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I. INTRODOITION

The home has always desn the sentre of family living,
and the hmemsker, its manazer. She "unatiosns ag a
decision maker, direstor, teazher, ensrgiser, avaluator,
gr-ordinator, vorker and sonsumer-huyer. Alded W the
other asembers of the family she perfir:s the mmberus
tasks hara nisusly in a happy family, The Momomaker's
aanagerial responsidMlities ave shiefly, detemining
the goals for the family and tha manarenent of family
resourses, time, momney and materianl gands, towards the
ashievement of the gnala set, Money Le ono af the most
important resourses 2¢ the family and the quality of its
spsnding 1z influenge” $o a zZreat extent by the family's
purshasing habits; Sinse the homemaker assuwes a majory
share of the msp nsidlity in planning the family's
sperviing, 1% 43 she who in the last analysis decldes the
purchasing ha®its 5f the family and mwlcs its standaprd
»f living. 7Thiz key pasitisn of the hwmmmaker as the
direator of tha fanily ressurses had heen asknowledged
from tines inmemorial, In Valluvnrss asnoept,

“3he is the ga34 helpmate who possesseth svery wifely

virtue and SPENDTH NOT AROVE WSR HUSBAND'S MEARS®,

The role of the hommakey as a Duyer is important
sinje her puvsh:ses will detsrmine the quality of the
familyts sonsumption, depending osn her ability ¢to ehoose



the right types of zooda. Unlike in the olden days,

vhan the homemakers prafuted all that they nee‘ed, today's
homsmnkers, esspeslslly those living in ths urdan areas,

have to by almost 211 ths artiales ram the market, bezause
af the deave-ss in hausshnld pro‘natien, eduatinsn, gainful
employmant 2 womon sutside their homes, disintegration

of the joint frmily sy tem, and inarease in the stand s
of 1iving. Therefrre ths madern homemnker 12 in nead of
the nesassary skills and knowledme €2 buy wisely, to

derive maximum satisfasztion from her purshases,

Amburgey and Joles ( 1&'3&)8 have stated, *"Pressnt day
intsrest {n the pradblams of asnsumers leads us &3 sonsider
thair diffisultias as buyers,” Thair pmbdleons are many
due ts the aamplexity of their wants, inorease in the
variety of goods prodused, leak of knowledge about the
sommoditiss, how ts test them 3> as %> snable tham ¢
purshese standard quality goods, inerease in the prize
lavels; and the standaw! of living and lask of strrage
fagilities in the hea, 75 help women to be better tuyers,
wo neod ts knov thelr present btuying hadits, In H>rder to
help wvimen ¢t be, wise bhuyers studies were 3sndustsd, y
Jannett and Williamson (19373, They stressed that n
study of the buying praatises follswed by the homamakers
will hslp in loaating their prablems and develapinz thely
skills in buyini. Similap views have “een expressed by
Ryusers (1!‘&)‘ an! many sthers. Oood end Santes (10’5435
sayy, "Ine may hrve goals €3 whish he aspires; to make
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plans for reashing these goals, he must fin? out what
ths present aituatisn s, in sw’er to knov vhere 5 begin,
A survey of the prosant sanditions 18 an essential guide
ts one's thinking, whethsr in av:luating the sourse he
12 now following, or in eabarking on & nevw vonture,”

In the present day ea2nnoruy, the purshasing power of
fanily inoome is limite’, due to the inerense’ st-ndards
of 1living and tha rise in prise levels, 1In this ontext
vise purhasing, offers a solution towards insreasing the
familyts real inamme, wvhish is the flow of zoods and
sarvises avalladle for any given perisd of time, Wise
huying implies 2 dagis understanding of the family's
needs agasriing to the market sonditinns and buying only
the sssentials at the lrvest price. All thesse necessitate
edusating the consumer uyer in gr>d buymanship, For
that purpove asuprehensive studies >f the presont day
homsmaker's purshasing hadits in reoquired, This study
was tharsfore undertaken to find sut the purchasing habits
of a salested group of homemaskers in Joiwbrtore Jity,
vith regard to food, textiles an® house-hsld equipmant,
Azdovéing to Xatahum (mﬂ;)“ *"'he need for infoma’iwm
on how to Buy well, ammss out over and sver again in
questions about house=hsld equipments, foo? purchrses,
textiles, and many other items,” Thegs awe the homemakars
responsidiiity., Information on how, vhere an when the
hyzemnkers buy the goods, the varisus faators whish
influence the purzhase of thess 33modities, and the
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probdless enonunteared by then vhile making the purchases
s ths odbjeative of this stu'y., It &is hoped that ths
findingg revenle’ by thig investig-ti-n will help the

homomskers to find some sslutinns to their purmhasing
problems ant enable thee to get theiy rupess worth of
- aoumrdLtie ae '

Inforn tin on smush gtudise &8s not availadle in
Indir, A bdeginning aprears %5 have bdeen made to help
homenmakers apprezints theip role as sone:mer buyers.

N R



ITI. REVIZW OF LITRRATURR

Sinsas this study fe of the purghasing habits of
homemakers the reviev of litarature insludes -

A. Purshasing hadits and asnsumption pattarns,

B. The Joasuzmer-Tuyer,

3¢ Impymtanse »f wise purshaging for wise 2 nsusptinn,

Do The homenmeker 2 a Jonsuner Bayer,

8. Pagtors affeirting Jonsumer purshase,

Fs Markets, retalling Service and the Jonsuwer,

3. Jonsumer Protestisn ant edunsatiom,

He “onsumer lredit,

I. Steps in Purshasing.

A. Zurshaging Mabits  And Zonemption Patterns-

[1}

Adinapaysnan (1990)7 defines hadit as a learned
agtivity that has besome almost sntonatis,” Arsording
to Bigelow (1933)8 "Hamte 1s a deviss for e nimtsing
the energy reguired in making Fmequently repheated decisions
oy shaiges,® Habitz may he good, bad or indifferent,
Radits onde sultiv:ted Netome part of an individual,

Like 211 g9o¢ habhits, 20od purshasing habite, when
saquired and prastised, plras the homemalker in an advane
tageous positinn as manager in her home, JGordon (1953)'
defines purzhasing or buying as "asquiring goods or
saervices by paying a prioe far them”. Reid { 1039)10 says
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that, "huying ¢to bde effisiant wust bs haged on a thorough
knoviedge of the needs af thoss, for vhom the gHods are
purshased and a thorough knowwledge »f qualities and prices
of goods in the market an® their melations %o use.,"
Purshasing is nesassary for ths satisfastion »f humnn
wants, The rational way of purshasing is, yinz and
aonsuning thiase things. vhich give setisfaation, and
dissarding those whish 45 not, This rational way of
rurshasing if oultivated, leads ¢5 wise and intellizent
purrhasing habits, vhish would be an asset to any homemakesr,
Wise buying habits are ashiave: when our needs ars 9ard.
fully and oonseiously studied, and fulfilled in relation
to the goods and resaurzes availabdle,

Purghasers or duyers are thise psople who asmire
go>ds or serviges by pryins a price for them, Monamars
(1953)}} says, "Ths funation ~f purehasing s to tuy the
bast quality of mershandise at the 1xest prise.”
0'arien (1961)32 opines that the partioular responsidility
of today's sonsumer is to vurshase goods and he -ust
purshase gosds in srdsr that the esonomy keens going,

Markat seleastiosn whioh desides the pattern »f
sonsumption insludes desision making by the purshnsars
suoh a8t whare, when, and how to buy. Thess deolsions
vhen onse sarefully thought through and taken ean Y
safely repexted avery time a similar Aeaisisn {s noeded,
Jareful and intelligen® decision: must bs made in the
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first instanse 1tself, wWyand (173713 points out, "Ime
of the outstandin: sharmateristics of aholoe is its domia
nation by hadit, madern life would he impoasible rthervwise,®
There is no more miserzdle humsn being than ome in vhom
nothing s habitusl tut indesisfon. Xelley (19%3)14 g4
3f tha opinisn that %gaood habits promste intelligent
sonsumption, but had hahits retard 1t," The purehasing
deoisions, thsat a suzsessful homem ker Sakes, and the
rem:lts she sshievas, re wvarth studying, b those vho
desire t> bs wise tuyers,

3904 purithasing habits are dynemis, If purshasing
habits are statia, inspite af shanges in the -ther spheres,
1t vill be detrimental to the gdnsumer, Wyand (103713
aites an sxample for suagh n state of affnirs in Ireland
in tha 1830's when people praferred to starve rather than
m2¢ify their food habits during the potats fanmine.

B Tha _Zonmmer Wyer:

Wyand (1937)13 states "The important rsle of the
eonmme? buyor is not disputed tut, the identifiaation
2f the somsurer is rather a 4177ioult task, The 2MBNO T,
to tha shop-kesper 12 mme vhn tuys from him, %o the
Jovornmsnt offi0ial the gensussy and the publis are
synonymous, t5 the statistislan he i3 the one why destroys
utility in the ast of sonsumption, T the esnomist
hwaever, a &onmr is any person who destroys utility 4n
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“the airest satisfration of human wanta,” 1In this sense

every one is a ao;xmor.

Sonsumer as defined YWy Joles (lm)l"- is & "user of
godds”, Today vhen ve talk »f ths sonsuver, it insludes
the eonsumer as a spander of money for the purpsse of
satiafying wants, It 13 tho s2onwmmer who determines, vhat
should be purshasad, how mach shmilé be purshased, the
plage »f purshnse, and the manner of purghase. In *he
tPditional sconomio thesry the ronsuner was 3msidered
to s a rational deirlsion nmaker, Just as Wsinens firms
sperate to maximise prafits, individuals s1sd operate to
naxinise satisfastions, 9'Arien (1961)1?' says that due
to the influense o7 Keynesisn ezommie theory, the sonsumer
was aanseived as a spender of money, for satisfying his
wants, Henoe all peopls as sonsumers, spend woney o
my s>sething or other frou the =market fap satifying
their needs and wants, In othar words they are btuyers,

oles (1933)” eonsiders thnt the probdle~ af spending
or amverting money ints gnods is “alosely related to the
prodlem of utilising goods, it seems logleal %0 inoluce
spending in tha anoept of esnsumption and to agoept the

gonsuner as spender of momey as well as user of gnde,”

The juestisn "why do paople buyy gan de ansvered
in many ways. The somman answer to this questisn will
be "to satisfy thelr needs or vants.” The need may be
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physiosnl, biologisal, assthetis, eduiational oF nsycho=
logioal, Batisfastion >f the need is the prime mitive
for purshise. ¥elley (1953)“ opines "tho satisfnetion
of uman wants &s the #oal »f al)l esmomia effsrt, the
strateglis positinn of wants is sasy %0 @stadblish,® The
gxmodities used for the satisfartisn af husn wvante nay
bo 9lassified into nezamsaries, goafsrrts and luxuries,

The nelessaries are those an-mrditiss vhiash are absslutely
essantial £or nommal living, Whether they are small op
great, they must be satisfied, Jonfarts refer to sush

g mnadities and servises, vhish a persm would like to
3nsume, whish would add So his effisienoy, and make him
simfortadle, Luxuries are thowe whish are not very nesassary
ard whigh 2an bo dispensed with, without sny hariihip,
Neasssaries, somforts and luxuriss vhish an individual

is aszustomed to, nke up his standard of living,

Standard of 1iving of an individual 1s defined YNy Jrsss
and Crandall (1954)16 as ®"2onsisting of his mental plature
of the sommodities, sarvizes, nn* satisfasti-n, vhish e
gonsicers so essertial that, he will struggle to get them,
or 1f urable o attain them, ho will feel &isimmfort.®

C. Impartanas 0 ‘dae Piurahasing For Wise Qonesmotians
Tho family requlrements need ton be asseszed propsrly,
purshases ande and sonsumptisn sontrolled effisiently,

and intelligently, 1f the homomake® wants to maximise
satisfastion in her home, Wise jonsumptisn is possidle
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only wvhen thare $s & wise pumhnse; Therefore the basio
rejuiren:nt for improving the standard of living at a
speaified 1nr0me level is wise purshasing,

3inse profustion derends upon onmmption, wise
gonsumpion s an ahsolute nezeasity forr a stadle e nnmy,
Wise 27nmmption is based upon wise purshasing, Wise
purchasing,is getting gonds in the best vay with least
money and effort, Miller (196")1, sdvises the oon-umers
fromember that your influencs is far reaching,farther
than the purshrses you usks eash time you visit the
Erooery 8toPe..sse If oongumsr direation is to be
sugsessful 1t requives ths sonmmers beins informed,¥
Theref->re it is tha duty of every homemaker to shyp wisely,
80 a8 $5 help Sreate Metter and more ghods for ths future,

D. The Jomemaker ss A _Sonwmer Bavers

In olden days, vhen vomen vere nat employed outside
the hows, the tulk of the family purchases vere made lty
men, MHwvever, today the larger part of family purahases
s h as food, 3lothing and e uipment are made by women,
Maynard et al (1932)28 say- "the mamufasturer and merahant
of today must realise the importance of the woman purchaser
an® her far reashing influense in tha seleatisn of goods
and eervices, Mefghandise must appeal to women, publisity
mist be addpted €o their motivation, and the places of
sale and the adrwpanying servises ms8 b adjuzted to theipy
neads, vhims and fansies,”
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Ths homan:ker shoulders the major responsibility
in planning and exesuiing tho family sonsumption, ‘s
A sonmumer, sho plans her requiremants, In the market, she
i3 at the gantro o her sonmmor bduyer funstion, In
marketins she must deside whether to spend more time and
save mIney, OF spen' mors monsy and save time and enerey.
Therefore the asquisition of knowledge »f quality, zmdes
and standards 13 &8 rart of har respmnsihility as an inte-
1ligent oonsuser Buyer. The homsmaker boing the most
impsrtant sonsumer buyer, is the osne who is responsdile
far deolding the family's pattern of Wying and asnaming,

In the days prior to the industrial rewdlution
the prodlem of ohniase of goods was not as important as 1t
is today, sinse the F70ds prodused at home were asnsumed
there. 3inse than along with the a’vantage of getting
vhat she wanted from the markst, she vas alsn pngo’ with
the problea of shaosing from a wvide wariety of goods,.
Perduaers vied with sne annther ¢5 satah the sonsumers
syesy; whish zade gholses more jomplex, The limSntinn of
the family inroms made the prodlem even more 41ffisult,
sinee ths homemaker had £ ghnase the best fra a very
wide rnnge of gooda without having partisulars of all
the gosods on the market,

Aseopding to Miller (1042)27 the sonsumps todey
have ghanged t> some extent " "uvhat thay were previously.
Today's consums? has move mney £o spendt, is living longew,
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marrying earlier, and is enjoying more leisuve, is better
sdusnted and as a result 57 the safentifio developments
hor knovledgze has expande’ mote widely than the s aumer
of earlier daya,

eid (1934)19 13 of the opinion that the fipst

quastisn the homemaker needs t»s consider 1g vhethsr “to
zale a good ar Muy it whether £o use family labour to
parform a servias or pay for 1t nut of the monoy inasome."
31 gelow (195@)3 points sut a family omn "sontrl to a
groat extent the real inssue whiah 1is aveiladle for the
use »>f its membars, By aare in buyinz,it is psssidle to
get from a given money insoqe 10 to 230 pergent more in
the way of 20048 for daily use,®

180 buying at eash step for eash an' evary gommo-
21ty insreases the standard of living. Xelley (1n83)14
streases, "Sffeative buying is the moat direst way bWy
vhish the average family oan raise its standand 5¢ living,®
2ven people with ample spending power may fall ghovt of
satisfastory living besause of thelr ignyranss or lack of
understnndinz of wise purshasing, pla~ning, dying and
sonsminz, The homemaker with good pursh-sing habits san
insulente in her children sush habdits “yom their ahilAhnoed,
85 that thay will besone better homsmakers in the future,
Bigelow (1933)% says that the family today 1s dependent upon
the industry and spesialised farmy €5 a very great extent,
Rwever, tha final preparation and utilisation of the gonds
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take plaoe in the home with ths homemnker making the
astunl distribution amsnz 2he various members,

In the purshasing for the family requirsments the
homesaker has more respmsihilities than any othap membor
of the family, Tho probdlem fraed dy her while purshasing
ave when, where, and hov to tay. Joles (1032)°C gtates
that "the howmenalkor must assume the duties of sonsunmer
yer, g3 to the market; seak sut and btuy the soumix'ities
and ssrvices desirsd,"

Purshasing makes manv demanSs on *he time, anergy,
and intelliganze »f tha homennker, Therefors mush of the
family's satisfaotion depends nn her adilities and knowledge,
Jartain traits ars attributed to vomen ss éspeaially suitazdle
far ths purohase of zoods, yand ( 1937)“ glaing that
"Jomon are more sarveful as buyers thsn men, shop around
more and are harder € please,® oles (maa)"s mentiong
that wvomen are said to de more pationt as uvers than men,
are more willing to spend time in shopping, and t'wmrefore
got more for their momey than male purshasers,

A study made at the Univerasity »f Migsouri by
Asburzey an? Joles (1934)2 planmed to throv light on the
familiarity of homemakers with advertising, brands, labels
and their use of thess devises in purshasing foods, on
490 honsmakers showed that: In thres fourth of the familiss,
the homaomaker bought or helped %o buy the staple zrooearies
and fresh fruits and vegetadles; In tws thiwnds of the
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families mest was Bmght by the homsmakers and in half
ths mmber of the fanilies, milk was bought Wy the hme-
oaker. In additfon, sixty persent sald they gave direation
for purchases made by asther manbers of the house-hold,
Another study wms made at Jilmington with hame osonomios
pupils and axmrereial eduvaniion slanses 5? f!nmtt(IM)ﬁ
to find sut who Mys Camily croseries, They wer asked
£ keep resords at home af the visits made during fmvr
sonsesutive wesks, %o grosery stores by the different
membars of the fMmily, and ths tatal wvalue sf their rarshases,
A summary of the reasnds g41leated indisated m?e the
wvoman made 50,8 parcent of the total purchases, &m nan
10,4 perzet, nen And women togathsr 0,5 persant, wﬂ
ahildron from 15 to 13 yesrs 27 nge 7.8 perosnt, nnd
belov 13 years o€ ags 12,8 psrrant, Twventy families made
their purshase thrwgh telerhine far whish tha values
wers not noted, Another study nade dy Matheny, and
Jo-workors (1902)°7 revealod that in two thirds »7 the
farmilies, the homemakers pur-hased tha food, Ths busband
and wifs tozather shopped in twenty four psroent of the
faniltes, and husband shopped in seven psrient, Three
pertent £ the familios had somo sthar arrangerent sush
as, groseries being ordamed by telaphone to v delivared
at home or a house keaper ¥ Mlative purehasing the fsod,
Yot snothar study aondusted br Young and go=workers(1084)73
alao shwed the important part played by the homanaker in
purshasing for the home, The study revealed that in
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approximately two thimas of the howes, thse hosamakey 414
the shopping, in 17 paroent > ths homess the homsmakers
vere asanapanied by thelr husdands, in nine perasont of
the homes, the hushand 414 the shapping and in less than
tan persent of the homes, misiellanesus arrancemants

vare nade,

Our welfare as individuals and as familisa, li not
only affested Wy the amynt of money we have tut nlso by
ths way wve spend that monoy, The promess of gonvarting
money 1ings gnoods 1s of very great importance to the present
day family. wWaite (1923)™ gays "House-hold purohasing
falls largely upon the house-wife who has many Hther
gomplex pridlens and duties with vhish to share her Cime,*
K aimilar opinion 1s voioad Y Maynard ot al (193?)18 whon
thay say "It {2 generally reingnised that the women oxert
& pmfound influense in ths purshase ¢ =ugh mershandise
even thhrugh the astuzal uyring may b doimne Y men,® She
decides the standard of living of the fanmily vhish is of
vital importunce. Fer spending rattem is impsrtant ¢ the
outeide eranomy alsy sinte 1% helps t9 deside the dirertion
of produotion to a zreat extent, Theraf-ro in he interests
of the family and the Natisn, she has t0 purdhase intelli-
gently amd well,

8. Paotoms Affeoting Jonsumer Purshamss

Reid (1938)10 states that, being in a position to
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ehoose goods and rommodities, is indigative of a demo-~
aratis set up for the sonsunmer, However 1f the sonsumer
dses not have the very basis for making a wise ahsies,
beamise > his lask of knowledge of the market and the
goods tharein, this sg-nomia demoorasy will ba liks leading
s gagged horse to the water Sronugh,.

Andraws (1915)25 vhtle mentioning hov to moke “he
howsmakors purshases 27festivéd saves that 1t depends on
mom affisient produrtion, impmved teanaportation and
market legislation,

If the sonsumer is %5 chnose wisely and effsotively,
he shoul? have the bazkground infommation adout the ndie.
tions previiling in the market, espesially the mtall
markst, Nystroa (19%9)“ points sut that when the ammsumor's
knosledze as to ahoise and availadle goods to sult any
partisular vant is somplete, he gets utmost valuéo far eash
dollar expended,

Troelstrup (mem” talking of motivational researsh
deing sdusted in the U,8.A. to study the 'vhy! bshine
aongsumer purchnges says, ®3inse the retailer aims Ss sell
you goods and servigses, it is largely up ¢» yau to loam
how to plan and buy ss pationally as possidle,® The
gonsunser ghould know vhat motivetes him to make & puryhase,
He 9an then undaerstan the sellers appriash,

-

Nystrom (1939)9", d41squsses the faators vhish affest
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sholge undzr the heads'subjeativet and ‘objective’
amditisna. Wyand (ma'n"’, olassificd the fators
affaoting choioe under two main ontagorian
(1) Imsediate detorminafs(”) NMemote determin-nts.

Tnder immediate determinants he saysz sense pergepts and
psyshic Tastars influange ahoige, Sense parients are *he
menns by whish wa become avars of the rature »f reelity
whish are influsnged throurch fams, aolour, taste, or'-.;m?.

zh and zourd, Psyahia fastors resul? from the individuals
impression based upon ideas, They are dete mine’ d» mamory,
Inazination snd asengiatim. "he remnts dets—miinnts are
again glassified under individual and group, physisal,
eanonis andt institutionnl determinints, The mmote
deteminnnts under inividual and zroup determinwnis fall
undee personcl fastors, sex differemes, waoial inTluenaes,
habit and cus’em.' They physisal detsrminants are the
physislagieal restristions; bilolagisal faatsrs, slinatia
influences and geozraphizal faators, Izonomio deaterminants
ars imnme, prises, businsss aysle, sannomis order, status
of tsalmology, Stwinspartation, the a-rket set up and sommers
eial manipulation, Under institutismal determinants,
dyand mentions the influante of priwvite agenaies, govern-
mental asutharitias and sonsumer oO~aoperatives,

It is seen that the 1mmediate determinants are the
sharagterigtiss, that objests nre thought ¢35 passess, They
are the rav naterisls on vhish the value judgmonts of the
romote determinants rest,



18

The methods used by produssrs and matzailars to
win gustomers are varied, All pumshasers are influended
by soma sales promation teahniques, Gnodyesr and .
Klohr (1036)38 define salas pramotion as, "The methsd
used Wy manufacturars, patkers, dlstributors and retailers
t5 tell s large muzher of pesopla about their produsts,”
Asha Deshmkh (1062)7° studied the influsnge of advertise-
monts on the homouckers purahnsing hadits, She found that
mrre than 75 persant of the homomskers were influensed by
advartisemonts in their purshasing of beveragzes, toilet
soaps, washing soups, fage powdaf and dental preparations..

3sahrane and Nell (1988)%0 ape of the opinion that
the o nsumar denand wvhish is the quantity whioh the
amgmer stands mady %o My « or take = under sertain
sontitions is deslded by his insome, tastes and preferenses
and prigos of substitute gonds or services,

S-pir (mfm& says thnt fashions affest ornaumer
aboisze, "The individual in soaiety is mnly ramely signi-
fiiantly expressive in his own right, Por the vast msjorily
of hman bsings the 3!191&% 1193 betwean unsheniing sustom
and ths lagitimats saprise of sustom, vhish is fasion,*

The members af the family affert the ahoioe mrde
b7 the homemnkers, Metheny (104722 fousd that shildren
influensed the foods soleated By the family, Nimety -ne
persant of the mothers ropHrrtad that the ghildren requested
tha purshase of gortain fr0d itoms regariless 2° vhethar



or they ajsoapanied the parents nn shopping trirs.

The effeat of rising prives without & srrresponcting
rise in ineamo £s & fall in the standars of livinz, ™™
purshase of the homenaksy 1s affasrte by the prise lYsvels,
This is brought 3t hy Anasuya fyanshand (1961)32 who ts
of the opinion that in Indin, the wvomen why nre primarily
sonsermned with family budzetas ‘eel the eflast »f rising
priges oost severely, Rans {1951)33 obgerves that in the
gase of the fixed invoma group tho problem i3 more severe,
The niddle slngses and the individual workors have beon the
vorst sufferers " agdcount of the rise in prizes sver sinte
tha wvar, He also 2i%ss A murvey yonduato? in Bombay repamiing
the eomdaio gonditions of middle slass fomilties, it was
found that nearly 3 persont of the people interviowed wvere
of the opininom that food prises weve going up.

P ¥

Boem (1028)3% points out that *The market today is
a buvers market and not a seller?s market, It £8 mallea*le
as naver befare and hanoe mush influenecd by ur taying
hadits, It L3, i{n short, & mefleation of the avera s hnise-
vife's buyinz intellirenie.® Ioupmnt (1"5H)38 gays ‘
"Raonomists understand by the ters "mark»t? not any partisular
markot plase in whish things ame bousht and ssldy btut the
vhole of any mezion in vhiszh bBuyers and sellers are in sush
free interourse with wne andthar, that the prises sf the
s2me Zoods tan! €0 equality easily nnt quiskly,®
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Joles (1938)13 gays that the ahility of the sonsumers to
purchise wvisoly using the minioum > Sime, eff>rt and
money depends %o & large extent upon the skill of the buysrs
and upon the fasilities provided ts the avnmmers by the
market,. The onmmers should have adecuate knowledze eof
the market in order to appreaiate and understand how 1%
serves them and how 1t f14ls 88 servo them, The Imsumers
should realise the imprrtanss of the market uder the present
systen of spesialisatinon, In the fipst plase ths sonmmers
need to asjuire in‘ommntisn regar ing the ~yde th\t are
avatlable in the market. Secon’ly they should be in &
positism ¢to analyse the awvalladble pr‘urts agseomiing to
the use 5 whish they are to ds put amd lagrly they should
be awvare of the prinsiples >f gond tuying. Am!m:(ms.‘n:”
1s of opinisn that "A gHrod market lwlps make a poor bLuyer
more effestivey, ancd a gnod buyer insreases the effisienay
of & poor market up %3 {ts maximum,® Reid (1038)10 potnting
out the sharagteristias of a 2094 markot says that 1t provides
the aons mer with the sommsditiss that thoy want and stand
ready to pay for; 4% provides a vide v:riely oi somn>iities
3¢ the sonsuners 82 aose frasg no ha-mful pratuats are
offered for sale withwit taking due prssautions %o protost
the sonsumersy aonsumers are given information ahout the
presinse of gno3ds in the markets and ahout thelir relative
maritsg high press:re saleem:nship 1s n>t in evidense
retiiling services are provided to those wh> want thewm )
there 48 no ineffisienay or waste an® falr prises prevnil,
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Ranson ..  .{1058)37 points out the sharaateristiss

of a perfest market as one, vhare there is a homogenous
3ommoiityy & large munba? of buysrs and ssllers who have
éireat arntast vwith eagh Hthep, vhere there g no prefe-

rential treatment and the menns of transpart are M p.

Ine 5f the fastyrrs vhiszh affest the purshasing by the
smsuner=-buyer is tho retailing servizes sfferved, MBt-iling
a3 defined by Xellay and Brisao (1057 *1s the Gtstritution
of :70ds and servises %0 “he final s® hrusehsld sonwwer,”
Pistrituticn ind-ludes all the aotivities of trensferring
goods from produsers ¢s snmumers, vhigh involves stor:ge,
grading, paskaging, pasking, 4isplay, advertising and
solling, 3etail stores as defined by Tousely et al{1042)>
18 & "Plaze of business &n vhioh zo>ds 5f varisus kinds are
assendled for salo €5 the ultimate aonsuner.® It is with
the retail markst that the hommnker mostly deils, Tha
retail servizes rendered dy the ordinary retail stores and
the sonsumer 9despuratives are mare or less on similar lines,
The retailing sarvices as en memate’ hy Jole8(1933)23 are
as 2" lowes-

The retailer provides ths varieties and quantities of
8748 desired, at ths ;riges the 3snsumers are villing ¢to
pay. The retaller is 4n important bridge betwean the s ynsumer
who 18 the user of grods and the mamufacturer whn is the
proc‘user, The retailer informs the nsumers ahout the
availibility of grods wherr, when and at vhat prises thoy
Ray he sejured thro:gh advertisemsnts, siles per:one and



22
proper display in the stores, The retailsr arranzes and
ro=arranges the goods resaived from the vhilesalers and
namifasturers aisindiang to the aonvenisnze of the aonmumey,
Re stores the sommoditlies in his store and thus keeps the
reszaorve supply available at all Simes, fe vraps, paskages
and transports the goods to sonsumarsi, e bears the risk
from 1o8: theaugh five, flood, through desteriovatinn of
parishable goods and shnzes in demand, VFe finsnies the
purshases of the aonsumers by allowing them %5 use sharge
agarunts and gives the privilege »f ondering thwough phone,
Among these serviges, arecit fasility is the myet impostant,

Tha Jonsumer Jo-operativos are imprrtant as ret2iling
ngangles sinas they are sdwantagsous to the asnsumers,
Douglas (1936)40 lists the sdvantangesof sonsumer e paratives
a3, it nmianus far tha Wnefir of sonsumers the proTits
whish would otherwiss b made in retail tr de, It recures
the ansts > sellin; and distridutior bWy rem>ving the NoYe-
ssity Cor zmany »f the sompatitivs wastes which private
busines. find neasessary %o praatise in om'er €5 survive,

The 30=3psratives oan visualise ths denands of thelr patrons
far more aosurately than san priv:te atores and industry

gr will have appresiably les: waste an’ spoilage from sver
stoaking, lo~operatives provide tholr mombers with a far
higher quality of goods for their money than dyes priv:te
trade, Joeoperatives zan obt in a large amunt of adle,
uipaid servioes far whish aximerainl undert:kings have to
pay large sums, OJo-operatien: ascowiing to Johnson{ 1m‘)""
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13 a schems of ea>momis reorg-nisation of produstion and
dsstridusion for the servises »f tha people mther than
ths peafit of individuals, Salvert (mm)“” says,
" 3y-operation 18 a2 £rra 3f osrganisatim vimrein persons
voluntarily assaeiate together s humnn beings on a ba:is
af gquality for tha promotisn of tha eronomia interasts
af themsolves,® Binle ths sonsumer aa-apﬂfmt\iva 1g far
tho banefit »f the sonsumer, the servises Hffared are us:ally
ax;sate’ to be Detter *han that affered By other reliil stores,

The importanis > aonsumar asopsapctives has hHeon
urderstox - our rlanners and the Government espesially
in the »ontext of the prosent day easnomy vhan svery stsp
passible s deing taken to zaintain the prise lewvel,

Tna (1961}33 says that ths nsed for Mmnsuer go=7)eT-
ti7w: arises from the wide spresd adulter:tion, high level

of prisss and lagk »f awarenez: 5 sonsumsr prodlenxs,

0. Zopamar Prateation And Rduaations

"The prodlen of srnsuner uying is n very leading

ong in thass days of edsn»mis unyertainity '; says Tayler
(19:6) 93,

*

Kaji (1938)% giving ner sigrestiong for imprwving
the position of the 2onsumer, suggests « (1) the Jovewnnmant
tazking nezess:Py steps %o determine the extent an’ nature
of the aonmmn‘ problez (°) An axtensive sshome of srmsume®
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eduzatisn be worked suty (3) The extisting legislation be
striaotly enforgad, (4) Independant sonnmars yuneil with
adequate laboratory fazilities be establishe! Ly the
Governnant,

During the last dezxde, ths problem of adulteratim
hes oaused graat aondarn bath ity the Oovernmant and pudlie,
Tie 3ubeanany e (1751)438 givas ths perzentage of adultemtim
in the differant states for the year 19458 as ranging detweon
13 5 96,1 vhish gives an all In?la avarngs of D0 perssnt,
fesidas adultsralion of frods, usse of Iinazaeate maasuring
devioes, 13 being praatised nowen-days an! thus the sanuners
ars deseived,

T3shi (1961)48 gtatec thet "In India we have gert-dn
lagislative measures vhiiszh aim at protesting the e umers
intereats, TFor sxanple the laws felsting ty welizhts and
mengures, *rade marks, and prevention »f fiod adulderation,

Chattorjen (1961)47 made sut a sass for sansumer
peotestion in Indis against pilferage, sontamination, limatie
sxtremes, storsie snd transportatiaa aontitisns, basterial
a3tisn, inseot infestatlion and dam-nge,

The studfpl'GMQM in other gountries ahou: the
buying habits, revesl:< the need for eductnting the oonmers
to improve buying prastisen, The s'udy 2anfurte’ by
Kory !1&"45}“8 ghowe’ that s suns? edurrion resultes 4in
signiflgsnt improvamnt ir purshasing prootises, T™he studies



sondnated by Amburcev, Jannet and others itsd pravisusly
shaw the importanza s gonsumer efus-tiwm in improving the

prrehasing praitises of sonsumer buysrs,

"The pradblems >f gmsumers' aducatin 1e amplieated
in :»ur sountry, vhers vast mniarizy of population mside
in rurrl areas, h:vin: veary low standart »f asnsusptin,
and booause >f théir oxtreme poverty they would hartly 2o
for a standard,"(Kajt los)¥,

"One 5 <“he major aims of sonsmer sdusation should
be to teash us hw t> srend our miney, time and energy to
bring gur exrressed wants i{nto hamany’ with sur smsidered
nee's within the limits o€ the inawma of eash family,”

Aagording to Sudder, . (1049)4" thave are four msjor
f10lds 5f work 4in whish eduastional progrimmes are neaded ®
that consunors say bBuy wisely. Thay are: —

Information about tha awvailability »f warious produstsy
rnowledze of 2ramyn qualisy > f»ad protugtsg skills in
sffeative utilisatisn and preparmtin 5C 2004 produatsy
and knovledze of the effests 37 market organisation an? of
servize on prise an® quality of good producte.

“he main azen:ties or institutisons vhish san undertake
tha job of edu2z2tinz the gonsumer are the family, the publie
s3hool, the individugl Business fims, losal state and federal
Jovermnant, agencies, private snlleges and sonsume? 9-zanie
sations (Jordeon, 1057) w. It sesms 1lagisal that aonsumer



sduzatisn shwml® b undew

Rystrom, : .., (1
oo mise tesshers are
handle 2onmuaer edusa’

™e nee for
by Jook { M)@; ¢
defines & standard am

sustm or genswal gonsent - in ,.
degres, material, ohsrigter, guality or tn.

a3 that whish s proper and adequate for a given pur,..
Btan‘ands are as 2ld as man himself, None knows whan the
standads wore first astadlished, But they > bask %5 the
pro-historia time, Im the Holy Bible35, Mones had 1nie
dawn standards o7 velght and wensures,

"Thou shalt have a perfest an? fust weizht; a perfeot
and Juat asasura shalt thou haves that they- days may de
lanzthened in the land' whish the Lor? thy God ziveth thee,®

Asenrding to Banerjec, .(1941) 56, Bgtandandisation
»ffars an asgsuransa »f the quality »f goods and serviosa
purshased, bhettse value for monay spent, eliminates disputes
with suppliers or nt least pmﬂdn.a@mime method for
sattling sush ciasputes,” Nontpovmery (16!!‘?)57 says «stmﬁnéc
are words we uge in talkin: tozetiwr.es. “onn words are
nade precise vhen pesople havin: a speoial interest In a
particular comuodity coume to a2n anresmont that the waris
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been ths systen of 'markin:', and sertiffeation 5 1rods
bofare their "marketing®, Th's will help the sonsurmers in
getting 2yd quality produats, Inspestisn 3 fHad industrias
is a mYyro Alreat vay of ansuring quality, Jertifioe«tim
mavks need quality sontrsl says Mehta (1958) P, squality
a>ntral reduses and rejests subegtandamd produats, therebdy
rodusinz thae anst 97 produstion an? inrreasing praduativity,

Disaussin: the rls of *he Indian Atandsms Instituti-m
in halpinz tho homenaker, Murthy 619&)” says, "It san halp
the house-wife in asny ways, ant maks her: 1iving s rther
than at prezent,® wWhan shs ays standariize’ sommodities,
sh2 nesd nHt wvaste money and time,

The sonsuner assoziatisn of India as stated in 1ts
memsrandum (1961)51 stands between the Indian Standarc
Ingtitute an’ the ultimat: gonsumer, The alms of the
nsumap Assaaiation of Tndia aver (1) To prmnte the study
an' evaluation of Jonmumer peodusts an® serviges, () ¢to
undersaks sonsumer wesearsh and determine the mmeds of aon=
sumors and €5 olrgulate inforantisn adout the ev:luntinsn Hf
aonsumer produtts and neads of onsumers, (3) Intwadnsing
mathods for lmpraving the ju-lity and utility of 3msumer
prousts whizh in tum may provide the Y-nsunmars with good
quality produats, (4) Te 77=sriinste tha offarts > sonsmmers
and produsers in Cevising vays an’ mseans for the improvamant
of materiils, produgts, aprliance, rrocesses and methad),
in respest 57 g nsumsr pradusts and serviyes, (3) To popularise
the use 57 standardised quality gmtmlled and serti’lad
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power sinas ona n3ed mnt have lijuid acash to make a
purthagse, This makes possihles “he using »f goods and
aonaoqnght ralsin: 27 the standards »f livinz, Iredit s
useful t3 the retalla~ sin2s it uakes it possihle 7or him
t> use hi:h pressure s:les taztiss vhish yleld :59¢ returns,

One impartant arjunent nmanly sade az-inst zredit
gsystom 13 that it weakens sales resistansa, Paonls tend
to spen’ more freely and 3:relesaly than +hen svery rurghas>
neans payinz sash,. The pragess nf laokinz into the availabla
148y of momsy 18 less in the gass »f sredit purshase and
hensa aanrels: and oxtmvagm haying vill result,

A3e7veing to Joles (1938)13 #iredit sesurec by
gsnsumers at ~et: 1l stores may be of two types" =
1. openeasssunt 5 byok s~edit and 2, instalment sredit,
Tousaly et al (1042)3° says that sonsurmer gredif onuld he
"3lassified ints two eneral Lypess open assount o-edit
an: Instalment ore’it,  The  istination between the sxtremes
5f these twd types iz very alear,

le 2pan Agunt _2radit: “The regular s> ealled "0 daye”
sh:rge ;xafsount i3 the typi1a=1 fom »f open @edit, A state.
ment is sont Wy the retaller at the and of the manth fap al}
the puralases made during the month, an”® payrsnt 18 supposed
t> be wade By a stipulate’ date of tha follaving month,”

It zay also ‘e extanded for perisds lnnger than 30 Aays, ;
In small retall shops, the Matmer is allwed to trke things
on sredit which 4s enteres in a Dok an4 patd for at the ondt



of the manth »r at ths apprinted tise, Instalmant aredit
re uires s mush langor time ts mepay 7Husely (mm)” says,
"A s3lear example of Instalment Zredit is the askiny »f a
down paymant on A purshase dllowved by a series of moynthly
paymonts s1th 4interest being sharged and the antire transae

3ti5n sesured dy a sale agreement,”

The advantaze:z: and Aisadvantages »f the oren 2330:-8
srecit as dlsoussed by Joles (1988)15, Troelstrup (1.05'?)2?.
and Txsley (1062)3? are :iven delows

The perisd »f postpone’ paymant zakes this methnd
af baying desira™le to tho purshaser who 4aes mat have vready
oagh availahle, Gonorally the ssnsume~s why edopt spen
agourt sy ten find that thelir sholoee 19 1imited to a partie
sular shap dut that the tradle of roing in eenrah »f &
shop whore ‘ebay aan 9t grods easily 1a saved, The open
azjount systea fagilitates onlering by phmme or matil, "nae
the sonsumer heg estaAblishod “he sharza agcount in a parti-
sular shop, he san easily plaze ~rders by phine withaut
hinself rersh aally -isiting the shope, Thildwmen or any sthay
myaders of the fanily oan ¢ thae shopping besswse thay naed
not pay eash eagh time thay purshase, thus helping the homs.
maker, Buyinz on apen asasu-t Mlps in resord keeping,
The fanily oan keep trask »f the experifiture thus meking
ths res>rd keeping and mailnt-ininz sf *he btudget easy %o
the homeanm:ker, It {3 ensier ts retum zonds vhen dDwight
21 & sharge a3dssunt than vhen paid far in sash,

The disadvantages in follo.ing the oren azr0urt systan
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Aret Host of t'm Ionmmmars do not ressgnige the 39sts
involved ir Sho open aszysunt systen, The ret2{ler insurs
jertalin expenses in keerin: mesrris »f the purhases, {n
sending Diils, in making a91lee"imn and in reroring paymants,
A1l thage expanses 3re added t+ the st 2f marsh=néise,
The 3onsuars a™ Infused €» Way and as 2 rem1t the duyer
may have to underis urdue sayrifiszes 27 more 1mportant
purchsases, Isprident use - sush asrounts may rem:1t in an
agremulation af bHills, 43 a result of this, payments are
extanded into the future ans result in surtailment »f

purshasing powver,

Inatilm nt Jeedit:  Niokell =nc Dorsey ( 1940)%3 4e2tne
instalment gredit as, "detting *hs use 5, bBut nat tha title
t> the goods in tha presant, and paying for this use in
a:ll mntmlgnnta aver a statad periad of tive." Instalmont
plan refers ta the methad of instalmant 2 edit whizh has been
& long aagcepted fa3t in western sountries. This plan 1s
better adopted ts durahla zanda and ts grods af resale valne,
Tousley (1032)% $s >f apinion that **he eZfeat >f instalmant
aredit upon the aasonomy is greatsr than the effext 5 open
a:zsunt srecit,® The reasmn i that, instalment 2redit
requirss a lonzap period »f tinse ts repay, and thia affests

. tha gonsumers' abilitv €5 make nev srymmitments for that
pePisd o>f thme,

The advantazes and disadvantages of instalssnt sredit
as disussed by Meid (1034)19, doles (1033)13, damdn(1043)®,
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Niakell an? lormay ( mao)’a and Tousley ( 1952)3” are

g {7an below,

It enadlas the 2onsum~s to passe:s the I3¥is “wmfarve
tha agtual pay:ent is 3saplete, Ions 'mers san pos-ess
jertain durable goads whish they —ay not de a™le t», 17 it
had t5 b Bought By paying sash, Instalment oredit gives
the gsorsumer the immediate uze > gonds after the firpst
instalment is pai? of 7, It helps in rafising the standanrd
of “diving »f the peaple, Instalment aredit is maisd to
dearesse the ansts of giads, sinse inareass indem n’, will
rasul’ in a trend éo increase suprly whieh will lead to
large ssale produstion, and ultimitsly 1lower soats 97 nroe
duation and rrizes, It snadbles tha saymsumers in making
ayre ractional sholess, To some extent, 1t enonurages thrift
an’ helps in Guigetinz, It insreasss the hmemakers present
ressurgas wvhen used ts My godds vhish sonserve her anergy

and time thus lessening the turden sf h-omomaking aativities,

The disadv:ntages of using instalnoent aredit ares 4t
is oxponalve, Bwmo gonsumers may bs persuaded %o buy zoods
af inferior quality when purshasing sn the instalnment plan,

Y. 3taees In Curghastnte

Kelley (1053)14 gtates that purshasing sr buving
asnsists of thrae Amportant end interrelated stages, Thaey are
preshoppring,arket seleastimn and Tol'ow up sSage. It
iangludes valuation, sholse making or tha mrre i'mediate
da3zisions as €5 wvhat wants ars to da satisfied first, ‘Jhen
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values have been dsridec. upmm, arrring *hom »ut requires
artisn in tho fom of real purshise, Me o218 have heen
purshased thoy are useless until “heir antisipate’ mnfits
are renlisad, This stage prwides a systen of mamﬂﬂg
tha sugess of pmshopping an' furntishes the hest basias
for future tuying.

2areful planrin: hefrms shopping, 4irests the pure
rfmsegy and siwplified this task while pumhesing, As 8
rosult of wise plaming and wiss shoppinz the purahaser gsn
keer himsalf and hie tmiiy tn a hettey position. Feber( 19'55)55
revenls that & plan 1s "thoust to be w-Tulfilles &f the
itans mantionad tharain ars nHt dought within threa wanthe
after tho estimates date, Tho plans 30uld be lonz ranze

ones for itams surh as hwising, apnlianees,; snd fuarniture,

The steps in vise shoppinz are asntisned by
Trrdon €1083)%, Kelley (1053)14 and Terelstrup (195727,
The points stre.sed by them for impravinz wuylirg habits are
mentioned bel-ws

Makin: a 1ist of the most impHrrtant needs, reading
ths advartisemint and shasking sgainat the most undiasped
infyrantion. availabdle, planning shopping trips effislantly,
pusehasing at reliable strres, fitting time of purshases
vith sales as murh a8 possidla, rezding lahbles and losking
for reliadle standamie and marantses, parsonally inspeiting
go0ds, h'nAling salse perams intslligently, puretasing in

tho myst esimomizral quantities, planning as far as possidle
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t3 pay sash, aheasking welizh%s and measures, sowparing
prises quality and quantity, and sinimisins returning coods,

T™e first step in planning is t9 study or jot dwn »
a papsP what artisles ars neede” by the family oenhers,
After pravaring the 1ist, impa-tant wants must e shosen,
This will help in keeping the thinzas bought, and the amount
sf money spent on them in a3 proper perspestive, At the same
tine 1% wil) direst the purshaser in planning what he would

1like to h ve when mrrs miney 13 avalladle,

An easy weapon azrinst 'impulse Buyin:' is the shorping
11st, £+% house<h+ld items, ‘dmily needs shwlé be planned
n wook or mome in advan3o, A shopping " 1st shwld Yo as
detalled as megeszary to help in selestion at the strre,
1isting thw sizes, snlour: quantitie-, qualities and other
refsreniig, Kelley (1933)14 potnts out that when shopping
is sxtensive asnsiderahle tiwa and energy 3an be saved by
foraing & route 1list, whish 1s 1istinz all Ltems €5 be
mirghased at one etore tozether and desiding how to proseed
from >mm shop to another, The preparation »f this ist
at homs holps in saving a zo0d deal of the purdhaser's
and thae shopkeepar's tims at the sbore,

Jonsunors aan devalop shoapping suides By 0llesting
miyaanghip infammation on foaw?, slothing, fumiture, and
equipment, The noeded infrrmation aan be obt-ined “rm
inforative news papers, waghaines, hooklets, publisatisns,




bulletin books, pemphlets and advertisemerts,

The juality o ny 1tem purehased should ds related
t> its use and to the purpsse or vhioch it is intended, In
eash 20mmo'ity thers nmay Dy a variety »f quality gn»is, The
purohaser needs ts shoose the best juality aranrding to
his tastes, '

yinz in Wlk saves monay, time and emerzy far the
IIMNSDErs. A savirg on separ:te delivery sharzes mnd a
amveniende of fewer shopping trips make gquantity baying
worth whils 1if there 13 snugh starage space av-ilahlo at
home, In bulk Waying, the pursthasers have €3 he mre that
tha money needed for a!:&or purpnses ig nnt used up, Iross
and Srandall (1954)18 noted tnt fimilies in the low tny-me
genip purshased sonsideradly less in larze quantities than
di¢ the families on Medium and somfort levels,

Momwey sanagzenet Ingtitute (1793)33 gives In"ruacim
on the right time far shépping whigh will depend on ths reeds
of the family, the demand nn the time »f the one whn Muys,
and tha gset of gonds, Leaming to time Muyinz ean 'noresse
a’fislenay as shopoers, Msny itsms ars oftten bught at
gertain times of the day,weok »» Year, This may Y% 4w %o
a partisular need, In many aresg Iricery stores ar bhusiest
in the mornings late after-nyins and 1»®the early parts
of evenings,

Whan tha purshaser wants o make his money to do the
best for him, priszes ghmld M gonsidered, fordoin (lﬁ‘g)’
saysiy "If ons 18 t dewelop the art »f buymanship, -ne mist
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learn to dargain.” Bargainin- helps in the refuastion
af prises,

Welghts and me~surss nre tandarvs, The purahases
sade should b shagked for aseurasy and ts prevent 2istqkes

that may 398t the Ionsuserts money.

Shoppin; around mesns 2oing to msany shops hefore
biying a partia:lar gosds. “omon (1953)% statos, "The
prastises -7 shopping around wil) yleld s vings in the
purch.se of all typas »f 2onscmer grods from automodbiles

to wearins apparel,"

Taylor (1936)%3 aondluded that the aversge womun
d-e8 A2t think in temms 2of grade, quality, and stardards
in relation to househsld iommy'i:les, lJonmurmer standardy
are desizned £o ald gamsumers in making thetir purshases
woll, Labols present fastual iqfomntim. The various
tostifying agsncies sn¢ ressarsh labrratévies test the
produgts available in the market amd 211 the informatisn s
posted in tha labels for the 2o -sumera to rend and Wy,
Tannet and Williamson (1°37)3 reported, as a result of
thair study, that the majority »f tha himsmkar: lagked
familiarity with stanctamd sized gnne, grading of faads,
and labels were rwad by less than half,

Kesping assounts improvas the purrtasing hablits -
sonsuzers, Kery (1043)%8 agys that were keearing & resHd of
food expenditure had rasulted in sarmomizal food purehasing,
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Wickell and Dorsey (1951}63&1\4" thot & system of rearrding
exntanditures 18 nezeszsary if anll are to ghare fairly in the
use »f family resrurses, =nd sase the finansing of the family,

The sellers make every effart possidls ¢ indure
sonsumarTs to huy mare, Thalr word {3 s3sgented as truth,
Th:y try €5 grente dezary fhrr théir produsta and are prepared
to spend saney for that purpase, The sonsumer shoul? have
knovledze >f these high presiure salasanghip, 95 that he
gan purthase wisely withwut being sarried away by tha skill
of the salesmnn,

_ Many sonsuzers think that adsquats myiney ing-nes
¥1l1l holp them &» zet what they want, Hrwever a knowledge
5f the market and plamning, shossing, uying, an® utilising
the 350ds ¢an improve gonsunption st ondards, TIntellirent
huying rather than indisariminate buying is the neod of
the day,



IITs PROSEDIRS

The steps in tomtusting this study nimed st finding
the purghasing hadits »f 150 seleated hosmakers in Joim-
batore, regan'ing food, textiles ané househosld squipment
vore e

A, Seleation of the thres agategories of sonsumor goods,

B. Seleation of the method,

3. Proparmtion of the interviev schedule,

D. Seleation »f the saaple for the interview,

2. Jondusting the interview and resording data,

¥. Annlysis an’ interpretation of data.

The three main sonsumey zoods meleated for the
study were f904, textiles and? hhusehold equipment. These
three items aye the main responsibilith of the homemaker,

The detailed classifis:tisn >f each catetory is siven in
the inter viewsschedule .(vied appendix XVI)

B. Jaleatian of the Mathods

The meth>d selacte’ for the 1o0llestion of information
fa7 the study was the *interview® method, Nurehinal and
lavie's (1749)%7 observe that an *interviev! 1s & free,
fage to faoe method of obtaining in"omation by menns of
sonversatisn onrriad sn Y the interviewsy an” the
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resporndent seees Whore the foanl data of the investi-
gntion are tho attitudes persceptions, or intsrests of
persons, the @irest an® often most fruitfl approach to
obtainin: the pertinent data is to ask the intividualsg

thmeelves,

Asoardiing to Oross et al (1040)™8, "mnterviev ts
the bost method of obtaining infrmmation soncerning home
managemant practices.® 9o also Young (1088)% gtates,
"Interviev nethod 18 the only instrument By vhish sinie
fioant menories of the past and plans for future 2an he
asoortiined.

S Rmspazation of the Intarview Jahadules

An exhaustive Interview Sshodule was prepared to
elioit informatlisn osn the following points &

The family ssmposition age, sex, eduogatisn and
ogoupation 2f tho aonbers of the family,

Person vhy minhnnd the nr*tisle, frequensy and
place of purchassy and mnode sf payment,

The reasons for the homenakers meking the purchase,
patronisini a partisular shop and adopting sash or g edit
vhile paying for the purchase,

Wether ths honemaker plans in toms of quantity’
or noney valuse befsore astual purthase, whether the howne.
maker maintaing azsounts for the purahnses macte,

The sritaria for makiny a purshase,

Problens vhile purshnsing with thelp suggestisns.
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The sahedule thus prepared was tested through a
preliainary study n twelve homomakers, It wns re’rafted
wvith nasessary modifisations, nnd finalised a3 given in
Appendix, I

B. Salegtion of the 3 -mplas

The sasple of homsmakers for the study were seledted
by random sampling. Iroxton and Jowden (190492)70 gay,
PIf a sample is dravn in sush & way that engh time an f{ten
is selested, eash {tem in the populati-n has nn equal
chanse of deing drmwn, the samplo is stid to Yo & rmndm
one®,; The addresses >f the nin-resident studente of
Sri Avinashiléingsm H-me 3shisnce Zollese, were 151'le1ted
and every alternite house was sslested far tha survey,
The reason frr 3hodsing the families of solleze students
vag %0 ot maximunm 32-gper:tisn frwva the homemsicers,

The samplas saleated was fou~d to he Alstributer
anong thirteen Qifferent areas of Zsimdetors as follows:
Re3.uramy Agricultu:ml Zolleze, Papprnailckanpslatvam,
Raoe Jourse, Ramnazar, Tatabad, Jandhipuram, North lJoim-
batore, Kagtoor, Raje ﬁtmf:d R-menathapu ram,

2. Jonduating the Interviey and pesqeding the datas

The investizator sanduster thess intsrviows daily
from 10 A.M, to 12 naong and again betwesn 4 PN, t5> 8 P M,
as the homemakers were found to be jompar-tively free
at that time,
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The intsrviev sterted Wy establishing rapport
through self introduotion and sxplanation of ths purpsse
of the intsrview, an’ impressing upon the hnnemskers
that the study was being sonduated only %o find out their
purehasing habits and not for any othep Peason, After
0lf intrmdustion tho ques'ions Mlating to the siudy
vers pat t> ths hnmemakers,

The questisns aske’ thaugh based an the interview
sshecudd was not in the same ordar, The detalls of income
and family sompositiasn were aske’ last after the homonmaker
and the interviever knsw ezsh other bettor, The introduition
of the study naturally led ts the questions of purthasing
problens and g5 ts the suggestisne $» solve these pradlems,
and how ast:ally than purahassd thelr requiremsnts,

After receliving and resnding infareation eash
interviev was annaluded By oxpressing gratitude far the
kind 3%=operation of the homemnkers, The intarviews vere
easy to sondust as the homemnkars had 2wen infamed previ-
ously by their daughters vho atudy in the aolleze, The
dzta 011e2ted was analysed and inteypreted,



IV, RASULTS AKD DISJU3ISIONI

The results of this study ars presented and dis-
eussed in ths following orders
A. Purshase of 704, textiles nd eguipmant by the
family nembers,
B. J3dource of purchase,
3. reguensy of purshase,
Ds Mode of payment,
g Jriteria for making a purshase,
¥, Adteps in purchasing.
G. Purchasing problems and su;gestions given by the

The purchrse of fsod, textiles and housshnld
equipsent, mace by the different msabers of the fwmily
18 given in Table I and is discussed in tha follawing
order « (1) Ford (2) Textiles (3) Household equipmant
(4) Reasons for the purshasing of the items by ths 4iffarent
nambers of the family,



PURJSHASES MADE RY DI-FERSNT MEMBERS OF THI FAMILY
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Runber and porsentage of families
Itew Jategortes. Fore puriases are adde X
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Vo etadles,and 102 14 8 4
foots and tubers, (88) (11) (8) (19)

Meat,fish and o o 18
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Milk, 20 e se 16
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sanned foods 27 35 e S
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Prepared foods 32 49 24
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Tex~- Hern's cloth&ng 27?7 98 ¢
tiles. | (13 (s¢) (19 (a)
domen' - glathing 102 16 25 ]
(a8) (11) (1?7 (4)
Jhildren's a? a3 38 4
alothing. (98) (18) ¢ 2e) (3)
<lothing for 43 13 38 4
festival (33) (10) (39) (3)

furnishin; 38 16 23 20
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Ruaber and perientage of families
whePo purshases are zade hys

Hone- ITusband "ﬁoaamknr Servant

maker and
House- Utensil 126 10 15 oo
hold  (ordinary cookingd (83) (7) (0) o
“““g"’ Pressure 3jonker, 27 | 11 .
@ent. (18) (0.88) (7 oo
- Sewinz mashine, 32 ] 11 2
(A1) (8) (? (1)
Radio 3 + 80 28 e
(4) (339) (19) (1)
Refrigerator b 4 4 ‘se
(Qﬁ”) (3’ .- (3) 'Y
Fan {3 50 23 2
4) (33) (18) (1) .
Iron 27 pi- 18 2
(18) (13) (12) (1)
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Table I shows iho Pole >f the housemaker in purchasing
the fanily's requiremarts, whan ammpared with the sther
mambors of the family, This is soen in figure 1 at paze 47,
s get a oorrest plature of the role >f tha differsnt
senbera in purshasing, weighted pursh:se indises were cal-
sulate as shown in Appendix I. The itama shosen for the
‘weighting® were groceriss, vegetadles, alothing f>r men,
Jomen ané¢ ahildren and utensils for ordinary sooking
purposes. These items were ghosen sinse they were bought
by all families, Aesoriing to the weighted purchases index
1- 18 ssen that the homeumakars are responsbile for the pur-
shase of ford in 492 pergent of tho fanilies, textiles in
48 peraent of the families and utensils in 33 peroent of
the families. Jcompared to this the husbands purshased food,
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vere found to be in the insoma zroup 6f R$.100-300,

The impdrtanse af the homemaker'’s guidance in the
purchase of shildrents slothing and festival alsthing 1is
brought sut slearly from the Lfao: that she was solely
responsbile for such purchases in 33 perosnt and 32 peroint
of the families respectively. 3he was jrintly ro'lpon-bnc
for the purshase of 3hilcrent's slothing anc festival olothing
in 24 persent and J9 percant of the fnmilies res:eitirely.
In the case of men's glothin:, howe. er, the husb:nds were
salely resiponabile far the purshasss in 64 percent of the
fanilies, The homomaker is theref>™e the key person in
the purshasing of textiles for the family,

3. Hausehold HBuuipmart: It s seen ‘rom Table I(e) that all
the families purshasec utensils for 3s0king purposes. All
tha faailies h wever di¢ not purshass all the eguipment
asntionec. For instanie, 94 persent of the faniliaes did not
havs refrizerators and 493 perasnt of the families 418 not
have sewin- mazhines and nona of the families pos:essed
eleatris i'ango, "his 18 “ue %o ths fast that thelir finansial
reso>urses 81¢ nrt persmit any larze saozle investment,

It 15 interesting to note Zhat the hoimemakors vere
more respmsbile for the purshnse sf sewin: mazhines, irons,
srdinary anoking utensils and pres-ure osokers whore the
initlial outlay was not mush when sompared with the refrijgerato:
In the sase of the refrigerator however the honimaksy and
husdand vers Jointly reaponsible for ths pursi:se in 44 pordent
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It 13 seen from Table II that though t}m reasons
giver by the homsm:kers, for their purshasin; f£ood,elothing
anc oquipunt,’ are the same, tha emphasis differs froa one
age group %0 :nothers The reassns given by tho homemakers
as & group are in the followin: ordarkwise buying, experi-
ence, knsvled:e s5f fmily needs, hadits and esconmy. The
homemnkers mantionec habit and assessing family neusds as
the asst fapsrtant reasons Lor thedr buyin: foxd, whereas
in the purshase of textiles thay mentioned assessing fxmily
needs and wise Buying as ths most important reasons, Ia
the tuying of equipment however the homemakers mentined
vise tuying snd exjperiense as the reaxson far their purchae
sing the fanilies! requiremertse,

Taking the reasons given 4n rolation to the age
groupy 1% is found that the homimakers in the age group
20=83 years emphnsis habit and ea>nsay as the reason o
their purchasin; wherea: the homesiakers in the :ge group
73=33 put wise buyin; first, and assessing family needs and
habit nexte, The himsmakers in the sldest group mention
ox; s rlence and assessin; family needs anst, This shows tha$
at the beziniing of the f:aily life aysls more attention
has $0 be paid S0 sgonamy since irngomes .re limitec, Ag
the homemnke® grows im experience, she nakes the major part
of the purshises sinde she 3ouild make wise ssleztisn with
he?® experien:e with a bdetter assessing of her f:mily needs,

B. Jouraes af Purghases
The ssurces of purshases are studied under the



follovwing headings «
1, Food.
2+ Textilass,
3. dquipmant,
4. 3leasons for patronixzing partisul:r shops.

1. £92¢s Table III indieates the purshese of food

itens from various sources,

2A3LE 11X
S0URCR3 OF PURCHASE FOR POOD
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Number and pergentage of the 180
fanilies purshasing from

roﬂd. - i o 4B B v em 0 I D GRS
M=opars- Particular Street Any
tive Astail vendor shop
stores, stores,
Iroseries. 93 K] 10 ]
(38) (32) (7 (9)
Vegatables, roots -] 47 30 48
and tubers, (1%) (31) (40) (28)
Meat and fish. Ty 80 8 e
(88) (14) .
Milk, s2 o» 54 )
(40) oe (31) oo
-anned f£a0d48, .o 53 oo ?
.o (83) oo (12)
Frepared FPorods, oo o8 o 33
*0 (m) [ X J (18)

Tadle IIi shows that 32 peroent of the familes made
thoir monthly gryaery purchases {rom a spesifis ret:il
store, 38 peroent from 3o-0perative astores and saven peraent
from street vendors. 8ix peraent of the f-ailies 41¢ not




have any fixed shop t> mike their purshases from,

In the @#nso of vogetahles an* tubers, 40 percant
of the families purshased thely rejuirements froz street
vandors. This sourse was highly praferrec sinece they asould
got frash vagetables ganvenlently and they 2mléd piszk and
chooses The 13 peraent of fasilies who purch sed froe the
ao=operative stsre, did mot oconfine theuselves to 1¢ but
purchased from She span aarket also sinre Indlan vegetables
ware not slways sold in the 20-3perative store,

The homezakers prefsrense §o :aks thelr purchase
from one .partiaular aﬁap may be due €o the fast that snala
rappart was establisnedX betwean the shoy_keeper and the
hossmaker 1% was eansier %o et good jquality gorods and
sredit fasilities. ’o-operativa stores v>uld Rave heon
more popular 4f aredit fazilities wore made avallable more
easily, The presant position is that an initial deposit
is deaznded by the ar=oper tives far sredit fasilitiess to
be giveny vhareas the retail stires €5 not require thias,

The sonsumers in tho lower inaome roups wvere N3t able to
proviile this initia) deposis.

Milk wvas pur~shased efither from the 21d=3per-tive unions
or particulaP nilk vondars nit snly to ensure the depsnise
bility of the guality of ailk but also regularity in supply
at & speaified tinme, Janned and prepared foods were purshased
from partio.lsp stores by most familieas A few howvevar
bouzht fram any shope Meat and fish vers aonsuaed by anly
30 pero:nt of families and they ha¢ partie:lsr shops ts tuy from,
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Jorrelating insomas and the plase of purghase =8
shown by the A ° test given in Appendix II with regard to
groseries, 1t was observed th:t more families in the higher
inonme br:akets 7o td the co-operative stores thanm mmong
ti.s lower inaome brarkets, This is dua to the 7ast that
ths go=oparative stores do not offer easy sredit faoilities,
Among the low inaome graups seven familles d1d nat have any
fixed shop t» tuy zraaeries, vhereas in the hi; her insome
grou;s all ¢ 9 Tamilies weant to partisular shops to btuy

tholr requirenents and in n- sase bought from street vendors.

2. Textil:ss Tadle 1V indis:tes tha ssuree of purshase of
textiles for the sanple -~ families selested,

1:BL8 . ¢
S8OURCRES3 OF PURCHASE FOR THLYILRS
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Munber axid poraonugo of £: niun puz-ah.smg tm-

Textiles J0-opera- PaFtigular Hawkers. No parti- Jut of
for tive «un cuhr statinm

AMults, 2 - 1l 36 e
(14) (41) (1) (44) e

Jaildren, 23 34 1 80 .s
(13) (4¢) (1) (40) oe

Festival

and spesial 4 90 .o 20 11

oszasims., (3) (72) . (16) (9)

Purnishing. 18 48 ') ® oe
(13) (43) ve (e4) .
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It is seen from T ble IV that 4in the e2s0 of 3lothing
for adults and shild®an an¢ furnishings, the place of
purchise 13 moro ox\l.ena avenly distributed between a partisular
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\rata.i{l shore or any shop. In the @eas» of fsstival slothing
.hwcnt 78 pera:nt of the families preferred shopping at a
pertisular shop #inse they wers sure th:t they would zet
J00ds of dependable quality, they aould get 'return goods'
fasilities and eredit fasilities 1 needed, Hbno persent
of the families puranased their lfestival and speaial s33asion
elothing from cutside the aity. These families were {ound
to oelonz to the hichest ingsome group and asg sush sould
afforc tha time and =oney $s shop *Jut af Station's They
preferred t3 do so since a wider sholize was availadle, Less
than one persent of the homemakers who dought their reguire-
ments {rom hawkers bslonged 30 the lower inamme brazkets,

3. Hyusshold fuuipm:nt: In the aase of equirment the himew
makers wore not able ta give 3oncrete answers as the equipment
for the family was bDought very raraly sad in m>rst >f the fani-
lies it was inherite’ from parents, imong the h memakers

who bought utensils 48 pergent usually bought from one partie-
gular shop in Coimb-tare whiah has besome renowned far quality
and reliability,

Jhen we aonsider where purshasesvers aade in generzl
for £>0d4, textiles and s uipment 4t san be seen that in the
sase of food items, espesially for zrogerios, majority of
the homsm:ukers chose one partisular shope At the same Uime
for alothin: fitems matority of the fanilies d14 not have fixed
shops exsept &n the eass of fentival slothinz, This shows
that wvhen the homomakers have %0 buy comkodities where they
prefe® to have & wider choice as in the sase of slothing,
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they preferred shoppiry &n more than one plase, but if
they preferred standard oy [08d quality go>ds and resliabdilicy
of the shop keeper then they likad €0 shop in -ne partizulsp
plase, rather than ?shoppin, agpound?,

4. Beasons L{ax Patroniainc b actisularc Shanas
Tadble ¥ gives the ressons mentisned by the hazaznakers

for ,atronizsing pariigular shaps,.

Tadld X
RIASONMS QIVEN BY THS HOMAMAKLRB FOR P TRONILING PARTIZULAR SHOPS,
WO DY R e w B eGP D T W D WD P S GEDRR e SPGB v SR D cu W SOUR o AP
Mo. toasons amsentione¢ __ _liugber 2f bogenakers.
oo ‘_“““““-”-"fggg'?utuu &;u&ggf. -
ls Availadility of quality goods. o3 80 ™
2 Hearmoss of tha shoie (G 30 ee
3, Habit, a0 o0 Y
4. Reasonable prices. 38 10 oo
8, lelivery of ginds at hwme, 0 .e '™
8e Asourioy of measures. 28 10 oo
,n Jradit fasilitiae, 23 23 e
8. Wide vairiety and range of coods, 28 48 2s
9 Juarintea. 'Y oe 28
10. Privilage of returning gz-o0ods, as 20 20
1lle Sonvenienas, 18 .. P
18, Long asqusintance, 10 2 oo
13, Jlean shop. . 13 os oo
14. Fopularity of the atore, oo PP 13
15. Souktesy of the shop ke)pes, 0 10 10
18, Pzaxing of :90ds, 8 8 8
17: Telephone fasility. 8 e se

- e —— e o 0 e e SO 2 . e e

7vo.: the various re-sons given by the homemakers is
shown in Table V, it is see: that, when desiding whare to
purchase ny Jlomaodity thgy Jorisidered mainlys a. The nature
of the j>mmodities to He purchasad, nd b, \ﬂu servizes
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offered by the seller,

6s Iha Jommodity That e %0 he Purghesed: Im the case of
graseries the honeankers lioked f£or sertain eriteria like

the quality of the 30mmodity deidng hizh and hadit, Therefore
ths hommakers who preferred guality ;r0ds and sould afford
to besane membdars of the 33-operative si2ieties, shise 4t
as A s2:.roe for their purshases. The nearness of the shop
aleo desided whers they purshased from,

Ia the gasy of taxtiles the homemaker wvantod juality
and & vider variety of h0ds to shoose from, bsoause stindare
dization was not possible to suszh an extent as in the d-se of
food and slso hegause the individual's own tastes mattored
to & great extent, In most gases, tho hogetinker praferred
0 'shop arsund?® rather th'n buy in any sne shop. In the
oase of textiles w#hish ro uired :reater finanalal srmmitments
she preferrec some partisular shop bega se the shop kaepers
vers known an¢ gre.it faollities were availadle, Ilere 48 was
the variety availadle and the reliadility of the shop rather
than nearness whish desided whare she shopped, Hine perient
of the homonakers purshased fastival and spesial nrjasiasn
slaothing ‘out of statin®, These families Meloinged %0 the
ap. or iny>me Ddraskets,

In the sase of household equipmsnt in :eneral, most
of the families 414 not patroniszs any partisula® shop, as
equipznont for the fanily was dought very rarelys In the
sase of househnld utens!ls however, the availability of
quality ghods, guarantee and wide variety of zo¥is cesided



where the homem- kers shopped,

b Iha Serviaes Jffered hy the Seller: Asong the servises
offered by the seller thst tie hmmesn~kers montined were,
re:gynable prices, delivery of goods :t hame, assurate
neasures, sredit facilities, wide variety of goods, Iuarintea,
‘returmed goods' fasilities, Olean stores, oourteous salesman,
good pasking and telaphone facilities,
Q. “reunonay af Furahisat The frejuensy of purthase is
dissussed under (1) Foxd, (3) Textiles, and (3) Bquipment,
1, Foods The frequensy 5f purthzse of Tood items 1is
divan in Tadle VI,
TARLS Y1
FRELUINSY OF PURSMASZE OF FOOD ITEMS

e aw 4P WP Wk mall Al W I R s o A S S A i S A A W S S T S gl -

Food Ltexs, Munber anc perssntaje of familien purghasin:

.- — Daily_ _veskly  Monthly  Yearly  Rarely .
irgeries. oo a3 11?7 8 o
(18) &) (8) .o
Vegetables. 73 K] 2 oe oo
(30) (49) (1) .o se
Roots and SuderPi, .. 108 42 e ee
' (72) (28) 'Y '
Heat and fish, 34 K 3] ] 'Y on
(270 (%) (10) . .o
Janneé¢ foods, ™ 1l 8 oo 33
o (1) (13) .o (88)
Milk, 1068 P os o oo
(1&) oo [ X ] LX) LR J
Frepared foods, .e ? 53 .

, 0
LA (" (“) L2/ (M)

AR i 2 A o A e O L -

— - A -

As seon from T:ble VI the fre uensy of pursham
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depsnded on th) keeping gquality of the gsommocity an¢d the
fragquensy of its s-xmsumptionn.

Fo0d items whish hav: hizh keapins gualitiss, though
asrnsuned avery day wers baxight snoe a month Sy a majority
of the families, exacept in the cases of the lower ingome
adroups whare they msde tha purshase &viu a sonth and in a
few dases even weokly, In the sase of fat and oil the
purchases wore =ade smsore fre uantly for freshness,

The frequenay of purshase of meat and {ish appears to
depend sn the Trequency of aonsumption of that {ood, Va:etadles
and milk vere gonsuned caily and therefore bought dally,

2. Textilas: The rrequensy of purahage of textiles 1s
given in Tadle V11,
FPRIJUINY OF wmmaz opF rmnsa

prp— - s . - TR ae e W iy app AR W

Persent ge or ranniu purhulng during tho year.

Iteas. once Tvioe Thrice Peur Mo fixed Noathly
Hen's

alothing, 33 27 8 4 28 |
doaen's )

slothing, 31 a7 11 s 23 8
Jhildren's

slothing. 24 7 ® 11 80 2
Jlothing

far

festivals, B 19 4 o 9 oe

T T AR B W A S i A U e e i AR AT S SOt Y - wy O - - - - A AD w o W
Farni-

shin:s, A 4 oo e 48 'Y

D o > e " - e S -y - -~
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Table VII shows that in the e-se of all textiles
req:irezents nost af the families purzh:sed ¢ithsr onse or
twico a year, The familiss in this s:mple d4i¢ not plage
mush enphasis on tre purshase of .urnishin,; and avon in
the families whioch usnd them there was no speszified time
for t'e purshase, sinze the materials onse dought lastec
for a long time, Aegariing shildren's aslothing 1t was found
that the purchases wers nade more frequently than in thoe gsase
of adults' glothing, sorresponding to the starting of the
asademis year, In the aase of purshases of men's an’ wiran'sg
slothing there was nat such éifferenczes It was frund that
purshases made monthly were in the lowest inasims group;

3¢ Zi:ipmensts In the ca:e of equipment, as Lt was genorally
bought onoe im a life time, the homenzakers did not mention
any partisular freq.onay of purshase.

With roferensza te the time of purchase,; it was found
that the homsmakers had specified tiues for purshasirg the
differont ftems. The aftemoons wers used for purshasing
grreries an. morings an: evenings for veget bles, roots and
Subers and milk. PFor gcanned f30ds and prep- rod produsts the
houemakors were not able %0 give any spesific tims, ‘s the
homox :kers 484 nat shop frequently to purshase 3lathing and
oquipment, 70 regular time was spedsified by them,

De Hode of Parmant:

The mode of pa/ment is dissussed under (1) The made
of paywment fo>r fy0d, textiles and equipmant and (2) The
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reasons for preferring the mnde of payment,
Table VIIiI shows the made of payment for the purshase
aof fo0d4, textiles and househnld equipment,

TASLE . VI
HODS OF PATMENT FOR FOOD, TRXTILEZS AND HOUSEMOLD RQUIPNINT

e v - T s gl i Y o g i T T W

Nuzber and pommuju af familias

Item ategaries, RN . /7] -} 1+ SRR
e ———— e ——— oooash 0 gredit ... -—
Foaod Groserios a8 84

(44) (54)
Vegetables, toots 118 33
and tubers, (™ (23)
Meat and fish 46 i2
(™) (21)
Milk 13 93
(13) (83)
sanned frads, a2 o0
{(100) .o
Frepared produsts 101 19
e SO, .. Las
Textiles “en's olothin: 125 as
(33) (17)
Jomen's glothing 14 33
(78) (2¢)
Jaildront's Qlothing 113 a8
(78) (25)
<lothing for festivals ) 53
(88) (44)
Famishings 20 22
House- Utensils 142 8
hold {o85) (8)
4Quip=  pprggsure adooker 30 .o
ment, (100) oo
Sewing mashine 0 23
(57) (43)
Radio o2 24
(39) (20)
Refrigorator 4 2
(98) (8)
fan D 10
(38) (12)
Iron

a3 2
(97) (3)

- - A - - -
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Prom Tabhle VIII £t is seen that & the sase of purshases
whish were made irreularly d: frequently as in the aase of
vegetables; and those which werv made rarely as in the caes
af sanned foods, the mode of payment was oash, In the sase
of puirshases whizh were tade re;ularly regardless of theip
frejuenay as in the case of milk and zroseries, the mode

of paymont was aredit,
\

ine result »f the shi squara %est shown in Appendix 1II,
showed th:xt there was 3 sl:nifigant sorrelation bstwean the

freuenyy of purchase far groseries ard the mada s puyment,

The same test was applied to find 1if there was any
r2lationship Detwaan the made o paymsnt for grodaries anc
tie indome o>f the fanilies as stowlh 4n Appendix IV, The
ansvers vevealec that the insome did not have any influensge

an the mode of payment,

In ths dase of ihge purohass of textiles, it was seen
that the najority of the families went in f>r gash rather
thar erecit, Only in the gase of festival slothing it was
ssan that 44 pergent »f the families utilised aredit fagilities.
Tha shi syuare test shown in Appendix V sorrelating the wmode
of vaymant adopted and the ir-arme of the families, reveals
that insome influenzes the mode >f pament. The families
balonzing %5 ina>me groups ranging botwesn Rs,107%=300 and
R8,300=4300 =sashly bought on oredit hasis, but thoso in the
hizher inasome groups used sash rather than orecit,



For equipnment 1ike refrijzeratsr, which wasg
puraohased dy the risher families, dash payaent was
followed, Instalaent purshass was used mainly in the
sass af sevinrg washines and radiss, The majority of the
people why bouzht on instalment basis belonged to the
R8.300=30) ingome groupe It 18 seen from the shi square
test in Appendix VI that more families in the ineowme
group We3W=-300 used sresdis fasilities for the pursh:se
of equipment than thase in the other ingose groups.
Inoome and the mode of pa-ment with referenae to house

hald ejuipment, shwed signifie«nt sorrelation,
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2. Ieasona {ox arafaseing 2 Partiqular Mode of Pavuents

The reasons given by the homouakers for preferring

a particular mode of payment is given in Table IX,

TAZLE IX

REASONS GIVEN BY THZ HOMSNMAKSAS POR PRAPSRAING THE
A MID3 OF PAYMENT

AP SRgD SRy - Al 4 P W 0 e g i g T s e . e G M o A T o e PROD QRO

¥ode of passent Reasons giwven Number of
W A SEN DAL W S uls 0l - -y __q-“u----b&!!-...
sash 1. Fot to bo in debt 54

2, Jonvenient 52

3. Jash payment gontrols purchase 51

4. Agoounts set:led at onse 50
83, Habit 44
8« Payment »f interest awnides 33
Te San affowd 30
8. Safe 14
9+ (onds not neodad can e
retumed 10
10s No other alternative o
1l. ¥ fixed shop 8
12, Jan buy goods in bulk 8
Jredit 1. Jonvenient 88
2. Habig 54
de cantot afford cash payment kL

- > v P e L - -

The reasons given in Table IX make it alear that
the hoaomakers 81d not Jonsider aradi: desirabdble, This s




in striking 3ntrast ¢ tho trend observed in westem
sountries wvhers sonsvmers asredit has nst onl: some ¢o

stay but 1s playing an inareasingly vital role in sonsuxer
purchass. This may be due to the feat that “he per sapita
inorxme and the standard of living are much higher in
wostamn 3ountries than in India, The homemakers in the
sanpls surveyec zenarally pseferred gash payment to aredit,

E JRITERIA FIX THZ Pﬁﬁﬁm THI THAZR SELITIZD JONSUMER

- o 8 o i D WD AD YD o S DD

sritaria Peroerntage of Homenakars
Price 55 a 30
Jolour and design ? 100 se
Kee;ing quality 83 s oe
Storage facility 80 0 0
Advertissnent 4 3 30
Pashian e 20 oo
Imitation éa 8 )
Tradition 30 K 4] e
Prestize 'Y L 1) 2
Brand and make 4 oo 00
Label 23 4« o
‘lihﬂbiu” (73 G ¢ oo
Texture P 35 e
Textiles from a partisular

produgaer, .o 18 '
:Jll'ﬂbility * ae 80 os
Utilisy ee os 90

e o - i o an GENENBIINS s 00D T s OB T = 4 €0 <O o G B - = W
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4hils purshasin.; fo5d¢ stuffs, the oriteria for
purchasing mantioned were 1ts keeping guality, prise,
tradition, storaze fasilities at home, the labels if
the: were processed faods, brands, solour, initasting
othar's purchases =an¢ advertisements, MNost of the home~
- makers in the middle inyome groups in this sample felt
that their purshase of fom: items woul® be baotter if they
had botter ator e faszilities.

In the 3:se of 3lathing the ariteria for pursh sing
ssntined -ere, solour, desi:in, duradility, prize, wvashae
bility, texture, 3o>is 5f a partisular produter, laceé,
advertisomsnt, traditisn, fashion, storagze fasility an:’
fr4tation,

In the sase of e uipmant the order >f the aritaria
for purehase ware - nmake, utility, nprise, adver:isement,
storage fa0ilitges, imitatisn and prestige. The homimakers
enphasisec that in tha sase »f squipment whish would last
far a long period usability w2z the main griteria for purchase.

In was observed that ghere sxpenditure sn an item
was high, prize was the cesiding fastor for pursh-ses. In
this asategory eguipment same first, clothing second and food
thiri, wWhere abdbsoluts n223essitiez were sonsermecd prisze was
8 sagondary faxtor for the purahase and jJuality same first,
The purshase of e, uipment was influensed by the prpularity
of the manufasturer whish in turn was deter=zined by tra



partisulay brand of = .1shed Meputation,

F. dtapa in Wrings

N

In this study the steps observed in dying were
(1) plannin: baf>re huying nd {(2) Mailntensnaoe o arsounts.
Table XI gives tha detatils about tha plamnin: by ths home-
nakers, at variouas sdusational levels for the purahase »f
ford, textiles and househil! equipment,

HOMMAKIRS DF DIFPIR4NT FDUIATIONAL LIVELS ¥ PLANRNED
BEMRE BUYIND -
R R
Jollege 84 54 87 100
Hizh Sahool ” 40 ;) 20
Middle S3ahool L) 30 80 as
slementary 3Saohaol 45 19 1 4 7
Illitarate 40 13 0 53
Ciotal hvevade. o8 s e

From Table LI it 13 sesn that among the sample of
honemakers, plannin; was done by a majority in the case of
aquipmsnt 78 persent, next aame staple food €3 percent,
2lothing 38 parvent, anc finally perishadle foods 31 peraent,
The ool ege educated homemakers plammed for all the four
itena wors than the other homesmakers, w#hen we see the
methid af plunning the 1lliterates, elementary sshosl, and
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2w . Mainteaanse af Agqeunti:

“¥sintenanie of ascounts was studied separately for
food aslothin: and equipment, In the case of f70d items
amony; 150 fomemakers 90 maintained acrountsy in ths aase
of textiles 8) homenakers maintained acasounts and in the
Jase of equijment 94 hinemukeors maintained acrounts. This
shows that when the finansisl outlay at one time is graeat
mIre 3are is taken in purshasing.

he ahi square test was aprlied to see whether
thore was any influsnze 5 sdugation mnd aga on tho main-
tenansze of faod, 2lothing and eguipment aszounts separately.
This is given in Apiendises VII to' x:::{zhacagusmtion had a
deaided influenie dn the homemakers of assounts, The mrre
sdusated the homexsker the zreater wss her aapacity to
Baintain a3rounts. Indome also showed a decided influenze

on ths saintensnie of gsrount by the homsmakers,

Aith regard to tha math»rd of maintaining arvounts
48 homemakers fol:owdtis note-book system, 27 homemakers
followdthe paper and pencil methad and 19 homemskers
saintained a fileo for the bBills,

Thw homemakers when asked far their reasons for
azint:ining or not maintaining ag:ounts gave the answers
&8 shown in Table XII,
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TARLE  ALL
REZASONS GIVEN BY HOMMARKZAS FOR MAINTAINING OR MOT
MAIRTAIRING AJDOURTS,
homonake rs,

P - e - - - -~

Agaounts. 1., Hi:ve an idea of sxpenditure 46
2. Referenze for improving btudiets 43
3. 3peniing sconomigally
4. HabitH
S. Hental satisfaatisn
8. Interested
7. Sompulsion

8. H> answver

W D W w- A Gl A B O Sl e WP - L L - D ew o ak D oo S D as S e PGPS GG

w o a > b 8

No iolounts.l. Not asoustomed.
2. Lask of knowlsdge
3. Do not 1like
4. No time.
S. Dirfisult
8. Not helpful
7. Hot interested

o - -y . T s I TP P G e A D B S 2 eSSy A e W TR v G D u W D G O - v WGP G W

c a o bk B EZR

Tadle XIl fndisates that the majority of the home-
makters maintained agzounts to have an {dea adbout their
expenditure, When the reasons given and the oduoational
qualifications of the h:memakers vere asrrvelated, it was
seen that the edugited homenakers gave mors reasons than
the unedigsted homenakers.
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The aain reason fHr nit naintaining assounts is the

negative attitude toward acaountinie In some asses, of
aourse, laok of essential basie qualifications ware &
semuine drawvbaask. This slearly indisates the need for
edurating the homexmakers $o the-nesd—for not only better
buyzanship tut good evaluation of the purshases on the
basis 5f the assounts meintained.

K.

The results are disoussed under 1) Purshasing
prableus of the homsuakers wnd 2) suzgestion given ty
the Eomemakers,

I. eshasing i-ablegs qf the Homemakars:
The homemnkers purshasing prodblems are Sabul:ited
below in Tadle XIIIX,
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PUWINQ PROBLHS OF THI mmmv.
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Pmblnnl mantionsd ly Homenakers lhmh-r [, 54 hnnemaksn.

W GrEs 46 U U 2SI SEED <5 ul S S T -~ v -

1. Inoraase in tha prises of om0
' dities.

2, Adulteration of fand

3. Lask of :dequate transporrt fasilities
4. ’rowd in the shop

3« Assessinz tha quality of zoods

8, Diffioulty in getting goo4 commadity
7. Lagk »f tima €5 2o and buy

8., DAffisulty in barzaining

9« Inonme inadequaay

10. Laak of storage spage at home

1ie N3 problem

13. Getting oredit faoilities

13. Jheating by the shop keeper

14, Froblom of langua;e

wmo BEEEBRBB8ESLE B3I

L4 e T PR O UP G AT AR - -~ - - -

FProm the liat of problems ziven in Table XIII it
is slear that the sporadis inswreass in prices vithout
vaming wvas the main headache for the hmemnker, Insdaquaiy
of incowme was another problam, This was ag:ravated by
the faat that wvhen prices wose almost every month, the
incomes were more 9P les: atationery. The adulteration
of foocd vas yet another menase. The investigator analysed
the sourse of purshase and rfoun' that those honemakers who
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purshased frya the so-operative stores did not mention
these two items among their problems, The types of adule
teration an! haw $o deteat them needs to be studied and
the findin: published to gzuide the homemaker, I3tandariie
sation of all food artisles art the vigilanse of zonsumer
assogiatisns would help in detesting adulteration tn a
creater extent,

Some homemakors mentioned orowds im shops as their
probleom, This was due to the faat that they shopred when
the pay packet was rogeived \Nch happens to he the time
ihon mast of the families purshase.

Some homanizkers were n->t abls to assess the quality
of grods, Ladies oluds and Homae Jaienze Institutions
should organise lesturs—cemonstrations ts help the home-
makers €5 understand hw €0 assess the gquality of the
go0ds they buye

Liffisulty in dargaining arose in the s2se of pure
chasing {rom vendors or vhaore prices vere not fixed or

austom.ry.

4ith rezard to the resoznition of problems exsept 18
hossmakers all the rest mentisned that they had prodlems
while purchasing. But when giving suggestins $o the prodlens,
She oolleze and high sshool edussted homemnkers gave more
suggestisns than the other homenmaukers as given in Tadble XIV,
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BOMHAKERS #7) REDINIZED AND JATE 30LUTINAS T0O
PURCHASING PROBLINS
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NMumber and peroentz e of Jomizakers,

i

ﬁﬂugatignal Havin: Nat havin; OGiving WO suge Ave-
ave probles probless. sugge- Jes- raze
e mmmoe o BtM0n. tion,
- S0lleze a 3 29 3 -]
. ®” @) (90) ()
High Sahool 2 1 a8 14 s
(98) (2) (54) (33)
Middle 3ahool 35 2 20 17 3
| (98)  (5) (54) (48)
Elementary 3ehnol 8 3 3 8 p §
(73) (27) (27) ()
Il1litarste 24 é 8 22 b §
{80) (20) 27) (73)
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Table XIV shows that the more eduzated the homemaksy
the greater is har zapasity to ressznize problems and

suzzest solution.

The result »f the zhi square test shown in ippendix
LIII proves that edusatiosn influenizes the homemaker?’s
sapaaity to recognize problexs. Fizure 3 shows the
relationship between reso:nizing ths purshasinz problexms
and ziving of sugzestions by the himpm:kers at various
lavels of eduzation.

As sean in fizure 3 on page 73 the more edus:tsd
thas homamaker the more suzgestions she was able ¢to zive.
Thas homemaker realised that, the solving of thsir problems
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depended ngt only on them, Bt also an the shapksopers,
samufasturers and the Sovernwent. The suzzestions given
by them fall into four catagories ascor'ing to the role %o
be played by sash of thess authorities in solvin:s consumers
purshasing prodblems. This is given in Tz2ble XV and IVI,
TARLZ XV
WLE OF THR BIMIMAKIR IN 30L7ING HER PURSHASING ERDBLMS
No. Sugzestions by the homemkers as to  Rumber of
vhat they should do homamakers.

B A A B - -

l. Duying z00ds in larze amount when the
bast goamodity 13 on ths market and
storing 1it.

2. Allst enouzh time t> shop praperly
3. Buy zoods frus so-3perative stores,

4. eport malprastizes ts the proper
authority
Kot 2o in for sHstly goods

3.
8. Find sut when the shop 13 no>t orowded
and ahop at that time

7. Bend newspapers to know the priscs
af g2ods

8., Maintain assounts

10, Visit many shops befrre tuying:

1l. 3Bargain if nesessary

13, Test and then buy im lar;e quantities
13. Jet help from expaerienzed peaple

14. Inarease har inzome by taking up
subsidiary osoupation
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ML OF OUTSIDZ AUTHORITIRS IN SOLVIEG JONSUMIR'S

PURCBASIRG PROBLMS
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Soluti»n ziven.

i. 3212 2f Jovernmant

1.

3. 7eir prise shop opened in greater nunbars

Adultsr:.tion and fraud shacked +ith
a striat hand

Frices maintained stationeary

2. Zals 2L 3hap-kesner.

1.
2.

3e
4.

14.
18.
16,

Stozk quality zoods
3arvas the sonsuner well
Frice list displayeé in shops

Giva more informatisn regarding quality

and wvariety of 2543 on asarle
3ive zuarantes

Be sourtesus and hnest

Shop kept open on Sundays
§hop kept olean and attractive

<hesk whether all the thin:s neeced
are in ths shop

Pravide phone fasility

Improve howe delivery system

leduse arowd in shop

Jo>ds displshd well and kept clean
Partioular time allotted to homonmzkers
Frovide returned goods fasility

Give samples for large purchases made

3. 3214 of Iradiers.

2.

3.

Inore:se procurtion

Honest and gond informatiosn provided
in advertisements

Buyinz guides appointed in shops

- - i > QS W A Wi B e W
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The very faszt thut the homemakers hac been able
to analyse their p=ablems in mish a detailed fashinn
proves that they were very much alive to the diffisulties
they s nfronted as 3o>nsumer-buyers. The astisn that
sould be tiiken up by vonsumer Assosiations, Produser
Assogiations and the logal authorities rould be taken
up for study. Ths reasons ziven in Table X7 shows that
the homemakers were adle to analyse their problems in
8 det~1lad an analytisal manner vhish i{s the basis
£o¢ improvenant.

'he study shows that gonsumer edusatiosn should
be oriented to the sonditisns availabdble m‘ India so as
t5> help the homenmakers maintain higher standard of
livinge




Vo JUMMAIY AND OONJLUSIONS

The study of ths purshasing habits of 2 mundred
and fifty selestac homomakaers in Joimbutora, with speoial
refarance to foord, textiles and househnld ejuipment

ravenled that:

1. Azmon; the sampla »f 150 families selested in Zolmbatore
@ity, the homamakers played ths most important role in the
purch:se of textiles, food and househsld equipment.

2« J3n0ds3, for vhish tho initial outlay was large or the
freguonay of purzhase was low, were usually purohased

by tha man of the house.

3. The main reasons ziven for the hmmaks;ra purihasing
thoir fanily requiromsnts weret habit, axperience,
abllity to assess the family's neecs, skill in wise
purahasing and ejonomizal buyinge.

4. The ghoize ol the sourss of purshase depende’ upon

the quality of :o»ds, 3hhice awvailahle and tha reliablility,
fha plase of purchase was influsnzad by the i{nzams of the
fanily and ths avallability of »redit fasilities.

5 Tha chief reasons for patronizing partisular shops
depended on the nature of the somaority that 1s to be
purch.sed and ths services offared by the saller.

8. The frequenay of purcha;e of ford itsms depandsd on
the {requancy of sonsumption. Ascordingly foods warse
bought monthly, weskly, anc¢ dailys taxtiles were bought
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once or twie a year, and egquipnment was bouzht vhen the
need arose. | |
7« +here ths purchagse invilved larse expenditure at one
time and the sommydity purshased was used over a long
period of timae, the ariteria which desided th: purchase
wia prise, make and guality, wWhere ths 2-mmodity purshased
¥as an absslute nexessity gquality and tradition wervre
eonsicdered more important,

8. Regawmiing the particular mode of payncni, ae6f of
 the homomakers preferred payment in sash.

9., 3Statistisally there wvas a simifizant 2orrelation
between the frequanay of purchase and tha ande 5f payment
in ths 3a33¢ of zrosaries, and insome and mode of payment
in the case of 3lothing and equipment.

1. dduzatin influsnged the homem:kers’ pre-purshasing
plans and ths maintenanse of asssunts., The more adusated
homsmakers planned both the money as well as quantity »f
the 3smmodity and kept acrounts frr thelr purshase. The
loss educated homem:kers ware not very aonssisus >¢
pre=purshase plannin; or keepin; asisunts of their purshases,
2t. The aje of tha homesakars influenced the typs of
plannin: they acopted before purch:sing. The younzer
homezakers planned brth the zonaey as well as guantity

of the sommadity. The older himemakers wero not so
consaious of planninge
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12. The purchasin; problems of the homamakers showed th:t
sonsumer edus:tion is nazassary %o help her to sssess the
quality of zoods, to detedt the adulteratirn of fao0d, to

plan hopr purshases proparly and t2 understand the fasilities

afforded to> her by the retnilars. The need f>r sonsumer-
buyer sducation is braught sut 3learly by this study.
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APPEEDIX 1II

CALJULATION OF JHI 84UAAR AND JONTINGANIY QOBFFIJISNT
POR THE RILATIONSRIP DET/RIN INJIWME AKD SOUR3IE OF PUR-
JHASZs FOR QROJZAIAS

L - e

Rumbder of faxilies purshasing from

mﬁ mm AR w w g W R R R W N R S B W W S ew s W

Bange s opers-  Particular Street o particular

tive Store Retail Vendor sashop
3tore o
1. 100 ¢ S i3 o ? =31
- 300 (10.95) (16,12) (2,08) (1.88)
8 300 % 11 LV } § b § 54
800 {83.,81) (33,99) (4.28) (3.84)
3., 900 to 28 12 - b 8 3
1000 (13.78) (30,28) (2.8) (2.34)
4. 1000 and 13 3 - L 18
above (8.43) (8,32) (1.09) (0.98)
3 » 10 ® 150

- -

Notet~- The muzber cutside the bdrackets is fot(frequenay observed)
The mumbor in braskets is fe/{frequency expeated).

Obtained tys Row total x Jolumn total.

Grand total
fo - fo o - r0)®
Row No. 1 fs
7.98 3,772
1.4 74508
13,92 10,83
7.38 9.36
h 300 ’ 7 /
4,12 1,08
17N 0.42
3,98 3,38

$.32 0e3¢



Row No. 3

8.94 23,38
3.26 2,49
2,8 2.9
1.08 1,08
Row No. 4
S5.14 M.2
2,84 2,10
le24 0.77
0.98 0,98
P5.4%0
R ? - fo = “)g
¢ L_’;.._.
A . s 98,420
¢ = / x’
Tr
¢ =/ W-m ® 0.4234

The value of xa got from the data is significant
at 1 £ level for O dogrees of freedna,



APPBEDIX II1X

JALSULATION OF JHI SyUARZ AND SOHTINISNIY JORPFIJIENT
FOR TH2 RELATIONSHIP BETJEiN MODE OF PAYMENT AND PRE-

yUZNJYs FIR QGROSIRIES
Frequenaey Cash Jredit
Weekly onoe (14) 11 -]
(8,187) (7.838)
Weekly twioce (11) 10 ) 4
(4.840) (8,180)
Honthly once (73) as 50
(33.00 ) (42.01)
Monthly twioce(43) 18 0
(18,48) (23.52)
Yearly onoe (8) 8 -
(3.520) (4.480)
TOTAL as 84

£ 3 £ X

Notet~ The nuzbeP outside the bdraskets in fo(fregusnay odbe

served).

The nunber in braskets 18 fe(frequenay expestod).

Obtained by = oV total x Jolumn total

fo - fe
Row Bo. 1
4.8
5 160
8,000
3.48
4.480

Grand total

2
{fo : fe)

3. 73
8. 300
1,933
2.2372
3.7



APPRENDIX IV

SALULATION 07 JHI S4UARZ AND CONTINGINJY SOEFFISIZNT
PR THE RWLATIONSHIF BITWRIN INJOME AND NODE JOF PAY-
H4NT:  OROCERIES

No. Iraome Range cash Credit

1, 100 to 300 16 16 32
(14.08) (17.92)

2. 300 to 800 23 41 34
(23.18) (35.54)

3. €00 to 1000 1?7 -+ § K ]
(18.72) (21.,38)

4. 1000 and above 10 8 13
( 7.04) { 8,98)

Total o8 84 1%0

Notet~ The mumber ocutside the braockets is fo(frequensy observed).
The munber inside the brasket is fe(frequenay expegted),

Row total x Column total

Obtained by « drand total
2

fo - fe g_of_-.;_go_)_
Row Noe 3

1,92 0.2681
5.6 0.945
0.28 00048
206 1.238
Row Ro, 2

1,92 0. 7087
8.16 0. M20
0.8 0.0036
2,96 0.9778

4.3738




2 . _ifo - r0)3
fe

ye = 4,3786

- 1/ eame
@ o / ne = / 1% + 4.3733

= 0,1688

The valus of the Y? got from the data is not signifie
sant at 8 £ levul for 3 degrees of freedom.



APPENDIX V

CALJULATION OF THR JHI SYUARZ AND SONTIRGINJY 20-
BFFICIANT FOR THE RELATIONSRIP BATJEEN INJOMZ ARD
MODE QF PAX4INTs TZKTILZS

No. Income range cash Jredit
1. 100 to 300 8 16
(11,768) (9.24)
a. 300 to 500 20 K o)
(28) (22)
3. 300 to 1000 30 8
(21,98) (18.72)
4. 1000 and above 18 b 16
( 3,928) ( 7.04)
Total Y y4] Ll 135

Notet= The numbeor outside the braskets is fo(frequonsy sbserved),
The numbop inside the brackets is fe(freiuenay axpeated),

Row total x Columntotal

Obtained ty =
Grand total
2
fo = fe (fo -etez
Row Hoe 1
8,76 3.878
8 2,285
8,72 3.573
8.04 4,07
Row Ho. 8
8,78 4.944
8 7,900
8.7 4.58
8.04 5.182
31,308



*2 - (fo = t‘o)8
g fo

,(9 s 31,398

/ /
- - 31.308
¢ V/ ;-’ﬁ;’ .‘// 1% o 51, 8 = 0,4480

The value of the X got from the date 1s significant
at § £ level for 3 degrees of freed-m.



APFENDIX VI

JALJULATION OF JHI SyUARR AND JONTINGZNIY 0=
BFFISIZRT FOR THE RALATIONSHIP BETARIN INOOME
AND MOLZ OF PAYM&NTs HOUSEHOLD BJUIPHMENT.

X, Ina>mo range Sash Jredit
le 100 to 300 14 e 16
(13.8) (3.31)
2. 300 to 00 0 18 40
(38.77) (10.14)
3. 800 to 1000 a3 4 37
(89,34) (7.85)
4. 1000 and above 18 - 18
(11.89) (3.0 )
Total 02 24 118

Nates- Th: munder cutside the bracket is fo(fregusenay observed),
The mumber inside the brasket is fel(frequenay expeoted),

Row total x Column tcta]l

Obtatned ty =
Grand total
fo - fe (fo - fe)2
T fe
Bow Fo, 1
1,38 04137
8,77 1.984
3,88 0.454
3.10 04104
Rov No.
" 1.3% 0.523
17.86 31.47
3.85 1. 741
3.0 3.0

39,413




'><8 (fo - fe)3

. f Lo
%2 e 30,413
/ “5 /
e / / 39,413 - ® 00,5083

L b ———a T
v nse 8 v 116 ¢ 30.413

The value e:it%a got from the data is signifiszant at 3 £
level for 3 dezrees of (reedom.



APPENUIX VIX

CALULATION OF JHl 8JUARZI AXD JONTINJIINJY CORFP7ICIANT
FOR THS RELATIONSHIF BITWE2N EDUJATION AND MAIRTSNANIE
0¥ AJ30UNTS = FOOD ITAMS

S - I
No. Bdusational quali« Maintain Do not maintain
fisation acoounts agaounts

1. Illiterate 4 268 0
(12) (13)

e Blexentary Sshool 1l 10 31
(4.4) (3.6)

3e Middle 8chool 4 30 37
(14.8) (22.3)

4. High 8chool 24 18 40
(1€) (24)

8. college 24 8 32
(13.8) (19,2)

Total a0 B0 1%0

Notas= The mumbsr cutside the brasckets is fo(frequenay observed),
The number inside the brackets is fe( frequensy expected).

Obtained by « Row total x Xlumn total

arand total

fo « fe (fo = £9)8

feo

Row Mo, 1

8 8,33
3.4 2,83
7.8 4.11
8 4
11,8 9,08
Row No. 2

8 3,02
3.4 1.7
7.8 2.7
8 ' 2,66
11.8 ’ 8,533

42, 753



/3 - (2o « fo)?

i.
/2 e 43.753
/PR /
d = / - « / 42,733 .
/ Bxp / e sz o

The value of the /2 g3t from the data is si’nificant
at 1 % level for 4 dezrecs of freedom.



SArPEmIX VI1

SBL CHLeGOUARE AdD CONTIRGEURY 20%: _ 2
A S THSZE SDudalin: A MIN _ 9! N

= AL J GRS Y SR B e diih
e -y e e i,

| i-ucubiunel “aintain o pat
Moe ww-li.ilo tion eogounts geint:an
agecunts
i ilift rte _ ‘i‘ ‘ o J0
(dbeg) Vaveld)
8, Alwmcntery wshoel P 9 b
(5.54) \9.0u0)
Oe ¥iudie wohool KY4

L 18

4. iza sohool ) A0 40
# (~deob) (if.4)

cae u7.28)  (he.78)

61 69 150

D Soslh dis 4D TR VD W WS A iy B Ak A S W v S Ay N TP OB A Y g O AU S 5 D WP Ak ey WS G S A A T AT W S T W I W - A I E W g
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