity most of the women are outside their home, some very far off and there is no
facility for relieving themselves. They confrol for a fong time. Further even il they use public
toilet, it is not clean and since many people use the same wash room it causes infection. They
also suffer from asthma, allergy and other skin problems. These women are exposed to all kinds
of weather conditions and this leads to asthma and allergy. The health facilitics availed by these
women are also given in the table. Most of them did seif — medication or took care of themselves
or treated themselves with medicines they make al home. Though treatment and medicines are
available or given at free of cost in General Hospital, many do not turn to GIH because of lack of
cleanliness, poor treatment, lack of medicines, negligence and hnstile behaviour of the hospital
staff. 1 is reported that some go to private hospital or clinic even if it is costly. They are sure
get pood medicine and people prefer this. To enable poor to make use of health care the
government has set up primary health centre in different arcas. It is gratifying to note that 21
women make use of this PHC and they are happy with the working of PHC’s. with regard to the
cost of treatment it was found that nearly 20 women spent less than Rs. 100/- per month while 25
of them spent between Rs.100 —- 300 and 12 women were found to be spending between Rs. 301
— 500 and 13 women had to incur a monthly expense above Rs. 500/- were the better off people

who could afford. The above matters are represented in the following figure.

Health and Related Aspects
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Figure 1: Health problems

CHALLENGES FACED

The major objective of the study was to assess the challenges faced by the women food vendors.
Among the many challenges faced by this group of women the most dominant are taking the
cooked food back home in the night. Some of them prepare idli, chappathi, chutney, sambar and
such things at home and bring it to the workspot. It it is not empletely sold of " it has (o be taken
home. H there is excess supply in the morning or at noon, they reheat it and supply at night. But
at night, food prepared for dinner becomes a waste if it is not purchased by consumers, There
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are certain foods that cannot be kept avernight, Many a time these food has to be wasted. Nearly
73 percentage of the women reported this as a big challenge they face very often. Also this leads
the sellor or vendor 1o give certain items at a lower price. This is also a loss for them. Further
there are times when people do not pay ready cash for the eatables. Since they are regular
consumers, they come, eat and go off, promising them that they will pay next day. With
confidence in them the vendors also do not take this as aserious matler. Rainy season is a time
of threat and challenge for ihe food vendors. If it rains heavily the vendors do not venture outside
10 do their daily business. The women vendors face such challenges in their regular business.
While other street vendors who sell vegetables, craft materials, toys, clothes, chappals, bags and
such novelty items there is always a threat from police and authorities. The common man also
make complaints on oceupying the road as it causes a threat to the traffic. Very often their goods
are confiscated by police and they may pet back after two days or some times it may not come
back go them. However in the case of food vendors, who were taken up for the study no such
incident took place. Only problem that face in this regard is that the police people come and cat
food and do not pay. The vendors also don’t ask them for fear of eviction.

REGRESSION ANALYSIS
HYPOTHESIS

Ho: There is no significant relationship between independent variable (Age) and dependent
variable Health Problem,

Table 5: Model Summary

Adjusted R | Std. Error of the
Square Estimate
868 .753 749 766

R R Square

Table shows, that R is 0.868 and R square value is 0.753. The degree of determination shows the
extent to which extent the independent variable influences the dependent variable. In the study

the health is determined to an extent of 75.3% by age.

Table 6: coefficients

itiables Standardized n .
AHADIES Coefficients 1 Slg;
Age 868 14.402 .000

* Dependent Variable: Health Problems
The regression resules for Health Problems predicted by the Age (f§) beta value= 868, t value=

14,402, P= 0000, {n this analysis, mentioned variables the P value is less than 0.05. The variables
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are statistically significant and there is positive association between healih problems and age.
Thus, the variable age has significant impact on health issucs.

CONCLUSION

Women food vendors play a vital role in the urban community by providing food stuffs at a very
reasonable rate. Many people from different economic status enjoy their services. 1t is a haven
for the poor people who can survive on the food that is available with the food vendors. These
women food vendors face several heath issues and few of them get health care from hospital but
amajority of them get domestic treatment. Some women are accom panied by their spouse while
all of them pet éupport from family members. They are open to several challenges, but are able
to overcome with years of experience. Even during Covid — 19 pandemic, they were away or at
home far few months but once the lockdown got relaxed them were back in the business with
greater enthusiasm. As food is the basic essential need of any human being the women food
vendors are looked upon as great blessings. They not only provide food to many but their own

contribution to the family and the society is largely recognised and applauded.
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ABSTRACT

The importance of flowers in our life is recognised right from the early days, and it has become a
matler of great prominence during weddings, religious festivals, ceremonies and functions. Flower
vending is a big business in the city of Coimbatore. This paper secks to analyse the socio —economic
conditions of women flower vendors and the major challenges faced by them. Primary data was
collected with the help of an interview schedule, The study was carried out with 60 women flower
vendors located in Thoundamuthur block. Random sampling was used to select the women vendors.
Most of the women ventured into this business to help the family. Lack of capital was a major
problem for many women to start the business, however, with the help of friends and money lenders
they were able 1o start the business and also earn and coniribute (o family. The study revealed that
the women vendors faced loss when all varieties of flowers could not be sold. They also faced
challenges in health. Lack of basic amenitics. Competition and difficulty in handling the customers.

Inspite of the difficulties and challenges they wish to conlinue and expand their business.
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INTRODUCTION

The term informal seclor was originally used by Arthur Lewis, (o describe the working culture of a
particular section. The people who are working in informal sectors are marginalised {rom the

mainstream bosiness with regard to growth of urbanization and industrialization (Lewis, 2005).

The Indian labour market is characterised by predeminance of informal employment with more than
90 per cent of India’s informal workforce. Nearly 81% of all employed persons in India make
living by working in the informal sector, with only 6.5% in the formal sector and 0.8% in the

household sector; according to a new ILO (International Labour Qrganisation 2018) report indicates
that 95% of work force is in the informal sector.

Women constilute a majority of workforce in the unorganised sectar. The influx of women into the
labour farce both at the urban and rural and had been tremendous in the recant past. [t was basically
the economic needs or to mecl the familiar needs thal majority of the women were forced to work
outside their homes. Further the economic, social and political uplifiment of the socicty in general
and women in particular paved the way for the women 10 enler into several spheres of aclivity. A
large number of unorganized sector people obiain their means of maintenance by selling wide range
ol goods on the streets, and other public places. Street vendor is a person engaged in vending of
many articles like food items, toys, flowers, vegelables, froits and other producls of everyday use

to the general public, in a sireet, footpath, pavement, public-park or temples at a cheaper rale.

Street vendors constitute an important segment at the botlom of the pyramid of the informai
economy in cities. Street vending provides a source of self-employment and acls as a measure of
urban poverty alleviation. Street vending has a prominent place in the urban areas as they provide
inexpensive and convenient goods and services to all segments of the population. Street vending is

therefore an integral parl of the economic growih process in utban areas. (National Urban
Livelihoods Mission 2018)

Flowers have a key role fo play in the life of every person. Women vendors carry flowers right (o
the house making it very convenient for women. The women strect vendors who sell flowers make
il their way of life. Many have ventured into this activity to cither contribute to household income
or to mainfain the living standard. While some flower vendors have a better life, majority of the
street vendors do lead # miserable life. These vendors are unable to pet a repular job which would

fetch them some income. So many women have taken up this actevity, Since it is not very time
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corsuming and as they have liberty to carry on their activity they are able to establish a trust among,

the women folk in their arcas.
NEED FOR THE STUDY

Road side vendors are a commaon sight and now a days a host of women have ventured inty this
activity. The involvement of women in such aclivities creates an interest to study more about their
life style, their working pattern, the problems and challenges they face, and how they manage the
houschold chores and the vending activity, Though iere are schemes by the government to help
the vendors, the benefits has not trickled down to this group. in the light of this the current study is

undertaken with the following objectives.

OBIJECTIVES OF THE STUDY

I, Tosludy the socio-economic condition of the wamen flower streel vendars in the selected arca.

2. Toidentify the health Problems and challenges faced by them.

REVIEW OF LITERATURE

Shibin and Nishanth (2017) studied the problems of street vendors in Kollam district and observed
that formal sectors play inevitable confributions to the mainstream of urban cconamy. They inferred
that the number of people involved in informal sectors is increasing day by day. Apart from that the
compelition among them is observed (o be increasing in order 1o stabilize their econemic status.
Their research study depicted the challenges faced by street vendors in their business development
as Lconomic instability, Social insecurity, Weather flucluations, Barriers towards credit facility,

Health issues, Discrimination, Working instability, Deciduous implementation of Government
policics and programs, Lack of awareness about legal rights.

Varghese (2010} explored the livelihood issues of vendors in urban Cochin and revealed that street
vendors worked overtime to earn their livelihood. Around 83 percentage worked more than 9 hours
and 10.7 percentage worked more than 11 hours and most of them did not hold 1D cards, they can
be thrown out by civic authorities anytime. It is estimated that more than 66.7 percentage faced
cviction one or more times. Shifting to » new place and petting familiarized there takes time due to
which their busincss is affected. More than 53 percentage were ofien disturbed by goons. The author
recommended for permission of mobile vending, instaltation of vending spaces at right place,

issuing of 11D cards, fopmation of town vending committees.
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Kambara and Mutharayappa (2018) carried out a study on female street vendors in Rangalare
city, by refying on primary and secondary sources, Finding of the study revealed that one-fourth of
women vendors belong to the age group of 31 to 50 years. The vendors self different items like
vegetables, fruit and flowers on the ground or a push cart or on a makeshifi stand. While some of
them had financial support fram family members many vendars have borrowed from privale
financiers. The street vender’s earnings vary between from Rs.100 to Rs. 1500 per day, and they
have long working hours. The women suffer from work related health problems and the most
common were perpetual headache, hand pain, leg and knee pain, backache, body pain etc., The
study found out that most of the vendors do not seck any treatment for their health problems but

they rely on self-medication and Over the Counter (OTC) medicines, as they lack money to consult
doctlor, or go (o a hospital to seek health care.

Khanam (2006} in her study mentioned, that the number of women street vendors is increasing in
Dhaka city. This is because women whe do nol have any other way to meet the subsistence needs
of their families and enter into the infarmal sector like streel vending. But street vending is a non-
traditional and male-dominated job and there is an earning gap between mien and women vendors.
Chopra (2004) suggested National Policy for Urban Strect Veadors for a supportive environment
for earning livelihoods of the Street vendors, as well as want to make surc the absence of congestion
and maintenance of hygiene in public spaces and streets.

RESEARCH METHODS

The present study is based on primary data collected from 60 women flower vendors around
Thoundamuthur area. A structured interview schedule was used to collect information from the

sample. Appropriate statistical tools were used to analyse the collected data.

FINDING OF THE STUDY

The results of the present study is discussed in the following section. The vendors constitute one of
the poorest and weaker section among the unorganised warkers. The social and economic profile
of the selected women vendors portrays their age, education, religion, caste, marital status, size of
the family and income. Each of the above factors makes a difference and this has an influence on

their working condition. Table 1 gives an account of the socio ~ econamic condition of the women
strect vendors wha sell Mowers,
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Table 1: Socie — economic condition

Particulars Indicators Frequency l’ercentag:
21 ~30 5 83
31 —40 12 20
Agye (in years) 41 ~50 25 41.6
Above 50 18 30
Total 60 100
Married 46 76.6
Marital siatus Widow 6 10
Scparated 8 13.3
Total 60 100
Size of the family Less than 2 12 20
3 23 383
4 15 25
Mare than 4 10 16.6
Total 60 100
Educalion INiterates 5 8.3
Primary 29 48.3
Secondary 12 20
Higher secondary 13 21.6
Total 60 100
Below 200 12 20
Daily income (in Rs.) | 201 -400 20 333
401 - 600 i8 30
Abave 600 10 16.6
Total 69 100
Years of experience Less than 5 years 17 283
0 -9 years 20 KL
Maore than 10 years 23 383
Total a0 100

Souree: Ficld Survey (2020)
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Age

Data perfaining to the age composition of the sample respondents reveals that the main
concentration of street women flawer vendors were in the age of above 50 years and nearly 30
women vendors are in this group activity. Followed by this around 25 (41.6 percentage) women
belonged (o the age between 41 — 50 years and there were 12 women in the group of 31 -40 years
of age and only eight women below (he age of 20 — 30who were involved in this business.

Marriage

Marriage is a social obligation in the Indian saciety. Marriage is an institution  which has preat
bonding and this is the foundation on which Indian society is built up. Through there are sweeping
changes brought out in the society due to lifestyle and demonstration cffect, the family structure is
so strong in India and we consider it as a blessing for the foundation of the economy. The marital
status of the women vendors revealed that nearly 76.6 percentages of women vendors were married

and in few cases the husband helps them. The family members are a great support o (hese women.

Ednecation

Education helps in the all-round development of an individual and also enriches the cconomy
because it is the educated person who are the assets of an economy and they bring glory and riches
lo the place where they are. It is cominonly believed that the illiterates arc the anes who take up
some work in unorganised sector. Lack of education and skill do not permit them to go to better
paid jobs. Around 29 (48.3 percentage) of the women flower vendors bad primary education. While
12 (20 percentage) had done secondary education. There were 13 who have completed higher
secondary education. There were five vendors who were ifliterates. Though they have had no formal

education they can do small calculations, counting ete. with which they run the business.

Years of Expertences

All jobs these days demand training and experience and this enhances one’s ability to work. But in
unorganised sector, anyone could venture into a new job without education or experience. But
however, experience counts in any job. Even among the flower vendors there were 23 women with
more than 0 years of experience. Almost 17 had less than § years of experience, 1 was those with
good experience who became successful in their ventore and they have better income compared to

the new comers. Their experience helps them to improve their business and venture inlo new places.
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Sawvings

The study made an attempt to examinc the behaviour of the women vendors with respect to saving,
Saving is mainly done by the higher income groups as they have an extra amount which they can
allot for savings afier meeting all their regular cxpenses. For the poor sinee their income itself is
Hm fled, there is no question of saving. However these flower vendors attempted to make an earnest
effon t save some amount regularly. The details on savings of the
following table.

women vendors are given in the

Table 2: Savings (per month)

‘Saviwg (i | Frequency | Percontage
Rs))
Below 1500 | 17 47.2
1500 -2500 |8 22.2
2500 - 3500 |7 19.4
Above 3500 |4 1.
Total 36 100

Source: Ficld Survey (2020)

Table 2 indicated thal 17 respondents saved less
saved Rs. 1500 - 2500

and above Rs. 3500

than Rs.1500 in a month, while eight respondents
and around 19.4 percentages of respondents did a saving of Rs. 2500 - 3500

were saved by four women., The last two groups who were able o save a higher

amount were doing business along with their husbands and this enabled them to have a higher

income and thereby make a saving. When both husband and wife were involved in flower vending

they were able (o save some amount,

Delyt amonnt

Jebtis a common proble

m faced by the poor. Though the women who were surveyed were working,
hey found it diffi

cult lo meet certain unexpected emergency or unforeseen eventualitics in their

laily walk of life. So when income s inadequate they borrow from different sources or take a loan.

Ihe debt position of the selected women is presented in the following table.
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Table 3: Debt position

Amount (in Rs) | Frequency | Percentage
Less than 5600 |8 133

s060 10,000 |25 4] .6“
10,000 - 20,000 | 15 25

Above 20,000 2 20

Total (1] 100

Source: Field Survey (2020)
As given in the above Table, more than half of the women flower venders (41.6 percentage) had
debt between Rs. 5000 — 10000/, Nearly one forth (25 percentage) had debl to the tune of Rs. 10000
~20000/- however, 20 percentage of them had above Rs.20000/- and 13.3 percentage had debt less
than Rs. 5000/-. The amount borrowed (rom other sources, were to run the Tamily or when there is
a shortage by sum amount. Those who had borrewed more than Rs. 20000/- the amounl were mainly

used for house construction or minor repair. Also a few had borrowed for the purpose of children’s

marriage. These vendors are taking efforts to repay the amount.

PROBLEMS FACED BY WOMEN VENDORS

The major objective of the current study was to assess the problemsencountered by the women
street flower vendors, Among the many problems faced by (his proup of women the most dominant
one is pollution, Since thesc women work sitting or standing for long hours in the open area they
are exposed to dustall the time. This causes health issues like asthma or skin allergy. Wasteage
occupied the next position. Taking the unsoldflowers back home at night, is a difTicult proceedure.
If there is excess stock of flowersin the marning or at noon it becomes a waste. There are cerfain
flowers that cannot be kept overnight. Many a time these Mowers has to be wasted. Nearly 11
percentage of the women reported this as the major problem.Lackof spaces is yet another problem
they face very often. They keep baskests ane upon another due to lack of spaces. Water scarcity and
no proper shed also makes a difficult to proced with their activity Rainy season is a time of threat
and challenge for the flowers vendors. 11t rains heavily the vendors do not venture outside 1o do
theis daily business. Lack ol proper shed forces seilor or vendor 1o give certain ilems at a lower

price. This is also is a loss for them. Ta keep the flowers fresh. they cover it with wel clothes and
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keep it in a cool place. The street vendors are often subject to harassment by police. Apart {ram this

there were other problems which made their ife difficult and these are listed in the following table
and these are being ranked based on the score.

Table 4: Problems faced by women vendors

Problcms Score Rank
Lack of capital 1.71 6
Lack of basic amenilies [.22 3
MNao shed 1.60 4
Pollution - 1.00 i
Water scarcily 1.80 7
Lack of space 1.84 ]
Barguining by consumers | 1.89 9
Wastape of products 1.18 2
Threat from police 1.69 5

Saurce: Calculated figures based on the data compited,

To start any business be it big or small there should be adequate capital. Some flower vendors did
face shortage of capital io begin or start the buginess. In the present study, the respondenis were

rank the major problems is the percent position by using the rank formula

Percent position = 100 (R,-0.5)
N
Where R, is the rank of ihe " item and N refers to the number of items ranked. The percent position
was converied into score by wsing Garrets’ Rating scale and the average score obtained for
differential reasons are tabulated and presented in table
Problems respondents were stated as *poliution (I*rank), waslage of products (2" rank), and ‘lack
of basic amenitics’ (3rd rank), *no shed® (4th rank), “Threat from police® (Sth rank), *Lack of capital®

{6th rank), “Waler scarcity’ (7th rank), ‘Lack of space’ (8th rank) and Bargaining by cansumers
{(9ih rank).
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Figure I: Problems faced by women vendors

HEALTH

Health is the vital indicator of human developmeut. 1t is the general wellbeing of an individual to
carry on the day to day activities withoul physical ailments, lazincss or lethargic approach. 1T a
person is physically healthy he will be able to do his work properly. Health mainly depends upon
the food intake. The poor and the downtrodden and the economically weaker section do not get
adequate food to eat due to lack of income. Women's health is of utmost importance as it is a pointer
to economic development. However, the women do not give much priority their awn health. They
take care of the children, efders at home and do all the chares at home and most of time they neglect
their own health. This is very true among the peaple working in unorpanised sector. The women
whom we have surveyed are working at home and also do their business as vendors. More work
and less time for leisure coupled with poor food intake make them sick. Even on days when they
were sick, some use to carry on their daily routine work. Only a few take medicine or visita hospital,

The major health issues faced by the respondents are given in the following 1able.
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Table 5: Health problems

Health problems Frequency
Vision problem 20
Asthma 35
Skin allergy 18
Stomach pain 25
Urinary infection 48

Seurce: Field Survey (2020)
Majority of them had urinary infection. The women do no drink adequate water as there is no rest
room iear theis vending areas. Also if'it all they use rest room it is usually the public toilets which

arc nol clean resulting in some infection, Many women (35) had the problem of asthma
exposed fo dust for long

as they were
hours during their business. The hea and dust emitting in the area also

results in skin allergy. These people do not take any treatment in the beginning but only when it

becomes worst (hey visit a hospital for treatment. The survey pointed oul that many women resort

to sell’ ~ medication as this would save their money and also the time they need to spend for

contacling a doctor. Only when the sickness is beyond (heir eontrol they resort (0 medical health
care,

20, 14%
48,33%
15, 24%
15, 17% 18, 12%
® Vision problem o Asthma s Skin allecgy

“Stomzehipan 8 Urinary infection

Figure 2: Health Problems

CONCLUSION

Street vendors are an important part ol the infermal sector in India, Large numbers of goods are

supplied by the sireet vendors it lesser cost and hotle the poor and the righ purchase many itemg
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from the street vendors. The street vendor’s contributions are of immense benefil nof only to their

familics but to the society also. The street vendors face innumerable problems and challenges but

they continue their business to support the family. The women who had taken up flower vending

has a predominant position in Tamil Nadu as flowers are used by every one for various occasions.

The study probed into the health issues of the wamen Mawer vendors and il was observed that

mosl of the wamen have asthma and this is duc to their exposure to the dusty atmosphere for long

hours. They also face the problem of lack of toitet facilities, drinking water, no proper shed and

storage facilities. Steps need to be taken {o these women vendors to im prove their working,

condition so that they can look afier not only themselves but also their families and be a supporl to

the cconomy also, as the women vendors are 4 strong force in promoting and accelerating

development,
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