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I INTRDWIIN

Olothing has traditionslly been ons of men's primary aeeds as
AS seixved as & means of protestion, and sdomment,ths medium for the
expressions of ereativity and love of beauty, Olething 10 & meens
of display, & source of pisasurs and an indication of one's taste,
styls end sooial position, Oppenhein (ms)‘. Also elothing becomes
s neans Of introdwation and desoription of oneself to strungere, IV
can be & means of self-expmesion,a mamifestébion of assthetic qua~
lities and an cutlet £or ereative ability,Devadas (19”)‘. Clething
has served many purpossss It has been used for decorations and %o
show individuality and soeisl superiority. The personality of an
individual and his success or failure in life 4s influenced to o
laxge sxtens by @lothing.

Through proper tlottes the feeling of satisfastion and well
being are bullt up £in pecple., The qmlity sppropriatenses of the
fabrics, the wearability are some fastors which motivate the Gonsue
ners $0 purshass the i{%em, 1if the purebase would have bdesn & wise
one provided 8 offers satsisfastory perforsanss, In swh purchases
8 broxd nams of the merebaniise may b a motivating fastor for ome

conmumers. For another, festual Anformation may be the cause for



satisfaction and still for odhers the essential factors such a9 beauty,
suitability, versatility, duradility and comfurt may form the criteria
for solection. All these show that satisfaction in slothing is obtai-
ned by 8 varisty of msans, Protestivn and physioal comfort are other
satisfactions sought tiwrough elothing. Proteetion 18 offered t¢ man
from heat, cold, sw bumn and from rein, latske ant Quinlen (19!5)’.
Thyrough the ages man's stiriving of besuty has been expressed in his use
of slothing for personal adornment as well as for utility, stresses

MoJ imeey (1963)‘. The way we wear a ¢loth is as important as what

we wear. Bsing well dressed for the oosasion, and being awure of 1%
bensfiss all membere of the family psychologieslly, physically anmd
soeially, TroleStrwp (1937),. There appears %0 de a Felatimship
between ¢lothing and sooial ssatus as there 19 between slothing and
jJobe with prestige and income, Form snd 3tome (1961)%,  Aestnetrss
satisfagtion 19 murdod as s smpbatic response by which the wurer
fdentifies himself with his slothes., Zhus the right elothes, wom
welly, give a mental stimulus te the weargs, to the family and o

persamal friends and promote an aly of oounfidenss,

Textiles today offer the consumer unending horisons of beauly,
variety and serviseadility (1960)7. The vegetable fibre, sotton 49
used by mankind more thum any one of the other textils fidbres, bhy
reans of it wide spread availadility, low pries and verwatility,
ioolman and MeGowsn (1933)8, Gotton slothing 18 mostly suitabls %

peoples of all age groups for all kindg of garments. It can ecompete



favourably with other textiles and oan de made $0 fit all insome
lsvels both the higher and the lower. By and large, eotton 4s
relatively inexpensive, Henve pries may de sonsidered the eonsm~

mere buying motive.

Jynthetie fibers are machine made from celluloss couverted (7
Anto yurdage by & cheuisal process, Young (l!!l)’- Men made , q
fibres are inor-asingly found alone and 4in eomdbination with natural
or other nmufactured £ibres Lin many of the fabriss, Im addition

30 the acetates and aylon which were the firet two produced, the

group of synthetis fibres at presens imolude sorylies, modecrylics
nitriles, dleifines, poly esters, sarun,vimls, vinyon and spandex.
dynthetic fabrics are more dwabdble, anticresse, chesp %0 washing,

£924 4 sppsarance anl economisc in the long rum.

The consumers of today are directly oF indirectly connected
with the producers snd distributers, labar (1964)”. Fer good sales
promotion produsers have %@ produce the type of fabries preferred
by consumerse They have the large responsibility of seeing to the
fanily menbers' needs for formal and inforusl wear, A% & $ime when
the newer synthetios and blendshave arrived 1im the market the inves
tigator thought L4 wan essential %0 find out the exten$ %0 which

consumers were satisfied with the new arrivals.



Hemoe for & few fitoms of clothing frequently wsed by the consu-
ners, 2amely Pamty Jnirt, Sari and blouss, the irwestigator was inte~
rested to find out the satisfactions. Therefore & stuly was wnder-
taken on @ sslected group of consuners delonging to Trivandrum eity
t0 find out the satisfaotions derived by them im the choiee, use end

gare of cotton and synthetio fadbriss.




Il HAVIRY OF LITRRATURE

The Mterature pertaining 0 this study is reviewed under the
following heedingss

A Conmuner - Mo He is

B, Olothing Seeds of the Consumer

Ce Textile Fadries for Appaxel Items

D. Importance of Cotton for Apparel

B. Synthetios and Their Place in Dress.

Ay Conmumer - Who He Imss

Consumers axe the final buyers and users of goods anl servioes
for the satisfagstivn ¢f personal wants, opines Kelley (19”)". They
are persons or families whon we see everyday and count ourselves among
ther, Fitaismons (1961)“. Thus everyons, the young and old, $hs rish
and poor, workers and idlsrs are either prezeat oF potantial eonsumers
as they have needs and wants and as they are motivated by smotions
ami ressons, Aetd (1935)" act Wingate (1964)'. Disorimineting
conmussre ase those who plan to get their monsy's worth (1964)%,

Individuals of all ages are consumer of elothing buts not all
ecnaIneTs &re consumer buyers, opines Fitsiaszons (1961 )2, Frequently
housswives are spokea of as "consumers” as the division ef ladour

within the family haskesulted in delegating the respoasibility for



buying largely %o her, Betd (1939), a perwon who gets values for
¥he prics paid 18 the one who knows the charecteristics inherent in
1 Bnlru. Consumer buying of textils fabries entails eontimual
decision making, Scaroely a day goes without same sort of deelsion
on sslestion, use and care of elothing im certain families, Vingate
(1960)*4,

Be wmuth Conoumey

Acoording $o Oordom (196!)“. naeds of the consumers are limi-
ted %0 those fom of wealth which are indispsnsable $0 the mintenanee
of life - & minimm of food; clothing and shelter which are sufficient
%0 muintuin the physical strength necessary to provide thess very
necefsities: s alxw enphasises that & third dasic human want is
for clothing. There are eartain elothing wants essential %0 deeent
Mving. Parsly shese wants are concerned with our physieal somfors,
Ve wunt %0 be warn, but not %00 warm, secure from chill winds and
raing and protect frum the durning ruys of the sun, sey Jaxter and
iatake (1949)"®.  The conmmers want the comfort of elean e lothing,
the ease provided by elothing that permit freedom of movemends Con-
sunsrs wants are also determined by the nature of the work im whish
they are engaged. Agricultuwral worksrs want stzaw bats 0 protestd
thenm from the sun and heavy shoes fer field work, while pilots want
trousers reinforced at the seat, knees am elbows, police men wang

4.10kecled shoes, and affiss workers want ligh$ elothing, Gordon (1961)3,



The influence of the growp oonsept of survival valwe s reflected in
the type of clething also. A modern peychologist deslares that nei-
ther warmth nor modesty is a very important consideration in the
choiee of elothing by most people. Besides these there are wants
thas arise from sooial mature such as elothing. 40 give a feelirg

of oneness with others about us, elothing te refises our good taste,
19 add %0 ewr pereoml appeuranse amd $8 announce that we are aware
of the fashions 4im the moldern world. Consumerw plase a high value
on sagy eare and durabls fadbries and buy fabries that can be washed,
dried and worn withous ironing. Ny changing and experiaenting with
clothing  individual may secure & thrill of sstisfaction and sense of
adventure, The influsme ef technological sdvamce ie felt though
adventure. The fnfluense of technological advense ie feld n%uh
advertising, imitation and emiation, conspioucus 0Onsumption anl
fashion says, Cochrane amd Hell (1!96)". Considemble controversy
has developed as $0 whether the desire for clothing was first mo¥l~
vated by the need far protection or whether 4% was adopted primarily
for 148 decorative features, whetln® the desire for elething is
inborm oF soquired and whether 188 purpose 18 $0 protest or deeorats.
It 19 esrtain that a large part of consmer's incems 1is expenied t0
satiafy tiis fundamental need of slething.

O, Textile 7abrics for Anmln

Olothing 48 an expression of the person reflecting Me perec-

nalityy way of living, way of thinking snd especially pride in self
or famly exhorts, Chambers and Moulton (1961)'®,  Acsording e e



anthropologies Balph ldnvon (1962)", Olothing mekes &% possidie for
strunge? 19 determine at omse the Soeial Category (o which the wearer .
belongs and thus avoid aots oF atiitules towards him which would be
scoial errorss Olothes ean contribute $o that d1fficult to defime
quality ealled oharm om persoral, Erwin sné Xinohen (1964)%°, 1t e
a reflsction of one's taste, oms's life and one's values, MoJimsey
(1963)%  The study of Textiles 15 comcerned with fadries and the
materials from which they are made. The meaning of she word fadrie
a® applied to textiles has besn broadened for some fabrics are male
without the loon even without spinning the fibere intoc yarma, Phailips
(1949)%", |

Fadries include apparel of elothing items, household fabrioce,
sush as carpets;, upholstery sheets, and indwtrial fabrice sweh as
sonveyor delts, agn oord, bagging aml so forth. Appavel fabries
are used for protjection from the slemnss for besuly sud possidls as
status eymbels, reveal Hollen'and Saddler (19“)’2. Cemplete know-
lsdge of textiles will fascilitate an intelligen$ appraisal of standards,
branis of merehaniise and will develop the ability to distinguish the
quality ia fabriesy, snd in turn, te appresiate the proper use for the

aifferent qualities, estimate Potier and Corbman (1999)”.

The textile arca is one of the ncet interesting available %
mn's study. It is both one of the oldest and ome ef the newest, 014
fromn the feot that the use of toxtiles predates recorded histoxy, and
mw 4n that 4t 18 repidly and comstantly ebarnging with the introdweticn

of new fibres, new developsents for familar fibyes and new proocessing



and fintshing for both, stutes Stous (1960)2%,  Cloth 1s the mediwm of
the dress mlnrs Just an Clay snd etons are wsdiume of the ssulpture,
Iewis g% a) (1955)%%, Spinning fibres iato yame, the art of weaving,
and She meking of beautiful and delicate fabries having lovely soloure
and designs had already been perfected by the %ime of the earliest
known records, says Stout (1960)“. Today we have fibres ef various
kinds and in oumbers uxireamsd of less then a geluratiom ago. The
eomwon fibyes used ia fadbrics are iﬂﬂm, from the fluff aoove ths
seed of the eotton plans, linen, from the stalks of falx,wool, froa
she ooats of sheepy ailk, bLoth wild and cultivated secreted by (ke
silk worm and fermsd as the coutimucus fine filamext or fibre thed
malcse the eecoon for the for—the Ieeting stags in the developasnt of
the silk worm and the aynihetic fibres such as nylom, dasron, dyml,
orlon and sorylan, whose msnufascture has resulted from the long amd
laborious effects of man 30 produse semsthing like the eilk, Zidre,
from cheaioal elewats, Bexter st latake (1949)%%, and Jawis oy &)
(1965)%.. Ramis derived from gress like plaas, mohair fram the

coats of goats, vieara from plant protein are £fibres in less common
use, Each year new fabries appear on the market:shen they are added
%0 the hundreds already aveilable it besomes inercasingly difficuls

t0 de0ide what $¢ buy, Rathbons and Tarpley (1959)“. Todayk consu-
ne2 18 exposed 10 dosans of naw fibres as well a8 $o0 many combimations
of new and old fibres, Tate ant Olisson (1961 )"-
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D. Importanse of Cotton for Apparelt

Cottam 48 etill king says, Oreig and Eush (1954)*, Aecording
Turner and Imur,(nu)a during the past few years Cotton has really
lived up te it%s titls king of cotton. I8 is the bask bom of the
World's textils trede, deventy five per cent of our textile fabries
are mde from cotton, Cook (1968)°°, It s plemiful and econcwical
% produce and 1§ has the inherent charesteristis of eady ocare that
conaumsre want.cotton 18 & leading, adaptable and popular fibre becauss
4% provides apart from calours mméd desigis, tsxtures ranging froa
fine quality % coaree yarms, says Rigelow (/1953),‘. Cotton can
sexve for food, for elothing and for shelter, opinse Wingate (1964)“0
tis also stresssa that ths basic properiies ef cotton n;-uulaﬁ.
durebility, confort, fashion, ease ¢f eare ani eSONOWy, OAUSS GONNU~
m1e %0 by cotton fabrics. OCotton makes & comparatively inexpen-
aive fabrie, 18 800l 10 weur and easiiy lsundered, says Bvans (1”9)”.
I% abasorbs moisture very repidly and dyes well ant whem spesially
treated yesints wrinkling. OCetton dominates the women's summer
dress marke$ and is gaining repidly om ocompetitors ia other drese
1linee, including sportas wear, acoording %o & survey eompleted by the
Naticnal eotton Oownotd (1949)°2.  Gotton acecunts for mors them two
thinis of the total volumes of fabric eomwerted. 'The vegetadls
£ibxe eotton is mu¥e weed by sankind than any one ¢f the othe s Sextile
Zibxes by yeason of ite widespmead availability, low price and versa-
tality. ¥oolman (1943)> potnts out that materials mads from 1% san



"

be almoet unlimited from threads and lase, "fine as webs of woven wind®
to automobile tire faorios and sail obthes. He also elaim thas gotton
can and does substitule for wool, silk and linen snd muy comdine in

various waye with all other fibres.

The report on sonsumsr preferense for textile in Tamil Eadu
(‘lm)” Toveals that cotton eocatinues 10 be universally popular fibre
Zar all itens of garments namely shirts, paunts,ihoties saris and
blouses. lNearly T9 per eent of aeu's garmsnts und two thirds of
saris and blouses were made of eotton. The etudy points out that
costam cosupies & prominent place in all garusuts,both ¢f men and
women und &% all places rural, urban and metropolitan.

The report o5 eonmmer prefersnces for textilde fabriss bWy the
§11k ant Art S41k Mille Hesearch Assooistion in Bombey (1969)%
reveals that eotton eontinues %0 de the king amng fidbres. The
preferanse £or fadriee by different comnounities and people having
different levels of literacy edusation amd inscms show that gotton
gota the %op priority followed by synthetics and blemis. Cotton
18 not only the most widely used fidre dut aleo the most preferred
fibre for all garments (1970”’0 The mumbdber or cottom fabries in
varivus widths, weights, weaves, typea of kniSting,finishes and
goloure 18 enormous proving the extreme importamce of the fibse
%0 mamkind shroughout the world,
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B, Symthetics and Their Place ia Dream

Ascording to Parikh gy al (mo)” men made fidyes as we are
aware, are a8 4istinot a8 matural fibres; they being the result eof
nun's ingemuity and researoh, Changing trends in Tashions are also
part of man’y whime and fanafes whioch enabls him 49 oxwate new rfibres
and fabries, He also stressas $hat with the inoreass in the meeda
of consumars for sasy oare textiles and im afdition their reoent
fashion consaioumess urged the textile seclensists and technologists
0 contizuouwsly esarch for better ani newer man msde fibres with
supsriow physiceal, chemical and assthetic properties over the eoIwen~
tivnal ones and as a result approximasely one ’-.rur of the wrlds
textile £ibre® are made By mm todsy. The world of man made fidme
industzy has grom roepddly over the past 40 yeare after 4 s ite
nain development in the produsticn of semioymibetic or regemerated
fiores, Dutt (1970)%,

The ers of man made fibres which started with the dlaecvery
of rayon has now passsd domu $0 the synthetio nbn.,:huik_ﬂﬂo)”,
Guig (3955)” derine synthotic flbres as "ohemical Iibres™. Tere
hee been & elear shif$ in tshe tests anc elothing habite of zuukind
with toe advens of synthetio fidres like, nylon, pulyester, acrylie
eje. with the result tuat the ¢l8 concept of drese has gons into
oblivim. A number of eymthetie fidress have sinoe been developed,

the most$ common 4B use are polyamides, polyesters and aorylics.
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Synthetie febrics are more durabls, entiorsass, chsaper in washing,
good 4n eppsaranee md economie in the long run, opinss Vengsarker
(1970)%'.  Man mete fibre fabries are playing sn sver inoreasing
rols of importance ia the mamnufaoture of garments for the men's spparel
txade, MNore over aynthetic fibres playsd a leading r0le im san's oon-
quest of the Moom (1969)“. Manufacturers of the synthesic fabrios
have been wise snough % realise that ths ultimate advantage %0 thair
trade lay, R0t in ereating & substitute that might pass a9 amthey
fibre but inocxeasing an appreciation of iutexest im the synthetio
Labrios for their own worth. Our cowmtry 4ie a$ present produsing a
fasoimating range of synthetic fabrics e«tering %o the varisd taste
of coreumers Miranda (1969)%, The mmmsde f1dres are entering the
men's clothing field todey at & higher rate than for women's, Tate
ana 01tescn (1951)77,  Wish the introduction ef mammade fibres in
tha pressmt century the art of blending took & distinot twrn, Boy
(‘mo)“. Nanmade fibyes are Lowmesirgly fourd alons and ia combi-
mtion with msatwral or other manufagtured fibres in most types of
elothing and textiles, Tate and Glissom (1961)". Vo eannot however
shut our 400rs 50 synthetio fibres and hense we have been working on
the technologieal aspesta of biends of eotticm with manmede fidres,
Bornes (1969)%2,

Thus advance in the soience of textiles present nswer prodlems,
The mitiplicity of mew fibres md sheir novel names ecnfuse the CONNU~

mre. Ihe process vhich a moders fadris undergoss befors 4% is fimally



availabls %0 the ultimate comumer ¢an raiee Soriows pmhiens, ualess
it is sccompenied by tage or informative labels, lMethodisal eare
of clothes will help %0 derive maximum service and satisfastioa from
every artiels im the wardrobe, Craig and Rush (1934)%,

Thas & nodiowm of knowledge of textiles is therefore nesessary
$0 oope with the ocurrent demands.



III EXPRRIMENTAL PROCEDURE

The experimsntal procedure for this stwly comprises the follo-

wing stepss

4, 8elestion of the Method

B, Selection of the Sample

0. ’raming the Qusticonaire

P. Pre-fosting

B. Alministering the uestionnaire an! Collseting the Data
ad P, Amlysie and Imerpretation of the Data.

Ay Selsstion of the Methoda

According e Yaxg (19“)“ survey 18 wsually an enquiry into
the compowitiung, activities and livisg comiitions of & gro.p of peo=-
pis ad may de conducted through oase stuldiess, observations, question-
mires or imterviews. Juuoda ot a) (1957)%7, are of At opinton
that questionuaire is know for 1%s impersonal mature, standardised
wonrdirng and instrwotions for recording responmes., Furthermore, it
ensures wiformity from one measurement situstion t0 awtler, Gee
('mo)“ states that gquestionnaire gensrally ineludes § wet of quen~
tions $0 be answered by the informamt without the perscmal aid of
an iovestigator. Agocording $o Chawdhari (19‘9)” & questionnaire
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refers 10 a devies for sscuring answers $0 questioms by using & fomm,
which 10 usually filled in by she respondens himself. Ocode and Hat
(1952)™ and Yang (1956)®! arye of the epinioa that questiomaire helps
in colleeting oojestives and qualitative data from largely divereed
md widely scattered growps ef people., Hence the questiomnaire
method was ssiscted for the collesotion of data for ikis atudy.

B, Belection of the Semples

Two hundred and £1f%y samples were sslected from five differemt
places of Trivandrum oliy. Oood repport 18 one of the primary eesen~
tiale for effective surveying and eince the ivestigator hed good
repport between the pecpls of Trivandyum ¢4ty and herself, this plase
was chosen for the survey. FYirst & priliminary questionmaire was
distributed t0 the consumers %0 find out for which of the items eotton
md synthetics were used moet commonly. Fyom Shat the Lmwestigator
was abls $o fiad out that cotton was wed doth Wy men and womea for
all types of garments, ynthetics were found %49 have dee mainly
uned for outer garments as pant® and ghirts in the case of men and
for sarees and dlouses in the case of women, lense these Lieas were
chosen for this study, People who made use of these oo items of

olothing were therefore chosen ae thesubjeots.

Gs Frening the uestiommaires

A detallsd qwstionnaire was prepared Saking sare 19 see whe~
ther all the questions are simple enough t0 underwtand by the sonsumerse
The questionnaire indiuded all the details of the families as femily
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baskground, family budgets, person sho does shopping. Some questions
were anked 10 test the gemsral knowledge of the econsumers regardilg
textiles; satisfaction achieved through the selection and purelmee
and use of elothing, Separate guestions were asied % know absut
the problexs faced during the use of the material and suggestions feor
improving the quality of the textiles.

Ds  ErsAesting:

Jahota (1963)°® saplmsises At pre-testing always belps to
s0olve some of the unforssesh problsms in the qusstionnaire. Keeping
ah eye on the above stajexsis the qusstionnaire was pretested with
Swenty samples and in the light of these suggestions received 4% was
modified. Zhe finaliwed qusstionmaire 18 givea in ippendix.
(ppendix I).

B, AMuinistering the (ussticamsire amd Collsetimg the Dagas

Jinoce the samples were selested from Trivandrum eity, adminie-
tration of the questionnaire was preeeeded by the imwestigator's
ocontusts with thes by post, personal visits and explamation of the
objectives of heor survey 4n A very informal waye A good reppord
was thus established between ths sample and the Luvestigator. Of the
sotal mmber of 230 questionnaires 150 were sent though persons with
emslosed letters, the xest wsm given ia pervon. Omly 205 question~

mires were returmied. Ous of shat five questionnaires were discarded



[

sinos they were mot filled up properly amd thus 200 gweetionnaires

were Lmoluded 4in the study.

P OConsolidation amd Analysis of the Datas

The data thus coliected was consolidated and snalysed syste~

matisally aad the results are disowssed under results and dissussion,



IV EESULYS AN DISQUSSIGNS

The purpose of the study was to find out the estisfaction®
derived by the seleoted group of ommaumers delonging t0 Trivandrua
eity in the selectionyuse and eare of sotton and aynthetis fadbrics
in selected elothing iSems, mamely pant, ahirt, sari and Dlouss.
The results are discussed unier the fallowing headings.

As Incoms and Expenditure Pattern of the Pamily

B, Sslection of the Material for Different Itess of
Oloshing

Ce Use and Uare of Clothing

Des Satisfastion Darived out of the Selection, Use
and Gare.

A« Income and Hxpeaditure Pattern of the Familys

1. Buigets
The data armnlysed revealed that ou$ of the 200 families, only
sixty four families maintained & elothing bwiget. The total monthly

income amd expsditure of clothing of sthe 4wo hundred families are
tabulated and given Yelow,



TARLE X
JNCOME AND EXPREDITIRE ON CLOTEINR

Total Expenditure on clothing per year

Inoome range
SeMos L0 par year f o, e 300500 500-700 701-300 $01-1100 Above
Fumber of Femilies 1100

fe 3,600 = 6,000 32 ¢ ]
2¢ 6,001 - 8,400 42 3
Je 8401 = 10,800 3 )]
4e 10,801 « 13,200 n 1
5« -\bove 13,200 60 1"

- vnew
w ® - w»
WO G W W N
® s 0w

12 21

.

From Table I, 4% 1s elear that out of the 52 families whose insome
ranged from ks 3,600 to ks 6,000, 23 families spent ks 300 %0 3500 per
year for slothings DBut only three of the same imsoms range speat above
e 1,100 ﬁor yoar on clothing, Twenty three families belonging %o
i 6,001-8,400 group spent 7a 300-300 per ysar whereas only six families
of the same range spent nbonﬂst'.im on elothing., In the eese of 60
foamilies who belonged % the income range of above ke 13,200 per year,
21 families spent acove i 1,100 wshsreas seven families spend oaly
tw 307 %0 TOD on elothing.

Out of the two Munired families surveyed K 181 bslonged %0 She
nucleay femily and the rest 19 %0 the joint family. “hen statietisally
analysed there seemsd % be some relatjonship betweed the tJype of faui-
lies and the amount spant on clothing. I¢ 4is found %0 de asignifioans
at 5% level. The details are givea in Appendix XI.

The mmber of iSems bought per year by the gconsumers are given
in Table II.
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It 18 olear that T6 per cent of the men purehased one %o five
pants per year whereas 16 per cent bought sixz %0 ten panta. Only ons
per cent seemed 10 have purchased adowt 24 pants per year., Ia the
case of shirts 34 per cent of the mes bdought one o five shirts and
JO per cent tought five 40 ten shirts per year. Among the rest
nearly two per ceamt bought abous 22 t0 26 shirss pwr ysar., OComing
to woaen's apparel, 42 per cent ¢f the womsn bought aix to tem sarees
per year and 38 per eerd bought upto five sarees per year. Mty one
per cent of the women bought six 40 ten blouses per year amd only two

per cemt bought above 25 hiouses per year.

B, Sesleesion of the Material for Different Items of Clothings

In majority of the families surveyed, men @44 the seleotion for
them sd in the case of women, they themselves seslested thelr oclothes,
£he reasons given were persomal taste, attained by self choice, the
knowledge and experisnce they had in better seslection and wmwilliingness
%0 acoept others ehoioss Im 71 familiedthe husband and wife together
444 she olothing purchases. The reascas given by them were, they
liked choosing by themselves snd got personal satisfaction, the choiee
nay also be suited %0 the taste of both and also quality purchase
could be dons. In 30 families the husdband éid4 the slothing purebase
for the home maiter, beosuse his choice was agosptadle, and the seles-
tion was fint and 1€ was also dons egonomically with knowledge and
expsriense, IR 25 fanilies wives 414 the slothing purchese for the



husbands because she liked $o chooss for her hushand, by seleoting

wisely and with patience amd 1% also became the mecessity, since the
husband had limited f#ime. 1In six families ehildren did the elothing
#eleation because they wanted 0 bs economical end shat they got whol ey
really wanted so bday.

The degree of sstiufaction attained tlwough selesstion 48
given in Tasle III ant {VFigum 1),
TABIE IXX
SATISFAOTION ATTAINED THROUGH SRLUCTION

Ho, of membero nnuuj satisfaction
To Oweat To Some

:;‘ P a bory extent ¥o% at all
No. of Pexven~ HNo, of Pereen~ No. of Perooni~
femi~ sage fami- tage femilios Sage
dles lies
1e Homsmaker 138 68 [ )] 26 | 0.9
2« lisnd of the
Zamlly 148 T4 43 D | 0.9
X‘ valie
* B2 * Not significant

Sixty eight par ocent of the homsmalnre were satisfied to a
great extent dus %0 the availability of the desired mterial, eare-
ful selestions,adjustuent made within the income amd because therse
ware B0 complaints, from others abdout the selection. Tweuty six
families were satisfied %0 soms extent only dus %0 mon-duradbility of

the material, dieliking of the material after uwse, imocrease im prioces,
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non-availability of suitable varieties and bdecauss the desirs te¢ buy
was without limiS. All the surveyed familiee £519 that they were
satisfied by theiy seleetion, Ia the case of family heeds, 74 per
osnt were satiafied %o @ great extent dus $0 availanility ef deasired
materials aml because selection full filled the needs. Twentyxthree
per ceut were satisfied only t0 some extent bdesause of the inereasing
prices, non-availability of varisties. The satiefsotion astained
are statistiocally analysed and 4§ was fount %0 bs 00t significand.

The details are given in Appendix IIX,

O, Use and Care of ‘abriom

L« Materials used for dejly and oeessjonal wers

The Tahls below gives & detailed sccount of the tnaterials wwad fo¥
dadly and ocossiuual woar byxthe surveyed families,
TABLE IV

MATZRIALS USED FOR SRIROTED GARMRNTS FOR DAIXX AN
JOGASIONAL #EAR

Daily Vear Oosasional Year
8e80, Itens

Cottom Jynthetise Cotson Synthetiss

| I Pants 14 94 & 113
2, Jhirss 118 49 94 108
3. Saris 174 51 56 116

4«  Blouse m ™ 37 93
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From the adove Tahle % is eleaar that 114 men wed ocotion mnts
for dally vear vhsaraas 94 fumilios used systhetic mante. Pr csca-
sional wea? men used gynthetic pants moetly as given by 118 families.
Cotton shirts vere used for daily wear by 118 families qad only
49 used gysthetis shirts daily, For cccasional vear synthetic shirte
-wore aced by 108 families, From the above data I8 is olear that mem
used eotton for dally vy and synthetie for ccoasiomal weay penerzlly,

Coming to women's garments 174 families selected cotton for
saris used for daily wveay vhereas 31 used synthetie savls for daily
weer, for cocasiomal vear they used synthetic saris by 115 families.
Ia the cases of bloases both for daily and occasional wear they used
cettoa by 179 and 137 families.

Reascns given for using cotton for daily wear were ofbten
wvas ocoaforiable, Iovyln price, sasy $o wash, liked by all, Juredle
and siitadble. The reasons for using synthetiocs feor deily vear wvord
more economicl , washable, had anticrese qualities, durable snd
alsoe {8 suited the convenieme of the wearer and gained social
approval, Reasons for using cotton for occasional vear vere, cotton
was liked very much and a number of garments eould be had in cotton,
Becauss of the antierease, long lasting srand lecking and social
approval, synthetis fabries vere used fer ocossiomal wear,

The extent %0 which the satisfaction derived by the constand
use of the materials are riven belov in Table ¥ and Figure 2,
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TABLE V

SATISFACTION DERIVED BY QuESTAN? U

Jatisfaction derived by use
.o, Uatisfastion

To greas 2o Some

extent extent ot st all
Yo Physical 109 54 |
2. Social 72 76 1
3. Paychologieal % 7% 4
&e Aesthetic o4 76  §

12 value
* 33.5078
® Significant at 15 level

From the above Table, it is Slear that regaring physieal
satisfaotion, 199 wers satisfied %0 & great extent. If was found
that sosial satisfaction 10 & great extent was achisved by 72 fami-
lies, pgychological by 79 families and assthetie satiafeotion My
84 femilies. Vhen statistically snalysed 1% wmas found that there
was soms Ielationship hetwesn the type® of satisfastionsand she
extent of satisfectiion derived by the sonsusere I§ was eignificant
at one per cent level. Another question was asked in oxrder %o
£ind out hMw far the consumsre wers satisfied by using the materials
selested by them and 1% 18 given in Table VI and Pigwe 3.
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TABLIE VI

EXLENT OF SARISFACTICHE DERIVED BY THE USR OF FABRICS

sasiesafacstion

S0 ISenmo 1
Po & grest To some

extent extent Not st all
12 value
1. Pans 132 %0 - *43.5768
2. Shire 130 31 -
| B Sari 125 61 -
4 Blouse 126 62 -

* Significant st | per ocent level

It 49 elear that 152 men ware sstisfied %0 & great extent whereas

50 men were sasiafied only % some extent in the case of pante. Ons
hundred and thirty men were saiisfied 8 & great sxtent in she eass of
shirts. 4Aecording %0 125 and 136 women satisfactiion was derived %o

& great axtent by using the cotton for saris and blouses respectively.
Then statistically aualysed 3¢ was found that therc was soms relstion-
ahip between the Litens used atd the extent of satisfastion derived by
the sonsumers. IS was seened to be significasnt at ohe per eent

Jevel (Appendix IV).
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Another question was asked t0 find out whether the consumers
dorived satisfastion fxom the monsy they spent on elething. Ninety
one per oent of the consumers t0ld that they were satisfied since
they 414 the selestion carefully and the materials of the desived
chotos were svallable. Yery few eonsumers said thay they were

no§ satisfied by the selection and performance of the material,

4. Gplours useds

The favestigator found out that for coston pent 491 per oeni
of the families used white snd 27 per cent used hlack. Blevea per
osnt used all light colours ad 13 per ceat all dark eclours, In
the case of syntheties, the solours used were, 3% per cant blask end
12 per eent whites Thite sotton shirt was used »y 33 per eent of
the families., Hext in the order of selsotion came all light colours
by 2V per eente. Among the synthetios,white was seemed %o be again
used for shirts that is 42 per cent. Thirty one per sent of she
families used all light coloures. Regarding cotton sarees 21 per
cent used light blue, 20 per cent white, 13 per osut light greea
and 14 per oent dark blue. ALl light and dark colours wexre used by
31 per cent and 30 per cemt of the families respectively . soming %0
synthetic sarisy 30 per oent used 1ight dlus,13 per cent dark diuwe,
1) per osnt white, snd 12 per cent dark green. All light and
daxk eoclours were used by 2% per esnt of the families. All light
colouwre were used for blouses, but priority was given %0 black,
white and all light eolours.

H
\’“‘/‘»13: 6"0%\
\. v
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Satisfaction derived by the use of the coloursis tadulated

and given in Tabls VII and Pigwe 4.

TABLE YII
SATISPACTION DRRIVED BY PHE USE OF GOLOURS

Satisfsesetion

To a great Perostu~ To same Peroen~ Not at Pereen~
extent Sage extens tage all tage

3o N0e Isens

1. Cotton Itemss
Msn's wear 128 64 9 n 1 o 1%
Wonen's weer 130 65 3] 22 B T
2. Symiwtic Iyems
NMen's Wear 156 68 M 4§ o o
Yonen's wear 134 67 7 ) ) 0 ]

2 value 136.155* *® Sigmificant at 1% level

AD can Do seesn in the tabular colomn above, in the case of
cotton men's weur, 128 families were satisfied $0 & great extent,
and 43 $0 2020 extens. uUne hundred and thirty nine woxen were
sutiafied to great extani, 43 women %0 sone extent by using the
colour. In the cane af ayntheiiec men'® wear, 136 were satisfied
$0 & great extent; 41 satisfied 10 Some extent and in the sase of
syntheti® women's wear,; 134 satisfied %0 & great extent, and 40
satinfied $0 some extext. “"hen statistically analysed it was
found $o be significant at 1% level and the details are given in
Appendix ¥,
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111. Lsxtures used:

The taxtures used by the 4ifferent families sarveyed is in the
below givan “table,
TABLE VIIX
TRRTURES SZD BY DIFFERDMT MMILIIS

s S EDep o -,

Texture used

.M. Carsents Mabrics Thiesk and Peroen- Thih and Feroentapge
Rough tage of sof} of the
No, of the Mo of familion
fanilies families fumilies

- - -ew - W S D ey D W W > -

1. Fant Cotton 134 67 » 1
Syntheties 91 ¥ 74 »”
2. Shirt Cotton 15 8 14 T2
Synthetio 1% é 154 T
3. Sari Cotton 8 4 148 24
Synthetic 1) ? 16) 22
de House Cotten 13 4 143 82
Smthetio 13 7 e ae

D S D T W - - PR - - - - - pr— .

The above Table reveals that thick and rough ocotton and evnthetis
materials were used for pants by 87 per cent and 46 per oent of =an
respectively, In the case of cetton and aynthsties for shirts, thin
and soft textures wers used by 72 per aent and 77 per cent of men
respectively, Ibr sarees, 84 per oent of the wonen surveye’ ased,
thin and soft cetton fabrios vhile M per cont of them sad thin and
soft gynthetiocs, Thin and sof% cotton blomes were used by 99 per
ocont of the famflios,



The satisfagtion derived jy the consumsre by the use of diffe-

rent texsures is given in the Tadle bLelow and im Piguwre §.

TABIR IX

SATISPACTI NS ATTAIN'D BY THE U3E OF DIPFERENT TRXTUHRS
POR PARBRICS OF MEN'S AND WOMIK'E WRAR

satisfastioen

8.¥o0, Yabrics itemn

Te a great Percen~ To soms Percen Not Per
extont tage extent tage at oent
all tage

Cosson Ben's war 132 66 43 22 - »
Yonen's wear 19 &5 M 22 - -

2 Synthetics Men's wear 118 59 1 26 - »

Woaen's wear 1) 60 48 24 e e

‘2 value 1.83479* * Nos eignifieans

As seen above 66 per cent andf5 per cent families were satiafied
%0 & great extent regarding texture by the use of gottom for the men's
and worsen'® wear. ITwenmty two per ceat families were satisfisd $0 some
extent im both the cases., IHegarding the texture of eyntdwtiss, satise
fnotion was derived %0 & great extent by 59 per ecnl of wnen snd $0
Bone extent by 26 peX ocent of men and 24 per oent of wonea. Yhen
statistically analysed 1% wes found $8 e not at all signifieant apd
the detd 1s are given im ippemdix VI,
tv. Dosigp ueeds

The denigne used hy different families surveyed is given ia
Table X,
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I% 18 elear thut majority of men used plaim material for their
pants and shirts. Por pants, 137 men used plain ¢otton and 14t of
men used plain synthetios, In the case of shirts 121 used plain
cotton where as 126 ueed pmi aynthetis, Oaly very fow used modern

design for shirts and pante,

Plain cotton sarees ware used by 85 waen axl 8! 1liked all the
Sypes of designs for saress. In the cass of synthetico too, womsan
used plain sarees., Plain cotton blouseswere liked and used by 146

families,

The satisfaction attained Ly the use of differevns designs 1s

given {n Tadle I (Figum 4).

TABLE XX

SATISPACTION DBRIVID BY PHR USE OF DIFFER<N? DESICHS FOR
- PABRIOS ON MRNSAND WOMEN'S WEAR

S3astieofacstion

8,0, Fahyios Items

To great Per= 70 some Pexr~ Mot Pere
extent oen- extent oo~ at een-
mmesr tage mmbar tags all tage

ts Cotton Nen's wear 124 62 35 18 1] 0

Yoren's wear 123 62 36 18 o ]
2, yntlsties Nen's wear 98 &9 2 7 ) 1 0.5
2 1 1 0¢5

Jomen's wear ”1 (] ]

12 value ¥ 35,6808 ® Bos eignificant



IS 1s evident from the above Table that 62 per eeut of the
failies achisveld satisfuotion $o0 & great extent by using cotton
for the men's was, Unly 49 per osut of the families -ﬁumd
satiafaction 190 a great extent by uming synthetics. Ia the ease
of 1adges’' wear 62 per cent of familleygot satisfaniion te & great
extent by using cotton whorecas 61 per aent of the families oaid
that they achieved satisfation %o a great exvens by uveing aynthe-
ties, Only very fow (2 families) did not schieve any satisfas~

tions "hen statistically amalysed it was found §'mt there wae no

relationship Detween the designs used and the satisfestion achieved

in the ease of men'e and m'#nenu. The details of the

statistical analysis are given in Appendix VII,

ve s weeds

The brands weed by different families swrveyed are given in

Table XXX,

TABIEZ XII

BRANDS UBED NY DIVPYRRWY PANTLIES

2]

£y o i 3
Jelios Items 5 g E g o« (4]

! g«s: ‘Q m 5 a. 3
te Pant 91 66 21 26 13 5 9 -]
2. Shirs 80 ST 19 3 13 5 4 1
Je Sard 43 14 2 63 10 3 ] 12
4. Blouse 42 ] 18 44 34 6 14 16

(g
*
82

76



b

£
Binny, Mafatlal, Advind and Bombay_dying were the commonly
used brande ¥y & majority of consvmere, 2he brands from vhich the
smemere achieved satisfagction hy eenstant use are Sombay d{ug

8 per oent, Bin.y 6 per seny, Mafatlal § per cent nd DCK 1 per ceute

Satisfasstion attulued through the means of washing is given
in Table XIII and Pigure 5

TABIR XITX

DEGRRE OF SATIFAOCTION DERIVED OUT OF THE MEALZ OF
WASHI NG

Satisfaotion derived by the Coneussr
8,5, Msans of Vashing

To great exteat To some extent Not at al)

Paroen~ Percen~ Pereen~
Mmber tage Taber tage Humber '
1e Phoul washing 56 3 .86 L\ ] -] 8
2. Dxy eleaning 91 46 3 *% 2 )
3 Home washing 119 (2] 41 a® 1 0.9
Xz value 957.993* » 31¢n1f£onnt ot % level

Vrom the above Tabis A% 48 elear that xuxisum exident of satisfaoe
$10on was achieved by Lome washing (60 per eent). iorty six per eent snd
29 pey ceat of them derived satisfastion by 4ry eleaming and 4dhodi wash-
ing respectively.

Vhen statistically analysed 4% was fouud Shat there was some
relationship between the means of washing and the degree of satisfec~
Sion derived by the comsumers. I was significant at one: per cemt
level (Appemdix VIII),
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Susgeatione:

Sixty nine families hed given suggestions fur improving cottom
and synthetiss. “he suggestions given in the case of @otton were
widith of full vot].:i %0 be mduced, toe may colours in a single mate~
rial =4 eye plercing colours %0 be &iscoursged, golder colours to be
intruduged, wore variety md bette® quality dyes t0 de used se that
48 may not get nixed wp in printed material, more pleasing deaign,
oxuper dosigne, end elegant designs may be sdopted ,the tearing of
ytliow Solouwred desigis and arowied designs %0 be avoided, vextum teo
be rmu:ds soft and anticrease finishes %0 be applicd se thet 4t may be
@olour fast aul oweily waszioble and fipally above all the price hes

%0 be xeduced,

me leyiod
Conirg $0 synthetios iunorocass in width of pln‘.'“ was insisted

upon, %6 be made colour ):-n ani of good shadesy attraciive, espeei-

ally of she mun:fagturers may icck at ths matsrials of the westeran </

bt
eountries 1like Japan. Deep colours for siirting %0 be avoided,
/“"‘-’-————-

modern and floral designs has %9 be imtrudused, ths texture has so

>

be improved and should be maie woft but not Sreasparent. Haterials
%0 be preshrunk and better fiuishes sv be given sre attention and
should be mude homs launderable and above all the prioce levei mums

be reduced s0 that 4% may suit even the mniddle elase men,



¥V  SUMMARY AND CORCIUSION

A survey was coniuoted with 250 coneumers belernging to Trivane
4dnwm eity in oxder to find cut e satisfastions derived By them 4in
the choies), use and omre of cotton and synthetics for iteas of eloth—-
ing frequently used sy the coasumers namely pant, shirs, sari aod
blouse. The findings are summarised and given below,

Te About %0 per cent of the total aurveyel consumers spent a 300
10 300 per yesar for their ¢lothing. Fegarding the mumber of items
bought per year, & sajority of the sonsumers bought one %0 five ftens
POr year in the sase of all garmsnts mamely pamis, shiris, saris md
blouses.

2. In the seleetion of family ¢ Jothing, homemeker, heed of the
fanily and honemske® wid hand of She family sogether @14 the meximum
selsetion for the membere of the family. Ohildren partioipated very

etle 4in the family clothing selestion.

Se Cotton was used for dsily wear by & maximum peresntage of faml-
iisa for shirta, pams, saris amd bdlousss. For occeasional wear the
majority of the sonsumys used aynthetie fabries for all the items
exsept blouses, for which they used ealy eotton. Almost all the
eonsumers were satisfied physieslly, mceially, paychologioally and
assthetically by using the maserial for all the garmeats; the greatest
amount of satisfaction was derived by 7O per cent of the eonsumers.
Minety one per cent of the oconsumers had a satiafaction of speding

she money wisely.



L))

4 Plain fabrie either 4in white or dark colour was wsed by a
majority of the men both for shirts and pavks, thick coarse, in the
oase of pants and thin, soff in the case of shirts. A majorisy
o2 the consumers that is about 63 per cent had achieved the satis~
faetion %0 & great extent, “here as the rest wmrv satisfisd to
some extext. A majority of the woam satisfied 10 & greet extens
by using all light coloured, soft and thin Sextured piain and all
types of printed fabrics for their saris, but for dlouses, $0 per oent
of the women were satisfied by all light eoloured, plain gotton
blouses.

Se The brends which gave them maximus sagisfeotion were Bombey
dying, Bimny and Mafatlal.

6. Homemake x» wers satisfied %0 & great sxitent by hone washing

and 90 some extent by 4ry elsaning and dhobi washing.

Coming %0 the conslusion 4% is elear from the study that men
wore satisfied %0 & great sxtent by using synthetic fadbries for
ocooasional wear and cotton for dalily wear both im the sass of pants
and shirts, Vomen were satisfied %0 & great extent W using both
ootton and synthetios £far cocasional wear snd cotton alens for daily
wear in the case of sareed and they were satisfied greatly with

cotton bloumes,
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APPREDIX X

SRI AVINABNILINGAM HOME SCIBNCE OOLLEGR
COXMMATO R~ 11

QONSIM3IR SAPISPACTION WITH RFGARD 20 COTTON AND SYNTHRTICS IN SRLECTAD
ITHNS OF PAMILY QLOTHING

Nane of the Investigators

Hane 9f the Informants

Address:
Type of Temilys welear [ 7 Joam [ 7
‘amily Beokgroumd:

Helation Bdwsatio- Total
3.0, :::;‘li“m %o the Age Sex  nal quall  moathly

Homesaker fisation 4inooww




Yamily sudget:
fe (8)D:You posses @ clothing buigetr?
Yo [ 7 o [ 7

(») How much do you epend for elothing per years

e /. VAR 4

(s) Details of the i%ens bought per year

Itemn

hamber

Pant

[

(a) Wuo doss the melestion of the elothes?

(d) Details about the clothing purchase

Honemaker (to anewer)

Head of the famly (%c answer)

SN0, Person sslsoting S-Boe Person sslecting
fe Homemaker f¢ FRomaalsr
2+ lissd of the famtily 2. Head of the #Samily

}

gl 2 2

Both Home-maksr and
lead of the family

Children
Relatives
Anybody else

3.

4.
3.
6.

Both Home-mmiker and
Head of She femily

Catldren
Relatives

Anybody elees




Je

(v)

(a)

deasons (lomemaker) Reasons (Head of the Pamily)

Bow far are you salisfied?

To a Oreat To some Not at
Extent extent all
Homemals @
(%0 raliin)
Head of the
fanily
(so £111 in)

Reasons (Homemalka®)s
Reasons (Head of she Mamily)s

"aich of the following fabrics do you constantly use for
metis* and wonens® wear? (Check ( . ) im columnm)

Dnu;:!lnr Ogsasioml wear
Cotton S3ynthetic Cotton Syntimtie

1




iv

(v) OCheex ( V' ) the remsons fer using eoctton and synthetiocs
for daily and ocoasiomnal wear:

Reasone Daily wear Ooccasiomal wear

Cotton Synth- Cotton Symthetice
esies

@. Material is cheap
be I8 i of good textire
Se It 19 very dwrable

4. Pleasing colours are
available

o, Gocd quality fabrice
are availabls

£+ Good designe are
available

S« Suitadility %0 the
person

h. Beonomioal
i. Beligiove
3. Soeiad

4o (a) State the extens te which you derived sstisfastion by the
sonstant use of fadrios? Cheek ( / ) 4n eolumn.

o a great To sme  Fot at
Type of satisfaction extemt extent al
Physical
Sgcial
Pgyehologioal

Assthetio




(h) %0 whas extent are you satisfied with the use of material
you have chosen for men's and women's wear. Cheok (. )
oolwmm,

To a Great To asone Not at
Item extemy extent all

Shixe

Blouse

(e) Do you thimk that you have epest the money wisely on the
naterial?

Yoo [/ teasonst
Bo C::? sasons:

S (a) "nat eoleurs are you using for men's amd women's wear?

Colours used constantly

i

45

E
i




(»)

6. (a)

g —— e - e e

How far are you satisfied with the aolours whieh you are

_ using? Check ( ) in column.

To & Greas Te woome Hot a3

Itexe extent exten’d all

Cotton Items
Neme® wear
¥omen's wear
Symihetio Items
Men's wear

Women's wear

Yhat different types of textures are you using fo¥ men's
snd wooen's wear?

It Texture
Cotton Items

Pant

Shirs

Sari
ANouse
Jymttetic Itenp
Pant
Shirs
Sari
Nouse




(b) To what extent are you satisfied with the texturo whioh you
are uveing for meu's and wonan's wear?

To & great To uome ot &%

Ieem oxtent exteat all

Cotson Iters
NMen's wear
Yomen's wenr

Jynthetic Itsns:
Nen's wear

Vomu's weay

7. (a) 7oat sype of designe are you using for sen's and women's

wear?
Items Destign

Cotton Ivems:
Part
Jhirt
saxd
Blouse

Syuthiesig Iteum:
Pans
Shize
Sari




viid

{d) Bow far are you satisfied with the desizns you are using

(2

now? Cheek ( / ) in column,

To a great To some Fot at

Iten extent oxtent all

Cogton Idemt

Nen's wear

vomen's wear
Symthetic Items

Men'e Item(wear)

iomen's item(wear)

hat braads are you using for men's and women's wear?
Specify belows

Itens rend

Cotton Item:
Patn
Shirs
Sari
Blouse

Synthesic Item:

Pant
Shirs
Sard
Bleuse




(b) ¥nich yramd has given you maxiuum sasievacticns? ¥hy?

9 () Mension the degree of satisfastion received by you ous of
Rome-wasihing, VIhobi -washing, and Dry-cleaning:

Neans of washing To a u:at ‘l':x::‘: o .L at

Home %ashing
Dhobd Fasning

Dry Oleaning

() Oive Resscms for eachs



10

Give your suggestiomrs for {mproving sthe qumlity of ectton
g syntnetices

1.
2.
de
4.
S
6e
7.
8.
9

10.



APPENDIX XX

RXPENEDITURE OF OCLOTHING

Rxpsnditure
on elothing Ruslear Joinms Total
3500 = 300 74 3 7
50" =« 700 R ) 2 19
70t « 90 29 3 32
901 « 100 24 ] 25
Above 10 35 ¢ i)
Tosal ‘ m 1% 19%
300 « 3500 119271 loxT1
195 = 106 Sout = 6319
501 « 700 179x19 16x19
'9’ [ ] ‘1025 19’ | '0559
791 « 900 179232
301 « 1100 153x26 . 23.87 16x26 $.364
199 193
Above 1100 mMxal | g0y 1524, 5133

195 19%



2
4 - -‘LE—B-L dfhere O 418 the observed frequensy
R is the expested fre uenay.

o (e10.6) ¢ (3630 ¢ (ra7,2)°
T70.69 6.319 17.2%

2 2
o Lastam)® o (@mae)” o L)
1,959 29.38 2.625

2 2 2
» Genan® o (aagen)’ o Gpaaa
.87 3.364 57.22

2
2.133

® 041950 @ 34439 # 0.0636 ¢ 0.66%8 ¢ 80,0444 ¢
0.4963 ¢ 0,0430 ¢ 0,5498 ¢ 013524 ¢ 7,052

2 e 12,800
P

® 3geniticaut at 35 level



APPENDIX 111

tz Tent
2
x> ‘-—9-%-:—)- Where O ts the observed freqwermsy

B 13 the expected frequenay

SAT IIPACZION DERIVED THROUOH THR SELROTION

Persoms who

dees 1 Thmt e A" e
seleetion i

lomemaker 135 51 ] 167
Head of the Family 148 45 ] 194
Total 283 9 | 381

P w 472563 ®

® Not signifieant



X Test

Vhere 0 is the odesrved frequensy
B 49 the expested frequensy

TYPFE OF JATISPACTION ATTAINZD BY THR OONITANY
UE

Types of 20 the Ureat To some Yot &t otal
Satisfastion exXtard sxtenh all

Physioal 109 54 L) 164
Soctal T2 7% 1 "
Payehologioal 1! 75 4 158
Assthetic 64 L] 2 162
Total 344 281 8 633

xZ bad 33.5070%

% 39gaificants ay 1% lavel
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APPRNDIX V

t' Test

a 0«8 2
x Where O ie the obesrved frequeney

B 41s the expected frequenmsy

SATISFAOTION DRRIVED MY ¥HE CONSTANT SR OF THR
.. FARRICS

To the Great 7o some Nos as

I%eme extent extent a2 ol
Pants 132 50 ° 182
i wee 130 51 ) 191
sar 12 61 0 186
Blouse 136 12 0 48
Tosal 523 e 0 197

12 - 360‘“.

® Stgnificant at 1¥ level



APPERDIZ VI

!2 - Q=% There O 48 the ocdasrved Irxequenoy

B is the expected frejueney

SATISFACTION DB IVED THROUGH THR USR OF COLOURS

To the

Itam m:‘ ’:‘::: ':;1“ Toted
Cotven
Men's weur 128 o 1 172
Womenbs wear 130 L] ° m
fyoshetis
Nen's wear 136 ¢ 0o m
Women's wear 134 40 ° T4
Total 528 167 1 696

2 o« 13s.09857
® Sigmificant at 1F level



APPRIDIX VIX

vl

2
2 . _(_0_;__3)_ Whers O 18 the observed frejusney

B is expected freguenay

SATISPACYIUN ATTALNKD THROUGH THK USE @ TEXTURES

%o the To soms Bot a%
Items Ureat extent all Total
extent
Cotton
Men's wnr 132 L] 0 175
Vozeu'e wear 129 “ ) 173
Symthatia ‘
lien's wmar 118 3 o 169
Vomsn's wear 119 8 0 V67
Total 498 186 o 684

R ou 1.8%479

* No¥ Significany



APPENDIX VIIX

xztm 3

X ':(,‘ Qe ’!2 There O is the observed frequeasy

B 4¢ the expected frequensy

SATISPAOTION ATTAIN'D TRROUOH THR US® (P DERIGNES

‘e ths To eome Hot &%

Items Oreat oxtent all Total
ext ent

Ceyton

Men's wmar 124 33 L 159
Women's wear 123 36 o 159
Synthetie

Nen's woar 98 2 1 27
Women's wear 121 n ) 143
Total 466 120 2 588

2 = 5.6808"

® JNot signifiomnt
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APPREDIX IX

X Test
x" u‘/_\ Q=X 2 Where O is the observed freyuensy
B 1s the expected frequensy

SATISFAOTION ATTALNED THAOUGH HEAMS OF VAIMING

70 the great To aome Yot ad

Moans 0f Washing extent extont a Total
Oiven %o Dhoby 58 86 1 159
Dry Oleaning 91 " | 144
“ashing at home 1" 4 ] 161
Total 268 178 18 464

2 e 52410 %

® 34gnificant et 16 level






MATERIALS USED 3Y THE CONSUMERS FOR SEXECTRD ITENS OP OXOTHING
ACCRDINO PO COLOUR, TERXTURE, DESIGN AXD BRAMND
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