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20MCOC04 Marketing Management

                                                                         PART A                                       10 x 1 = 10       
           	Choose the Correct Answer

1. The most important function of marketing is______________.
a. Advertising		b. Selling		 c. Transportation 	 d. Storage

1. The_____________ are the people who buy things for their own satisfaction.
a. Manufacturers 		b. Middlemen 	 c. Consumers	d. Wholesalers

      3.  The battle for market share is about to begin in __________stage.
a. Growth 			b. Introduction	c. Maturity 		d. None of these 

      4.  The highly distinctive form of communication is ________
a. Personal selling  		b. Advertisement 	c. Sales promotion 	d. Desigining 

      5. Marketing segmentation reveals the ______________opportunities facing a firm.
          a. Market target 		b. Market division  	 c. Marketing mix	 d. Market segment 

      6. A market coverage strategy in which a firm goes after a large scale of one of new submarket
          is known as______________.
          a. Market segmentation 				b. Concentrated segmentation		
          c. Market positioning 				d. All the above 

      7. Consumer Protection Act was introduced in the year_________.
a. 1986 			b. 1987 		c. 1988		d. 1999

      8. The right to be protected against marketing of goods is called as
a. Right of safety		b. Right to be hear	c. Right to inform	d. None of these 

      9. The groups in which industrial goods can be classified are_________.
a. Capital items 					b. Business supply 	
c. Materials and parts 				d. All of these

     10. The market consisting of wholesalers and retailers who buy products for resale is called   
            _______
a. Industrial market 				 	b. Money market
c. Reseller market 				 	d. None of these

 



Part B		                                5 x 6 = 30
Answer ALL questions
Each answer should not exceed 400 words or two pages


11.a. What is the role of marketing in economic development?			
(or)
11.b. Define International marketing.

12.a.	What are the elements of marketing mix?					
(or)
12.b. Describe the functions of transport.

13.a. Explain the market targeting strategy.						
(or)
13.b. Write about criteria for market segmentation.

14.a. Describe the need for consumer protection in India.				
(or)
14.b. State the consumers rights against exploitation.

15.a. Define Organizational buyer. 						
(or)
15.b. Discuss different types of Government mark.	
		 

						    Part C                                           5 x 12 = 60
 Answer ALL questions
Each answer should not exceed 800 words or four pages


16.a. What are the essentials of modern marketing concept?				
(or)
16.b. Examine the different functions of marketing.

17.a. Analyse the components of Marketing mix.					
(or)
17.b. Explain the stages of Product Life Cycle.

18.a. What are the requirements for successful market segmentation?		
(or)
18.b. Enumerate various types of Product positioning.

19.a. Explain Consumer Protection Act 1986.					
(or)
19.b. Discuss the factors that influence consumer behaviour.

20.a. List out the characteristics of organizational buying process.		
(or)
20.b. Distinguish between industrial market and reseller market.	

					 
											 

*****
					




image1.jpeg




image2.png
d V' R
L e ‘O"I//;/ \V/
A UB T

Seek and Ye Shall Find





