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3  INTRUDUCT TG

Pashion operates in meny diverss areas of human group
Mifes It is o collective or group process thet responds Lo
change in taste and sensitivity, PFashion may be obsexved in
the art, medicine, industry, 1iterature, history, politice e
ssience as in costumes and adornaent, Blumer (1970), Pashion
is the bridoe over which new ideas flow from the laborstory to
the home, It is a pattern of Living and & sysbol of the times,
The designer traonsletes the intangible idess of the chemist
or Lfrwentor into usable produsts, Chambers (1951). PFashion
takes the Life from gorments beforce their time, opines Joyse,
Rathbone and Tawpley (1959) define fashion,as & populasr or
sgcepted style or mode of emprossion. In many instances it
Le influensed by ocuxr mode of living, ilthout fashion clothing
is & body cover, It always hes on lmportanmt influsnce on the
choice of clothing. uhen the family budget amply provides for
& lazger wezdrobe, fashion ie the principal eonsideration in
selection, wingate {1942),

Fashion in drees 1s 8 continuous slow ox typlesl annusl
shange accompanied essh year by innumerable slight vaziations,
Chambers and Moulton (1961)s Basis ressons for change in
fashion are sald to be both psyshelogical and soelal,



The lsunshing of a fashion often depends on publiecity,
when sosially smext women, glemozous girls, or movie stars
axe photographod in the new spparely snd these are viewed by
womon throughout the world in magasines and pepers, they
become importent in the eyes of the general publis, Sketches
in fashion sagagines and emazt advertising in the papers are
the vizioues souzces of fashion to the consunmer,Aysn and
Phillips {1947),

Fashion &in vomen's slothing is an art doveloped and
fosterxed for over 300 years. /any tesnagews foel that to
be part of the erowd, they must do evexything exsctly the way
that everyons else does, This seems especioclly tzue in styles
of dress, rhen & new fad, or fashion becomes populsr, everye
one beging to wear it, Reiff (1966)s It is the privilege
and the duty of every women to select from omong the feshions
those that become hex best besause & feshion is admiradle only
0 the oxtent %0 which it is becoming to the wearer, Garmo
snd wWinelow {1934),

Fashions for women show grester varizbility then fashion
for men in contemporary eivilisetion, George (1964), The
incresse in the number of women who work outside the home hes
promoted fashions for the working women. Carruth (1968) says
that the latest round of fashion chanie for women, the %mod
100ok® has boen different from gost feshion changes of the past,



It has Bad ¢ spsctasuler effost on the unit sales of clothing
and broucht on 8 revoluticn in detalil, It created the

- %gotal look® with the tendency of one thing to demand another,
Following the current feshion Ls en akd to sosial zeccgnition,
It gives evidense of uptodatensss and of gsonformity to the
stadapds of & socisl group.

Fashion fe dynamic, It is never stetice It keeps
on shanging from time 0 time, Some whare 8 change begin,
gatches on, then spreuds snd reaches & posk and falls ofi,
1s shellonged by & new foshion and dies, opines Joyee, Hengo
the L:vestigsior f2¢l8 thst the shove study may Lecome &
useful resesreh as & mirrorx roflecting what L1c zetained and
what fs disearded in transtitional cultures undergoing
modernisation,



I REVIEW OF LITERATURE

The litersture collested for this study is reviewed
undep the following headingss

Ae Definitions of Fashion, Sty&t snd Pad
Be Histerxy of Fashion

Ce How Pashions are Made, and Spread

De Rwasons for Change in Fashion

A. Ratinitions of Fashions style and Fad

Pashion is & collective or group process that responde
%0 changes in taste and sensitivity, It is the interpretetion
of the sccepted style at any given time, . henover 8 style is
accepted and worn by # sufficlent numbor of people,it is in
fashion or it becomes & fashion, McJimesey (1963), Fashion
becomes the living version or current chamer of & style,
says lozton (1995)s Goxdon (1961) and Bigelow (1993) are of
the opinion that fashion is the prevalling style at any
given time, “a-conseption of what is gtmroliy sppropriste®,
/ccording to another view, fashlon 1s "the pursuit of novelty
for ite own sake®, Fashion occurs within a style eycle and
involve some aspect of it, Goldstein and Geldstein (1954 ),



George (1964) is of ths opinion that fashion is emphatically
8 historical concepts As & cultural pattorn, fashion is a
kind of social ritual which people ers supposed to follow
and is & thing of forms and synbols and not moterial wvalues,

Pashion lmplicates innovators, losders, followers, amd
partisipants., It involves historical eontinuity, a modernity,
the role of collective taste and paychologicsl motives which
waave it deeply into & role of modern life, Blumer (1970),
Agcording to waite (1928), fashions are not only prevailing
but sls0 resurring ways of doing tiings., As & form of
behaviour, fashion hundo with more or less current and accepie
od matters of dress, porsonal adornment, decorstion and a variety -
of soclial manifestations, (1964),

Lund (1962) is of the opini.n that fashion in ite
earlliex stages were really eaid t¢ ba entirely the prerogitive
of the ruling classess In the beginning of the fashien inde
ustzry, it was usually the Count who could afford extravegante -
in dress.

Fashion Lo now the driving force in the appavel induatzy,
Joxdre {1970)s It haos a way of repeating themselves bedouse
dosigners often refer %0 the past when sesrching for new
ideass Sometimes & big event will bring sbout 8 fashion revival,
soys Lewis gt a) (1960),



Feshion may decree rich clothing, bright solouring
but when copled to excess they become common and no longer
in good taste, says Hepworth {(1960), Chambers and Moulton
(1961) are of the opinion, that fashions tend to teko on a
pattern which is similar or eharscteristis throughout, The
tere hicgh fashion deseribes the latest and often the most
extreme styles womn by fashion lesders and promoted by high
publisation,

Fashion that have long aceopufico are known as
elassicse Fashion ia its best sense is no longor limited,
It 19 happening at avery leovel with the greatest strides
being meie in the middle brackets, Morris (1967), Pashion
involves a sense of what e currently appropriatey Carruth
(1968)¢ It somes a cultursl mirror reflecting change,
fwpeeh (1968),

Teensgers are moxe g¢oncerned about the fashionableness
of & garment than its durability or quality, Tatse and
Glisson {1963)s Pashion may eppear in an oblect of utility
to the extent that its function is independent of its shapes
Pashion, says Nystrom {1928), scems to be the result of
powerful foxces Ain human natures Strangely enough, the ine
fluence of fashion on us is such as te mako us style when
sccoptedy seem boautiful, no mattor how hideous it might heve
sppeared at other time.



Style in dress refers te the characteristic or distie
netivo form, outline ox shape an article possossesgs High
style $0 a term of the feshion world uscd in advertising in
fashion magagines for whatov:y is the newest fashion, It
gonerslly ie translated in materials and workwmonship of fine
quality, Srwin and Kinehon (1965), The Sl.nhmtto. fabric,
colour and accessories used at perticulsr time and identie
fied with e particular grour of peoples are the style of
- ¢lothes of the exs, Style today emphasizes function and
simplisity, Chambers ond Moulton {1961)e

§tyle is & definite characteristis of most spoeciality
goods and of the shopping goodss A style is @ distinctive
composition of matorials, line and colour and it does not
change, but tho customers® acceptance of 4t does sesesvconss
(1995)s Style sarries the connotstion of sny distinctive
op charscteristic mode, expression, presentstion, sonstruction
or execution in some fleld of art, Those in the tr:de sey
thet style is the oxpression of an individuasl®e talent,

Gordon (1961) and Troeletzup (1957)e

Style s something essential and permanent indigcstive
of good tastes Kode of fashion are synonymous and refsp to
the prevailing styles, Craig and Rush (19%4). Rapid change in
style increases the number of garments that sach porson feels
that _sach person-feels he or she must haove, Shults (1948),



It 1s undexstood to reflect & general tendency in design
which gontimies for relstively long period, In the fleld of
dress & style eysle is likely to last for about three years,
Style sannot be taught, but develops graduslly throucgh years
of slow growth and maturity. In Lte bzoadest unu; atyle
refors to the teshnique, the manner end character of the
artist, Graves (1951},

Fad, 8 wozd ¢cined from the phrsse, *for a day', is
Just thet something strikingly different and shoxt lived,
Cralg and Rush (1994)e It is a fashion sdopted by a limited
group of people for a shozt times Fed 4s & miniatuze fashion
in some uninportent msttex or detalle and are usually sssocie
ated with novelities, yet meny thinge which come in as fads
m3y become fashions and least for several seasons, Troolstrup
(1957) and Gorxdon (1961)s Pads are often distinguished for
their tyisky or attention getting quality, rsther than their
utility or beautye In clothing fads are ¢ommon in snmall items
and sgcessorize. (1963),

B. Lictexy ¢f Fashion

Historic 1ecords give many stories as to the fashion of
the various ages, Histoxy relates that vhen kifags were rulers
of large dominions they worev slso tulers of the kingdom of
fashion, Evans (1949),



PFashions becoxe frivolous before s grest war, and
it Ls easy to see thet it is probsbly right for frivolity
in dress is usually » eign of dessdence, and decadence is
the forexrunher of down fells During wars, fashion of
necessity becomes more severe, It usually becomes masgculine,
Aftexr & wary, thers is usually a great reaction or relief
and girle wish to become more feminine, Lund (1962),

An impoztant principle in the history of fashion, is
that, those features of fashion which do not configurste
sorrectly with the unconsious system of meanings, eharseterie
stic of the givon culture are relatively insecure, The vast
majority of fashion are reelived by other fashions bt
occassionally a faishion crystalises into permenent habig,
taking on the gharsgter of custom foshivn is sustom in the
guise of aeparture from custom, George (1964),

Not all fashions are revivals of old styless, Pashion
designers sonstantly soek new sourc s from which te find
inspirotions The designers often visit musoums, and gonteme
porary art shows, where modern as well as anciont textiles,
paintings and sgulptures are displeyed, drawing from them
the ideas for new colour and styles, mﬁhauy (1963),

vorld events, famous people, s well as new sclentific
inventions, sll have servod to suggest and promote new



fashion (1963)s Fashion seems to originate among those who
because of theixr wealth or Salent distinguish themselves from
otherss They are acts of differentiation, modes of setting
oneself apart, The fashion proc-eds in & regular cyele,
‘Those who posses considereble income imitete leaders i/amt
the iaitstion procesds sussessfully down to the lower elasses,
Latske snd ‘minlan (193%),

Extreme changes in feshions originate in exclusive
high fashion: country houses, whose sustomers, ¢in afford to
dissexd last years fashion enxi enjoy the so called prestige
of introducing new fashiens, (1963).

C» Hew Fashions are Made 30d Soread

The prevailing mode of dress whether found in the daye
of antiquity ox the present, has always had tremendous power
over the individual :nd his elothing, Evans (1949). PFashione
are often inspired by impertant national events or by people
of soclal or political prominences 1Ia gensral it is sn
interesting road which fashion travels from an uncertsin
beginning (1959)s New, high fashions are introduced and
launched by fashion leaders and people who have the necessayy
leisure, wealth, socisl position and interest in elothes, The
followers and fans tend to imitate thelir eloth and these high
fashions eventually spresd in an sdopted form throughout the
country (1561)s Modern fashion tends to spread to all classes
of socletys
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Formoxly fashion spread slowly owing largely to slow
transportetions It s not the sase at presont, If feshion
starts in New York, it spresds ovar the gountry repidly (19%9),
Effective moans of transportation and communigstion fecilie
tats the spread of fashions, These sgencles include rail,
highwoy, water and alr tronsportation, and such moans of
communicetion as moving picturcs, telewision, radio snd nowse
peper, Gordon (1961).

Before people began t0 trxde =2nd to trevel, each
country and the v rious classes of poople within the gountries
had fushions peculiar te their oun locality and te their mode
of livings, Gradually there ¢amo about an inter shenge of
idoa, produsts and customss This exchonge of ideas soon
beceme apparent in the ¢lothing of the people, Uilson (199%).

Pashion reporters write srticles for nowspapers, women's
megagines, fashion periodicals, trade pudlisstions or
pamphlets, Lewis gt al (1960)s Pashion writers, advertisers
and dealigners cooperste t8 put over a new fashion in order
to stimulsate businecs (1963)e The influence-of the theatre
also helped An the spread of fashion, If celebrated asctresse
o8 appeared in something new and different, it soon becomes
a fashion, wilson (1995),

Designors trevel to other sountries ond obsexve the
native style and nstive art, If @ country Lis prominent in



world nows, fashion and febric designers ilmmedistely see
posaibilities for new idess for fabrics, and for elothing,

If current best sellérs, popular stage plays or movies relspte
to 8 coxtaln period of history in a poarticul er country, the
sttention of fashion is turned &n that direction, Wilson
(1955)s The public has been influensed by television,
magazines and instruction.in sthools to 8 degree &t which
there is grest demend for fashion marchandise, Skeinman
(1963),

Dy

A2 we study the chaenges of the styles throughout the
agas, we realise that thoy axe closely related to the
political, the social and the economic conditions, The most
puzsling thing about fashlon is its rapid end increasing rate
of change, Goxdon {1961)s For many years there has been &
change of fashion from season to scason,; becsuse of the
tempersture and wealth changes, BOut now styles ghange more
froquently, largely because of our inborxn desirs for somwe
thing new, e soon tire of old styles, and for the sake of
variety grasp eny choengee (1929)¢ The foremost zsasons for
ghange in fashion {s the faot that human noture craves wariety
oxr novelty to add intexest and zest to iife, Fashion
changes more rapidly in eccessories, fabric and soclours than
in over all silhouettes.
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Preasure to change muet exist Af fashion is to operate,
says Blumexr (1970)e Since fashion acceptance is gradusl, it
usually takes several yeszrs for a new fashion to achieve
significant ssseptance,

Every accepted fashion goes through six successive
stages, First ite creation, the idea stage, second, the
garment construction, dress making or talloxing stage, third
presentstion to the fashion pross and social leaders, fourth
aceptance and publieity, fifth generxal sgcxmptance oz volume -
fashion stage and sizth decline or obsolescense. This cyele
ie repeatad iIn ondless succession as new fashionsare erested,
made, worn snd accepted, first by persons of wealth and
distinction and later Dy the average consumer, Chambers (1946).

The fashions and fabxriss of an earlisy day are reture
ning to popularity,says, Davis (1967)s Today tha gonsumers
themaelvas make the governing desisions and the new fashions
exprass their own notions asbout beauty, taste and humour,

One zesult of the ghange is that fashion Ls & more potent
mazrket force than evzy before, Carruth (1968). Simplieity,
elegance snd boauty are always in fashion, seys Winslow {1924),
The fashicn intorest, combined with the curramt freedoam of
expression and movement, will stimulate the consumer®s desire
for change 'u: elothing, Joxdre (1970).



Fashion gyele is merely the rise, cuhlmuon, and
decline in popular asceptance of any style. ‘rho hhgf‘h of
any fashion gycle is influensed by the oconoutc. poutuu
and soclel conditions of the poxdod, It may be ntnrd(‘d W
economic depression which produce shortages and umaplmi\;.
and tredition or soclal customs, pazticularly thou‘. upheld \
by the church and the state also act as an deterrent te ehanq‘b_p

%

Foshion ehange is slow whers traditions is strongs Melle “

'Y

gious leaders, old psople, and intellectual all tend to N
setarxd fzahion chenge because of their respect for tredition
or thelir lack of interest in matexial objects such as

clothing, Todoy, our bigh stendaxrds of living and our teche
nisal advanses in produttion, communication, and transporte

stion ascelerste fashion chance, MecJimsoy (1963).

4
So the world of fashion coes sound and rounde Sihoe

udttes and style faatures appear and veappesar sdopted by
elevex designers to create pleassing and appropriste costumes
for various oecaseions and for varicus modes of living,



111 BXPERIMENIAL PROCEUURE

The experimental procedure for this study consists
of the following steps: | v

A. Selection of the Sample §
B. Selestion of the Method %
Ce Preaing the westionnaire '

De Pretesting

Bs Adainistering the uestiocnnaires

Fe Consolidation und Analysis of Deta

A islestion of th Semols

The samples selected for this study included the
studant population as well o8 the homemakerse Adout 150
studente of Sri -winashilingem NHome S8ience College, belonging
to diffarent classes having some income growp nemely middle
income, Tonglay from 600 © 1500 Rss pez menth, (1971) :«nd
130 homcmakers of the Ssxe ingome level beloaging te vwirlous
perts of Coimbatoze ity were taken for the study, n\‘\

8. .aclestien of thoe gethod 'i;}*
J:‘l‘ \1.
Aoram {1951) says that survoy is & “fact udi;u'

studys It 1s essentisally & method of collecting fasts, 5o
survey method wes selected to find out the Songept of fashion



by the homemakers, (uostiocnnaire cum interview method was

selectod te conduct the survey and collect the dats. Intexe

view nothod was used shen the homemakers were not able 4o

express thelir views properlys The easiest wey to obtain
informztion which another porson possess is by an intesview,

Brown (1941)s According tu Chaudhari (1969), questionnaise

zefers to questicns by using & form, which is usually !ulod\

in by the respondent. Young (1926) traced that intezview

has boen defined as & systomstis method by which a person N
enters more or less imsginstively inithe inner life, \

Cs Examing.the _uesiloncalze

Lavaloping the questionnesire s like focussing 8 camora
whoze in & senae the lens moves from the ®inside® Toutwerd®
(1969)¢ The guestisansire includes questions regcording the
fashi.nstle dress, fashienadvle designe, textures and colours

for drescas,fashionzble accezsories, fashionable hair style
and fashionable Gosmeties and 56 one -

D. rxetesting

A pretest was conducted by distriduting the auestione
nairos O 20 college students ard 20 homomakerse The queste
fonneire wis modified eftex proteosting and the finalieed
quastionnaize teken for the stwiy 14 given in /Appendix I,
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. sdalniataxing the .sastisnnsixza
The modified questionnaires were adrinistered te 130

collece students and 1350 homomakers and after fllling it
duly they were collected,

P Conaolidation and Anslysis of Date

The collected data were consolidasted after checking
and the results are discuseed undey resultes and discussion,



IV RESULTS AMD DISCUSSION

A suzvey wes sondusted in order to find out the goncept
of €ashion among selected howemakers and students, The results
of the survey ere dissussed under the following headings,

As
Be

Ce
De
B
Ps
. Ge
H.
)
Je

Ke

Le
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0w

Clothing Expenditure
Purchasing Habit

Motivating Fastors in the Selection of Clothes
Ressons for Pollowing Fashion

Sources of Informstion Regarding Pashion
Purechase of Reeently Produced Fabriss
Pashionadle Finishes

Brands Produsing Fashionadble Pabrics
Pashicnable Dresses

Pashionable Fubricg, Textures and Colours
for the Garments

Fashionable Sleeves, Necklines and Neck Finishes
for the Garments

Fashionable Jewsllerxies
Fashionable Accessorias
Fashionable Heixr Styles
Fashionable Cosmetice

A. Qlathing lixcenditure
The psreentage of ingome spent on 8lothing by the sure
veyed homemakers and students are given in Teble 2,



TAGLE 2
EXPENDITURE UN CLOTHING

WD NG DODARS WD L 4 L L ]
Expenditure on clothing

SeNoo Sample B conne
193 610X 1l=15% 16«

DN € @ WP MW BN SN B D B0 NP L J DOV G
de tiomemakers 129 19 } § ) §
2. Students 120 29 2 3

el - -1 - 1 L. o 2]

Eighty alne per cent of homemakers énd eighty por ¢ent
of students spent 1 te 95 por gent of thelr total income on
slothing whereas only ome homomaker and three students spent
16 to 20 p=» cent of their incomw on clothing, This showm
thst thouch the type of fabrics and gasments worn by students
snd homemakers differ L0 some extont, the amount spent seomed
t0 be almost sams by both,

Be Ruzshasing Habiy

Table 1II gives & detalled ascount of the purshasing

habits of the dresses by the homomskess snd students surveyed,
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TABLE 11
PURCHABING RALIT

L L. 2 2 T T 3 2. 1~ 12X 2. __ . 11 D .1 1l 4 1o 122 I J

Purehasing Habit

$ SN RRRE=""Unde suring when WESREVEr TIIRIZAS
N;- Saaple splo-ally 1in 6 festie. ever able goods arrive
nally sonths vals needed in the market

1D IHD BSOS B BHDH DO VODO DO OB S BHOUN O - OO0 DRD CODPVORN BN SRS

1. Homemakezs 10 7 2 89 67 o4

2, Students 39 10 3 49 92 96

AP -2 W0 B BS %O

S IO O GPO-a-

BN SN

The above teble reveals that ths purchasing of glothes
depended on the needs, arrival of fashivnable goods in the
morket and the festivals, Acgording %o 94 homomakers and 96
students the arrival of fashionable goods in the maphket
inspizred them. Sixnty seven homemakers :nd 92 students pusre
shased whenever they needsi wherves 89 homsmskers and 49
students purchaesed during festivals and 39 students and 10

homemakers purchised oecasionally. A few students and homee
mekers namely ten and seven respectively purchased their
slothes annually, \ . -
C. lidlvating Fastoxa An tho sSelestion of Clathes

Cortain factors ssems to motivate the seleoction and
purchase of Slothes. The motivating factors in the sslection

of glothes,as given by the students and homemakers ,axe shown
in Teble 11X,



TABLE 111
MOTIVATING FACTORS IN THE SELECTION OF CLOTHES

. wcscccas
S4Noe Factors Hms::o:i ;::s::t:’
de Texture 6> 108
2. Colour 98 102
3. Design 128 108
4, Price 64 74
S Pinish 8 2
6 g2ase in care 22 4%
Te Suitability to the
wesxex 10 4 ]
8. Sultebility to the .
season 9 33
9 Prevailing fashion 109 110
10. frailability - 29
13« seality ' 7 a9

It is cleer from the tsble that prevelling fashion,
design, colour, texture and quslity of the matorial were thoe
most important fuictors motivated the selection of materisl by
the surveyed homomakers ond studentse One hundred and ten
students and 109 homenakers wers influented by prevalling
fashion, 128 homemakers and 109 students by design, 102
students and 98 homemakers by colour end 108 students and 65



homemskers by texture, Only €ive homomakers and 29 students
woze motivated hy the evailability of the materisl, From the
given details it 1is evident thet fashion played & very
important role in motivating the homemskers end - students in
the selection of elothes along with design,

when asked how far fashisn motiveted them in the
selegtion, 133 students endd 130 homemskers were of the opinion
thet they concidered fachivn et the motivaeting factor te
some extent in the selection of clothes whersas 13 students
end nine homemakers considered this to & grest extent,

The zoasons for tolie:vtng fasnion by the suxveyed
homemakezrs and students are given in Ceble IV and §igure L
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To obtain satisfaction, to be self confident and
to be attractive werc the reasons given by 104, 60 and 5%
students respectively te follow fachlion, wheresas 77, 54 and
69 homemakers followed fashion to be one with the groun,
to obtain satisfaction and to de self confident respectively,
Only one homemaker and 11 students followsd fashion to
begome popular, From this it gan be soncluded thet most of
the students and homemakers follewed fashiocn to get satise
festion,

e

The sources from which the students and homomakers
peceived informetion about fashion Lis given in Table V and
figure 2,
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The above table reveals thst magazines and newspapers
were the two important souxces of information regarxding fashe
ion, eccording to 129 and 98 homemakers respectively whereas
in the eace of 104, 83 and 74 students, magagine, advertisement
and sociel gathering respoctively gave the details regerding
fashion, leighbougs were found €O be tho source for 62 homee
makers and 30 studentss Te the students, peesr group and
ginema were also the sources a8 given by 80 and 53 students
respactively,

Fashion shows, exhibition, display oand radfio were the
sougsesof information to few homeomakers and students,

A large number of homemakers and students had the
habit of purchasing recently nrodugsed fabrices The informetion
given by the surveyed homemokers anc otudonm’mqa:ding the

purchase of recently produgced fabrics, is giva



TABLE VI
PURCHASE OF RECENTLY PROOUCEL PABRICS
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Number Purxchasing
S.NO‘ me“:i:t rﬁm“ A M S Sl - SN S A A A W R A e
Homemakers Students
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de Tezylene
2. Calisynth
3. Tericot
4, Texyvoile
B Cotlene
6o Nylex

e Caliknit
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It is clear that majority of students and homemakers
want for xe0.ntly prodused terylene fabrice, Sixty two hoowe
makers and 58 studontes bought the recently p. rylens
and 50 hocemakers and 43 students bought reeontly produced
salisynth fadbrice. Next importance wes given to ealiknit by
17 homemakers and Seryvoile by 12 homomakerse M"
students purchased rec-utly produced nylex whereds 1} homoe
.-akors bought sotiene and tericol,



G Lashicnable Finishes
The finishes vhich were given to the fabric to suit

%0 the fashlon as expressod by the students and homomakers
- are given in Tadle VI,

TAGLE VII
PASHIUNASLE FINISHES

L L 2
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st0e Pinishes Homemakers Students

AP GNP SB GGD G DS a S S BDOGH SONBBBHBH B BBINPRS B0 G S T G-I 050 B B9 B G oN

de wWash and wear 91 113
2. Georgette o4 K
3. Chiffon 46 61
4o 8zusho 4 13
- 79 iny othexr - »
e PP TR TEN SN En S PEETETs RS SR EeE e asscscencecns

Seesl

This teble revoals that wash snd wesr finish was ———
¢onsidered 28 the mostfashionasble finish by 11) students and
91 homemakerss HNinty four homomekers cms“cw,tﬁ ;O
the next fashionsble finish whercas ehiffon finich wos gone
sidexed by 61 studenzs as the second, Only 4 homemakers and
13 students consldored brusho as fashionable finish,

H. RAzands Produsing Eashicnshle Fabxisa
The brands which produges the most fashionaodble fabrics

as given by the surveyed homemakers and students are given in
table VIII and Figure 3,
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TABLE VIII
BRANDS PRODUCING FASHIONABLE PABRICS

cuse cscssscce
5.N0¢ Brands b e
Homemakozs Students

- csne recscssssessvscnas cocncns
de Maf atlal 9 80

2, Bombay Dyeing 108 119

3. CeCeMs 2 9

4. DeGolls S 6

S Aravind 20 21

6. Lakehai M2ille «®§ 50

Yo O oMo 2 S

Ge Binny %0 60

L I Digiem - i

10, Gw3l fer i2 21

dle Lakshoi Vishnu 49 . 5

12, Tate D | .32 ~——
13, Caliso 28 83

M,  Century 8 —_ 12
156 Raymonds 3 16

16,4 Asoke 4 3

17. Khatsu 42 93

184 Nazvey 2 2
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Sombay dyeing, Msfatlal, Lakshai Vishnu, Khatey,
end Lakehmi mills were considered t0o be the brands which
produced fashionable fabrics by & large number of homsmakers
and studentse Agcording to 106 homemokers and 119 students
Sombay dyeing prodused the most fashionable fabrice, Mafae
tlel wes said to be the second dDrand producing fashionadle
fabriscs according te 90 homemekers and 80 students, Lakshai
Vishnu by 49 homemakers and 50 ntudontsaglnny by 50 homomakers
snd 60 students, Khatsu Mills produced fashiénadle fabrics
agcoxding to 42 homemakers and 33 studentsy Only & few
students and homemakers ware of the opinion that the rest of
the brands produced fashionsble fabrice,

. KEashionable Dressas

Dresses used for different occassions may differ from
person to persons The fashionable dresses for different
occassions as given by the surveyed somples are ﬁtvon in
Table IXe
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TABLE IX
FASHIONABLE DRAESLES
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Occasélons

OO OON POV POOS DoO® O

S.NOe Garments ~thome Goingput JS$08¢iow Evening o 04y, 4
L

de

20

3.

4,

Se

Ge
Te
8s
9
10.
il.

12,

K 8 N $§ R § N 8 ] S
Saree and
dlouse M2 82 132 121 134 85 ML 86 145 138
Skirt and
half saree e &0 e 12 o 9 o . 6
Lungi and
shirt 9 38 8 17 6 17 4 I3 ® 3
Bellbote
tom S 8 11 32 9% 26 4 19 2 2
Stretech
pant « 8 « 6 2 15 4 1 - 2
Mini skirt « O - 5 3 9 2 13 } | 3
Maxi i ? 3 7 o 12 i 12 - -
Salwazx 3 4 21 B 16 i 17 ) | 3 ..
Mid4 o & 'S 2 o & o 2 - -
Hotpant e 3 . 7 I 0 o 4 - &
Elephant
Pazgh o 4 - 9 « 11 2 6 - -
Ghararxe - 8 e 195 & 1% 3 7 ) 4
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It 4s elear from the tadle that saxees and blouses
were gonsidered to be the most fashionable dresses for all the
occassions, both by the students and homemakers as 142 homee
mekers and 82 studenis considered it fashionable for homowesr,
132 homomakers and 121 students for going outy, 1M homemakers and
89 students for ogaassional war, 141 hoemakers and 86 students
for evening wear and 14% homemzkers and 138 students for festi.

val wear,

For wearing at home,the next fashionable garment accorde
ing to 60 students was skirt and half saree wherves majority
of homemakers did not consider anything othor than sarees as
fashionable ss only five homomakers gonsidered lungl and belle
bottom for \fprlng st homes Only very fow homemakers and stude
ents considered the ryest of the germents as fashionsble to
wear at homee While going out the next fashionable garment
agcoxding $0 32 students and 1l homemakers was found to be
bellbottom. Few homemakers gonsidered the rest of the gamnt.. .
ss faahionable vhereas 27 students Gonsidered salwar and 16 .
students gonsidered stretshpont as !tshlonobh-uhuo going oute

For occasdionsl wesr vory few homemakers considered any
garment other than sazees a8 fashionable. Acconding te 26, 19
and 37 students, bellbottom, miniskirt and lungl and shirt
respectively were fashionable for ossssdéional wesr, All the



gost ol";amntl were considered as fashionable by fow students
and homemakers,

Regording evening wear the socond fashiocnable dress
sgcording to 39 students was lungl and shirt but very few

homomakexs considered other than sarees as fashionable for
evening wesr., For festival wear very few homemakers and
studenta considered other than sarees as fashionable dress,

Jeo

The feshionable fabrics, textures, designs and coloe

urs g3 given by the suzveyed homemakers and students for
different carments are discussesd below. The fashionable
fabrics foy different garments are given in Teable X.
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Por saree, millmade cotton, silk, terylene and handlooms
were considered as fashionable by the homemakers and studente,
One hundred and forty five homemakers ind 113 students conside
ered millmade Gotton as fashionable for saree whereas 110
homemakezs and 90 students sonsidered eilk ss fashionable,
Only one student and 1% homemakers considered cotlene as the
fashionable material for seree, In the ¢sse of blouses, cotton
alone was sonsidered ae fsghicnadble as it wes gliven by 144
homemakers and 130 students, None of them considered gotleno
as fashionsble and only two studente eonsidered orlon as
fashionable for blouses

For lungi, Khadi snd nill made sotton were given as
feshionsble materials. Khadi was considered fashionable by
45 studenils whereas only 13 homemakers gensidered it as fashe
fonsbles Mill made cotton was graded second by 39 students
ond only seven homemakers céonsidered &t foshionable, Hende
loom was given by sia students snd one homemaker and ailk by °
eight estudents alones The other materials were considered s
fashionable only by few memberse Mill made sotton, Tericot¥,
texylene and Khedi were sonsidered &3 fashionadble for shirts
by 37, 20, 20 and 19 students respectivelys Only 10 homemakers
¢onsidezcd cotten and tericot ss fashionsble for the shirt,
$41lk end handloom were Gonsidered fashionable by three and two
students. For the homemakers all the rest of the materials
weze not fashionables



For salwar 34 students and 6 homemakers considernd
sotton as fashionadle and nine students and two homemakers
considuxud tericct &5 fashioneble, Silk, tezylene, khadi
orlon and eotlenc werc ccneidezed #s €ashionable dy 6, 5, 4,
1 and ) stiukiant zespectively, PFor the homemakers no othew
materisls wors seensd w0 be fashisnable,

Millessde cotton and khadi were fashionable for Xemees
acconding to 24 and 26 students roen:otively, ‘hexcas only
six homemskers wore of the sbove oninfjon, HNine, thyee end
seven students wers of ti: opinion that silk, cotlene and
toricot were the fashionghle meterisle,

For strotch pants nine students were of the opinfon
that mill nede cotton snd texicotl woazvw fauhilonadble whereas
none of ths homemakers gonsidorsd it as fashionsbles Texye
lens, and cotswmol were considexzed as fashionable by seven,
and on" student respasctivolys For bde ) lbottom 2D students
and 12 homomakers and 1l studants &nd two home:akers consie
dered mill »4d8 cotton matesiel and tozicot ‘as {ashicnable,

Tory wool an3 silk wore considezod 3¢ fashion by four and one

studernt whares:s t#.the homenakers the et of the fabrics

ware not fashicnable,



In the sase of full ekirts, for 37 students millmade
cotton was fashionable whercas only 3 homemakers gonsidered
the same as feshicnables. The next fashionable fabris accorde
ing to 13 students was silke il]l made Gotton was fashiocnable
accozding te 26 studenis for half skirts wheress only one
homenaker sonsidered tericot as fashionsdble,

For siniskirt and maxi, 29 and 23 students respectively
considered millmade cotton matexiael feshlonablee Por elephant
pant, millmade gotton was fashionable for 19 estu.ents and
tericot by one homemaker, GSeventeen students and two homee
makers were of the opinion that mill mode gotton was the
fashionabvle material for Gharare, It is ¢lear from the above
discunsion that millmade ¢otton was considered as fashionable
for 21l the garments by both the homemikers ind students,

Easlleoaile lextures

Pabrics having different textures are selected for
different garments, This may be bessuse they ¢onsidered it a.s ‘
fashionable or suiteble to that particular type of garment,-
Table X1 gives & detalled account of the ton.uxw considered as
fashionable by the surveyed homamakers and students,



TARZ XX

PAIRTIMLALS TILTOANS

Textwreos

: nnnnnnn ' - - N -
:0!!!!.!..".'!
gnnonnpyu-ppnnl
nﬁll*"‘lil'llll'
sﬂww“l!'l it = o= N8 | N i
m o | [ I ' ¢ 8 ¢ & 0t B OBF
:p|ﬂﬂl~ t } = e w | B~
™ [ 1 L ] ¢ [ (] ] ' f &= » ¢ @

"o 147

130 150
1
]
4
4
1

2
6
s
2
a2
3
]
”
2
2
2
3
2
1
P

2, Kouw

> leagt

4. Snirs

S Salwar
6. Kemmes
Te Rretebpunt
B Melldottam
9. Fullekize
Q. Balf gciet
To Rint skizs
2 Naxi

S Elephunt peR

[

39

A » e asak:r



It 1s eleaxr from the above table that smooth texture
was considered as fashioneble for aslmost all the garments by
mejority of surveyed homemakexs end studentsy For sarce and
blouse all of them considered smooth texture as fashionadble,
The second importance was given to grainy texture for saree
in the gase of 23 homenskers whereas 17 students considered
crlisp texture as the next fashionasble texture, For shirt,
salwazr, bellbottom and full skirt, 68, 40, 45 and 40 students
zespectively considered rough texture as fashlonable wheress only
41 homemekers considered the same taxture as fashionable,
Smooth texture wes also fashionadle to Kumsez agcording to
25 students, te strotchpant and helf skirt by 23 students in
each, to maxi by 32 and to hotpant by 30 studentse Tho least
fashionable textures sccording to the surveyed homerakers and
students wexe glossy ond festhexy,

Eashicnahle deaiana

Various designs were considered as fashionedi- by the
surveyod homsmakers and students for different garments. The
fashlonzblo designs for diiferent garments as revealed from
the suxvey ars given in Table X1I,
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Flozral, abstract, striped and checked designs were
considored z2e fashionadble for sarees by 110 homemakers and 105
studenis, 96 homemakers and 70 students, 3% homomakers ond
80 students and 30 homemekers and 53 students resprotively,

In the case of blouse only plain meterials were considered

as foshionable 8s it was given by 140 homemakers and 130
students, For lungi 4% students considered floral dosigns as
fashionable whereas only three homemakers gonsidered the same
daosign as fashionsble:. Risin-msterisiswere—feshionadler
Plain materials were fashionable for shirte ond salwar sccorde
ing to 99 students and 10 homemakers and 63 students and five
honomakers respectively, In the case of Kamoez, students gave
more importance to embroldery and besd work as given by %0
studentes Floral deeigns were Gonsidersd as fashionadle for
bellbotton by 40 students and five homemakers and 40 students
considered embroidered maxl as fashionable, Por the rest of
the garments, none of the students and homemakers gsve corregt -
answere This may be because thoy were not aware of some of

the type of garments,
Eashionacle colouxa

Vazious eolours were found te be fashienasble for
diffexent garments. The colours considered as fashionable

for garmants according to the surveyed homemaskers and students
are given in Table XXIX,
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It 18 clear that, for saree blue colour was eonsidorod
as fashionable by 107 homemakers and 835 students, The second
faportance wes given to orange colour by 62 homemikers whereas
green colour wes Considered by 60 studentss Unly nine homee
makers considered white as the fashionsble eolour for saree
wheress 42 students considored the same as fashionsble, For
blouse blue and orsnge waze fashionable according to 111 and
63 homemakerse The students aleo had the same opinion o
glwm by 75 end 64 students rospectively.

For lungh, white was considexred as fashionable by 29
students, blue by 23 students and orange by 22 studonte, Only
7 and 4 homemakers ¢onsidered blue and orasnge respnetively
as fashionable colours, For shirxts white and blue wore seemed
to be feshionable asccording to 40 and 2] studemts and four
and eig homemakers respectively,

For salwax, white was ¢onsidered ss fastionable by 14
students as against two homemakers respoctively. For m.:,'
pink and blue were considered es foshionable by 11 and 9 stude
entses For five and ‘;mhmakoﬂ ,blus and ora;ge were fashione
svles Very few qefe the fashionable golours for the rest of
the gaxments,
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Ks Fasbionable lnaves, inghiinse srd Meakfinishes fex the
Garments |

The fashionable sleeves, necklines and neckfinishes
for different types of garments are discutsed below,

Esshdonable alogvas

Different types of sleeves ond sleeve lengths wexe
considercd fashicnable for different dresses, The fashionable
sloevos 8s given by the surveyed homemskers and students are
given in Teble X1V

TASLE X1V
PASHIONASLE SLEEVES

BOVDHBDOP DO PUHOOOD AN SOV OD

Garments

Se Sleoves Blowse IR Temser
Homee Student Homee Student Homee Student
nakex makes naker |

1s Long 6 16 3 19 3

2 V4 30 3% 3 4 - é

3. Full 6 " 3 7 3 Mn °

4, Shoxt 97 102 - 8 2 |

9 Puft 20 33 - .. - p .-

6+ Bell - 3 b § L4 . 12

7. Bishop b § - - - - 3

8+ Raghlan ) 3 - - 1

%: Kimono - 3 P o 3

10 Sleevoless } 19 - ™ - 2

cow B ne te mee 0o S SETEE I SEESHEEESETE LTS CROEREERONS




From the table it 1s clear that for blouse, shert
nmebwgf'comldomd as the most feshionadle by 102 students
and 97 homomakerss Puffed slecves were considered as the
next by 53 students whereas 30 homemakers gonsidered 3/4
sleeve as the next fashionables In the case of shirt 27 and
25 students Sonsidered full, snd puffed sieeves respectively
a8 fashionable but majority of the homemakers did not give
their opinion regarding thises Only three homemaskers sonside
erod long slseves as fashionable for shirtss For kameesz, 29
students considered puff sleevesas fashionable,

Eashionsble neckfinishes

The fashicneble neck finishes given by the suzveyed
students and homomakers are given in Table XV,
TABLE XV
PASHIONAWLE NGCKFINISHLS

oo ese
Finiehing by

s DI DD b ) DD PO ONETD N G B SN OB SO 0 DO OO OOD DO

N;. Gazments Piping Blasfae Lace Collaxs Embroie Painte FPFpills
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de Blouse 6 135 2233 e & o 5 e 0 o 7 2‘
2s Shinmt o 6 o 2 o 2 )80908 o 6 o 3 o
3o Komees o 2 o 2 o ) 640 o 2 « 2
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It 43 clear that for blouse, piping was éonsidexcd e
fashionable by 46 homomakers and 139 students, biss facing
by 33 students end 25 homemakerss Embroidered, painted end
laced nock finishes were considored to be fashionable by ten,
seven and six studemts,

For shirt, 6ollsr was gonsidered as fashlonadble by 98
students and 14 homemakerss The othex finishes were not at
all sonsidered fashionable for shirt by the homemskers wheress
six 3tudentes considered embroidered and piping and 3 studemts
coneidered f#ille and painted neck finishos 3s fashionsble,

For kameox also, collar wos considered ss fashionable
by 40 studente &nd cix homemakers, Onily very fow students
considered the othar finishes as fashionables Two students
considered piping, blas facing, embroldeyed, and paintes
finishes as fashiocnablee

Eaahlonable necklincs
The fashionable neckline as given by the surveyed
samples are given in Table XVI1,



TABLE XVI
PASHION.LE NECKLINGS

GPDODDOPOVBVOO O DS PDBGHG SHVHD P ANGS PN S ADRO0 SDHODBHROB NSNS © @ SO0 ee

Garmente
- S OBONSHOHBOD SODHODS NG
S.Nee  Type —_— Blouse . Shirxt Kameos

Homee  Stude Home= Stude Homoe Stude
makers eonts makers ents @ kers eonte

B OODHN DD DP DOV ED G SN % S0 S NENSNND B S0 SN S S0 N OCGHDD0 SN 00 SO N SOBEDES PP

le Low 69 26 7 26 3 23
2, HKigh 7 6 e % } 4 4
3» Medium 67 24 é 83 2 20
4, Brosd 20 20 3 2 - 9
S¢ V' neck 2 7 - 2 - ) |
6+ Round 149 145 18 134 9
7« Square 4 ) -

8¢ Dok 3 0 - - - 3
9s Sweot Heart - 8 - - . -

PO HRORNN SHSODDOS

Round necklines were considersd as the most fashionsble "
for blouse, shizt and Kemees by 14% homemakers and 149 students,
134 students 2nd 18 homemakers and 33 students and 6 bhomee
makers respectively, Next fashionable neckline for the blouse
asgcoxding t0 121 students and 67 homemakers wore medium nackline
which are net very high ap vary low and broad, Low necklines
wore considered egually fashionsble by the homomakers as 6%
homemakers were of the oplnions For shirt the second fashionsble
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neckling, ascording to 83 studenis ware medium necklino
whereas only six homemakers considesed the ssme a8 fashiche
ablee Twentyflve students consldezed low neckline as fashione
abdle for Kameez &nd 20 students considered medium neckline

as fashionebla,

L. Eashioaatle dewal.ezics

Fashionable Jewllerics are mode of silver, platinum,
gold or any other metals. The fashionable jewellerics
agsoxding to the surveyed homemakers and students are given
in table XV1I,
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It i3 cleor from the above table that long gold chains
were sonsidexed as fashionable by 70 homomakers whercas 94
students eonsiderod gold nocklases 29 fashionable, Only 40
students and 34 homemakers Gonsiderod short gold ehains as
fashionable whereas choker was found to be fashicnable among 31
students ani five homemakers, Cold necklescs with stones were
fashionable according to 43 homemskers whereas 38 students
sonsidered pearl necklaces as fashionable. Very few homemakers
snd students sonsidered plestie, thread, cloth and steel,
necklagces and chaine as fashionable.

Regaxding the pendant 62 studenis and 42 homemakers
woro of the opinion that gold pendants were feshionshle wheree
as 34 studonts and 25 homemakerc sonsidered silver pendants
as fashionables Stone and pesrl pendants were found to be
fashionsble according to 24 and 22 students,

Serew Type of ear drops made of gold were Sonsidered 8
fashionable by 8% students and 68 homemakers whereas press
Sypo wes fashioneble sscording to 46 homemakers and 14 students,
Silver caxdrops of screw type were !nhtembu' to 49 homee
makers and 26 students whoress only 34 homemakers and 10 stude
ents considered the pressing type of esilver eaxdrops ss fashe
fonables For 29 and 21 students pearl and coral earxdrops were
fashionable,

.



Regazding nose ring, to 44 students gold nose rings
wose fashionable as compared to 39 homemekors, Very few
homemakess and students considered the other type of nose
zings as fashionable, Bangles of gold were fashionable to
96 studonts as ageinst 97 homcmakers. Twenty homenekers
considerod glass bangles as fashionable next to gold whereas
21 students considexed pesrl bangles as fashionable,

Ascording to 45 students Gold bragclets were fashionable
as gsompared to two homemakers and silver was fashionable to 20
students and none of the homemakers considered it as fashionable,
Vezy few homemakers and students gonsidexed tho rest as
fashionable,

Eighty thpee studenze and 46 homemakers were of the
orinicn that gold finger rings were fashionable wheress for 3
students cnd 13 homemakers allver ringe were faeshionable,
Sixteen students considered pearl rings also as fashionsble,

Anklet was ¢onsidered as fashionable by very foew of the °
surveyed homemakers and studentes

The fostors eonsidered while nleeunq. the joewellexies
aceording to the surveyed homomakers anu students are given
ia the Tadble XVIII, '



TABLE XVIll
FACTORS CONSIDERED IM SSLECT ION OF JEWELLERIES

L D D T O S
!octorl
itabllis Mtrectie Occossd work Pas
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. sm' Taste ;r to dres ve appeaxr~ on Price men hion
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le Homemae

ker 44 33 31 20 14 64 8%
2o Stude=

nts 88 70 80 ¥ § 63 86 121
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Fashion, worksmanship, price, suitability to dress,
sttractiveness and taste were the most imporxtant fegtors eone
sidered by majority of homomakers and students, Fashion was
sonsidezed by 121 students and 83 homemakers, workmanship by
86 students and 64 homenmakerse price by 63 students and 37
~ homamakers, attractiveness by 80 students and 31 homomakers,
suitability to dress by 70 students end 53 homemakers and
taste by 88 students and 44 homemakers respectively, while .
‘selecting the jewellerisss Jewelleries were selectod adcoxding
to he occasion only by 31 students and 20 homemakerse

M. [Eashlonable cgcessories
Many sccessories were Gonsiderod as essentisl, smong

the essential ccessories somo of them were fashionadle, Tho
fashionable essential sccessories ascording to the surveyed



homemakers and students arxe glven in table XIXe

TABLE XIX
PAEHIONABLE ACCBSLURIES
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Ribbon - . o 4 e . e =« e o 17N
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It 1s elesr that goggles, wetchetrap, kexchief, sarece
falls and scarf were consideved as fashionsble by both homee
mokers and students, One hundred and forty twe homemakers and
JA0 students sonsidered goggles of glass as fashionable, Wateh -
strap of leather was ¢gonsidered as feshionsble by 129 homemakers
end 92 students, plastic by 18 students and sloth by 14 students,

Matching kexchief was fashionable sccexding to 80 howee
nakers and 89 students, GLaree falls were slso eonsidered as
 fashi.nable by 90 students and 69 homomakorse The next fashione
sble item being scarf by 82 students and 55 homemakers, Only
few homemakers considered halir band as the fashionadle essential
sccessorys Halzr band of Gloth wes considered as fashienadble
by 85 students and of rubber by 31 students and plastis by 26
students,

Unbrelles was considered as fashionable ascessory Dy 34
students and only a few homemakers had this opinion, HRibbons - .
of clothes were Gonsidered as fashionadble by 73 students,
Twenty eight homemakers considered plastis broosh as hs.hionéh
s sgainst 36 students who €onsidered bead broosh as fashione
sble, Lesther and bead walst bands weze taken as fashionable
sccessories by 26 and 19 students, Only & very few home makers
sonsidered this ss fashionable,
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Feshionable slippers as given by the suzveyed homemikers
and students are given in Table XX ond in figure 4,

TABLE XX
FASHIONABLE SLIPPERS

L

L ]

5 Plain Decorated

[ J L ] DD AND DS S DD DD B DO D B

No, Meterial High Medium PFlat High Medium  Flat
MM 8 HM 8§ HM § HM S HM S HM S

le Lesther A7 X% 71 61 ¥ Q¥ 8 B 42
2, HRubbex 1 9 6 238 337 -  § 19
3. Plastic o 7T o 4 116 o = 1 4 ) 2
4, Cloth « 2 « 6 210 4141 2 3 18
5, Canwas « 1 e 92 27T oo ) § 9 < 3

Fzom this it 1s clesr that both homemakers and students
were of the opinion that plain slippers were more fashionable — .
than degorsted slipperses Seventy one homomakers and 61 stude
ents considored plain, lesther medivm heel slippers es feshione
ables The next fashionable slippers agccording to 95 students
and 39 homemakers were pladn, flat lesthc® slipperss Only very
fow homemakers and students sonsidered plastic, eloth and
Sarwas sliypers as fashionadles Coming to desoretive slippers
25 students were of the opinion thst medium heel, decorative Lo/t
slippers were fagshicnable whereas only five homemakers conside



exed the same as fsshiocnable, Only very few homemakers and
students eonsidered desorstive plastic, cloth and canvas
slippers as feshionable.
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The handbags which were eonsidered as f:shionoble by
the susveyed samples ere givean in Table XXI and in Piguze 5,
TABLE XX3
PASHIONASLLE HANDBAGE
DOOPDUNNDSODDSPOOGD DV RRDOOHOOOONSDOOOOD DS DN GV BDDD SR ID SOW SN

Lazge Med {um Small

Seoe Material

lomees Stude Hocwe Ltude Hocee Stude

makers ents makers ents makers oents
cecerss coressascosnesssonan coccs
s Lesther 9 47 38 04 9 7
2, Plestis o 9 3 A2 L) 7
3, vixe 3 2 2 11 - 9
4 Cone 4 13 2 - 9
S¢ Bew - L4 2 10 b | 10
®s Cloth ] ] ) § i8 - 4
Te Palm loof - » - 3 - .
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Laxge size, leather handbags were sonsidered ae fmuo:-_
able by 09 homemakers whercas 84 students considered medium eize .
leather handbges as fashicnablee Elghteen students scnsidered
wodium sise, sloth handbags next to lesther as fashionsble,
wheress 13 homenakers considered cane lerge eine handbegs fashione
adble, Only very few students and howemakers coneidered bead,
sloth and palm lesf, handbags as fashionable.

Many factlors wexe considered in ths selestion of accesee
oziese Ihe fagtors sonsidexed by the surveyed students snd homee
makers are given in Table XXIl,
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TABLE J0U11
PACTORS COiG IDEREU IN THESELECT G OF ACGBSSURIES

S OOt SOOR SRR SRORRDDOGRSURTS

Festors

ﬁg 3 le PRGN
Ne, 0% Fashe Matohing Suitability Tee Prie Dursbe Come
lon to figure to dress ste 8¢ {lity fomt

ds Homee
makors 2 19 6l N a6 12 ) 3
25 Students 1O mn 62 o) - ) s

L - 1. I}

Fashtiion wes the most ismportent factor considored by both
homemakers and students in ths sslection of ueéttorieo a 1
studente :nd 72 howsrskers were influented by fashion, Soventy
seven students gonsidered matshing to figure as the next
importent fostor whersas conly 19 homemakers e¢oneidered this
factor as Smrortant, Sulitebility te dress wes enother factor
which influensed the sealection agcording te 62 studants end 61
homenakerss Only very fow hosemakers and students cuiasidezad
durabllity and comfortability while selecting the mctmlu;;- )

H. Saabisaskle Halz ityle y
Many bair styles wers ¢onsidered to be foshionshle by
homenakezs and studentse The fzshionsble halr styles sccording

to the surveysd homemakers and students are given in Table
XXXIXI and in figure &,
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TABLE XXIIl
FASHIUNABLE HAIR STYLES

L L L )
Heirxr utyles

Se Sample Putting Lesving One Twe Bobbed Using Any

No. ir froe Plait Plaite hair false othor

uwp he
haiy
D ODODGE S-S - BHGS SN DN S DEHH5 00 SIS DBt 0 -00 D0 B Bd D End B AB-40-50 DPededides % id
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Mutting up halr and putting one ph!.e wore the two foghe
doneblo halirx stylos cording to 34 and 74 homemeXers respectie
valy zhazress putting up halx, leeving hair free ond one plait
wize 3ansidered by T4, 72 and 64 students reapestively, Only
tan stidonts considered two plaits es fashionadblos Sobbed helr
and using feles helr were considered fashionsble by 20 and 10
students rospectivelys Only few homomakers wore of (hic -~ .
epinion. Two plaite wis not st all Gonsidered fzohionable by the
homoakers, PFrom this it is elear thet putting up hals and one
plait were fashionable aseording te both Wakuu and “students
and lesving free wes also considered os the fashionable haip
sfyle by stuiemts.

Ce Lushiopablc CosmeRigs

dany ccsmetiss were used by the susveyed homomakers and

students and the detaslls of the fashionable sosmetice 2s given



by them aze given in Table XX1IV,
TABLE XXIV
PASHIGNADLE COSMET ICS

cscessescscace cennestsasessancenanssnscecsasns
S.Noe Cosmetics Homanmakers Students
ecocscosscssscssenacnse

de Nail polieh 54 16

2, Lipsticke 30 b " |

k1 Powdes T 67

44 fyel Lnez 38 47

Ve Snow 13 S

0. Cremm 17 17

Te Perfune 43 5

8¢ Meskare ® i1

9. Bindi - 32

10, Shenpeo - -9

i11.  Leactosalamin 2 T T
12, Eyetex - i |

13 Eyebrow Pensil 3 6
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Powder wes Gonsidemed :i8 fashionable and essential cose
motice by 74 homemskers and 67 students. PFifty four homemakers
considered nall pelish 8s the second fashienable cosmetics
wheress the sesoni fashionadble cosmetiss wes perfume ascording



to 96 students., All the rest were lesst fashionsble to Ghe
homomekers wherxeas the students geave cextasin importance to
eyeliner and bindd,

Regapding the satisfastion obtained by following the
fashion, 131 homomekers and 130 students were of the opinfon
thst they have ashieved satisfaction to some extent, LCleven
students and 4 homomekers were satisfied to & groat extent
and ten homesiskers and students weze not satisfied in followe
ing fashion, All were of the ssme opinion that fashion

repests itself in ite history.



V  SUMMARY A CUNGLUS ION

The result obtained from the study on “The Consept
of Fashion mong Homemekers and Studente® are suanarized and
given below,

1s Frzom the survey it wes found that majority of
homenskers and students spent 1 t0 5 per cent
of thefixr total income on clothing,

2s Prevalling fashion seemed 0 bDe the most impe
ortant motivating fastor to majority of home-
makexrs and students in the selection and pure
chase of clothes, The next motivating factor
sgcording to the students wes Solour and to
the homemskers it wis design,

de. Magazines and newspopers were the two importe
“ant sourees of informaotion regerding fashion
9 seajority of homemaokers and students, Stue
dents got information from advertisement also,

4, Hajority of homemakers and students followed
fashion to obtein sstisfasticn and to be with
one group respedtively. Vary fow homemekere
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and students followed fashion to becomo
popular,

Majority of homomakers and students namely
62 homemekers and 38 students bought re¢ee

ntly pseduced terylene,

a3
vash anc wear finish weze eonasldozed te bo
the most fashionadle finish sccording to o
majority of Homemakers and students.

Bombsy dyeing and Mafatlsl mills were coneie
dezed to be the two mille produsing the most
fashionable fabrics asccozding to 106 homee
mekers and 119 studentsj and 90 homemekers
and 80 students respestively.

Sarees and blouses were sonsidercd 8s ths most
f :ahionable for all occesions though the stue
dents felt that in addition to saree, belle

bottom, lungl, snd salwar and kamees were aleo
fashionable, '

M1l made cotton and tericot were the fashione
shle toxtiles for all gaxments for both home-
makers and students, and khadi moterial was
stated to be modern for kamees and lungi by

a8 Jarge number of students,

67
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Mo

As foxr texture smooth was found to be the
fashionable for almost all the gszments
except lungi, where the students considerw
ed rough texture as fashioneble,

To the homemakers and students floral desie
gns weze fashionable for slmost all the goe
mmonte while plain wes considered fashione
able for blouses, and the students conside
ered plain for salwer elso.

Agcexding to the homemskers, bluo, orsnge and
pink were the most fashionsble colours, while
to the students blue, green and orange appe
esared modern and aristoerciis,

Shozt sleeves were fashionsdble for blouse by
almost all the hooemakers and stulemts survee
yode The students felt that puff sleeve noue
14 prove bettor for shirty, kemeex and blouse
also, )

The fashionsble neckfinish wes stated to be
piping for blouse by both studente and homee
makers, Howsver tho students considered cole
Lars as essentiel for kemees and shirt,



1D«

16,

1Te

Round neck wes considered to be fashionable
both by majority of homemak:rs and <tudents,

Gold ammMgLi;anldoud fashionable by
studenty and homemakers, Howavar the stude
snts ware of «he ovinlon that pearl and gold
with stones wvere alse fashiinable in addition
to gold,e

Gogoles, watch strap, sareafalls, matehing
sc:srf were thought to be fsshionablde by the
homemakers snd students though the studentys
felt thst hairbami, ribbon and umbrells wero
#3sc the fashionable aceossories,

Mod tun heeled pla!.n/. 1exther slippers were
fashionable sccording to majority of students
act homemakern, #As for hwbagsl large _lesther
hand bage were fashionable o 95 homemekers,
and medium lesther hand bags were far'.iLasdble
to 84 students.

Putting up hatir and 1eaving free ware the
fashionsble haix styles sgcording to majority
of students, and one plait andputting up hair

were fashionable to majority of homomakars,



19. Powder wes Sonsidored to be & lauhtomblql
cosmetics both by students and homemakers,
Howsvar to tho students, perfume was also \
believed to be sseentisl and hshlomblq‘

t

cosmotica, |

20, Hundzed and thizty one homemakers and n&
students were satisfled to some extent by
following fashion and all of them ware of .
the opini.n that feshior. indeed repests
tsclf in Lite history,

In conslusion it mey be repdzted that though'the homee
nakers sad studonte had similar views regarding feshion, to
some axtuat, %he studerts were more fishion conesious due to
their incressed soclal contacts and participations,
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APPENDIX 2

An intexview schedule to elicit informstion regayding
the consept of fachion among students and homenskers of
Colmbatore City.

1s 8, Hemes
be Addrese:

2, Totsl income of the family per months
3. How much money de you spend on your elothing per year ?
4 How often do you puschass clothes ?

8s Ossassionally

be ‘ewwally

6s Onge in 6 months
de Dyring festivals
@ enever needed

€. shenever fashionable
goods arrive

ge Any othar

1 00000

S Foctors motivating the selection of aslothes,
&8s Texture
be Colour
. Design
de Price
o Flnishes

10000
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Te

(119
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Qe
he
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How faz does fashion motivate you in the selection of

Ease in core
Suitadility to wearer
Suitadility to season
Prevalling fashion
/mvell abil ity

Quality

Anyy otherx

slothes ?
To grost extemt /7

To some extent /7
Not st all 7

Ressons for following fashion

8
be
s
de
G
L 13

/mong the listed scurces
best sources of Momtion zogixding fashion ?

8
be

To be stiractive

To be one with group
To imitate otherxs

To be »eif confident
To be adaired by others
To obtaln satisfaction
Ay other

1000000

1000000

which do vou sonsider as the

Magazines L7
Fashion shows L7

-



¢. Exhibition

de Dlisplay

@ Advortiseasnt

fe Naighdours

Ge Sosial gxthering

ha Cinema

i« Peer group

3+ Newspaper

ke Radie
‘ny other

Do you 9o in for pusseitly produced fabrics ?
Yeo [ 7 n L7

£ yes, what are they ?

8

be

Se

de

O

te.

0aQauenony

/aong the listed finishes which are the finishes that
sater to fashiionsble goods scesoxding to You ?

8. dash and wear L7
be Georgette L7
Ge Chiffen 7
d. Brushe L7
e /Any othex 7
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1ie Ascording to you, which brand produces the most fashlion-
sble fabrics ?

a, Mafatlsl group
bs Co Co M,
¢e Homday dyeing
de Aravind
¢e Lekshai aille
fo Do Co My
ge¢ Binnys
he Digiem
L. Gweliarx
3o Lakshal Vishm
ke Tata
1¢ Callco
m, Centurys
ne Raymonds
Oe¢ Asoke
pe Khata
Qe Hmoy.
Any other

00Q0aQaauLaLaLany
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A-outozho ust.d costumes which do you consider as the
able one
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d¢ Servee and blouse
2, Skirt and half

saree :
3¢ Lungi and shixt 3§
44 Bell bottom s

9« Stxetech pant and
shizt '

6. Mint exirt ¢
To Maxi g
8¢ Salwar end Kamoent
9. Ridd %
0. Hot pant '
11, Elephant pant 3
12, Gharara 3
13, Proek : .
M. ‘ay other s
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19, “mong the listed f. ctors which do you consider 83 the
most importent in the selection of jewelleries ?

8. Taste 7
be Suitadbility to dress /7
s Atroctive sppesrance /7
ds Ossassion
¢ Price
4, ‘vorkmanship
ge Fashion

My NRier

164 /monn the glven esnontial accessories which do you consie
der ae fasnionable %

(i

L = > -~ 1 1] L 3L _ 7 . ]
$e

No /acessories “m-m““muu
® P . 'y ! '! gl nh
DORPOOREYP

¢ Matching
watchstreap

s
4. +alsthand ¢
s
]

3¢ Brooches
44 Sarcefalls

5« Matehing .
heir bend ¢ . =

é. Matching
ribbon 3

T kateh
* uu-!m s

8¢ Goggles ]

9¢ Matchin
® keschief

10s Umbrells s
11¢ Wmesth ]
M*W*W
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17, hat type of slippers do you sonsider se fashionable ?

RGN -0 Wb DU

Type
So.wetemtal  _____Rislo ___ Deserstive
cncsssacasse e hiR. 00k S0dive, Lhot Migh  teb) Nediye Flog,
l¢ Leather
2+ Rubber
3. Plastis
4, Cloth
% Camwae

6. Any other

S0 ® SORDEPROPBGNOD O DNPD DB NS GDDOON SVPOGGDDS

18s ‘mong the listed vapleties of handdbags which do consi~-
¢ der as fashionadle ? ’ you

DD VOGNS0 HOOO SO SHGOSHPDDPOHVONOONS DANUHDBHSOSH SO BP SODOVRDODOPHDOD

WMMW
SsNos  Msterial Laxge Med fum seall

DPDOOR ST ODTS SN AN BN SODD PO DGD NN G S BB BND SOPOOBNE SO DDHED POS AP PPOONS
le Leothex
2, Plastis
3¢ DBeod
4, iilre
S Cane
6. Cloth

/oy othez
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1%. Do m seloct the agcessories secorxding te
a. Fashion 7
be HKatching to figure [/
6o Sultsbility to drees ./

es Dobbed halr
feo Using €slse halr
Ry olhey

ds Taste L7
& FPrice L7
fo Dumabiiity L7
go Confort 7
Ay other
20, tb=2 1isied haivstyles vhieh do you Sonsider as
fughlionuble 2
8e PNRLING up halsz 7
be Leaving free 7
8s Onaplafe L7
de Twoplaite C::?
{7
L7

2. hat are the coshetics do you think as fashionadle ?
8o
b
Be
de
o
fo



23,

How far axe you satisfloed &{n following fashion ?
To & gret extent /7

To some extemt L7
Mot ot all L7

thot {s your opinfon on "fashion repeats itself™

mild

b



