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                                            17MCOC23B - RETAIL MANAGEMENT

Part A

        10 x 1/2 = 5                  
Choose the correct answer
1. In retailing there is a direct interaction with-------.

(a) Producer

   (b) Customer.                 (c) Wholesaler
 (d) All of these
2. E-tailing refers to ----.

(a) Sale of electronic items in a store
          (b) Catalog shopping.

(c) Retailing shopping using the internet           (d) Music store.

3. The factor leading to the growth of retailing is ----.

(a) Changing consumer trends

          (b) Technology.

(c) Demographics.



          (d) All the above
4. The difference between retail and cost is called:

(a)  Profit

  (b) Markdown.                 (c) Income

(d) Markup
5. All of the functions involved in obtaining goods and selling these goods to the ultimate

consumer is a description of:

(a) Marketing

  (b) Retailing.                    (c) Merchandising
(d) None of the above.
6. Identify the retail function that is the "heart" of retailing.

(a) Sales promotion.  (b) Store operations.        (c) Merchandising.
(d) Finance control.

7. Internet marketing and telemarketing are the recent trends in ……….. business

(a) Retail

  (b) Wholesale                   (c) Conventional
(d) Manufacturing

8. The most important retail marketing decision a retailer has to make is to __________.

(a) Identify its target market.                                     

(b) Choose the right service response it wants to support.

(c) Select the service mix.
                                 (d) Develop a nice store atmosphere.

9. MRP stands for.

(a) Minimum Retail Price

                       (b) Maximum Retail Price
(c) Minimum Rate of Profit

                       (d) Maximum rate of profit

10. The retailer is usually in an excellent position to

(a) Make the most profits in the channel              (b) Be the channel leader

(c) Gain feedback from consumers                      (d) Co-ordinate the production strategy






Part B



                             5 x 4 = 20

                                                        Answer all questions

Each answer should not exceed 200 words or one page.
11.a. Distinguish between product retailing and service retailing.
                                                                    (Or)

11.b. Write short note on ‘Non-store retailing’
12.a. Explain about Trade Area analysis of retailing.
(Or)
12.b. State the important interior design elements of a retail shop.
13.a. What do you understand by Assortment planning of retailing?
(Or)
13.b. State the features of psychological pricing.
14.a. Explain the importance of communication in retailing.
                         (Or)

14.b. Write short note on ‘In-store customer services’.
15.a. What is service malls? Explain its importance.
                         (Or)

15.b. State the features of virtual store.






    Part C                                                            5 x 7 = 35

                                                     Answer all questions

Each answer should not exceed 600 words or three pages
16.a. Describe about various types of stores.
(Or)
16.b. Briefly explain the retailing environment.
17.a. What are the factors to be considered while selecting location of retail shop?
(Or)
17.b. Describe briefly the layout of a retail shop.
18.a. State and explain the various methods of determining inventory evaluation in retailing.


 (Or)
  18.b. Write a detailed note on Mark-up and Mark-down strategies of a retailing.
  19.a. What is Retail database? Explain its significance.
   (Or)

  19.b. Discuss about retail promotion mix elements.
  20.a. Explain the features of international retailing.
   (Or)  

  20.b. Describe the various recent formats of retailing.
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