
CERTIFICATE 

This is to certify that the thesis titled "Agricultural Marketing Behaviour and 

Practices of • Rural Farmers in Dibrugarh District, Assam" submitted to the 

A vinashilingam Institute for Home Science and Higher Education for Women, 

Coimbatore for the award of the degree of Doctor of Philosophy in Home Science 

Extension Education, is a record of original research work done by Sushmita Deori, 

during the period of her study in the Department of Home Science Extension 

Education, Avinashilingam Institute for Home Science and Higher Education for Women, 

Coimbatore - 641043, under my supervision and guidance and the thesis has not formed 

the basis for the award of any Degree/ Diploma/ Associateship/ Fellowship or similar title 

to any candidate of any other University or In~titute. 

~;~~,.~~ 
Signature of the 

Head of the Department 

'\).'1_v-:»' 
Signatu~ of the Dean 

Signature of lJie 2-- i.s­

Supervisor 



-

DECLARATION 

I hereby declare that the thesis entitled .. Agricultural Marketing Behaviour and 
Practices of Rural Farmers in Dibrugarh District, Assam" is the result of the 
investigation carried out by me in the Department of Home Science Extension Education 
for Women, Coimbatore, under the supervision of Dr. S Rajalakshmi, Professor and 
Fonner Head Department of Home Science Extension Education, Avinashilingam Institute 
for Home Science and Higher Education for Women, Combatore and it has not been 
submitted for the award of any Degree/ Diploma/ Associateship/ Fellowship or similar 
title of any other University or Institute. 

~~_,-a--Z..~ ignature of tne Supervisor 

-~ ~~_/\\-:i,.ol.S 
~ /4\'l-\ 

Signature of the Candidate 



 
 

 

ACKNOWLEDGEMENT 

First and foremost, I express my heartfelt gratitude to God Almighty for His 

abundant blessings, infinite grace and boundless mercy throughout this study. His 

unwavering support provided the strength and resilience needed to overcome challenges, 

paving the way for the study's successful completion.  

I express my deep thanks to Dr. T.S. Avinashilingam Ayya Avl, the Founder and 

the First Chancellor Padma Shri Dr. Rajammal P. Devadas Amma Avl, Avinashilingam 

Institute for Home Science and Higher Education for Women, Coimbatore, for providing 

the opportunity and facilities to execute the study. 

I express my deep gratitude to Late Padmshri Dr. P.R. Krishnakumar and  

Dr. S.P.Thyagarajan, Former  Chancellor, Avinashilingam Institute for Home Science 

and Higher Education for Women, Coimbatore, for providing the needed facilities and 

support suring the study period.  

 I would like to place my deep sense of gratitude and sincere thanks to honourable 

Dr.T.S.K. Meenakshisundaram, Anna Avl,  Chancellor, Avinashilingam Institute for 

Home Science and Higher Education for Women University, Coimbatore, for giving the 

opportunity and needed support during the study period.  

I express a profound sense of gratitude to Dr. Premavathy Vijaya, Former Vice 

Chancellor and Dr. V. Bharathi Harishankar, Vice Chancellor, Avinashilingam Institute 

for Home Science and Higher Education for Women, Coimbatore for providing 

infrastructural facilities and support for the conduct of the study.  

I would like to express a deep sense of gratitude to Dr. S Kowalya, Former 

Registrar and Dr. Indu H, Registrar In Charge, Avinashilingam Institute for Home 

Science and Higher Education for Women, Coimbatore for providing the academic needs 

during the study period. 

I express my sincere thanks to Dr. K. Manimozhi, Former Controller of 

Examinations and Dr. K. Sambath Rani, Controller of Examinations, Avinashilingam 

Institute for Home Science and Higher Education for Women, Coimbatore for her support 

and encouragement during the study period. 



 
 

 

I owe my sincere thanks to Dr. P. Lalitha, Director, Research and Development, 

Avinashilingam Institute for Home Science and Higher Education for Women, 

Coimbatore for her help and valuable suggestions during the study period.  

I extend my whole hearted thanks to Dr. N Vasugi, Former Dean and  

Dr. S. Amsamani, Dean, School of Home Science, Avinashilingam Institute for Home 

Science and Higher Education for Women, Coimbatore for all necessary amenities and 

constant encouragement for the completion of the study.  

I would like to express my humble note of thanks to Former Head of the 

Department and supervisor Dr. S Rajalakshmi, Professor, Department of Home Science 

Extension Education, Avinashilingam Institute for Home Science and Higher Education 

for Women Coimbatore for her constant and untiring mentoring, keen attention, 

encouragement, timely suggestions, diligent assistance, helpful advice, insightful 

recommendations, contribution, support and motivation. I will always convey my 

profound gratitude for her concern and support throughout this remarkable journey, 

despite its challenges and rewards. 

My sincere thanks to Dr. R. Jansi Rani, Assistant Professor (SG) and Head (i/c),  

Department of Home Science Extension Education, for the academic support given for the 

successful completion of the work. 

With  high  gratification,  I would like to convey my sincere gratitude to  

Dr. Joginder Singh Malik, Professor, Department of Extension Education, College of 

Agriculture, Chaudhary Charan Singh University(CCS), HAU, Hisar, the Doctoral 

Committee Expert for his valuable advices and suggestions for the study. 

Profoundly I am expressing my gratitude to all the Faculty members of Home 

Science Extension Education, Avinashilingam Institute for Home Science and Higher 

Education for Women, Coimbatore for their constant support and encouragement towards 

my research.  

Above all, words cannot be expressed the expanses of hardships and sacrifices of 

my PARENTS and all my Family Members who encouraged me to follow my dreams 

and helped me at every stage of my personal and academic life with their love, prayers, 

courtesy and best wishes.  



 
 

 

I would like to extend my deepest appreciation to my lovable friends for their 

spontaneous encouragement and long-lasting moral support in all my endeavors.  

I owe my gratitude to all my well-wishers for their constant encouragement, 

support and prayer in the successful completion of this entire journey.  

        

                 Sushmita Deori 

 

 

 

 

 

 

 

 

 

            

 

 

 

 

 

 

 

 



 
 

 

LIST OF TABLES 

TABLE 

NO 
TITLE 

PAGE  

NO 

I Classification of Market 23-24 

II Distribution of Wholesale Assembling Primary and Regualted 

Markets in North East Region 

29 

III Schemes and Programmes of India on Agricultural Sectors 45-48 

IV Selection of the Study Area in Dibrugarh District, Assam 63 

V Selection of Sample from the selected Area 66 

VI Variables and Measurement 68 

VII Relaibility for Pilot Study 69 

VIII Survey Coverage details in Barbaruah Developmental Block 70 

IX Sessions on Agricultural Marketing for Farmers in Dibrugarh 

District, Assam  

73 

X Socio-Economic Characteristics of  the Farmers 80 

XI Information on Family Background 82 

XII Land Details of the Farmers 84 

XIII Daily Work Schedule of the Farmers 86 

XIV Agricultural Implements used by the Farmers 88 

XV House Hold Materials Available at the Farmers Home 89 

XVI Availability of Village Infrastructure Facilities  91 

XVII Irrigation Pattern Followed by the Farmers 92 

XVIII Crop Practices and Decision making pattern among the 

Farmers 

94 

XIX Varieties of Vegetables Cultivated 96 

XX Inputs used by the Farmers on Vegetables Cultivation 98 

XXI Details on membership of the Farmers 100 

XXII Training Attented by the Farmers 102 

XXIII Savings and Credit Patterns of Farmers 103 



 
 

 

TABLE 

NO 
TITLE 

PAGE  

NO 

XXIV Extent of Mass Media Exposure 105-106 

XXV Extent of Urban & Extension Agency Contact 108 

XXVI Informal gathering venue of the Farmers 109 

XXVII Information on Marketing  of Vegetables 110 

XXVIII Source of Receiving Information on Agricultural Marketing  112 

XXIX Marketing Practices adopted by the Farmers in Vegetables 

Marketing 

114-115 

XXX Association Between Marketing Practices Vs Socio-Economic 

Characteristics of the Farmers 

119 

XXXI Marketing Behaviour of the Farmers on Vegetables Marketing 121-123 

XXXII Level of  Marketing Behaviour of the Farmers 126 

XXXIII Association Between Level of Marketing Behaviour Vs Socio 

Economic Characteristics  

128 

XXXIV Factors Influencing Marketing Behaviour of Farmers 130 

XXXV Relationship Between Socio Economic characteristics Vs 

Factors Influencing Marketing Behaviour 

131 

XXXVI Knowledge among the Farmers on Vegetables Marketing 133 

XXXVII Knowledge among the Farmers on Digital Agricultural 

Marketing  

135 

XXXVIII Awareness on the Government Schemes and Programmes  137 

XXXIX Awareness on  Applications & Portals on Agriculture  138 

XL Opinion of the Farmers on Vegetables Marketing 140-141 

XLI Cronbach’s Reliability Test 143 

XLII KMO And Bartlett's Test Measures 143 

XLIII Factor Loadings on Opinion of the Farmers on Vegetable 

Marketing 

144 

XLIV Opinion of the Farmers on Digital Agricultural Marketing  146 

XLV Production Barriers experienced by the Farmers 148 

XLVI Economic Barriers experienced by the Farmers 149 



 
 

 

TABLE 

NO 
TITLE 

PAGE  

NO 

XLVII Communication Barriers experienced by the Farmers 150 

XLVIII Storage and Transporting Barriers experienced by the Farmers 151 

XLIX Marketing Barriers experienced by the Farmers 152 

L Suggestions to overcome Marketing Problems 154 

LI Impact of Educational Awareness on Farmers’ Knowledge of 

Vegetable Marketing 
156 

LII Impact of Educational Awareness on Farmers’ Knowledge of 

Digital Agricultural Marketing 

157 

LIII Impact of Educational Awareness on Farmers’ Knowledge of 

Government Schemes and Programmes on Agriculture 

158-159 

LIV Impact of Educational Awareness on Farmers’ Knowledge of 

Applications & Portals for Agriculture 

160-161 

LV Difference Between Knowledge Level (Before and After 

Awareness) based on Socio Economic Characteristics  

162 

LVI Impact of Educational Awareness on Farmers’ Opinion on 

Vegetables Marketing 

164 

LVII Impact of Educational Awareness on Farmers’ Opinion on 

Digital Agricultural Marketing 

166 

LVIII Difference Between Opinion Level (Before and After 

Awareness) based on Socio Economic Characteristics 

168 

LIX Impact of Educational Awareness on Farmers’ Marketing  

Behaviour on Vegetables  

170-171 

LX Difference Between Marketing Behaviour Level (Before and 

After Awareness) based on Socio Economic Characteristics 

173 

LXI Comparison of Knowledge, Opinion and Marketing Behaviour 

Score (Before and After) the Educational Awareness 

174 

 

 

 



 
 

 

 

LIST OF FIGURES 

FIGURE 

NO 
TITLE 

PAGE  

NO 

I Production of Fruits and Vegetables in 2021-22, India 27 

II Agricultural Marketing Institutions of India 40 

III Agencies Involved in Marketing of Agricultural Commodities 43 

IV Vegetable Marketing Channels in India 44 

V Research Design of the Study 61-62 

VI Location of the Study Area 65 

VII Level of  Marketing Behaviour 127 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

LIST OF PLATE 

PLATE 

NO 
TITLE 

PAGE  

NO 

I Glimpses of  Data Collection with the Vegetable Farmers  71 

II Glimpses of  Vegetable Farmers in the Field  72 

III Overview of the Educational Awareness Programme  74 

 

 

 

LIST OF ANNEXURES 

ANNEXURE 

NO 
TITLE 

PAGE  

NO 

I (a) Interview Schedule 209 - 230 

I (b) Interview Schedule for Impact Assessment of Educational 

Awareness in Agricultural Marketing 

231 -235 

II Scoring Procedure 236 - 242 

III Handouts distributed to the Farmers  243 

IV Institutional Human Ethical Committee Clearance 

Certificate 

244 

 

 

 

 


	Plagiarism Report.pdf
	Final plagiarism report.pdf



{"type":"Book","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}




{"type":"Book","isBackSide":false,"languages":["en-us"],"usedOnDeviceOCR":false}



