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I. INTRODUCTION

Democragy has come te¢ stay in Indian families too! There is s
trend tovards a greater sharing ef household responsidbilities by all
fanily mesbers. Making choices at @& market plaes is one sueh
respoasidility. It is an importamt step im buying, especially when
wve consider today's market with its wide variety of sonsumer goods!
The many items meeded im differing quantities for howe use makes it
difficult for the buyer to be equally well-informed ia the selection
and purchase of all goods. Yet, wise purchasing is a significant
way of inecreasing the real income of the family. Rffieient buymanship
and wlleordered consumption will make for a vigorous and intelligent
people, wvhe vould provide optimus satisfaction for themselves and
their ehildren.

Food is the first of three fundamental necessities with which
every fanily must be provided, “helter can be improvised, clothing
patched up a little, but food 1s absolutely eseential for existence.
What we vant 4s food Shat is attrastive, nutritious, tasty, easy-to-
prepare and also escomomical.

Buying food invclves the selection of different items for
different age groups and conditions vhich ingreases the homsmakers'
problems., Tiese problems are relatad to vhen and uhere te buy,
how to recognise desirsble qualitiss and quantities, hov teo obtain
the qualities and quantities desired, how to pay for the foods, and
how to maintain the gquality ef foode after purchase ¥y providing
proper storage.

To meet their buying problems satisfastarily, purechasers must
be able to secure the best goods for the partiscular purpore for which



they are needed with the minimum expemditure of time, energy and
acney. PFor this, the bDuyer must be able to recognise and campare
the goods offered for sale with reference to quality, quamtity,
prices, store st which purchased and identifying marks, Im order te
make such ecomparisons, consumer-education is essential,

The home today, 4ue %o a number of reasons, is not able te
offer such intensive experiences to the younger members., HNenos the
education imparted im the schocls and colleges must make the future
homemakers more comversant with the assessing quality and eholce-
saking, Home Sclence Yducatiem must be able to contridute &

gaining such experiences.

Homs Sclemce Fduestion imcludes Consumer-Buyer Fducation as wll
as Mutrition Bducation. Devadas (1958)1 defining Moms Solence says
that, it is am education for living., The Ministry ef Fdueatiom,
Govermment of India (1958)° states that, "Nome Science as & Programse
of study at the ecllege level is based on the proposition that the
arts and sclences vhen brought to foeus on homes and families, can
help t0 solve somm ef their problems and can be used to make peopls
healthier and happier and make home 1ife more efficient and enjcyable”.
One of the major aims of Home Sclencs "ducation {8 the aequiring of
techniques and skills needed for peraongl and home living, learning
to use one's rescurces to attain maximum values vhich are vorth while.

Instruction in housshold and consumer econcmics as part of
the study, helps the students %0 uaderstand hov families achieve
goals of better living and eeonomic seeurity through wise planning
and use of rescurces. Ia the field of nutritiom they study how to



choces the best foods, how te preserve surplus food, how te
change fads and superstitions and wrong habits about food and also
vhat type of foods are required for different stages of growth,

Since the Home Sclience graduates are $rained in these aspeets,
1% 45 assumed that they vill be better qualified in purchasing food
than other gradustes, This study is therefore undertaken to:

Compare the food purchasing habits cf Howe Sclence and non-
Home Science Graduates, to assess the impact of Home Solence
Elucation



1. REVIEW QF LITRERATURE

The literature for the study {s revieved under the following
headss
A. Consumer-Puyers and Buying
B. Food Pxpenditure
C. Buying Pood for the Rome
D. Storage of Food,
B, "actors affecting Food Nrehllu,ﬂabitl
and P. Eduoating Homemskers in Food Purehasing
A. Coasumer Buyers and Buying
A consumer, as defined by Reid (1938)%, smlts (1948)¢ am
Kelley (1958)', is showvn as a Duyer and ultimate user of goods and
servioes ia the process of satisfying his wvants, Wyamd (1931). and
Gordon (1961) aleo bring out the liattetion ef 4he ecasumers vhen
they mention the price economy which 40 a very grest sxtent limite
the individusl consumer's propensity te eonsume, Phillips and
Schlink as quoted by \yand (um)', Stmlts (1943)" and Henmton (1907)'
enphasise the importance of buying ‘quality’ goods te optimine
satisfastion., ‘A consumer could therefore be defined as one who
asquires and wtilieses quality gocds and servioces, at a prioe,

suitable to his taste and incows, te give hin mximm satisfastion,

The seleoction of items for the home is a large investment
for sost families and should be regarded as a preocise act of MIM.
Therefore the average consumer may need either te seek professional
assistance or te cbtaln further informtion on his own 4if he i
te be gratified by his purchases, Aeeording te Xyrk (1955)%, good
buying 1s the selecticn of the best articles avallable for the



purpose vith a minimum ~xpenditure of time, emergy and momey. Buying

oF purchasing 1s one of seweral household tasks,

Pitssimone (1901)” says, buying food involves the selection
of many different items, vhich secording te Raines (1964)'1 mey ecnfuse
us vhen ve have 16 decide vhat to buy. Sveetman and Mackellar (195¢)%%
define efficient food ;hoiou as thoseshich bring relatively high
satizfactions rspecaially 4in terams of health in relation to their
cost, Harap (1924)1% says, the vise selesticn of fool 1s often
limited by market eonditions, The system of food distribition s
complex affecting the nuality eof foods and their price. It mabes
necessary a consideration of the maantity te be purchased at one $ime,
the form in which articles are to be purshased, purchasing of paskaged
goods and seasonal products and cash or oredit payment plans.

B. Food Expeaditure

The basie eapenditure items such as food, elothing and
shelter find a place ia every faaily budget., Other items of expenditure
are, housshold operation, fuel, transportation, personal expenditure,
health, educatioh recrestion and savings.

Engel's laws of consumpticn as stated by Dodd (19'1)“ say that
as ineoms increases, the proportion ef inecome spemt on food tends
to deercase (aithough the adsolute amcunt of monsy spent for food
actually inoreases as incows increases); and the proportice spemt
for ‘sundries!, for the cultursl vants ef sducation, health =nd reading
inereases as ineome increases. The proportions going te shelter,
elething, fuel and light im Engels' view, remain practially unchsnged
whatever be the income.



Nystrom (1929)“ sumarises the effects of family insows,
sise and housshold production on food sexpenditure as follows:
1) Fanilies vith larger inecmss spend mare momey for food then
do familiss with smaller inoomes, but thelr food expenditures
represent a smaller perocentage of their income. 2. As the sise of
the family increases, the amount spent faor food inareases, but
the per capite sxpense for food decreasss. As the size of the family
increases, the proportion of the income inoreases less rapidly than
does the sise of the fasily. 8. is the opportunity fer homs
production of food inersases, $he arount of foo? aomwumed inereases,
the sxpenditure em food is lover, but the retail oesh value of the

food consumed {8 more.

Aceording So Bigelow (1958)“, Sweetman and MaoKellar (1954 )n,
Cochrans and Bell (1950)”, Trogletrup (1951)"'. Cerke (meo)” and
Davidson (1980)°° fool averages the largest simgle ites amonz the

faxlly expenditures.

laverton (1952)%1, Bigelov (1958)1%, Sweetman and MacKellar
(1954)2* Troeletrup (1967)19, erke (1960)1° end Oppeateta (1968)%%, 4
Prowdfit and Robinson (1967)%% 11gt the folloving as the factors
affecting the ancunt actually spent for food Dy the family.

1. The amount of family 1ineome
2. Sise of the family

S, Age of fanily msmbers

4, Yood predused at hom

8. Seascn ef the year

8. Location of the house



7. Genearal price levels
8, Individual needs for food and how they are met
9. Proporticn of meals saten in commerelal eating places,

10. Tastes, ocustows, preferences and habits of the family
regarding food,

11, Memu planming and the appliocation of mutritional knowledge,
and the relative interest of the family in good food.

12, Use of 1.“'“.“. and
18, Proper food storage.

Oppeahein (1966)"F says that, vith careful planaing most
fanilies ean out @ovn on food expenditures without impadring family
health, It may be desirable or even neoessary to reduoce aosts by
planning to use alternate foods,

C. Buying Food for the Home

The quality and :quantity of food purchased for the family
depend neinly ot the purehasing practices of the homemaker, her
information and skill in choloe-mking, her villingness to shep
at the stores vhere thw 'best buys' are available and her actual
selestion of the food,

Teo nake a viee food purchase, various steps are to be followed
before and after purchasing food for the family, They are as followss

1. Plamning marketing

8. Planning for obtaining supplies

8. Gathering information

4. Making a shoppiag list

8. Egtimating the funds available

6. a. Bargaining

b. Comparing food costs
¥. Keeping records of expsnditure and

rd



8. Analysin: the purchases made,

1. Plamping sarketing:s Starr (1988)“ opines that when
sarketing is planned in advance, time, edergy and money m'bo
saved, Acoording to Goldmenn (1959)%8, o markst arder should be
carefully organised., An imveatory of the supplies on hand will
indicate where replenishments and additicms are seeded, The
group of focds should be arranged te conform with the set-up ef
departmenta vithin the market op store, Perishable and frosen foods
should be planned and purchased taking storage facilties available in
the homs into considerstion,

2. Plaming for cbtalilog wugplias: Assording to Betd (1984)%%,

Sweetman and Mackellar (1954)1, Troslstrup (1957)1%, Pitasimmcns and

wnite (1958)%7 and vood (1961)%°

plans for obtaining uppun’ for
use in a foods area involves deeizions regarding—.

a. WYhat %0 duy,

b, When t0 buy,

6. ¥ho will 4o the duying,

4. Where %o buy,

o, Hov to buy,

fe. Bov much to buy,

and g. Hevw %0 pay.

e, Wt to buy

"What to buy! involves deeisions as $© vhether ¢o buy im bmlk
or in smaller units, vhether packeged, eanned or fread, frozen or
denydrated foods, and also, vhat yuality er ~rade to use for specifie
uses. Toonomy rhould be the keynote of all purchases,



In these days of rampant adulterstion, in order to enadle
poople to buy the best unadulterated food, the Government of India
has taken steps to put the seal 'AGMARK' oa oertain agrieultural
commodities and food stuffs. The mark is a symbol eof purity amd
a guarantee that the product bearing i% po;:no a deelared attribute
or guality.

It is better not to buy prepared or cocked foode sinmoce they
are distinctly unecononical. Ia a comparative study of ready-mede
nixes verss homwsmade products, baked or othervise sade by the
Hood College Home Teonomics students, Oroes snd Maskley (1980)%°
econclude that the mives have a place on the emergensy shelf of modern
homssmakers, but they should be used only vhen time is limited
since homemede €ood 1is euverior to any mix on the market, The ‘mixes’
vhen utilised resulted in the saving of very little energy and only
three minutes of time. Ready-made mixes eocow in handy vhen unexpeested

demands arise. However, ruch mixes 4o not belong te the 'vise-budget
groesry list,

b. When o buys Fitssimsons and white (1958)%7 elassify food

as staple or fresh and im constant er infrequeat use. upplies

of staple foods can be purchased and may be stored. Infrequestly
used fools whieh are stable and do not spoll with standing may be
bought vith the staple items. Fresh foods and those used infrequently
vhich spoil rather easily must be brought just bdefore use,

Krause (1966)30 recomends buying foode iR sessca and those
thet are plemtiful. Andrews (1988)31, Ratnes (1904)“. MoVilliame
(1966)32 and Peckham (1969)®® are of the opinton that seasca dees
affect the price, PFoods is season, they opine are usuaslly less
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expensive and may be of higher quality tham those that are more
difficult to ovtain. HuAst (1947)°% suggests buying foods ia

season for economy and for better flavour end quality. Henoe,

purchasing during season and preserving it for vhen Shere is a

meagre supply will help te save money,

Faoonomy of both time and energy is resliped vhem purchases
are made on the days end at the hours when businese is the lightest,
Ia soms cases, marked savings ean be realised by purchasing at
special sales, In Chinthamani, the Cooperative Super Market,
Cotsbatore (1989)°% apecial sale weeks are organised is the departments
vhen popular and standard eocmmodities are rnold at rock-bottom

prices.

e. ¥og ¥11] 40 the buyings Aceording to Bane and Chapin, (1948)3°
the howemsker doss the fazily buying. Goodyesr sad Klohr (1984)%7
are of ths viev that there is a trend tovards more sharin: of
this responsibility by all fesily members, Maist (1047)%,

Holt (1968)3% amd Sounderarsj (1968)%? say, buying of food

should be done by the howsewife ia person wvhenever possible.

d. Yhore to byy:r The homemaker must decide from where the foods
mast be bought, Xyrk (1933)' says, the buyer reduces ber own

time vhen she buys at & nesrby store. To save money it behoves

the buysr to search ocut the dealer offering the desired good

at the l>west pries, Aceording to Kinder (1956)‘0, prices are lower
48 cash - and carry mariets than im those which provide delivery
serviecs and allew charge scecuntg, These services are costly te
the stare oporatorp therefcore be passes the extra oost an $0 the



eustomsr vho pays for the service through higher prices.

Ia & study by Rovertson (1988)42, three methods of grocery
shopping hwn eonsidered and tested to see vhish would de the
most economical, The first method was to shop easch week at
one store, The same 1list of items wus prioced at ecach of three
stores each week for 18 weeks. Thes sescnd method vas to buy
all items «t the same store but purchase in quantity those
items that could be stored-staples, ocanned fools and frosen
foods =~ at a time wvhen the store offered a special price on the
items that vary greatly in pries. The third method was to pries
the sane list of items as mentiocned above as Af eash item wvould
be purchased at the store that offered the lowet pries - the
‘shopping arcund' aethod. TFor the three chain groeﬁy stores
studied, the second method would afford the greatest price
advantage only the customsrs of one store. For the dher stores
studied, the grestest advamtage would be cbtained by buying
at the lowest prioce from any of the stores - the 'shopping around’!
mesthod, The price advantage would not offset mueh transportation
of time and energy used in between stores shopping.

Proma (1968)4% cpimes, the howsmakers vho patromised the
sooperative retail stores, spent less time on purchasing thelr
requiremsnts far the moath, than those wvho went 8¢ private
retail stores bescause of the quicker services they reesived,
Noedhan and Strong (1984)%% recommend buying at losal shops
and markets as far as possidble %o suoport home industries.



o. How o buy: The 'how' of buying can be decided as vhether to
order by telephone or letter or go to the sbore ia person %o buy
and also vhether to carry purchases from the store or $o have thes
delivered. Kyrx (19%8)7 ant folt (1958)3% say, the buyer reduces
her own time wviea she orders over the telephons or by mail, but
orders given over the telephone, by mail or to tiw tredeman's boy
are liadle to de unsatisfactory and unweonomioal.

Buying direetly from the market ig better than having feed
food stuffs deliversd at the house, since ia the delivery systes,
the food sepplied may noct always be good, and the weighte my not
be correst.

f. How mugh to buys ‘How much S0 buy' will involve deoisions as %o
the quantity eof eash food item to be purshased. This will be learned
from buying and using the foods, Aceording te Starr (1956)7% 1¢ 14
often & good plan to buy relatively large quantities of stapls foode
and those constantly in use,

Beedhan and Strong (1984)%% constder that the wise houseleeper
vill certainly buy im dulk - generally suffioclent te last a month
oF two ~ such non perishadble goods as the different varisties of
grain and pulee, and algo such things as sugar, eoffee, beans, tea s
sertain kinds of muts and splese, and also fruits and vegetadbles
for preserving. Gilbreth, Thomas and Clymer (1980)% opine a
considerable amount of both money and time may be =aved by purchasing
in bulk those foods vhieh are aon perishable, if there is sdequate
stoerage space. But the housekesper must consider vhether she has
propey means of storage Without these, she will lose instead of



gain, The very poor, buying from day Soday cannot afford to buy
in bulk and so, though poor, they have o spend more foar the value
they receive than their richer neighbours.

€. Hov to pay: This involves the deeisions as to vhether to pay
cash or 40 wse credit, When a family knows the comparative eost of
cash and oredit and different forms of the latter, they are ready
to decide whether or nct eredit is worth the pries. Im such
decisions, the antieipated insoms and Cinancial edbligations during
the time payments are to be made, are important.

The danger of ngt paying reedy-cash for every thing is that,
ohe may npend more than one realises snd more than ove can afford,
and them, vhen the day of reckoning somes, not have encugh to pay
the bill. If ons gets imto the habit of keepiap rumning ascounts
greater than one can pay each mcuth, one loses cne's freedoa of
action, If one has & large aseount vith one shop, ons does noh
feel free to deal vith another shep though the goods ia the latter
1% suggests mot to buy
on credit, sinoce it is more economieal to pay cash tham to purchase

say be better and chwaper. Devadas (1968

on eredit,

5. Qatherine informetion: Price to shopping the homemaker
sust gather information from the varicus sources available. Bonde (lm)“

suggests the use of this information for wise purchasing. Choloes
mt be made on the basis of the faots one has gleansd from previcus
expsrience. Coaversation vith neighbours snd friends is ancther
informal souroce of information. The reliadbility ef the iaformstiom
gained from the sales peraom depends upon the peliay ef the store,
the interest and intelligemes of the individual salosman, and the
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type of question asked by the gonsumer, Advertisements in magazines,
nevspapers, bill boards and over the radie are cther socurees

of information. Through thess media, nevw produets are introduced and
nev uses for wvell-established items publiecised. In additiem,

the congumer can learn the prioce of commodities, store et vhich

they can be purchased and dometimes {aformation on the quality

of the ftems, Bulletine and pamphlets soncerning the eoemodities
seld are published dy manufagturers, packers and distridutere

as sncther fora of sdvertisemsnt. Dodd (1957)%7 says, wvatohing food
advertisements helps ¢to buy advantageocusly,

The ladel on merchandise 49 a readily availadle socurce of
information te consumers. Aceording to Dodd (1981)%, three kinde
of labels may be used go eonsumers' goods, A brand label
uses an emblem, picture, or name by vhieh consumsrs may identify
the produet of a particular produeser. A deseriptive ladel sets forth
the characteristies of the sontents ef the cackage such as the
eise and variety of the fruit, the style of pack or the nature
of the material im the article. A grade label indieates a definite
standard of quality. A label s required $0 eontain the folloving

information,

a. Grade of produst
b Name of profust and brand

/o. Net contents of can im wight o fluild weasures
4. Name and address of manufacturer or distributor

In addition, ladels may give price and recipes,
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These readily svallabdle socurees ef information must de
gasthered and used by the cousumers.

¢. faklog a shooniae lisks Pollard, laitem and Miller (1964)%8
advise listing all the foods that vill be meeded defore shopplog,
FPor parchasing food systematicelly, am orderly shopping list is the
pre-requisite. Ry planning merus and rhopping lists aheed, one
may bs able to shop vhen 'specials! are available,

Shopping lists vill inelude: the quantity of eaeh iten needed;
the prodable price per waitj the Aquality desired vhere quality varies,
the brand preferred, and the store from which different items are
to be bought, The lists should indieate mubstitutes te bde considered
vhen there 1is a chanoe that the duyers first cholos will mot de
found. To save time for the buyer as well as the seller, Raines (1964)}%
suggests planning of a shopping 1ist im the order that food i
displayed in the market. iescrding $¢ Sweetman and Macksllar (1984)F
shopping with a 1list saves time at fhe store, mk*s unnecessary
repeat trips %0 ocdtain items that were forgoiten, ensure purehase
of right ancusts, and saves mensy by preventing 'impulse’ buying -
the purehase of vhat appeals at the moment rather thaa vhat is
needed or ean de afforded.

S. Extimting the Cunde avallahles The purchesiag ef food
will depend wpon the amcunt of movey availabdle ca hand, The
housevif'e should estimate how muoh mcoey she can allot for fool

purchasing befare shopping.

6. ) Barmaininge Xrause moe)” supgests $o shop at several
steres 4L dargains are available. Bargaining in the market and
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shrewd buyine will generally rive ome more for theiy money,

6.5) Comaring Cuol sotier Peyam, (1957)%%, mises (1964)
and Devadas (1988)*F suggest comparisg priees ani qualities of foods
ia dirferent sauvpe to helpy ia sconomical buyiny, Ooody~ur and
Kionr (1966)%7 say, eowperisom of food items in 4ifferent shops,
is an cssential factor 1o vise shoice-making. White (1961)% ans
Ratnes (1964)1! suggest the compirisca of price azd quality tf feod
in different Corms o get the bDest for thw momey spest. Sweetman
and Maokellar {1954)1% sugest eomparing prices of diffurent
brands on the basis of eost per woit, But it is a mistake te
spend mors of time and energy for this, Trosletrup (1957)YF suggests
selegting stares dealing in ecsrtaia kinds of merehandise and
services and thus minimising rhopping arouad.

7. Isanlag rsoads of cxeepditure: Feedham end Strong (198448
reocommend miking a ncte of the total eost vhen peying for groceries,

The shopping 1ist coataining an estimate of wbat 4ifferent items
wvoald cost, gives an idea of the amount of aoney we would need,
Records of what we really pay will help with later plans for Duying,
Perhaps 18 vill suggest changes %o be made in the future.

8. Amalraing the pucchages mafs: Assording to Fiekell asd
Dorsey (1977)%1 the homemaker vho vants te somtrol food eosts

and got maximum mutritive valwe from the food she Dduys must analyse
her own buying hsbits, She ~an evaluste her buymanship Af ebe
sees that she Duyst-

a) and gets bher soney's worth for the purchases;

) at the best time sonsidering all fastcrs at home and §n the
market;
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¢) the optimal quality;

d) wsing an eccacmical method of paysent for her foed
purchages;

e) gotting the juality she cvliould for the monsy spenty and
finally
f) ehoosing suitable quality for eash use and not using the

higtsst grades for «ll purposes vhieh may be sxtrexely
vasteful,

Ds Steorage of Pood

Vise purchase of food alooe will not help 4in eeomomising
noney, snergy asd time of the homemakor, Dliocney saved by making
careful selectioms in foed buying may be lost unless the food is
properly stored before consumption. If food stuffs are carelessly
stored, they will deteriorate and result in waste through
vithering, diseolouration, mould, decay, and also loee their
natural flavour, atiraetiwe mppesrance and vitauin gontent.
Careful storing is therefors inportant, The hcmsmakers must have
& thoroagh knowladge about the manner of storage of different
food items. Sounderars) (1963)” suggests air-tight tins for
soreals and pulsee %o avoid spllage, Peckhes (1969)™ says meat
end Tish shculd be kept 4n the eoelest part of the refrigerator;
and proper alr oi-culation vill ensure suecessful stcrage of fresh
fruits and vegetables, Accarding to Irause (1966)%° comdteents
and spiees should Be kept away “rom heat and ailr, and henee o
tightly ecovered oomtainer is a must,

R, Taetcars Affecting Food Purchasing Habits

1. Ineome of the familys
Yhat one buys depends on the funde at his disposal, With
increased inecme, bDetter msals are introdused wvhieh are well
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Dalanced and gontainm more protestive focds. Sweetman and MaoKeller
(1984)% remark, as the amownt of momsy assigned o the foed budget
rises, boly needs ean bde met Dy choloes vhieh include more varisty
and larger smounts ef preferred foods,

2, Effieiency of homemaker as a Duyer

To mapply her family needs, the honnevife must turn firpst
of 211 to the market, The abusiance of goods and services sajoyed
by the family denend $o a large extent en her ~ffici~ney as a buyer,
Aececrding te Reid (1!“)“ an officient buyer 19 one vho secures the
saximum of goods for the time energy and momey expended®,

8. Nytritional knoyledge

Cocirane end Bell (1988)17 5oy, *Hutritice sdussticon has
esrtainly influenced the shift in eating hadite®, Maintaining of
oue’s health 4z the present state and realising of optimum health
and physieal vigour thromghout ane's 1life span arve generally agreed
to be primar; goals sought in the zanagerent of food, Xnowledge
of Rutrition is therefors essertial L1f intelligent food choices are
te be nade far the purpose of realizing such gouls.

4. Sccial s»d religiows custems

Perscoal wnd scoial er eultural prejudioces are alsc responsibdle
for food oholess, Intelligent deeisicms will be based on an open-
ninded attitude towards nev ideas advanoced Dy scientific studies,

5. Tine and emsrgy available to the howsmaker

Choices made &{a food purchasing depends on the $ime and energy
available te the homemaker. Parchasing makes many demands om the
time and 2mergy of ths wife and mother,
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0. Norege facilities

Storage fasilities in the howe in"luenss the shoices made
in food purehasing., If there are proper storage faeilities, one

eould save time, emergy and momey,
7. Faueatiag Nome makers in Food Purchasing

Managemet is the key te swecessful hememaking, Devadas (uu)"
views managea-nt as making the Dest use of the available rescurces -
material and human ~ in order %o derive the best values a:nd conserve
time, emergy, momey, spass and labowr. The homs maksr %o be & good
manager, must plaa wisely,

Por effisieat consuanption, rurchasiug is one of the most
important achivities. To purchase visely, the Roms makers must
be trained, Formerly, wvhenm vomen's education and emplcyment ocutside
home were not 90 videly prevalent, the potential homemmkers used $o
b trained im household taskn by their acthers. But mow, beesuse
of education and emplayzent of women cwtside their hoae, this type
of training is lacking or tasdecuate. This prodblea vill besome more
acute a8 days go by. It is therefore essential that, girls must
be treined So fulfill thelr dual responeidilities in the home and
in the place of work.

In a mamber of states, tbe Napartwesnts of Educatiom have
mede provision for the teashiag of Home Seisnce at the seeondary
level, either as an cot-of-school o optiomal subject or as an
exanintion subjoot. The Srcondary Edueation c«f-u-u- gave
impartance to doms Science as an independent group of sudjeets
te be tuught Auring the last four years of secondary sehool,
Nedras was the fipst state to imtroduse floms Science as & bifureated
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sourse in 1948, It ig nov possidle for a girl to take Nome Sclence
conpletely as a diversified subject o as one of the many subjeats
1in the optiocmal groups such as the selences, the mmanities or the

fine arts. Yet 4% is an optional sudjeet only in aocet cases.

In the B.S0., Home Solense ccurse ss per the syllsbus (1966)%%5¢

the girls are given training through the currioular gourses ia Household
Economies and Foods and Nutrition,

Kducation on Houeehold purchase is imparted te the students
through Hatsehold Economics. At the graduate lewvel this study
includes, analysis of items ef real income of the family, sourees
of wvastage of food dus to inefficlency im the household, somparisom
of wholesale and retall prices, cost of paskaged foods, list of food
materials purehased snnually, monthly, weekly and dafily, list of
resdymade fools available ia the mariet ~ thelr advantages and
disedvantages, advantages and disadvantages of cash and eredit
purchases, and wholesale and plece-meal purchase, comparison of the
cost of homemade and realdy made foods, advantages of consumers'!
socperative stares, adulteration of foods and eonsumer actiom in
abolishing sdulteratiem practiocee and careful study of sdvertising
methods through analysis of adwertigesments.

Fducation given im Foods and Nutrition includes adequate
dist for an adult to meet the nutritional requirement, meRhod of
deteraining the afequasy of a diet planning, scientifie wethods of
stering and preserving focds, the use of the kitohen garden im helping
te provide an optimmm food wupply for the family, the use of supplementary
foods sush as poviered milk sod all-purpose-focd in the improvessmt of
dists, and, food adulteration practices snd methods of eommtrol,
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Besides the threretical aspeet, the students get prestiecal
experience t:rough the Home mamagensnt House stay earrying full
responsibility in the management of the howse, Odjestives of Home
Managememt House are wnderstandimg the task of maintaining a howe,
uaderstandiag of expenditure of $ime and money and how 1§ affects
one's living. Here, the students get the opportunity te put inte
prastice vhat they have learmed {n the-ry. They have the full
responaibility of plasmimg the menu eonsidering the quality amd
qeantity of foods to be ineluded in the diet, making a market
1ist acoording to the memu plamned, marketing the food items
periodically during the stay, mainmtaininx sccounts of all the items
purchased and also storiang them after purehesing.



III. RXPRADEENTAL PROCEDUNR

The experimsntal proesdure for this study eonsisted of the
foll wing stepes

A. Jelestion of the Wethed of Stuly
B. Sleetion of the Sample
. Preparation of the westicmnaire
D. Pretesting and nodifying the nmestionnaire
B. Condwsting the Survey
F. Ceallection of Data
end @, Comeclidating, Analysing and Preseating the Data.

A. Selectica of the Method of Study

The Mwesticanaire method was selected for this study as 18
is an wseful instrumest for collesting informstiom - Best (1968)%%.

3. Selestion of the Sample

Two andred Home Scisnee graduates from the “adras and
Kerala Universities were selegted for thie stuly te ecmpare their
feod purehasing habits.

The samples for this study were selected as followss
Addresses of two lmnired Home Scienee and two Mundred nen-Nowe
Seience graduates were collected from $he Alumni Associatiocns of
tvo eslleges, one in Colmbstore and the cther ia Trivandrum, These
samples included married and uamarried as well as employed and
non-saployed homemakers, Of these, one hundred and twemty five Home
Selsnse gradustes, sevemty five of Nadras University and fifty of
Kerala University, were staying ia variocus parts of Indle., The
rest of the sddresses vere from Colsbatare and Trivendres eities,



G. Preparation of the Questionnaire

Young (1988)% cpines, the questicanaire e designed te
eolleet data from large, diverse and videly scattered eroupe of
people., It 1is used im gathering cbjeetive, quantitative data as
well as in securing the development ¢f infermation of & qualitative
asture. Pops, quoted by Ges (1950)%7 defines & questicanaire as a
sot of questions to be answered by the informant vithout the perecmal
ald of an investigator or emumsrator, uswally, the questiomnaire
is sent by mail, but it may be distributed im person, in either case
1t 1is fllled ocut by the one swpplying the infoamation.

A questionnaire was prepared $o get information regarding
the ‘amily beckground, monthly expenditure pstters, monthly expemtiture
on various food items, home food production, plaee of purchease,
frequency of purchase, persoa purehasing, mode of payment, storage
of food stuffs, prodblems im storage of food stuffs, buying hadits
regarding food and problems regarding focd purchasing.

De Pretesting and Modifying the "westionngire

Aeoording to Chawdhri (1909)". in matters vhere extant
1iterature is scamty and dcudtful, the procedure calls for a pilth
study. For a final version of the gquestiocnnaire ome or two pretests

are egsential,

The questicamaire prepared for this study was pretested with -
eignt Home SJolenes and eight non-Home Science gratustes. 7The data
was colleeted and eonsolidated. A sealnar wvas oonduwsted with
this data, vhen the investigator got valuadle suggestions for the
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improvensat of the questiocnnaire. The questionmaire was modified
i the light of the pPilet study and the suggestions received at the
Seminar., The modified nuesticanaire is given ism Appendix I.

E. Conducting the Survey

The survey was eonducted using the questiocnnaire. The
investigator approashed the samples residing in Coimbatore and Trivandruam,
oxplained the aim of the ~tudy, and gave the questiocnnaires $o them,

To the samples whe were staying outeide Coimbatore and Trivendrum

vho could nit de approasched individually, the jusstionnaires vere
malled, along with a letter requestimg the respondents to complete the
qucuonhain «ad return it within a week's time as shown in Appeadix II
and a veply paid envelepe (so that the rsspondent is not puwt to any
expenditure, but hac merely te record his responses te the questioms).

Croxton and Cowden (1958)” say sending sehedules by mail
rather than using emumerators is at the cuteet, & less expensive
sethod of eollecting data. There is also the added edwvantage that the
person supplying the informstion cam fill out the form at his
convenienes, ingtead of its being distributed by the enumsrator
perhaaps at a busy or inconvenient time. Chawdhri (lm)“ says,
distridution of the questionnaire by mailing makes the renge of
responses considerably wvider and amcre truely representative. Vhen
the questicnnaire has Se be distributed to persons who are literste,
the vork of distribution and colleetion ean normally be uadertaken
with eamparative ease and faeility by mailing thea.

F. Celleetion of Data

After one week, the Investigator approached the samples ia
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Coisbatore city and ecllected the filled gquestiocnnaires, The
investigatar had to approach some of *hese samples more than ouege

$0 get back the questionnaires beocause they 414 not fill 4% wp

ia time, The inwvestigator got baek the questionnaires from the

samples residing in Trivandrum eity after one month vhen she approached
thes again.

Out of 125 auestionnaires wvhich wvere mailed, the investigator
gt back only 28 questionnaires, Of these 26 samples, 19 were of
Madras University and the rest of Kerala University. Ais the
resporse of $he samples vhen the questionnaires were mailed vas
very poorad it was diffieult te eontact the home seisnce graduates,
the investigatcr eculd gather data from 100 homs salsnee gradustes,
henoce for parity, 100 non-home solentiste were included in the semple

for the study,
G. Conselidating, Analysing and Presenting the Data

The data eollected from 100 home séience and 100 non-home
soisnoce greduates wvere consclidated, analysed and 13 presented ia the
next ochapter,



IV, RESULTS AND DISCUSSION

The results of the study are discussod under the following
mjor hesdingss

A, fGewsrsl Backgroumd

8. \Money Expenditure Fattera of the Families
0. Home Foed Produetien

D. Food Expanditure

B. Plaes of “urchase

‘Fo Preaquency of Purchase

6. Person Purchasing

K. ¥ode of Payment

I. SRorage of Food

J. VWastage of Food

K. Buying, Hadits

Les Probless Regarding Purehasing
N. Analysis of Purchases Made

In the diseussion that follows, ths sample of Noew Solence
hosemaiers are referred to as sample 'A' and that of non-Home Seience
hocasmakers as sample 'R,

A Ceperal Background

There were 100 homemakers in sample ‘A' and 100 homemakers in
sample ‘B!, Particulars regarding the ramples such as employed sud non-
emplayed and vegetarian and non-vegetarian are given bdelow.

Enctigsulars resaxting the sancle Samcle A Sample R
Taployed . 4 28
Non emplayed 68 ”
Vegetarian 58 80
foa vegetarian 14 80
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The figures reveal that more hcmsmakers in semple 'A' (352%)
are employed than in sample B (28%), Similarly, more families in
sanple A (67%) are non vegetarian than in sample B (80%),

Tweaty eight percenticf sample A and 24% of semple B
belonged %0 the Jolnt family system. The rest of the samples, 7% and
705 respectively, belonged te the nuclsar family system.

Table I shows the rumber of mambers 4im the families of
sample A and sample B,

TABLE X
NUMBIR OF MEMBERS [N THE TWO SANPLES

Fumber of family members ‘ Sample A Sampls B
Opto § mendere 53 »
4 ~ 6 memhers : [ 4.3 80
Y - 8 nembers 11 12
Above 8 menbers | 8

There is not much difference in the farily compositiom of
the two samples, Maximum nmumber of families (53 among sample A and
50 amoag sample B) have 4 = 8 members in their families.
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Table II shows the age-group ef the samples surveyed.,

TABIR IX
AGE GROUPS OF THE SAMPLES

Sample A Sample B

Age of the homsmaker

Nunber Rumber
Upte 28 years 80 20
26 - 85 years 0 40
88 « 48 years 4 21
48 « 5§ years 4 1

The maximum nnaber of homemakers was found ia the age growp
of upte 26 years in the ease of sample A, and in the age gromp of
26-35 yoars in the case of Sample B. Sample B belomged te a slightly
older age group than sample A. The average age of the homemakers
1a sample A and sample D are 27.73 and 52.71 respestively. The
average age of anplsllmn. Righer than those in sample A, the
forssr ocould normally be expested $o have greater sxperience in
maRaging their homes than the latSer. The homsmakers in sample B wvould
hovever have greater theoretie knowledge.

Ineoms stratification of the sample is givea delow,

TABIZ IIZ
MNONTHLY INCOME OF THE SAMPLES

Monthly inecae ef the family Sample A Sample B
Belov Rs. 780 23 &)
Re.781 - Rs.1,000 30 4
Re. 1,001 - Rs.1,800 1 4]
Above Rs.1,800 16 14




The Table indicates that 77% of sample A and 7AS of sample B

belonged to tues middle and upper incoms groups.

Monoy. Expenditure.?sttern of the Families

The money expenditure pattern of the families in sample A

and sample B is given in Table IV,

TABIRE IV
_ PERCENTAGE OP TOTAL INCOME SPENT ON VARIOUS ITEMS CF
EPRND [TURK
e e Semied swies EWige seemigw
1. Food : 52,04 52,04 50,18 86,24 %4.10 %8.22
2. Clothing 7.35 8.87 7.62 Q.18 7.87 8.1Y
s. Housing 18.59 15,80 12,82 185.850 12.80 T.7R
4. Health .69 2.97 5.7 85.54 2,40 2,78
5. Becreation 4.96 2,87 5.73 2.9 4.00 8.80
e. Fdueation s.688 $.90 $.29 4.81 T.353 0,77
T Transportation .5 .28 9.49 7.88 10,78 9.99
s. Savings 14.9¢ 15.97 19,74 15.98 12.10 12.77
.. Miscellanecus 8,58 8.78 7.68 7.55 8.28 0.5

From the Table above snd figure 1 48 {is evident that in the

ease of clothing, recrestion, education and transport, sample A
spenis more than sample B.

Among the emplayed sample im both the groups, sample B spends

more en food, clothing and shelter than the sample A and sample A

spends more on all the other iSems.
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€. Homs Food Produgtion

Forty bomsmakers in Semple A and 55 homemakers im sample B
produesd food at home, through varicus means as indieated in Tadle V.

TABIE ¥
FOOD PRODUCED IN THE HOME AND PARM

e
No, of families
¥o, Itens
A B

1. Vegoiables 18 12
| Pruite 4 4
L Rioe 10 11
4. Taplooa | -
8. Cosonuts 20 1
6. Milk 2 11
7. Milk produsts 11 s
8. Pulses i 4
B vggs 1

Prom the Table it is eclear the{homemakors who produced foed
{tens at home were greater im sample A than in samnle B,

This may de due to the fact that the homemakers in sample A
have been influenced by the Home Scienwe Fducstion received. It may
also be due to the fact that more homemekers (77%) ia the sample A
belong to the wpper incoms groups than sample B (7T1%).



D. PFood Txpenditure

The various food items are growped under the four major
elassificaticns given by Devadas aad Erishnamurthy (1968)%0 oo

Group I - Milk and its pr.oduats

Group II = Meats = msat, pouliry, fish and egge

Group 11X ~ Vegetables and fruits

Group IV = Coreals

The item condiments and spices ie given separstely since 4t
has ot been iscluded im this clastificatiom.

The monthly food expenditure is shown im Teble VI and

ﬂ(\lﬁ 2.
TABLE VI
BYPERDITURE ON YARICUS FOOD ITEMS
—Saanle A m:r___l
Same  Sam- Vege~ lion Ve- Vege- cn-Vege-
Bo. Pood items ple ple  tari- geteri-  tarie  tarlen
A ) | an an an
1, Milk and ite
prodote * 21.00 23.%8 25.80 17.47 25.11 5.1
2. a) Rulses 5.87 §.74 7113 8.68 .98 $.58
b‘ Juts & 01 seeds ‘c“ 5.” ‘.P' ‘.m ‘o" '.“
¢) Kaeat, Fish and 11.08 7.63 0.7% 18.08 0.48 1+4.00
i 21.59 13,67 12.08  £7.04 11.67 25,66
8. a '.m.bl.’ 7.70 7.38 s.12 7.%8 s.0 6.2
] ?ﬂitl 7.28 5.03 5. 7.98 8.80 ‘o"
SN “.90 nol. 1‘..’ 1..!! u..l 10.78
4. a) Coreals 20,91 22,49 20.92 £20.44 28,18 21,04
b) Roots & tubers ’." ’0“ '." 3.18 ’.“ 'o"
e) Mats & oils 9.68 11.5¢ 1.7 s.21 12,94 .78
4) Sagar & Jaggery 6,23 6.8 .47 8.84 7.88 $.74
59,54 43.29 &2.54 87.67 48.7 .78
'o Condiments &
spless $.00 2,80 2,87 2.60 2.82 2.19

® Expenditure is given as pereenteges of total food expenditure
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Looking et the pioture as a vhole, 4% is seen that sample B
spends more on the silk, and esreals groups., In the other three

groups sample A spends mare.

Group It Sample B spends more in terms of money on milk and
its proluets, But it Le seen that in sample A 21 householde spemd
nothing signifiecant on this ftem sines they have cows of their om
vhich help ia the produetion of milk thus increasing their real inecome
and the astual consumption of milk and its produsts. The vagetarians
spend more tham the non vegetarians im both samples m this item.

Group II: On the vhole sample A spends more oa this item
vhich may be due te the fast that, mest, fish and eggs are included
under this head and sample A has more non vegetarians (67%) than sample
® (50%). The expenditure incurred on pulses is more or less similar,
but under owts and efl seeds sample B spends more., Here again, household
produstion is greater in the case of sample A who grov eocconuts at

home.

Oroup IXIs Sample A spends more on vegetables and fruits tham
sanple B, What is purchased is supplemented te & greater extent by
producing thess at home in the case of sample A (18 howemakers im
sample A and 12 ia sample B). hen the sum total of consumption 1is
reckoned, more is consumed by vay of vegetables and fruits by eample
A than sample B than is evident in the Table.

Group IV: In this group of energy yielding foods, sampls A
spenda less than sample B. The latter spends more oa esreals, fate and
olls a8 well as om rugar 24 Jaggery than sample A. is is to be
expected, vegetarians spend mcre on these itens than the nonvegetariane
in both the samples.



Condiments and spioes: For sdicente and spiees, sample B
spends less than sample A, When the vegetarisn and non-vegetarian
groups in both the samples are eompared, it is seen that, the vege-
tarians ia both the samples spend mere than the non-vegetarians,

Semming up, 18 is seen thst though there ig no apparent
significamt difference in the pattern of spending by the two samples,
{vide the statistiocal analysis using chi square test givea in
Appendix IIX) thers are soms inherent differences betvesn the two
samples. The homemakers im sample A consumed more of milk and its
products, mits and oil seeds, and alse fruits and vegetables than
vould bs evidemt by a glanoce at Tadle VI. This table will hawve to
be studied after estimating the $obal household projuction, the
valus of which alome vill give the carreet ploture.

E. Plass of Purchase

The place of purchase of variocus food items by both the samples
1s given in Tadle VII.



TABIE VIX
PLACR OF PURCHASE OF VARIOUS FOCDS

e . X
1. Cereals s 10 “ 5" 53 89
8, FPalees 2 L4 48 s8 $3 s
§. Vegetables 39 18 22 “ 39 44
4. Roots & Tuders 2 18 29 48 50 89
S Pruite ) § 24 26 82 43 “
8§, Nuts and oilseeds ¢ ¥ 44 3$ $3 @
7. Mlk 0 88 ‘10 11 29 40
8. Mk Produsts ® ] 20 48 @ 28
9. Meat, Mish 13 13 e ? 40 80

10. Tgge 20 19 1y 27 58 .

11, TPats and olls - - s 88 58 64 89

12, Sugar & Jaggery - - 40 2 80 48

18. Condiments & sploes - - sé 88 (. 4@

The homsmakers in sample A prefer other private retaill stores
as compared to sampls D vho prefer to make their purehases in the
super markst or other cooperative stores.

For the food items, fruits and mesat, both the samples prefer
otm'priuto retail stores $o the super market or vendars. In the
case of milk, the supermarket refers te the milk cooperatives, chher
market refers $0 the private dairy wnits and vendars refers to the
small retail swppliers. Sample A preferred the small retailers,
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private dairies, and milk cooperstives in the deseending order, Sample B
preferred making their ailk purchases from private dairies, smll
retailers and lastly milk eooperatives.

The super market does not supply flesh foods, and silk ther
than in the processed forms.

The pattern of purchase vith reference to the plaee of purchase
were statistiocally amalysed., Prom the statistical analysis (P-ratie
test three way classification vide Appendix IV) i8 is seen that there
i no significant difference between the samples A and B, There are
oxtranecus factors affeoting the m- parchasing at different places.
The interastion between the samples and places of purchase is signifieant
ot 3% level.

TABLE VIIX
REASONS FOR PREFERRING THE PLACE OF PURCHASE

No. Reasons VYendor Seper market Other Market

A B A B A P

1. Yasy to purchase 8 10 11 g2 1t 20

2, Oan select the ¢ommo-

dities 88 21 18 12 49 ) §

$. Payment is easy 8 9 - 4 12 18

4. Credit is availadle - 2 - - 1 -

§. Uear the house - - 24 28 8 "

6. PFixed price - o 16 2 U 9

7. Palr price - - 21 38 = 17

8. Good quality 28 12 4 2 5 41
9. Can get all items from

ons pliee - - ) § @ 12  § ]

10. Can bargain 2 18 - - " ]
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The reasons given b2y homemakers regarding the places eof
purehase, is shown in {adle VIII,

I8 18 clear that the homemakers inm sample A are more ocnseious
of purehasing by the very fast that they have memtiocned more reasons
and also that they look for quality ia the commodities purchased,
selection ia goods availabde and bargaining. They cvrefer cther retail
markets $0 make their food purchases vhere they can shop around, ‘“ush
intelligent shopping make:s retailers gauge consumer needs better,
Sample B lock for ease ia Mutng, availability eof all gocds 4
one place, selection of goods, nearness of the shop to the house and
price of the coumoditiss while making their purchases.

Sample A is eonsoious to a greater extent as to vhat &
oonsuner should look for while purchasing than sample B,
P.Frequengy d’ farchase .

Prequency of purchase 8 various foods by both the samples

is given ia Tadble IX,
TaBIE IX

FREQUENCY OF PURCHASE OP VARICUS FOCDS

Re, Food groups

A B A 9 A B3 A )
1.  Cereals I | 2 18 - 8 - -
2.  Pulses 7 T3 s 18 - ’» - -
8. Vegetables - - - 3 19 13 81 M4
4.  Roots and tubers 30 5 13 12 48 43 9 3
8.  Fruits - - = ¢ 20 35 80 @
8,  lNuts and olleeeds 6 B4 18 20 15 48 - -
7. Wk - o - - o - 19 89
8.  Milk produets 40 » M 30 18 2 - 19
9.  Meat an? fish } 1 ) 2 18 2 46 18

0. Eggs [ s N 18 » 1 11 18

11, Mats and olls ™% 713 ¢ 18 - » - -

12, Sugar and Jaggery 98 7 " - 4 - -

18. Condiments sploes 28 ” 2 18 - e - =




Nore homemakers in sample A buy on a monthly basis (the food
itens such as eereals, pulses, roots and tubers, nuts and oilseeds,
milk produsts, fate and olls, sugar and jaggery and condiments and
spioes) than those ia sample B, though both the samples prefer te bduy
these items on a monthly basis as against fortnightly, weekly or daily
purchases, More homemakers ia sample A Duying oo a monthly dasis my
be due to the fast that they are aware of detter techninuer of storing
and also knov the sdvantages of buying staple foold im large quantities.

In the case of perishable foods like vegetadles, fruits and
ilk, bokh the semples, follow the same psttern in frecusncy of
purchase, that s, dally purchase. .

The statistical analysis for the frequemay of purchase is
ziven in Appendix V. (P-ratie test analysis of varlance, three way
classification). Though there is no significant difference hetween the
two samples in the “requency of purchase, the interastion between
saaples and frequeney of purchass is significant at 8% lewil.

The reascns for the frequenay of purchase of the differemt foods
given dy the homemakers in both the samples is shown im Tgble IX.

TABLE X
REASON® FOR FREWENCY OF PURCHASE

No. Geasons Mookbly __ Forialsutlyr Jeskly . Dally
A B A 3 A ] A 3
2. Spollage in storing - - - 2 20 87 ™ 8
S. Uss weekly - - 4 19 853 & - =
4. Inadequate storage space - - 2 4 22 W 4 22
8. The foed items will ack
spoil ] ) T 13 15 12 4 - -
6. There is edequate ste-
rage space 98 7 18 1§ 10 2 - =




food items and hence they buy monthly so as to save their time,

40

More homemakers in sample A than is sample B have adequate
storage facilities and knoviedge of techniques of storing the different

and snergy rescurees,

Money
For making daily and weekly purehases, more

homsmekers in sasple B than in sample A have mentioned about problems

ia storage and insdequacy of storage spaoce,

G. Persam Pcrehulu

Table XI shows the person purchasing the various food items
in both the samples.

TARBLE XX

PERSON PURCHASING THE FOCDS

Homemaker Rusbsnd Homemaker Child- Servant
Bo. Tood Groups & hugband  rea

A B A » A P A DB aA D
1. Cereals .24 20 ¢ 2¢ 9 o & § 19 43
2, Pulses L 20 4 24 S 8 8 § 19 43
8. Vegetables ™ a s s o 38 1 85 18 48
4. Roots and tubers n Q s s 8 $ ¢ § 16 46
8. Fruite 4 70 a s s 3 2 § 15 48
6. Buts and seeds 66 20 4 24 7 s & s @
7. Mk 51 %0 3 1u s - 2 9 18 W
8. Mi1k produets @ 26 7T 18 ¢ 3 ¢ 113 ®
9. Meat & fish “ 1 s s g - - 15 8
10. Iggs 87 e ] ] [ ] - « = 2§ 83
11, Tate and oils es 14 ] s & 2 2 - 22 &3
AR, Sugar & Jaggery ) 4 37 ¢ s 8 e & - 20 B3
13. Condimsats & spiess 67 1 s 6 2 £ - 21 53
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Most of the purehases are made in sample A by honemaksrs, servants,
both husband and vife, husbands alone and lastly ehildren in the descending
order. In the case of -ample B, the deseending order of perscns
purchasing ig, servants, homsnakers, nusbanis, BDoRh husband and vife,
and lastly ohildren.

On en average, 60% of homemakers in Sample A and 20% in sample B
make their food purchases themrelves. IS is hovever seen that, 32%
of sasple A and 28% of sample B are employed gainfully, HNenoe the
difference in person purechasing must be due to the fact the $he home-
salkers in sample A are more sensgious of making the purshases $hemselves
eines they know how te choose and also want $o use that knovledge.

The statistical analysis hovever (P ratie test = Analysis of
variance, three way elassification - Vide Appendix VI) shows that
the overall difference ia the person purchasing between the two
samples 18 not significant, The interastion bdetween samples and
persom purehasing is insignificant at §£ level, showing that
th re sre extransous faetors affecting the person purchasing ia the
samples, Table IIX gives doutl:n of the reasons for person
purehasing.



TABLE XIX
REASONS FOR PERSON PURCHASING

Homesaker HNusband Both Children Servant
Mo, Reasons -
A B A 3 A B A B A |

1. Homemmker is interested Ti 41 - - [} ] - - - -
2. Homemaker makes the

5. Mo servant 14 19 - - o @ = - @ =
4. Homemaker has no time - - 0 24 - & - - ® -
§. Shops are near the house 18 29 § 17 4 8 2 8§ - 2
6. 3Shops are far away

from the house - - * o ®o o - 1148
7. Homemaker can selsct

wll 48 8 - e« § - = - - -
8. No noed to select the

commolities - - - - - - - - 10 4

The reasons givea by the homemakers reveal that more homemakers
in Sample A than in sample D are both interested in amd eonfident of
snaking better seleetions of the test focds avallable than if anybody
else vers %0 purchase, This shows the influence of homescience
edueation on the homsmakers in the confidence, that they possess
iz vise purchases.

H. Mods of Payment

Table XIIE shows the mode of paymsnt for the foods purchased
by both the samples.
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TABIE IIIX
NODE OF PAYHENT

Cash Oredit

Pood items

A » A B
Cereals 9 9 O  §
Pulses 96 98 ¢ ]
Vegetables 87 28 s 2
Roote snd Tubers 7 89 )  §
Pruits 99 29  §  §
Futs and ollseeds 26 ) 4 1
Milk es T2 16 b | 4
Milk products 70 .} ] - -
Meat Pish es 48 2
Eggs 6 80 4 s
Fats and oils 98 98 ] 2
Sugar & Jaggery 1 4 ] $
Condimonts and spioces 97 98 s ]

From the Table it 49 evident that the majority of the howsmakers
in both the sasvles purchased their food items on a cash basis,
T2is preference for cash purchase, as pointed cut By the homemakers
1s because it is easy, avoids unnecessary $rouble and eonfusion

and having adequate money $0 pay immediats cash,

1. Storage ef Pood

The manner of storage of food {tems Ly both the samples is
showm 4n table X1V,
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Homsmalkers in both the samples show similarity ia the manner
of storage of all food items exocept in the case of olls vhere
their preferences differ. Tins are preferred for storing dry
provisions, baskets, vegetadle tray and refrigerator for vegetables,
roots and tubers and fruits, vessels with lide for milk and
refrigeratar for eggs. In the case of olls, tins are preferred
%y the homemakers in sample B and bottles by the homemakers in sample A.

With reference te the place of storage, bath the samples
prefer to store ooi-uln, pulses and condiments and spi~es 1im the
store room and, milk, seat and fish 4n the kitchen. In the ease
of vegetables, roots and tubers, fruits, nuts and oll seeds,
anktprodnﬁl, oggs, oils und sugar and jaggery, sample A prefers
to store in kitchen and sample B {n the store room.

Table ZV shows the prodlems faced by the howemakers im both
the samples regarding the storage of food items.

TABLE XV
PROBIEMS IN STORIRG FOOD STUFFS

Ne. Problons Sample A Sample B
1. Inadequate storage space 19
2. Gots infested with insects 38

3 §
10

8. Spollage dus to molstwe
4. %pollage due to high tempera‘ure

o o« 8 &

The prodblems in storing food stuffs ars ncted by more
homenikers {3 seample B than in Sample A, The techaiques of

proper starage is koown and ebviocusly applied $0 s greater extenmt,



by sample A than sample B as seen from the problems enumerrated
by thenm, as also becauss of the fact that, more hcasmakers in
sasple. A purehase on a monthly basis which necessitates better
storing if spoilage 1g to be avolded.

’o “.'mtl.ge “ ?M
Table IVI ghows the mumter cof homemakers in both the

samples mentioning wastage of foods,

TABLE XVI
WAST ACE OF MOODB

No. Asasons of wastage ef foods Sample A Sample B

1. Cooking toe much leading te left

overs 14 58
2. Improper er inadequate storage ? "
S. Purchasing more than meeded s 19
4. Buying wrong type of food artiels | 16

. AS in problems faced while purchssing snd storing, so ealso
in the utilisation of food, 84 inatances of wastage are menticned
by sample B and only 28 in sample A. This irndieates the practiee

of greater caonomy ia the case of sample A,
K. Buying Habits

The buying habits of the homemaxers ia both the samples
are given in Table XIVII.
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TABLE XVII
BUYING HABITS OF BOMEMAKERS

47

Re. Buying habits Alvays Sometimes Rarely Hever
A B A P A P A |
1. 2lan senu and buy ‘
Oroesries 8 41 29 2 T 11 8 10
VYegetables 53 8¢ B30 = 14 ¢ 8 v
Other food items 65 43 27 351 16 13 £ 8
2, Purchase and plan asnu 2 258 850 22 30 23 1§ ™
8. fave a list in terms ofs
mality 78 62 21 19 4 ¢ - 1§
uantity 94 88 ¢ i - .« = =
4. Tu-chase from same shop 48 59 81 8% 13 4 8 4
8. Shep .round in cther
places 34 19 28 35 34 B ¢ 18
6, Comnare prices in
different shops 45 30 40 40 12 20 8 10
¥. Comsider only the price § 85 24 31 S8 27 885 B9
8. Consider quality ratoer
than priece 88 85 1¥ 4 - gt - 28
9. Substitute wben prices
are high 2 28 3 87 10 19 § 18
i0. #fuse fooda for biddea
uy religiom 200 4 14 28 14 10 =2 P20
11, OConsider tastes and
preferences of family
senbers 67 ¢ 1 22 2 2 -
12. Consider needs of
family members 88 12 12 19 2% 8 - 4




Always Sometimes Rapely Hever
A B A B A 3 A B

o, Buying habits

15. Buy nevly adver-

tised foods 12 1Y 5 57 2 M 12 12
14. Seek for labels &7 & 28 ?Y 8 17 2 14

quant ity during

season 52 20 32 483 A 158 2 13
18, Buy sclentifticelly

enrished foods 16 28 58 S8 27 238 2 13
17. Buy prepared eondi-

ments . 4 20 30 28 X 18 H M
13, Buy ready mide aixes 7T 17 & 30 18 &2 4
19, Buy ready made foocds ® 19 S0 36 835 AT 19

It is found from Tadle IVII thst more homewabers 48 »ample A
thaa in sample B comrider quality more tham price, substituie
sommodities vhen prices are high, sesk labels for buying eommo-
d4ties, purchaze in bulk se es to econoaise, Sompare prices after
chopping around, consider the needs of family and tastes and
preferences of individuals while buying and prepare marketing
1lists ia terms of quality.

Hore homnmekqrs 18 samwple R than im sample A, refuse feods.
fordiddea by religion, buy prepared condiments and scientifically
enriched foods and alse purchase from the same shop.

Toere 1s net mush of a 41ifference betveen the two groups
whe plan and buy the commodities and those who purchase and plan
their menus. On the vhole, very few hcaemakers im either samples
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buy newly advertised foods, sonsider only price vhile purehasing
or buy ready made mixes snd foods, More homemakers in ssmple A
have better buying habits thar ia =zample B,

L. Probleas regarding Purchasing

Purchasing problems of both saeple & and sawple B are given
ia Table XVIII.

TABLE XVIIX
PURCHASING PROBLEMS

Ro. Problems Sample A4 Somple B

1. Non availadility of food itemn

1listed 88 27
2, NHigh price for fequired quality 59 28
8. Aulteration of food items 21 18
4. UNon-avallability eof apecifisd

quality 20 19
8. Cannot recogalse the required quality 10 17

8. Do not know the substitute which
can be used for the produet im

short supply 4 13

- WA AR W AR S AR AR W WR 4R A mp WP AN N AR VR Gh A GR S AP FE WA en S W o Be W ap

Number of homemakers mentioning
probleuss ) 47

As can Ds neen from the Table, lesa than 53¢ of the
homemakers mve rentioned having problema while parehaning.
Pifty nine peroent of sawple A snd 474 of sarple P hive mentionsd
probleas, Frodblems from 1 $e 4 are rentioned by mere homsackers
in sanpls 4 than ia sampls B whersas 1o the cass of prcdblesms



8 and 6, it L{e the other way round, This shows the imability of
the homemakers im sample B $o reesognise the required quality and
to substitute fer the produst 43 short supply.

The chi square test was applied to find ocut the differense
between the two saaples regarding their preblems while purchasing-
Appendix VII. There was a hkighiy significant difference between
the tvo groups, whieh ecarraborated the findings mentioned ebove,

Table XIX shows the mumber &f homema)ars 4n 'oth the samples

who are satisfied with theiy purchases,

TABIE IIX
PURCHASING SATISPACTIONS

Xeo. Satisfied with fample A Sswple B
1. Mality of foods 96 o8
L Price of foods 8s 1]
s Nantity of fools 95 94
4. Place of purchase 28 96
[ X Persoa purchasing e 92
S. Frequeney of purchase 97 98
Y. Mode of payment 99 99
3. Placs ef storage a6 o1
9. Manner ef storage a1 3

Both =amples are equally satisfied vith the food purchases
vhich they have made though more homewmakers 4n semple A are
satisfiod than in sample B, It is seen that homemakers in

sampls A purchased on a monthly basis more items of food than



vas dcne by the homen-kers in sample B, henoe normally they should
have had more storage problems. The fagt that this 4s not so
shows the—faot that they are better sble te cope with the

situation,
N. Analysis of Turchases Made

Table XX shows the nuxber of homsmskers im both the samples
vhe anilyse theiy purchascs.

TABLE IX
ANALYSIS OF PURCH.SES MADE

Ho. Anslyse to see vhether they are: Saupls A Sample B
1. Getting the dest for their monsy ' 14 98
2. Buying at the beat time k| a2
8. Buying in the most econamical way 28 o3
4. Using the cheapest asthcd in paying
for their comacdities 89 83
8. Totting quality ia relation to money 98 o
8, Selecting rpecified quality for
spegified uses 13 98

Jomsmaiters in Dotk the sasples amalyse the purchases wade to
uore or less the sams extemt, though more Rave memtioned 18 in
sample A than im ssmple B. Sample B do net consider the time
element in making purchases as much as sample A,
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V. SUMMARY AND CONCLUSION

The study on the impest of Eome cSelence edusation om the
food purehasing hadits of homswakere can Do suamarised as follows)

i, The two samples of homemakers 100 ia sash of Homs Seience
and acn-Jome Sgience groups belonged te mors or less the same ineome
groups—TTS of sample A and 71X of sample B being in the middle
and upper incoms brackets.

2. The sverage age of sample B was higher at 33 years than
sample A at 208 years. Hemes the former are likely te have mere
practiocal experience and the latter mare thecretis kmovledge in
the management of heuseholds.

8. Sample B spent more om the food groups milk and eereals
and sample A on pulses, vegstables and condiments and =pless,
the former have acres vegetarians than the latter.

Theugh the expeaditure pattern of food ilems are similar
ia bath the samples, it was found that the Romemakers ia sample A
(90 instances mentioned) resogaissd the importance of household
produstion te a grester extumt tham those in sample B (58 instances
menticned ).

4. Sample A preferred other private retall stores and sample »
preferred supermerkets to make thelr food purchases. Sample A
are mere oconseious of purchasing than sample B, as seen iz the
nusber of reasons msntioned and also becsuse they lock for
quality, and the poesidility of having a vide range of goods Se
select from vhemn they shop, fampls B howswer, look for ease in
purchmse and price of the commodities,



8. More homsmakers in sample A beught dry provisioms on
& monthly basis than in sample B, though both the samples preferred
sonthly purchases te any cther type. Sample A seens to be better
equipped to make monthly purchases sines they have less probless
ia storing than sampls B,

6. The impast of Mows Sglence education vas seen when the
person making the food purchases ws considered, More homemmbkers
in sample A (60%) than in sample B (23%) made their own food
purchases, though more homemakers in the former are employed
gainfully (32£) than in the latter (28%). Sample D hovever ws
helped im their food purchages $0 a greater extent by servants
and husbands than sample A. The homemakers in sample A are more
econfident abow! theiy capeeity to make wise purchases tham sample B,

7. Aomemakers 4m Doth the szemples preferred $e¢ pay cash
for the goods purchased rather them to purchase oo a eredit basis,

8, The mamer of storage in both the samples was similer
exoept in the case of olle,

9, Problems in staring food stuffs wvere aoct as keenly felt
by the homemakers im sample A as by those in sample B. The impaet
of Noms Seliense educatiocn ip seen in that the homemakers ia sample A

were able te apply the techniques of proper storage eof various
food items im their everyday life.

10. Fewer homemakers in sample A (R£6) than in sample B (84)
nentioned wastage of foods, sinoe they are more comseious of
economieing in food,



11, More homemakers ia sample A than in sample B have
better buying habdbits.

12, Tiere was g highly eignificant difference bitwesn the
two sanmples with referense $¢ their prodblems whils purchasing. The
homemakers in sample A are better adble to recognies quality and
substitute products ia short supply and are more consoisus ia
pinpointing their purchasing problems,

18. Both the samples were equally satisfied with the purchases
they made.

34, Both the sasples anvalyse? thelr purchases though it wee
done by more homemakers in sample A tham in semple B, :

From the stwdy 4% 4s olear that there 1s a fair impech
of Home Secienes education on the food purchasing habdits of howssakers.
But for a grester impagt, more esphasis must be given ia the Home
Soienes course vith partiocular reference $0 the prastical aspeots
of the selestion of foods, shepping surveys for different feol items,
and the importance of frequsngy of purchase and type of food purchased,
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APPENDIX X

SRI AVINASHILINGAM HOME SCIENCE COLLEGE,
COIMBATORS.11.

QUEST IONNAIRE TO RLICIT INFORMATION RSCGARDING THE FOOD PURCHASING
RABITS OF HOMEMAKERS

Serial Kos Dates
I Geperal Sackgrounds
1. Negme of the homemker t

2. Mdress of the homsmaker:
S, Craduate imarts [/ / Sclence [/ Home Solence /_/
Postgraduste in arte [ Setence D Nome Selence [7
4. OQeoupation of the homemaker:
8. Vegetarian [:_7 Nen vergetarian D
8. Type of Pamilyr Joint [/ Wuolesr /7
II  Paaily Beokground

Relation- Moathly T
S.No, Jawe of the famlly .. %, Age Sex v- Ocmu- (ieoms o
- 1

diary




111,

Iv.

p ety

Monthly RExpenditure Pattern

8.¥o. Items of "xpenditure laset
1. Pood
2, Clothing
s. Rousing
4. Health
8 Recreation
e. Edueation
7. Transportation
8. Savings
9. Miscellane cus

Homa Produetion ef Foods
Do you produce foods {teas ia your hcme? Yo C? No l:

If ‘yes', give the items, quantity prodused dally/weekly/monthly/
yearly and the money valus of $the produest

8.1 Itens Quantity Frequency Money valus if
O produced prodused of you can
per nonth production give it




v. Expenditure on Food items per mosth

s.¥o. Food items Snasyy mr
Ries (a) Raw
() Parboiled
2. Whoat
8. Ragt
4. Oats
$. Green gran
e, Beoigal gram
1 8 Med grem
8. Leafy vegetables
| N Black graa
10. Roote end tuders
11, Other vegetables
1z, Truits
18, Cocomut
14. Other nuts & all seeds
15, milk
16. Dut ter
17, Caeone
18, 3 Chee
19. Putter-nmilk
20. Meat
21, Ha
2, Eggs



Tastity  Amownt scent
S.%o, Food items rel od Ra. P,

8. Coeomut ol
24, Croundnut ofil
25, Gingelly cil

!8, Dalda
27. Sugar
28. Jaggery

29. Condiments and spices
30. Any cthar-gpecify

Vi. Place of Pur-hase (Ilndly tick im the column vhich applies, and
mention the number of the reasons given i{m the foot nete).

S.)o. Pood items Veoter bt AT
Rice
2. Wheat
8 fagd
4. Oats
$. Oree2 gram
6.  Bengal gram
7. Red gram
8. Black gram
9. Leafy vegstables B
10. Roots and tubers
11, Cther vegetables
ie. - Praits
18. Coconuts
s, Other nuts and oll seeds

18, Milk



Super Other
8.50. Food iteme Yendor Market sarkets

16, Butter

17. Che«se

18. Ghee

19. Curd

20, Butter Milk

1. Meat

2L, Pish

23. rges

u. Coconut il

a8, Groundmst ell

26. Gingelly ol

27, Dalda

8. Swzar

29, Jaggery

%0, Condiments and sploes
. Any other - speeify
Zoot _notes

(1) Easy te purchase; (R) Oan seleot the commodities;
(3) Payuont is easy; (&) Credit is availadle;
(8) Near the housej (6) rixed Price ;
(7) Pair price; (8) Good quality;
(9) Gan get all items (10) Uan bargain;
from one place:

’

(11) Any cAher speeify



VII.

xvii

Prequency of Purchase (Tick the sppropriste colum and
mention the musber of the reason ziven ia the foot note)

$.%o. Tood items Datly Vedkly STEc :;m Sl -
iy

1. Riee

t 2 Vhest

8. lagd

4. Oats

( Green gran

6. Bengal gram

7. favk gran

8, fnd gran ‘

L S Lonfy vegetables

10, Roste snd tubers

1. OtLer vegetables

12, Traits

18. Cosonut

14, Othar nute and ofl zoede
18, Mk

18, Butter

17. Cheese

18, Ghee

19, Curd

20, Batter nilk
4 Meaat

22, ¥ish
23, Kegs

2¢. Cosonut oll

26, Groundnut ell}



8.80. TFood items Dally WVeekly ::';;_ "];'“' :;“"
- 1y

26. Gingelly oil

27, Dalda

28, Jaggery

0, cugar

50, Condiments ond spices
81. Aany other - Wi”

Poct notet (1) Use daily; (2) By storing it vill epoil; (3) Momey
1s net enough to “uy 1a bulk snd storej (4) Use weekly; (8) Storage
space 18 not adequate; (8) The food items will nct spoil; (7) There
13 adequate storage npace) (8) Any othor reascus -(:ptdfy.)

VIII, Persom (mrchasing and Mode of Payment

(Tick the appropriate 2clurn and mention the numder of the
reasons given in the fect nats).

Person purchasing Mode ef payment

Home~ s Sep- OChild- Cash Credit Both
meker band vaat ren

T PP TR~ . ey

.%o, Pood items

1. Rlee
2. Vheat
t agl
4. Oats

§. Green gran

6. DBengal gran

?. Plack grwm

8. Hed grem

9. Green leafy vegetables



xix

-
$.¥o. Pood items m— m
makey vant ren
10. Roots and tubers
11. Other vegetables
12, [Fruite
18, Coecrut

21.
4
28.

Other nuts and oll seeds

Milk
Butter

Cocomat oil

Growndmut oll
Giagelly oil

inlde

*ngar

Jegeery

Condiments and spdees

ALy cther - sprelfy

Foct ngtes Puxsce mwohasing - reasgas: (1) Zowuker ia interested)
(2) Homamakar has time; (B) No servant; (4) HomemeXer bas mo time;
(8) Mope are near the houses (@) Any sther -(speeify)



Mode of Pavment: Imascnet (1) Credit 1s nct avallablej (R) Cash
Paysert s eaayp (8) lave enocugn momey to pay lamsdlate ocushy

() Credit is svallable; (5) Credit %8 easy; (6) Any other - (spectify.)
IX. Stcrage of Pood

A-_Maoner apd Place
8.No. Food 1vems ::::r T.i:.:t;:: :}:: :{t:;::!!
Mest-sals ete. store room ¢te.
1. Riecs
L. Veat
8. ‘gl
4. Oats
§. Grees gras
8., Bengal gran

7+ EBElaek gran

8. sd gran

8. laafy venetatles
10. Roots and tubers
A1, Obbor vegetallee
1. ruits

18, Coecnut

M. Other nute aad oil seeds
18, Milk

18, Butter

1?7, Cresse

18. Ghee

19, Curd

20. Putternilk

llo Megt



xxi

Manner of stering Flace of storage

.%o, “ocd items o.gs Tins, bags, e¢.g: Kitchea,
meat safe gstore room ete.
hae e —————
28, 7ish
28, fEgge

20. Jaggery
30, Coudimsasts and spiess
$1. Any other = specify

e ————————————
B. Exshlema Ja storing feed shufly

3. Inadequato storage space

R. Usts infested with insects

$. 9pilage dus te moisture

4, Spollage due te hlgh temperature

Se Ay other = specify

C. If the storage faoilitiea aro impruved, cculd you
save morey, time and energy in purchasing food stuffs?

Tos L/ Be Y

if'yes, how would you iuprove storage facilities?

X. Do yau huve any wastage of foods due tes



Isn ke
1) Cooking too much which leads to left cvers?
2) Imuroper or inadequate storage?
8) Purechasing more than 4s needod 40 meet
your need?
4) Duying the wromg typs of food artisle?
8) Any other - specify
- 31, Daying Hebits
s.%o. (1) '"Bile morketing Alvays Scme- FRarely Never

Roxow tines

1.(a) Bave yhe menu planned and purchase
ascording to that plan with
refersnoce te

1) Groeeries
11) Vegetables
111} Other food itemn

(d) Parchase the articles and then plan
the asnu.

2, Have a list of articles o be
purghaged in termr of
s:; Quality
Tuantity

8.(a) Purchasn the fool artinles
froa the same shop every time?

(») 'Shop arcumd! in other places
alse,

4. Compare the price ef the fool
articles im dilfereat shcpe?

8.{a) Consider only the price ef the
food articles?

(d) Ccasider the qualily ef the
food artisles?

6. Substitu‘e one article of
ford fer ancther vhen prices are
nign?

7. Refuse foods which are forbidden
by religious custome

8. Consider the tastes and pre-
ferences of other mesbersof
the family



18.

16.

family msmbers, especially, if there
are imfants, sick and old peeple?

Buy food artiocles, that have
been nevly advertised?

Seek for labels to ‘n:-mn the
quality of the sommodity?

Bay food articles in large
quantities during season?

Buy scientifiecally entiched foode?
®s ey Nodern bread.

Buy prepared coandiments?

a) Red ahilli powder
b) Coriander powder

o) Turserioc powvder

d) Aay other -~ speeify

Bay ready-made uixee?

a) Vadal mix

b) Dosai mix

e) 14411 mix

d) Mat -
o) Jiledi mix

f; Gulad Jamun wix

g) Iee Cream mix

h) Any other - speeify

Bay resdy-mads foods?

a) Jam

») Plekies

s) Squash

d4) Ghips

e) Any other - specify

o
s,No, (4) WHILE MARKETING Alvays Some- Rever
Rexou times
9. OConsider the needs of the variocus

B. Do you have any prodblea vhile purchasing food articles?

Yeo [ 7

7



zxiv

If 'yes' give the problems

1.
L.
t 8

4.
$.
6.

T.

Fool items listed are net eavalilable

Price 1s high for the required quality

Camnot distinguish bstveem good quality and
poor quality

The foods are adulterated
Do not find the spesified quality of food

Do not know the substitute vhieh can be wsed
for the produst wvhich 48 in shord supply

Any ther - speeify

Ave you sstisfled vith the way you purchase foodes
Yos Xeo

1. Quality of foods oo
2. Prioce of foods .o
8. Quantity of foodse oo
4. Plass of purchase .e
8. Person purchasing oo
8. Prequeney of purchase oo
7. Mode of paymsnt .e
8. Flase of storage oo
9, Manner of stcrage oo

If 'no' vhat suggestions wuld you 1like te give
to improve purchasing hebite?

Do you analyse your duying hadits te see vhether yom ares
Yoo Ko
1. Ostting the best for your money



Buying ia the most esonomiecal way

4. Using the cheapest msthod in paying
for your ecmmodities

$. Getting quality in -~elstien to the
noney speat

8. Ssleeting speeifie grades or quality
for speeifio uses.



APPEDIX IX
LETTER TO RESPORDRNTS

SRI AVINASHILINOAM NORE SCIENCZ COLIBGE
COIMBATUME 11,

Dear Madam:

L am o final year M.8¢,, student majoring in
Home Mensgement in Sri Avinashilingam ‘lome Science College,
Coimbatore, I have taken wp a study on food purchesing
habits of graduates.

The enslosed questionmaire is to collect
informatien regarding your purchasing habits, I request
Jou to kindly fill 4% and return 40 me immediately, @ as
40 reach m0 at least by the 10th of October, 1970, A
stamped, self-addressed envelope is enclosed for your

esomvenienwe,

Thanking yom,

Yours sincerely,

Coimbat are-12
24-9-1970. Usha, P.R,



APPERDIX TIX

CHI SQUARE TEST TO FIND OUT THZ DIFFEREACE BETWERN

THE YOOD EXPUNDITURE OF THE TWO SAMPLES

Food grompe Sample A Sample B ar
Group I 21 (22) 2 (22) “
Group II 22 (20.5) 19 (20.8) 44
Growp III 15 (15.8) 12 (18.8) 27
Growp IV 30 (41) 48 {a1) ]
Sondinents &

sploes s (3) )¢ )) ¢

ne 100 100 200 (M}

Expeated valwe (B) = u.i.n

Yo 2 (00" = Q.o4024
B

The valus 48 not signifieant,



AFPEDOIX IV

ANALYSIS OF PLACE OF PURCHASE - P RATIO TEST
Analysis of Varianoe tadble

g of 1etion Degrees of Sum of Mean sum 0.0 Level of

freedcom squares of squares oignificance

Betwoon samples p | 4.80 4.80 75.997 Bot signi-
fieant

Bstveen places 4 52270.1 16138,08 43.42 Sigaifieant
at 15 lewsl

Botween food items 4 $0912,47 9978.12 23,00 Signifisant
at 1f level

Intersstion tetween

samples and places ] 5348.17 2674,00 7.529 Significant
at ¥ level

Interastion between

saaples and food items 4 287.58 7.8 4.9414 Bot signi-
fleant

Interastion betwvesn

places and food itess § 21936,90 2742.4% 7.72 Significant
at 1£ level

fesidwal sua

of squares 8 2841.50 368.19

Total sum of

squares 20 10R601.47




APFENDIX V

ANALYSIS OF PRVQUFNCY OF PURCHASE - P RATIO TEST
Analyeis of Variance Table

Degrees of Sum of Mean Level of

Between samples  § 8.6 5.0 52,89 ot signi-
fieant

Between frequenay $ 86921.3 12307, 85.0 Signifieant
at 15 level

Between food items 4 20084.58 7483.89% 0.0 Significant
at 1% level

Interastion betwesn

samples and froguencies § 5075.0 1601,.87 0.9 cdignificant
at 8 level

Interaction betuwsen

samples and food items 4 215,85 £5.91 8.8 ot eigni-
fieant

Interssticn between

food items and frequenoies 12 1098854.45 911412,87 43,16 Signifiecant
at 1% level

Residual sum of

squares 12 2770.78 180.08

Total sum of

squUATes 9 188775.4




APPENDIX VI
ANALYSIS OF PERSOM PURCHASING - F RATIO TEST
Analyeis of Varianos Table

Degrees of Sum of Nean sum n Level of

Seuress of variatiem fresdom  squares of squares -AMe gy onifieance

Between samples 1 2,38 2.88% 200,86 Not signt-
ficant

Between peracme 926890.08 /TR 41.28 “ignificant
at 1% level

Betwoen food items 4 R89547.48 988,37 10,87 Sigmificant
at 5% lewsl

Interastion betweea

samples and pereoms 4 28774, 74 7193.89 12,8 Significant
at $£ level

Interastion between

samples and food {tens ¢ 172,82 435.13% 18,08 Signifiesnt
at 18 level

Intersstion between

persoms and food items 18 10884, 32 1240.9 2.2 Not sigai-

. floant

fwsidual suam of squares 18 8988, 08 561.9
Total sum of squares 49 174490.88




APFERDIX VII

CHI SQUARE TEST - FURCHASING PROBLEMS

Purchasing Prodlens

Sample A Sample B

ar
1. Non-availability of food items
11sted 58 (s3) 2? (30) s
L. Righ price for required
quelity 39 (33) 23 (29) (]
8.  Adulteration of food items 21 (20.8) 18 (18.8) ¢
8.  ¥os-avallability of speeified
quality 20 (20.5) 19 (16.3)
8., Cannct recognise the required
quality 10 () 17 (18) 27
6.  De Rot inow the substitute
viloh can be used for the
produet {n short supply 4 (9) 18 (9) 17
no 180 17 247 (¥)
Fxpeoted value () = u.g.n
X" = £ fo- )
3

X e

11.2¢ (2ignificant at §€ level)

D assen N
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