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                                                             Part –A                                               10X 1 = 10
Choose the correct answer

1. Which of the following is not factors of the demand variable, according to Philip Kotler? CO1 K1
	a .
	Environment Variable

	b.
	Competition Variable

	c.
	Customer Variable

	d.
	All of the above



2. Which concept of marketing is based on ‘customer satisfaction’ key point?                   CO1 K1
a. Modern concept of marketing                                   b. old concept of business
     c. entity concept of business                                        d. all of these

3. Which of the following activities involves under physical distribution?                            CO2 K2
     a. Outward transportation        b. Packaging                c. Distribution panning      d. All of these

4. Buying situations may be caused by___                                                                     CO2 K2
     a. awareness about competing brands in a product group.
     b. Customer has a decision criteria
     c. Customer is able to evaluate and decide on his choice
d. All of these

5. Service value is the assistance customer seek in purchasing a product?                       CO3 K3
a. Service                                b. Value                         c. Facilities                        d.  All

6. Customization’ means__________                                                                             CO3 K3
     a. Tailor-made products for each customer                  b. Customers selling goods
     c. Tailor-made products for each staff                          d. A selling process

7. Market share means__________                                                                                CO4 K2
     a. Share of business among peers                               b. Share market    
     c. Share prices                                                              d. IPOs

8. Delivery Channels means:                                                                                          CO4 K2
     a. Sales outlets                       b. Purchased goods      c. Product shelf-life            d. Courier person  

9. Customer Relation can be ensured by:                                                                        CO5 K2
     a. Offering freebies                                                       b. Offering loans at low rates     
     b. Catchy slogans                                                         d. Personalized services

10. Promotion mix contain(s):                                                                                                 CO5 K2
     a. Advertisement                     b. Personnel sale          c. Sales promotion             d. all of these







                                                    PART- B                                              (5x4=20)     
                                                         Answer any five Questions                          
                                  Each answer should not exceed 200 Words or one page

11. Outline the factors determining international marketing.                                        CO1 K2

12. How the legal system in a country affect international marketing.                          CO1 K2
 
13. State the role of financial  institutions.                                                                    CO2 K1

14. What are the causes of political instability and how it will affect international Business.                                                                                      
                                                                                                                                      CO2 K1

15. Write  a note on global competitive advantage of nations.                                     CO3 K3

16. Explain the characteristics of global products.                                                        CO3 K3

17. What are the factors demining export price decisions?                                          CO4 K4

18. What do you mean by global market segmentations? Explain the basis 
      for segmenting global markets?                                                                             CO4 K4

19. Explain the components of global promotion mix.                                                  CO5 K5

20. Write a note on the EXIM Policy in India?                                                              CO5 K5


                                                          PART-C                                             (3x10=30) 
Answer any three Questions
                                  Each answer should not exceed 200 Words or one page.
                                               Question No.29 Case is Compulsory

21.  It is easy to enter the foreign market than the local market “comment”.                  CO1 K1

22.  Compare the different models of entering foreign market.                                      CO1 K1

23.  What is foreign exchange? Explain the mechanism through which RBI 
        Controls the FE.                                                                                                     CO2 K2

24.  Critically evaluate India’s Exim policy.                                                                    CO2 K2

25.  Detail any five sources and types of export credit. Illustrate to which sector 
        they are useful.                                                                                                       CO3 K3

26.  Is it a need for a government to holiday in a country for promotion of trade?.        CO3 K3

27.  Discuss the role of export. Processing ones in strengthening export trade.           CO4 K4

28.  Discuss the current international business environment.                                        CO4 K4


29. CASE STUDY                                                                                                          CO5 K6
(Compulsory)

       Due to cross border mergers and acquisitions, the art of managing cultural difference across employees has become a challenge for multinational corporations, MNC’s try to forge diverse cultural backgrounds of their employees to help the organisation survive and grow.

Questions:

Critically analyse the functional and dysfunctional aspects of cultural diversity in an organisational context.
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