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PART- A
                                     Choose the Correct Answer                           10*1/2=5

1. TSA stands for:                                                                                                
a.  Tourism Security Administration             b. Tourist Safety Audit
c. Tourism Satellite Account                         d.  None of the above

2. “During the course of direct and indirect rounds of expenditure, income will accrue to  
      local residents in the form of wages, salaries, rent, interest and distributed profits”. 
      This is referred to as_________.                                                                               
      a. Invisible export                                           b. Opportunity cost
 c. Induced effect                                             d. None of the above

3.  _______ is pertaining to the simultaneous production and consumption of the product: 
 a. Intangibility       b. Perishability                 c. Variability                  d. Inseparability

4. Number of trips taken, expenditure and repeat visitation are examples of variables in      
     ___________ segmentation in tourism marketing.                                                      
a. Behavioural         b. Psycho-graphic            c. Socio-demographic   d. Geographic 

5. Which of the following is an economic impact of tourism?                    
a. Demonstration effect                                   b. Opportunity cost
c. Commoditization                                         d. None of the above

6. In order to attract tourists ‘cultural shows’ are performed which are devoid of intrinsic 
        meaning, and it is referred to as _________.     
a. Human Zoo         b. Cultural Clashes           c. Acculturation             d. Staged Authenticity

7. _____________ is the ‘travel is to satisfy curiosity, to experience the strange and unfamiliar’. 
a. Sun Lust              b. Allo-centric tourism     c. Wander lust               d. None of the above

8. With regard to tourism, Government does not involve in which of the following. 
a.  Border controls                                        b. Spatial redistribution 
c. Protection of resources                             d. None of the Above

9. Headquarters of UNWTO is situated in ________.
a. Madrid                b. Montreal                       c. London                      d. None of the Above

10. ________ is a type of tourist who seeks novelty at all costs even with discomfort and danger  
       and avoids contact with other tourists. 
a. Adventurer         b. Psychocentric                c. Diver                         d. Drifter

                                                                      Part B	5x4=20 Marks
                                                        Answer all questions
                               Each answer should not exceed 200 words or one page 

11. a) Write a note on Mass Tourism and its features.					
Or
      b) Describe the roles and functions of Destination Management Organisation.	

12. a) Identify the elements of Destination.						
		                    Or
      b) Appraise the significance of planning in Tourism.					

13. a) Differentiate between disintermediation and reintermediation			
                                                                 Or
      b) Interpret the importance of tourist satisfaction for the success of a destination.	

14. a) Site the variable and fixed cost in package tour costing				
                                                                           Or
      b) What do you mean by Destination Image? Write any classification of destination image.											
 15.a) Summarise the stages in tourism planning process.				
Or
      b) Judge the benefits of package holidays for a destination.				


                                                             Part C                                                 5x7=35                                         
Answer all questions 
Each answer should not exceed 600 words or three pages 

16. a) Discuss the role played by the government for the development of Tourism in India since Independence.									
Or
      b) Examine various tourism planning approaches.				

17. a) “Tourist decision making is a high involvement activity”: Interpret the statement. Also, elaborate the stages in buying decision making in Tourism.				
 	                   Or
      b) Describe the need of information and its sources for a potential tourist for making 
           decisions. 		
							
18. a) Conceptualise carrying capacity. Evaluate its significance in tourism.		
Or
      b) Illustrate the characteristics of tourism products.					

19. a) Explain market segmentation in Tourism.						
Or
      b) Generalise the stages in the evolution of a tourist destination.		

20. a) Interpret Plog’s theory of travel motivation.					
                                                                 Or
      b) Describe about tourism policies in India.	
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17MTAC14-Destination Management
Course Outcomes
1. Understand the basic concepts of tourism product
1. Familiarise on various holiday choice
1. Knowledge on destination planning process
1. Understand the needs and motivations for destination choice
1. Familiarise with various development policies and dimensions

Part A
10x1/2=5 marks
1.TSA stands for:
1. Tourism Security Administration
1. Tourist Safety Audit
1. Tourism Satellite Account
1. None of the above
C

2. “During the course of direct and indirect rounds of expenditure, income will accrue to local residents in the form of wages, salaries, rent, interest and distributed profits”. This result in
1. Invisible export
1. Opportunity cost
1. Induced effect
1. None of the above
C
3.………… is pertaining to the simultaneous production and consumption of the product:
1. Intangibility.
1. Perishability
1. Variability
1. Inseparability
D
4.Number of trips taken, expenditure and repeat visitation are examples of variables in ……………… segmentation in tourism marketing
1. Behavioural
1. Psycho-graphic
1. Socio-demographic 
1. Geographic 
A
5.Which of the following is an economic impact of tourism.
1. Demonstration effect
1. Opportunity cost
1. Commodification
1. None of the above
B
6.In order to attract tourists ‘cultural shows’ are performed which are devoid of intrinsic meaning, and it is referred to as …………….
1. Human Zoo
1. Cultural Clashes
1. Acculturation
1. Staged Authenticity
D
7. ……………….. isthe travel is to satisfy curiosity, to experience the strange and  unfamiliar
1. Sun Lust
1. Allo-centric tourism
1. Wander lust
1. None of the above
C
8. With regard to tourism, Government does not involve in which of the following.
1. Border controls
1. Spatial redistribution 
1. Protection of resources
1. None of the Above
D
9. Headquarters of UNWTO is situated in……………..
1. Madrid
1. Montreal
1. London
1. None of the Above
A
10. A type of tourist who seeks novelty at all costs even discomfort and danger and avoids contact with other tourists.
1. Adventurer
1. Psychocentric
1. Diver
1. Drifter
D


Part B
Answer the following
5x4=20 Marks
11. 	a) Write Mass Tourism and its features						CO1

Movement of tourists in large numbers.write the specialities and consequences of it.

	b) Describe the roles and functions of a Destination Management Organisation	CO1
Introduce a DMO, its functions like oplanning, organizing, conservation, etc. and roles like facilitator, catalytic in development, etc.

12. 	a) Identify the elements of a Destination						CO2
Write all A’s of a Destination, including attractions, amentities, accessibility, etc.

b) Appraise the significance of planning in Tourism					CO2
•	Only planning can avert negative impacts, though for planning to be effective. all ‘actors’ must be involved, not just professional planners
•	Tourism is more symbiotic with conservation and recreation not a conflicting use with irreconcilably incompatible objectives or effects
•	Planning today should by pluralistic, involving social, economic and physical dimensions
•	Planning is political and as such there is a vital need to take into account social objectives and to balance these with other aspirations
•	It must have a regional planning perspective as many problems arise at the interface with areas, a broader planning horizon is essential

13.	a) Differentiate between disintermediation and reintermediation			CO3
Disintermediation is avoiding intermediaries from the process of distribution of the products. reintermediation is the emergence of online intermediaries instead of traditional intermediaries.

b) Interpret the importance of tourist satisfaction for the success of a destination.	CO3
It’s vital. A satisfied tourist will tell many others about the good things. word of mouth will help the destination. Repeat visits can be possible, etc. Discuss of major points 
14. 	a) Cite the variable and fixed costsin package tour costing				CO4
Introduce the concept of costing in package tour. Fixed cost involves the cost for administration, guide cost, brochure preparation, etc. variable costs includesaccommodation cost, entry fee, etc.
b) What do you mean by Destination Image. Write a classification of destination image 	Image too has significance in tourism as it possessed by the potential travellers are so important in the destination selection process. Most of the tourism products are often competes via images and according Steven Pike (2008) Destination image is a repertoire of brand associations held in the mind of the traveller.  Types: write any classification, like organic image, induced image, tc. 												CO4
 15.	a) Summarise the stages in tourism planning process				CO5
1. Need recognition
1. Establish the objectives
1. Research 
1. Situational analysis and inventory
1. Market Analysis
1. Draft policy and plan formulation
1. Plan finalization and recommendations
1. Implementation of the plan
1. Evaluation and monitoring

b) Judge the benefits of package holidays for a destination				CO4

Regular arrival
Entrepreneurial activity
Base for infrastructure development
Savings in marketing expenditure
Employment and income
Reducing uncertainty
Forecasting

Minimizing seasonality
Part C
Answer the following
5x7=35
16. 	a) Discuss the role played by the government for the development of Tourism in India since Independence.								CO5
let the student write about a summary of tourism development in India, from independence. the planned approach can be started from LK jha committee recommendations. the five year plans. then national action plans, etc. till the recent developments like PRASAD scheme, Bharat Darshan scheme etc.
b) Examine various tourism planning approaches					CO5
‘Boosterism’

1. Physical/spatial approach

1. Community 
1. Sustainable approach
1. Strategic tourism planning
1. Interactive planning: 
1. Integrated planning
1. Collaborative tourism planning
1. Cooperative and participatory planning
1. Market Oriented Planning 
1. Supply-led planning
1. Economic tradition/tourism as an industry
1. Systems Approach 
explain the some major of the above

17.	a) “Tourist decision making is a high involvement activity”: Interpret the statement. Also, elaborate the stages in buying decision making in Tourism.				CO3
tourism is a discretionary purchase and a costly affair. naturally involvement increases. Elaborate. Also write the stages in the decision making process
. 

b) Describe the need of information and its sources for a potential tourist for making decisions. 										CO3
In alternative formation, the consumer searches for a lot of information. variety of sources are depended.

18. 	a) Conceptualise carrying capacity. Evaluate it’s significance in tourism		CO3

Carrying capacity analysis is a basic technique used in tourism to determine the upper limits of development and visitor use and optimum exploitation of tourism resources. Within the country, carrying capacities need to be established generally for the planning area and calculated more precisely for each development site at the community planning level (Inskeep, 1991). The concept of carrying capacity has its base in resources and their management, and the carrying capacity of a site, resort or even a region refers to it’s ability to take tourism use with out deteriorating. Cooper, et.al, (1993) say that “there may be a threshold level of tourist presence beyond which the impacts become unacceptable or intolerable”. It shows the level of tourism activity or some other similar parameters that can be sustained into long term without creating serious or irreversible changes to the destination.
b) Illustrate the characteristics of tourism products					CO3
Intangibility, inseperability, perishability, •	Service orientation
•	Fragmentation of supply
•	Labour Intensive 
•	High fixed costs of service operations.  
•	Heterogeneity
•	Dominant role of intermediaries
•	Seasonality and fluctuating demand
•	Immovability
•	High level of interdependence
•	Rigidity of supply
•	Price elasticity
19. 	a). Explain market segmentation in Tourism						CO2
Market segments chosen become the target markets. Target market is the fundamental starting point for the creation of a successful marketing mix strategy. Some of the most commonly used targeting strategies include ‘undifferentiated targeting’ (also known as ‘mass marketing), concentrated targeting (‘niche marketing) and multi-segment targeting (separate marketing strategies for separate market segments). The effectiveness of the marketing strategies, to be precisely the marketing mix, depends as much on the ability to select the right target market, as on the skill in devising which will generate high levels of satisfaction. Common market segmentation bases in tourism are:
•	Geographic segmentation
•	Socio-demographic segmentation
•	Psychographic segmentation
•	Behavioural segmentation
b) Generalise the stages in the evolution of a tourist destination			CO1
Let them explain by TALC concept preferably, depending upon how the classes were taken in this area.
20. 	a) Interpret Plog’s theory of travel motivation					CO5

Explain allo centric, mid centric and psycho centric motivation categories, specialities and featuires.
b) Describe tourism policies in India							CO4
Start wth national action plan , then policies every ten years. (briefly introduce each)
***************
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