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i .  iirruornjrio!!

Thi hat always hast! ths « * n t »  o f  fatally liv in g , 
and the homemaker, i t s  manager* She funotions as a 
dealsion m*ker, d lraptor, toaohar, ana rg lser, evaluator, 
oo-ordlnator, worker and eonsumer-buysr* Aided tr  tha 
other members o f  ths fatally aha psrfor^s tha numberous 
tasks harmoniously la  a happy family* Tha bomamnkar’ s 
managerial resp on sib ilities  atm oh ie fly , data m ining 
tha goals fo r  tha fam ily and tha m«na«*nent o f  family 
resources, time, money and material goods, towards ths 
aohleveasnt o f  ths goals sat* Money Is one o f  tha most 
important rcsouraas o f  the family and ths quality o f  i t s  
spending la influeneed to a grant extent by tha family4a 
purchasing habits,; SI nos ths homemaker assumss a major 
shars o f  ths respon sib ility  In planning tha fam ily 's 
spandlng, I t  is  sha who to  ths la s t  analysis dsoldos ths 
purchasing habits o f  ths fam ily and moulds i t s  standard 
o f  liv ing* This ksy p osition  o f  tha homemaker as ths 
d irsotor o f  ths fam ily resources had bean acknowledged 
from times inasaorlal* to falluvnrln  oonospt,

“ 3he Is the good helpmate who possosseth a vary wlflsly 
virtue and SPgflDTH (KIT Am tt USS HtHBAWD’ S NSAS3"*

A

Ths role o f  tha homemaker as a buyer la  important 
slnoa her purchases w ill determine ths ju s lity  o f  ths 
fam ily*s ^ nsm ptlm i, depending on her a b ility  to  shoosa



tha right types o f goods, Unlike la tha olden days, 
whan tho honenakers procured a ll that they needed, today** 
hosennkers, oopoolnlly those living in tha urban areas, 
have to buy also at a ll tha artiolas from tho narkst, toeoause 
o f the doom-* os In household prodtiotiorit odnoation, gainful 
enploy^ent o f woaan outs Ida thair hoses, disintegration 
o f tha Joist fitally sy :tan, and insraaoa In tha stand' rfis 
o f living* Thera fore tha sodom honanaker is  in need o f 
tha neeassary akllla and knowledge to buy wisely, to 
da viva aaxlaua satisfaction from har pmrehases.

As bur gey and Solas (1^34)S have stated, "Present day 
into post in tha problems o f eonsuners loads ns to oonsidor 
thair d ifficu ltie s  as buyer*." fh oir problem# ate oany 
due to tha oosploxity o f thair wants, inoraasa is  tha 
variety o f goods produced, laok o f knowledge about ths 
eoanodltlos, how to tost thon so as to anabla than to 
purchase standard quality goods, inoraasa In tha prlos 
levels, and tha standard o f living and laok o f storage 
fa o illtia s  in tho hone. To halp women to ha battar buyers, 
wa naad to knot* thair present baying habits. In ordar to 
halp woman to be, visa buyers studies wars oonduoted, by 
Jarwett and tfi Ilianson ( 1P3?)®. They strossad that a 
study o f tha buying practises followed by tha howanaker* 
w ill halp In lo o t in g  thair prohlaoa and davaloping thair 
skill a in buy in*. Similar views have bean expressed by 
Timers (1P60)* and sany others. Good end grates (1°54>® 
n y t "One nay h-va goals to which ha aspire** to nake
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plant for reaching theta goals' he most find oat what 
the present situation I t , In order to know where to begin* 
A surrey o f the present sondiilaos It an essential guide 
to one’ s thinking' whether In evaluating the sourse he 
ia now following' or in embarking on a new venture*"

In the present day er-moray, the purobaslng power o f 
fanlly insane is  H alter9 due to the litsreastd standards 
o f living sad the rise In prioe levels* In this context 
wise purchasing' offers a solution towards ins sensing the 
fam ily's real Ins sow y whioh is  ths flow o f goods and 
servises available for ear given period o f tine* Wise 
buying Implies a basis understanding o f the f e l l y 's  
needs assorting to the market sonditlons and buying only 
the essentials at the lowest prise* All these neoeesitote 
eduoatlng the oonsuner buyer In good buytmnahlp* far 
that purpose esnprehensive studies o f the present day 
homemaker*s purchasing habits are required* This study 
wee therefore undertaken to find out the purohasing habits 
o f a s« lasted group o f homemakers in lolmbatore 3ityt 
with regard to food, textiles and house-hold equipment* 
Assorting to KStshun (1913)® "The need for Information 
oft how to buy w elt' souse out over and over again ia  
questions about house-hold equipments, food purchases, 
te x tilo S ' and many other items*" These are the homeoakere 
responsibility* Information mi howt where end when the 
homemakers buy the goods' the various factors whioh 
iafluense the purchase o f  these soBeaoditles, and the
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p*>blast •nosuntaisd by than vhlla Baking tha pcurahaaaa 
la  tha objaotlwa o f thla a to :y, It la hopad that tha 
flndlnsf raaonla'’ by thla luvoatif^tlon v llt  halp tha 
hosastkara to find aoaa aaltitlana to thalr purshaalng 
problataa and anabla thae to gat that? rapaai vsrth o f 
oaasodltlaa*

Inform tl*m on auoh atudlaa ia  not avU labia In 
India* k ba ginning appaara to hava baan nada to halp 
hooMMkara appraalata thalr rola aa oona sar buyar*.

%
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n * *3/isw of tr?3*A?ma

Sinoa this study Is o f ths purchasing habits o f 
homsaaksrs the r t t iw  o f llbaraturs includes -

A* Purchasing habits tad consumption patterns*
B* The ftonsuasr-Buper,
ft* Importance o f vis* purchasing far vis* consumption, 
D. Tha homemaker as & ftensuasr Boyar,
3* Factors affecting fton sumer purchase,
F« Market*, retailing Barrios an*'’ the Ion inner,

activity that has become almost autoastie.1’ According 
to Bigelow (W83)® "HiMt is  a device for aeonoralsing 
ths snsrgy required in making frequently reptested decisions 
or choices** Habits may be good, bad or indifferent*
MSbits onoe cultivated become part o f an individual*

Like a ll good habits, good purchasing habits, when 
acquired and practise^, place the homemaker In an advan­
tageous position as manager In her hose* Gordon (lf>S3)® 
defines purchasing or buying as "acquiring goods or 
serrlcos by paying a price far them*1". Mold (1^3*)^® says

ft* ftensumer Pro teat ion and education, 
H* h n sea r ftredlt,
I* Steps in Purchasing*

*« JssamaZtem fAttim*
Adlnaroyanan (lftftft)^ defines habit as a learned



a
that, "baying to be orfieient Must be based on a thorough 
knowledge o f the mods o f those, for who* the goods are 
purchased and a thorough knowledge o f qualities and prices 
o f goods in the market and their relations to use*" 
Purchasing Is necessary for satisfaction of human 
wants* The rational way o f purchasing is , buyins and 
consuming thoss things whioh giro satisfaction , and 
discarding thou® whioh do not* th is rational way of 
purchasing i f  cultivated, loads to wiso and intelligent 
purchasing habits, which would bs an assot to any hom«mafce& 
iUse buying habits aro aehleved whan our noods arc care- 
fu lly  and consciously studied, and fu lfillo d  in eolation 
to the goods said rssources awailsblo*

Purchasers or buyers a n  those people who acquire
goods or services by paying a price for thee. Mommars 

11(19®)** soys, "The function o f purchasing is  to buy tho 
best quality o f merchandise at tho lowest prloo*"
O'Brien flfKHL)*® opines that tho particular responsibility
o f today's consumer Is to purchase goods mid he rtust 
purchase goods In order that the economy keepe going*

H' rtcot selection which decides the pattern o f 
conm?option includes decision making by the ptsrehnaere 
such act where, when, and hew tc buy* Those deel -clone 
when once carefully thought through and taken eon bs 
safely repeated every time a similar decision Is needed*
3afetal said Intelligent decisions must be made in the



T
fir s t  instance it s e lf . wyan<j <1 0 3 7)13 points out, "'Hu 
o f the outstanding «h «m tor i s ilos  o f oholos is  its  domi­
nation by habit, modem l i f e  mould bs impossible otbsrmlss# 
Thera is  no morn miserable human bring than one in shoo 
nothing is  habitual but indecision. Kolloy is
o f the opinion that "good habits promote intelligent 
consumption, bat had habits retard it#" Ths purchasing 
decisions, that a cuecsasful homes tear takes, and ths 
results aha achieves, ora vorth studying, by thoss sin 
A iU fs to bs miss buyers*

Sood purchasing habits ars dynaalo. I f  purchasing 
habits ars statlo, lnspits o f changes in ths other spheres, 
i t  m ill bs detrimental to ths consumer# viysnd (1S8T)18 
o itss  an example for ouch a stats o f af fnirs in Ireland 
in ths 1830’ s mhsn psopla prsfsrrsd to starve rathsr than 
modify thsir food habits during ths potato famine#

wyand <lb37)^  states "Ths important role o f  ths 
consumer buyer is  not dlsputsd but, ths ldentlflsatlom  
of ths ccmsuner is  rathsr a d ifficu lt  tadt* Ths oonsumsr, 
to the shop-keeper is  one who buys from him, to ths 
Okmmoant e ffie la l ths osnstcssr and ths publlo ars 
synonymous, to ths statistician  ha is  the one mho destroy* 
u tility  in ths mot o f eon sumption* To ths economist 
however, a consumer is  ;iny person who destroys u tility  in
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tha direst satisfaction o f bttftan want**" In this sans* 
artsf  on* 1* m oonsuaer.

Janauoir a* dafinad tor Jot** (1*^39)^ 1* a "uaar o f 
good*". Today whan w* talk o f tha aonauner, i t  inoludas 
tha oonaunsr as a spendar o f nonay for tb* purpoa* of 
satisfying wants* Xt 1* tha oonsuasr who detarsiinas, what 
should ba purohasad, how moh should ha purohasad, tha 
plao* o f purohnse, and tha aanmr o f purohns*. In tha 
traditional aoonosla thaoty tha tonsunar was sonsidared 
to ha * rational decision Maker. Jbst as business f in s  
op*rata to aaxlnlse profits , indiiidutds also siaw ta to 
auKXiniaa satisfactions. 3*3rlan (1301)1* says that due 
to tha influence o f Kaynasian eoononla theory, tha coneumr 
was conoeived as a spender o f aonay, for satisfying Iits 
want*. Henee a ll peoplo as oonsuuers, apand money to 
hoy something or othar fro* tha oarket for satisfying 
thair mads and wants* In othar word* thay art boyars*

JOlaa (1^3^)19 oonaldars th^t tha problem o f spending 
or converting n o r  into goods 1* "olosaly ralatad to tha 
problaa o f u tilisin g  goods, i t  saws* logloal to lnolude 
spending in tha concept o f ooneuwptlon and to aooapt tha 
oonsuuer aa spandar o f atonay *s wall as usar o f goods,"

Tha question "why do puople buyf sen ba answered 
in many ways* Tha ootanon answer to this qua*tion w ill 
ba "to satisfy thair needs or wants*" Tha mad nay ba
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physical* biological* aesthetic* educational or psycho- 
logical* Satisfaction o f the need 1« the prime Motive 
for purchase, Kelley (1PS3)1*  opines "the satisfaction 
o f human wants Is the goal o f a ll economic effort* the 
strategic position o f wants is  easy to establish** The 
commodities used for the satisfaction o f  human wants cay 
be classified  Into necessaries* comforts and luxuries*
The necessaries are those commodities which are absolutely 
essential for normal living* Whether they are small or 
great* they must bs satisfied* Joraforts refer to such 
eoaesodltles and services* which a person would like to 
consume* which would add to his efficiency* and make hi* 
comfortable* Luxuries are those which ere not very necessary 
ETd which can be dispensed with* without any hardship* 
Necessaries* comforts and luxurlsk which an individual 
is  accustomed to* toftke up his standard o f  living*
Standard o f liv ing o f  an individual is  defined by dross 
and Irandall (195€)W as "Consisting e f  his mental picture 
o f the commodities* services* an* satisfaction* which he 
considers so essential that* he w ill struggle to  get them* 
or i f  urable to  attain them* ho w ill feel discomfort**

The family requirements need to be assessed properly* 
purchases made end consumption controlled e ffic ie n tly , 
and intelligently* i f  the homemaker wants to maximise 
satisfaction in her home* Wise consumption is  possible



only when there Is a visa pnrahnMj Therefore tha basic 
requirement for improving tha atondnrd o f liv ing at a 
specified lr-coma level la vise purchasing,

31nee production depends upon consumption, vise 
consumption la  as absolute necessity for a stable economy, 
Vise consumption la ha sad upon visa purchasing, Wise 
purchasing,1s patting goods la  tha bast way with least 
money mid af fort, HI lia r  <193°) advises tha con mraara 
"reosmber that your influence la far reaching, farther 
than tha purohnaaa you make each time you v is it  tha 
grooary store., , , ,  Xf consumer direction la to be 
successful i t  requires the consumers being informed," 
Therefore i t  la the duty o f a very homemaker to  shop wisely, 
is  u  to help 0 rente better and no re goods for the future.

tin olden days* when women were not employed out a Ida 
tha home, tha bulk o f  tha family puroheaea vara made top 
man. However, today tha larger part o f  family puroheaea 
stub as food, clothing and equipment are made by women, 
Maynard at al <1933) say "the manufacturer and merchant 
o f  today oust real lee the Importance o f the woman purchaser 
and her far reaching Influence In the selection o f gooda 
and services, Merchandise must appeal to vooenv publicity 
must be adapted to their motivation, and the places o f  
sale and the ao?ompanying services must be adjusted to thalV 
needs, whims tad fancies,"



Ttw hoamaikar shoulders the major re sponslbllity 
In planning one? axe outing the family son adaption# *s 
a oonsuatr, she plans her requirements* the »arlret,stse 
la at the •antra o f bar oonsttaer buyer fhnotion* In 
marketing aha must deoide whether to spend aora time and 
sato sonsy, or apand aora money and save tins and energy* 
Therefore the aequisitlon o f knowledge o f quality, grades 
and standarda is  a rart o f  bar responsiblllty as an inte­
lligen t oonsuraer buyer* ?he hoaeaskar being the moat 
Important oonsuaar buyer, la tha ona who la rasponsbile 
for deciding tha family** pat tarn o f buying and ammsm ing.

In tha days prior to tha industrial revolution 
tha problem o f ohoioe o f goods was not as important as i t  
is  today, slnos tha goods produoed at homo were oonsumad 
there* Sinoa than along with tha advantage o f fatting 
what aha wan tad from tha market, aha was also poaod with 
tha problaa o f ohooslng frees a vide vnriety o f goods* 
Producers vied with one anothar to oatoh tha sonaumers 
eyes, vhtoh made oholees aora ooaplex* Tha 11m kit ten o f  
tha family lnoome mads tha problaa a van aora d ifficu lt , 
sinoa tha homemaker had to ohoosa tha bast from a vary 
vlda range o f  goods without having partlaulars o f a ll 
tha goods on tha softest*

Assorting to Millar (1033)^ tha oonmimara today 
have oh an gad to some e x t a n t w i s t  thay vara previously* 
Today* • sonsumer has aora money to spend, is  liv ing longer,

11



la
marrying earlier, and is  enjoying more leisure* is  better 
edusated and as a result o f the solen tlfls developments 
her kttsvledp has expanded more widely than the son aimer 
o f earlier days,

Beld (1934)1® is  o f the opinion that tho firs t 
quostion tho homemoker needs to oonsldsr Is whether *to 
sake a good or buy it| whether to use family labour to 
perform a serviee or pay fo r  i t  out o f tho sonsy inaome** 
Bigelow (11153)® polata out a family oaa "oontrol to  a 
groat extent the real inonoe whioh la  available fo r  tha 
use of its  members* By oars In buying,it is  possible to 
get from a given money inoooe 10 to 80 poroent mors in 
tho way o f goods for dally use*"

tfise buying at oaoh stop for sash and every eommo- 
dlty inoreases tha standard o f living* Kelley (13*3)** 
otrs3sesv "*ffestive buying Is the moat direst r y  by 
whioh the average family oan rales its  standard o f living*9 
3ven people with aisplo spending power may fa it Short o f 
satlsfaatery living beoause o f  their ignoranss or task of 
understanding o f wise purehaslng* planning, buying and 
eonstaslng. The homso-tker with good puroh-sing hobit* sen 
lnoulante in her ahildren suoh habits from their ohildhood* 
so that they w ill be some better homemakers in the future* 
Bigelow (IP53)® says that the family today is  dependent upon 
the industry and apeaialleed farms to a very great extent* 
However, the final preparation and u tilisation  o f  the goods



t**k9 plaa* In th* ham with tha hrroeonkar making th* 
aatml distribution amnn̂  th* Varlam* members.

In tha purahaaing far th* f  sally requirement# th* 
hamestaker has nor* responsibilities than any athar wmber 
o f th* faa ily . Th* p rabies? faaad by her while purohaslng 
ar* whan, where, and how to hoy* 3*1** (l?*#*)20 states 
that "th* honaoftkor au*t assume th* dutlaa o f aansuaer 
buyer, go to th* aaifcat, seek oat and buy th# ooeuaoditl** 
and aervla** desired**

Purahqsing n*tk*a aany demands an th* tin#, energy, 
am? Intelligence o f tha horataank*?* Therefor* mash of th* 
fcslly*s satisfaction depends on bar a b llltl*a  and knowledge* 
Sertaln trait* *r» attributed to  women a* 4spectally suitable 
for th# purahns* a f good#* V/yanrt (lfl3 7 )^  ala In# that 
"4amen are nava careful as boyars than nan, shop around 
mar* and are hard*r to  please*” Jala* ( 1?»38)*® mentions 
that women ara said ta b* mars patient a* buyers than roan, 
art mare w illing ta spend tin# in shopping, and tbar#fora 
gat mar* far thalr money th;n male purchasers.

A study nada at tha tfnlveralty af Missouri by 
Aaburgey and Jala a (1934)2 planned ta throw light an tha 
fam iliarity af homemakers w ith advertising, brands, lab#Is 
and thalr usa af these devices In purahaslng food*, an 
430 homemaker* shawad thati In thraa fourth a f th* fam ilies, 
th* homemaker bought ar h*lp*d ta buy th* staple graaari** 
and fresh fruit# and vegetable*! in two third* a f th*

13



families meat was bright by- the home maker* and til Half 
the number o f  the fam ilies, milk was bought hT the ho«s- 
taaker* In addition, sixty peroent said they gave dlreatiea 
fax purchases Bade by ether member# o f Ih* house-dvold*
Another study was made at mimlngien with hone ooononio* 
pupils and oocneroial education slasses by 1940)^
to find out who buys family groeerlen* They m m  asked 
to keep reeords at home o f the v is its  Bade Airing fmw 
oonseoutlve we@kst to grocery stores by the different 
members o f the family, and the total value Of their purohoses* 
A summary o f the records oo'! looted indicated that the 
women aade 90*8 peroent o f the total purchases, the nen 
10*4 perret, nen and woisen together 0,5 peroent, arid 
child ron from IS to IS years o f age 87*S peroent, mid 
below 15 years o f  age 10*8 percent* Twenty families made 
their purchase through telephone for which the values 
were not noted* Another study made by Hrthsny, and 
lo-vortcors (1883)^ revealed that in two thirds o f the 
fam ilies, the homemakers purchased the food* The husband 
and wife together shopped in twenty four peroent o f ths 
fam ilies, and husband shopped in seven peroent* Three 
peroent f  the families had sane other amngeaont such 
as, groceries being ordered by telephone to be delivered 
at hone or a houee keeper or relative purchasing the food*
Yet w »W ef study conducted by Young and eo-worttere(l®3d)^® 
also showed the important part played by the homemaker In 
purchasing for the home* the study revealed that in

14



approximately two thirds o f tho ho^es* th* hoiâ makop did 
tho shopping* In 17 pereent of tho homes? the homemakers 
vero aeootipanled by their husbands, In nine persont o f 
the houses* the husband did the shopping and in lea* then 
ten percent o f tho hones* mlseellansatis arrangements 
were node*

Oar welfare as individuals and as fwailioa* la not 
only affeeted toy the amount o f money ve have hut also toy 
the way ve spend that money, the prooees of aomrsrting 
money into goods is  o f very great importance to the present 
day family, tfalte (1&S8)9* says "Rouse-bold punohasing 
fa lls  largely upon the house-wife vho has many other 
complex problems and d uties with vhieh to store her time,* 
h slB ilar opinion is  vetoed toy Maynard et a l (lh37)*® when 
they say "It is  generally reoognieed that the vooen exert 
a profound influence is  the purchase o f nosh merchandise 
even though the actual buying may toe done toy men," She 
dee ides the standard o f living o f the family vhieh is  o f  
v ita l importance* Her spending pattern la  important to the 
outside economy also sines it  helps to deside the direction 
o f produotion to a great extent, Therefore in the Interests 
o f the family and the Ration* she has to purohsse in te lli­
gently and v e il,

*» ftfl-taw Affleotlnx Jonsumer Puiyto^pet

held (1338)1® states that* toeing la a position to

IS
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S

•hooae goods and commodities* Is indicative o f a demo- 
opatio set up fo r  th# consumer, However, I f  the consumer 
doss not bars tht very basis fo r  seeing a visa choice, 
because of his task o f knowledge o f  the martret and ths 
goods therein* this soonocsio democracy w ill be Ilk* loading 
s gagged haras to ths water tw ifh*

Andrews (19W)9® while mentioning bar to aafea ths 
hememakors purchases effective says that it  depends on 
more s fflo isn t production, improved transportation and 
market leg islation .

I f  ths consumer is  to choose wisely and effectively , 
he Should bars ths background information about ths send 1- 
tlons prevailing in ths market, sspasially ths rata 11 
market* MJratroo (lh3®)®^ points out that whan ths consumers 
knowledge as to choice air* available goods to su it any 
particular want is  complete, ha gats utmost value for sash 
dollar expanded,

jrt
Troslstrup (IfcST) talking o f aotlratlonal research 

being conducted in tbs TX*4*A> to study ths *vhy* bshlnd 
consumer purchase# says, *31nee ths reta iler alms to sail 
you goods and services, it  is  largely up to you to learn 
how to plan and buy as rationally aa possible*11 Ths 
consumer should know what motivates him to make a purchase*
4s earn than understand ths sellers approach,

iiystroa <1030)^, discusses the factors which a ffect
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choice under the head s * subjective * and •objective* 
conditions. Wynne! (1037)*®, classified  the factor* 
affecting choice under two an In e&tsgorlaat 
(1) to'sedlnto data rmlnaftfca( 7) Ttenote deteraintnts.
Tfader lasnedlate determinants ha say a sense pe-eepts and 
psychic factor* Influence aha la*. Sanaa pswaptt ana the 
naans by which i »  bacons avara o f the nature of reality 
which art Influenced through ?os», colour, taste, odour, 
touch and sound* Psychic factors result from the Individual* 
impression based upon Ideas* They are determined b? mnory, 
Ittaglmtiaa odd association* ’"he remote dete’cain^nts nr# 
again classified  under Individual and group, physical, 
econonlc and Institutional determinants* Tha rmote 
detemlnants under Individual and group determinants fa ll
under personal factors, sex differences, raolal influences,»
habit and custom, They physical determinants are tha 
physiological rest rio t Ions, bilologieal factors, clim atic 
Influences nod geographical factor** Sconomlo determinants 
ana income, prises, business cycle, »oononis order, status 
o f  technology, transportation, the a -rice t  set up and sooner* 
alal manipulation* under institutional determinants,
Wyand mentions the influenoe o f private agencies, govern­
mental authorities and cansuaer co-operative*.

It la seen that the issued la to determinants are tha 
characteristics, that objects nr* thought to possess* They 
are tha raw materials on vhleh tha value judgment* o f the 
remote determinant* rest*
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The methods uaad by pnoduoaF* end sataltars to 
Win naa-tonsrs am varied. All purohatars am influonood 
by v a t salat promotion fcoohnlcpios* Boodyoa? and 
Klohr C1B94)®® da fine #010 a promotion as* *fhs aathod 
used manufaoturors* p«jk»rs( dlstritatops and ratoliars 
to t o ll  a lasya mrabor o f poopla about th ilf  products,*
Asha Pa shaikh (m m )m  studied th* Influenoo o f  a d w ttsa - 
asnta an tha hononakara jmrohsslnf habits* Shs found that 
more than 75 peraant o f the hemomekers w m  inflnenoed by 
advertl sonant a In that? purchasing o f have rages* to lla t 
soaps* mashing eo4p*t face povdef and dan ta l p rapt ration#.

dbohrane and Ball (W )^ ®  ana o f  tha opinion that 
tha consumer demand which la tha quantity which tha 
sonatina? at and a seedy to buy «• of taka -  under certain 
conditions la decided by hi 9 Income* tastes and preferences 
and prices o f substitute foods of w w iia i*

3 'p lr  aaya that faahtons affaot consume?
choice* *?he Individual la  society is  only rarely signi­
ficantly expressive la  hla own right* Pbr t ho mist majority 
o f  human beings tha £holc« lia s  between unchanging custom 
and tha legitimate caprice o f custom* which is  fusion**

Tha members o f  tha fsa lly  affaot tha aholoa made 
by tha homemakers* Mstheny f oud that children
influanood tha foods 00 lasted by tha finally* Winsty ->ne 
pore ant o f the aothaF* reported that tha children requested 
tha purchase o f  certain food items regardless o f whether
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or they aoooopanled the parents on shopping trips*

Ths s ffeot o f rising prloe# without s aorre sponging 
rias In 1 novae is  a fa ll In the standors o f  living* *f*ha 
purchase o f  the homemaker is  efflsotod by the prise levels*
This is  brought out Ty Anasuya lyanohand tlP gl)3® who Is 
o f  the opinion that to India, the women who are primarily 
oonoeroed with family budgets feel the effeat o f rising 
prioes most severely. Hana <10H) observe! that In the 
ease o f  the fixed lnoomo group the problem is  more severe*
The middle alnsses and the individual workers have been ths 
worst sufferers on aooount o f the rise in prtaes ever slnoe 
the war* a» also s ites  a survey oonduotod In Bombay regarding 
the eoonomlo oondltlons o f middle olass fam ilies, i t  was 
found that nearly 68 peraent o f  the people Interviewed were 
o f  the opinion that food prises were going up*

p* HMfcitatfrfrUto Mrt ilw flan—ng
Bosm (1Q23)3* points out that "The market today Is 

a buyers market and not a se ller* ! market* It Is  malleable 
as never before and hense auoh Influ* nood by our buying 
habits* It Is , In short, a re fleet ion o f the overate house­
wife** buying intelli^ense** Journot {logp)9S says 
"loonomlst* understand by the term ’market* not any partioular 
market plase in whloh things are bought and sold, but the 
whole o f any region in whioh buyers and sellers are in sush 
free lntersouree with one another, that the priaes o f the 
same goods tend to  equality easily and qulokly**
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3b1«i  (1938)19 says that tha ability  o f tha um aw ifi to 
puwh«aa rlaaly using tha minimum o f ilM | a ffort and 
money dopands to a larga aartant upon tha sk ill o f  tha buyers 
and upon tha fa ollitlaa  proridad to tha oonmnsrs by tha 
oaifcst, Tha oonsuners should bars adaquata knortad!?a o f  
tha maxfcat in order to appraolsta and undarstand how i t  
aarraa thaa and how i t  f* lls  to aamro thorn, Tha o on sonars 
should raaliao tho lmportanoa o f tha mnrkat u>dar tha prssant 
ays tans o f  spsolnllsatlon* In tha fir s t  plaaa tha oonsumsra 
naad to aoqulrs information ragai* 1ng tha goods that are 
Arailabla in tha marieat, flaoondly they should ba in a
position to aitalyss tha availabla prvHiats aooordlng to

ttha mat to vhlah thay are to ba put and la sly thoy shouldA
ba orana o f  tha prlnolplaa of good buying. And rera( 1939) *** 
la o f opinion that *A good nacleat halpa mnka a poor boyar 
mora offaotlvat and a good buyer lnorsnsss tha affiolanoy 
o f  a poor marieat up to its  maximum,* haid (1038)*° pointing 
out tho oharaotarlatloa o f a good maiket says that it  pr or Ida a
tha sons mar with tha oomaoditlas that thay rant and stand

>

raady to pay fori i t  pnovldaa a rida v^rlaty o f oommoditlaa 
for tha oonaunara to ohooss fromf no haoalVil produota ara 
offacod for sal# rlthm t taking dua praoautlons to proteat 
tha oonauaarai oonsumara ara glran information about tha 
praa.maa o f goods in tha wariest a and about thair relativa 
marital high prstsurs aalaaa nsMp is  not In srldsnesf 
rwtslllng aarrioaa ara proetdsd to tho as rho rant thaw} 
tharo io  no inafflolanoy or raata and fa ir prlass praroll.



21

Hanson .( lP ^ )37 points out the oham oterlstlos 
o f a perfsot aarket as one, where them Is a hosttgenous 
ooamodlty* S large nuabtr o f buyers one* sellers Who havs 
d lrtot aontaot with aaoh oth*r9 wham them Is no profs* 
rentlal tmataent «nrt ths wmnns o f transport srs s te p .

Ons o f ths faotors whloh offset ths puraha sin; to? ths 
oonsunsmbuyer is  the retailing servioss o f farad* 'totalling 
as defined by Kelley and Brlsao (1057)* "Is ths distribution 
o f ^oods and servloes to  ths final or httisehold oonsuaer.” 
distribution Includes a ll ths aotlv itles o f  transferring 
goods fron producers to  oonsuiasrSf whloh Involves stor>®*9 
grading* packaging, paoking* dlsplay9 advertising arid 
soilin g , detail stores as deflnad by Toussly at alClfWE!)3® 
is  a "Plots o f  business in whloh goods o f various kinds art 
astsnblod for sale to tha ultlraate tonsuaer.* It la with 
tha reta il aarkst that tha ho&?ank*r aostly dost*. Ths 
reta il aarvioae randsrsd by the ordinary reta il storsa ond 
tha eonsuaar oa*opo rat Ives are sore or less on sln llar lin es. 
Ths retailing ssrvloes as an estate*’ by 3olss(in3^)^5 Ora 
as follow st-

Ths retailer provides the varieties and quantities o f 
gowSs desired* st the rrises the sonsuners are w illing to 
pay. Tha reta iler is  in lsportant bridge between the sonsuaer 
who is  the user o f  goods and the nanufaeturer who is  the 
produoer. The reta iler info was the son risers about tie  
nviillb lllfcy o f  goods wham* when and at what prises they 
nay be seturnd through advertisements9 soles persons and



proper display In the stores* The retailer arrange and 
r»-arran<$es the goods received Tram the wholesalers and 
rsanufaoturers aooordlag to the ecmvenlenoe o f the eonsumer*
Be atoms the oommoditles in U s store and thus keeps the 
reserve supply available at a ll tines* Be wraps, psokagee 
and transports the goods to eonsuaers* !fs bears the risk 
from toga throrgh fir e , flood, through deterioration o f 
perishable goods and sh^nges In dewand. Be finances the 
puroho.sea o f the eonsnmers hr allowing then to use eharge 
aeoounte and gives the privilege o f ordering through phone* 
Among these ssrrioss, oredit fo o ility  is  the eoet important*

The Consumer h-opsnttivDi are inport ant as retolling 
agsnoles slnee they are advantageous to the o on supers,
Douglas (lhSt)*®0 lis t s  the advantage?of eonsumer eo--operatives 
as, i t  sosiallses for the benefit o f oonauners the profits 
whleh would otherwise be made in reta il t r  de* It refuses 
the oosts o f selling and distribution by removing the twos- 
sslty for sanjr o f th» eompetltlve wastes vhieh privets 
hi sines. find nesessary to pm *ties in order to survive*
The so»opero tires son visual lee the demands o f their patrons 
far sore assuretely than sen private stores and Industry 
an ' w ill have appvee iably lest waste and spoilage from over 
stroking* J>-opsrativea provide their members with a far 
higher quality o f goods for their money than does private 
trade* 3o»op«ratIves sen obtain a large amount o f able, 
unpaid servlsae for whlsh eonnereinl undertakings have to 
pay large sums* Oo-operation assordlng to JohnsonUfltl)41



Is a n h m  o f eo-mowle reorganise tioti o f production and 
distribution for ths service* o f the people rather than 
the profit o f individuals. A lviP t (1939)^® soya,
“ Jo-operation Is a fans o f organisation who re in persons 
voluntarily assentste together os human beings on a basis 
o f equality for the promotion o f the economic interests 
o f themselves.* Since ths eon sumer eo-opcretivs !s for 
the benefit of the eon some r f the terviees offered are usually 
ex;., cote'’ to be better than that offered by other reta il stores*

29

The importance o f sonsumer eoSioparotlves has been 
un derstood b our planners and the Oovemment especia lly  
In the context o f the present day eeonnmy when every step 
possible is  being taken to maintain the prloe level*

bina (19SI}3® say* that the need for consumer eo-opera- 
tiTss arises from the wide spread adulteration, high level 
o f  prloe a and lack o f awanene $ o f eon sower problems.

“The problem o f eonsuraer buying it  a very leading 
one in these days o f esonowio tmeertalnlty ’J says Taylor 
(XOid)43.

♦

Kaji (19'58)** giving her suggestions for improving 
the position o f the oonsuwer, suggests -  (1) the government 
taking necessary steps to determine the extent air* nature 
o f the eon sowers' problem (**) An extensive seheae o f  consumer
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education be worked out* (3) The existing legislation  hi 
strictly  enforced, (4) Independent sonsuners council with 
adequate laboratory fa c ilit ie s  be establish®'4 by the 
3overof&ont*

Darius the le st decadet the probleu o f adulteration 
hes caused greet concern hath to the Qovemnent *nd public, 
D'-#3abFnT?mny-M (1*61)** fives the percentage o f adulteration 
in the different state# far the year MS# e# ranging between 
16 to 44,1 which glees an a ll India aw m js e f 30 percent, 
lesldee adaltertian e f foods, use o f inaccurate r»a#uring 
dew tie s , it  being practised now-o-days and thus the con nmers 
im  deceived,

Joshi (1961)** states that •In India we hare certain 
legislative neasurea which a in at protecting the eonsuaeA 
Interests, For example the laws relating to weights and 
neaeures, trod# narks, and prevention of food adulteration*

Zhatterjea (10<H)47 n&de out s ease for eonsuosr 
protection in India against pilferage, contmainotion, c l inn tie 
extremes, storage end traneportatlaa conditions, bacterial 
action,Insect infestation and dsarcige*

The studs# conducted la  other countries shout the 
buying habits, reveal* the need for educating the eon ■amere 
to Improve buying practices* The study conducts#* by 
Kory §194$)*® showed that ccrsuner education resulted la  
significant lnprovenwat In purchasing practices* The studies



•onduetod hy tabu r ’ey 9 Jennet and others otted previously 
•how the importune# of soitsuaer eduo^tion la Improving the 
purchasing praotises of a n m r  buyers.

*The pro blent of sonturners* eduoatlon 1* sow-H sated 
In our sountry9 vhere vest majority af population reside 
In rurol n m s , having very Iw  standard of sonsumption, 
an*! beoause af fchdir extreme poverty they would hordly go 
far a standard."(Kail 1988)44.

nQm af the malor alas af sensumer sdueat&on should 
be to teaoh as law to spsart our money, time and energy to 
brin-j oar expressed wants Into ha-mony: with on* eonsldered 
assy's vlthin the H alts o f the tneoma of. wash fam ily."

Aesording to Sadder, * (l^Mb)40 there are four major 
fie lds o f work In whloh edusatlonal programmes are needed so 
that Mnsusan nay toy wisely. They ar*i —
Information shout the availability o f various prodtistsf 
Knowledge o f soaaon quality o f f  >od produetsf sk ills  in 
effeotlvs u tilisation  and preparation of send products* 
and knowledge o f the effeats o f market organlsstlon and of 
servloe on prise and quality o f good produots.

*

?he main agemlee or institutions Whish o«n undertake 
the job o f eduootin* tin sen sumer are the family, the puhlle 
sohool, the Individual heelness firms, loeal state and federal 
Tovemraont, agensles9 private aolleges and eonsuaer organi­
sations (lord on, 1©1T)®, f t  seems leg lsa l that eonsuuer



education should be under'

; ,. li* (I f
eoononis* teoohers are 
handle jon suae r oduoa*

fhe n**f‘ f » f
igr if̂ ok n& m )m t 9 

defines s standard a» 
ousts* or n i im l  eon seat • in ** . 
deinee9 n&terial, aharoetor, quality or bn*, 
a# that whlsh i«  proper am! adequate for a given pa*^
Stan art!s aro as old as son hlnself. !fone knw i whan the 
standards vara fir s t  establish#^ tat they go task to tha 
pro-historia tlna* la tho Holy lib la 5*, Koaes had laid 
down standards for weight atv* ^ensures.

"thou lim it hare a parfeot and last woifht, a per foot 
and Just erasure shalt thou hart) that thy* days nay bs 
lengthened in the land whioh the Lord thy lod giveth thee.#

Aseoydlng %o Hanerjee9 .(1943.) « "standardisation
offers an aesttrane* o f the quality of goods and serrloos 
purshassd9 bettor value for money spent, e l minutes disputes 
with suppliers or at least provides sonvenlent nethod for 
settling suoh disputes*" Houtgonery says standards
are words wo use in talkin': together*.#* "orw words are 
made prtoise when people bavin: a spoolal Interest in a 
partimtlar oosssodlty aaoe to an agreement that the word#
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m
bMn ths systera o f •mnrkinz * , and certification  o f goods 
bo for® the t r "tasffceting"* TVs w ill help the consumers in 
jotting good quality products* Inspection o f food induct rise 
Is a m i  direst way o f lam rlas quality* 
masks mod quality control says tfshta (WHB) "Quality 
control reduces and rejects sub-standard products, thereby 
reducing tbs soft o f production and in crossing productivity.

Discussing tha rote o f *he Indian Standards Institution 
in hatpin:? tho homemaker, Itorthy U M B )^ says, " t t  oan help 
ths house-wife in aany ways, and oak® her* living enoother 
than at present*" When shs buys standardised commodities, 
she ns ad not waste money and tins*

The consumer association o f India as statod in it s  
memorandum (1931)®- stands between tbs Indian Standard 

' Institute and the ultimate consumer* Ths alms o f ths 
Ion sum r Association o f India art* <1) To pwmote ths study 
and evaluation o f consumer product a and services, (**) to 
undertake consuwer rssearch and determine tha needs o f con­
sumers and to olroulnte information about the evaluation of 
consumer products and noeds o f consumers, C3) Introducing 
methods for improving ths quality and u tility  o f consumer 
products which in turn any provide tha -vwisuaors with good 
quality products, (4) To coordinate the e fforts of oonmimers 
and producers in devising ways and mean* for ths improvement 
o f materials, products, appliance, processes and method*, 
in rsspect o f consumer products and services, CS) To popularise 
the use o f standardised quality controlled and certified

f
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poire? sln#s on# naad not hav# liquid oath to mak# a 
punh'j##. This nakas posslMa th# usin& o f goods and 
oonaaquant raising of th# standards o f living* 2r#dlt la 
ussful to th# re ta il# ' sins# It uakss It possible for him 
to us# hi ph prsswrs salsa taotloa vhloh yl#ld gnod return#.

On# itaportioit ar,jtto#nt ootnonly wad# against orsdlt 
aystsa la that It treoksns salsa raslstano#* faopl# tand 
to a p s n o r #  frssly  arid o jrslsaaly than vhsn *v«ry purshas^ 
a#ana paying oash* Th# proosaa o f looking into th# nvoliabi­
lity  o f sonsy la lass in tha ansa o f o red i t  ptirohas# and 
hsno# oorols* and ajctravagant hqrlng s i l l  result*

Assorting to Solas (1938)15 “ Jredlt asoursd by 
Sanaa*# rs at retell stores may be o f tiro typsa* —
1* opsn-aooount o? book o red it  and 3, Instalment «re<:it .  
Touasly st al (1983)*® mays that aonstuser sredlt oould ba 
"olasaified Into tso reneral typesi open aooount sredlt 
an-:; Instalment oredit* Tha rlatlnotlon between tha ext?#*## 
of thaaa too types is  vary olear*

1* ism .AsaaHflt. "tha regular so sailed *30 days*
shifts aamount la to# typlo^l for* o f opsn sredlt* \ atnto­
rrent la sont by tha ratall#? at to# and o f to# worth for a ll 
tha purebaese sad# during tha montht and payment la auppoaod 
to bs nvftda by a stlpul*te-: da to o f to® foliosing month*"
It Taty also to extended for parlods longs? than 30 days*
In snail ratall shops, tha rtatnaer la allowed to taka things 
on sredlt whlsh la antorod In a bode and paid for at th# and



o f the month op at the appointed tiee , Instalment credit 
requires a auoh longer tUn to repay Tousely says,
"A clear example of Instalment 3redit is  ths asking of a 
down payaant on a purchase followed by e series o f monthly 
payments with Interest being charged and the entire tranee* 
otion secured by e sale agreement*”

The advantages and disadvantages o f the open account 
credit as dlsouseed by Joles <l«9i)^®# Troelstrup ( W ) 27, 
and Tousle/ (198?) ̂  are :lven be lows

The period o f postponed payment makes this method 
of buying deslraMe to the purchaser who does not hove ready 
oaeh available* Oonerally the conturners who adopt open 
aetour‘% e.vetera find that their oholee is  Halted to a parti* 
oular shop but that the trouble o f going In search of a 
shop whore (they earn m t goods easily Is saved* The open 
account eyeteo fa cilita te*  ordering by phone or a »il*  rb»e 
the consumer has established the charge eooount in s partl- 
cular shop, he sen easily place orders by phone without 
himself personally ri siting the Shop* Children or any other 
masters o f ths family can do the shopping be eases they need 
not pay sash eash tine they purchase, thus helping the hone* 
naker* Buying on opnn accou t helps In record keeping*
Us fenlly can keep track o f the expenditure thus asking 
the record keeping and maintaining o f the budget easy to 
the homemaker* It Is easier to return goods whan bought 
on a charge ecoount then when paid for In eatfi*

The disadvantages In following the open account system

39
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I n i  Most o f tba oonsuners do not reoognlae the eosts 
involved in the open aooount 3ystoo* The retoller laonrs 
oertaln expenses In keerlrtf moor** o f the purchases, In 
sending b in s , in asking ootleetion end in reoordlng payments. 
All th*se expenses mm added to ths toot o f meroh-ndise*
The oonsuners m  induoed to hoy end as a result the buyer 
may haw# to undergo undue saorl floes of aors laportant 
purchases. Imprudent us* of suoh aooounts nay res i t  in m  
aoeuaulstlon of b ills* *3 a result o f th is, payments are 
extended into the fbturs and result in eurtallswnt of 
purchasing power*

Inatalaint lead i t « Miokell «nd Dorsey C !***>) define

Instalment eredlt as, "Setting the use o f, bat not the t it le  
to the goods In the present, and paying for tills uas in 
aosll instalments over a stated period o f time*" Instalment 

plan refars to the method o f Instalment o^adlt which has been 
a long aeeepted fast In western countries. This plan le 
batter adopted to durable goods and to goods o f resale veins* 
Tousley (IM S)®  is  of opinion that "The sffeot o f Instalment 
oredit upon the eesneay Is greater than the affeot of open 
atcount o r e l t ."  The reason ie that, lnetalaent orsdit 
requires a longer period of tine to repay, and tills  affeots 
the consumers* ability  to asks new commitments for that 

period o f tlae*

The advantages and disadvantages o f instalment eredlt 
ae diseased ty Held (i«*34)w » lo les (1«3^)15, (Jordonf !«•»)• ,



fflakall anf fora*y (IB *))*3 and Touslay (196'?)3*5 are
2Iran b tlw 4

It ambles the osnsnners to pM N«l the goods hafora 
the actual payment la oooplete* J jn ra # fi oan possess 
eertaln durable fa-ad a whloh they ay not ba able to, I f  it  
ta»d to be bought by paying oash* Instalment o^edlt gives 
the ooreuiser the Immediate use o f goods after the fir s t  
instalnent la paid off* It helps in raising tha standard 
o f 'Ivin® of tha people* Ins t-latent aradlt la said to 
decrease tha oosts o f goods, alnee lnaraa** in damn**, w ill

iresult in a trend to Increase supply vhleh w ill laad to 
large aaala produotion, and ultimately lower ooata o f pro­
duction and prices* It anablas tha aonatmara In making 
■ora rational choices* To sons extant, i t  anoouragas th rift 
and helps In budgeting* It increases tha honenskers present 
raaoureaa whan used to buy goods vhleh conserve bar energy 
and time thus lessening tha burden o f hoaevaklng nativities*

Tha disadvantages of using instalment aradlt ara« It 
la expensive* Boao consumers Bay bo persuaded to buy gooda 
o f in ferior quality when pure hissing on the instalment plan*

*• avung In rm a h a ito

Kelley (1953) 3-4 states fchet purchasing or buying 
oonslats o f three tnportant and interrelated stages* They are 
prsshoppolng,basket seleetion and follow up stage* It 
isneludes valuation, choice Baking or the nore Immediate 
deolsiona aa to What wants are to be satisfied first* Whan

34



values have been decided - upm, carrying then* out requires 
action In the feint o f real purchase* Once foods have been 
purchased they are useless until thslr anticipate^ benefits 
are realised* This stage provides a aysteo o f Measuring 
the success o f preshopping and fhmtshes the host basis 
fo r  future buying*

lareful planring before shopping, directs tho pur­
chases, and siwpllfled* this task while purchasing* As s 
result o f wlo« planning ami wise shopping the pure baser eon 
keep M assif and his f^ally In s better position. FObsrd&W 
reveals that s plan Is "thouft to be unfulfilled I f  the
itans mentioned therein era not bought within three eontbs

0after the estimated date. The plans could be long range 
ones for iteesa such as housing, appliances, end fbmlture*

The stops In wise shopping ore mentioned by 
lordon ( W 3)9,  Kelley C lo i3 )14 and Troslstrup ( w m 7 7 .

The points stressed by then for lap rowing buying habits ore 
aentloncd below*

If akin; s l is t  o f the aost important needs, reading 
the advertisement and checking against the aost unblessed 
Info van t Ion available, planning shopping trips e ffic ien tly , 
purchasing at reliable stores, fittin g  tine o f  purchase# 
with sales os tsuoh as possible, rending tables and looking 
for rellablo standards and guarantees, personally inspecting 
goods, handling sales person# in telligently , purchasing In 
the uost economical quantities, planning as far as possible
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to  pay oath, shook tng w ights ark! ^ a su rti, aomparing 
prises quality, and quantity, and minimisin* raturning fund*.

Th# first step in planning la to study op Jot dawn 
a paper what artistes are needed by the fanily aanhero,
After preparing tha H at, important want® must be shosen*
This w ill help In keeping tha things bought, and tha amount 
of a-way spent on than In a proper perepeatire* it tha same 
tins# i t  w ill direst tha purshaaer in planning what ha would 
like to b̂ ws whan mere money Is available*

An aaay weapon against 'impulse buylni* is  tha shopping 
l is t ,  f i t  house-hold items. tmlly needs should ha plannad 
a waste op mere In sirense* A shopping ' 1st should he as 
detailed as naoasaary to help in soleetien at tha store, 
listin g  ths slsas, seleuro quantities, qualities and other 
rtfereno >s* Keltsy (19S3)1* points oat that whan shopping 
is  sxtsnslws sonsldereble tine and entrgy sen bs saved by 
forming s route l is t ,  whlsh is  listin g  all items to be 
purchased at one store together and desldlag hear to prceeed 
from one shop to another* The praparatlon o f this l is t  
at hone helps in sawing a good deal o f tha purchaser*s 
and tha shopkeeper*s tine at the stftrs*

Jon sugars ean develop shopping guides by sollaoting 
**jyaanshlp information on food, slothing, furniture, and 
equipment* Tha needed information oan ha obtained from 
Informative news papers, magaslnaa, booklets, publications,
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bulletin books, pamphlets and advertisements.

The quality o f n*njr Item purchased should be related 
to it s  u n  and to the purpose for which It is  intended. In 
each commodity there nay bo a variety of quality goods. The 
purchaser needs to choose the best quality according to 
bis tastes*

taylng In talk saves money, tine end energy for the 
consumers. h saving on separate delivery charges end a 
convenience of fewer shopping trips make quantity buying 
worth while i f  there la enough storage spaoe available at 
home. In talk taylng, the purchasers have to he sons that 
the money needed for other purposes is  not used up. Irons 
and J rand a ll (1934)1® noted that families to the low too see 
i?roup purchased eonelderably less to large quantities than 
did the families on medium and comfort levels.

Honey management In stitu te (1«*38)®® gives ln fr ia t lM i 
on the right tin e for shipping whleh w ill depend on the reeds 
o f  the fam ily, the demand on the time o f  the one who buys, 
and toe cost o f  goods. Learning to  time buying 9m  increase 
e ffic ie n cy  as shoppers. Mhny items are often  bought at 
certa in  times o f  the day,week or year. This may be due to 
a particu lar need, to  many areas grocery stores are busiest 
in tha mornings la te  after^noone Mid to* the early  parte 
o f  evenings.

tfhea the purchaser wants to make Ms money to do the 
best for him, prises should be considered, tlordon 
says, " I f  one Is to develop the art o f tayoonshlp, one must



loam  to bargain.* Bargainin' tulpa in tho rtduatlon 
o f prises.

heights and m ' sum* art standards. The purchases 
made should be sbeaked far neurm y end to prevent mistakes 
that mty tost tht oonsuaer** money*

Shoppln; around mans going to many shops ''•fort 
biylai a partio* lar goods. Tor* on (19©)® state a, *Tht 
praotloes o f  shopping around milt yield savings In tht 
purchase o f a ll types o f oonturntr goods from automobiles 
to vsarln* apparel."

Ttylor fins®)43 somoludad that tht svsniga vwasn 
dots not think In terms o f grads, quality, and standards 
In vtlotion to household oomm?*ltlts. Consumer standards 
am do signed to aid oonsuatrs in making their purchases 
v e il. Labels present fastusl Information. Tht various 
testifying aganoSts and research laboratories ttat tht 
produots available In tht market and a ll tht In formation It 
potted In the Itb tls  for tht oo tumor* to rend and buy. 
Jonnst and Williamson (1^37)® reported, at a result o f 
their study, that the majority of the homemakers la ok ad 
fam iliarity with standard slsed onns, grading o f foods, 
and labels tore read by less than half.

Keeping aetounta lnprove* the purchasing hnhlts of 
eon turners. Ktry (liHS)4® eays that ware keeping a rtoord o f  
food expenditure had resulted in eoonotaloal food purchasing.



Hlokell and Eorsey (19€l)6 advise that • sy «t«n o f recording 
expenditures la neoeesary i f  a ll art to Share fa irly  In the 
uae o f f  tally resouraea, and tast the f Inane tag o f tha fsa lly .

"he seller* antes every e ffo rt poa at Me to lntftm 
sonsuaers to buy wore* Their word la resented aa truth.
Tiny try to ereete d eat end for thdir products end era prepared 
to spend aoney for that purpose. The eonetustr should have 
knowledge of these high pressure anlaannahlp, to tint he 
oan purchase widely without being tarried awey by the d rill 
o f the salesman.

Many eon augers think tint adequate money lnS’Msea 
w ill help the® to get what they want. However a knowledge 
o f the market and planning, shooslng, buying, and u tilisin g  
the goods sea improve sonsuaptlon standards. Intelligent 
buying rather than ladiserlalstate buying Is the need o f  
the day.

39
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in *  PftfriSDrTftg

The etepe In w oftiitins th is study nlaed at finding 
the puroha sing habits o f ISO ee lasted hoeeakors in 3oi»- 
batove, regarding food, textiles and household equipment 
vers •

A* Seleetlon o f  the thfee oategorles o f oonsunor goods, 
B, Seleetlon o f the asthod,
Sm P repartition o f  the Interview sohedule,
D« Seleetlon *>f the ssuspls for the Interview,
S. Oenduetlng the interview end rsoordlng tints, 
F.Armlyeie and interpretation o f  data*

The three aaln eonsuaer goods selected for the 
study were food, textiles and household equipment* These 
three Items aro the retain responslblllt|i o f the hooiemnker.
The dstnlled elasslfloatlon  o f eaoh oats gory is  given In
the inter viai^eghedule .(vied appendix XVI)

b» faUatean .aC .Uw HitJiaa*

The method asleetsd for the oolleotlon o f Information 
for the study tree the •interview* nethod* Surohinal and 
! forte's (lod**)®7 observe that an • Interview* ie  s free, 
faoe to faoe Method o f obtaining indorsation fay Means o f 
eenvereatlon onrried on fay the Interviewer an' the

a
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respondent •••*• Whore the data o f the ln su tl*
gat Ion are the attitudes peroeptlone, or Interests o f 
persons9 the direst mm* often moat fru itfu l approaeh to 
obt'ilnln: the pertinent data 1* to ask the Individuals

Aooorfllng to droee et al (1040)®, "Interview is  
the best nethod o f obtaining Information oonoernlng hone 
Banageaunt p root lo ss ."  do also Young (10S6)® states, 
•Interview method is  the only instrument by whloh slm l~ 
flaunt memories o f the past and plans for future aan he 
nsoert^lned*"

& rpiPtraUop at .fflt .Erttmtir 3fltafr3&«

An exhaustive Interview Schedule wee prepared to 
e llo lt  information on the following points 4i

The family composition age, sex, eduentlon and 
occupation o f the members o f  ths family*

Person who purchased ths article* frequent and 
plaee o f purchase* and mode o f payment*

The rsasons for the homemakers making the purchase* 
patronising e particular shop and adopting sash or credit 
while paying for the purchase*

Whether the homemaker plane in terns o f quantity 
or money value before actual purchase, whether the home** 
maker maintains accounts for the purchases made*

The criteria  for making e purchase.
Problems /h lle  purchasing with their suggestions*

tr
s«l
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The sohedule thus prepared vas tested through a 
pvellalnary study on twelve hoaonakers, It vni r ^ n ft fd  
with neoessary nodifioatlors, and finalised ea given In 
Appendix.X

»• ailftanaa a.C Star, flnplt»

The sample e f  honenakera far the study vers selected 
by randan sampling. Iroxton and louden (19*13)70 say,
•If • sanple Is  drawn In so ah • wey that •"•ah tine an ftten 
Is seleated9 eaah lten In the papulatIan has nn equal 
ehanoe o f being drawn, the sonplo is  sdld to be s randan 
one*. The addresses o f  the non-resident students o f 
Sri Avlnaehlllngam Hans Sohlenae Jolleys, were ooHsated 
and every alternate house was selected far the survey.
The reason far ahoaeing the faa llleg  o f eolle^e students 
was to got naxlnuxa ao-operation fran the honenakers.

The sanpla seleoted was fou~d to be distributed 
anong thirteen different areas o f loin be. tore es follows* 
IU3*‘ uraa, A^rloultcral lollops, Pnppftnalokanpnlalyaa,
Haas 3ouroe, Hsnnagar, Tntobad, land hi pu ran, Worth Joln-
. <Wbatons, Kottoor, Waja ^trsst, W^m^nathapuraa.

*• JandiwUng *ht Jn'&rxXaat .an4 ereqgfllnc Wit A te u

The Investigator oanduote ’̂ those Interviews dally 
fron 10 A.M, to 13 noon| and again between 4 P,M, to 9 l.M . 
as the hone maker* were found to be o imperatively free 
at that tine.
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The interview started by establishing rapport 
through s e lf Introduction and sxplanation o f  tha purpose 
o f tha interview, and Inpressing upon ths hosenaksra 
that ths study vat being « endueted only to find out that* 
purchasing habits and not for any other reason® After 
se lf introduction tho quo a "tons rotating to tho study 
were put to th* hoewiksrs.

Tha questions asked though based on the Interview 
toheduli vat not in tha tana ardor® Tho details o f incooe 
and fanily composition wort askad last a ftsr tho hononalcor 
and the interviewer know each othar bottor® Tho introduction 
o f tho study naturally led to tho questions o f purchasing 
problems and so to tha suggestions to solve those problems* 
and hoe a ct'a lly  then pure based their requirements®

After resolving and recording Intonation eaoh 
interview was concluded by expressing gratitude for the 
kind co-operation o f the homemakers® The interviews were 
easy to  conduct as the homemakers had been informed previ­
ously by their daughters who study in the sellers® The 
data collected was analysed end Interpreted®



XV. RS3TJLTS ABD CI3JU33I0S3

The results o f this study aw presented nnA d ls- 
sussed in the following orders
A. Purohase o f food, textiles md equipment hr the 

fsa lly  aeabers.
B. 3ouroe o f purohase.
3. frequency o f purohase.
D. Node o f  pejraent.
8. Criteria for asking s purohase.
F. steps in purchasing.
S* Purchasing probleaa and suggestions given by the 

hoosaakere.

A. Pu r̂ f THU\1II
x*

The purohase o f foody textile* and household 
equipoent, u*de tap the different aeabers o f the f  m lly 
Is given in Table X and 1* dismissed in the following 
order -  (1) Food (8) Textiles (9) household equlpoant 
(4) Reasons fo r  the purchasing o f the lteas by the different 
aeabers o f the fsa lly .
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?mmmas mads m di ̂ smvt of ms family

n o w  »■ t t i r maa a ^ s a  i r  i m r  - M i f  i f i a f i n t  T  •  w**m+ * * *  -  -m  aa-SOaia

u a a - i u i

tunbtp and psrosntaga o f fa* ilia  a
It«a Jatafsrlaa.

m_r - mm9mmm y
■nksr

mmm m *»■*» •*«*
and has* 
bant*M* <**SMM OO •*»

and
-3SfiiTfa*

Foid im irla i 89 94 14 30
<95) 0 8 ) (9) (80)

Yagatabloa*and 109 18 8 34
roots and tubars. (88) <U) (8) (18)
Maat|flah and 34 6 •• 18
•Mi* (38) (4) «* (18)
Milk# 90 •• •• 18

(90) • * . . . (10)
Jannod foods 37 35 • • • •

08) (33) • « • •
Proparsd foods 33 49 94 15

(31) (83) (18) (10)

IjftM.. .VAX
Iftfflbsr and ps wantage o f f^alllos
»hw» purabaaaa ara Md» tori____
Bom-  Hamad Hocataakor Servant

r#x-
t lls s .

aaksr

Mon*a slothing
wmmm*
87

(18)
rfoaan*- slothing 103

(88)
Jhlldran's 
alothing.

87
(98)

Jlothlng for 
fostlra l

43
(98)

tarnishing 98
(39)

and and
husband otha

98 94 a
(84) (18) ( 3)
18 38 8

(11) (17) (4)
83 38 4

(19) (at) (3)
15 98 4

(10) (39) (9)
18 98 10

(11) (19) (7)
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Raator and o f fa a ilit i
whsrc purchases arc gads byi__ ^
fton**' 1 husband ifosMsaker Servant""
maker and and

.  J . - - n ,  ^  . . . ___________________ r ______ , r . - as
husband

» e e e e # » * * e i

Houae- utensil 125 10 1ft ••
hold (ordinary booking) (83) (7) (10) ••
tfquip* Pressure soccer. 87 1 11 • *sent* (13) (0.36) (7) • •

dewing aaohlns* 38 8 11 2
(m > (8) (7) O )

Sadie 5 * 30 33 8
(4) (S3) (19) O )

Refrigerator 1 4 4 ■ ••
(0*63) (3) (3) • •

Fan (6 90 88 a
(4) (33) 05) O )

Iron 87 19 18 803) (13) (IS) O )

Table X shows the role o f the hooenaker in purchasing 
the fam ily's requirements, whm oompared with the other 
naebers o f the fou lly. This i t  seen in figure 1 at pare 47* 
To get a eorreot platers o f the role of the different 
asabera la purchasing, weighted purchase indioes were *&1~ 
oulated as shown in Appendix X. The Items oho sen for ths 
♦weightl::.;* werc groceries, vegetables, slothing for men, 
women and ahlidren and utensils for ordinary seeking 
purposes* These lteas werc sh>s«n slnoe they were bought 
by 'til fr i l l ie s . Aoaording to the weighted purchases index 
it  is  seen that the homemakers are responshile for the pur* 
ohase o f fo>d in 69 percent o f the fam ilies, textiles in 
48 percent o f the families and utensils in 33 percent o f 
the families* Jompared to this ths husbands purchased food,



P u K  C.Hft 9 i n s  MAr D E a y  x > / r r s  R E r t T 47 (<£>

ME MASKS Or THE FA tit  I s/
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n e J> f) 13 c  2> n s  e D
Pood cloth/tva £%u/F> m e h t .
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were found to bo in tho lnoooa group o f  Ra*100-300,
The importance o f  tho hoaeaaker1!  guidon's# in tho 

purehaee o f  childronf # clothing and festiv a l olothing lo  
brought out oloarly  froo  tho foo t  that oh# woo ecle ly  
reaponablle fo r  suoh purchases la  98 p#ro#nt and 33 percent 
o f  th# f& alllee respectively . 3ha woo Jointly rwsponebile 
fo r  th# purohaae o f  ch ilfren*o clothing anti featlva l olothlng 
In 34 percent and 39 percent o f  tho f -n l l lo a  r#»j#3ti ^ely*
In th# oat# o f  non*o olothlng, howe.or, tho husb ndt w»ro 
so le ly  neaponabile fo r  tho purchases in  94 percent o f  tho 
families* Tho honeaaker lo  th oro fo^  th# k#y person in 
th# purchasing o f  tex tiles  fo r  th# family*

3. Household flaulpaar.t; I t  ia  a##n frua To bio 1(e) that o i l  
tho fam ilies purchaser utonslla  fo r  cooking purposes. A ll 
tho fa a llie s  h^wover did not purohnea a ll  the equipment 
sentloner* fo r  instance, 94 pa roan t  o f  tho fa n ilie s  did not 
have refrigerators and 99 percent o f  tho fam ilies did not 
hava aewln~ machines and none o f  tho fa a llloa  poeoasad 
o loo tr io  range. 71 hi a ia  uua to  tho fact th*t th oir financial 
resourced did not pom It  any largo ac*le investment*

It  la interesting to  note that tho homemakers were 
■ore roaponsbllo fo r  tho purchase o f  sewing machines* irons, 
ordinary cooking u tan s i lo  and pressure oookara where tho 
In it ia l outlay was not much when compared with th# refrlgerstoi 
Ih th# case o f  the rofrig#rator however tho honiankar nod 
husband were jo in tly  responsible fo r  tho purchase in  44 poroenl
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It la  seen from Table XI that chough the reasons 
giver hy the homaankers, for  Chair purchasing food,slothing 
ant’ equipment, are tha same, tha emphasis d iffers from one 
age group to another* Tha reasons given by tho homemakers 
aa a group ara in tha following ordarfwiss buying, experi­
ence, knowledge o f fanily needs, habits md economy* Tha 
homemakers mentioned habit and assessing family needs as 
tha most important reasons for thalr buying food* whereas 
In tha purohasa o f text lias they mentioned atassslng family 
naads and visa buying as tha most important reasons* Is 
the buying o f equipment however the hameaakers mentioned 
wise buying and experience ae tha reason for thalr porch** 
sing tha fam ilies9 requirements*

Taking the raaaona given in relation to the age 
group, i t  is  found that tha homemakers In tha age group 
20*89 years emphasise habit and economy as tha reason for 
their purchasing whereas the homemakers In the %ge group 
25*35 put wise buying fir s t , and assessing family needs and 
habit next* Tha homemakers in tha oldest group mention 
experlenae and assessing family needs most* This shows that 
at tha beginning o f tha family l i fe  cycle more attention 
has to be paid to economy since incomes »re limited* As 
the homemaker grows in experience, she rakes the major pert 
o f the purchases since she could make wise selection with 
her experience with a batter assessing of her family needs*

B. Source3 of Puroh^sqi
The sources o f purchases are studied under the
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following headings •
1* Food*
3* Textiles*
3* gqplpaent*
4* Reasons for patronising partioular shops*

1. Foat*» Tabla 111 indisatss th« purohase o f food 
iteas frees various souroas*

l&JJkJll
30U&2g3 Qf PtJa:TH3S FOR FOOD

Food*
Nunbsr and paroantaga of the 190 
fa silles  purohasln^ fro®

tiva Retail vendor shop
stores. stores*

3rooe rles* 93 78 10 •
(35) (S3) (7) (5)

Vegetables,roots S3 47 50 48
and tubers* (15) (31) (40) (38)

Moat and fish* •* 50 8 • 6
(85) (14) • •

Milk* 59 m m 54 • •
(40) • • (51) 6 6

banned foods* • • 55 • • 7
• * (88) • • (19)

Prepared Foods* • • 96 6 • 39
• • (89) • • 0 8 )

table 111 shows that S3 psrosnt o f the fasllles aade 
their oonthly grooary purchases from a apaoifia rat i l  
store, 35 paroant fros oo-operative stores and seven peroent 
froa street vendors. Six paroant o f the f  a ille s  did not
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have any fixed shop to aike their purchases froo*
Xa ths s»ee o f vegetables an* tubers, 40 percent 

o f ths fas 11 las purchased their requlrenonts frou street 
vendors* This sour os was highly preferred since thay could 
got froth vegot«bias conveniently and they could pick and 
shoo so* Tho 19 percent o f f  sa llies who purch sed tram the 
co-operative store, Old Rot confine thea selves to i t  but 
purchased froei tho open sarket also since Indian vegetables 
ware not always sold In tho co**operetlvs store*

The hoaeaakerr preference to -ak<» their purchase 
froo one particular shop soy be due to the fast that once 
rapport was established* between the shop-keeper and the 
hoaosaker It was easier to set good quality goods and 
credit fa cilitie s*  io-operatlv« stores would have been 
sore popular i f  orsdit f jo ll it ie s  were aade available nore 
easily* The present position le  that an In itia l deposit 
Is deaanded by the e>»oper t i/e s  for credit fa c ilit ie s  to 
be given, whereas the reta il stores do not require this*
The conauaeFa In tie lower Inooae groups were not eble to 
provide this In itia l deposit.

Milk was pu^ohased either fro* the co-oper tlve unions 
or particular allk  vaodors net only to ensure the depends* 
b lllty  of the quality o f allk  but also regularity In supply 
at a apeolfled time*, banned and prepared foods were purchased 
froa particular stores by noet fault lea* A few however 
bought free any shop* Meat and fish were contused by only 
3D percent o f faa llles end they had particular shops to buy front*
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Oorrslatinu 1 nooat and tha plaoa o f purchase *a 
shown bgr tha /> ® taat given la Appendix XI tflth regard to 
grocorleSf It was observed that no re families in tha higher 
lncoae brackets :o to tha co-operative stores than geong 
t a lw ar lncoae braokats. This la due to tha fast that 
tha co-operative atoms do not o f  far easy 9 rad it  fa cilitie s*  
Among tha low lneo®a groups seven f  anil la a did not ham any 
fixed shop to buy groceries* wharaaa in tha higher income 
group a a ll t o families want to  particular shops to  buy 
tholr re qui resents and In m case bought fro® atraat vendors.

3 . Text11 js « T^ble I f  in d ica tes  the aouroa o f  purohaaa o f  

ta x t l la s  f o r  tha aanpla ->f fa a l l la s  s e le c te d .

S0UR23S OF PU33RA8I ?0?t T&CTXLSS

T e x tile s
f o r

Adults.

Children*

F a stlra l 
and apaolal 
oooasl >na.

Furnishing.

Hun bar add percentage o f  f  a l l  la s  purchasing fro®
3 i ‘O p a ra -P a rtiou la r  Hawkers. lio p a r ti*  Out o f ” " 
t i r o  d e ta il o u la r  sta tion
atoraa. shop.^ _____ shop rii ......... _

81 38 1 36 ••
(14) (41) (1) (44) • «
83 m 1 30 • •
(13) (44) U ) (40) • .

4 90 *• 30 11
(3) (7S) • * (16) (0 )
13 43 • ♦ 40

(13) (43) 9  • (44) • •

I t  la  aaan fro®  T b le  X? that In th« c?se  o f  s lo th in g  

fo r  aduIts and ch ildran  and tarnishing** tha plaoa o f  

purahisa i s  aora excess avanly d is tr ib u ted  between a p a r t icu la r
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reta il store or any shop* Xn the sseo o f festival slothing 
however 79 percent o f the fra llie s  preferred shopping at a 
particular shop since they were sure tin t they would gat 
goods o f dependable quality, they souId gat 'return goods' 
fa c ilit ie s  and tredlt fa c ilit ie s  i f  needed, IJtnu percent 
o f the faa liles purchased their festival and special occasion 
slothing frwi outslds the city* These families ware found 
to belong to the highest ir<co»e group and as such could 
afford the tins and aoney to shop 'Jut o f Station'* They 
preferred to da so since a wider choice was available* Less 
than one percent o f the hoaeoakers who bought their require* 
nents froa hawkers belonged to the lower income brackets*

3* Household guulow nt» Xn the aasa o f equipment the hone* 
aakers were not able to give concrete answers as the aquipaert 
for the family was bought vary rarely and in west o f the fami­
lie s  i t  was inherited from parents* Among the hwaenmkers 
who bought utensils 48 percent usually bought froa one parti* 
cular shop in Oolabntore which has be cose renowned for quality 
and reliability*

*toen we consider where purchaser were aade la  general 
for food, textiles and equipment i t  can be seen that in the 
case o f food lteas, especially fo r  groceries, Majority o f 
the hoMaa&kers chose one particular shop* At the aaaa Line 
fo r  elothin.' iteas Majority o f the fast 11 las did not have fixed 
shops except in  the seas o f festival slothing* This shows 
that whan the homemakers have to buy commodities where they 
prefer to have a wider choice as in the case o f clothing,

i



they preferred shopping In ears than on* place, but I f  
they preferred standard o r  joed quality goods and re lia b ility  
e f the shop keeper then they liked to shop In one particular 
placet rather than ’ •hopping around**

Table 7 gives the reasons Mentioned by the hoaatatkers 
for patron lain*; particular shops*

E ffisi-Z
fUkUOM3 01/8* BX THe HOK£(AKi$IiS FOB P ‘THOlI^Iin PARTIJT%*!I SHOPS, 
Mo. treasons mentioned _  ..iUOSOakSTJ.

Food Textiles S .ulpnsnt
1*
8*
3.
4*
8*
9*
7*
8.
8*

Availability o f quality goods. 
Kearnses o f the sho*
Habit.
Seasonable prices*
Delivery o f goods at hiae* 
accuracy o f Matures*
Credit fa cilities*  
rfide variety aw! range o f goods* 
Guarantee*

10* Privilege o f  returning goods* 
l l*  Jonvenlence*
13* Long acquaintance*
18* -lean shop*
14* Popularity o f the store*
IS. 3ou&te«y o f the shop ke eper*
18* Peeking o f goods*
17* Telephone facility*

93 80 75
73 ao • *
ao •• *•
36 10 • •
30 •• ••
26 10 ••
36 26 «•
26 46 25
• * •• 36
36 20 ao
18 •• •*
10 12 ••
13 •« ••
•• •• 13
10 10 10
8 8 8
6 • • •«

- - T - ,  . . . .  .

/ro.;: the various reasons given by the homemakers as 
shown to Table ?, It it  soon that* when deciding where to 
purchase -ay cooaodlty th ,y considered nialnlyi a* The nature

N

e f the oonaodlties to be purchased, and b* The services
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offered by the seller*

*• i m  irwwnllte Tfrtt A t .ta jfoitaftMi£« la the case of>

groceries the horiemakera looked for certain s r lt t r it  Ilk* 
tha quality o f the commodity being high, and habit* Therefore 
th» homemakers who preferred quality goods and sot:Id afford 
to bsoono members o f  tha i> op «rtti7 « in la t lo s , chose i t  
as a source for thsir purchases* Tha nearness o f the shop 
also decided where thoy purchased from*

It tha case o f taxtllos tha homemaker wonted quality 
and a wider variety o f >;oods to choose from, because standar­
disation was iiot posslbla to such an axtant as in tha 0“se o f 
food and also bsoausa tha individual's own tastas mattered 
to a gn at axtant* la  sost oases* tha homemaker pro far rod 
to f shop around* rathar thm buy in any one shop* In tha 
oasa o f  taxtllas which required jrcater finanoial commitments 
sha preferred some particular shop beoa-se tha shop keepers 
vara known and credit fa o llltla s  wars available* Hare i t  was 
tha variety available and tha reliab ility  o f  tha shop rathar 
than nearness whloh decided whore she stopped* Kino para ant 
o f tha homemakers purchased festival and special occasion 
slothing *out o f station9* These foa llia s belonged to the 
tip er income braokets*

In the case o f  household equipment In ;eneral* most 
o f  tha families did not patronise any particular stop» as 
equipment fo r  the family was bought very rarely* In tha 
oasa o f household utensils however* the availability o f 
quality goods, guarantee and wide variety o f geode decided
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where the homestkers shopped*

offered by the seller thst t e haMonkers sentlined were* 
reasonable prioes* delivery of goods t hone, as jurats 
•ensures* 3red i t  fa e illtlss*  wide variety o f goods* guarantee* 
*returned goods' fea llltles*  dloon stores* eourteous salesman, 
good pasking and telephone f  an ilities*

Xreuuenav o f Furahisai The fre^ueney o f purchase is  
dismissed under (1) Food, (3) Textiles* and (3) Bkjuipnsnt*
1* Foods The frequency of purchase o f food iteas is  
given in Table FI.

I M A . XI
rMiUsxm of m a fia s  of food itsis

Food itoas* kuaber and psroenta-ys of  fam ilies purchasing
__ ^ lk r ..e iU z ..S ^ !!k .J f« K iJ L .5 $ a h L _

inserts*. • • 39
( 19)

117
( 18)

8
<«)

•*
• •

/ege table*. 75 73 2 •• • »
( 90) ( 40) ( 1) • •

Hoots and tubers* • • 108 42 * * • •
• * ( 73) ( 38) • • • •

Heat ant1 fish* 14 33 8 • • ••
(a?) ( 93) ( 10) • • * •

banned foods* • • 1 8 • • 93
•• ( 1) ( 13) • • ( 89)

M ilk. 109 • • • • • 9 • •
( 100) » 0 mm • • • 9

Freparod foods* • • 7 S3 *• 90
* • ( 9) ( 44) • • ( 90)

As seen fw s  ? ibis FI the fr e tuenjy o f purchase



depended on th> haaplng quality at tha ooaaodlty and tha 
frsquanoy o f its  3onsumption**

food i  tarns whioh havj high kaoping qualities, though 
osnaiasn*! avary day wars bought onoa a month y a Majority 
o f tha foal l  la a, oxoapt in tha oaaa o f tha lowtr inoose 
groups vhars thay m&da tha purohaa* W l «  a aonth and in a 
fav oaaaa avan waokly, la tha oasa o f fat and o i l  tha 
purahaaas vara mada sora fraquantly for fra shn* as*

Tha fraquanoy o f purohasa o f Mat and fish  appaara to 
dapand on tha fraquanoy o f consumption o f that food* /a atmblas 
and n ilk  wora oonsuaed daily  and tharafora bought daily*

99

a* Taxtilaai Tha fraquanoy o f  purohasa o f  taxtilaa  ia  
givan in  Tabla 711,

m
rnm vm  x  o r  ptffUHAsa of T & cm gs

Paroant ga o f  fa s11las purchasing during tha yaar*
Onoa fvioa  Thrloa Four 9b fixad Monthly

t imes, tloa . ■r_
Man’ s
oloth lng. 33 27 «  4 28 2

Roman’ s
alothing* 31 27 11 S 33 9

Jhlldrsn 's
o lo  thing. 34 34 9 11 20 9

Jlothiag
fo r
faatlrals* 33 19 4 . .  9
Furni­
shings* 34 4 •* *• 4S



fable H I shova that la the 9 M o f a ll textiles 
rcqulreiaent* oast o f the families purchased either onoe or 
tvloo a year* Tha fatal lie s  in this staple did not plaoe 
muoh eetphasls on tha purohsee o f «. urniahin*,$( and a van la 
tha faalllaa vhloh usnd them fchara vaa no speolfled tlae 
for tha purchase* sinoe tha notarial# one® bought lasted 
fo r  a long time* Regarding ohllilren*o olothlng It  was found 
that the purchase! war* aade aor* frequently than In tha aaaa 
o f adults' slothing* oor responding to tha starting o f tha 
aoadealo year* In tha oase o f purchases o f Ban's an? varan's 
Olothlng thsra was not muoh dlfferense* Zt was found that 
purchases made aonthly vara to tha 1avast lneome group*

3i gaulposnyi In tha oaae o f equipaent, as It was g®n® rally 
bought onoa la  a U fa time* tha homemakers did not mention 
any partlaular freqvonoy o f  purchase*

dlth referenda to tha tlaa o f  purchase* i t  was found 
that tha hoaomakers had speolflad tluas for purohaalng toe 
different itesta* The afternoons vara used fo r  purchasing 
groceries *n aornlngs an: evenings for vegetables* roots and 
tubers and milk* for a aimed food a and prep rod products the 
hoesmaksrs vara not able to giro any spoolfis tie'** \e tha 
homoa kars did not shop frequently to purchase olothlng and 
equipment* no regular tlaa vaa spool fled by then.

Tha mode o f payment la dlsousaad under (1) Tha node 
o f payment for food, textiles and equipment and (2) Tha



masons for preferring the eode o f payment*
fable f i l l  shoes the mode o f paynent for the purchase 

o f food, textiles and household equipment*
TAi&d t i l l

MODS Of PAIMSHT F03 POOS, T3XTILS3 AHD !Km83!!0T,D d̂ JXPĤ WT

It#*

Food

Categories*
Number and percentage of families 
___ _______ ,§S3£tln^__

mm mim mm. A ft .. .____Credit
Orooerlos 66 84

(44) (56)
/egetablea,toots 115 35
and tuber?-.* (77) (23)
Meat end fish 46 12

(73) (21)
Milk 13 93

(13) (38)
Canned foods* 63 • •

(100) • •
Prepared products 101 13

(34) (18)
textiles  Men's olothin

Vomen'a slothing 

Children's slothing 

Clothing for festivals 

Fhrniahings

125 
(83)
114
(78)
113
(78)
70 

( 86)
90 

(80)
142 
(95)
39

(100)
30 

(57)
92 

(89)
7

(98)
70

(38)
63 

.<222...

( 17)
36

(24)
38

(35)
55

(44)
28

(ao>
8

(9)
*«
• •
23 

(43)
24 

( 20)
2

<8)
10

(13)
2

(3)
Iron
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from Table T ill It la aaan that In the ease o f purchases 
ifhioh wars aade Irregularly but frequently aa In the case o f 
w ^ U b lt i, azu! thoaa whleh were aade rarely aa In the oaw 
o f oanned foods, the stode o f payaent m i  oash. In ths ease 
o f puvshasas whleh wars *ade regularly regardlaas of thalr 
frequency aa In tha ease o f allk  and groceries, the aoda 
o f pajraant w a arefIt.

*ha result of tha ahl square tost ahown In Appendix III, 
shoved th*t Char# was a e l :n if leant correlation hatvaen tha 
frequency o f purchase for groceries ar<i. tha aoda of payment.

Tha aana taat was applied to find I f  thara was any
relationship batween tha aoda o f payment for groceries anti 
tl*  income o f tea fam ilies aa shovfii In Appendix IT. The 
answers revealed chat tha Ineoae did not have any influence 
on tie aoda o f payaent.

In tha Oaaa o f the purchase o f textiles. It was saen 
that tha majority o f tha fan!Ilea want In for eash rather 
than a re fit. Only In tha ease o f festiva l slothing i t  was 
teen that 44 percent >f tha f  sa llies utilised  credit fa c ilit ie s , 
the ohl square taat shown in Appendix T correlating tha aoda 
o f payment adopted and tha income o f the fsa llie s , reveals 
that ineoae influences the node of payaent. The fault lea 
belonging to Income groups ranging between Sa.lO V300 and 
as.300.500 a mthly bought on credit basis, but those In tha 
higher ineoae groups used sash rather than o re fit .



for aquipoant Ilka rafrlgarator, vhloh va« 
purohaasd by tha riahar fcuBlllas* sash payaant was 
follovsd* Instalment purahasa was used oalnly la  the 
aase o f  saving uaohlnes and radios* The oajorlty o f tha 
people \rtn bought an instalment basis belonged to tha 
as.300-300 lnoooa group* I t  is  saan from tha ohi square 
tast la Appendix VI that aora fia ille s  in tha lneotce 
group 5bi*300-500 used eredit fa c ilit ie s  for tha purehsee 
o f aquipnant than those la tha othar lnoooa groups* 
Inaoaa and tha soda a f pa/sent with rafarar.oa to bouse- 
bald aqulpaantf sh->vad sign i f  lo ant aorrelatlon*
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q Parm alat Jhffr aC PurBtnf

The Masons given by the homenakere for pro furring
• particular mode o f payment la given la Table XI*

TA3L3 IX
RSASoia oxm 9/ rm pcm pshpsruxpo ms

___________MOD3 0? PAXHmr
Mode o f payment Bessons given Number o f

Cash 1« Mot to bo in debt 54
3* Convenient 59
3* Cash payment controls purchase 51
4* Asoounta settled at onoo 50 *
5* Habit 44
6* Payment o f interest avoided 39
7* Can afford 30
8. Safa 14
0* deeds not needed oen be

returned 10
10* So ether alternative 9
11* So fixed shop 8
19* Jan buy goods in bulk 6

Credit 1* Convenient 58
9* Habit 54
3 . Cannot afford oath paymsnt 35

The reasons given in Table IX make i t  oleer that
the hooetsakere did not consider oradlt deeirable* Thia is
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«s
la striking oontrast to the trend observed is  vests re 
countries where considers credit has nit only cams to
stay but is  playing an increasingly v ita l role in consumer 
purchase. This say be (hie to the fast that the per capita 
Income and the standard o f living are aueh higher in 
western countries than in Indi^. The homemakers in the
sanple eurwe/ec: generally preferred oath payment to  credit*

frVByt <
£ viaiTgHIi P3* TH& PU*HU3g OF TEA THfUSS BJgLSJfW 30N3UHBR

mi>s

Criteria

Price
Jolour and design 
Keeping quality 
Storage fa e ility  
Advertisement 
Fashion 
Imitation 
Tradition 
Prestige 
Brand and make 
Label
isshabillty 
Texture
Textiles from a particular 

produce r.
durability
U tility

Percentage o f Homemakers

55 41 30
7 100 • •

83 *• •*
30 ao 30
4 33 SO

•• 30 ••
6 8 5

S3 30 ••
• • *• 3
14 •• 100
99 44 •*
• • 30 • •
• • as ••
• * 48 • *
*• 90
• • •• 90



dhlls pnrshaaln: food stu ffs, ths sriterla  for 
purchasing mentioned were Its keeping quality, prise, 
tradition, storage f& slllties at hose, the labels I f  
tha w n  prosessed fo o d , brands, colour, lralt stlng 
other's purchases raid advertisements. Host o f the hoaa- 
nakers In tho middle Insane groups In this sample fe lt  
that their purchase o f food Itens v ou l; be batter i f  they 
had better a tor ge fa s illt ie s .

In the orse o f slothing the sriterla  for pursh sing 
mentioned /ere, solour, design, durability, prise, vasha- 
b ility , texture, goods of a particular producer, la b li, 
advertisement, tradition, fashion, storage faoilifcy an*’ 
inltation.

In tho sate of equipment the order o f the a rlterii 
for  purohase were -  make, u tility , prise, advertisement, 
storage fa c ilit ie s , Imitation and prestige. The horn sake ra 
emphasised that In the sase of equipment which would last 
fo r  a long period usability was the sain sriterla  for pursha

In was observed that there expenditure on an item 
was high, prise was the desiding faster for purchases. In 
this sate gory equipment same fir s t , slothing sesond and food 
third, afhere absolute necessities were soasemed prise was 
a seeondary faster for the purehaee and quality seas first*  
The purchase o f equipment was influenced by the popularity 
o f the manuf&sturer whish in 1mm was determined bgr the



particular brand o f #t wished reputation*

In this study tha stops observed in buying wars 
<1) planning before buying nc* <?) Maintenance of accounts. 
Table XI g l/es tha details about tha planning by tbs home­
makers, at various educational levels far the purchase o f 
food, text Use and heuseh<42 efalpasnt*

B3X4MJUUR3 0? DIFKgJfctfl? jgfflJA'fXONAL Lf/3LS *83 FLASKET
REnas suxiki

kJuoational
levels*

Feroentage o f hcmecaksrs in the .group
Staple lerish eb ls ~5fothing Equipment 
food food

Jollege 34 54 8? 100
High School 79 40 70 90
Middle Sohool 70 30 SO 83
: laments cy School 49 19 37 73
Illiterate 40 13 90 33
PeWl fcvawge. 33 31 m 79

from Table XI i t  is  seen that among the sample o f 
honemakers, planning mis done fcy a majority In the ease o f 
equipment 79 percent t next same staple food 83 percent, 
olething 99 peroent, and fin a lly  perishable foods 31 percent* 
The co la g e  educated homemakers planned for a ll the four 
items more than the other homemakers* When we see the 
method o f planning the illite ra te s , elementary school, and





ftalntenanio o f aosounta vae studied separately Tar 
food olothln: and equipaeat* In the ease o f food Items 
u ia g  ISO komemakers 90 maintained aooounts} in tha oase 
o f textiles 81 hooamakera maintained aoooimts and in tha 
oase o f equipment 94 homemakers maintained aocounts. This 
abova that when tha ftnanoial outlay at ana time la great 
more oars la taken In purchasing.

Tha a hi square taat raa applied to aaa whether 
thane was any lnfluanoe at echoation and ago on tha mein- 
ten&noe o f food, olothlng mmf equipment aooounts separately, 
ftils la given In Appendioea VII to XXX* Xduoation had a

, tna.<nt«»">ac£
deaided influence An the homemakers xo f aeoounta* Tha nora 
eduoated tha homemaker tha greater wma her oapnoity to 
Maintain aoootmta. Xnooae alao shoved a dealded influence 
on tha maintenanae o f eaoount tgr tha homemakers*

rflth ragard to tha astfcod of maintaining aoaotmta 
48 homemakers follow^ tha note-book system, 37 homemakers 
follows) the pa par ark! panoil mathod and 19 homemakers 
maintained a f i le  fo r  tha billa*

Tha homemakers when asked for their reasons for 
maintaining or not maintaining tssmmtt gave the ansae m
as shown In Table XIX*
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TKBLi ill
R3A30R3 3X?iSN mt R>Hc3<AJWS3 F'JH HAMTAXIVIffil OB !OT 

MAirPAlRIK) AJX>tTKT3.

ftsasona* Humber Of 
homo®'ike ra.

Aooounta.

Ho Aooounta

1. Hvs an idaa o f expenditure 46
3* Beferenoe for Improving budgets 45
3* 3peisal lug soonomlaally 35
4* 15
5* Hental satisfaction 14
6* In taros tad 6
?• Jbmpulelon 4
8« Bo answer 8

ffot aoeustoned* 14
2# Lack o f knowledge 14
3. Do not Ilka 13
4. So tins* 11
5. D ifficu lt 7
6* Hot helpful 6
7m Hot interested 4

Table XXX indicates that the majority o f tha home~ 
aakars malntalnad accounts to harm an Idas about their 
expenditure* tfhen tha reasons given am! the oduoatlonal 
qualifications o f the htmseakers wars correlated, It  was 
seen that tha educated homemakers gave more reasons than 
tha uneducated homemakers*



The main reason f ir  not maintaining aooounta Is the 
negative attitude tovard aoxountln:. In sobs oases* o f 
oourse* look o f essential basle quailfloatlone were a 
^ermine draw bask. This elearly indleatas the need for
educating the homemakers to the -need fo r not only better 
buyaanship, but good evaluation o f  the purchases on the 
basis of the aeaounts maintained.

*• Kunhstln* jPj&MawftjMyl ^isgtaUgai .xlTin
Homemakers,

The results arc dlseussed under 1) Purchasing 
problems o f the homemakers wd 3) suggestion given ty 
the Homemakers.

*• ftuwtmalng f zM w u iS .
The homemakers purchasing problems arc tabulated 

below 1m Table XIZI.

73
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T.ABL3 XIII
PUHJHASXHa P?S>BL£H3 OF Tftt BOM 3t 4*233,

Problems aontionsd by itaasaaksrs Ifunbsr o f homemakers.

1 * Inorsas* In tho pries* o f eonmo-
d ittos, 7S

2, Adulteration o f  food S>
3, Look o f dsquats transport fa e ilitls s  42
4, Jrmd in tho shop 96
$» Assessing tho quality o f goods 30
6, D iffioulty in getting good ooaaodity 89
7, Look o f tins to go and boy 34
8, D iffioulty In bargaining 19
9, Inootas inadsquaey 18

16, Look o f storage spans at hone 16
1 1 ,  Mo problem 13
13, (kitting orsdit fa o ilitle s  18
13, Jheating by ths shop keeper 9
14, Ireblm  o f language 8

Proa ths l is t  o f problems given in Table XIII i t  
is  elear that ths spotadio inoreise in prioss without 
warning was ths sain heariaohe fo r  ths homssuiker, Inadequacy 
o f lnsoos was another problem. This was aggravated by 
ths fast that whsn prioss so as almost every month, ths 
lnoomes wars mors or less stationary, Ths adulteration 
o f food was yst anothsr senses* Ths Investigator analyssd 
ths souros o f pureh»s* and found that thoss homemakers who



purchased ?r~M the co-operative stores did not mention 
these two ItosBt saong their problems* The typos o f adul- 
t« rat Ion sari bow to detect the* noods to bo studied and 
tho finding published to guide tho hoeeaaker* Standardi­
sation o f a ll food artlelos and the vigilance o f  oonsuaor 
associations would holp In detecting adult*ration to a 
greater extent,

3ono howmakors mentioned crowd* la  shops as tbslr 
problem, This was duo to tba fast that thoy shop rod whon 
tho pay pookot waa received v\loh happons to bs ths time 
whon most o f tho families purchase*

Some hooreaskors wopo not ablo to assoss tho quality 
o f goods, Lad iso clubs and Home Science Institutions 
should organise lecture-demonstrations to holp tho hoae- 
nakors to understand how to assoss tho quality o f ths 
goods thoy buy*

d ifficu lty  la bargaining arosa la  ths case o f pur­
chasing from vendors or whore prices wort not fixed or 
custonvify*

41th regard to tho recognition o f problems oxcapt 19 
homemaksrs a ll tho rest mentioned that thoy had problems 
whilo purchasing* But when giving suggestions to tho problems 
the college end high school educated homemakers gave wore 
suggestions than the other homemakers as given In Tabls XIV,
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XA2L*_JU£
bommaxsss idf3 rsjo m itm  jm  1.72 soluti mr> to 

POTHEUSIM PIOBL&S

Educational
level

Jfuaber and percentage o f Hortcaaker#.
'Having io t  Ifi'ring diving So sug» Avi- 
prcble® problems. sugge~ go a- ra.-:e

tfclaa. ticru

Eollege
1

High School 

Middle School 

^Intnlaiy School 

Illitera te

31 1 29 3 9
(97) (3) (90) (10)
39 1 26 14 3

(98) (2) (34) (38)
35 2 20 17 3

(95) (5) (54) (45)
8 3 3 8 1

(73) (27) (27) (73)
at 6 8 25 1

(80) (20) (27) (73)

Table XX7 shows that th» more educated the homemaker 
the greater is  hor capacity to reoognlse problems and 
suggest solution.

The result o f ths chi square tost shown in Appendix 
£1X1 proves that education influenzas the ho^aaakar'  s 
capacity to recognise problems* figure 3 shows the 
relationship between recognizing the purchasing problems 
and giving o f suggestions by the hooeaUors at various 
levels o f education.

4s seen in figure 3 on page 78 the more educated 
the homemaker the more suggestions she was able to give.
Ths homemaker realised that, the solving o f their problems
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depended not only on thaa, bat a lto  on tha ahopkeopars, 
aanufaoturers and the 3orsrn»ont. The suggestion* given 
by thorn fa l l  in to  fou r categories aaoarc'ing to the role to  
be played by eaoh o f  these authorities in  solving oonsuaers 
purchasing problems. This is  given in  Table X? and £71*

Z £ k i-M
s>Lg or ww wmm&m ih aounsto hsh ptibskastt-? Ram ans

ho* Suggestions by the hoaen deers as to tfusber o f 
what they should do

1* Buying goods in large aaount tfhan the 
best ooaaooity Is  on the naxfcat and 
storing i t .  32

2 . A llot enough tin e to shop properly 32
3* Buy goods fro*  oo-operative stores* 30
4* Report malpraotloes to  the proper

authority 30
3* dot go in  fo r  oostly  goods IS
6* Find out when the shop is  not orowded

and shop at thot tine 14
7* Bend newspapers to know the prises

o f goods 14
8* Maintain accounts 13
9* Shop h erself 10

10* f i s i t  many shops before baying 9
11* Bargain i f  necessary 8
12* Test and then buy in  large quantities 8
13* 1st help from experienced people 2
14* Increase her lnooee by taking up

subsidiary occupation 2
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&&& OF <mSlD& AUTHORITIES in  30LFIS0 3C)*SRM3a*3 
PtHCTASlHS P ROB7,fHS

Solution glran* o f
hoasaokars*

*• 3oU.ag.3py9ns*«rt
1* A du ltartion  and fraud 3hacked with 

a s tr io t  hand
2m Frioas aaiatahad stationaiy
3* Fair prlaa shop opanad la  greater nuabars

2* fo lq  o f 3hop-k#ai>ar.
1* Stook quality goods
2m 3#nr3 the oonsuoar wall
3 . Prlaa l i s t  displayed in shops
4* Giro nor* information regarding quality 

and rariaty  o f foods on sala
5. Giro guarantaa
6.  Bt oourtaous and honast 
7* Shop leapt open on Sundays
8* Shop ke|>t olean and a ttractive
0 . Jhtzk whether a ll  the things needed 

art in the shop
10* Provide phona fa o ility
11* Improve home delivery  system
12* toduoe crowd in  shop
13* Goods diapls&d wall and kapt olaan
14* P articu lar time a llottad  to  homeaakers
15* Provide ratumad goods fa o ility
16* lira  samples fo r  large purchases aada

26
14

82
33
32

24

29
20

16
14
13

3« do la  o f  Produoara*
1* Increase production 27
2* Honest and good information provldad

in advertisemants 9
3* Buying guides appolntad in  stops 8
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The vary fa it that the hooestakers had been able 
to analyse their problems in sash a detailed fashion 
proves that they vere very euoh alive to the d lffleu ltles  
they a anf ranted as oon suaer-buyers. The motion that 
eould he taken up by ^onsuner Associations, Producer 
Assoeiatlons and the looal authorities aould be taken 
up for study. Tha reasons fivers In Table X7 shoes that 
the hoaes&kers eere able to analyse their probleas In 
a detailed and analytloal Banner vhlah is  the hasls 
for ieproveaent.

fha study shoes that o on suae r education should 
be oriented to the conditions available In India so as 
to help the hoaenakers aaintaln higher standard o f 
liv in g.



? . summary ami gm itusioss

the study o f  tils purchasing b ib its  i f  a hand rod 
and f i f t y  selected hoacaakers in lo ln b itor* , with spools! 
reference to  food, te x tile s  and household equipnent 
revealed that*

1* Aisan : the sample o f  is o  fe n ltie s  selected in  &»lsbatore 
J ity , the homemakers played the most important role  in  the 
purchase o f  te x t ile s , food and household equipment.
9* loads* fo r  which the in itia l outlay was large o r  ths 
frequency o f  purchase was low, were usually purchased 
by the nan o f  the house.
3 . The eain reasons given fo r  the booeoakerc purchasing 
th e ir  fa a lly  requirements wares habit, experience, 
a b ility  to  assess the fam ily’ s needs, s k ill  in wise 
purchasing end eionoaical buying.
4 . Ths ohoi2e o f  the source o f  purchase depended upon
the quality o f  ;oodsf choice available and the r e lia b ility , 

^he plane o f  purchase was influenced by the insome o f the 
family and the a v a ila b ility  o f cred it fa c i l i t ie s .
5. The ch ie f reasons fo r  patronising particu lar shops 
depended on the nature off the commodity that Is to be 
purchased and the services offered by the s e lle r .

6 . The frequency o f purchase o f food 1 tarns depended on 
the frequency o f consumption. Accordingly foods were 
bought monthly, weekly, end daily$ te x tile s  were bought
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once o r  twice a year, and equlpnant vas bought whan the 

need arose*
7* lAwra tha purchase involved largo expenditure at one 
tin e and tha coaaaodity purchased was used over a long 
period o f  tin e , tha c r ite r ia  which decided tha purohaso 
was p rice , oaks and qu a lity . rfhere tha eoenodity purchased 
was an absolute necessity quality and trad ition  wars 
considered no re laportant.
3 . Regarding tha particu lar soda o f  paynent, '3Q*s£ o f  
tha haoosaksrs prafarrad payment la  cash.
9* S ta tis tica lly  there was a s ig n ifica n t correla tion  
between tha frequency o f pure ha sa and tha node o f  payment 
in tha case o f  groceries* and incose and nods o f  payment 
in  tha oasa o f  cloth ing and equipment.
10. gducatl-m influenced tha homenakers* p ra-pu rcha sing 
plans and tha maintenance o f  accounts. The nora educated 
homemakers planned both tha money as wall as quantity o f 
tha commodity and kapt accounts fo r  th e ir  purchase. The 
le ss  educated hooemikers were not very conscious o f  
pre-purchase planning or keeping accounts o f  th e ir  purchases* 
&£• The age o f  tha homemakers influenced tha type o f  
planning they adopted before purchasing* The younger 
homemakers planned both tha coney as w ell as quantity 
o f  the ooneodlty* Tha older homemakers were not so 
conscious o f  planning*



12* The pure ha a In,; probleas o f  the hoeuuikors showed that 
eonsuner eduontlon Is  nooassary to  help her to  assess the 
quality o f  goods, to detect the adulteration o f  food , to  
plan her puroh&ses proparly and to  understand the fa o ilit ie s  
afforded to  her by tha re ta ilo rs . The need fo r  eonsuner* 
buyer eduoation is  brought out o learly  by th is study.
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?R̂ !5UK3, All India Boalnar on 0araqn̂ p Problana, 
dan Galhl, Cnniwar Saa-wlatlan of India, 1951, 
Taohntoal Saaslon 5a, 4.



57* tfiwituffwirr, 0*S# CSBSffSS STAJEtt!© km JMWTTIir*. Raadlnga
1b M*rt»tlnf{, EagUvood v llffa , Prantlo* Hall* 
Ina., 1957, 7», n .

55* 7VTMB, L. 8, SflWTJSM m w n  ?8?*SS|A8tS0| P3RWWSBW $JIC®
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APraKDix n
OALXLATIOH OF JHI &4&AHX ARfc OOJITXIfO&VJX 308FFI3I3NT 
FDA THB RJLATIORSRIP nSM&SBt Iff JIM* AKD 300*3* OF PUft-

J R A 3 3 I  F O H  9 * 0 3 1 * 1 * 6

no* Xntaas R ato* o f  fx eU is i purchasing frca
Bcmft Oo-opsrc- 

t irc  Stars
fartlsular
Rstail
3 tors

Str—t
Vbndor

to partioular 
shop

1. 100 to 
300 3

(10.05)
13

(13.13)
0

(3.03)
7

(1.83)
•31

8. 300 to 
600

u
(33. SX)

51
(33.99)

1
(4.83)

1
(3.84)

64

a* 600 to 
1000

36
(13.78)

18
(80.38) (M) 1

(3.34)
39

4. 1000 mart 
ate**

13
< *.«>

a
(8.32) (1.03) (olod) 18

53 79 10 9 150

Sot#i- Ths auabtr outside ths brctfcsts i t  fo*(fr»qu»nsy obasrrcd) 
Tht nunbar in braoksts is  ft  K f  roquenoy expected).
Obtains* tagri Itot total x Jblusn tota l.

OfWQd total
fa -  f t  (to  -  to )a
to* 1 ft
7.93 5.778

11.31 7.503
13.98 10.83
7.33 9.53

to . 8
4.18 1.06

17.71 9.48
3.88 3.38
3.38 0.34

//



Boa BO. 3
6.94 83.38
3.36 8.49
2.6 3.50
1.06 1.05

Boa Ho* 4
5.14 14.8
3.34 8.10
1.34 0.77
0.96 0.96

96.480
8 8

X  • /  (fo  -  fa  >
N f#

X ^ «r 99*130

€
/ Z I

» * > r

i  «  /  98.4ao
150 ♦ 95.430 • 0.6334

Tha valua o f  /  s o t  fro a  tha data la  a ig n lflo a n t

a t 1  £ la v o l fo r  9 dagreaa o f  fra ad *s.



APP8SDU III

JAL3DLATI3N OF JHI SqtJAfU AND Jl&TINvWflOY OOarFIOISNT 
FOR TH£ R3UYZ0N8HZP BaTrf&SN HODS Of PAZM8NT AND FR8-

ÔiDfOZl FOR 330 OS 31 iSS

Fraquanoy Gash ira d lt

ifeakly onoe (14) 11 3 14
(9,18?) (7*839)

ifeakly tvloa (11) 10 1 11
(4*840) (6*190)

Monthly on o* (79) 39 90 79
(33*00 ) (43*01)

Monthly tvlo*(42) 18 ,  *> 49
(13.43) (83*93)

Zaarly onoa (8) 8 8
(3*530) (4*430)

TOTAL 98 84 i f  o

Not*t- Tha nussbar outaIda tha braokats la  foCfraquanoy ob-
a*nr#d).

tb* maabar in braakata la fa(fr*quanoy axpaated)*

Obtalnad by * *** *  Joluan total
Grand total

to  • fa 

Rmr Ba. 1
(to  -

4*843 3*703
% 190 9*900
8*000 1*033
3.48 8*373
4*480 9*703



APPSMDtt I t

JALOJLATION 0P m i  NUARS AID ^RTIHQ^MJK OOSFFIJiarT 
m  THX RELATIONSHIP BST4K21I IN JONS AND NODS OF PAS- 

KiifTt OMoosaigs

No. Irsom Ranft Jaah S n dit

1* 100 to 300 16
(14.08)

16
(17.92)

32

2. 300 to 600 83
(93.16)

41
(35.84)

64

3. 600 t© 1000 17
(16.72)

21
(21.28)

38

4. 1000 and abowa 10
( 7.04)

6
( 8.95)

16

Total 66 84 ISO

Notai- Ttaa nuab*r outalda th» braokata la folfraquanay obaarvad) • 
Tha nuabir laalda the braokat la fa ( fraquanay a p « 9t«d)«

.  v— Mb* tota l x fo lio s  total 
Oraad total

f © -  fa

Row Mo* 1 
1*02 
5*16 
0.28
3.96

Mow so. a 
i.oa
5.16
o.as
2.96

(fo  -  M 2
~ n —

0.261
0,945
0.0046
1.238

0.0057
0.7429
0.0096
0 .9T »
4.3736



«  4.3786

9

/?

/  4.3736
/  130 ♦ 4.3736 0.1686

The value a f the y ? to t  froa  the date le  not e lg n lfl*  
eant at 6 % le ra l fa r  3 degree* o f  freedaa.



APPNRDIX 7

CALCULATION OP THX CHI Ŝ UAKi AND CONTI NOiSNCX C0- IFFI&iCtrr FOR THS mATIONSHlP Bifrf&W INC0K3 AND HOD I OF PATUNTi TSKTIL&S

HO. Inooae range Cash Credit

1* 100 to 300 5(11.76) 16(9.34) 21

a. 300 to 300 ao(33) 30(33) SO

3. 000 to 1000 30(2 1 .2 8 ) 8(16.73) 38

4. 1000 and above 15( 3.06) 1( 7.04) 16

Total 70 55 125

tioUl* The number outside the braokets it fo(frequency observed). 
The number Inside the braakets la fe( frê uenop expected).
Obtained ty » Hoe total a Colisa* total

Orand total
10 • ft L£-te2.a.
Row No. 1
6.76 3.876
8 8.285
8.73 3.573
6.04 4.071

Row No. 8
3.73 4.944
8 2.900
8.73 4.3:3
6.04 5.182

31.398



/ • -(■to -  t » ) 2
< fa

y* * 31.398

a m -  / _  a .3 9 8  
✓  n ♦ V  ISO* 31.398 0.4480

fha ra il*  o f  tht Z3 

Bit X i  la ra l fo r  3 dagraaa
got from tho data la  algulfleant 

o f  fraadoa.



APPWDIX 71

jaljulatiow  of jh i m ja b *  and jurrxNc&ajx x -
&F?XJXMST FOB tm  RSLATIQSaHIP UiStW&i ISXKX 
AND m m  OF PAXH&iTi HOUSEHOLD &iVXPH£ltT.

So. Inooao rani* Oath Oradlt

1. 100 to 300 14
(13.08)

2
(3.31)

10

8. 300 to 300 30
(38.77)

18
(10.14)

49

3. 000 to 1000 as
(89.34)

4
O’.* .)

37

4 . 1000 and abova 15
(11.89) Olo )

18

fata l 92 24 110

Notai The nun bar out a id a tha braokat is  fb( fraqaanoy abaarrad).
tha nun bar Inalda tha braakat la fa( f  raquanoy axpeatad).

Obtalnad bgr Boa total X Solus® total 
Orand total

to -  fa

Sow No* 1 
1*98 
3.77 
9.65 
3.10

Bov No. 8 
1.38 

17.80 
3.05 
3.0

(fo  -  fa )2 
?a------

0.137
1.994
0.454
0.104

0.333
31.47
1.741
3.0

39.413



Cl •

% $

.  /  39.413 . 0>S033 
y 116 ♦ 39,413

Tho vain* o f y ?  fo t fvoa tha data la algnlfloaat at % %
laval fo r  3 dograoa o f  fraadoa.



APTKNDIX fit
CALJULATXOH Of JHI Ŝ UAU AHD JOHTIJfG&NJX SOjmOIfirr 
FOR THS R2LATI0NSHB BCtrfASS SDUJATIO* AND MAlJfTSNARJS

OF AOOODKtS - FOOD ZTAO
1

Bo. Mduoatlonal quail* Maintain Do not maintain
floatlon aooeunts aooeunts

1. Illitera te 4 36 30
(12) (18)

??• Slementary Sahool 1 10 11
(4 .4) (8 .6 )

3. Middle Sohool 7 30 37
(14.8) (22.2)

4. High Sohool 24 16 40
ua> (24)

5. College 34 8 32
(13.8) (19.2)

tota l 80 20 190

tfotei* The muster outside the braaksts is fbCfrequenoy observed)
the nunter Inside the breokets Is fe( frequency expeoted).

Obtained bjr * total x joluan total 
Grand total

to -  f  e i f t  -  fa )?
fe

Rmr Mo. 1
8 9.33
3.4 2.63
7.8 4.11
8 4

11.8 8.08
Mow Mo. 3
8 3.02
3.4 1.79
7.8 2.74
8 3.66

11.2 8.533
42.753



/ ( fo• .

/* • 42*753

a
r ~

• /  —./  n t  y s 42*753
/  150 ♦ 42*753

The T\lu« o f  tho /** got trou  tho data la »i?nifl<iant 
•t 1 % lo m l fo r  4 dogmas o f  fmodoa*

470©
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MiC'l i l l  op tion
Maintain
ooooanta

o  s e t  
n e in t i n  
fiootunts

X. H U t r - t o 4 ho
^i,u.Uy

oO

2. i4 t» (n te ry  ooh oe l » ,
vb.uo)

iJL

8# i iu d ie  Softool i'J
(13 .90 )

18
*17.01)

b?

4 . *.ija  oa b oo i oO
( l l . b )

10
i ia .4 )

40

6 . C ollege t<6
a ? . 28 )

6 „ 
l i ' .72 )

o f

81 69 160

The br oket# ii» £*o cboerved)
The nuaWr ineiue bruokut io fe  ^Tr^utnoy expected)
, 4 XfcVr,, vL,„i„ X. 1,obtained by -  «r- n& utfri

jfro -  * e •**< O' 1

hPfaJ 4JL»X fe

l£ «2 0.18
o . . 4 2 .64

0.048
8 .4 b.U i
8 .7 2 4.40o

oO*» h o .2

l.V.if 10.78
**. ^4 o . jo7

.9 C.05
8 .4 * o .8 o
8.72 5.17

42.406
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&

liO. X»ua06ti&B&l tfcrvintninli
*»coo *nt»

Do not * into in
ErtCOUfit

i . 1 i l l i c i t  to 14 %
(1 8 .8 )

16
i U .6 )

m

2* kloaonttiry hoboed 5
( o .8 ) 1 4 .1 )

u

«»• k i d i e  ^ohcoi 17 X 
(2 6 . 18)

EG , 
( lb .B lJ

8?

4 , Digh ti<&cOi &
(26 .0 4 )

8
U 4.K>)

40

5. vOll<3gO 26
la o .o s )

6
( l x .94 )

6ft

T ota l 94 r r" in 56 is o

Koto: Tho nusber ca to ia o the brackets it» to  (frcQ^noy
oboerrod)

i'ho nucitx r inai.a fch« broo&eto it* i'c (fr«vienc»y
expected).

J?« tatol x o; I'jan tot id
L btr.iaeiU by - grrinti to t< i

s
i^ r -X S i.10

Jf© -  f®

±4k*iO-l©
*.8 *.£6
A.a • 476
b.it> ..604
6.94 1 .9 a

• g if v ’
»eT >  — ' 5.95 1.765

P*^ ;-, ^ . . . : -ti.fr
4.8 E.Q57
i.. y .860 ̂• 6.19 . 2.774
0.96 w.d6
6.94 £.955

" lil iS T *
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t X/i U r a l  .or 4 c; ;>  a oa.
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So,
-6* 

of th© 
.lo©* m kcr

i&intoinf.ooc.nt© jo not
ailat'inooo-r.unts

i . no -  ss 1C
(4.8)

8 , 
(7.2)

IS

s. 5̂ -  JO
118.4) III.,)

46

o. 2 0 -3 8
(23.2)

43
U .Q )

S@

4. as -  40 2 , 
U a.«

as
(20.4)

To tel SO ’  " 11 SO ’ iso 1
m ~mm mh»»» »©©<■ m m mmmmmmmmmmmmmrnmmmmm̂ rn

S&te* Th» number outaid* the b r  o ie t fa (frc^jenojr observed) 
the nunber inai © % he. brraket is  f »  ( rrequoncv

oxpeoted)

vbtn iosd  by

f  C -  ^2 U q j l S a.)
to

5.E 4.475
i9 .6
ia .£

*i0.630
7 .5 U

11 .6 9.897

5 .2 0.756
iv .6 io  *9^0
i j . b 5.007
U . 6 6.593 

*  9 t #OS4
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So •

eeni»»<» •• «•«».» «»
-ge 

o f the 
lione ikiier

Maintain 
a sec ante

■> >* «• «««#*  «(..««> «**»** «* 
vo not 
«n into in 
aoectitfe

1. <uQ "" SS a
16.04) V6.9£)

u

1. m  -  ao ,40 , 
1&4.84)

, 6
t a .i6 j

46

u . «j0 * oS
(oi.oO)

od  ̂
i06.66j

50

4. 0 5 - 4 0
ana oo tc

io
(18.38)

£4 , 
*16.64)

04

Totrl
4e ̂  Bêe usee 444 ok 4

SI
................................................

180

Uotei The n jabt r outaia® brr,ckvta in fo l frequency observed) 
the nuebjr inside buckets is  fe  ^frequency expected)

vbt&ixiec by 
fo -  fe  
»*>*! :«o.l

U.*&
8.J6

15.15
i-* • vlt»
8.U>

«<& JfrW J, .» ALiann fotoiUr r.d tetri2
(io  -  fe )

0.950
9 .;:S
4.00U
u.806

0.
iO.850
4.604
4.460

44.924

1



* * 4- . . .  .

. / ^  f/s/

/ ■i*3ij -T *i
_ r ,',l  ̂V » ieJs#'

i-fc V * .. . v .<.. *  . 1  ,'i’ n w  . t  it. .,i,*( l i ’i  ■ :;t
ti JUj-' 1 '̂■ >* -- /A"  ̂ «.**.'■{ ̂ 1't. *.-i* Ct £1*



tt& JtJ: -tilA
CAl.CU UAT ION Or CHI pgaA &£__

J O fE T T n i:I« r p •rJi. = 3 :
Ae*- T r *-Tty' ‘>v*<..“>

W—-i—twJk

Ko. o f the mistii in 
.htt«*r kcr mmwt&

iX> not 
saint* in 
*coanta

i . 20 * 26 i£
( 7 . m ) *4.480}

12

r_:«e« 25 -  00 44
iaa.ee)

£ , 
ti?-AUJ

46

0* oQ * 06 SflLSD , 
VUs.04)

oE
ik.lob}

86

4 . o5 » 40 IE
{ iil.jO y

as
U2.70)

u

.ot 1 34 86 150

Sotes the cufcbcr L.uWid© brocket in  f© ifre*utfcc> bacrred) 
the auaber inalde brr cket ia fe viro^uana expected}

obtained by
fo * fe
jak̂ u.̂ i-fcA

4.482 
it> .m  
xO *a4 

:^00
/LitJk >*0 m (j

4.480
xti.JLo
iO*U)

: . oq

V..1 -.X A A. k»w»&ur̂ .iisi total
Z

ufe^x-ia;
i  V

j  •  u? *i
?.99a

.y4A
4.061

,4ii0
A*>.‘ 1
4.y08
o.81a

4» « * « v » e e a e i

42.078
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q u a i f i e n t io a
HMKft

problems
*JQ n o t 

hove
p r o b i t y

i f C ollege 31
(£$•£3)

1
d . 7 )

32

K High a jh co l
lo6.& 4) U .4 6 )

40

3* Eiadie aoh ool *5
(3 3 .7 9 )

£
(3 .8 )

37

4* blenentsry
3ah00l

6
(10*05) ( .9 8 )

U

5 . i l l i t e r a t e £4
U 7 .4 ) (£ .6 )

m

T b te l im ..........IT Iso

Uotmt The nunb r  in a ia e  braakeia is  to  d req u t n^y
observed;

Tht nunber in braokcts i s  fe  (fre^ueaay
eipeotea)

obtained by -  Crranu t* t i l
2

fo  -  i • (To • fe*
~ T S —

OOL «-Q«4
1 .77 . aO?
£ .4 6 0.165
i . £ l •043
* .0 5 *41do
o .4 • 4£l&

i . 7 1.07
* .4 6 1.75
i . £ .4 5 a
£ .0 6 4 .4 c5
o« 4 4.446
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