
LIST OF TABLES 
 

TABLE 
No. 

TITLE PAGE 
No. 

1 Identified positive verbal expressive dimensions 
describing ecotourism experience 

24 

2 Identified negative verbal expressive dimensions describing 
ecotourism experience 

25 

3 Number of domestic and foreign tourists visitng Periyar 
Tiger reserve on an average in peak and lean season 
between 2014 - 15 

42 

4 Number of sample respondents selected in peak and lean 
season 

43 

5 Constructs and indicators of ecotourism experience 53 

6 List of major reference used for developing the construct – 
ecotourism experience 

54 

7 Indicators of the construct – Ecotourist satisfaction 54 

8 List of major reference used for developing the constructs 
– Ecotourist satisfaction 

55 

9 Indicators of the construct – Future behavioral intention 55 

10 List of major reference used for developing the construct 
– Future behavioral intention 

56 

11 Goodness of fit indices for the measurement model  62 

12 Details of final constructs and indicatives used in the study 63 

13 Validity / Reliability guide lines in Warp PLS 2.0 64 

14 Socio – economic profile of the selected respondents 67 

15 Motivational factors for visiting Periyar Tiger Reserve 75 

16 Sources of information for the respondents about Periyar 
Tiger Reserve. 

77 

17 Number of sample respondents visiting Periyar Tiger 
Reserve in Peak and Lean season 

79 

18 Results of Analysis of variance to find the differences in 
components of ecotourism experience in peak and lean 
season 

81 

19 Factor loadings and communalities of ecotourism experience 
construct 

83 



TABLE 
No. 

TITLE PAGE 
No. 

20 KMO and Bartlett’s test of sphericity 84 

21 Factors, Indicatives of each factor and cumulative percent 
of variance 

85 

22 Reliability estimate of the rotated factors  85 

23 Goodness of fit indices of the measurement model -
tangible attributes 

88 

24 Goodness of fit indices of the measurement model -
intangible attributes  

90 

25 Goodness of fit indices of the measurement model –
psychological  attributes 

92 

26 Goodness of fit indices of the measurement model –
demographic  attributes 

94 

27 Standard and residual covariances among tangible 
attributes 

97 

28 Standard and residual covariances among intangible 
attributes 

97 

29 Standard and residual covariances among psychological 
attributes 

98 

30 Standard and residual covariances among demographical 
attributes 

98 

31 Goodness of fit indices of confirmatory model for 
ecotourism experience construct 

99 

32 List of variables included in the construct of ecotourism 
experience after confirmative factor analysis 

100 

33 Standard regression coefficients, critical ratio and factor 
loading of tangible, intangible, psychological and 
demographic attributes  

102 

34 Critical ratio, p Values and squared multiple correlations 
of all indicators 

104 

35 Composite reliability and variance extracted for each minor 
construct 

105 

36 Squared Correlations among constructs 105 

37 Covariance among constructs 106 



TABLE 
No. 

TITLE PAGE 
No. 

38 Goodness of fit indices of the measurement model for 
ecotourist satisfaction 

108 

39 Goodness of fit indices of the measurement model for 
future behavioral intention 

110 

40 Mode fit indices and p values of ecotourism experience 
construct 

112 

41 Composite reliability and Cronbach’s after WarpPLS 112 

42 Factor loadings and P Values for ecotourism experience 113 

43 Indicator weights and VIF of Ecotourism experience 
construct 

114 

44 Latent variable correlations and average variance 
extracted  

115 

45 Model fit indices and p values of the integrated model 117 

46 Factor loadings and p values for ecotourist satisfaction 
constructs 

118 

47 Factor loadings and P Values for future behavioral 
intention construct 

119 

48 Latent variable correlation of constructs 119 

49 Estimated relationship between ecotourism experience, 
ecotourist satisfaction and future behavioral intention 

120 

50 Mean scores of the constraints faced and Garret ranking 
for the constraints faced in the peak and lean season 

122 

51 Suggestions given by the respondents to improve 
ecotourism at Periyar Tiger Reserve 

123 

 

 

 

 

 

 



LIST OF FIGURES 
 

FIGURE 
NO. 

TITLE 
 

PAGE 
NO. 

1 Location of Periyar Tiger Reserve 38 

2 Construct mapping used in this study 52 

3A Age composition of domestic tourists (In percent) 69 

3B Age composition of foreign tourists ( In percent) 69 

3C Age composition of total tourists ( In percent) 69 

4A Educational composition of domestic tourists  
(in percent) 

71 

4B Educational composition of foreign tourists  
(in percent) 

71 

4C Educational composition of total tourists (in percent) 71 

5A Income composition of domestic tourists (in percent) 73 

5B Income composition of foreign tourists (in percent) 73 

5C Income composition of total tourists (in percent) 73 

6A Motivations for visiting Periyar Tiger Reserve-Domestic 
tourists (in percent) 

76 

6B Motivations for visiting Periyar Tiger Reserve-Foreign 
tourists (in percent) 

76 

6C Motivations for visiting Periyar Tiger Reserve-Total 
tourists (in percent) 

76 

7A Sources of information about Periyar Tiger Reserve for 
domestic tourists (in percent) 

78 

7B Sources of information about Periyar Tiger Reserve for 
foreign tourists (in percent) 

78 

7C Sources of information about Periyar Tiger Reserve for 
total tourists (in percent) 

78 



FIGURE 
NO. 

TITLE 
 

PAGE 
NO. 

8 Measurement model for tangible attributes 87 

9 Measurement model for intangible attributes 89 

10 Measurement model for psychological attributes 91 

11 Measurement model for demographic attributes 93 

12 Respecified confirmatory model for ecotourism 
experience construct 

96 

13 Measurement model for ecotourist satisfaction 107 

14 Measurement model for future behavioral intention 109 

15 Identified dimensions of ecotourism experiences 111 

16 Integrated model to find out the relationship between 
ecotourism experience, ecotourist satisfaction and 
future behavioral intention. 

116 

 

  



LIST OF APPENDIX 
 

APPENDIX 
NO. 

TITLE 
 

PAGE 
NO. 

1 An interview schedule to elicit information on 
ecotourism experience, ecotourism satisfaction and 
future behavioural intention 

157 

 


