ADVERTISEMENT EFFECTIVENESS OF SELECT FMCG BRANDS FROM
URBAN CUSTOMER PERSPECTIVES

Thesis submitted in
Partial fulfillment of the
Degree of master of philosophy (MPhil)
By
S.INDUMALAR

(12MPCOF004)

DEPARTMENT OF COMMERCE

AVINASHILINGAM INSTITUTE FOR HOME SCIENCE AND HIGHER
EDUCATION FOR WOMEN,

COIMBATORE-641043

JULY-2013



