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3T'iI'1-2 

LIIIIL'Epr  mul  

1. 1Igci t5T 3Tef i  

"1IUG1TgffIl 3ct1Ic ?[1T 3ct11 it J1f?E 6Ic1IL TaG 

IiT TI4T 

- dIIGk 

1cRjgc U 1IL1c1; t. j1IdI ?IT1, 5f1.tft. ?TTf; 10  11 7) 

1ctI1 Z!t gft *1 21 Z1T F T5T 

t 1T q1 t 1iii 3dcll 1 IciI t Ricicii i1ii 21f1 Tt zff 

3ffjlcb Jd1ii urrF 9 LtdI F[ TF *1 3fi[ 

5T t 1d1I 1IdJj1 3 cqcl 

Z151 g31T t I 

1iigci 3f WtII I WR ?15[ UE!5 1ccI(1 1 Wf4ffTTff 

EJ I Tft rif ( lI—tr5lf 

TJUZr 31Id1c 1cj flft i I14cl CC'1 ti ft 

cdI 1Id1IR1cT Uc1c1cI a-if cIiI pj ciii—c1, cii 
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i1zj  Tu7 9~M I ~T 3M~ EfIt 3k ft NT 

cd erm db Zbct 3{ $ICII 31l I 1tIUci 

ZbT WA 1 3{ ?JJ hET tIT t i 143  

R1cbi 3{4 t - i1 3 'IIL1aI' -c5T 3{ - u1I*PII 1I, ff 

3 "1iigci" 15T IIct 3Taf 3ff - 1IcIu1IIct) G1I, 

iiIici, 3 1T ETffIcbUI I '1II11o1' t lI ZIT 317 ZFT ciI{d 

c1c7 21-ft Z1531 UFW t I ZF6 3icikll 'Advertising' 5T {? Gt) 

TWR t it Aftff 23-1TT Z 'Advertere' TcTT t Ric) 3ct1 

&ft t Ri.ii 3{af 'Uc'1C1I' 3TZIT ~ftff 

cI erm t I 

'Advertere' f5T 3{2f t 11 w zl1f clticlI 

TI cI1c1 A1iiigci  RT lJId1Ic EThf b) 1Id1c) 3TfT 

ll Za 3h 31IcII{d 1ti lIdI t I 14' 3 'IIL1c1' 

: -  

4~*~* lRP1I (Advertising) 

•. 1iiqci iid14Il (Advertisement) 
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1T f[TRk 9TTT t Riic 3ff2ff tR 3c-lIc1 

ildI Zb Id Zt UIT t I 3ft[ j317  

cIgI Zf5T 

3f[cdI TII d-IIciI UPT t5  37I4 cI'I ZFT ?fT 1JctRI bI 

IT TcIm 

LIGi -4 Tft *1 3{ 3f 

Ibc ZE U4 FET Z t[Id ctI 37cd Zf5J t5 

ct1D ccb c1 i1 bT 3{4 f{F t i  &5T 

TTT c &Tft UiTEW ZF6 Ulf-5r 3f-4 ZM d , 5 

3CIC) Zf5J TIM TET 

UEF Re1T Z  fR jgcj c'1 Zit Id 

ctD 5T JEZfT iIRb U h3icJII ci')C1 c8 3J(f) i) 

cdI I Z cJ 

lIdI t f R1d1 cc1,  cd Mf t 3 

6 3ft[ ctI! IigGj 3-lId ctdI 

M 3i R11cf ct,cll t U t Ii 

31f1 t qzrm 1 t Tff Zt TO 9 
Ict ICI'Cl I ¶1Igcl 

T1cb 19WT Z guJdg d'1 Ic1 f!5 
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Ict) RJ ki 3Icct1 z1 lIcicbI )lc) J I[cdI3I fE 

3* Ugf 9 sik d1 cbdI *1 

4 7ftaTrqrt [Hindi Definitions] 

•"1IlgGI IL Jt1I1d cJ* bT ?r TT1 Rb oigi1ci,  

3TTJT UMT RT adIdIGI ,1k1 ?R1T 6dITf[ 6'ldl t 3 T 

Ta1IcJaII t 1JcbF1d WA Zt tI msw f Ri* w iii 

gc)1) 1IgGIIdI 4 Toprz 3TT?1T urcTw cbiil I" 

- 1iai UT. c1c 

(urc1gcI) 11IgGl 1I R1I ff; tiff; 10 104) 

•"IUc1 5E[ 1t1I PW 3tqZr c1Icl ?t 1&I1Ic1I 3 lldG1I 

dIR1 1Ig*t,d1 Zf 31fET5 34TE5 1TT W I" 

(icil, ,1c1gc  1 1l1Iqc1; T. TTM ?TTf, i5ft.tft. ?ITf; 1°  1 77) 

"1IIUaI t5 1iigci R[ 3IT4 931t 1T 4UM 

eii WO W ,dIdIGI Rii 

31T 105i I" 

- 31dITcJc1 iic1i 

(ie1ct) 1 5 fi it q4 OW; UF 1[T gIuI;  1° 1 56) 

28 



•" 1IIgG1 Rjiigci, R1 Ikd dIdIc1 RT ift JT jT6 U'hlUII jj 

1fl ?Rq 31T?1T 1?1T 1cp, Wlc6a1, Rbfl W4I 1s I1cpR1 3TT?1T 

4q 3TG;q VURT NW WA i~ 3~N t ift 

- 11IC1)I l5Ictk 

(1iigciit 1ii;iW it1; 1°  1 2) 

# CC Tra 1 IIIUG1 t5T UII TT 

E1 

OuTqii 1iqGi iN vzn Trw;1[A tf?f; i::o  106) 

3I'ci1ul) tr1aiiiiJ : (English Definitions) 

•"A form of paid announcement intends to promote the sale of 

a commodity or service to advance an idea to bring about some 

other effect, desired by the advertiser." 

- Encyclopaedia Britanica 

(wiluieicp 16c41 CD1  r241 3icI; UqT FFeT gIU1; 1° 1 56) 

•"Advertising presents the most persuasive possible selling 

message to the right prospects for the product or service at the 

lowest possible cost." 

- London Inst. of Practitioners in Advertising 

(anr 4 u1cR1UcP; 9f. c1c1cRIu1 ?1; l°  102) 
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•"Advertising is any paid form of non-personal presentation and 

promotion of goods, services and ideas by an identified sponsor" 

- American Marketing Association (AMA-1948) 

(4l1ii 3h 79l9; t AT c16l; l°  264) 

•"Present or Described a Product, serivce or event in a publication 

or on Television to increase sales, seek to fill a valancy by placing a 

notice in newspaper a other publication or to make a fact known" 

- Oxford Reference Dictionary 

(IcR1I, 1cRiUcl 14 1IILlc1; f u1IdI M, 1t.tft. IBTf; T 1 76) 

•"An Adversiting Media is a vehicle, carrier or means through 

which an advertisement or advertising message is conveyed to 

the individuals or groups which he hoped to influence. 

MIM 

(d1l1I t f41T 31I4Id1; 1T 5d1I 1dI; 1°1 58) 

•"Advertising is the dissemination of information concerning 

an idea, services or product to compel action in accordance with 

the interest of the advertiser." 

- American Journal 'Advertising Age' 

(aTR?r u1c1gcl; i. 1E; 1° 102) 
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2. 1iigci 3T?1TRU1[ 

"1cl IlUaI ii I ffRuffl-T c1I zff d1TETT —Rici rr 

L* TrE7 t * Tal 4T i~ fku pp * 'afty  A * 4" 
(4li 3h u1IUI; tf AT ciII; \!° 265) 

U1i1ICI dc1d: 7PT34 Z 1dI 5T 12E15  3L1c157 

3qu1dI ,1tII U-a 1J-1N auw fI f lIdI t I cllQdcl 

ig c iiRc t flR1T 

[ [Q[ lcld1d ctdi ci 311 I'I 

344dI U[ ccbdI  ?ff: ft 

c1cd1Ici R3-f ICd1 Ict N 305 

cT31 A 4 cflgc UT 1JHTff 3gc 7 

ii t i i W Nf4ffMct TWF 

14))I 3ff c1d') TT EW ctiI Rti 511T 

Igit 3fflT 

1ol d1cl 1tq d - 
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T(:q7 ?t fdI Z 1J wp Z5' 

c1-I— U0 ¼3ct1I I 

3cK/T .1T[ tiIjcll Lu1C)1 1GlIGil I 

3cI/J 1TT ?t Zu1uq IGiIciI I 

3lGldI 4 3ctI7 1T 1dI6GI 1[ 3iIcld U0 3iId4d cflI I 

1IIGl Zb ZL6 31- [E1IUII clI31 3-?1 T4Tq  

ctI cbc t Ui 

J ElT f[2J 3qaNM 4 uIcct) UZI 1Icd1cf q 

?[E45 i I 

{1 Jcbdl tR3R1d:1  1Id1IRlct,  

(bCIuI t CCt) cICIII) TF jq5 II{1cI t Tcf 1 

3lcddld ld IdIG1Lkcl' tR f4k ZFF JFT 1i t Jeff Wu1b 

~07 -4 * ;FQZ~ qT aft VEMT TM UMT t I qf~ A 

u1ct 3f1cIct d djct 

U 5 1F5[ Id! 
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2.1 11IL1c1 I5T 16I1 

W1c1 WA ?12U zff W4 cPc1I 

- rir u. 7w 

(1cRid.qc 1igci Ui WR 3iW; UE.t ti?f; 1°  105) 

•:• witilci JT 

d-jlcjcl 1d1Rl A !1Id-a-1 I ft vft I It)cl 

IC1 [ d1IcI4) 3f ctdI3 ZFT dclI rC1I Ft g3lT eTT 

{jIgcl a-ft 3dGjf cc1UUI d elT RidclI 3fM t I 1c{eTF5 cb 

Igclit 1JT w,72q # afti !,iltflci cl 4 UJ gua Z5T t[9T 

fii 'Lbe1c1' (d—i) bT 1-)I 111 lIdi eUi 

clRdcl A J1cj 05T 3U1'ldI 3ctlKct 1 cfgi) I'f 1i 

T t i cfi4d1, , T{!T ?[2TT 3T 

ffurr anf ic1ei ii*i) ,{1ci 1cr za 

W7cT  1id1 TT #  aft i i—ii (q')) Za 3T TATEF  

3f1T 'Et5T Wd-IIUi ,JIt1cl $,ccl Z II4 cli I1ci I 

fin 
ii 



3ff5 ZF 1cI E1 (Name- 

Plate) ZW T tC7 t 1E5 Tt Tcw It1Gi cblc'l A1JII'.Icl'1 zji 

'c-4x1q,' Z5J 1dI erm eiT I 

+ JqIGICD 

Igcl bd1 ZF& 1RI -{5 3fI {[ uj') 

[ cf*a1 t 3f1T gt1 3cI 1L.lc 3 d1I4 

3f1I ?JtlI F1TZId1t 1'1UI JRT &Frzu iI 1d1 

3i1 c11 5  Ilcfi [Eff 3K U0 11c1I 

AeUc-5 14,T4 ci I Li Tw 

c1cd1I T Z[ '1iicI 15T 17 t ??t 1TEI 9f zr& '1iigci 5T 

aft IV ZW gEFT t I 3N 3I05 1cI U 

3I t d1tiI 3fr1 zi uwm [2[ 3fcctt1 t[ tU F[2-Hcl Zf5J 

!1IQJ RJDI 1J TF ti 377 3f 1t1I ME4dt ZbT 31I Rii 

Rii Igcl I'4x'l UiTUIT idç 3ff t I 

er ii tft z rad 

Iigcj bT 3 WqT tdT t I cRd: 'fIIgG1 za g,lcpI1c1I 51 

ulcici,' 156f ufT 1cbdI t I 1Id--I -itd1 -tf 

fI1T II1cl cld1I 

n 
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20 IdIc4lVFEJW A 31 ?f1T FRtq a-llqT3It t 

3ITI1d 1igci 3fi, dCbCt), Ic1ict [Ef{ JId1IRicJ 

cl I 3f[[ UTF9 lkiI 3T1T 1T2-1 

bIU3 

5T 14I .R1I TIJ M 17Ic ZI5T f4NM ldclI I 

2.2 1iigci t5T c1jg dqT 

"Advertising is to promote the public welfare and is 

called public service". 

— U 

fcWW 1iii; c1d,c irI; 10 1 5) 

c1cd-JIcl 131 d17 cUgI t I 1d1 :5 : , 

c1 11 i ijct 31gc1 yffcbI iT * 

1cldI TTT 3ftf 3Ici 3t 3Jc cbI-ü  Z cb6Ic Rdj1 cbI 

f 311IGic1: I(-lclW 15 sRl IcR -ff 34I15 Y4 
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105 T[ET t , T[ 1984 403 cb1 

3f6T I A cugI t1 T3-1T 1500 Wtj Tq4 ZT4 c 

Z6 33d1 t t5 dII ETT ?[1T dilGici 

YR1T cbiUi Zr f5 3ff4ct lc)Id I1.lc1 UET5 1cj1d 

HaTf cdJ 

[6 3cqIc/1ld[d! [1T t19-ilcft1! c) t t TT gIdIt i  qTg 

ld4dI F6 lJcldI t f5 c1 3Jra1E5 cIrlì1 

1C'1 ?[E1T 1dc1 JT[f zFT t i U a-1T Igcl 3f 

Q1ct*Icd1ct 1tI1 ?T cIk ?JT äi 

3fTfE TJ-I qtii1a ?TT3T dT t I cicId-IIGl F&Fq za 

1cbI W ThT erT 3llTI5 

IILl ticii3t Zt 1I4 I25 3{ cfa1'1cdI 

d1rcIUI tf I1d cbdi I IgcI ZJ T{ 3f il1d Uff 

Zf 3i1d CI)C 3IId {Ck1 

KIcl cdI 1TEZ1F[ 12E15  3T id117  

T[ ')c1dI ZW QicI?1 t ?17 d1I bZE -I1dI a-if I iit-ici 

m YiI*t)I) 3fE iict;1 Zft 9 IC1 t I 
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1iuoi 5F 31: 

H!iI1 3W4 UWrGZF 314 A frt tiii ii uiIaicl*l 

15 T  3fM i;  342ZI -A UF4 11 -451 

3ct1KcP RT -U ?R31'1 tt &FUI lGll/lIGlc1)I) 

3qaNMA A zI ZIT 31RTc5dI T CCP 
T04 

b RIdI 5J1 

ffl d1Ic111cP tE cPc1I dIII' 154 1IIgc1IdI ? 

31T5T 1iigGi t5T Z4W Z 11c1 it è 

Ag jildlINO 3k LMFlrdC, 34 Za fA A t i 3T 

T lcpI 

•ciiigi1cti 3tM  

15T TJP 3*T oiigiFcp t l 3MT&EF 5TI rt 

tll6dl I RHUc1 RT cqIccp 311Tift c1I 1Id1IG 
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[5 14IdI ?f[ Zbct T aft 1?T cdI I {I11 

ThWTI 

O&cI1 3tz1 

IINGi '31IG1C)I1 TIEM ThZ[JT t I &cII 

uici cbcrq l ul fFE 3fE5 jeu lclI' iciicl'1t i 

IIt.lci ThT 31T&f 1T dI t I 1ctI 

I-d ?[T 19T ZbT 1ctI !f1 ?1TT 

dI I {l1cl, 1TW?1T ,R1I', I&T F1J3 3&W 3f1 

c1kctd1 t 1fl.1cI Z JCI 3f1t 

&1ld1IRlcl 3tT 

ZJ UFff uct , 1 Z5J 

dc 1T Id1IRcb cIu1 fF zf5T 

1RI PCTqT UFTM 

OMIc1,  AFT 

i1ict 31c1 tR 3f ct , 

g4RT 31cR+ tR I 1Ict UJI '  3R E4Ufl  Th5[ ii1 WA t I [ 

C)I '1 Z Igcl tt T4F1 icii?i i Fici'i lic11Iicb t 

Zt '&j1c,' cc 

fii iuciUE5 TTfff UITEZW t i 3f1lc T A 3IIct dI1 



Id1IRlcb cJcIGI ZbT ETEZJ[ Il I Ic1 Z RT I i1i 

3fT1T cbI1 t lIGlcTDI ZIT '1tIIci 11I01Ic1 RI tc) *i 

2.3 11II11G1it 3T1cPdI 

30ctdI jaft t I uFcT Taw 16r dT t I 

d1dI 9t 3cf 30 ciDdi Z 1 Ic) t I tIgci d1 11 

Jcld-I1 ricklci T 21T 'cR1I1 1k iiiigci I5T rt1 d16rcl 

!1 dd)dl 1T I5TI' tlIIe1 1iigci ZIt 3fFffZ  

1 3 IdI zit d1 T ff - ',cPIc1 31IctrI 44 A 1tGII 

3-clff ItT ?I5 U15M' 

1IIgci 3T1 7 CC'I 7T IN TrTFT Zf5T T2i15  T1FI T4JT 

I1cb d1lc11 dIT 51 I1d fcFM t I 3f1f 

guj d5 Ig Tf4ff  Mct 3ii77  

'Id1 cfdI I ThT TeT—aTaT TT IdI 

31 1II11cl 1i))1 IIgcl 97al t• t 3t Zf6 

clIdI IIgcl RJ 3144'))j1 

iIcicI) z1J I)IcbdJ ft 
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icfl Z 11 A qiTM 1cc) , 

3Gj(f jii 9Id M I I14c1 E1Tt tJ 9 

3ctl 1t t, 1ki! JctIdd [T 3c1I 3N za 

c'lldld Z!5d1 Iff t i 1igci gi d16r ') c1Id1 JT Eff 

ii!i5 'auft 3cqJc1 W gfu 1iiqi 

?t 3fR1cdI Zt 1& I1I i[d Ri UTZrT t - 

• 3ctIIi bT Ic) 7 

• 3f 3ct1lcci bct 4dI3It ?Tft 31t Ict t 311 clI 

• 3PT4 WW z 

• 5iaid1cl ulIci cic1I I 

• t clJ cf 3qC tJN it tm 

L!II!iII 

3fd 3f1eck1I t 1rc1 ZJ cc1 t I ZT a# UMT 

i1ci,i f5i), 

frr ii  zft VM  4r 

t11d 1rc1 

f:d[ t I Fft Wc,I 6IUII a-fl• cbIcJd 

cjì1c 

fir 

IN 



3. ITA COi1cii RJIIgGI 31cPI ui ffu 

"The Newspaper is a collection of advertisement that 

are sold with the help of the reading matter". 

(luici&cic 1?) i qt a1cPJ; c1IT F[T I° 1 56) 

11Jt-Ii, L.l*fDI11I ZJ  JbcS I *tIdI 31I7cbc1 cc1?jI 1T 

TT ti o1coudf zat1ctI i1oi tiTt ¶u 5T 

cld FT TeT t I g E5 I ZbT 

Ic1IdI t, 'ICt)I(1I9 UE!5 ?EUd Ic1 ?lT UrW 

1II1Icl t 1d t I IIt.lcl, *IdIA l2Ef5  T6urm, qwwiocii 

cildi 

g*tIdI 3t gcl UEI5 tR f4afz 7c1I I IIt-1cI Tht 

g*ldI zt tq Z561 ildI ti RRIT Iigcj ffUJ 

017 t l igcl TrR M uq5 wmTkftTQTEfff 7[ 

1T 3 T3 ThT Jct*derm *1 Ll*bIdI 

;rcTfiTff  J 4TA Uff~rW *Ic1I 

Za fTT[ f2tT UrTM 
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1c1I1T 11c 15T ZFO 3ff 

d-IIclI 511T [-u)cdI3it 4 UEI5 &7 3ctl 

'1 I cCd1tGI T IIgc d-II T 9 Aftc-5 3 

tJ Zt U5  16rU 3k QTI-;NT dId 3 

1cbI ZO 3feETEF 3TM 1Id 

I 11I'.Il *)I1dI Z c1l dl 3 3dc) WR tR 3f[ld 

6dI l g)IcJ,ld lIgcj 3{f Fa Zbdl 3f1T 

M 1I i1ldI t I W9 30 TEZ[t Z5T 1dI 1?i 

lIdI CtCI g)IdI 1RJ J1lLlcl 3frETE f1Th d-IIGII .11dI 

ff 1cl g*tI1dl 1f 

d-lIGiI 'ilidi l g)Idl i• JUF , 

L! Ulc,IdI IJ1iUci T21T 1T{f d-IIGII urw 

3 IldUI fra-iii, cii zi 1k f1 Zt 

IcllLJ d1d Ct)Q1 I 

A -, 
'F-, 



OCOIMIT 1Icl fia-iii ZT ]1 344 drcUI T 51T 

cdI c-R1D 1cRUI Zt clI 3fRf 1R<1 

dIdI dc a-if T ap 50 3 

JC3 a-if tthflt t nc t i gcj C1C1 311 

3f45 {Igcl 1I'-d t dt t, i1c gct1dI ZI 

tj diI ZII EJEtA a-if 1k1dI cbclI 

f sldclI0' Clcld t 3II ZI5T CIC1 Zt  37 f45 Tq 15iI 

c1cbI') lc1cci Rii 31Tt 3 I'.I bT Vi lco~ul a-if 3I 

31Ic4 I qft 9i'-ici fjamri a-ft th 3t lk)Ic) 

, ?Tt U a-if -1*MIdI TI 

~ER dT I I-lcl g*rI1dI t Th3T lIl II—tT5i I 1i1 

1Icl c1, dI 

d1t1I Ii Wt t 31cId l IINcI 1I 

g)Ict)I1dI TE1e)Gl :i t[ 1CD di Wc* UFFETR t13[ 

f -c1dl di c1'1cIdi Z 7T ?1TI g*tdi a-if 

1)tc1 TP WZt t 3ft r 

. IIIIcl 3111lI 1T f1T 31c IcII Rt1 a-if 

tlellali cbRcI 9t 1Idi 

44 



1d1ki t 3iUiI f1T T&[ [1T PcTZFT t 3t q6 

dclI ITfl ?U a-ft ZwM ff TgT t f45 t 

*bIdI a-ft J& bT ?tTI 1T * I 3ci4 3fRf dcl 

3frET5 D5 3cI 6lI cd Zt 31IcbI t a-ft 

t iIcl t i 7dT g*tIdI iNcl fi 31IcTIU! Zj5J Zt cdI 

cfii &qt * {t 3TT tIgc) a-ft 3lgctj 1F[ 1T FT PcTqT t f5 

cg1 za 3 1TT {1 qctIdI zacIkt1dI ft 

ti 

UiF * dI 1d-IkyI Z  4d 45 

gGj 31d WAi c1'ld 11 1I dT 

ciT? 

&t 3ff1 T2-I gIA Zt cl-cH UUZFb IcIcl t zt 

4. q,ict,i1cii iicfl 1IIt1c1 dL1i)IIdI TN d-j6tcl 

"Advertising is the discovery and communication of a 

persuasive difference for a brand to the target prospect." 

- Subrato Sengupa 

{Advertising - Jaishree and Jethwaney, Pg- 21 
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3fM ZbT F TrFGTT cbItl ?M T t I iI Z [ 1INGl 

3{ 3N &W Te t1T?T 't I llgcl T215 

j0'c1 q1) ii 14 i 1itiqci T iecrci 

3çc, Q1crdI, TrEqRT JeIT Qldlkyl T-ft fra-II1tkl Ir 

fR '1iigci IUIdItI1)i' erT dIt I 31IicIc d-lII 

LYCI U U d: flgcld t UMT t 1 3117 flgcI d1I y1CGl 

TT t 3& UfT T ZbT d1I 

1rcI lIdI 

¶t F[—c1c1Td 93 zft T, ic 

f-95 9 dI A f4om,  T04 A CN-  ?[1T tf2cidI 

~~ ~Fg A f-95  CI' ER 3f cRd) Zt 

I1i(15 d1tft —tf5t -tT 3Tf 1TE4th ZO 3f[  4 f~g 

~TEZT~4 za TA cic1i it iIcicI) 3frf 

t rdI11 ci?i i 

I 
 willill 

1c d1111, cuIcft1I Zr f[fThT ZI5T a-if [J: g3iT t I 31aI5 

3ct.lIcI 1JdJI gu 3ctIlcb 3N 311a-I'lctrli ftE1 
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I3h ddcicEl JE1RT cl,c i5T d16rcJUUI ZI5R 1II11cl RT t 
d1I1I A vad iiaT IcldI 

3M: di A-457 41 Za tI3# it fA ddc 

fic 9tT èi 

R1IIgGI 31f aicp d: 1igai 

2IT gsdl 31T-31T 

* 0 IgGIcIc1I 

c-lK fr Riiii fi i ici c11I 

5T c1 ft i57M t i 1tigai Ic 
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ft tt t 3-1I dT t I 3fT d1II 

c'lldld s-ft 344Ei5 erT I IklI (JIC'l i)IIdI 9 Z 

1Ie4dI s-ft ilRclJdI -C75T Mum 1?ft i 

* 31Thcltii 

jgcl 3c7Jccb 3N 3tfactt1I 5tt t I 'dcIclI R1II 

TE4JT t 3qHw z t 3ict) za I 3 

uIcftlI, d-II,1I, 3{I 93 cIclI, 11dc4dI, 3I. ')dI 

RJ Z , e1cII 3N tIIc1 cc s1kdIt I 3QicII UffTr  

3t Uq T4 ltldI [[ Zbt 3N 3 NM lIdIdI 

31c jJcj ?R 4 3)1f 1T1E5 

* I1cPcPdI 5F ffa: 

3c(ct 3N 3TctdI 1cdl t 3cIcct 

3I Ic 31cb') 1 cldI t I IcdI Zit 9 
MaT .1i-d )dI W 7E 3{: JcdI 

aft ,iii M 
zi 2-ft 31cT Tq 

ti 
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* fITT: 

1iiigc1 1 cII1c11 4 37 Zj  u1(a1ct*1 iT , 

I3G1C1) &iTW 54 ?IT t I F9 3ct1I3i1 

J I1cbI jT èi i1it qZ10-iff UTwv  

c1) qai dli gg , oigi ii 

t ilI TMA it IT9T IdI 3k  TA tJf 

ffTiT Wiff 14M , 31TT 1ft 

cJc&IIcl FcFFEr 3TaM Tq Te Id11 !k,d 

i 1iiig, i Tcblt za 1ic*i clI iiI 51F dcPcll 

I I l I I 

Iwg 4i 

I I 

(ddII 
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* 3TOW 1IIgG1 (Persuasive Advertisement) :- 

RIgci id4dI T1 R1Id cbdI t UFcT 3cbI 3*ZE Z 

T31u cbI cf)c; 

3N 5 3I t ,11I ?TT 3Jc jFcq ? 1I1d 1I fidI 

3 ict 31 slfI I fff'af[ -JMUTOff Z 3TTER tR 

WZ 3q9)-cMTA 37 3tT fi -ciici bct t' 

* 1c1IW Riiigci (Informative Advertisement) :- 

qZrMA 4 ,RIIId ct* 11 t T15 cvIgI{.c  3{cljt1 

*T -TTT 

fr cbI, kcl—R 3T cbI, iIdct, ICb ?1T 31Id1ct 

3{l cc 5T 9Nd tdTI 

* TR11fft 11iIL1c1 (Institutional Advertisement) 

TIcI cI Jcb T21Tt 1T ;F(:TYfiTff1tlId 

ctI I 3f 3c7 f41R 30&i c fT 

Z 1igci ZbT WR PETT iIdI t I T1T34 

3ulc)I Fq 5  3i[l 3T2f{ ?R Zt Tiei 3ff1 {JlIl 

ff Z  b7 Id T1Eft lcld1d -UI cbc I 

* 3II5 1iiigai (Industrial Advertisement) 

3iIc Igcl c)tt1I d-tic'l, 3ffft ~~ TF 9 f~j Z~  

lIdI t I 3ftfuTcT zbT 1Id1I cITd 
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31Ictd c1, i tdT t, 1cf 3i1iIc 1fT 

iIGi'), ld-I1dI34 zt 31gc1 31t 311 d ctclI tdT *1 

* I1rIl 11IgGl (Financial Advertisement) 

Jr 

cbd{lI TT 3f t!R w 3qHW3# 4 ¶ir 

f~u ,ilcJId cI T1th 1iiqa) 1t 0 Z 3lcrtdld J111d 

lIdI 

* c14Ic,ci 1lIIgcl (Classified Advertisement) 

T V057I g ci 3f4fE!5 ifTt f c cb I I 

ftE 1GlI, IC1I, 1E1T, 3INcbdI, GiiCD1 ZR? \  

3f T11EM 3f 145I cJdIlcpd lI'.Icl 1d1IrIlil -ldI 

* 3T4 11iIL1c1 :- 

3 Igc Z 34cM ZE 3fT ,1ctI Z 

Rcicti UI t&ci 1cfI 

cYddllcicl' ; ctd1d 3TIT icld1d 

I i Li i in i E 
?t#fQcI ,Q,5jiiicl ; f~t  1cp ctI4c1, Iic1 TI 

3f[ TT 31Il')Rld cfl4cbdl Z  31cd4d J-1l1ctI bT 5TIT R.1DI UITT 
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Rld UWFG--Zr Tq 3f1 1IdI tf I'-1l LJcc1 

!,1CT)IM f4Y4 5fft t i 3TEj 31Ic'1'icIclI3t icj aft  

flgcj d1I' lC1CI Z ?{U 3ct1Icl T wFct TEZ[{ 

I 3f6T i i I gt 3f zit 3fT TUrT 3RT4 RT t I 3fM 

1Jgci T z ld1Icc1  t 

5.1 R1IIL1c1 cI4 

c 

lIIr)cD cboilI 

-~fU f4W 311T 4 93 .1d1Il c1di' t 3lcjdld IGll I 

,c CIICD i€f t I 

t Iicil cc1I I 

3I (loss) t 

4K 3c(1Ic1 Zt fu II1 d c1GII I 

'IK cdi'1 3Ic') ?I iIdIc1DdI  

Ic hldII 31IId1 VTO ctciI I 

,c rr—Ji (Brand image) 4 ii{iici ctciI I 

CICkD Zfl th[ (Sponsor) z1 iJ ctci! I 

Id: 1IIL1i Jd1Ii T 1I5 3{T ti  3lgtiIcp5  c-I1I1ct 

3Th 41T 4 ZF cIIQI 1t I 3fl[ Igcj 3ffjcD 

52 



c1— 3 lk1I icpII irrI eii d1rcUI 3TcLlR1t1 

3Tq7t 11Il 1T 
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