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17MTAC02-Business of Tourism

	Part A		        10 x ½  = 5       
           	Choose the correct answer

     1.   _______ is a combination of services ,commodities and other material.	                CO1 K1						
a. Grand Tour          b. Domestic Tour 	c. International Tour    d. Outbound Tour 	
     2.  The UNWTO comes under the Category of __________ organization	               CO1 K2
a. National		b. International          c. Regional 		  d. Community 		
     3.  ________ are descriptors of distinctive forms of tourist consumer behaviour.               CO2 K2	
	a. Tourist Models 	b. Tourist patterns 	c. Tourist typologies 	   d. All the above 
     4.  ____ helps to get positive consumer experience during sales & post sale in tourism .   CO2 K1
          a.                              b.                             c.                             d.     
     5.  The __________ is a small booklet or pamphlet, containing product information about 
          destination or travel services. 	      					                  CO3 K3		 a. tour brochure    	   b. Tour plan              c.  Tour activity     	    d. Tour book
     6. 	The person who combines tours and travel components to create a package?	      CO3 K2
a. Tour agent	     	   b. Tour operator	   c. Tour designer   	    d. All the above 	
     7. 	__________ provides must and quick transportation between countries.		      CO4 K2 	
	a. Railways 		   b. cruise		   c. airlines		    d. none
     8. ___________ among the following is a form of travelling for leisure purpose?	      CO4 K4	
	a. airlines		   b. Railways		   c.  Road transport	    d. cruise
     9.  ___________ among the following is an important one among 5 ‘A’ s of tourism.	      CO5 K5
          a. Attraction                  b. Attitude                 c. Alternate                d. Attentive 
     10. The analysis, design, implementation and application of IT and e-commerce in tourism industry?													       CO5 K6
	a. Inbound		    b. E- tourism	     c. Outbound	      d.  Domestic

				                            

 

Part B		                                         5 x 4 = 20
Answer ALL questions
Each answer should not exceed 200 words or one page

11.a. Write a brief note on tourism organization						CO1  K2
(or)
11.b. Define in brief about the travel in middle ages?				 	CO1  K1

12.a. Explain in brief about mathieson  model and leiper’s model?			CO2  K2	
(or)
12.b. Illustrate the process of tourist centric approach?					CO2  K4
	
13.a. Describe in detail the role of tour operator in a tour package ?			CO3  K2	
(or)
13.b. Define in brief about the travel agency skills and competencies?			CO3  K1
				
14.a. The airline industry is growing rapidly worldwide – justify?			CO4  K5
(or)
14.b. Give a brief note on various sources of tourist transportation in india?               CO4  K2                                             		
15.a. Sketch the importance of E- tourism						 CO5  K3	
(or)
15.b. Describe in detail about importance of attractions in tourism?			 CO5  K2


						        Part C                                                           5 x 7 = 35
 Answer ALL questions
Each answer should not exceed 600 words or three pages

16.a.Describe in brief about ‘The Grand tour’?						CO1  K2 
(or)
16.b.Discuss in detail about tourist products?						CO1  K2	

17.a.Classify about the various typologies of tourist?					CO2  K4	
(or)
17.b.Illustrate the role of travel motivation in tours?					CO2  K3

18.a.Express the role of travel agents in tourism industry?			           CO3  K6
(or)
 18.b. Define in detail the role of tour operator in tourism industry?			CO3  K1
					
 19.a. Describe the role of railway industry in developing tourism in India?		CO4  K2
(or)
 19.b. Debate in brief about the role of  motor coach industry in tourism in india ?      CO4  K5

 20.a. Describe in detail about the scope of E-tourism?					CO5  K2
(or)
 20.b.Distinguish  the role of infrastructure in tourism?				           CO5  K5
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Answer Key
17MTAC02-Business of Tourism

                                                                            Part -A
1.Grand tour
2.International
3.Tourist typologies
4.Tourist centric approach
5.Tour brochure
6.Tour operator
7.Airlines
8.Cruise
9.Attraction
10.E-Tourism
Part-B
11.a.The tourism organisation is widely classified into three category 
         i)National
         ii)Regional
         iii)International
    
    b.Travel almost disappeared during the middle ages (5th-14 th centuries AD) as the dominance of the roman empire crumbled ,travel became dangerous and sporadic, The feudal system that eventually replaced roman rule resulted in many different autonomous domains. This  breakdown in a previously organized and controlled society resulted in the fragmentation of transportation systems ,currencies, and languages, making travel a difficult and sometimes dangerous experience .

12.a.the mathieson and wall model(1982) presents a travel decision behaviour  into 5 stages :
       1.Tourist profile 2.Measures on the trip 3.Characteristics and resource decision
       4.Characteristics of the trip 5.Holiday as a product  
      Leiper outlines three geographical elements in his model
     1.Traveller generating region 2.Tourist destination region  3.Transit route region 

    b. Tourist centric approach is similar to any customer centric approach strategy like creating a positive consumer experience at the point of sale and post-sale this will help in designing a tourist package as per the expectation of a tourist to meet and full fill their expectations.

13.a.Role of tour  operator in tour package:
· Land arrangement
· Contract and negotiate with other vendors
· Handling of Arrival and departure procedure
· Planning and organizing local package tour
· Escorting the tourists
· Providing market information
· Costing and pricing package tour

    b.In order to run an Succesfull travel agency u need to have good communication skills ,good sales skills 
       Customize the products according to customer needs, value customer feedback and act according to                      their expectations. 

14.a.the airline industry is growing globally every year since more number of people started to prefer travel to international destinations due to more spending power and attitude of customers as for tour and other purposes and which creates demands need for more aircraft which creates more employment in this sector globally. 

     b. The tourist transport system in India is dependant on four major sources such as Roads, Railways, Airline, Cruise, but the railways cover major access to tourist destination in the country and road transport gives closer sources of access to certain destination which others cant and aircraft helps in reducing the time taken to travel to a destination while the cruise tourism in India is not as popular as western countries 

15.aThe E-Tourism through the internet offers the potential to make information and booking facilities available to large numbers of tourists at relatively low costs. it also provides a tool for communication between tourism suppliers, intermedieries , as well as end consumers.

     b. The tourist attractions are places of interest where tourist visit typically for its inherint or an exhibited natural or cultural value historical significance natural or built beauty offering sources of attraction which
act as the key motivation for the tourist to travel to a particular destination
Part-C
16.a.The grand tour era(1613-1685) which marked the height of luxurious travel and tourism activities originated with the wealthy English people and soon spread and became fashionable among other individual who had time and money

b.  The tourism product is a combination of services ,commodities and other material and immaterial items including the whole travel experience a product can be a physical good a service a retail store or person or an organization

17.a.The tourist typologies are descriptions of distinctive forms of tourist consumer behaviour 
They reflect different motivations interests and styles of travel on the part of tourists they adhere to an Itinerary  fixed by the tour operators and even their trips out of the complex are organized tours

b.  The ‘’ Push & Pull  factors have been widely accepted to explain tourist behaviour and travel motivations’’ (Crompton 1974,2007,Dann(1997) simply explains push factors as the motive that drives a tourist away from home and pull factors as the motives in which drives a tourist tour destination.

18.a.The travel agents role is to help people plan, choose and arrange their holiday they will usually work to a budget set out by whoever is planning the holiday, they also offer advice and opinion on where to go and local tourist attractions , events and customs.

b. Tour operators play a key role in the tourism sector ,tour operators create tourist product ,promote them and finally sold  them  to tourist . Tour operators negotiate with suppliers of tourism product such as hotels, airlines and provide the best possible price to the tourist. 

19.a.In every tourism industry railway networks play very important roles .trains are fast efficient and spacious  unlike aircraft and coaches. these can take large number of peoples in one trip .in a country like country like India railways cover vast area of tourist spots as well as it is economical too.
 
b. The road transport plays a crucial role in connecting towns and villages in most rural areas ,Coaches  help people move comfortably across long distance and allow people to explore new places through tourism.

20.a.Tourism and internet are ideal partners(WTO,2001) For tourism enterprise , the Internet offers the potential to make their products available to a large number of tourists at relatively low cost. It also provides a tool for integrated marketing strategy through communication and relationship development with tourism suppliers and intermediaries as well as customers.

b. The infrastructure plays a major role in satisfying tourists ,facilities such as roads ,water system , public toilets ,signage, Accommodation facilities, telecommunication, electricity, internet etc... are all the basic source of expectation from the point of view of tourist at any tourist destination, this will attract more number of tourist which helps to create more revenue in a particular destination.
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Seek and Ye Shall Find





