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ASSESSMENT OF PRODUCTS RELATING TO LIFE INSURANCE 
AT

(DHANLAXMI BANK LIMITED, COIMBATORE)

CHAPTER I
1.1 BANKING INDUSTRY:

Banking in India originated in the first decade of 18th century with The General Bank of India coming into existence in 1786. This was followed by Bank of Hindustan. Both these banks are now defunct. The oldest bank in existence in India is the State Bank of India being established as "The Bank of Bengal" in Calcutta in June 1806. A couple of decades later, foreign banks like Credit Lyonnais started their Calcutta operations in the 1850s. At that point of time, Calcutta was the most active trading port, mainly due to the trade of the British Empire, and due to which banking activity took roots there and prospered. The first fully Indian owned bank was the Allahabad Bank, which was established in 1865.
By the 1900s, the market expanded with the establishment of banks such as Punjab National Bank, in 1895 in Lahore and Bank of India, in 1906, in Mumbai - both of which were founded under private ownership. The Reserve Bank of India formally took on the responsibility of regulating the Indian banking sector from 1935. After India's independence in 1947, the Reserve Bank was nationalized and given broader powers.

Nationalization
By the 1960s, the Indian banking industry has become an important tool to facilitate the development of the Indian economy. At the same time, it has emerged as a large employer, and a debate has ensued about the possibility to nationalize the banking industry. Indira Gandhi, the-then Prime Minister of India expressed the intention of the GOI in the annual conference of the All India Congress Meeting in a paper entitled "Stray thoughts on Bank Nationalisation." The paper was received with positive enthusiasm. Thereafter, her move was swift and sudden, and the GOI issued an ordinance and nationalised the 14 largest commercial banks with effect from the midnight of July 19, 1969. Jayaprakash Narayan, a national leader of India, described the step as a "masterstroke of political sagacity." Within two weeks of the issue of the ordinance, the Parliament passed the Banking Companies (Acquition and Transfer of Undertaking) Bill, and it received the presidential approval on 9th August, 1969.
A second dose of nationalization of 6 more commercial banks followed in 1980. The stated reason for the nationalization was to give the government more control of credit delivery. With the second dose of nationalization, the GOI controlled around 91% of the banking business of India.After this, until the 1990s, the nationalized banks grew at a pace of around 4%, closer to the average growth rate of the Indian economy.

Liberalization
In the early 1990s the then Narasimha Rao government embarked on a policy of liberalization and gave licenses to a small number of private banks, which came to be known as New Generation tech-savvy banks, which included banks such as UTI Bank(now re-named as Axis Bank) (the first of such new generation banks to be set up), ICICI Bank and HDFC Bank. This move, along with the rapid growth in the economy of India, kick started the banking sector in India, which has seen rapid growth with strong contribution from all the three sectors of banks, namely, government banks, private banks and foreign banks.
The next stage for the Indian banking has been setup with the proposed relaxation in the norms for Foreign Direct Investment, where all Foreign Investors in banks may be given voting rights which could exceed the present cap of 10%,at present it has gone up to 49% with some restrictions.
The new policy shook the Banking sector in India completely. Bankers, till this time, were used to the 4-6-4 method (Borrow at 4%;Lend at 6%;Go home at 4) of functioning. 
Current Situation
Currently (2007), banking in India is generally fairly mature in terms of supply, product range and reach-even though reach in rural India still remains a challenge for the private sector and foreign banks. In terms of quality of assets and capital adequacy, Indian banks are considered to have clean, strong and transparent balance sheets relative to other banks in comparable economies in its region. The Reserve Bank of India is an autonomous body, with minimal pressure from the government. The stated policy of the Bank on the Indian Rupee is to manage volatility but without any fixed exchange rate-and this has mostly been true.
With the growth in the Indian economy expected to be strong for quite some time-especially in its services sector-the demand for banking services, especially retail banking, mortgages and investment services are expected to be strong. One may also expect M&As, takeovers, and asset sales.
In March 2006, the Reserve Bank of India allowed Warburg Pincus to increase its stake in Kotak Mahindra Bank (a private sector bank) to 10%. This is the first time an investor has been allowed to hold more than 5% in a private sector bank since the RBI announced norms in 2005 that any stake exceeding 5% in the private sector banks would need to be vetted by them.
Currently, India has 88 scheduled commercial banks (SCBs) - 28 public sector banks (that is with the Government of India holding a stake), 29 private banks (these do not have government stake; they may be publicly listed and traded on stock exchanges) and 31 foreign banks. They have a combined network of over 53,000 branches and 17,000 ATMs. According to a report by ICRA Limited, a rating agency, the public sector banks hold over 75 percent of total assets of the banking industry, with the private and foreign banks holding 18.2% and 6.5% respectively.

1.2 DHANLAXMI BANK LIMITED:

Dhanalaxmi Bank is incorporated in November 1927 at Thrissur, Kerala by a group of ambitious entrepreneurs, It is headed by Amitabh Chaturvedi, Managing Director and CEO of the bank. The bank is focusing mostly on Southern states like Karnataka, Tamil Nadu, Andhra Pradesh and Kerala.

Dhanalaxmi Bank Ltd. started business with Rs. 11,000 as capital and seven employees. It became a Scheduled Commercial Bank in 1977, and in 2009, was awarded approvals by the Reserve Bank of India for opening 66 branches.
The Bank's Board of Directors is comprised of eminent professionals who provide leadership and guidance to a strong, multi skilled management team. Its comprehensive range of banking and financial services and its extensive nationwide presence has set the stage for an era of unprecedented growth.

Vision & Mission
"To become a strong and innovative bank with integrity and social responsibility and to maximize customer satisfaction and the satisfaction of its employees, shareholders and the community."

Financial Inclusion Initiatives

· Surpassed the RBI's benchmark of priority sector lending of 40% by advancing Rs. 1,409 crores as at March end 2010, representing 43.61%.
· Surpassed RBI's recommended norm of 18% advances with respect to agricultural credit by lending Rs.601.99 crores as as at March end 2010, representing 18.62%.
· Outstanding of Rs. 477.14 crores were under weaker sections, representing 10.31% as against the RBI benchmark of 10% as at March end 2010.
· Outstanding in the area of micro credit totalled Rs. 270.62 crores as at March end 2010
· Credit facilities availed by SHGs stood at Rs.60.97 crores as at March end 2010.
· Kissan Credit Cards for Rs. 3.82 crores were issued to 1200 farmers as at March end 2010
Services Offered

Dhanlaxmi Bank's services are a natural fit for structured financial planning that keeps the customer ahead of their financial needs through periodic reviews and evaluations.The services are

· Personal banking

· Corporate banking

· NRI banking

· Micro and Agri banking

· Financial Planning

Personal banking

· Accounts

· Loans

· Credit cards

· Depository services

· Locker facilities

· Forex services

· Payment services

· Insurance

· Mobile Banking

Corporate Banking

· Cash Management Services

· Credit

· Corporate Salary Account

· Forex and Trade services.
NRI Banking

· Account and Deposit

· Money Transfer

· NRI Home Loan

· Investment Opportunities
DIFFERENT TYPES OF LIFE INSURANCE POLICY IN DANLAXMI BANK:
Through our partnership with Bajaj Allianz, one of the leading Indian Insurance companies, we bring to you a suite of products which take into consideration market dynamics and address your life insurance needs. 
Bajaj Allianz’s specific insurance plans ensure a robust product portfolio that meets all your life-stage needs, along with right investment strategies that help you plan for a secured future. Be it retirement, investments, savings, health or term assurance we have a unique solution for you.

· Retirement Policy

· Life Policy 

· Protection Policy 

· Savings Policy 

· Child Policy 
· Retirement Policy

The market-linked retirement plans provide you complete retirement solutions to build a corpus and draw a regular income.

· Life Policy 

We help you achieve your aspirations - be it providing a secure and stable future to your family or helping you save for your retirement with Baja Allianz’s unique life insurance solutions.

· Protection Policy 

Provide comprehensive protection for your family at a nominal cost with a wide range of protection plans

· Savings Policy 

Plan ahead for the long term with our savings plans. The savings plans give you the flexibility of changing the proportion of savings and protection in line with your needs.

· Child Policy 

Bajaj Allianz’s child plans help you prepare for your children’s education with bonus units and regular income.

1.3 PRODUCTS RELATING TO LIFE INSURANCE:
        The project work entitled “A STUDY ON LIFE INSURANCE POLICY” with special reference to Dhanlaxmi Bank; Coimbatore is mainly conducted to ascertain the factor which is associated with Life insurance Policy and the level of awareness among Policy holders about the various services provided by Dhanlaxmi bank. Every human beings has a tendency to have a social status in the society. No one wants to think about the need for life insurance but there is a need to have it, in their back pocket in case something does go wrong. It happens to everyone at some point. If the family’s wage earner was to die, out of nowhere, would your family be protected? Would they be able to make the mortgage payments on their home? Would they be able to get the basic elements of utilities, clothing and food? If there is anything to count on in these worst of times, it is the life insurance policy that is available.
. In general the Policyholders perception is influenced by their taste. This raises some important questions. They are

· What is the motive of Life Insurance?
· How do they carry out their Life insurance?
· What are all the factors they are considering while making their Life Insurance?
· Which is the alternative Insurance that has been selected by the Policyholders among the available different alternatives of Life Insurance?
Life-based contracts tend to fall into two major categories:

· Protection policies – designed to provide a benefit in the event of specified event, typically a lump sum payment. A common form of this design is term insurance. 

· Investment policies – where the main objective is to facilitate the growth of capital by regular or single premiums. Common forms (in the US anyway) are whole life, universal life and variable life policies. 

Types of life insurance
Life insurance may be divided into two basic classes – A.Temporary and B. Permanent or following subclasses – term, universal, whole life and endowment life insurance.
A. Term Insurance or Temporary Insurance:
Term assurance provides life insurance coverage for a specified term of years in exchange for a specified premium. The policy does not accumulate cash value. Term is generally considered "pure" insurance, where the premium buys protection in the event of death and nothing else.

There are three key factors to be considered in term insurance:

1. Face amount (protection or death benefit), 

2. Premium to be paid (cost to the insured), and 

3. Length of coverage (term). 

Various insurance companies sell term insurance with many different combinations of these three parameters. The face amount can remain constant or decline. The term can be for one or more years. The premium can remain level or increase. Common types of term insurance include Level, Annual Renewable and Mortgage insurance. Level Term policy has the premium fixed for a period of time longer than a year. These terms are commonly 5, 10, 15, 20, 25, 30 and even 35 years. Level term is often used for long term planning and asset management because premiums remain consistent year to year and can be budgeted long term. At the end of the term, some policies contain a renewal or conversion option. 

B. Permanent Life Insurance:
Permanent life insurance is life insurance that remains in force (in-line) until the policy matures (pays out), unless the owner fails to pay the premium when due (the policy expires OR policies lapse). The policy cannot be canceled by the insurer for any reason except fraud in the application, and that cancellation must occur within a period of time defined by law (usually two years). Permanent insurance builds a cash value that reduces the amount at risk to the insurance company and thus the insurance expense over time. This means that a policy with a million dollar face value can be relatively expensive to a 70 year old. The owner can access the money in the cash value by withdrawing money, borrowing the cash value, or surrendering the policy and receiving the surrender value.

The four basic types of permanent insurance are whole life, universal life, limited pay and endowment.

B.1. Whole life coverage
       Whole life insurance provides for a level premium, and a cash value table included in the policy guaranteed by the company. The primary advantages of whole life are guaranteed death benefits, guaranteed cash values, fixed and known annual premiums, and mortality and expense charges will not reduce the cash value shown in the policy. The primary disadvantages of whole life are premium inflexibility, and the internal rate of return in the policy may not be competitive with other savings alternatives. 

        Also, the cash values are generally kept by the insurance company at the time of death, the death benefit only to the beneficiaries. Riders are available that can allow one to increase the death benefit by paying additional premium. The death benefit can also be increased through the use of policy dividends. Dividends cannot be guaranteed and may be higher or lower than historical rates over time. Premiums are much higher than term insurance in the short term, but cumulative premiums are roughly equal if policies are kept in force until average life expectancy.

B.2. Universal life coverage
Universal life insurance (UL) is a relatively new insurance product intended to provide permanent insurance coverage with greater flexibility in premium payment and the potential for greater growth of cash values. There are several types of universal life insurance policies which include "interest sensitive" (also known as "traditional fixed universal life insurance"), variable universal life (VUL), guaranteed death benefit, and equity indexed universal life insurance.

A universal life insurance policy includes a cash value. Premiums increase the cash values, but the cost of insurance (along with any other charges assessed by the insurance company) reduces cash values. However, with the exception of VUL, interest is credited on cash values at a rate specified by the company and may also increase cash values. With VUL, cash values will ebb and flow relative to the performance of the investment subaccounts the policy owner has chosen. The surrender value of the policy is the amount payable to the policyowner after applicable surrender charges, if any.

B.3. Limited-pay
Another type of permanent insurance is Limited-pay life insurance, in which all the premiums are paid over a specified period after which no additional premiums are due to keep the policy in force. Common limited pay periods include 10-year, 20-year, and paid-up at age 65.
B.4. Endowments
Endowments are policies in which the cash value built up inside the policy, equals the death benefit (face amount) at a certain age. The age this commences is known as the endowment age. Endowments are considerably more expensive (in terms of annual premiums) than either whole life or universal life because the premium paying period is shortened and the endowment date is earlier.

In the United States, the Technical Corrections Act of 1988 tightened the rules on tax shelters (creating modified endowments). These follow tax rules as annuities and IRAs do.

Endowment Insurance is paid out whether the insured lives or dies, after a specific period (e.g. 15 years) or a specific age (e.g. 65).

B.5. Accidental Death
Accidental death is a limited life insurance that is designed to cover the insured when they pass away due to an accident. Accidents include anything from an injury, but do not typically cover any deaths resulting from health problems or suicide. Because they only cover accidents, these policies are much less expensive than other life insurances.

It is also very commonly offered as "accidental death and dismemberment insurance", also known as an AD&D policy. In an AD&D policy, benefits are available not only for accidental death, but also for loss of limbs or bodily functions such as sight and hearing, etc.

Life Insurance Today:

As you can see life insurance has moved quite a lot from when it first started in Rome and India. Major corporations with great world interaction and power have surfaced. Companies that have a lot to say in both the economic and political world have come to exist. As you can see the market right now is in a boom and there are many life insurance companies coming to life. Who knows what will happen in the future, but as of now customer should be happy with their options and the thousands of companies that they can choose from!
1.4. OBJECTIVES

PRIMARY OBJECTIVES:

· To study the life insurance products offered at Dhanlaxmi bank.

SECONDARY OBJECTIVES:

· To study the factor influencing the effectiveness of life insurance policy.

· To know the purpose of life insurance made by the customers/public people.
· To know the various life insurance service or products offered at Dhanlaxmi bank.
· To know the extent of life insurance awareness among the public.

1.5 SCOPE:

The study has been conducted to collect information relating to Life Insurance Policy Holders. The study attempts to provide individual Policy Holders complete details of form of Life Insurance schemes and thereby attempt to help Policy Holders to build a better portfolio of Policies. The scope of the study can be identified as below
· To the researcher

· To the respondent

· To the organization

To the Researcher

This study helps the researcher to realize the importance of Life Insurance, and factors determining the Life Insurance Policy. Thereby helping the researcher to have a better idea of the entire concept and help in interpreting and give better suggestions to improve the weak area.

To the Respondents

It will provide knowledge to the customer about the various Life Insurance schemes and services provided by the bank to their customers.

To the Organization
This study will help the company to strengthen customer intimacy. It will help the company to understand the expectations of Policy holder.

1.6 LIMITATIONS:

· Coverage area was only limited to Coimbatore city.

· The sample size collected may not represent the whole population.

· The study was constrained by limitations of time.
· The raw data was collected with the help of structured questionnaire technique. Therefore study is bounded by the limitation of this technique.
· The study is confined to the Dhanlaxmi Bank only. So, the results from these analysis deals only with Dhanlaxmi Bank.

CHAPTER II

REVIEW OF LITERATURE

           A  LITERATURE REVIEW is a body of text that aims to review the critical points of current knowledge and or methodological approaches on a particular topic. Literature reviews are secondary sources, and as such, do not report any new or original experimental work.
          Most often associated with academic-oriented literature, such as theses, a literature review usually precedes a research proposal and results section. Its ultimate goal is to bring the reader up to date with current literature on a topic and forms the basis for another goal, such as future research that may be needed in the area.

Ms.A.Vidhya,(1999)1 conducted “A Study on policy holders satisfaction in insurance companies towards life insurance with special reference to coimbatore”, for which the following objectives were framed namely to study the policy holders satisfaction towards life insurance, to study the awareness of life insurance in public and to know the advertisements performance and form the adove objectives. The data were collected and analyzed. The analysis shows the following findings namely most of the policy holders are satisfied with the activities rendered by life insurance, advertisements should be improved to extent in order to increase the awareness of life insurance among public.

Ms.Ambika Lakshman, (1995)2 conducted “A Study on life insurance in India and Hong Kong”, for which the following objectives were framed: to know about the performance of life insurance companies in India and Hong Kong and to study about investors preference in India and Hong Kong, with these objectives the data were collected and analyzed. The analysis showed the following findings: both in India and Hong Kong the performance of life insurance companies are good. As far the investors preference is concern, most of the investors prefer their investment in automobiles.

Ms.N.Anitha, (2001)3 conducted “A Study on policy holders opinion towards privatization of life insurance” with the following objectives namely, to study the awareness of policy holders towards privatization of life insurance companies, to know the factors influencing the respondents to hold the policy in private companies and to study the policy holders satisfaction towards life insurance and general insurance, with these objectives the data were collected and analyzed. The analysis showed the following findings. Most of policy holders accept the private entry in India, services rendered by life insurance is good and most of them prefer life insurance and general insurance to improve the efficiency to influence people.

Mrs.R.Dhanalakshmi, (2002)4 conducted “A comparative study on the performance of life insurance of India during pre and post liberalization scenario”, for which the following objectives were framed namely, to provide a perception of life insurance in the context of the genesis of life insurance of India, to analyze the income and outgo pattern of life insurance, to briefly study the investment pattern of life insurance and to make financial analysis of operation of life insurance and with the help of these objectives the data were analyzed. The analysis shows the following findings: the progress made in 80’s and 90’s by life insurance has been helping it to consolidate its position in new scenario, marketing strategies, reorganization of life insurance, economic reforms in country investment policies of life insurance, life insurance has to redouble its efforts in maintaining its position not only in national, but also at international level due to positive entries.

According to Mr. Sharma EAS, (2003)5 secretary, Department of economic Affairs, “the insurance reforms measures do not seek to disinvest any part of the governments holding. It only seeks to permit private firms entry into the sector, foreign firms can only enter as a joint venture partner and their stake is capped at 26%.

According to KV Kamath, (2004)6 MD of  ICICI Ltd., chief executive officer of ICICI Ltd., “Soon there will be no banking or insurance industry, it will be known as financial services and firms will need to cross-sell the products to survive”. He also said that, “the new environment would present challenges to regulatory authorities and that they must keep pace with changes which includes that the rules of the game are being rewritten and you will now need a regulatory who can cover all the areas”.

According to Mr. Skipper’s, (2001)7 “Insurance seven” for economic growth is a worth a relook.

1. Insurance promotes stability.

2. Insurance complements government security programmes.

3. Insurance facilitates trade and commerce.

4. Insurance mobilized savings.

5. Insurance enables financial risks to be managed more efficiently.

6. Insurance encourages loss mitigation.

7. Insurance allocates capital efficiency.

 Insurance cover for sunstroke: 

                 The insurance Ombudsman, Mr.G.K.Reddy, (2003)8 said “Through sunstroke is not an accident policy, the insurance company concerned has also been directed to pay an ex-gratia to the complainant”.

Private insurers face rough terrain in countryside: 

                According to Mr.C.R.Sukumar, (2000)9 “Not many people are aware of any private insurance company and even the few who did mention a private insurance company were hesitant to put their money”.
 Insure before you invest:

                MetLife MD, Venkatesh S. My sore (2003)10 says that, “the right time to buy an insurance policy is when you think you need it the least. Buy a policy when you’re young and healthy and fine tune it as your income grows and your needs evolve overtime”.

  Insured for the future:

                According to Mr. Deepak Satwalekar, (2002)11 Managing Director and CEO, HDFC Standard life insurance Company limited,” The evolution of life insurance will depend/happen on several fonts namely products, distribution channels, technology servicing processes and facilities. But, most importantly the focal point for this evolution will be the customer”. He also said that, “Given the right circumstances, corporate agents and banc assurance, which is a specialized form of corporate agents, could emerge as significant intermediaries for the success of life insurance business”.

Sanchez Fernandez (1999)12 says the customer perception of value towards a product like life insurance is based on their trust, satisfaction and loyalty towards the organization. The conceptual relationship between price and consumer value and price are elusive constructs that are frequently confused.

 Economics and investing reports (2000)13   states that life insurance is something that almost all of us will need sometime and it worth understanding it before buying it. Various types of insurance include motor insurance, health insurance, home insurance, property insurance, dental insurance and more.

          Life insurance is a form of risk management which spreads risk of many people in exchange for some payments from each. Specifically Life insurance transfers some type of risk from one person or group to a more financially sound entity in exchange for a payment.
Standard chartered bank (2008)14 states that one works hard to get where he is today and its importance to safeguard one family and assets now and for future. Research done on people about their perception towards life insurance. Many of them replied that they believe and one should include life insurance as part of their total wealth management as it protects them. Life insurance protects your family and your assets with a wide range of life insurance products. Thus, it is clear that only for the purpose of safety and security; many of them have taken the life insurance policy.

Economic Times (2007)15   in its article describes that though our country hit by economic slowdown, the life insurance industry clocked single digit growth of 9% compared to 12.6% last fiscal, according to IRDA data. All the public and private sector companies taken together garnered a premium of Rs. 30.601 Crore as compared to       Rs. 28.052 Crore a year ago, as per the life insurance regulatory and development authority of the total premium the share of 12 private sector entities, stood at Rs. 12,572 Crore while the remaining was contributed by four public sector players. So, the people actively insure in the public sector instead of private sector.
Dharmenedra Kumar (2002)16   in the case of life insurance also the public sector has responded for the challenge by entering into corporate agency relationship with providers of goods and services. The private life insurance companies seem to be concentrating on provision of total risk management services to their corporate clients. Thus, the life insurance company has to come with innovative products in the personal lines if they are to expand the business.

Prabodh Thacker (2000)17 says that the insurance sector was opened up for private participation four years ago. For years now, the private players are active in the liberalized environment. The life insurance market have witnessed dynamic changes which includes presence of a family large number of insurers both life and non-life segment. Most of the private life insurance companies have formed joint venture partnering well recognized foreign players across the globe.
 Ruben (2006)18 Life insurance policies are available to the poor. It was based on a survey among the needy who said that they were willing to give 1.35% of their income or more for life insurance. They also preferred a package that covered all basic events than a high coverage of rare events.

 Finance and investment guide (1998)19  states that life insurance policies cover the risk of life as well as other assets and valuables such as, home, automobiles, jewellery. On the basics of the risk they cover insurance policies can be classified two categories, life and general insurance. As the term suggests life insurance recovers the risk involved in a person’s life while general insurance provides financial protection against unforeseen events like accident, flood, earth quake, disasters, etc.

Lisa Mills (2009)20 stated that to have a very much secure life it is for sure very much necessary for each and every person living in this world to have an life insurance policy for his or her life. No one in this world truly knows what might happen in the coming time at any place. Study has been done to create awareness among the public and the results has been published. They have been informed about the expenses and the hazards that may occur, it’s the government responsibility to take care of those.

Syama sunder (1988)21 conducted a survey to get an insight in to life insurance operations in private insurance companies. The survey revealed that the awareness about life insurance concept was poor during that time in small cities in Vishakhapatnam; agents played a vital role in spreading in life insurance.        

Dr.Jawaharlal (1993)22 in his book “Understanding Life Insurance” has brought out the following finding in his research. The growth and future of the insurance market in any country is dependent upon how one should include life insurance as part of their total wealth management as it protects them. Insurance objectives identified were family, assets and safety.

N.J.Yasaswy (1991)23 in his book”Personal Life Insurance” has studied that the insurance environment in India is easily the most congenial for individuals anywhere in the world. The Insurance markets are fairly well organized and growing fast too. There is government sponsored life insurance as well as private sector sponsored life insurance, representing the true options of a mixed economy.

                 Insurance are a means of securing the future. The conservation of real value of money under the influence of inflation is difficult. Such insurance opportunity generally involves a high risk factor. As the prime motive of a insurance, especially a small saver is to spare money from the present consumption for life insurance and safety for the future, his risk bearing capacity is generally low. This is evident from the fact that the total member of account and the outstanding balance of deposits therein increased manifold during the last many years.

The article in Business world(1994)24 states that because of the absence of liquidity, most life insurance are growing at large discounts to their net asset values. But almost every analyst agrees that this is not something to complain about; instead, it is an opportunity waiting to be exploited says SBI fund management MD.P.G.Kakodkar, ”The general depression in the insurance market and the lack of liquidity have told on the sentiment in general and life insurance in particular. But the fact remains that insurance are the best bargains in the market”. 
Russell J.Fuller and James L.Farrell (1987)25, in his book”Modern life insurance Analysis” has studied that Insurance is defined as financial risks to be managed more efficiently. When employee do not make all their wages as current income but rather have past of their wages held back until they are ready for retirement, they postpone consumption. Similarly, when individual buy bonds, shares or other financial assets they are postponing consumption and therefore insurance.

                They also states that insurance is a commitment of funds made in the expectation of some positive rate of return. The insurance has various alternative avenues of insurance for his family to flow in accordance with his preference. If the insurance is properly undertaken, the return will be commensurable with the risk.
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CHAPTER III

RESEARCH METHODOLOGY

Research refers to the systematic method consisting of enunciating the problem, formulating a hypothesis, collecting the facts or data, analyzing the facts and reaching certain conclusions either in the form of solution towards the concerned problem or a certain generalizations for some theoretical formulation. Research Methodology involves various steps that are generally adopted by a researcher in understanding the research problem along with logic behind them. It may be understood as a science of studying how research is done scientifically. It is a way to systematically solve the research problem.

3.1 Sampling Plan Of the Study

The study on Assessment of Products Relating to Life Insurance were carried out by collecting data from 110 respondents spread over various categorized. This sample size works out to a little over 78% of the population.


Once the sample size was determined the respondents were selected at random to aid the researcher in his study.

3.2 Tool for Analysis:

Distributing a detailed questionnaire to each of the respondents and eliciting their response led to collection of primary data. The questionnaire was accompanied by a covering letter explaining the objective of the study and a request to help the researcher in the study.


The questionnaire was a structured one and each question was provided with various options as a response. The respondents were requested to choose that response which came closest to their opinions. Apart from the structured questions, there were few which asked for their suggestions to create awareness about insurance  among customers.

3.3 Data Collection


Research design is the arrangement of condition for the collection and analysis of data for a research study, which will have relevancy and scientific approach to the study. The research design is descriptive in nature.

Source of Data

· Primary data

Primary data is the data collected directly through interviews and questionnaires from the customers of Dhanlaxmi Bank.

· Secondary Data

Secondary data are those, which have been already gathered by others. The secondary data is collected from books, company profile, journals and website.

Research Instrument


The instrument used for research is structured questionnaire. The factor included are Tax benefit, Safety, Life cover.
Sampling Design

· Sampling unit

The sampling unit covers the customers of Dhanlaxmi Bank.

· Sample Size

The sample size of the study was made from 110 customers who consisted of customers and investors of the Bank.

Sampling Procedure


Non-probability sampling i.e. convenience method was used to choose the customers for the study. Non-probability sampling is that sampling procedure which does not afford any basis for estimating the probability that each item in population has of being included in the sample.

Contact method


Respondents were contacted personally.

3.4 Analysis Of Data


The primary data collected were re-formulated and consolidated into master tables. And simple and Complex tables were formulated to process the data and draw inferences using percentage analysis, average mean score.

CHAPTER IV

ANALYSIS AND INTERPRETATION


Analysis means the computation of certain indices or measures along with searching patterns of relationship that exist among the data group .Analysis particularly in case of survey or experimental study involves estimating the values of unknown parameters of the population and testing of the hypothesis for drawing inference. Analysis is of descriptive type, largely the study of distributions of one variable.


Interpretation refers to the task of drawing inferences from the collected facts after an analytical and experimental study. It is concerned with relationship within the collected data, partially overlapping analysis. Interpretation also extends beyond the data of the study to include the result of the research theory and hypothesis. Thus, Interpretation is the device through which the factors that seem too essential to explain what has been absorbed by researcher in the course of study can be better understood and it also provides as a guide for further researcher.The data collected in Dhanlaxmi Bank is analyzed and interpreted 

TABLE 1

AGE

        The age of individual indirectly represents the amount of service the individual possesses. Normally individuals who are aged tend to be more mature in their thoughts and try to be committed in whatever work they do. As they have the experience they will be in a position to judge how the life insurance policy would help in the future.

	AGE
	Frequency
	Percent

	
	18 - 28
	32
	29.1

	
	28 - 38
	28
	25.5

	
	38 - 48
	19
	17.3

	
	48 - 58
	18
	16.4

	
	ABOVE 58
	13
	11.8

	
	Total
	110
	100.0


From the table it is found that, almost 29.1% of the policy holders are between the age group of 18 - 28 years, 25.5% of the policy holders belong to the age group of 28 - 38 years, 17.3% of the policy holders belong to the age group of 38 - 48 years, 16.4% of the policy holders belong to the age group of 48 - 58 years, 11.8% belong to the age group of below above 58 years.
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TABLE 2

GENDER

A gender is defined as a set of perceived behavioral norms associated particularly with males or females, in a given social group or system. It is a focus of analysis in the social sciences and humanities. Gender role refers to the attitudes and behaviors that class a person’s stereotypical identity. Gender has an influence on the mentality towards life insurance policy.  
	GENDER
	Frequency
	Percent

	
	MALE
	67
	60.9

	
	FEMALE
	43
	39.1

	
	              Total
	110
	100.0


\

From the table it is found that there are about 60.9 % of male policy holders, whereas only 39.1% of female policy holders insured in Life Insurance Policy.
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TABLE 3

QUALIFICATION

The Educational Level of policy holders is an important aspect related to policies in Life Insurance as it helps in analyzing the best policy for the future.

	QUALIFICATION
	Frequency
	Percent

	
	SSLC
	12
	10.9

	
	HSLC
	14
	12.7

	
	DIPLOMA
	24
	21.8

	
	UG
	32
	29.1

	
	PG
	28
	25.5

	
	Total
	110
	100.0


From  the table it is found that, almost 29.1% of policy holders are under graduate, 25.5% are post graduate, 21.8% are diploma, 12.7% are HSLC and10.9% have completed their SSLC. 
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TABLE 4

OCCUPATION

Occupation refers to the employment of a person and it plays a important aspect in the Life Insurance Policy.

	OCCUPATION
	Frequency
	Percent

	
	PROFESSIONAL
	6
	5.5

	
	EMPLOYED IN GOVERNMENT
	25
	22.7

	
	EMPLOYED IN PRIV ATE
	34
	30.9

	
	BUSINESS
	42
	38.2

	
	OTHERS
	3
	2.7

	
	Total
	110
	100.0


From the table it is found that there are 38.2% of policy holders are business people, 30.9% of policy holders are private employed, 22.7% are Government employee, 5.5% are professional and the rest 2.7% policy holders are belong to other category. Thus, there are more of business people holds Life Insurance Policies.
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TABLE 5

MARITAL STATUS

Marital status is the condition of being married or unmarried and it holds a important aspect in Life Insurance Policy.

	MARITAL STATUS


	Frequency
	Percent

	
	MARRIED
	80
	72.7

	
	UNMARRIED
	30
	27.3

	
	Total
	110
	100.0


From the table it is found that, 72.7% of policy holders are married and 27.3% of policy holders are unmarried. Thus, there are more of married policy holders who follow the Life Insurance Policy.
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TABLE 6

EARNING MEMBERS IN A FAMILY

Earning have a direct relationship with insurance , if earning members are more in the family then the investment in the insurance will be more. 

	EARNING MEMBERS IN A FAMILY


	Frequency
	Percent

	
	SINGLE
	26
	23.6

	
	2 - 4 MEMBERS
	48
	43.6

	
	5 - 7 MEMBERS
	21
	19.1

	
	MORE THAN 7 MEMBERS
	15
	13.6

	
	Total
	110
	100.0


From the table it is found that there are 43.6% of policy holders are 2 -4 earning members in a family, 23.6% of policy holders are single earning members in a family, 19.1% are 5-7 earning members in a family, 13.6% are more than 7 earning members in a family, Thus, there are more of 2 -4 earning members in a family, holds Life Insurance Policies.
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TABLE 7

FAMILY MONTHLY INCOME

The income level of policy holders is an important factor for Life Insurance Policy, when an policy holder has sufficient income he will like to insure in many policies. 

	FAMILY MONTHLY INCOME
	Frequency
	Percent

	
	LESS THAN 10000
	33
	30.0

	
	10001 – 15000
	25
	22.7

	
	15001 – 20000
	29
	26.4

	
	MORE THAN 20000
	23
	20.9

	
	Total
	110
	100.0


30% of the policy holders who have policies fall in income less than 10000, 26.4% between 15001-20000, 22.7% between 10001-15000, 20.9% policy holders are more than 20000,  thus there are more policy holders in the income of less than 10000.
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TABLE 8

LIFE INSURANCE IS MUST FOR EVERY INDIVIDUAL

Every individual must hold Life insurance. Why many people don't have it is because they don't understand what it for is. It doesn't matter if you are single or married, everyone over the age of 18 should have ONE POLICY. Therefore, Life Insurance is must for every individual.
	 LIFE INSURANCE IS MUST FOR EVERY INDIVIDUAL
	Frequency
	Percent

	
	YES
	74
	67.3

	 
	NO
	36
	32.7

	 
	Total
	110
	100.0


It is found from the table that, 67.3% of policy holders are agreed towards Life Insurance is must for every individual and 32.7% of policy holders are not agreed towards Life Insurance is must for every individual.
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TABLE 9

AWARE OF VARIOUS LIFE INSURANCE POLICIES

The entire life insurance policies offer attractive and valuable returns and if we are aware of them then definitely we will take an initiative to invest in any of the cheap policy. To save the future to enjoy present, we have to invest in any of the life insurance polices.
	 AWARE OF VARIOUS LIFE INSURANCE POLICIES


	Frequency
	Percent

	
	YES
	63
	57.3

	 
	NO
	47
	42.7

	 
	Total
	110
	100.0


It is found from the table that, 57.3% of policy holders are aware of various Life Insurance Policies and 42.7% of policy holders are not aware of various Life Insurance Policies.
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TABLE 10

AWARE OF POLICIES

Source is a form that publishes information. There are various sources of policy and other forms of information as such when insurance are considered. A word of mouth from a person can also be a source of awareness.

	 AWARE OF POLICIES
	Frequency
	Percent

	
	RETIREMENT POLICY
	1
	.9

	
	LIFE POLICY
	2
	1.8

	
	PROTECTION POLICY
	2
	1.8

	 
	SAVINGS POLICY
	3
	2.7

	 
	CHILD POLICY
	1
	.9

	 
	RETIREMENT POLICY AND LIFE POLICY
	1
	.9

	 
	RETIREMENT POLICY AND PROTECTION POLICY
	2
	1.8

	 
	RETIREMENT POLICY AND SAVINGS POLICY
	5
	4.5

	 
	RETIREMENT POLICY AND CHILD POLICY
	7
	6.4

	 
	LIFE POLICY AND PROTECTION POLICY
	15
	13.6

	 
	LIFE POLICY AND SAVINGS POLICY
	10
	9.1

	 
	LIFE POLICY AND CHILD POLICY
	10
	9.1

	 
	PROTECTION POLICY AND SAVINGS POLICY AND CHILD POLICY
	4
	3.6

	 
	RETIREMENT POLICY AND SAVINGS POLICY AND CHILD POLICY
	7
	6.4

	 
	SAVINGS POLICY AND RETIREMENT POLICY AND PROTECTION POLICY
	8
	7.3

	 
	CHILD POLICY AND SAVINGS POLICY AND PROTECTION POLICY
	14
	12.7

	 
	RETIREMENT, LIFE, PROTECTION AND SAVINGS POLICY
	11
	10.0

	 
	CHILD, SAVINGS, RETIREMENT AND LIFE POLICY
	7
	6.4

	 
	Total
	110
	100.0


From the table it is clear that, majority of Policy holder holding a percentage of 13.6% are aware of various Life Insurance Policies.
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TABLE 11

BEST POLICY

There are various policies when insurance is considered. One must be careful while selecting the policy and must consider various aspects relating to it.

	                                     BEST POLICY
	Frequency
	Percent

	
	LIFE POLICY
	2
	1.8

	 
	PROTECTION POLICY
	1
	.9

	 
	SAVINGS POLICY
	1
	.9

	 
	CHILD POLICY
	1
	.9

	 
	RETIREMENT POLICY AND LIFE POLICY
	1
	.9

	 
	RETIREMENT POLICY AND PROTECTION POLICY
	6
	5.5

	 
	RETIREMENT POLICY AND SAVINGS POLICY
	6
	5.5

	 
	LIFE POLICY AND PROTECTION POLICY
	8
	7.3

	 
	LIFE POLICY AND SAVINGS POLICY
	10
	9.1

	 
	LIFE POLICY AND CHILD POLICY
	9
	8.2

	 
	RETIREMENT POLICY AND SAVINGS POLICY AND CHILD POLICY
	11
	10.0

	 
	SAVINGS POLICY AND RETIREMENT POLICY AND PROTECTION POLICY
	17
	15.5

	 
	CHILD POLICY AND SAVINGS POLICY AND PROTECTION POLICY
	13
	11.8

	 
	RETIREMENT, LIFE, PROTECTION AND SAVINGS POLICY
	16
	14.5

	 
	CHILD, SAVINGS, RETIREMENT AND LIFE POLICY
	7
	6.4

	 
	SAVINGS,LIFE AND PROTECTION POLICY
	1
	.9

	 
	Total
	110
	100.0


From the table it is clear that, majority of Policy holder holding a percentage of 15.5% opinion towards best policy  is among the existing various policies in the Bank.
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TABLE 12

REASONS FOR THE BEST POLICY

There are various policies when insurance is considered. One must be careful while selecting the policy and must consider various aspects relating to it.

	 REASON FOR BEST POLICY
	Frequency
	Percent

	
	COMPLETE RETIREMENT SOLUTIONS(CRS)
	1
	.9

	 
	SECURE ANS STABLE FUTURE TO YOUR FAMILY(SSF)
	3
	2.7

	 
	PROTECTION FOR YOUR FAMILY(PYF)
	1
	.9

	 
	ADVANCE PREPAREDNESS FOR YOUR CHILDRENS EDUCATION(APCE)
	3
	2.7

	 
	GOOD PLAN AHEAD FOR THE LONG TERM(GPLT)
	6
	5.5

	 
	ADVANCEMENTS IN HEALTH CARE(AHC)
	4
	3.6

	 
	CRS, SSF AND PYF
	8
	7.3

	 
	APCE, GPLT AND AHC
	7
	6.4

	 
	CRS, PYF AND AHC
	10
	9.1

	 
	SSF, APCE AND AHC
	20
	18.2

	 
	CRS, APCE, GPLT AND AHC
	15
	13.6

	 
	CRS, SSF, PYF, APCE AND GPLT
	17
	15.5

	 
	SSF, APCE,GPLT AND AHC
	15
	13.6

	 
	Total
	110
	100.0



From the table it is clear that, majority of Policy holder holding a percentage of 18.2% feel that the chosen best policy for their secured and stable future.
ABBREVIATIONS:

CRS – Complete Retirement Solutions.

SSF – Secure and Stable Future to your Family.

PYF – Protection for Your Family.

APCE – Advance Preparedness for your Children’s Education.

GPLT – Good Plan ahead for the Long Term.

AHC – Advancements in Health Care.
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TABLE 13

LIFE INSURANCE POLICY HOLDERS IN A FAMILY

Insuring the member of the household with the largest income is of paramount importance, but that is depends on the average family's life insurance needs. 

	LIFE INSURANCE POLICY HOLDERS IN A FAMILY


	Frequency
	Percent

	
	SINGLE
	31
	28.2

	
	2 - 4 MEMBERS
	62
	56.4

	
	5 - 7 MEMBERS
	10
	9.1

	
	MORE THAN 7 MEMBERS
	7
	6.4

	
	Total
	110
	100.0


It is clear from the table that, maximum of policy holders belong to a category of 2 -3 members with 56.4%, single category has a 28% 5 – 7 category holds 9.1% and more than 7 members hold 6.4%.

Thus it can be interpreted has in a family 2 – 3 members hold a life insurance policy with a highest percentage of 56.
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TABLE 14

INVESTMENTS IN LIFE INSURANCE POLICY

Different insurance plans offer different surrender values and the policy holder must have been paying the premium regularly for years to be eligible for the surrender value.

	TOTAL POLICY AMOUNT


	Frequency
	Percent

	
	LESS THAN RS.1,00,000
	44
	40.0

	
	RS.1,00,000 - RS.5,00,000
	36
	32.7

	
	RS.5,00,000 - RS.10,00,000
	19
	17.3

	
	ABOVE RS.10,00,000
	11
	10.0

	
	Total
	110
	100.0


40% of respondents investing in life insurance policy holders fall in the category of less than Rs.1,00,000, 32.7% between Rs.1,00,000 – Rs.5,00,000, 17.3% between Rs.5,00,000 – Rs.10,00,000, and 10% policy holders investment fall in category of  above Rs.10,00,000, 

 Thus, there are more policy holders hold the total policy amount of less than 

   Rs.1, 00,000.
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TABLE 15

ANNUAL PREMIUM AMOUNT

Yearly amount payable by a client for a policy or component is known to be annual premium amount. It has a direct relationship with return.

	ANNUAL PREMIUM AMOUNT


	Frequency
	Percent

	
	LESS THAN RS.1000
	34
	30.9

	
	RS.1000 - RS.5000
	25
	22.7

	
	RS.5000 - RS.10000
	33
	30.0

	
	ABOVE RS.10000
	18
	16.4

	
	Total
	110
	100.0


30.9% of the policy holders who pay annual premium amount fall in less than Rs.1,000, 30% between Rs.5,000 – Rs.10,000, 22.7% between Rs.1,000 – Rs.5,000, and 16.4% policy holders pay  annual premium amount are above Rs.10,000,  

 Thus, there are more policy holders who pay annual premium amount of less than  

   Rs.1, 000.
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TABLE 16

MODE OF PAYMENT

Frequency with which a sum is paid, such as monthly, quarterly, or annually is known to be mode of payment. Mode of payment depends on each and every individual.

	MODE OF PAYMENT


	Frequency
	Percent

	
	SALARY SAVING SCHEME(SSS)
	25
	22.7

	
	MONTHLY
	21
	19.1

	
	HALF YEARLY
	39
	35.5

	
	YEARLY
	25
	22.7

	
	Total
	110
	100.0


From the table it is found that  35.5% of policy holders prefer the mode of payment  on half yearly basis, 22.7% of policy holders prefer the mode of payment  of Salary Saving Scheme (SSS) and also yearly basis, and 19.1% of policy holders prefer the mode of payment on monthly basis, 

Thus, there is more number of respondents who prefer half yearly mode of payment 
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TABLE 17

PERIOD OF POLICY HOLDER

A period of time during which a policyholder is making premium payments but during which the insurer is under no obligation to provide coverage.
	PERIOD OF POLICY HOLDER


	Frequency
	Percent

	
	LESS THAN 10 YEARS
	37
	33.6

	
	10 - 15 YEARS
	41
	37.3

	
	15 - 20 YEARS
	22
	20.0

	
	ABOVE 20 YEARS
	10
	9.1

	
	Total
	110
	100.0


From the table it is found that, 33.6% of the policy holders hold  policy for   less than 10 years, 33.6% of the policy holders hold for the period of 10 - 15 years, 20% of the policy holders hold for the period of 15 – 20 years, and 9.1% of the policy holders  hold for the period of above 20 years. 
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TABLE 18

TERM OF POLICY

The policyholder and insurer have entered into a binding contract in which the premiums are paid during the term of policy. It refers to the time period an individual holds the. Policy.
	TERM OF POLICY


	Frequency
	Percent

	
	LESS THAN 5 YEARS
	50
	45.5

	
	5 - 10 YEARS
	32
	29.1

	
	10 - 15 YEARS
	16
	14.5

	
	ABOVE 15 YEARS
	12
	10.9

	
	Total
	110
	100.0


From the table it is found that, 45.5% of the policy holder’s term of policy is less than 5 years, 29.1% of the policy holder’s term of policy 5 - 10 years, 14.5% of the policy holder’s term of policy 10 - 15 years, and 10.9% of the policy holders term of policy is above 15 years. 
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TABLE 19

PURPOSES OF VARIOUS LIFE INSURANCE POLICIES

Every Life Insurance Policy has its own objective, benefit and return and policy holders have their preference for holding policies in different Life Insurance Policy. The policy holders would analyze various aspects of the policies in Life Insurance before they choose their best policy for their future benefits.

	Options
	Total  Weightage
	Rank

	Risk Coverage
	412
	6

	Saving
	367
	8

	Tax Concession
	390
	7

	Children’s Benefit
	440
	5

	Loan Facilities
	628
	4

	Investment
	635
	3

	Future Benefits
	715
	1

	Investment Future Benefit
	700
	2


Majority of the respondent’s first preference is Future Benefit followed by Investment Future Benefit, Investment, Loan Facilities, and Children’s Benefit and least preference is given to Risk Coverage, Tax Concession and Saving. 
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TABLE 20

SATISFACTION TOWARDS SERVICES OF DHANLAXMI BANK

The policy holder satisfaction is the fulfillment or gratification of a desire, need or appetite of the investment they have made. Only if policy holder is satisfied they would make an efficient investment and would continue to be loyal to the investment.

	 SATISFACTION TOWARDS DHANLAXMI BANK
	Frequency
	Percent

	
	YES
	87
	79.1

	 
	NO
	23
	20.9

	 
	Total
	110
	100.0


79.1% of policy holders are satisfied towards Dhanalaxmi Bank and 20.9% of policy holders do not satisfied towards Dhanlaxmi Bank.
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TABLE 21

OPINION TOWARDS DHANLAXMI BANK

There are many options for investment but one may prefer to choose one because of the services and various   other advantages offered by the insurer.

	OPINION TOWARDS DHANLAXMI BANK


	Frequency
	Percent

	
	VERY GOOD
	73
	66.4

	
	                        GOOD
	36
	32.7

	
	FAIR
	1
	.9

	
	Total
	110
	100.0


66.4% of policy holder’s opinion towards Dhanlaxmi Bank is very good, 32.7% of policy holder’s opinion towards Dhanlaxmi Bank is good, and 0.9% of policy holder’s opinion towards Dhanlaxmi Bank is fair.
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CHAPTER V

FINDINGS

· Majority (29.1%) of the policy holder’s are between the age group of 18 - 28 years,

· Majority (60.9%) of the policy holder’s are male. 

· Majority (29.1%) of the policy holder’s are under graduate.
· About 38.2% of policy holder’s are business people,

· Majority (72.7%) of policy holder’s are married.

· About 43.6% of policy holder’s are of 2 -4 earning members in a family.

· About 30% of the policy holder’s income falls in less than 10000 per month. 

· Majority 67.3% of policy holder’ agreed that Life Insurance is must for every individual.

· Majority 57.3% of policy holder’s are aware of various Life Insurance Policies associated with Life Insurance Policy.
· Majority of Policy holder holding a percentage of 13.6% are aware of various Life Insurance Policies.
· Majority of Policy holder holding a percentage of 15.5% opinion towards best policy is among the existing various policies in the Bank.
· Majority of Policy holder holding a percentage of 18.2% is felt that the chosen best policy is for their secured and stable future.
·  Majority 56.4% in family 2 – 3 members hold a life insurance policy. 
· Majority 40% of respondents investing in life insurance policy holder’s fall in the category of less than Rs.1, 00,000. 
· 30.9% of the policy holder’s who pay annual premium amount fall in less than Rs.1, 000.
· 5% of policy holder’s prefer the mode of payment  on half yearly basis, 
· 33.6% of the policy holder’s hold policy for   less than 10 years. 
· 45.5% of the policy holder’s term of policy is less than 5 years,  
· It is clear that policy holder’s hold their Life Insurance Policies for their Future Benefits to secure their family.

· 79.1% of policy holders are satisfied towards Dhanlaxmi Bank.
· 66.4% of policy holder’s opinion towards Dhanlaxmi Bank is very good.
SUGGESTIONS
· More awareness must be created among public about new policies introduced in Insurance of Dhanlaxmi Bank and also the plans and new programmes of Dhanlaxmi Bank.

· More concentration must be paid on rural marketing.

· Some more incentives and financial attractions should be introduced to the life insurance agents and also to the advisors of Dhanlaxmi Bank.

· More detailed information can be provided to policy holders of Dhanlaxmi Bank.

· Dhanlaxmi Bank can pay more attention on sales promotion techniques and on new advertisement strategies to increase the business.

· Up – to- date development and other changes in the field of insurance business should be informed to the agents and advisors of insurance companies by conducting many meetings and programmes.

CONCLUSION
In any Insurance Industry awareness plays an important role. With the increasing number of Insurance organizations, there is a need for every company to educate policy holders and the general public on various aspects concerned with the insurance and its investments which in turn reveals their attitude towards such investments.

From the study on “Life Insurance Policy”, it is found that the policy holders have a positive attitude towards their insurance made in Dhanlaxmi Bank. Majority of the policy holders prefer insurance for their secure and stable future to their family benefits. The policy holder select the schemes considering the benefits earned from them. The preferred schemes are Protection and Life policies.        . 

     The policy holder are satisfied with their insurance investment in Dhanlaxmi Bank ... An education programme can be conducted by the organization in order to educate the policy holder.

The study has helped the researcher to gain real time knowledge and has helped to use her analytical skills to analyze the study.
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ANNEXURE

DEMOGRAPHIC FACTORS

Indicate your response by tick mark:
I) NAME


:            Mrs/Ms/Mr _________________________ 

2)       AGE


:

             18-28                 

  28-38


  38-48
       

  48-58                

  Above 58          
3)       GENDER


:

Male


Female


 4)    EDUCATION LEVEL               :                        SSLC


  HSLC               

  DIPLOMA       

  UG                   

  PG                     

  Others                 

5)    OCCUPATION                    :                                Professional.                      

                                                                                      Employed in Government. 

  Employed in private.          

                                                                                Business    
                                                                                Others.                                                          

      6)     MARITAL STATUS            :                             Married,        Unmarried.

7) Number of Earning Members in your Family? 

   Single,      

   2 – 4 Members,        

   5 – 7 Members,       

   More than 7 Members.

8) Family Income per Month?

       Less than 10000,     

       10001 – 15000,      

       15001 – 20000,       

       More than 20000.

9) Do you agree that Life Insurance is a must for every individual?

 YES    

 NO.

10) Do you Aware of Various Policies in Life Insurance which Danlaxmi bank provides?

             YES

             NO.
11) If “YES” tick the policy that you are aware of?

Retirement Policy, 

Life Policy, 

Protection Policy, 

Savings Policy, 
Others please specify ____________________________

12) In your Opinion which is the best Policy among the following?

Retirement Policy, 

Life Policy, 

Protection Policy, 

Savings Policy, 

Child Policy,  
            Others please specify ____________________________

13) Why do you feel that the policy you have chosen above is the best policy?

              Complete retirement solutions

              Secure and stable future to your family      

              Protection for your family

             Advance preparedness for your children’s education

             Good Plan ahead for the long term

             Advancements in Health Care.

14) Number of Life Insurance Policy Holders in Your Family?

 Single

 2 – 4 Members

 5 – 7 Members

 More than 7 Members.

15) What is the Total Policy Amount?

 Less than Rs.1, 00,000

 Rs.1, 00,000 – Rs.5, 00,000

 Rs.5, 00,000 – Rs.10, 00,000

 Above Rs.10, 00,000.

16) What is your Premium Amount Per Annum?

Less than Rs.1000

Rs.1000 – Rs.5000

Rs.5000 – Rs.10000

Above Rs.10000.

17) What is your Mode of Payment?

      Salary Saving Scheme (SSS)

      Monthly

      Half Yearly

      Yearly.
18) How long have you been a Policy Holder?

      Less than 10 years

      10 – 15 years

      15 – 20 years

      Above 20 years.

19) What is the term of your Policy?

      Less than 5 years

      5 – 10 years

      10 – 15 years

                  Above 15 years.

20) Rank the following attributes regarding the purpose of Policy:

             (Highest being given 1st rank & the lowest being given 8th rank)

	Option
	                               Rank

	Risk Coverage 
	

	Saving
	 

	Tax Concession
	

	Children’s Benefit
	

	Loan Facilities
	

	Investment
	

	Future Benefits
	

	Investment Future Benefit
	


21) Are You Satisfied With the Services Rendered by Danlaxmi Bank?

YES

NO.

22) What is your Opinion about the Services Rendered by Danlaxmi Bank?

Very Good

 Good

 Fair

Poor.

23) Do you face any problem with Life Insurance?

YES

 NO.

24) If “YES”, State the problem that you are faced with Life Insurance?

Lack of Information

Delay in Claims & Settlement

Poor Service

Limited Loan Facilities

Others Specify.

25) Suggestions to improve the Life Insurance Business?

_____________________________________________________________________

      Thank you very much for your kind co-operation & for taking time to complete this   

     Questionnaire.

SYNOPSIS
The report is the outcome of the project entitled “ASSESSMENT OF PRODUCTS RELATING TO LIFE INSURANCE” at DHANLAXMI BANK LIMITED, COIMBATORE.  The study was carried out for a period of 8 weeks. The main objective was to study the various life insurance service or products offered at Dhanlaxmi bank.
The sample size consisted of 110 respondents of the organization. The researcher collected primary data from the respondents by means of questionnaire. From the detailed study, the researcher found that Life Insurance Policy has a heavy impact on policy holders for their future benefits. 
The tools used for the analysis include Percentage Analysis. The study revealed that policy holders have a positive attitude towards their insurance policy. The policy holders mainly look various schemes in the policy. Based on the analysis Suggestions for improvement are provided.
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