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1 XMntuDJCTXOtt

fashion o p i tH t i  In aaoy tf lw rw  tre a t of human group 
l i f t*  Zt I t  a co llec tive  o r group process th a t ittpondi to  
change In tac t#  and sensitiv ity*  fashion nay be observed In 
the u t«  medicine, Industry, l i te r a tu re ,  h isto ry , p o litic s  and 
te lene t aa in costumes and adornment, Slumer (1970)* fashion 
la the bridge over dhleh new Ideas flow frost the laboratory to  
the horns# I t  la  a pattern  of liv in g  and a symbol of the tinea* 
The designer tran s la tea  tha lntanglhla Ideas of the ehenlet 
or Inventor in to  utablo producta, Chanbora (1951)* fashion 
take a the l i f e  from gasnonta before th e ir  time* opine a Joyce# 

Rathbona and Tarplay (1959) dafina fashion,as e popular o r 
aacaptod atylo or nod# of aapreaslon* In many Instances I t  

la  Influencad by our mod# of living* without faahion clothing 
i t  a body cover* I t  alwaya has an Important Influence on the 
choice of clothing* d u n  the fa n lly  budget amply provide# fo r  
a la rger wardrobe, fashion la  the principal cenalderation in 
eelaction, Wingate (1942)#

Tachion In draaa la  a continuous alow or typ ica l annual 
change accompanied each year by Innumerable a ligh t variation#. 
Chamber# and Moulton (i9 6 l)s  Basic reasons fo r  change In 
fashion are acid to  be both psychological and social*



s

Thi launching of a faehion oftan depends on publicity* 
chon aooiaiiy M o t  aonot, glamorous g irls*  of novle l i o n  
•ro photographed In tha now apparel* and thooo aro viewed by 
women throughout tha world In megaslnee and papert* they 
become important In  tho oyoo of tha gofioral public* sketches 
in  fashion magasinet and snart advertising In tho papers are 

tho various souteoa of fashion to  tha conauoar,!tyan and 
P h illip s  (1947)*

fashion In womaH  slothing is  an a r t  developed and 
fostered fo r over 300 years* Many teenagers fee l th a t to  
be p art of tho crowd, they oust do everything exactly the way 
th a t everyone e lse  does* This eeena eepeelolly true  in  ctylee 
of drees* when a new fad , o r faehion beoomes popular, every* 
one begins to  wear i t ,  Aelff (i960)* I t  la  tha priv ilege 
and tho duty of every woman to  sal act from among tho fashions 
those th a t become her boat because s f  aehion la  admirable only 
to  tha extent to  which i t  la becoming to  tho wearer. Game 
and einelow (1934),

faehlone fo r  women show greater v a ria b ility  than fashion
*

for man In contemporary O lv ilise tlo n , George ( 1964) ,  The 

increase in  the number of women who wort ou tslio  the home hot 
promoted fashions fo r  tho working women* Carruth (1968) says 
th a t tha la te s t  round of fashion chan # fo r woman, the "mod 
look9 haa been d iffe ren t from poet fashion ehangss of tho past*
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I t  hat had a a p te in u tu  on tho unit te l  os of clothing
«nd brought on i  n v o lu tlcn  In M « U *  i t  created the 

• to ta l look* with tho tendency of one thing to  dcnond another* 
Following the current fechlon I t  an aid to  social recognition* 
Xt g lee t evidence of uptodotenett and of confosnity to  tho 

i ta d M d i of •  social group*

faahion la  dynanle* St i t  never s ta tic*  St keeps 
en changing free  t i e s  to  tin t*  Son# where e change begin* 
eatchec on* then spreads and reaches e peek and fo l ic  off* 
i t  Challenged by a new fashion end d iet*  opine# Joy**. Hence 

the investigator fe d #  the t the above study nay beeene c 
useful research as a mirror re flec tin g  «4>at i t  retained and 

What la  dlcctrded In t r a n s t i t  local cu ltures undergoing 

node rn lsa t left*



XI AEVIIfg OP LITERATURE

The li te ra tu re  collected fox* th is  study I t  m l tm d  

under the following hoodingot

A* D efinitions of F tih itn , Stylo and Pod 

Bt H lotor/ of Poohion 
C* How Poshions ore Mods, and Spread 
D* Reasons for Change in Fashion

A* D efinitions of Fashion* s te la  and Pad

Fashion la  a co llective o* group process th a t responds 
to  changes in ta s te  and sensitiv ity*  Zt is  the in terp re ta tion  
of the eecepted s ty le  a t any given tine* whenever a s ty le  Is  
accepted and worn by a su ffic ien t number of people ,It is  in 
fashion or i t  becomes a fashion* JteJlmsey (1963)* Fashion 
becomes the liv ing  version or current chapcr of a stylo*
•ays Morton (1955)* Gordon (1961) and Bigelow (1953) are of 
th# opinion th a t fashion is  tha prevailing «$yle a t any 
given tine* "a*conception of what la  generally appropriate** 
recording to  another view* fashion la  "the pursuit of novelty 

fo r i to  own sake** Fashion occurs within a s ty le  ayela end 
Involve some aspect of it*  Goldstein end Goldstein (1954)*



George (1964) Is  of tha opinion th a t fashion i s  emphatically 
•  h is to ric a l concept* to s cu ltu ra l pottom* fashion is  s  
kind of social r i tu a l  which people are supposed to  follow 
end i s  i  th in s  of forms end symbols and not m aterial values*

Fashion implicates Innovators* leaders* followers*, and 
participants* I t  involves h is to r ic a l continuity* e modernity* 
the ro le of co llec tive  te s to  and psychological motives which 
weave i t  deeply in to  e ro le  of modem life*  Blumer (1970)* 

According to  a a lts  (1938)* fashions are not only prevailing
but also recurring ways of doing things* to a form of

*
behaviour* fashion has do with more o r le ss  current end accept* 
ed matters of dress* personal adornment* decoration and a varie ty  
of see le i manifeotStlons* (1964)*

Lund (1962) Is  of the opinion th a t fashion in  I t s  
e a r l ie r  stages were rea lly  said to  he en tire ly  the prerogative 
of the ruling classes* to the beginning of the fashion Ind* 
ustry* i t  was usually the Count who could afford extravagance 

to  dress*
•

Fashion i s  non the driving force in the apoesel Industry* 
lo rdre (1970)* to has a way of repeating themselves because 
designers often re fe r  to  the poet when searching fo r  new 
ideas* Sometimes a big event w ill bring about e fashion revival* 
says Lewie a t  £  (I960)*



Fashion i«y d M m  rich  clothing* bright colouring 

but when copied to  excess they become common end no longer 
in  good taste* t«yi Hopuosth (i960)* Chamber# end itu lto o  
(1961) ere of the opinion* th e t feehlone tend to  toko on e 
pattern  which i t  s im ilar o r eh erect e r is t ic  throughout* The 
te rn  high fashion describee the la te s t  end often the most 
extreme sty les worn by fashion leaders end promoted by high 
publication*

F aeh ien that have long acceptance ere known as 
classics*  Fashion la  i t s  best sense is  no longer H alted*
I t  I t  happening a t every level with the greatest s tr id e s  
being wed# in  the middle brackets* Morris (1967)* Fashion 
involves a sense of what is  currently  appropriate* Carruth 
(1968)* I t  coma* a cu ltu ra l mirror re f la s tin g  change*
*»peeh (1968)*

Teenagers ere more concerned about the f  ashlonableness 
of s  garment then i t s  d u rab ility  or quality* Tate and 
Glieson (1963)* Fashion may appear in  an object of u t i l i t y  
t s  the extent th a t i t s  function is  independent of i t s  shape* 
Fashion* says Nyttrow (1988)* seams to  be the re su lt of 
powerful force# In human nature* Strangely enough* the In* 
fluenee of fashion on us Is  such as t s  make us s ty le  when 
accepted* teem beautiful* no m atter how hideous I t  might have 
appeared at other time*
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H yU  In d m t  ro (« n  I t  the th a ta e t trU U t o t  d is t l*  
native fo n »  w t l iM  or ehapt an a r t l t io  possesses** High 
sty le  i t  a t t s i  of th« fashion tn rld  u ttd  in  advoitltlng  in 
fashion msgasinea for whatever i t  the rawest fashion* I t  
generally is  trsa tia te d  in m aterials and workmanship of fine  
(Quality* Erwin and Klnehen (1965)* The Gihouotts, fabric* 
colour and accessories used a t p a rticu la r t in e  and Identl* 
ficd  with a p a rticu la r group of people are the sty le  of 
clothes of the ere* Style today emphasises function and 
simplicity* Chambers end Moulton (1961)*

Style le  e d e fin ite  ch arac te ris tic  of mast spec ia lity  
goods and of the shopping goods* A sty lo  is  a d is tin c tiv e  
competition of materials* lin e  and colour and i t  dost not 
Change* but the customers* acceptance of I t  does *•••*»««*•* 
(i960)* Stylo ca rrie s  the connotation of any d is tin c tiv e  
as  ch arac te ris tic  mode* expression* presentation* construction 
or execution in seme f ie ld  of art* Those In the trade say 
th a t s ty lo  is  the expression of an individual*s ta len t*
Gordon (1961) and Troeletrup (1957)*

Stylo i s  something essen tia l and permanent indicative 
of good taste*  Mode of fashion are synonymous and r e f t r  to  
the prevailing styles* Craig and Rush (X9M)* Rapid change in  
sty le  increases the number of garments th a t aaeh person foeIs 
th a teo ch  person f oal s ha or she must have* Shvltt ( 19&8)*
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I t  i t  understood to  re f le c t a 9*n e rd  tendency in design 
which continues fo r r t i t t i v d f  long period* In tho f ie ld  of 
d r t t t ,  •  sty le  cycle i t  lik e ly  to  i t t t  fo r About th ree years* 
Stylo cannot ho taught* but develops gradually through y t t r t  
of slow growth end maturity* In I t s  broedott cento* sty le  
re fo rt to  the technique* the wanner and character of the 
a r tis t*  Graves

fad* c word coined fsoo the phrase* #fo r  c day9* i t  

ju s t  tha t something strik ing ly  d iffe ren t and short lived*
Craig and hush (1954)* I t  is  a fashion adopted by a U nited  

group of people fo r a short tine* fad i t  a miniature fashion 
In sons a a irport ant n a tte r  o r d e ta ils  and are uaualiy a t tool* 
sted with novel i t  its*  yet many things which cone in to  fsd t 
way bacons fashions and la s t  fo r several eeeeont* Troolstxup 
(1957) end Gordon (1961)* feds ere often distinguished for 
th e ir  tricky  or atten tion  getting quality* ra th e r than th e ir  
u t i l i t y  or beauty* In clothing fade ere penmen in sna il itene 
and aseee*orl*«'. (1963)*

»• lll.6tozr_.-fif. fashion

H istoric records give many sto ries  as to  tho fashion of 
tho v&rious ages* History re la te s  th a t when kings were ru lers  
of large dominions they wore also ru lers of the kingdom of 
fashion* Evans (1949)*
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Pathions become frivolous before i  groat war* and 
I t  i t  easy to  sea th a t I t  i s  probably righ t fo r f r iv o lity  
in dross i s  usually a sign of deeadence* and docadones Is 
the forerunner of deem fa ll#  During wars* fashion of 
necessity bacon*a note savors* I t  usually become* masculine* 
After a war* there is  usually a groat reaction or ro lls f  
and g ir ls  with to  become more feminine* Lund (1962)*

Mi Important princip le  in the h isto ry  of fashion* is  
that* those features of fashion which do net configurate 
co rrec tly  with the uncohglous system of meanings* character!* 
o tic  of the given culture are re la tiv e ly  insecure* The vast 
majority of fashion are re«lived by other fashion* but 
occasio n a lly  a fashion cry i ta lic s*  in to  ports* nont habit* 
taking on the character of custom f  cahlon is  custom In the 
guisa of oaparturs from custom* George (1964)*

Not e l l  fashions are revivals of old styles* PashIon 

designers constantly sock new sourc e from which t c  find 
Inspiration* The designers often v i s i t  museums* and contsm* 
porary a rt shows* where modem as wall as anfeiont tex tiles*  
paintings and sculptures are displayed* drawing from them 
the Ideas fo r new colour and styles* McNlossy (1963}*

tforld events* famous people* cc wall as new sc ie n tif ic  
Inventions* a l l  have served to  suggest end promote new
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IAthlon (1963)« fashion toons to  originate among thoso who 
hotanto of th e ir  wealth or ta lo n t d istingu ish  thewselvea frow 
ethers* They sro to ts  of d iffe re n tia tio n , nodos of so tting  
onotolf apart* Tho fashion p roeods In 0 rogular cycle,
Thoso oho pottos coneiderebls Income ln lta to  le  adored Wand" 
tho ln lta tlo n  pros# ads successfully down to  tho lower s l a t  tot* 

Lattice and qttlnlan (1935)*

Extroot ehangos In fashions originate In exclusive 
high fashion? country houoos( whoso customers, can afford to  
discard la s t  years fashion and enjoy tho to called  prestige 
of Introducing now fashions, (1963)*

C. H— r«hioni m  IM « ind Sand

The prevailing node of droas whether found In tho doys 
of antiquity or tho present, hat always had trootndout power 
over tho individual nd h is  Clothing, Event (1949)* fashlone 
sro often inspired by Inportent notional events or by people 
of social or p o litic a l prominence, 1m general I t  Is  sn 
in teresting  rood which fashion trav e ls  fron sn uncertain 
beginning (1959), Now, high fashions are introduced end 
launched by fashion loaders and people who have tho necessary 
le isu re , wealth, social p e titio n  end In terest In clothes* The 
followers end fens tend to  ln lta to  th o lr  clo th  and them# high 
fashions eventually spread in an adoptad form throughout the 
country (1961)* Modem faehIon tends to  epread to  a l l  elasaec 
of society .
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Formerly fashion spread slowly owing largely  to  slow 
transportation* I t  Is  not the ease at presont* If fashion 
s ta r ts  in  New York, i t  spreads over the country rep id ly  (1959)* 
Effective weens of transportation  and communication fa c ill*  
to te  the spread of fashions, these agencies include r a i l ,  
highway* water and a ir  transporta tion , and such weans of 

eoomunieetlon as moving p ic tu res , ts lsv is lo n , radio and news* 
paper, Gordon (1961)*

Before people began to  trade and to  travel* each 
country and the various Claeses of people within the countries 
bed fashions peculiar to  th e ir  own lo c a lity  end to  th e ir  node 
of living* Gradually there same about an in te r  change of 
idea* products and custom* This exchange of ideas soon 
became apparent in  the Clothing of the people, ttlison (1955)*

Fashion reporters write a r t is le s  for newspapers* women*§ 

aegaslnes* fashion period icals, trade publications or 
pamphlets* Lewis &£ £1, (I960)* Fashion writers* advertisers 
and designers cooperate to  put over a new fashion in  order 
to  stim ulate business (1963)* The Influence-of the theatre  
also helped la  the spread of fashion* If  celebrated actress* 

as appeared in  something new end d ifferen t*  I t  soon becomes 
a fashion* dllson (l99b)«

*

Designers trave l to  other Countries and observe the 
native sty le  and native art* If e country le  prominent in
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world newt* fashion «nd fabric  designers Icrrwdiately see 
p o ss ib il itie s  fo r new tdess fo r fa b ric s , end fo r slothing*

I f  current best s e lle rs , popular stage plays or movies re la te  
to  a ce rta in  period of h is to ry  In a p a rticu la r country, the 
atten tion  of fashion is  turned In  th a t d irec tio n , HIson 
(1955)* The public has been influenced by television* 
asgasinee and in s tru c tio n in  schoola to  a degree a t which 
there ie  great demand for fashion merchandise, £keinman 
(1963).

Aa we study the changes of the s ty les throughout the 
ages, wa rea lise  th a t they are eloaely related  t c  the 
p o li t ic a l ,  the social and the economic conditions. The moat 
pussling thing about fashion is  i t s  rapid end Increasing ra te  
of change, Gordon (1961), For many years there has been S 

change of fashion from Mason to  season, because of the 
temperature and wealth changes* Sut now sty los Change more 
frequently, la rgely  because of our Inborn desire  fo r some* 
thing new* m  soon t i r o  of old s ty le s , and f o r  the sake of 
varie ty  grasp any changes (1939), The foremost reasons fo r 
change in  fashion Is  the fa c t th a t human nature craves varie ty  
or novelty to  add in te re s t and te a t to  l i f e ,  fashion 
changes more rapidly In accessories, fab ric  and colours than 
la  over a l l  silhouettes*
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Pressure te  change must ex is t i f  fashion is  to  operate, 
says Blumor (1970). Sines fashion aecsptanes is  gradual, i t  

usually takas several years fo r a now fashion to  achieve 
sign ifican t acceptance.

Every accepted fashion goes through six successive 

stages, f i r s t  i t s  creation , the idea stage9 second, the 
garment construction, dress making o r ta ilo r in g  stage, th ird  
presentation to  the fashion press and social leaders, fourth 
acceptance and pub lic ity , f i f th  general acceptance or volume 
fashion stag# and six th  decline or obsolescence. This cycle 
i s  repeated in  endleec succession ee new fashions ere created, 
made, worn and accepted, f i r s t  by per tone of wealth and 
d is tin c tio n  and la te r  by the average consumer. Chambers (1946).

The fashions and fab rics  of cn e a r l ie r  day are re tu r­

ning to  popularity ,tays? Davie (1967), Today the consumers 
themselves make the governing decisions and the new fashions 
express th e ir  own notions about beauty, ta s te  and humour*
One re su lt of the change is  th a t fashion i t  a more potent 
market force then evar before, Carruth (1968). Sim plicity, 
elegance and beauty axe always in  fashion, says fflnslow (1924). 
The fashion In te rac t, combined with the current freedom of 
expression and movement, w ill stim ulate the consumers desire 
fo r  change in  clothing, Jozdre (1970),
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P««hlon «y«l« i t  merely the r l i« ,  cuU in«tiont  end
:! i

dM ilM  in  popular acceptance of any stylo* The length of
r,

any fashion cycle i s  Influenced by tha economic, p o litic a l
' \\ \and social Conditions of tha period* I t  nay ba retarded by 

econoale daprassion which produce shortages and unenployewnt* 
and trad itio n  or social customs* p articu la rly  those upheld \ % 
by tha church and tha a ta to  a lto  act aa an deterren t to  change* 
Fashion change i t  alow bhere trad itio n s  i s  strong* d ill*

Svr
glous leadera* old people* and In te llec tu a l a l l  tend to  ^
retard  fashion change because of th e ir  respect fo r trad itio n  
or th e ir  lack of in te re s t in  no ta ria l objects such as 
clothing* Today* our high standards of liv in g  and our tech­
n ical advances in  production* consunicatlon* and transport­
ation aacalarata fashion change* McJineey (1963)*

e
So tha world of fashion goes round and round* Slho- 

ue ttes  and sty lo  features appear and reappear adopted by 
clever designers to  create pleasing and appropriate eostumee 
fo r  various ote actions and fo r various nodes of living*



XXX fiXPERXM&rtr/i, PRBC&DUaS

The n p ir iM iita l  procedure fo r  th is  study consists
if-

of ths following stspsi

B« Selection of tho Mot hod
'■* 1C« Framing tho Attestlonnalro 

D# Protosting
8# Administering tho uestionnelros 
Ft ConsoXldotion end Analysis of Dots

Tho templet soloctod fo r  th is  study included tho 
studont populotlon os well os tho homemakers# About 150 
students of S ri Avinashillngem Hons 8* lens* College,belonging 
to  d iffe ren t alesses, having sane Income group neatly middle 
income, ranging from 600 •  1900 Rs# per month# (1971) *nd 
150 honomekors of tho sere Intone level .belonging tu  various' I j1
ports of Coimbatore c i ty  wore token for the study# j|v

study# I t  Is essen tia lly  t  method of co llecting  facts* So
survey nethod wee eelected to  find out the toneopt of fashion

\
A* Selection of tho Semple
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toy the homeaektrs* (Questionnaire oust interview method wee 
selected to  conduct the survey end co llec t the d«t«* Inter* 
view method was used then the homemakers ware not able to  
express th e ir  views properly* The easiest way to  obtain 
information which another person possess is  by an interview, 
Brown (1941)* According to  Chaudharl (i960); questionnaire
re fe rs  to  questions by using e form, which i s  usually f i l le d\
in by the respondent* Young ( I9t>6) traced th a t interview \  
has been defined os a systematic method toy which c person \  
enters more o r le ss  imaginatively infithe Inner life *

c* d*fta.UiinriU.t

Developing the questionnaire le  lik e  focussing c camera 
where In a sense the lens moves from the •inside* *outwerd* 
(1969)* The questionnaire includes questions recording the 
fashionable dress, fashionable designs, tex tu res end colours 
fo r  dress**,fashionable accessories, fashionable h e ir  s ty le  
and fashionable cosmetic* and sc on*

d. ixyim ivoa

A p re test was conducted toy d is trib u tin g  the question* 
nairos to  20 collage students and 20 horns makers* The quest* 
ionnelro was modified a f te r  p re testing  and the fina ileed  
questionnaire taken for the study is  given in  Appendix 1*
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8* ^daUnJlrttrlm .w iU s m iU i

The modified questionnaires m n  administered to  150 
college students and 150 hooonaltert end i f t e r  f i l l in g  I t  
duly they w r«  collected*

» .  CBBiniM irtlw i ami
Tho collected dote sere consolidated a f te r  checking 

end the re su lts  ere dlsouteed under re su lts  end discussion*



XV RESULTS m> DISCUSSlUN

A tu m y  mi londuitid  in order to  find  out the concept 
of fashion among selected homemakers end students* The re su lts  
of the survey ere discussed under the following headings*

A* Clothing Expenditure 
B« Purchasing Nabit

€* Motivating Pastors in  the Selection of Clothes
D« Reasons for Following Fashion
B* sources of Information Regarding Fashion
F* Purchase of Recently Produced Fabrics

6* Fashionable Finishes
H* Brands Producing Fashionable Fabrics
1* Fashionable Dresses
J* Fashionable Pa&vuit Textures and Colours 

fo r the Gamsntc
K* Fashionable Sleeves* Necklines end Neck Finishes 

fo r  the Garments
L* Fcshloncble Jew elleries
M« Fashioneblc Accessories
M# Fashionable Heir S tyles
0* Fashionablt Cosmetics

A* Clothing Hxoendlture

The percentage of income spent on Clothing by the sur* 
veyed homemakers and students ere given in Teble X*
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TA3LE 1
EXPENDITURE CM CLOTHING

$«No# Sampis
l-s:fit

Expenditure on clothing 
6- 10£ ~ T l-15* 16-20?"

1* Homemakers 129 19 1 1

2* students 120 25 2 2

Eighty nino pox cent of homeoeker* end eighty pox te n t 
of student# spent 1 to  5 per te n t of th e ir  to ta l  incoaa on 
clothing whereas only one hoaeoaksr and three students spent 
I t  to  20 p#x te n t of th e ir  Inc one on clothing* This shows 
th a t though the type of fab rics  end gasments worn by students 
and hononakert d if f e r  to  seas ex ten t, tho aoount spent seeded 
to  be almost taoo by both*

Table 11 gives a detailed  ascount of the purehasing 
hab its of the dresses by the ho&enekers and students surveyed*
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nS.

Purchasing Habit

i^lo*«Uy in 6 ( t i t i *  m r  able goods arrive 
nelly aanthe vals flooded in  tho market

1* Hooemakere 10 1 2 89 67 94

2* Students 39 10 2 49 92 96

The above tobio reveals th a t the purehasing of slo thes 
depended <mi the needs» a rriv a l of fashionable goods in  the 
market and the festiva ls*  According to  94 homomakers and 96 
students the a rriv a l of fashionable goods in  the market 
inspired them* Sixty seven homemaker* and 92 students pur* 
ehased whenever they needed wharves 09 homemakers and 49 
students purshased during fe s tiv a ls  and 39 students and 10 

homemakers purshased occasionally* 6 few students and home* 
makers namely ten end seven respectively purchased th e ir  
clothes annually*

c* Mkkivatimn f r #im In *V  ^ r + V n  nf flir t * !

Certain fac to rs  seams to  motivate the selection  end 
purchase of slothes* The motivating factor* in the selection 
of c lo thes,as given by the etudente and homemakers,are shown 
la  Table XXX*
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Table i i i

MOTIVATING F-ACTORS IN I HE SELECTION OF CLOTHES

S.NO.
•aaaai

Factors

1. Texture
2* Colour
3* Design

4# I'riee
5* Finish

4* Sato in  dart
7* S u itab ility  to  tha 

wearer
8. S u itab ility  to  tha 

saaaon

9* Prevailing fashion

10* Arail a b ility

U* Quality

Nuwbar of ’busbar of
Hoevwaakars Stud onto

65 108
98 102

128 106
64 74

8 25

22 45

10 79

5 35
109 110

5 29
n 89

I t  i t  c l t t r  fron tho t*blo tb i t  prevailing fashion*^ 
design* colour, toxturo tnd q u ility  of tbo a a ta r ia l wore the 

a o tt Important f u t o n  ao tiv itod  tho selection of mat t r i a l  by 
tho surveyed hommaktrt and students* Ont hundred and ton 
students and 109 hontmahers were influenced by prevailing 
Iashion, 123 howeaakert and 109 atudtnta by datlgn, 102 

students and 98 hoattmaktrt by colour and 106 stud onto and 65
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homemakers by texture* Only f  tv* homemakers and 29 student* 
more motivated by the av a ilab ility  of the material* From the 

given d e ta il*  I t  1* evident th a t fashion played a very 
important ro le in motivating the homemaker* and student* in 
the selection of clothe* along with design*

»<h*n asked how fa r  fashion motivated them in the 
selection* 133 student* and 130 homemaker* mere of the opinion 
tha t they considered fashion at the motivating fac to r to  
socno extent in the selection *f cloths* wh*raa* 15 student* 
and nine homemakers considered th is  to a great extant*

o* ftgj&giu f Bi faUttelft'* JLnabim

The reasons fo r following fasnion by the surveyed 
homemakere end student* are given in  fable XV and figure i*
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To obtain sa tisfac tio n , to bo s a lt  confidant and 
to  bo a ttra c t Wo woro tha reason a given by IOC* 60 and 55 
students respect Wo ly to  follow fashion* whereas 77, 54 and 
69 ftomomakera followed fashion to  be one with the group* 
to  obtain sa tisfac tio n  and to  be se lf  confident respectively* 
Only one homemaker and 11 students followed fashion to  
become popular* Prom th is  i t  Can be concluded tha t moat of 
tha studanto and homemakers followed fashion to  get sa tis*  
faction*

8* tofam fU an T u h ljn

The sources from which the studentc and hoaemakarc 
received information about fashion is  given in  Table V and 
figure 2*
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FIGURE 2

SOURCES OF INFORMATION REGARDING FASHION



the above tab!a reveals th a t aagatinet and newspaper* 
were the two important sourees of infor*atIon,regarding fash-* 
ion, according to  129 and 98 howemakers respectively whereat 
in  the ease of i04t  83 and 74 students* megasine, advert1tenant 

and social gathering respectively gave the d e ta ils  regarding 
fashion* neighbours were found to  be the source fo r  62 home* 

makers and 60 students* Te the students, peer group and 
Cinema ware also the sources a t given by 60 and 63 students 
respectively*

fashion shows, exhibition , display and radio were the 
source)of information to  few homemakers and students#

A large number of homemakers end students had the 
hab it of purchasing recently produced fabrics# The InfonsetIon 
given by the surveyed homemakers and students, reg arding the 
purchase of recently  produced fa b r ic s ,is  given littvb&ft^VI#
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Table v i

PURCHASE OP RECENTLY PROOUCEL FABRICS

c u_ Recently prod S*NO# tv iltU Nrodueed Nuabcr Purchasing
Hooewakers Students

1. Teryiene 62 98
2* Calioynth 90 43

3# Tericot a 32
4# Teryvollo 12 14
8* Cotlene u 12
6 . Mylex 12 9
7 . Cal lim it 17 21

I t  i t  e l t i r  th« t majority of students tnd homemakers 
wont fo r  recently produced tcry lene fabrics* Sixty two hoot* 
makers tnd SB stud onto bought tho recently produced - fcgrylene 
tnd 90 homemakers tnd 43 students bought recently  produced 
t t l i ty n th  fabrU i«  tbxt importance wot given to  O tlik n lt ^  
17 homemakers and teryvollo  by i t  homemakers* "l3hL?-«*fte 
student• purehased recently  produced nyltx whereto U  home* 
makers bought cotlene and te rico t*
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«* fouMftftftUU ftotohia.

The fin ishes which were given to  the f  abric to  su it 
to  the fashion as expressed fey the studsnts end homemakers 
ere given to  Table VII*

T*U£ VII

FASHIONA3LK PISOSHES

Set*# Fashionable
Pinishes

Number of
Homemakers Students

l* ttssh end wear 91 113
2a Georgette 94 38
3a Chiffon 46 61
4a Brueho 4 13
» . *ny other • *»

This teb lo  reveels tha t wash end weer fin ish  was 
considered a t the mostfaehloneble fin ish  by 113 students end 
91 homemakers* Minty four homemaker* eonaidefetK^eoro^te as 
the next fashion to la  fin ish  whereat th lffon  f in ish  wee a on* 
side red by 61 student* as the second* Only 4 homemakers and 
13 students consIdared bxushp as fashionable finish*

H*

The brands which produces th# ooet fashionable fab rics 
ss given by the surveyed homemakers and students are given to  
tab le  VIII and figure 3*



table V1XX
BRANDS MfcUUCING FASHIONABLE FABRICS

30

Brands
of

Hoasnekort Student*

90 80i« Mefetlel

a* Bonbey Dyeing

3* C.C.M*
4 . 0*C*M*

5* Aravind

4* Lefcilnl W i t

?• 0«C*M.
8* Blnny

9* Dlgjm
10* Qm U m

u * Lafcshetl Vishnu
12* T«U
IS* Calleo

14* Century

15* Reyaondt
16* Aeoke

17* Khateu
18* lUrvey

X06 1X9
a 9
5 6
20 21

4C 50

a 5
50 50

1
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Bombay dytlAf, Lakihai Vishnu# KhaSau#
and Lakshai a l i l l  wars considered to  ba tha brands tdiieh 
psoduoad fashionabla fabrics by a large nuabar of honemaker* 
and student s# recording to  106 homemakers and 119 stud ants 
Bombay dyeing produsad tha nest fashionable fabrics# Mafa* 

t l a l  was said to  be the second brand producing fashionable 
fab rics  according to  90 honaaakers and 80 students# Lakshni 
Vishnu by 49 honaa akers and 30 students Sinny by 30 honaaakers 
and 60 students* Kheteu M ills produced fashiSnable fab rics 
according to  42 heaeaakert and 33 students* Only c few 
students and honaaakers ware of tha opinion th a t the re s t of 
the brands produced fashionable fabrics*

x« fufatoM hit g m i i i

Dresses used fo r d iffe ren t oocassions may d if fe r  fron 
parson to  person* The fashionable dresses fo r d iffe ren t 
occassions as given by tha surveyed saaples are given in 

Table IX*
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TABLE XX
FASHIONABLE DAE&6S

oeeMiloM

S*No« Garmnits AtjhoiR* Goingjout Ev??j2® F t i t iv a l i
H $ H 8 H 8 'h 8* ' "h" s

I* Saras and 
alouM 142 82 132 121 134 88 141 86 148 138

2# Skirt and 
half i u h • 60 4» 12 m 9 • 14 • 8

3« Lung! and 
sh ir t 2 38 8 17 6 17 4 38 * 3

4 . Bsllbot- 
ton 5 8 11 32 8 26 4 19 2 2

8* Stratch 
pant • 8 m 16 2 18 1 11 • 2

6* Mini sk ir t • 8 m 8 2 19 2 13 1 1
7# Maxi 1 7 2 7 «* 12 1 12 • •
8« Salwar 2 13 4 27 8 16 1 17 1 3
9* Midi • 4 * 2 - 4 • 2 • •

10* Hotpant * 2 • T 1 10 * .  * . • •28

11. Elephant 
pant * 4 m 9 m 11 2 6

, •

• •

12* Gherara * • m IS • 18 2 7 1 4

H * H oM U ktn 
S •  Students
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Xt ie  Clear free  the t i b h  tha t i m « i  and blouaee 
were considered to  ba tha roat fashionable d ra t tea fo r a l l  tha 

occatalons* both by tha atudanta and homemaksrs aa 142 hone* 
■akara and 82 atudanta considered i t  faahlonabla fo r  honoweer*
132 honenakers and 121 atudanta fo r going outft 134 honoBaktrs and 
35 atudanta fo r oaaaaaional wear* 141 hoamakaro and 86 atudanta 
fo r  avanlng waar and 145 hoaaoakars and 138 atudanta fo r  fa s ti*  
val waar*

For wearing at ho«a/ tha naat faahlonabla garment accord* 
lng to  60 atudanta waa sk ir t and half aarea whereaa majority 
of hooeoakara did not eonaldar anything othor than a are a t aa 
fashionable aa only five homemakers eonaldarad lungl and ball* 
bottoB fo r waring a t hone* Only vary few hooanakara and stud* 
ants eonaldarad tha raa t of tha gamanta aa fathionabla to  

waar at hone* tt ti le  going out tha next faahlonabla garment 
according to  32 atudanta and 11 homemaksrs wae found te  ba 
be 11 bottom. Few homemakers eonaldarad tha root of tha garoentt 
aa fashionable where as 27 atudanta eonaldarad ealwar and 16 > 
atudanta eonaldarad atretchpant aa fashionable while going out*

For oecaadlonai waar vary few homemakers considered any 
gaxnant other than sareas aa f  aahionable* According te  26t 19 
and 17 atudanta* bellbotton* m iniskirt and lungl and sh ir t 
respectively ware faahlonabla fo r  oseasilonai wear* All tha
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ij*
seat ef garments ware considered «a fashionable by few student* 
and homemakers#

Regarding evening wear the second fashionable drees 

according to  35 students sms lung! and sh ir t but very few 
homemakers considered o ther than screes as fashionable fo r 
evening wear* For fe s tiv a l wear very few homemakers and 
students considered ether than screes as fashionable drees*

Fashionable Fabrics. Tortures- Dealama and Colours fo r 
Garments

The fashionable fabrics* textures* designs and cole* 

urs e i  given by the surveyed homemakers end students fo r  
d iffe ren t garments ere discussed below* The fashionable 
fab rics  f a r  d iffe ren t garments are given in Table X*
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For aarea, mlllwadt cotton, s i lk ,  terylene and handloome 
were considered a t fashionable by the homemaker* and students* 
One hundred and fo rty  five homemakers end 113 students eonsid* 
ered alllmade sotton as fashionable for aarea whereas 110 
homemakers end 90 students sonsldered s ilk  as fashionable*
Only one student and 15 homemakers considered ootlene a t the 
fashionable m aterial fo r eeree* In the ease of blouses* cotton 
clone was considered a t fashionable as I t  was given by 144 
homemakers and 130 students* None of them considered cotleno 
ee fashionable and only two studenta considered orion as 
fashionable fo r  blouse*

For lungl, Khadl and m ill made sotton wtre given cc
fashionable materials* Khadl was Considered fashionable by
45 students whereas only 13 homemakers considered i t  e t fash*
lonable* Mill made cotton was graded second by 39 students
and only seven homemakers considered I t  fashionable* Hand*

loom was given by a ir  students and one homemaker and a ilk  by *
eight students alone* The o ther m aterials were sonaIda rad as

•

fashionable only by few members* Mill mads cotton, Terleotf* 
torylcne and Khadl ware sonsldered as fashionable fo r sh ir ts  
by 37* 20* 30 and 19 students respectively* Only 10 homemaker* 
Sonsldered cotton and te r ls o t as fashionable fo r  the sh irt*
S ilk  end handloom were considered fashionable by three and two 
student a* For the homemakers a l l  the re s t of the m aterials 
were not fashionable*
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Tor u lw u r 34 students and 6 ho tM tkon eonildond 
to t  ton »• iM hlonibio and nine students and two hoMMkort 
ioniid«i«a toxic o t os fashionable* S ilk , torylono, khodi 

•rlon  and eo tio ra  u m  eoaoldeiod i« loihlonoblo by 6 , 1,
1 and i  itudont respectively , t o r  the homemakers no other 

no taria l*  t»«n seemed to  b« laohlw iblo*

MUlnada cotton and khadl w ro  fashionable fo r  Kana or  
accordin9 to  M and 36 students reep e tiv e ly #  Jheroas only 
t lx  honanekert mere of the above opinion* Nina, th ree and 
seven students w k  of Uut opinion th a t s i lk ,  cotlene and 

to rico t wore the f  atMonfble m aterials.

For a t retch pant* nine etudente w i t  of the opinion 
th a t m ill n rie  cotton and te rU o t weav fashionable mheroas 
none of the homemakers conaidexcd i t  a* fashionable* Tory* 
lane* and cot enrol mare considered as fashionable by seven, 

end on* student respectively , For be 1 lbotton 25 students * 
and 12 henenakers and 11 students and tuo homemakers const*m

dared m ill made oat ton m aterial and to rico t *aa fashionable* 
Tory wool a n  s i lk  vers con*id?rod as fashion by four and one 
student whereas tenths homemakers the res t of the fab rics  
mere not fathlonahle*
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In the « « u  of fu l l  skirts* fo r 37 students millmad# 

cotton was fashionable wheroe# only 3 honsaaksrs considered 

the same as fashionable* The next fashionable fabrie accord* 

ing to 13 students was silk * Mill node cotton was fashionable 

according to  26 students fo r half skirts whereas only one 

honoaaktr considered terlcet cs fashionable*

For Miniskirt and maxi* 29 and 23 students respectlvsly 

considered nlllMade cotton Material fashionable* fo r  elophant 

pant* cnillnade cotton was fashionable fo r 13 students and 

tericot by one honeeaker* Seventeen students end two hone* 

Makers wore of the opinion that m ill node cotton was the 

fashionable Material fo r Gharara* It  is  Clear fro® the above 

discussion that nlllMade Cotton wee considered ss fashionable 

fe r  a ll  the garments by both the honenakers and students*

Fashionable Textures

Fabrics having d ifferent textures are selected for
•

d iffe ren t garments* This soy be because they considered i t  as 
fashionable or su itab le to  th a t p a rticu la r type of garment*-

m
Table XI gives c detailed  account of the toxtureconsldered a t
fashionable by the surveyed homaaakers and students*
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Xt Is  l i t o r  fron the *bova tab le  th a t smooth texture 
was eonaldarad as faahlonabla for almost a l l  tha garments by 
majority of surveyed homemakers and studonte* For taro a and 
blouse a l l  of than considered tnooth texture a t fashionable#
Tha second importance was given to  grainy taxtura fo r aaraa 
in tha ease of 23 homemakers whereas 17 atudanta eonaldarad 
erlap  taxtura a t tha naxt faahlonabla taxtura* For sh irt*  
calmer* ba ll bottom and fu ll  sk irt*  68v 40* 4ft and 40 atudanta 
respectively eonaldarad rough taxtura aa faahlonabla wharaaa only 
11 honanakara eonaldarad tha earn* taxtura aa faahlonabla*

Smooth taxtura mas alao faahlonabla to  Kamses recording to  
2ft atudanta* to  atrotehpant and half ak lrt by 23 atudanta In 
aaeh* to  naxl by 32 and to  hotpant by 30 otudente* Tha laaa t 
faahlonabla taxturas according to  tha auxvayad honanakara and 

atudanta ware gloeey and feathery*

Etthianahh-diftlttni • * •
Various daaigna war# eonaldarad aa faahlonabla by tha 

aurvoyod homemakers and atudanta fo r  d iffe ren t garments* Tha 
faahlonabla daaigna fo r d iffe ren t garments aa ravaalad Iron 
tha survey are glvan in  Table XIX*
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Floral* abstract* striped  and ehooked designs were 
considered a t fashionable fo r tereee by 110 homemakers and 10S 
students* 96 homemakers and 70 students* 35 homemakers and 
SO studenta and 30 homemakers and S3 students respectively*
In the ease of blouse only p lain  m aterials were considered 

as fashionable as I t  was 9Wen by 140 homemakers and 130 
students* For lungl,4S students considered f lo ra l designs a t 
fashionable whereas only three homemakers Considered the saws 
design ee fashionable* Pis in mater ia l* were f esh leu able*
Plain no tarial*  were fashionable fo r  sh ir ts  and sa l war accord* 
ing to  39 students and 10 homemakars and 63 students and five 
homomakers respectively* In the sees of ICanoer, etudonte gave 
no re inport ance to  enbroldary and bead work ee given by 30 
students* Floral designs were considered a t fashionable fo r  
bellbottoo by 40 students and five honamakere and 40 students 
Considered embroidered mewl as fashionable* For the  root of 
the garments^ none of the etudonte end homemakers gave correct * 
answer* This nay be because they were not ewers of some of 
the typo of gament a*

faahlanivlt ttriantt

Various colours ware found tc  be fashionable fo r 
d iffe ren t garments* The colours considered as fashionable 
fo r  garment•  according to  the surveyed honenekers end students 
ere given in Table XZXX*
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I t  i s  c laa r  that* fo r aarea blue colour amt considered 
as fashionable by 107 homemaker* and 85 student** The second 

importance wet given to  orange colour by 62 homemakars whereat 
green colour wee ooneidered by 60 ttudentt*  Only nine horns* 
makers ooneidered whit* a t the fashionable colour fo r  tare* 
whereat 42 students ooneidered the suae a t fashionable* For 
blouse blue and orange were fashionable according to  111 and 
63 hoetenakers* The students a lto  had the tame opinion at
given by 75 and 64 atudonte respectively*
\

For lungt, white was considered a t fashionable by 25 
students* blue by 23 students and orange by 22 students* Only 
7 and 4 homemakers considered blue and orange respectively 

at fashionable colours* For sh irts.w hite  end blue were teemed 
to  be fashionable according to  40 and 21 ttuden tt and four 
and t i t  homemakers respectively*

For salwax* white was considered ss fashionable by 14 

students ss sgalnst two homemakers respectively* For Kamees, 
pink and blue were considered as fashionable by 11 and 6 stud*

\u a •
ants* For five  and 2 homemakars ,blue and orange were fashion* 
sole* Very few gab© the fashionable colours fo r  the re s t of 

the garments*
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K*

The fashionable sleeves* necklines end neckflnlshes 
fo r  d iffe ren t types of garments ere discus eed below*

Fashionable sleeves

Different types of sleeves and sleeve lengths were 
considered feshloneble fo r  d iffe ren t dresses* The fashionable 
s i oaves as given by the surveyed homemakers and students are 
given in  fable XXV

Table xiv

PAfiNXCNAdLE SLEEVES

Garments
s*
No* Sleeves Blouse

Hone*
maker

Shirt 
student Hone* 

maker
Student

Karnes
Home*
maker

Student

1. Long 6 16 a 19 a 9
•

a* 3/4 30 35 i 4 m 6

a* Pull 6 14 a 27 A 14
4* Short 97 102 * 8 1

m
4

5* Puff 20 S3 m 25 m 25
6* Bell m 3 1 7 • 12
7 . Bishop X • • • * a
d* Raghlan 1 a • * • i
9* Kimono * a * 1 • a
10* Sleeveless 1 19 • * 4* 2
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From the tab le  i t  i t  c le a r  th a t fo r blouse, short
O ~y>o

sleeves was considered as the most fashionable by 102 students 
and 97 homemakers, Puffed sleeves were considered as the 
next by 53 students whereas 30 homemakers considered 3/4 
sleeve as the next fashionable, Xn the case of sh ir t  27 and 
25 students considered f u l l ,  and puffed sleeves respectively 
e t fashionable but Majority of the homemakers did not give 
th e ir  opinion regarding th is*  Only three homemakers eonsid* 

erod long sleeves as fashionable fo r  s h ir ts ,  fo r kanees, 25 
students considered puff sleevesaa fashionable.

The fashionable neck fin ishes given by the surveyed 
students and homemakers are given in Tabic XV,

TABLE XV
FASHIONABLE NSCKFXN2SKES

Finishing by
5? Garments Piping Blatfa* Lacs Cellars Erabrol- Paint* F r i l l s
NO* _______________________________ n o _________________

Htf 8 HM $ HM 8 HM 8 HM 8 HM S HU 8

1* Blouse 146 135 25 33 •  6 * 5
2 , Shirt * 6 * 2 * 2 14 90

3, Kansas * 2 * 2 •  i 6 40
•  6 * 3 * 3
* 2 * 2 * 1
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I t  i s  c lea r that fo r blousa* piping was lo n ild o n d  «• 
faahlonabls by 146 hosKHsakert and 135 students* b lo t facing 
by 33 stud ant a and 25 honanwkars* Eafcroidortd* pain tad and 
lacad nock fin ishes wart considered to  ba fashionable by tan# 
savan and s is  students*

For sh irt*  c o lla r  was considered as fashionable by 99 
students and 14 homtmakert* The other fin ishes were not a t 
a l l  considered fashionable fo r  sh ir t by the hooenakert whereas 
• lx  students considered embroidered and piping and 9 students 
Considered f f i l l c  and painted neck fin ishes as fashionable*

For kameex also* co lla r was considered as fashionable 
by 40 atudente and six homemakers* Only very few studente 
considered the other fin ishes ee fashionable* two students 
considered piping* bias facing* embroidered* and painted 

fin ishea aa fashionable*

f.ftihlflfltteaiMftlilliifia

Ths fashionable neckline as glvan by the surveyed 
•ample* are given in  Table XVX*
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S.Nm* Type

TABLE XVI
FASHlOf^LE NECKLINES

mm
C « X B « R t|

a lo u it  Shift K«M9t
Home- Stud* Stud* Horn* Stud*

makers ante talker* ents ranker* onto

I t  Low 
2* * High 
3* Medium 
4* Broad 

3* V* neck 
6* Round 
T« Square 

8* Boat 
9* Sweet Heart

mmmmmmm,

65 26 7 26 3 23
f 6 2 3 1 4

67 121 6 S3 2 20
20 20 2 21 - 3
2 T «* 2 • 1

143 M3 18 134 6 33
4 3 • 1 • 4*

3 27 • * • 1
• • • 4*

Bound necklines were considered ee the most fashionable '
fo r  blouse, s h ir t  and Kameet by 145 homemakers and 140 students*•
134 students end 18 homemaker* end 35 student! end 4 bone* 
•alter* respectively* Next fashionable neckline fo r the blouse 
according to  121 students end 67 homemakers wore medium neckline 
mhlch ere not very high or very low and broad* low necklines 
were considered equally fashion able by the homomakers as 65 
homemakers were of the opinion* For sh irt, the second fashionable
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neckline* according to  S3 students won median necklino 
whereas only t lx  hoooaakers considered tho sane to  fashion* 
ahlo« Twsntyfiv# students considered low neckline a t fashion* 
•bio 1or Kaoeez end 20 student* considered sodium nocklino 
• t  fashionable*

u  Esthlgftrtlfl J i i i l i o g l a i

Path ion able J n d l t r l o i  are made of silver* platinum, 
gold or any othor net ala* Tho fashionable Jewell e ric s  
according to  the surveyed hosMtaakers and students are given 
in  tab le  XVII*
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I t  i s  c le a r  from the above tab le  th a t long geld chains 
neve considered «i fechloncble by 70 homemakers whereas 84 
atudentc considered gold necklaces as fashionable* Only 40 
students and 34 homemakers considered short gold chains as 
fashionable whereas choker was found to  be fashionable among 31 
students ana five homemakers# Gold necklaces with stones were 
fashionable according to  43 homemakers whereas 38 students 
Considered pearl naeklacea a t fashionable. Very few homemakers 
end students considered p lastic*  threed9 c lo th  end steel* 

neckleees end chains as fashionable*

Regarding the pendant, 82 atudentc and 42 homemakers 
wero of tho opinion th a t geld pendants were fashionable where* 
as 34 studontc and 2b homemakers cone Id*red s i lv e r  pendente 
es fashionable. Stone end pearl pendente were found to  bo 
fashionable according to  24 end 22 students*

Screw type of ear drops made of gold were considered ee 
fashionable by 88 students and 68 homemakers whereas press
type was fashionable according to  48 homemakers and 14 students.

.

S ilver eardrops of screw type were fashionable to  49 homo* 
makers end 28 students whereat only SI homemekorc end 10 stud* 
ante considered the pressing type of S ilver eardrops as fash* 
lonahle* For 29 end 21 students, pearl end coral eardrops wero 
fechioneblo.
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Regarding i» m  ring* to  44 studanta gold not* ring* 
were fashionable as coopered to  39 honenakora* Very few 
hoaemakers and stud onto eons ids rod the o thsr typo of noso 
ring* as fashionable* Baoglos of gold n i t  fiib lo n o b lt to  
96 student a aa agalnat 57 honooakers* Twenty honooakers 
considered glaaa banglea aa fashionable next to  gold Whereas 
21 student a considered pearl bangles aa fashionable*

/•cording to  45 students gold bracelets were fashionable 
as coopered to  two honenakera and s ilv e r  was fashionable to  20 
students and none of the honeoskera considered i t  as fashionable* 
VerV 'fow hoaeaekers and students considered the re s t as 

fashionable*

Eighty th ree students and 46 hcmanakar* were of the 
opinion tha t gold finger rings were fashionable whereas fo r 31 
students end 13 hooenekers s ilv e r  rings were fashionable*
Sixteen students considered pearl rings also as fashionable*

Anklet was considered ee fashionable by very few of the ’ 
surveyed hoaeoakers end students* e

The fo s te rs  considered while eel acting the jew elleries 
according to  the surveyed hooomakera ano students ere given 
in  the Table XVZ1Z*



table x v zn
factors c o n sid e r  in  selection of jewelleries

Factors
s. Saoplo Taste S u itab ill*  A ttract!*  Oceasel* work Fas*
NO# ty  to  drs* ve appear* on Price non hlon

cc anee ship

1* Honeaa*
ker 44 83 31 20 87 64 88

2* Studs*
nts 88 70 80 31 63 86 121

Fashion* MOfkuiwiblpi p r k t ( * u itab ility  to  drest* 
i t tn e U v tM i i  and taa to  t a n  tha moat laportant fac to rs  con* 
slderad by n a jo rity  of hoMnalovi and students* Fashion was 
consldaaad by 121 atudonts and 8b h canon alter s» workmanship by 
86 atudonts and 64 howsaakers* price by 63 atudonts and 87 
howenakors* a ttrac tiveness by 80 students and 31 honenakors* 
su ita b ili ty  to  d ress by 70 students and 83 honewakore and 
taa to  by 88 atudonts and 44 homemakers respectively* while 

selecting the jew elleries* jew elleries were selected according 
to  ho occasion only by 31 students and 20 homemakers*

M* fcfrlhlflftfftU /gfiltftfltifl

Many accessories were Considered as essen tial*  /wong 

the essen tia l accessories some of thaw were fashionable* Tho 
fashionable essen tia l accessories according to  the. surveyed
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hoaeoakere and student* sure given in  tab le  XXX*

tm& xxx
F̂ SHXON̂ &LE

X a ttr la li

no* ltaM
M ft H ft M ft H ft H ft II ft

X* Metthing 
Vetch strep * ft 5 id 129 93 * 4 • * 14

2« waistband • 3 a 10 ft 26 ft 19 * 4 • ft

3* Brooches * • 28 12 4» * 4 3ft 1ft 20 - •
4* &areefail* • * * 4» • * • 4* • 4» 69 90
5* Matching h a ir  

band 6 31 ft 2ft • 1 • 4 * • ft 55
ft* Matching 

Ribbon • * m 4 • * m * • 11 73
7* Matching 

scarf • • * m * * m • * • 56 82
• •  Goggles * ♦ * 9 • * ♦ • 142 140 e* •*
9* Machine 

kerchief * • * * • * * * m »• 80 85
10* UUbreii* «* * * 19 • • • • «4» * ft 54
11* vxeeth • * • 1 m m * 5 • * 4» 4

H * Hoowaakere 
S •  Student*



f t  f t  tl* « r th a t g o ^ le i i  M U hitrap t k « K h iif | i« n « *  
fa ll*  and scarf w in  considered a t fashionable by both banc 
ackers and student a* Ona hundred and forty  two heaeatskers and 
140 students considered goggles of glass as fashionable* Watch 

strap  of le a th e r was considered as fashionable by 129 hoaanafcers 
and 92 students, p la s tic  by IS students and Sloth by 14 students*

Matching kerchief was fashionable aecerdLng to  00 hone* 

nakers and 85 students* iisree f a l l s  were also considered es 
fashionable by 90 students and 69 honosiakors* The next fashion* 
able i te a  being scarf by 82 students and 95 honewaters* Only 
few hotnaakere considered h a ir  band a t the fashionable essen tia l 
accessory* Hair band of Sloth was considered ss fashionable 

by 95 students and of rubber by 31 students end p la s tic  by 26 
students*

Unbrell* was considered es fashionable accessory by 94 
students and only a few honeaekers bad th is  opinion* Ribbons 
of clothea were considered ee fashionable by 73 students*

e
Twenty t ig h t honenakera considered p la s tic  brooch cs fashionable 
cs against 36 students who considered bead brooch as fashion* 
able* Leather and bead waist bands ware taken aa fashionable 
accessories by 26 and 19 students* Only s  very few hens waiter* 
Considered th is  as fashionable*
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Faahlonabla allppara i s  glvan by tha Mtivsfsd hontnakara 
and studsn tl a n  glvan In Tabla XX and In f lfu rs  4*

TABLE XX
PASH10NA3LE SLIPPERS

$j*# Notarial
Plain ____

Mad Uni f l a t  High
HM $ HM S HM 3

Dacoratad

Madlua F la t 
HM S HM S

1* taa th ar 27 39 71 61 39 99 1 U 9 29 4 20

2* ftibbar l 9 6 2S 3 37 •  3 1 6 1 9
3* P lastic *» T m> 4 1 16 * <* 1 4 1 2

4* Cloth m 2 a 6 2 10 1 1 2 3 1 8

5. Canvas m 1 m 9 2 ? m * 1 9 3

Fsam th ia  i t  la  e laar th a t both hoaiaakars and atudants
war* of tha opinion that p lain  allppara wars nova faah lonab la-----
than dasoratad allppara* Sovanty ona honanakava and 61 atucU 
anta oSnaiderad p la in , laa th ar ,(aadlu« haal allppara as fa  ah ion* 

abla« Tha naxt faahlonabla allppara according to  96 atudants 
and 39 howmakara vara plain* f la t  laa th cr allppara* Only vary 
f«« henanakara and atudants sonaldarad plaatie* s lo th  and 
daiaras allppara aa faahlonabla* Coning to  daaaratlva allppara 
25 atudants wars of tha opinion th a t aadlua haal/ daeoratlva 
allppara wart faahlonabla wharoaa only fIva hoeaaakara con a Id*



•x*d th s  m m  as li ih im ih U *  Only vtvy f*« ko«Mik«ri and 
students lontidixMl dM ontlv«  p la s tic , cloth  and canvas 
l i ip p s t t  as fashionable.
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The handbags which were considered as fashionable by 
the surveyed stap les ere given in Table XXX and in  figure 6*

TABLE XXX
faSMXONASLE HAND&/4&

$»No« Material

Ju beether 
P lastic  

3* h ire 
4* Cane 
8* Bead 
6* Cloth 
7* Pain leaf

Large Msdiua Saall

Hone* Stud* Hons* stud* Hone* stud*
natters tn te Makers ante Makers ants

9b 47 38 84 9 7
* a 3 12 • 7

1 9 2 U • 9
4 13 2 9 * 9
46 7 2 10 1 10

* a 1 18 • 4
• • * 1 * m

Large else* lea th e r handbags were considered as fashion* 
able by 06 hoa eaakors wheroas 64 students considered medlua s i te  
le a th e r handbggs as fashionable* Eighteen students considered 
aodiua sice* clo th  handbags next to  lea th e r as fashionable* 
whereas 13 hoaeaakers considered cane/large c i te  handbags fashion* 
tblo# Only very few students and hoaeaaksrs considered bead*
Cloth and pala loaf* handbags ss fashionable*

Many fac to r•  were conaldered in  the selection  of access* 
orles* the fac to rs  considered by the surveyed students end hoae* 
aekers ere given in  fab le XXXX*



taale XXXI

FACTORS COU$iD£H£D ZN THESEbSCTlUU OF *G666SORZES

C- facto rc
w*
NO* Sample F a sC

Ion
Matching 

to  figure
S u ita b ility  
to  dross

To*
sto

PrU*
so

Ourtfc*
l l l t y fo r t

X* Home*
makers 72 19 61 31 16 12 1

2* Studentt 106 77 62 96 • 1 •

Faahlon we* th i  m «t important fac to r eons Ido red by tooth 
hM M «M n end students in  the col action of ascestories «• 10} 
•todante «'nd 72 homemaker* were influenced by fashion* Seventy 
seven students sons Ida red matching to  figure oe the next 
Important f e t te r  whereat only 19 homemaker* considered th i t  
fa c to r a t Important* So i t  a b ility  to  dress wtt another f e t te r  
which influenced the ee lac tio n ,according to  62 studentt and 61 

homenaktrs* Only very few homemakers and students cuntldezod 
du rab ility  and com fortability while selecting the accessories*^

**• f.iihimrtlft ttalxirtrlt
*

Many h a ir  s ty le t  were considered to  bo fashioneblo by 

hoew&akert and students* The fashionable h a ir  s ty la t ,according 
to  the surveyed homemakers and students a rt given in  Table 
XXZXX and in  figure 6«
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TABLE XXIII
f  AfiHlUNABLE HASH STYLES

Heir s ty lss
Sanple f i t t in g  Leaving On# Tws Bobbsd Using Any 

"°* up h« lr froh P la it P Ialta  h a ir  fa ir*  othor
h a ir

1« Hooa*
uakars 04 23 74 • 2 i •

3* Students 74 73 64 10 29 1C

Putting up h a ir  and puttlno <na p la it  war* tha two fsilt* 
ianahle h a ir  s ty los according to  34 and 74 honsntkars respect 1* 
v<»iy ahartas putting op hair* leaving h a ir  fra#  and on# p la i t  
ware caasldtrsd by 74, 73 and 64 fttudaota rsspeetlvely* Only 

ton stwdoatt considered too p la i ts  as fashionable# Sobbed h a ir  
and using fa lsa  h a ir  wars eons id trad  fashionable by 30 and 10
students respectivaly« Only fav hononakert wsra ef th is  ^ __
eplnlon« Two p la i ts  s i t  not a t a l l  donaiderad feehlonabls by tha 
honwaakars* fren  th is  i t  Is  s la a r  th a t putting up h a ir  and ana 
p la i t  war# fsshlonabla assordlng te  both homonakart arvl students 
and issuing fra# was also contldaiad as tha faahlonable h a ir  
spy la  by atudanta*

Many ceanatiss war* uaed by tha surveyed hocsanakere and 
stud ants and tha d e ta ils  of tha fashionable sosnatles a t given



64

by than m  q1v»a In T ib li XXXV*
TABLE XXIV

FASHlQKAflLE COSMETICS

&*HO* Coonotict Honanakars Students

i* Mail polish 54 16
2* Lipsticks 30 34

3* Powder 7 i 67
4* Eyeliner 38 47
5* C u m n 15 5
6* Crons 17 17
7* Porfuno 49 56
8* Maskers ♦ 11

9* Bind! * 32
10* ^henpoo * 5
11* Lsctocslanln 2 7 ^ —
12* Eyetex 4ft 9
13s Eyebrow Pencil 3 6•

Pevdtr w i  lo n i id m d  «t <nd t iM n t l i l  con*
notice by 74 honanakars «od 67 studaotSs F ifty  four hononakers 
considered noii polish h  tho second fashionable cosnot lee 
whereas the second fochlonobic cosnot lee nos porfuno according



tO 56 OtlldontO* All thO m t  MM lM lt  ftohloftoblo to  tho 
hononokort r i o n t i  tho stud onto gmtm ooitoln laportoneo to  
oyoliM f ond b indl,

aogooding tho ootlofootlon obtolnod by following tho 
faohlon, 131 hooomokoro ond 130 otudonto woro of tho opinion 
tho t thoy hovo oohiovod ootlofootlon to  oono oxtont* Elovon 
otudonto ond 4 hootockon uoro ootloflod to  i  groot oxtont 
ond ton ho w a k o fi ond otudonto wojro not ootloflod In follow* 
Ing foohion* All w i t  of tho ooao opinion tho t foohlon 
xopooto ito o lf  In I t#  hlotoxy*



V  SUMMARY m> CONCLUSION

Dm re su lt obtained Iron the study on "The Concept 
of Fashion *aeng Hoaeatkora and students* era suonarised and 
given below*

1* Proa the survey I t  was found th a t Majority of 

hoaeashort end students spent 1 to  S per sent 
of th e ir  to ta l  ineoee on clothing*

f t  Prevailing fashion seened to  be the a o tt lop* 
ortan t Motivating fac to r to  Majority of hosM* 
Makers and students in  the selection  and pur* 

chase o f clothes* The next Motivating fac to r 
according to  the students wss soiour and to  
the hoMauakera i t  was design*

3* Mogeslnes and newspapers wore the two ioport* 
ant sources of infom ation  regarding fashion 
to  Majority of honoMAhora and students* Stu* 
dents got infom otion Iron advertisement also*

4* Majority of howowsho rt end students followed 
fashion to  obtain sa tisfac tio n  and to  bo with 

one group reepeotively* Vary few howenahert



and itu d tf lti loHovad fashion to  bacoato
popular*

&• Majority of hooewsktrs and students namly 
42 hOMaaktn and M atudonta bought rece­
n tly  pooduead terylene*

a$
6* Utah and m ar f in ish  wars eon 3 id o red to  bo 

ths m a t fashionablt f in ish  according to  a 
Majority of Hoomiaktra and atudonta*

7* Bonbay dyeing and Mafatiai w ills  wars const* 
darod to  bo the two a i l l a  producing ths m a t 
faahionablo Ifib tU i according to  106 horn* 
waiters and 119 student a | and 90 homwakers 
and 60 students respectively*

4* Screes and blouses were considered as the m a t 
fah io n ab le  fo r  a l l  occasions though the atu* 
dents f e l t  th a t In addition to  aarse9 ball*  
bottots* lungl* and sal war and kamos ware a lto  
faahionablo*

9* Mill wade cotton and te r lc o t were the fashion* 
able to r t l la s  fo r e l l  gamenta fo r  both hem* 
nakora and studanta* and khadl m t a r l t l  was 
stated to  bo aodem lo r  kamot and lungl by 
o large nunbor of students*



At

10* M fo r texture soooth woo found to  bo tho 
fashionable fo r  alnest o il tho garments 
oxoopt lungl, xhere tho otudontt eontidoik 
od rough texture a t fashionable,

U* To tho hoMoakort and otudonto f lo ra l  tool* 
gut wore fashionable fo r  alnest o il tho go* 
m e n tt uhilo plain wot considered faohlon* 

ablo fo r blow too* and tho otudontt eono&d* 
orod p lain  fo r  sal war also*

11* recording to  tho horaaaakart, blue, orongo and 
pink woro tho nest faohionablo colour*, «hilo 
to  tho otudontt blua* groon and oranga app* 
o«rod uodem and a rio to e rc tio ,

13, Short sleeves t o n  faohionablo fo r  blouse by 
alnoot o il  tho honenakerc and otudontt curve* 

yod« Tho otudonto f e l t  that puff sleeve wen* 
Id prove b e tto r fo r sh irt*  ksnoot and blouse 
aloe*

14, Tho fashionable nee kf In i oh woo o to ted  to  bo 
piping fo r  blouse by both otudontt and hots* 
taskers* However tho otudonto eonsldorod col* 
la ra  so essen tia l fo r knoets and sh irt*
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Round nook wot considered to  bo fashionable
both by aa jo rlty  of hootonakcro and student**

v .
lb« Gold ornament* cons Wared fashionablo by

student•  and honets^kers* Howaver tho stud* 
onto were of tho opinion th a t pearl and gold 
with stonoa t o n  a lto  faahlonablo In addition 
to  gold*

16 • Gagglatt watch s trap , sareaf e l ls ,  natehing 
aeaxf wara thought to  bo fashionable by tho 
honosokors and students though tho ttudontt 
f o l t  th a t htirbend, ribbon and uabralla  wato 
also tho fathionoblo acootsorlet*

17* Medlun haolod p la in  le a th e r ailpporo woro
fashionablo according to  majority of ttudontt 
and homemakers* At fo r handbags^ la rg e le a th e r  

hand bags waxo fashionable to  96 homemakers, 
and medium lea th e r band bags ware fa tM ^ a b lo  
to  84 otudonto*

*

18* Putting up h a ir  and leaving fro* woro tho
fathionoblo h o lt s ty le t  according to  majority 
of student a , end one p la it  andputtlng tip h a ir  
woro f  ashionabie to  majority of homemakers*



TO

19« P««d«f m i ««M Uond to  bt I  (ithlonobl*■ I
oouM tU i both by atudonto and henoowltor**
Hom my  to  tho »todlMt»| porfuno M t «1m  \  
b o llm d  to  bo oooontlal and fashlsnablo \  

eoiM tU a* )

20* Hundrod and th ir ty  on* bomoaiokort and [36 |
atudonta uoso aatlaflad  to  soo» oxtont by
following fashion and a i l  of than n r t  of. 
tho opinion th a t Ioohior* indood ropoato 

I to e if  In U i  history*

In aoneluoion I t  aay bo ropOrtod th a t though'tho hono* 
nakort and atudonto hod o ln ila r  vtowa ragasding fashion, to  
loa i axtvot, tho atudonto wero uoro fashion eonooloua duo to  
th a ir  inorooood aoeial oontaeto and part ic ip at Iona «
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APPENDIX X

An interview schedule t e  e l l e i t  information 

the concept of fashion anong etudente end henenekert of 
Colabstore City*

1* i« Newel 

ft* Addressi

2* Total insoae of the fa e tly  per wonthi

3* How aueh laoney do yew spend on you* clothing per yea* ft

d#

ft*

HOWoften do you purchase clothes ft

0*Oecasslonally m 7
ft* Annually

•eOnes in ft nonths £ZU
d*Dgpring fe s tiv a ls r""?
•»Whenever needed C Z J

f*Aheneve* fashlonable 
goods arrive " "'7

ft*Any other

Feetore notlooting the selection  of

e* Tenture /ZZ 7
ft*Colour ZZZIZ7

e* Design / /
d*Price

0*Finishes / ~ 7

slothes*



f  • E m  In « m  
9* S u itab ility  to  w a n t  
tu  S u itab ility  to  aaaaon 
1* Prevailing faahion 
I* A vailability  
k. quality  
1* Miy othor

6* How fa r  foo t faahion ac tiva te  you in tha aaloetion of 
alothao ?
To groat extent
To m m  axtant
Not at a ll

7« Roaaona for following faahion 
«• To ba a ttrac tiv e  

b« To bo one with group 
o* To iu l ta te  othera 
d . To bo aa lf confidant 
0* To bo adulred by othera /  7
f* To obtain eatlafaction  
9* Any other

0« Aaong the l i f te d  aoureea* which do vou aonaider aa the 
boat aoureea of in to n a tio n  regarding faahion ?
a* Megatinea
b* Faahion ahowa

xi



I t Exhibition /  /
d . Display CZJ
#• rtvortlsewent S ~ 7
<• Neighbours /~ 7
«• social gathering CZ7
h# Cinema CZ7
i t Poor group C U
I* Newspaper CZJ
k« Radio CZ7

Any other > 7
Do you go in  fo r rucet&ly produced fab rics  Y

Yes /,""7 >b c m
If yes9 what are they t

I t
b#

«•
d*
••
f .

•

10« AsxMtg th t  l i s t *4 fin ish es  which «rs th t  fin ishes th a t 
e a te r  t i  f*thi<w«bl« foods assorting to  You ?
s« bash and tfear / 7
b* Georgette /---7
*« Chiffon C U

d« ftrusho /  7

e» Any other /"** ?



11* /^cording to  you* which brand products the aost fashion* 
able fab rics  7

a* Mafatlal group

b. C« C« M«

c« tkxabay dyeing
d# ^ravlnd

#• Lakshal a l l l c

fa 0 . C. M*

9* Blnnys
b . Dlgjaa

1* Gwallar

la Lakshal Vishnu
k« Tata

U Calico

•t Conturys
n* Rayaonds
0* Aaoka

P# Khatau

q« Haxvay
Any other

\
\
\

\

V,

\
\ \

\

l\

I,

\

I) <(■

\

K ill



12* >w w  Ih t lla ta d  eoitoM i DiUh do you e«»W t»  • •  th# 
#ashlonabla ona 7

S.No. Gaaaanta
Ooeaspiona

host Going out oecat#i* tvaning F e « ti^  
©nal w « r paar

1. S i m  and M«um

2 . s k i i t  and half

3* Lungi and ah lrt
4* Ball bottoai

*• stxatoh pant and 
ah lrt

6 . Mini n*irt
7 . Maxi

8* Sal wax and Kanaat

9 . Midi

ID. Hot pant

u « Elophant pant

12* Gharara

13* Pxoafc

J4* ay  othar

•MMNMNMK
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IS* **ong the lle te d  f  nctorc do you con old or a t the
M it  lapcrtiftt in  the to loctlon  of Jew e lltr ie t ?

!• lo t to L—J
b. Suit Ability to  droot t~7
«# A ttractive appearance mu

Occaction mu
0* Price mu
to worknonahip / I . . >

9* Ftthlun

*iy ntlier
/  >

16* Aooiw? the qlven etrsontiol a c c ts so f ltl  which do you Conti* 
dor ** fashionable V

®* /eceetoriee ...f f fm itL

1* Matching 
watch e tr  op I

2. vvaittbond t
3* Brooch*e t
4* Sareefalle t
! •  Matching 

h a ir  bond •
1 ~

! •  Matching 
ribbon «

7 t Matching 
•corf •

8* Qogglot I
9* Matching 

kerchief t
10* unbrella t
11* wreath t

____fltt-g th si—-J_____
KM



17* What typ* of illp p tn  do you oonald** m  faahlonablo 7

^  t  ̂ Typo

« ,  iu t* rU 1  ........ ...............c i i t o ............................... £ « « m i n ................... .
. . . . . . . .___ .jiio..att.^H iw .,n«..ato.,tfi>i.grtiw .nn
1* Loath**
2* Rubbar 

3* P laatl*

4.  cioth  
3* Canvat 
6* Any otha*

IS* '*809 tha llatod va*iatla* of handbag* which do you conal* 
do* aa fathlonabla ?

5«Ho* Notarial

X* Loatha*
2* Platt Is 
3* Baad 
4* >Hm  
3* Cano 

S* Cloth
Aoy otha*

JUt.
Largo Madias Sm U



i* . Do you a e lec t ih t  aeceaacrlaa according to

0* Fashion cm
b* MaUhiit) to  I ly in  /7.'^f"7
0* S u itab ility  to tfiooa / *  7
d. Ta»ta cm
«• Prioo L—J
fe DvttbU ity 7----- 7

«• Cenfort cm
/Of other

20« Aaeng i t*  l i f te d  h a irs ty la s  which do you toncldor oo 
feohloa&blo *

f i t t in g  up h a ir
b. Leaving fcoo

• • Oneplalt
d* Tuoplaitt
#• Sobbed h a ir

#* U«io9 fa |» o  h a ir  
'«y other

21* **>«t «rc the aoobatUa 

«• 
b*

•*
d«

do you think as fa ih lonab ii f

o«
f*

n i i



22. How fo r  m  you oatiofiod In following foohion ? 
To o gr*ot oxtont /  7
To tom  oxtont
.let e t o il

23* rthot le  your opinion on "feohion ropooto ito o lf"?

i

m i l l


