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17MCOC23B — Marketing — Retail Management

Part A 10x1 =10
Choose the correct answer

1. Who is the last link in the chain connecting the producer and customer? CO1 K1

a. wholesaler b. agent
C. retailer d. storekeeper
2. Multiple shops are also known as : CO1K1
a. self-service stores b. chain stores
c. shopping by post d. departmental stores
3. E-retailing refers to CO2 K1
a. sales of electronic items b. catalog shopping
c. computerized store d. retailing and shopping through internet
4. The difference between retail and cost is called: CO2K1
a. profit b. markdown c. income d. markup
5. The fastest growing segment of retailing is CO3 K1
a. non-store retailing b. warehouse stores
c. hypermarkets d. Category killers
6. Aretailer’s is the key to its ability to attract customers. CO3 K1
a. location. b. pricing system
C. promotion system’ d. Store personnel

7. A reduction from the original or previous retail price of merchandise is referred to as a:
CO3K1
a. Mark-up b. Additional markup
c. Markdown. d. Markdown cancellation

8. The difference between physical and book inventory when the physical inventory is less

thanbook inventory is referred to as a: CO3K1
a. Shortage b. Overage
c. Net markdowns d. Cancellation

9. The pricing decision in retailing is CO3 K1

a. Made independently of the product-assortment deC|S|on
b. Increasingly based on sales pricing

c. Key to the retailer’s positioning strategy

d. The least important of all the retail marketing decisions

10.The factor leading to the growth of retailing is ----. CO3K1
a. changing consumer trends b. technology.
c. demographics d. all the above



Part B
Answer ALL questions

5x6=30

Each answer should not exceed 400 words or two pages

11.(a) Differentiate between product retailing and service retailing.

(or)

11.(b) Identify the recent trends in Indian retailing Industry.

12.(a) Explain about Trade Area Analysis.
(or)

12.(b) Outline the various interior store design element.

13.(a) Indicate the needs and importance of merchandise planning.

(or)

13.(b) Write the different methods of determining inventory evaluation.

14.(a) Analyse the role of communication in retail selling process.

(or)

14.(b) Describe the various elements of retail promotion mix.

15.(a) List the features of E-tailing.
(or)

15.(b) Write a detailed note on shopping arcades.

Part C
Answer ALL questions
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5x12 =60

Each answer should not exceed 800 words or four pages

16.(a) Outline the various types of stores.

(or)

16.(b) Analyse the important retailing environment.

17.(a) Explain the factors affecting the location of retail store?

(or)

17.(b) Describe the procedure involved in site evaluation and selection.

18.(a) Assess the various retail pricing strategies.

(or)

18.(b) Critically evaluate the significance of merchandise budgets.

19.(a) Describe the important in store customer service.

(or)

19. (b) Explain the benefits of advertising in retailing.

20.(a) Show the features of virtual store.

(or)

20.(b) Express the various new customized formats of retailing.
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