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AI to make India global creative powerhouse: Goyt -

SUDHIR SURYAWANSHI @ Mumbal

H effective use of Ax:tx.f}-
gglnte]ligence (AD), Inc}latl} 5
oised to emerge as a Glo 2
greative Powerhouse and hu .i,
cording to a media repor
a2 sented by Union Minister
prestate L Murugan at t_he
%I;orld Audio-Visual Entertain-
ent Summit (WAVES). i
Media and entertainmen
ompanies can not only 1n1-E
Crease their revenue by atleas
(1:0 o, but also reduce the 1n1:ﬁt
cost by 16% with the use of Al

thereport named A Studio

says y Ernst

Called India’ prepared b
&Y o said AI is expected

jial
ggg‘\:}alue to the growth story

i tertain-
media and en !
of gl'gzecton “The global ngec_i:lzf
med entertainment (M&E) 1
anstry is undergom dran
ic transforma}tm];,f dAri 204
roliferation . Fre
ghe tIf)ant creation and cyxﬁﬁﬁ
é monetisation_and dis i
to ., Alisbecoming an integr L
B;r{ of how stories are told an

to

g adramat-.

consumed,” reads the report.
India, already a powerhouse
in content production and IT
services, is uniquely poised to
lead this transformation. The
convergence of its c}eep talent
pool, rapidly maturing Al eco-
system, and proven capabilities
in media production positions
India as a strategic node in the
global AI-M&E value chain,
The report also noted that
OTT platforms have started us-
ing Al to offer hyper-targeted
content recommendations
based on regional preferences,

QUICK TAKES

@ Al expected to add value—tg
growth story of media and
entertainment sector

OTT platforms using Al to
offer targeted content
recommendations based
on consumption patterns

© Al-based subtitling, voice
cloning enabling faster
localisation in markets

affluence, geo-targeting and
consumption patterns.

“On the monetisation front,
Alisdriving dynamic (and cus-
tomized) ad insertions and op-
timizing pricing strategies
through real-time viewer ana-
lytics. It is also being used in
predictive content performance
- OTT platforms use AT to mod-
el trailer effectiveness and an-
ticipate drop-off rates, Further,
broadcasters are experiment-
ing with Al-driven dynamic
creative optimization (DCO) to
vary ads and promos in real-

time depending on the Viewer’s
persona and profile,” it said.
Italso delves into how AT has

been used for automated dubs =

bing. Al-based subtitling and
voice clgming are enabling fast-
er localisation across markets,
"The_se services allow globai
studios to scale up multi-lan-
guage releases while maintain.
Ing narrative fidelity,” it reads,

The report also presents the -

country as a content-consum-

Ing nation and a studio to the '

world. It underscores India’s
strengths — linguistic diversity,

cultural richness, and a techno. |

logically adept talent poo] — il

which position the country tg '~

create narratives that tran-
scend borders, :
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The country, it says, offers 47"

40% 1o 60% cost advantage jn’
animation and VEX services,”’
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supported by a large. gkiljeq "

workforce. The
notes the increag
tior_lal appeal of T

report also

ndian story-

telling, with up to 259 views on

Indian OTT content now origi-

nating from overseas,
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