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ixraoDiBTioa

argasoale and roundabout prod oat ion has created a golf 

between the producers end ocnstnsrs, a inoe it  anteila a blase lag 

between production and oonsaapti on. This tiaelag increase© dbe 

producers' risk o f  finding a aarket for his produats, which will 

dwci.de the profltabl ity o f  his enterprise.

The satisfaction o f  wants is  the basis o f  oonsoaptioa* 

Therefore the eonttunere wants and desires, wiiatever be thaJr net ire 

and origin prompt and direct a ll eoonoaio activities -  Kieidnftar 

(1951)1.

dew the consitaing public spends it s  Income i s  o f  grant iapor- 

tanee in shaping the course o f  our economic I l f s .  The expenditure 

pattern o f  the ocnsiaer w ill atiaulate or eheak tie  voluse o f  rodno­

tion  and channel investment o f  p ro iio tlv e  energy*

e ffe ct iv e  consumer demand stimulates greatly prodwfcion o f

consumers* goods and ntenalflea the producer's goods indue tr ies

as well* In stabilised economic systems pro Motion la node taken

only a fter  gauging consumers' pre ent needs and forecasting future

trends* Thus consumption g lides and sanctions production. In the
/ 2words o f  Smith as quoted by Held (19J3) v lue sole end o f  a l l  produc­

tion is  consumption. The " f o r a ,  wise oioioe o f  goods plays an 

important role in optinlslng production. I f  oonauasrn• preforsnoes 

are not correctly gauged, waste In production and discstlofhotlon
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bo the e nsuaere v< i t  resu lt.

prod nation which la Raid ad by a poor consumption pattern* 

w ill result in loss* d issatisfactions and frustration on tho .a r t  o f  

thoao ado consaaae and in low standards o f  u tilisa tion  o f  availsbla 

pBHoareoo.

the  oonauacrs* needs and demands ara changing with tba 

growing sophist lost ion in tastes and increasing d iffu sion  o f  pure ha­

st or power -  SkUHIAk Ebere has also been an astound rig

improvement in  tha technique o f  production whlah has steadily 

widanad ^ha consumers runp# o f  choice, i f  consumption is  to  be 

visa* salesmen should bs able to  gald* tha aonsumsrs to shoo as 

wisely by giving oorraot infbraation regarding tha aonuodltiea mar­

keted.

Tha advance a made in  the production f ie ld  ht>va oaued tha

customers to demand op-to-tha minute Information from sales people

who s e ll  to  them* and from the store buyers who bqy for  then, in

tha ta c t i le  .orId tha advent o f  new manmade fibres and blends hsve

caused the industry to rm lis e  he need fo r  more and hotter consumer
2

research. Reid (19J8) opines tm t investigation o f  oonsuaar prefe­

rences dose not atop with what ooanumers w^nt. It  eoee ieeper to  

probe banaath tha surfho* to  discover the 'why* o f  the consumer 

prefers ac s .

dise ohoiae la  the f ir s t  s»ep in wise consumption. Int.Llis'ont 
making requires an aval nation o f  tha several aU erm tives o r  

d eo lsi a a
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possibilityiaa for  meeting ono 's  n o d s . To bosom a ffe c t iv e , crveiy 

decision requires sn action plen ebieh spoils out who Is  oolng to do 

what, Jiien, where and how. fluooessfttl iaplecuniation o f  the plan 

requires time to shop and the knowlei necessary to evaluate <-qs

baqy oho loss associated with d s ta lls  o f  co ’ o nr, s ty lo , texture, 

fabric doegn  and co s t , confronting tho shopper.

Today more than every tho currant and impending erlnsa -n 

eoonoaic I l f s  has sods it  essential that tho consumers se lect wisely 

to aaxiaiae their sa tis fa ction , la  order to help consumere, the 

payobclo^ ia l, c o lt  ural, economic and fksh.on biased aovivatlons 

fo r  their choices neui to be studied. This Investigation in an 

attempt tri that direction  with t:«e following ob jectives—

1. To underst.nd consumers' preferences with reference to  

th eir  o o tb in g  re q u r  assents,

2 . To know whet activates the consumers to choose th e ir  

clothing requirements,

and 3* To study jonauaers' problems in the selection o f  cloth ing.

It is  hoped that th is study w ill help to  locate ojnsuiaor „ 

preforjooen with regard to clothing and help both the cons aw n  and 

the producers to formulate wise buying and production polled os .
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IX KitfLSrf or  I f JiAi’ J;*

fhe rsvlsw o f  litor&tsire for th is atJdy oons-sts » f  tha 

fb Uowtngi (

A* Who la a ooneuiaer?

B. ,

1) Consiawr problutoa and ooaK w r tdoattloa 

11) footers a ffa ct: ag ohoioa o f  clothing

C . Prlnolplee €>/ (food bayaauohlp

and U« Stadias previously dona regarding soothing prafOMnaea.

A. la  a OonmaarT

Philips and Omoaa ( 1956) regard the oonaaaara aa those who 

bey for personal o r  fhnlly joe or fo r household eoaaunptlon*

The oonaiBwr la  plo-ured aa ona who f in a lly  u tilis e s  coeds 

and a a rv lo s  In  tha aatiefootloa of wants or as the destroy or o f 

ua' l l t y  * Wyand ( 19/7) 5,  Held (19 J8)2 and Kali ay ( 1953)6 .

The buyer and oonaaaar are aoaaidered aa synoayaoaa tarns 
■ 7

by Wyand (i9 J 7 r  while Gordon (1961) oplnoe that a l l  people ara 

oonauasM*

9 ■0*Brian (1961) Bays that f̂ta Keynesian econoaio theorists

oonsidar tha nmia inar aa a a x*nd*r o f  aonsy for aatisf^ihg hie wants

Aooordlng to dunt«r (1954) j tha oonaaaar i s  a nor a o r  lass 

qyth lsalf somebody» who la mentioned in passing» fagr in daatr.a lists , 

marketing tpao ia l is t s  fend others.

I
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®* 1 la n g u r

, 4io
•J'jok V *929/ is o f  the view that I f  one attempts to l i s t  the 

pit>bl>*.aa which faaa the joaiiuoe*a, one rea lise  a the enormity end 

varietur fiseed.

10 1^ook (1929) >nd Kiekhofer (1951) opine .hat the aoasuamrs

baa o problem is  ona o f  analysing his netda and wants while deid 
2

(1939) o naidePa ’’jjd f’ lng or evaluating the qualities o f  a product

in relation  to it s  asofnlln-jss and p rice , as .ha «oat perjl dating

a rob ism o f  ha sons user. Aim  eonaamars a-a un»ble to JscIqo tha
11

quality of goods tasty a 'a open to exploitation -  «!site (1929) .

dnoh oonssser problem baooaas more aoaulax as tha var_atj o f

products fno 'aa a and es con flictin g  ala ms eontinua to ba made

regarding oonaodnies and tha several channel a o f  distribute. &» say
12 1i

delta and Oasaady (1939) and Ut>nty*»gi (19 9) . fh is  proboa la

emphasise! by (1961)^* and Quinn (i960)'**.

, 16
The U.o .Dajartaent o f  National uduoation Assoo'atloQ (4959) 

haw attributed three reasons ''or the now problems fhcod -bo 

oonaimarc, change in qu ality , oh. tgan in o ibtmars and soon Or n 

soalo oooociio anv - ronuant.

fyrk  (19 U) considers tha primary problem o f  tha Oonsumers 

as a so -talning uhloh aaorv' the goods available hive tha qu alities  

essential fo r  thair purpose and which have them to ha hv host degree.
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ill* pjrohAaiag power o f  ub» Indian oeneuaer la so fo iled  that
13the'** la l i t t l e  soo a  for vx mr mentation * Ountyagi. (1993) .

13
fh e  pcr a p i u  income In India is  hs.421.9 (1966) and the

19avamge faa lly  ooa written is  9 cumbers (1962) nnnirlrt arsing these

faoto-B , I t  is  obvious that to have adequate alotiling, ^ith such a 

lfo lte d  inoeae, the ©ssibiJ it> o f  auk log errors in pure m  u ns Is 

do ably pteblaaatia. fh*r# Is -ho question o f  spaadin,’ one's r «- 

sounose oeer a larre number o f  noeeeeaiy i>.eus and over a larpe 

'umber o f  fo silly a&obera. Therefore the pores >ita ooaaa^pAica o f  

olotto In inri a la ver tew.

20
dans (1961) observes vnat In .he case o f  the fixed and 

middle ; noocue ’roups the problem is  mo re se /ere  and the eeameaers In 

these groups hove been he worst auff rare on aooount o f  the r ise  in 

p r l o s .

•fo add to his problems,’ says tihntyagl (195^)  ̂ 'the ecaasmer 

is  further bewildered by ri val ola ias o f  adva-tisuaento, miulead ng 

trade names and bo rowed brand n*mes whioh omfusu him.’

da les, bargains sal d la w ’w U  are ft.soin&t ng to ssny o nsu-

asrs. fo r  some *~hsy o ffe r  real silsenTii on while for  others hey

ruin baMots and n aat 1nnn even d is jos  tfons -  dhaabers and bnlton 
21

(1961) ,

22
& irall (1964) amptaslse .he oeapiexitlee o f  today's

ehanftfo! asrket due to .he teshaalagical deveLo aunts in the tex tile
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industry* -2iL;h i»vo  In their t  irn brought new .**Dl.lt±as la the aeioo- 

t on o f  clothing.

2JAlli son (1961) ▼ lows whe physio logica l v a ljo  o f  o ‘>.ot.ting

fo r  t:ia fhaily  members as somewhat sore d i f f ic u lt  to ov lu a te  than 

that fo r  food ari] holt o r , fo r  uhsru t r «  fewer objective standards 

for  âaaa ar.ng c lo t .i ng*s a b l i t y  to satisfy  needs.

24Zrealst’nip (19$7) opines that clotuing .nsbleas In a Tardily 

mm t  bo analysed la teran o f  the individual in the f*ro »p sott aft., 

% l s i  flash ion and f»d naxl to bo adojttd to individual i-ffo.wnauo 

within **t .he finuaoial lim its o f  the family, i'too a namie^S are 

aware that In oia.-y Inst no- a their a b ility  to judge the sunlit, o f  

their porc.m a is  limited sinew thqy a a at -he r.er*sy o f  m oo fashion 

and fade*

2Sthe .ajortMst footer a according to h«3Ml(A (1963) i&leh are 

res o ie ib lo  fo r  oh using onenrec in wnoductio «nd ovnoumutioa 

patterns a e  *he demand Oar fabrics both . n tho national and intur- 

nc*tioaal markets.

. 26iyna”a (1961) is  o f  the view tnat some consumers are 

defraud d» cheated and r.isl^dj nd o he-is have found i t  imuoaoible to 

make Intelligent aha e^a bcxrxugo o f  lack o f  . n form  t ion.

i'he ro le  o f  coasunsr education hare is  to provide in a

readily understandable fora , ho Information concerning .ho pred icts
2fand tue serv 9  s rendered by the marketing aye tea -  00tiler  (I9a9) .
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•xhJOfctlon is  vary uaswitlal fo r  e f  *ewtire ah;io s asking:.
27Ib is  *aot la  olearly brought out by Ayrk (1941) . fhla la subatan-

29
tinted by the findings in a study ;i»de fay S*i Devi (1967) •

11 • foators Affooting J h lo e  ,oC Qiotr, ne» -

Jboioo is  a (.ways lotiv-ited by s e lf  interest -  wyand (1937)^. 

'Uonnuaar oboioe la  a eo* ilex prooaaa in a ooaplax world. Moat suture 

persois rea lise  thin fo o t , aaya -roal. otrup (1957) • tfiagato (1961)

opines that tha soapiest jrooeraea ur.ed in th eir  prod lotion have 

disguise'- the old products and many new ffocda or? so utterly ao^al 

that the ocns w r  does; not Know whether tbay oun be washed without 

shrinkage and without ohung ng aoU»u* whether tha ooLour la o-in
f

fu st) t  what fib re  tha ^ t  aria l  la w»de and how to  oar a for the 

oloth*

Andrews (1915)^  while mentioning how to aaka e ffe ctiv e  

pa-oh-,aeie, dlaousaes '-ho external footers a ffaot n i t .  According 

to bin -ho external faotoru u.-e, a fflo len t  prodaotion, iaprov-d 

transportation and market leg is la tion . Iho internal factors a ffee - 

ting ohoiae are age o f  the oonsuaer, height, weight, health* oca ilex ion ,
K J1

ooloor o f  hair and oye -  hyand (1937) rtielpa jk  t i  (1939) $

aiiB^on (1961 )22 and Gppenheia (I965)J2.

, .  33AOaording to  bundqil <t and (1946) , p 'io e , quality

o f  the aatorla la , oo lo ir  foet <oas and design are the laportaat 

factors that a ffe o t  ohcloe.
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%  Strom ( I W )  \  froeia ;rup (195?)24 **Mir (195/)*5 nd 

Goodyear end &toHr (1965)** eophaaise fashion as the ia^crtaat lector 

that a ffe cts  choice o f  cloth ing.

37Anapa on (195&) in h is study 'Gtyle in i). o. sea' oboe^ed *<** 

and also as the teo fnotora inflienalnp the patter o f  dreoc*
Jg

ofer-ning (I960) state, ‘.net appearance and t„.le a ffe c t  clott ing 

solaetion to  a grout e tent.

i’he standard o f  liv in g  enjoyed by onnetttere ha a a to ld  to  j ie  
Ofn ha se lection 'c lo th in g . I t  is  dafinxl by . any person a in d i 'for  nt

^  40
4aya. I© f i t  as a oaa (1961) nd Jathe* and hori (1966) t standard 

o f  liv in g  is  .ha agcvernto o f  n tceea&ries, aonforUi and LJeur' s to 

wnioh a olasa o f  people has bu n aeon: to nod to o r  beliovs dosirabl* 

for liv in g , to gather with b e lie fs  a lx-at how the goods a he aid bo coed.

23 jo
&li; eon (1961) <nd Op jati<n.m ( 1965) opine that isoc-ft©, 

looation o f  family, ocospation, a-aii&bl l i t y  o f  co-ssssr ?eeit 

and shuugec in society a ffe c t  the choice o f  clothing to sotao extent.

p

Cippwihe'.a ( 1965) adds <«} >jKJuti.-n as a factor that a ffe c t3 

cir ic e . Chabors *ad -bolton (1961) have a d lfferont vies o t  the

factors eh a ffe ct  clothing ohoioe. I hey lin t   ̂he fiC t 'r s  or  the 

t ie s  is a ila b lo  fo r  shopping, ;-ho prio« and val-jo o f  narcnmJ a s , 

store eo-'V o 0 sa-h as taieph <nef nail o Tier and o live -y  eervioaa, 

the kind o f  soles people, ored t #nd lnetv latent poro.aei.

t
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C« n o lo l— o f  good 

1
Gordon (1961) definaa purchasing o r  buying as acquiring goods 

o r  »«rvia a by paying a priaa for tnoa.

2
&oid (>9J9) a*ys that bigring to  ba e ff ic ie n t  aust be baaed 

on a tbo-'OOpb knowlod;-** o f  U»» needs o f  those, for yhoa tbo joods are 

ptm»!iased, aid tne price* o f  goods la  tbs narfcat sod th^lr relation  

to UM«

fibs function o f  purchasing la  to bqy tha bast quality o f  

nanhan riss at tba lowest pries foodsm m  (193®)* •

(l928) nas suggested tha following ft.otare dtiob 

w ill decide tba wise buying o f  tex tiles  * cheapness, case la  a loaning, 

apftropr ata wel*h tt adequate uarath and rood ven tilation , good const* 

ruction, s u ita b ility , durability and suit on e 's  purse.
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SftJdles i*rs*ioiialy Bone i^gardlng Clothing tVefera aoa»

i'he at Alias dons rega'd Ing cloth  ng pref erer^ea are preaented 

Aider .lie follow Ini? ho'-dinge.:-

i )  studies with .'ofa on a to general >referunaos, 

i t )  bt tdy on children 's clothing p %ife 'a aas, 

l i t )  bt idles in adcloaaonc. 'a preferences, 

and lv ) btudlea din a regarding sax ’.nd orofarenas.

I • stadlaa *lth  H»fereng.eJ£g_5eneml frefarenaeai

do Iverson (1952)^  in lie- atody fo md o it  thiit -he oftout joean 

enjoyed bi jw,  hi®ok, gray and a 1 solid  eoloMrs »md desgne like 

saa ll a 1 :v*r Raoaetrio and flo ra l dseisms, a -ripes , tU y  checks 

and dots*

Bom> * and Jreekaoro (1965)*^" atoti led -ho physical 00 ouring 

and ceraonality ohn m otorist is  a td^oloiar prefers see  for  s lottin g  

the at Afy revealed that cool a lo-irs a-re preferred fbr slothing. 

r>eroonallty appear*3 to be aor« closely  1 elated to o iour prefyrenoes 

than i t  job to personal oolo uri ig.

4<«fturikh j j i  (19^3) in th e ir  st idy o f  oaneuner {references 

o f  d ifferent typos o f  fabrics roveoled that joim and more a.neuiae 

were going fo r  -yntnat o fibres which had .aade a ?*re t  i  sir at cn 

<? :nsj-4ora. Between 1962 and i967 -he consumption o f  cotton filre .j 

f o i l  qy 7 por cent and th.<t oi* -an aide flores rose by <*/ por coat.

4 j
A study aond-eated by ( 1 i f / ) on -ns oonslaptirsn p a tte n
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o f  tend Loon fabrics In Colabato *a c ity  rovealed the fblLoving* Of 

the tota l tsx.uendltue on cloth ing, tendlooa olotn  saeoanted fb r  

apiroklabtely 3f> par a nt and the rant was a *mt on n i l !  mdo cloth*

Olaronoa (1966)^  und a study dona by dllHA (1966) ^  revealed 

that voa iten <oat frequaetly purchasd by conaOaera vers aadarw 

ga cnant; *

i i .  dtadk on Ghlldr«B*a Olothirut Preferences:

47
I’ha study conducted by hunt (195:1) ^avsalad the fo lk  wing 

fkators wnioh o f  foot ad .ha ch ild  ran* a olotning preferences.—

brightness, jettwm >nd saturation preferences varied algal- 

f  iountly vlfcn ooloar vhereas atyla preferences varied a ifiiifio tn tly  

coca s i  n . On .ha otherivnd ago und sax ln fl« ijn od  the co lou r, 

pattern and atyla preferanoua o f  tna asaple selected*

*
48

Jas~«m (1953) studied .ha clothing preferences o f  teenagers* 

oha found that froa the 00. oars which wwro >r o f  arced ny the teenagers* 

!,irht blue ranked f i r s t , second p'nk, third aqua, fourth blade and 

f i f th  ran* ,

. 49
iina  (196J) atodiad the preferences o f  4 d olub aeabars 

for  fa b re a  and found that both aesthetic and p o lit ica l reason* 

supportea fabric .inferences t»nd norwpreferan^ea. the fubria vhloh 

receive.; highest favo ur from the macabere was cotton.



Krlahnabal (1968)^  studied the c ho las o f  spperel by o o l la .j  

students in re la tl jq to -heir personality oharaeterlstios. db« 

found that a large number o f  students had special preferanoeo for 

part.oulnr colours- >lnk and blue bo ng the top sfovotirite**. 3aooth 

s o ft  te :titrea and delicate print* wure popular. Students >- oferred 

ootton f o r  dally wear because i t  « i i  onaap and staple. 411k was 

considered sol u b le  for festive oooaalona. it  we* a too found that 

they gave more taport&noe to the r oonplexlon and very l l t t . o  to  

height and weight, . ..
' _ j r r " -  • - - « I 1

ik ^ - f g  .Qg.hg %a>*t**i i ’* *

51<tolf (1951) refers to a study on oolour and says that women 

are more sensitive to oolour than men in that they d ifferentiate  

betwein subtle oru-nges in ho shades o f  the various colours.

A study conducted y  oAJMllA (1% 8)^ revealed that non pre­

ferred white fo r  shirting and woman preferred auiti-oolpured screes.

A study a ofri uo ted by (19A6) on the e naunplcn pattem of

handloom fabrics in votabatore a ity  revealed tout women spent no re 

(46 per oent) on band looms than men (26 per cen t).

'the study conducted by mamAIiiA (1968)^ refueled that 45 per 

cent o f  men and 13 per c mt o f  vraeu preferred knitted fib r le s . 

fo r  men* a eh I "ting f fobr; os o f  blended type occupied the highest 

place fblloved fay cotton and qynthetlo fib re  fi*b~ios. fae study 

conducted was ab^ut who opinion o f  reta ilors  and whole-eaters rn 

00ns tears * prefenaaswst throe ^references were collected* Wbmsn



u

prafarrnd cotton ijnraoa f i r s t ,  a oortdly blended fbbric.s and thirdly 

ayath jtia. *h« tvr-aiiera' opinion a b a t  ha rafar one as of -jc.nan 

was . » t  ..bay gava f ir s t  n.nk to cot to a fabr^as.

It u»a uiao CoM/i that tan jM fsr a l plain weave, shocked 

fabrics and wooeri preferred aoatly f lo r a l ,  printed «nd .aadam art or 

abutrast deaigua.

%
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ifte p^ooo i jra iocl *ied,

A, ta .aotioa  o f  ’-ha mat/tod for tha sst/idy,

B* balaotioa o f  tha jem jlo, 

ti. fra^aration o f  tho qcsst*. nnai:'at 

0« adtctiataboria« tho qiioitionnain*, rutd co lle ction  o f  

d tU (

and <*• Analysis and intar ro ta tion  o f  data.

*• frifcgttfcn g f  *>*n wMirtL.fecJlMt.fr 4*>

i’ho isothod celoutad for tha sfcidy was vha qjantiotviaira method.
52Johoda at, a l  (195/) jo in t o it that -he tsi «r»>nal nature o f  

a q K*9tlonni.ii‘a , i t s  stands\1 iaad wo ding art tha In.it^aatianfi for  

ruoordlng responses) inau*a mlformity fro* ona t<aa ureaacit situation 

to  bnothor*

'w.ueationnai *  refers to * d«v. ®e for soc irinp; an core to

^ueatlons Ijy uei/i^ a fb m , which is  unstily f i l le d  in ny the reason -
53daut n ia& elf', -hawdhri (19*9) •

In-srvlew we Jtod nan be ado itetf wha.*e «.na hoewtaine 3 ar« /unable 

to f i l l  in he quest iorumi o . l.i is  Lawjltii^ is  Cal lad 1 Jbublo hatapiln#' 

Uhawdhri (19*9)5J.

(iroei ot ttl (1 940 )^  consider the tnterv «u as who boat method 

o f  obtaining information. «a Hmruhlna). and -lawitars out i t

an In ,errlew la  a fireu &a« to faou usethot o f  obwtlninft lafbftK t l  n
a

by u-jcns o f  conversation carried on by its interv ewer and the
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*• o f  the Sanolai

400 fh a ilios  in J o lr a b a to c ity  war.- selected fo r  Jha survey.. 

The basis fo r  selection  was -ho ftmily lmvaiw. fem lllaa g a tin g  &n 

incona o f  between He.200 to 300/- and a ho a &X)/- were selected bo as 

to  have 75 families in a»-oh pro up. I ha ^alert-rd samples aosro froa 

13 di fPoreut areas o f  CoLsbatoro as indicated belows-

1) daadhiptinua.

2) Tata bad*

3) flaaaiapar,

4) R.il.ihirarj,

5) Viaoent tfolony,

6) lCriahnaewa ,y Hear

7) duiioipal Colony,

*> oaibuba Colony,

9) LlG Jolony ,

1 0 ) S.A.i*.i4gl£ar>

1 1 ) aivaoande h ^ r ,

12) OputSihin Street,

and 13) Haja Street*

ti. <V«aa ration o f  the shi> .;tionm lrs:

The questionnaire prepared was a detailed one with -«®r*s and
t

phrasee which were siaule and easily understood. The qua t io  a i a 

included p.^noral Information o f  the foully suah as rui.a«, r^latlcn* 

ship to iraae tanka;', a Re, oduontional qua 11 float ion and family incoaa.
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wuaationa v «r«  aa&id to ouiLeot ia fo r a t  i->n about he jraforenoe, 

aa lseti-n  and kao^lodgo ab ut te x t,le a . Prefarunjea raf^ardinfl mate­

r ia l colour and r'aaign constituted .be major portl- n. Uuit^y i<vo 

questions wer s aafced to a lio  it  information an the consumer©' p e fo - 

ranoa fo r  readynate jjarmoato »nd the as t ic  faction derived fsoti thulr 

(select in s *

A pr i l ia  lnary survey was carried out In ordar to toot uhe 

• lia b ility  and c la r ity  o f  tha questions. Questionnaires wore 

given to -m  fam ilies ub w re not lno udwd In tho study later. 

A fter arulusting trio q'Uastionnaire^lt war. f ln a ls e d  with fejco&ary 

altarpintins vlda Appendix 1.

D.

the fin.* Head questionnaire wem administered to -bo psleoted

tou&oholdB* Since aom  o f  the a netware we a unable to 'aad and
>

wrl-a trto questions wore asked and the infonaati n co llected  ty tha 

invention ̂ or. Xhe auaber o f  questionnaire^ got buck ware 323* lorn 

rest were not returned (7 / ) .  2J forms w re discarded rmssone they 

ware incomplete. nonce tha remaining J00 fon&s warj retained for 

tno study* ihe data ooilactod was consolidated and analytcd*

»• m alvafr h>4 .^gfcfnjafeftrton Qf attt«

fbe data obtained from the study was analysed and inter­

preted
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IV R <iS£J& A ® DISJJUiluN

Iha rwoalfcu o f  tho at*4y a t*» d soasaed uttdtir th<s fb t ic k in g

nerdiigaj-

A. H&intaaan&e o f  slothing budget

B. fraqaana^ and tin *  o f  purchase 

<3* Mod* o f  jaym n t

D. Clothing Selection 

*• Jfeotore a i*f acting selaction 

tm Clothing preferences 

and 0 . i*atlr. factions derived from u lo t.in g .

A. Maintenance Of clothing Gadget

Table 1 -nd fl^ .X  give tne deta ils  o f  clothing budgets 

tat int'lined by the sal acted maple o f  ho ok* makers.

IaB il I

o /  cixuv.i^a g ia u ss

m m m r n r n  rn  » • «  <e«*«» « ’ •»*» **•«*•<»•«* * » * » « » »  «><» «*<»•> « > v  * ■ • « « « * •  « * » e » w « »  » « * « • « « •  *»•*<•«»*» «-«• * »

..... ..... - Income Ro m m  ___________
.vfcix.twnue 300-430 43 W O O  60 W O O _____ flfea_3aa

o f  --------- ---------------------- Percentages a f  _ . .._
budgets m 75 J00 75 300 75 300 75

Xes 7.3 29.3 <5.7 26.7 5.3 21.3 10 40

No 17.7 70.7 18.3 73.3 19.7 78.7 15 60

•mm*

%
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Out o f  the 300 fam ilies surveyed only 29*3 per oeeit o f  the 

hoae eakers Maintained clothing budgets. Of the fWiai lie;* Jxieh 

Maintained the budgets the Majority were In tbs highest (10 per oent) 

end the lowest (7 .3  per oent) income groups. 1'ho ugh -he pen  arts* e 

o f  fa e ilie s  maintaining budgets is  sue 11 i t  in  a leer that the?e is  a 

positive  trend towards maintaining budgets aeongst the urtea hose 

Bakers o f  today.

ihe reasons £br b»  int* 1 al ng d o th  lag budgets are given below.

f* »  L XI

KMUidb «Xi ?4v Xenial IMG BODGelS

•iso sens _
200—430 431—600 601— 300 Atxjvt 300

io  save ooncy 40.9 15 43.75 -

X‘o hava an idea o f  
expenditure 31.3 40 56.2 73.3

donsiier i t  ss antlal 27.2 35 -

habit es 10 . m

i'he figures gl van ar percentages o f  the nuabers la each 

inoome ftroup.

Ihe highest 1 noons groups oonsidur tne onlnlunaaoe o f  tudf’at 

essent-el si nos they would like to have on idea o f  the expenses 

incurred. The lower Income troupe on hue other head roenti n the 

saving o f  oc ney as the reason for  saints.ning budgets.
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i'hs roaajna ‘or not maintaining budguta ora glean beiowi

LAB. a 1X2

luffcaOtt #ttt ,«()T ftlNT.iiHiMG &HWM3

Reasons — 300—aOO 601-&>3 Above 330

Jb need J9.6 41.8 52.5 40

.mbit 7.5 J.6 13.5 23.3

Irregular purshese 50.9 54.6 33.9 31.1

Mo tiaa 1.8 - m

figures given arm >eraanu..'et» o f  th» msab^ra in a® oh loeone

9vom the reasons mantl ned fbr not having budgets* - t  la 

olaar taut tha hoae nrke-'e are not convinced o f  tho need fbr planning 

th eir  budgets. 3t la alao a sun tfcut s~noe the oud^ets arm jnlhnnsd 

thu puroBanes ara irregular. Thla irregularity o f  puroha )Q mm bow* 

over boon givdn as a raaaon for  rather than as wag resu lt o f  not 

budgeting*

B. frequency And lisas Of >arahase

1'he frequency o f  tha purohSKS o f  o 'o t.^ og  la  giwui In 

labia  ft  U ) and 17 (b ) .

%
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I*B.A  IV (a)

fMJiJStUX OK KU vJ:A.>a OK i'aMI ,Lu£> t4ol PU»ONO xtlal i JAWtUi3d

— .................  loooaw gnotta ( In Ha.).......
200— 400 401—fOO f01~X>3 Abo7» 900

Kraquono., o f  
ptmthasa

Monthly 1.8 -  -  .

«han«war Uaa
ooasuaors want 98.2 100 100 100
(.o buy

foa l lia s  planning
tiw r vmrdroba 56 57 53 49

HLgures given aro parjontagas o f  AmLlias iadioatoi against

tnair 1 coae groap
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l  ift* Of fJ i’ilMG iafti.l w.iia.Uitki
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eewet« »e* • • »eMaai9**e
fin e  o f  noreheee ... ! 

*; i i t t * i i i
( 

i

Jaoaae jr o m (la  He.)

ti>

;-o. o f  ft* a l l ie s
200«*40^

19
,401—600

18
601— 800

22
Abcve 800 
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Reopening o f  s o h o l  
or  co llege 5 22 U 12

Deep*veil 21 17 14 23

ibm »l 2* 11 18 3

Christiana - - 5 m

Birth d ye 5 «e *• 4

heopen.sig o f  school 
or  co llege  end 
weepers l i

2ft J9 18 35

Debars 11 *nd /*onj»al 16 11 - 19

Special oooesl ns . . >2 m

Vigttree arc pare <jntar*es o f  7$ -  Maaibor o f  fa * ill«3  la each ioooaai

proup.

Of the to ta l nuabHP o f  fa a ll lo s , only twWjy oiftht per cent 

o f  the fh n lli s pi rn sad seventy two >er o^nt do not plea the r  

wardrobe* Of these who do not plan their (wardrobe* parna^seo ere 

raede la a rtndota a in e r .  Only one fhally in the lowest tnoo&u errou>
A.

purchases fere sade Ninthly*

Aoont’ st ..he fsuai lie s  which plan their wardrobe the sd.’Oiifarfiag 

le  ti*3d to coincide with the reopening o f  school or aollofroo end
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deepavall* festiv a ls  snob as tongal and Deej>:V*tli are occasions 

fo r  pjn3ia.u«  o f  t «< t ile s .

C. Kode o f  Payment,

ihe made o f  payment la  given in fable V below and victo­

ria LI/ depicted in figure 2*

TAB *  V 

H0D4 OF

300—400 4DV- 400 *01— *oo Above *00

Qaah 55 93 96 99

Credit 24 1 - -

Instalment - m m -

Cash and credit 12 5 4 1

Cash and instalment 9 m - -

Credit and Instalment «• m . •

figures given are veroenta^ss o f  75*

♦
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Most o f  tbo purchases in a l l  the inooae groups ara on the 

baaxa o f  oaah paya*«itb. O '-ly la  the lowest *naoae bracket the 

fatal lias resort bo cred it purchases (24 par cent and 12 per ount) 

and a very insignificant percentage o f  fam ilies la tha other inooae 

groups ^o la fo r  a rad It purchase*

D. J.otalng Selections

Clothing selection  la  d iseased  under tha fol-owing heads*

1* H^obara responsible for anitlng Uta selections 

11* Consideration o f  fatally -embers* preferences la 

tae fin a l purchase*

111. id anti f  loatlon o f  Materials 

iv .  Checking fo r  colour faatnone 

v* Idantifloatlon o f  prlnta
0

vi* factors Influencing tnu clothing purchase

%
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The 2»«Bbe~o rynponn b is  i’o r  making the a lo t  hi ag seleotlcn  Cb r 

the IVai ly  muabars Is given In Table VI.

ihU. *  VI

3ai^jriu .i a t iiu tiitim

- .................  InecMMi gro at?_________ ___  _
Persons selecting fbr 2DQ-400  431-AQJ 601-300 Above i'otal

300
e i » » e e ( e * < ie  •* e * « «  — "*«***••« ** e> < n< a a -e » »«• • «* «»e*

1 . i%ther fo r  hiamelf y 48 54 54 214

Mother for  father 11 22 17 17 67

2. father fbr mother 15 19 H 10 5«

Mother fbr her a e l f 52 51 58 43 224

3. fkt ier fbr children 11 4 6 3 24

Mother fbr c a i ld r n 3 3 7 9 27

lb rents fbr children 39 23 21 JO 113

Children for  themselves 13 13 29 35 95

4* fa t e? fo r  wnole 
ffeaily

7
m

m - 4» 7

Mother fbr whole - 5 - - 5
f&mily

Aunt fbr whole 1 es - 1
f-m ily

5. Qriod parents for
parents es m 4 2 6

11«»1iiiiitiii1ii\i »  -  • •• ■*«* »» •»«*«»

iahle VI indicates that only in fiv e  fkmiiies tiie aoue eakar

Is oo-apleoely inobarge o f  asking the purchase fbr the wnole fam ily  

(*01 - 6 X5 income group.) ft  is  sign ificant to note that ;a  seven 

fh a iliee  belonging to the ouest in  om* roup tha father pJPObseos

clothing f o r  the whole family. lha aas jo r ity  o f  heads o f  fbiai-les
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«

a n d  i»»*  m a k e r s  e l e c t  t h e i r  c l o t h i n g  a a t e r i s t l e  t h a a a e i v e a *  I n  m o re  

o r  l e a s  t h e  m i b o  a « a b o r  o f  ? « a l i . l w  whu f & t h # r  o r  t h e  in o th o r  o l - o & e s  

f o r  t o o  o’S.bmr ($ g  a n d  67 b u l l i e s  r e s p e c t i v e l y ) *  I n  t h e  meo o f  

e  i l d m  h o w e v e r , L i  t h e  a & J o r l t y  o f  h c u a e s  t h e  pe r e n t e  e o l e c t  f o r  

t h e  c h i l d r e n *  I n  J O  p a r  o e n t  o f  t h e  f a m i l i e s  f r ^ e d o n  i s  : l v a n  t o  

c h i l d r e n  t o  c h o o s e  f o r  t h e n s e l v e s .  I n  v e r y  fa w  f a m i l i e s  a u n t  e n d  

g r a n d  p a r  . a t *  e r e  n e n t i o n e d  a a  p u r c h a s i n g  t  im f a s a iiy  * s  c l o t h i n g  

r e q u i r e n e n t s *

11.  w o n s i d e r a t l o n  o f  f o n i l y  M e m b e rs '  P r e f e r o n e u s  I n  T h e  91m l  
* u r o i »  a e «

in the aakiar o f  selection  and final purchase the mxlssum 

d«w ar cy is  practiced in the upper income families -t© -* fycoter 

extent then In the lower laeome groups as 2 s aeon In Table (a) 

below*

U I I  9 1 1  ( a )

UOHPlDwliUlU  ̂ 0 /  fAMIUC jfoaAfct NGtX U  sUULdaSe

200-400 401*600 601-300 A b o v e

A n a l l y  m em bers p r e i ' V
r e n c e  l e  e o n s  d a r e d J 9 /s 35 100

W etaiLy m e m b e rs* p r e f e -
r e n c e  n o t  e c n a - d o r e d 61 25 15 m

T h e  r e a s o n s  f a n  c o n s i d e r i n g  f a  a l l y  m e m b e rs ' p r e f e r e n c e s  a r e  

g i v e n  b e lo w  i n  T a b l e  911 ( b ) .
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TAB,.* VII (b)

A,*& m  -jj&2D»a<iQ w arn haw* &' ^ û shuiî

_________________ £*V2M RT9.AV, .Vfttt). _
“tea sons 200-400 401-fOO 601-300 Above 300

lo  derive satisfaction 59 34 3 43

individual interest . » 23 19 27

To s i l t  tne indivldu&l 14 43 78 20

To avoid trouble m m m 11

Ilgam s a rt percentages o f  75 -  Hwaber in each lneooe group.

ih e  ran so as giv«n fo r  oo usiderittg fa  sally auabers' preferences 

in cloth in g  se lection  show that most hone a>ite a want*! to & .I t  tha 

in d iv id u a ls ' ta ste  and in t*  ^»t so as to deri va a&xiiaun aafciof; at ion . 

A vary few fan iliw s (11 par cent) in  the upper inoo&ie rro *» Qk»tio»*d 

't o  avoid troub le ;

tihan a»kod fo r  the rsa xjris as to  why thay did not ooaoicer 

other neabure* preferences la  evoking the fin a l se le ction  and 

purchase* th* hoaeaakers in th* 200-400 ^nd ^01 to  *00 groups said 

that liOk o f  money m a th* so l*  reason fo r  I t .  It i s  true that 

these fk a iliea  do not have adequate finances* whan the t r ia l  nd 

error aotuod o f  nuking purchases could be tried  o u t . *f y angstsrs 

are allowed to ask a th eir own purchase i t  m y lead to  d i f  .'lO iltie® . 

The hone ankers w il l  a lso  have to  im partially d is tr ib u te  the cloth in g  

budget ov e - a l l  the aeubero in the fam ily.
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i i i .  Identification  o f  >«tafrial

»ne «ra to tne question aa to whetner they could idont. fy 

te x t ile  .ant o r ie ls  are corwolidatod n t  b l*  V li i  belowi

I’AV^ v l l l  (*)

£)^u' un&aLsX o t  M»T4iuts

iMtIMLIZalkJLLttUi
200-400 4DU600 601-900 a dona 900

lee 24 35 J1 40

■ t o 76 f»5 (9 60

On the whole in 68 per aent o f  -ho fh a iliea  aa vc/dd* the 

loee-sukor was not in a position to identify the aster,ala* -uaoa$ 

individual inocaw groups, the lower tnaom grojtp hod the atixifflun 

naabor o f  hoMunkers ( /*  per aunt) wtio could not Identify m teria ls*  

Pbrty per oeat o f  the hone n>kora In the highest incone bmoket 

oould identify the aaterl&ls* Thu reusom givm  for  th eir  being 

able to identify  the am to r ia l a are given below in Table /I I I  (fe).

TaB *  VIII (b) 

R*.30HS rfO«i IUjuTIjOCIIG

Reaaone 200-400 401-600 A01- 00 Above

i'heorat' oul knowledge 2 7 8 4
beeing labels 4 8 8 15
i^perlenoe 9 8 4 8
fatal l laxity 4 3 3 3



5e«*lng la ’H ilO i ex >e *ianoe *nd theo rem io *l knowled re a re  the  
ia p o r t io t re*«ona a sn ti neii by th e  taosae a&kera la  th e ir  being ab le  
to  recognise and id e n t ify  te x t i Lao*

f ile  reasons fo r  n o t being ab le  to  id e n t ify  te x t ile s  as jaan- 
tlcned  by the  bone makers a re  g iven in  fa b le  V IX I (o ) .

U 1I (o )

«/*i f«ui joju  m w  surdiii* a

•Reasons km a*  .Q p p * ?  i f o h L
200-400 401-600 6Q1-300 *b»*e 300

Miefc knowledge o f
te x t lin e 100 100 31 91

Do no t orre  about I t m 19 9

in e  m jo r it y  o f the boaeaaxers plead la  ox o f knowledge o f  
te x t i Lea as the  reason fo r  t . ie ir  n o t bei ng ab le  to  id e n t ify  te x ts  la s *  
t h is  La a a le n r In d ie * t in  fo r  the  o rp& n lsa tlcne  x ttlo h  a re  invo lved  
la  wo sen 's w e lfa re  lik e  consueera a to a ifa tlo n c  and uoaen?* o aba to  
taka h  th e  prhblesa o f oonauaer ad acta t  ion  se rlo s& ly  and sec th a t 
th e  BoaethArs a re  uolped to  id e n t ify  and and a attend the te x t ile s  
they pnveha* o, so th a t they w i l l  be knowled eable and in t e l l i gen t__

moansnaero*

i v .  ^necking oo loo r fkstnaea

i’o th e  q ja a t 'em 'do jo a  t r y  to  oheox the  co lo u r

30ISS1
l ib r a r y .

m a te r ia l* ' a l l  the  hoaem xer* aaid th  t  they d id  n o t know how to  do
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i t  and that the shop kea>ers aay not perait -hes aheakiag i t  >rior 

to purchasing.

? ,  lie n t iflo a ticn  o f  Prints

The hone au*er 4k> could Identify the d ifferent ty  xio o f  

prin t•( who had knowledge o f  the prints and who we'® fam iliar with 

the d ifferent varieties  o f  prlnta are Riven bulow in TtebLe (a) 

AX (b) and *X to ) .

u rn *  U  (a)

w m t+ risk iio.i or *>aNT3

___________________________________________________________________________________ . _____________________

.2QQb£9____ W r f m ____^ 9 M ..~ ± k > 1 ! iJ a a
Kua-
her

Per­
cent­
age

^un­
bar

Per­
cent­
age

Hum­
ber

Per* hum* 
cesb-ber
ago

Per­
cent­
age

Gan identify 16 21 10 13 59 79 41 55
priato

thaiot identify
priafce 39 79 *5 *7 16 31 36 45

figures Riven are percentage;; o f  75.
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X»BLu IX (b)

liU.'U m i M  PrtlNi’S

Inson* groqpa
^ome taskers identifying prints la  aao&srs and

___________ _____________ atE».«lftgWL,.---------- ----------------
1 print 2 prints 3 prints 4 pr ate 5 and

above

2CKV-400 11 *9 5 31 - - - <• •

tf)1 ~ <*» 8 80 2 20 m as - •

fOI— *oo 42 71 13 22 4 7 m e* as

Above 800 23 j f 11 27 5 13 1 2 1 2

l^lgurcis given art pare jntfe res o f  those who aoslid identify

prin ts.

forty  two /.ar cent o f  -hi baas notesra could identify ome 

o f  the prints. Of the e» sixty ssven par cent were able to r  cog­

nise only one variety o f  prin t, tbo-.it twenty four per cent were 

able to  recogni.se two v*r efcie-* o f  prints. Very few (8 par cent) 

icnew tores prints and acre.

#



J4

l i B i i  IX (o ) 

faKI .UkVXt rfilH AUDfld

£Q.ook •’cra^n Sc •noil ifctifc Tio *nd dya ifcats Hollar

5 1 U  34 J3 13 3

llatik ma i.ha acst familiar print (34) fo lio  wad by t o  and 

dya (53)* aho othar r io t  a wara lass fksili& r,

4 . ifeotora APfacting SalecLloa Uf Slothing Haq *;reawnts

Tha factors a ffectin g  tha he a* ubka.*s uoat, <hila purchasing 

thalr a lo th u p  ~eq» raments aro givan in T«bla X ia )»
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rxu a* x («)

wtcro.is
(Mentioned f ir s t

Ptf&UUui CP JW uL'fi 
in tae order o f

p riority )

Iwom* e tru jsU ie .)_________ tota lfio toro  m*m
200-^00 401-600 601-31)0 Above 830

Price JO 8 - - 38

ioocaa 13 3 1 *» 17

duality 10 13 6 9 35

fextare 4 3 4 11 22

Occupation 4 2 8 - 14

Colour 3 17 8 8 36

Design 3 4 12 28 47

Durability 3 3 4 3 13

Mu..1 bar o f  saeanera o f  
fbally 2 2 - m 4

baitabl tty 1 10 8 16 35

MftHhabil ity 1 2 - 3

Aye, U b ilit j 1 10 8 es 19

Client# - 2 3 - 5

Aoc eptabi 1 ity - 1 3 - 4

ifeahioue m - 4 - 4

Peat vala «nd functions - • 4 m 4

The no at important factors which Inflam e* neat o f  tho bom  

rakers in their choice o f  c lo ttin g  ee soon In fable X (a) are design,

p r ice , oolour, quality and su itab lity . <-inen scrutinising the faotors 

aunti>ned fey the hoiae rakers in the four 1noose groups i t  is  sign ificant



to  not>0 trot the hose cokers In tho lowest two i  norms br*oketa a Iona 

mentija price ,nd incase as ha f$oior which influences then aost. 

Desift * snd su it.-b ii: ity  are nan'ui nod mostly by tho hotawMikore in 

tho ip.jOP inooae groups.

Tho fi Otor whloh a f  fVots hoaonaicers next - ooo>:> 4  la  their

H at o f  p r iori,Ion  lo  given below*

TA BU  X (b)

(•worth A s v js r in  ?»tUAi>* o f  Ju THinq
(faratimed second in tho order o f  priority )

Motors - ......... ..... ...... . Am w  l.QEMtoi>....C%3JL ,,, xotftl
200-400 431-600 631-100 Above §30

inaom 15 3 - m 19

fr ie o 13 3 a* - 16

Durability 11 7 13

»«Ij *
I18!i 

•
•ii

Colour 9 0 1 3 21

Suitability 7 7 a 3 25

Taxure 4 2 i m 7

{fashion 4 2 19 19 43

family afcxabee 3 1 «e - 4

Design 2 15 16 3 J6

U a llty . 2 7 9 a* 19

Availab iity 2 14 3 a 27

too Jkpation 2 2 4 13 21

faohubillty # 1 3 - - 4

aojopt b i l lty - 1 2 9 12

Climate - - - 13 13

4Advertisement 4



yt

flash ion (43) # des-gn (j6 )»  iam bi Lit? (3 1 )» (2 7 ),

su itab ility  (25), oolour (2) and eooupatlon (21) are the factors 

amtioned in vh« d eocand lng ord*r. “one a*k*r* in  the two higher 

inooaa groups ap -ear to bo more sensitive to fashion than tbooa In 

the lower iacosta groipe. incoae and price la again aenttoned by the 

hone **k#rs in the 'ower inaorau groups.
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t .  Clothing .^eforonao

I  ho elothfng prsfaroaooa o f  the solaotjd fam ilies arc discussed 

inder throe major bondings*

^ efsr-n oo  fb r  i .  ttifforsat sat or a Is

11. d. f  I'srent oo lours 

i l l .  d i f fo ^ a t  doo ens

Jhdsr o«oh o f  those categories the yraferonoes a rt  oo ia a rd  

as between

a* ^noo'ia groups 

b. (>on and woman
%

o . Mv* groups -  ahildran, adolescents, adults and 

o ld  people*

d* leve ls  o f  eduoatlon o f  tbs boss maker*

« .  Reasons fbr tbs prsferenoo.

m a l l  these oases ohlldren be Low J yea a ii* /e not boon ta.-cen 

into oonstderation.

i-a  rfu ter  a ls  preferred -  uiooas Groups*

fable X.1 (a) shows too  prof or moos o f  tbs cola.-tad homo miters 

fb r  d ifferent m aterials.
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TAB .a XI ( . )

m n i £  (Hrf^UAi) of s h -jc i j )  f a x i. l e x i c a '.a  attoa&

Dflf^rM o f  
preference Rroup

Ho.

___ fx a m .a t. ; n  m

Cotton S ilk  1 tylon ferelsne Blends

f ir s t
preference

second
Prefer

290-400 195 62 15 5 14 4 n 9 62 20

491*600 131 $5 29 9 a il Kii i t 11 32 ?5

601-300 161 43 3J 23 3 1 5* U 72 19

Above 300 127 33 39 23 2 1 112 23 59 15

200-490 71 22 11 3 23 9 42 13 67 21

4 ) 1-600 93 29 70 21 3 2 62 19 <**5 U

601-300 137 J6 42 11 20 5 ¥> 22 73 19

above 300 10/ Z t 60 15 10 3 37 22 10 20

eeee—«■<■■» ir-m irm>mm~m mmmmm m „__ r

Cotton is  popular with a l l  the four Income gnoips* Fdtei.cs 

with blended yar/)<Jo*e next In popul- rity  with the f ir s t  three lnco-ra 

groups wh re»s teryl -n» is  acre popular with the h)gheetiaoooo groups 

a fter  ootton and is  followed by s ilk s , tylon Is the least preferred 

as f i r s t  oht >oe-vlde fab le  Xl (a) and Figure 3*

In the second prefer noee «.leo cotton stands bigtteet-vide 

Table Xl (a ) . Two hum!ro:5 «nd one members did not mention any second 

preferaneae. ^s oen therefbre preaj&o that cottons are seat favoured 

fblloped h  ̂ fabrics o f  blended yarn. %  analysis it  Is se a  that the 

lnco-.e and roster.al preferences are associated vide Ap .endix 11.
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1-b . %  tor la Is preferred -  Boys end >'«n and l i r le  and eozan.

labia XI (b) indiattos tha aaterial preferences as between 

boys and H r  Is and nan and \e man*

lAdU XI (b)

t m i i 4  (itk tm k i )  pa&m jM m  or n & jvta i n M u iM  oatHUn

lypds o f  Materials preferred la  ntxsbera

Degree 1 Hanbo rs
o f 1 those

prefe- | dotton Silk fylon f«ry - Hands who do
r a s e | lane not have

1 preferen-
+**<»•

1M»—~.-L.• e a * a • «*aaa»4»*»«a«a * m. . . . . . . . . «»«a««a» ea
. . . . . .

1
Boys 11 72 31 m m1 OS - 93 40 67 29 - -

First G irls ’ 104 49 37 16 9 4 3 1 73 32 . .
preference 1

K«n '1 293 54 as m as - 134 23 35 18 as m
. 1 tt&Ma 1

i
i

239 49 131 33 10 2 0 .4 50 11 - m

1
Boys J 103 44 -  - - - 71 31 96 24 2 1

Second G irls ! 63 26 63 26 29 13 23 10 47 21 1 0 .4
preference 1

1
.-'an 1 131 2 0.4> • as 164 34 119 24 60 13

Woaan , 1x6 J1 113 2d >7 8 19 *  49 10 109 23

In the olaa^l float Ion given In Ihble a I (b) boys and g ir ls  ars 

thoue between 9 and 19; nan and eooan are those o f  19 plus and above, 

excepting fbr boys (31 par ouat)» the other thr^e satagor.oo namely 

g irts  (49 par oant) u«n (94) par cant) und yoaen (49 per oost) prefer



J " 111.1 i y ™ "'’ ' ' i'1 _ . ''̂If.̂iJJ1 (- t. ■ ■-' l ̂ ■<*.' - !___: *  .*■
■'-'" >\h,- y\

ootton. fays (43 per oent) prafar t  ary lane. In the oaue o f  i r i s ,  

second largest nitaber (32 par aunt) prefer m terle la  o f  blended yam . 

Men prefer texylane next to cotton (2# par cent and the second 

largaat number o f  woiaan prefer cS llk  (J3 par oont).

2a the ease o f  aeoond prafarena as most boys (44 p*«r oont) and 

wojaa » (31 par oant) gave ootton aa their ohoioe wheruaa terylene was 

preferred lay 34 par oent and ootton only by 28 par oent. Sooond 

preference for  g ir ls  was equally divided between cotton and e l k  

(26 par oont in as ah) fo l  owed by fbbrlas o f  blanded yar (42, par 

oent). both in the f ir s t  and second preferences alike are preferred 

by gi n o  and wwaen ru h er than aen and boys. When analysed It la 

ae >n t a t  there la no association between sex and praferanoe o f  

aaterieLf v da Appendix i l l .

i - o .  Materials preferred -  Children, Adolescents, Adults and Old 

People. s

labia XI (o) indicates the aster; a l preferred by d ifferent

age grojp i .
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In th is  a lasslfioation  children i r «  those below 12 years, 

adolaso a te  those between 1J arid 14 y»*rs , adults s r « from 19 to  

49 yearn and the older people ere those above 40 years.

faille XI (o ) brings o it  c.he faot that cotton i s  preferred by 

aost o f  the adolesoents (41 «) adults (4J*) and old people (664). 

Amongst children the proferenoe between ootton ( JM) and blends 

( ¥1*) ranks highest. The second highest ruiber o f  consuee'e .n  the
fJU)ut Ajl<_aa-̂ LaJV

adoluacunt (25*) snd^edulv (I9 i) groups sent l  a sd blended yams in 

their f i r s t  prefersnses.

Amongst t  rioss preferring si Ike adults (20,1) and old or people
s,.(k

( 16>) rank f i r s t  and second. %lJns ranked third for the older 

people.

44

In mentioning their seoond preferences also adults ( 

adolescents ( J6,i) ah. Idren (J61) and older people (20*) anvo ^enti;>ned 

ootton. Ifebrios o f  blended yam have boon mention*’ by the oeoo d 

largest n mber in the pro sps o f  chiIdran, adolescents and adults 

wheroaa o lder people indicate terylsn^ as the aeaond larg st number 

in th eir  preference. The analysis shows that there seeoo to be an 

association bet w an the age group and the preference o f  unterlals 

vide Ap tendhx JV.

i -d .  etorin1 b preferred by ^neaaksrs at d ifferent id u e ittn a l 

Loyola. '

Materials preferred ty hone sakers at d ifferent leve ls  o f  

education ere preseatsd In Table XI (d j.
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As hha &lr«»dy been seen -ho saajo *ity o f  the salaitad saapLe 

have shown a prefer „-aoe for cotton and anonpat the hr>ae ngucera at 

a ll levels o f  education ootton la prefar^ad aora than any other 

fhbrio. It la surprising to note that aora homnakars in the three 

lower levels o f  sduo&tlon prefer cottons to any o f the etna? febries 

where as fewer at the pre-university (4*4) and graduate (63*) level 

prefer ootton. The number prefer ring the other o^tacprlaa o f  enW> 

rle ls  are insignificant. The analysis snows th-1 the >rafet*unoe 

for aaterlel ami edoa Lionel stat-is o f  hoaa uakers are as oc at^d 

vide Appendix V.

l . « ,  -iansons for I'raferring Different Materia la.

The reasons for preferring various net aria la are si van In 

Table XU.

i
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TAB A XII

ibAAGMS **01 AutfAUltti PliWXiAT : uf&tEMS

...........  tftfll) ■'. T  m —
Malarial® and 200-400 401-600 601-400 Abova 400

Kaaasna ....... ....................................  .......
• Hun- Paroan-

bar tags

1. QaStim

Slapla Man 43 23.0
Joaan 33 20.0

Aaonnay Man 90 ' 56.6
Joaan 61 36.3

wonfbrw Man 24 15.0
W bla Joaan 74 44.0

2. o i l*

look
batter

«oman 57 58

for «Joaao 41 42.0
oaaaa’ na

i . Hv loo

4 s «  in 
washing

ibn&n * 31 41.0

--•ansa Aan 4 67.0
ri*«i atantJoaan 44 59.0

OilMhi* man 2 33
aowan • -

4. 'T  any iwna

i‘o look Man 91 TO.O
battor Jo nan 1 100

•in..-# la Man 23 19
waging
Craaoe Man 15 12.0
kaalstant

5. Blands 
To took •tan 100 79.0
battar *oaan 107 91.0
Oraasa Man 3 2
tteaietnntiiowm as -
Ikshloa M«n 24 19.0

Joann 11 > 9
•••>«KaO»aa«Nft* •»• •••••a

Sun- ’eroan- Nu*.fler- tea. >«■-
bar ta f* bar aan- bar

___ tag#
oav-
tara

27 15.0 1 0 .4  30 17
27 15*0 4 2.0 37 24

56 31.3 50 23.8 69 25.3
74 42.0 61 36.0 67 44*0

96 54.0 159 76.0 134 58.0 >
74 42.0 104 62.0 if) 32.0

92 70.0 85 57.0 109 66.0

40 JO.O 69 43.0 5 34.0

41 59.0 23 44.0 36 52.0

41 41*0
m

22
aa aa

42.0 33 43.0

m

aa

aa

7
«  aa

13.0 -

98 73.0 118 63.0 178 7 /.0  ,
m - 12 100 m -

yr 27.0 46 26 JB 16.0

- aa 10 6.0 16 7.0

99 82 H I 82 132 51.0
58 62 82 77 57 51.0
17 14 - aa 6 3.0
• • 2 1.9 4» aa

6 5.0 31 i f 73 35.0*
36

> «a ^ a «
38

m m m m m m m m

22
m m m  <-•»

21
m m m tm m m rn

*9.0
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^oonoay and coafort are the redone aentl nod for  proforring 

cotton fay 3ost o f  the consumers In the fa r  oua Income groups ae well 

ae bgr eon and woc<«n. I t  la only In the lowest, and second 10 eat 

Income grot%>a that a np -ls ity  ia aentl nod fay the second largest 

number o f  men and women re spec t l  re ly .

It la Interest ng to  note that the reasons Riven fo r  preferring 

s ilk  la only by wo nan* 311 lea are preferred both, because thqy give 

bette* a.-pa* ranee and are suitablo fo r  fe s t l /e  occasions.

£he prefarenoe fo r  Hylon la  mentioned mostly fay women and fay 

a vary few nan in the lower Inoome groups. Moat hornet*, koro in  the 

three upper 1 oomo groups prefar ed % lon booause o f  Ita eaao in 

Amahing. ^ jo r l t y  o f  home ankers *n the oweat Income brulkot prefer 

fiiylon fo r  Its ore&ae resistance. Durability has be n mentioned fay 

a very snail number (2 men nd 7 women).

*fte prefarenoe terylens amongst men In the iaccae preupa 

200 to **00 la that I t  helps them to  look better which la  oohoeo fay 

their woman counterparts, The other reasons mentioned /hX preferw 

ring texylsno are lta  ease In 3* .i nab i l i ty and create resistance*

In the case o f  blends noat nan and woman emphasised i t s  

csapeolty to make .he vm rsr look better. Its  setting fo r  Sho-ion 

la aentl>aed by the second larg at number o f  ooieume 'e . Third 

reaaort mentioned fay a vor> fow eonsumera la I ts  crease resistance.

t ,  il>« Colour ifreferanoes-'lnsoao Qroupa

ihe colour prefero.mes o f  the selected sample la  glvon bolow 

la  Table XIII (a ) .
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la  general between the preference o f  light end dar* abodest 

more consumers prof erred lightuh&des (337) then dark shales (149). 

Amongst the variola  col o ire vhile was preferred h> a majority o f  

the o ea tM rs ,

fhe second prefer **?es aera not mentioned toy 59 censttaers* 

:»oocnd preferences e re more or lee6 on the ease lin e  *& those of 

ihe f irs t  preferaneee* Black has be jn  uontlonad hy 2D per ooot 

la  the second Income group and H  per cent in the th ird  income 

rro ip . rha atatistioel analysis proves that the e Is  an s o o o lu - 

tio n  between income groups and prefer no# for colour vide Ap end lx  VI*

f .  tu b*  Arefereace fo r  colour -  Hoys, men, G irls and women,

fhs colour preferenoas in the fo ir  categories boys, n in e ,  

men and women are given in Table X lll*b .
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It. is  »j«a that perhaps sore o f sen ( J74) and « • «  (254) Ilka 

lighter shades sad sore o f boys (25*) and g irls (24*) Lika da ksr 

shades. Aaongat -ha vario la colours white is  preferred by moot o f the
i

as a (4&jt) and woaen (16*). Aaong the dolours prafarrad y  toys 

aul11-dolours (22 i) white ( l 64) and green (154) are mentioned by moat 

o f  than, the colours prafarrad by aost o f  -ha g ir ls  are groan ( 15.4) 

and purple (154)* A lesser extant o f  woaen prefer green (104) pink 

(94) blua (64) purple (74) and blaok (74).

fhe second preferences also a s  sore or leas on -ha ansae 

pattern as the f ir s t  excepting that the g ir ls  show a p refer aw e for  

bkok (1 4«), blue (1J4) and pink (11 ,•)• rhe analysis provec that 

there ic  an assoeiation between sex and colour preference vide 

Appendix 711.

i i -e . Preference for colour -  Children, adolescents -  adults and

eld people. '
t

fhe oolour preferences o f  various ana groups la tfivnei In 

labia U l l  (o ) and Figure 4.
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shades arc preferred m atly  ly adults (J2.t) and oldar 

people ( dark shades ar« preferred by ohlldr «a (3I>)

^nd adolescents (19*) children prafer groan (I7 i) and au lti-oclours 

(1 f i ) . Adolascanta prefer wh~te# green and purp La. Adult a and oldar 

poopIs prof nr waita.

Second prefer neea follow shore or  las tha eaus pat com as 

f ir s t  one ptins: tiwit light aha das ora preferred by ohiljpsn nd 

adolaaojnte fo r  second preference, ,nd in  tha ossa o f  oalldr n  and 

adults blank oones into tha piot.urw. Tha analysis shows that colour 

prafarense ia  SBOolsted with sge-vida Appendix V III.

f ,  i l - d .  iVsfaran-es fo r  colour -  Different 1 avals o f  ddtioat ion 

o f  donaaskars.

Tha colo  ir prefer neea o f  the none ankers o f  di f  Parent educa­

tional loval a to shown ’ n Table XlZl (d ).
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cĥ
m

a^
^

 .
 m

jG
kn

xi
 *

&
&

a
no
off
as
M

*

*A
oC
ft#

«*
03 
9  

O
4 
O 
O

8+*
%

, 8
I £

i  %
♦» e

1 1 1 i 1 1 1 1 1 1
* «

44M oA o e a ©
8 s £ fr- V

pH
a

Ct’H cv 9
t- IQ a

r o © o
« •w •*5 1 i ► #2 •to © i«-4 1
3 o c =
X IO ••«# 1 i •H •M to ( i

1
©

1 1 t M 9M i i H to I i

o o ©
3 * 4 to •H* n •to »» •N 1 1 1 i

.** ©

J 1 1 e»j •IT i 1 1 1 • t

r o O 1 1 # ■

i f
i

a
9

•V
•rt<-• HI

9
pH f ■

§ c ©
£  ft i 1 tH •

M 1 i 1 1 •
(0

&
£

<-t H Of 40 1 i •4 to 1 t

i l l t • 1 I 1 i •H IQ 1 IO OM
M
a-- » r> oA ©410ft-

•4 s

n H» 1 1 on
V® *4 IQ Ctl 3

i t » 1 l 1 1 1 1 1>- >-4

s
n4 © e c
$ N> oo to

•cr 10*4
•

3 IQ 3 to
•

3
s

it '

1 1 O• ©• e•CS R to 40 ev to t- 3 M o» 1 1

3a 2 ©
-4 I 3 3 3 3 3 fc 3 9 I*. 4.4 JSVJ

<5 9

5 o ' o 40 ©af to 40 a 40 S3 40

i

e•»

•A
d

!

5«

X
3ac

43

■4
93

• c­
r* ♦»• e
ft. M

ftX.4
I S

o

5



57

Light colours art/ .»*• furred hy the oae Makers la  r r io u *  

Loral** Black ap .an re to be a favourite oolo tr with the nomoofekers 

in a l l  inooae stroupa and white far tha op ar tore* Level * a t eruna- 

tl>a . (-Ugh e-diool, iTu- Jhiverni ty and graduate). In t ie  111 iterate 

and middle school level ,.*-.tard ap/eared to be tha fkvs urlto with a 

fa ir ly  large number oV homemakers.

F. tU e . Reasons Tor Colour Prefers nest

Ihe reasons fo r  tha oolo tr preferences o f  tha seleotod consumer 

<**<*- given la  table

LiB xii kIV

Kc**uNB FOH COU}«

- ___ __- _ itjauon* .......  ..........  ..............
Colours delta the Adds *%kas tha Belts tha

individual Beauty wearer &,1 a  o f
look tha wearer
e/mrts

Light aoloara 654 327 m

hark oalours 145 192 192
Whita JD1 224 -
lallow 26 32 -
fink 29 124 m

Qhooolmts 10 4 -
Gray 42 29 -
Orange 16 6 -

Mustard 49 10 -
host 25 24 -
Purjla 40 87 -
Green 111 63 133
Blue 103 89 m

Had 5« 49 m

Blank 117 132 108
Multi so lours 9 26 129
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fhe raisons aentlcnsd by taoat o f  tae -onoiaurB for profferrir»f 

certain dolours Is that i t  units and adJs beauty to the individual*

Ixk the case o f  other oolours, pink* :r .snv blank, and .sulti 

jo lo  irs* *hs ad 11 t l  aal ‘esaon mentioned i s  that i t  makes the usurer 

look aaa:i>. Only in tbs oaaa o f  unite the reason s a t i  ned use that 

i t  Suits the age o f  the u>tL̂  rer.

/  i i i - a .  Preferences for Designs -  Incoms gr>jpss

fho designs preferred by the consumers in var-oia inoone 

Cr ops is  given In fab le  XV (a ) .
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I hare is  a balunc d  p’*«feren..i« fo r  printed and plain atateriaia 

anongat a l l  the ftaalliae. ifest o f  the fkaillaa preferred snail 

designs to  big designs. suripoe and abstr&ot designs ooaa non*. la 

tha order o f  pr^ferenoe.' The stat/ stio -.l analysis provea that thara 

la  an a sooiation  between tha inooiae groups and design prefer* noea. 

Vida Appendix -  I* . Thera is  a worked jro  'arenae fbr aeaall designs* 

▼artioal stripes and dots In tha hi guar inooaa groups whan ooapurd 

to tha Lover inooaa groups*

Two hundred and twenty one oonsuners did not give uooond 

pofa*enoaa. Generally plain imperial* abatraot designs and dots 

were preferred seoond beat, flora 1 designs and big prints were 

liked by the least number o f  aonauners.

f  n u b .  fr*£gDK»g..ter .IftataA*,.-. *fra, mfl m m b

The designs preferred by nan and women are show n in 

Table XV (b) and Figure 5*
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tore am  and boy a Ilka plain materials for their ff rot prefe­

rence than do women and airle. Prints both small and big arc 

preferred by woman more than nan. tor j m n  than woman prsfor abstract 

designsv all types of strlpad materials» checked materials and 

dottj4 materials.

Mora woman >refar printod aatsrials with delicate, floral 

designs than do aan. On ths othar hand aora aan prafar abotiteet 

designs, our. pad and cheeked materials' Ihere oataa to be an aqual 

prafaren a for pla a, Loriaontal atripas and dotted mater lalfc 

ituidr xJ and eevanty foar members did not ionti n the second prefe- 

rane <s« Statistleal analysis showed that there was an asaoa ntl n 

between sox and the design preferences - appendix i.

i n .  a. fc r ftm q t  fe,r, A w A p .n fltfra tta ft

Xhs preferences shown for  designs by the d: fferonfc age gro-ips 

is  glean in fable XV (o ) .

I
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Sonsuaara In a i l  the rroups preferred plain agateriais aost, aacept

in wha oa a a o f  ado lea;; ants who had aantionad prefsrence fo r  snail
. SmaH

designs (21 par cent) to the saae extant. ^hildr a  prefer**©; btf»
ri r&S and dcH  •

print*,  abstract, delicate designs and large ahaoka. Actalos unta
Gib&hra.el de îqns •

prafarrad snail prin ts, horizontal stripes and am11 sheens* Both 

adolescents and admits prafarrad striped rotor a l .  *taen the data 

was analysed it  was found that there was an &s to elation  between 

apa groups and designs preferrsd, The ola& aifiestloa used for 

the sta tia tiael amilys; a was children, adolescents end older 

people • Appendix -  x7 .

In th e ir  second preference ohiBran aantionad plaint abstract 

and striped aatarials aharues aora adolescents aantionad abstn  ot 

ds»ifriOj 3oall prin tadota and rertio& l strip es. Mora adalto prro 

ferred besides plain m all p rin ts , r s t ia a  1 atripaa, abstract 

deslg is ■'nd dots whereas the oldsr people preferred plain and dotted 

Material* Many oonaumera (2$6) did not give t-teir useand profs'-enoe*

? . i i l - d .  ibnsiaattam grafarunoa for designs -  education legal a

The hoaa tedeers prefer »noas fo r  designs is  shown in ®ab)e JU-d. 

The o le  sol flotation used ha 's is  11 lite ra te , aid l e  school o  Joetion, 

high school aruoatlon and graduates.
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rihlle plain la prafdrrxl by moat o f  the bona a-kers as their 

f i r s t  aholee It is  intersating to no to that the pro Corona os snot ion ed 

by the others is  in uhe following descending order 3s a il  chocks, 

small prints *nd flora 1 designs. 4 greater peroentege o f  uatam in 

the higher sduoalionsl leve ls  prefer plain than do th eir  counter 

parts in the lower educational lev e ls . The s ta .ia tio a l analyais 

however proved that there is  no association between educ*«ion and 

dee gas preferred -  Appendix l it*  

i i i  -  e .  Reasons for a re fe r r in g A fe ffl i

Reasons given fbr the preferw oe o f  deelgns is given in 

iable f fU  ’

1ABU Oil

.m uiim  m<i o A itru  ju i :  d*s « k»

1 
i

\1111<t1*t11 |
 

|
 

|
l

11 •  •  m m  aae»«e ■•es^as.

Designs
■Suite 
the 
Indi­
v id *  1

Adds
Bea­
uty

Suits
the
a p e

Makes the as rsan it o k  
fl«w> Boer- Thiiv» *at- Att- 
per ter  ner lo r  res­

t iv e

Plain 4 3 1 2 6 1 4 3 5 m m ee

Big prints 1 9 - m 1 0 0 - m m es

Basil prints 1 7 1 4 1 9 es as - m * •

f lo ra l 2 1 m - m es - s » •

Abstract 5 2 1 3 2 - m 2 3 4
_ r es •

Delicate 90 sn - m a» - es 2 /

strip es 4 7 - - ee ' 1 7 4 ee m es

V ertical stripes 2 4
ee - m 6 4 2 0 4 ee -

horisja ta l stripes 9 - - 1 9 1 3 6 m m m

large checks m - ea 5 0 " 4 4 m ee m

S n a i l  cheeks 1 3 - as m 4 3 56 ee -

Dots M 1 9 6 a» m 95 ee m

' ' ’ » .  •

9 5 4 10 6 6 4 3 5 3 3 1 6 9 0 2 6 3 2 7



fba  roason# 'or their preferring particular dec-igns or»ved 

adding beauty ( 106*) to the jue*rar, , ilting t,he individual (9)4 )*  

raking Ua*3 look sasrt (690) o doing the age (4J5) •>***"* g-voo coat 

t«jhaale* The That that '-he design o f  the oatorla l makes ono look 

plumper (JJ1) and thinner (263) were mentioned by "ose aunouaKira.

The plain s it e  ia l « o  preferred booaase i t  suited tho in d i- 

vsd» 1 ,  ad-ed beauty and su ite ! the age. Vertical stripes and m a il 

e-teaks wore preferred boo* use they oade one look thinner; hor sontal 

stripes and la rg j designs as they ;&de one look plumper and deHe&te 

designs & nce i t  radii one look a ttr  o tiv e .

lv .  Hatarlala for garmentat

Details regrd ln g  materia lo  preferre! to r  garments are given 

in Table XVII a ,b ,o .

Tk Le XVII (a)
-AUtf^i£D *kl OkH ^fS

a . Jnder gar ;ent-

—»aafa«g nad .aefAentege o f  fh a ll lc e la  l nuoae groupa
ife t o t a l s 200—400 401—600 601— 300 Above dJG

Tonga loth 41 55 56 75 71 95 75 100

ru n 16 21 19 25 4 5

Uede 14 19 m

j'te prefer ^nse 4 5



b. Biaaafl

— -Httgr«r and p a roa cU e  o f  ftual) U »  In la-oae gro.ua 
•%WrUl« 200—*00 401—600 601-300 Above 300

• • • • • • • » e e e * « i B e « * * * 4 « e e * « * "  — -> ■ ••1 » •  « • • • « » • *• • * ««•«•«» a * - .  *»«•«• «•«»« • eeoN p ueee* ~ m m  «

lewn 3 4 17 23 5 7 3 4

Pbplln 29 39 21 28 9 12 3 4

Xongoloth 14 19 2 3 10 13 4» a»

2/2 25 33 35 47 51 63 69 92

No prefer nou 4 1
tf\ II» t 1 • • • » 

c
• 1 1

- - *»
«»«*

-

C. «ae.r̂  B

Plain voiles 41 55 29 39 11 15 32 43

iia lf voiles 13 24 14 19 17 23 4 5

Organdi 3 4 2 3 7 9 4 5

/a l l  voii%* 7 9 16 21 19 25 14 19

2/2 2 3 4 5 21 23 21 23

Nil 4 5 10 13 • *» *

? « 
1

1 t ! 1

•irjjr .'lret prefer jnoea viera considered*



fhe nateriaie fbr aidar-garaents show that though a»efc o f  the 

honema leers prof -.rred longcioth fbr undent m eats ,  t -o se  in the upper 

income brackets prefer i t  to a greater extant than those la  the lower 

inoone brackets. lu ll and gads are preferred to son* extant espe» 

o ia ily  in  the lower Income groups.

la  blouse materials a lso I t  Is seen that the fi ner qualities 

are preformed sore by the higher inoone >*ro ipa than the lower Inc one 

groups (2 /2  and poplins)•

Plain v o ile s  are preferred fbr aerie by Moot o f  tho hone ameer a 

followed by fu ll  v o ile s , h a lf voiles* 2/2 and o ra n d i In -he descending 

order.

fhe inoone does not seem to  have such e ffe ct  upon tho preference 

o f  mat c r is is  fbr saris ,

v . i jg o fw w o  fbr ftmdxaado. ayBBantoi

^Tefer ana as fb*’  readyntule oaraeata are given below:

TABIwS XV111

PUdfW+1Q*i t>OR iiAkDX HAD* iiAiLUSttB

Preference 200—400
* m m  K ffa m ........
401—600 601— 533 Above 530

Aual.leo whiah prefer 27

fr a il le e  which do not
prefer n

53 71 39

47 29 11

fhe table shows that ready made gar .ents era prefer od by 

the upper Inoone fhnilieu (d9i) rather than by the lower inooae 

fr a i l  le e .



fh» upper laooiiM greets are fa a i l ia r  1th brand nanoc since 

they often purchase readymade $■ merits •

ibzw sake a do not appear to hav* taken to the use o f  ready- 

aade «*:*raante as ia evident frosa *he foot that faw have sent ion ad 

the >or'base o f  readjpade r^r-JOts.

ihe aatlafa si Ion d r iv e d  fron tao uivha^a o f  alothing ia 

Hated below -  fab le  XU.

. lABIiai i l l

sxsiztAttmito rdOM ;U )i iiia  PUiJnAU

batla fh 'tlon e  a ihaoae grouse _ _
o f  thadliea 20rv-tfX> 401—600 601— 900 Above S00

hat is  fled  with 
th e ir  os .set ion

4 i 59 75 72

D issatisfied with 
selection

« 16 - 3

fhe table snows el early tha t  the oapaoit. to  auend on clothing 

beoauee o f  monetary bnaklng does have an influence u on the anti sfao- 

tlons derived. More C hillies in the upper . nooee brsuketo derived

antiafufltlon from slot.. Lag purchases than those in the lewoar Inooaa
\ '

brackets.

Ihe obvious reason for title la that w»>«n one exercises cnoioe 

with;xt being handleaped by flnanoe the satisfaction  derived ia 

greater and a Lao baoaute the availability  o f  adequate funds widens
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the ranfcia o f  oholou to the oonaim r.

The reasons given by the hoata aakers endorses what has been 

Mentioned above. fha r addons ara lis ted  below*

1* I’urahaalng power is  not H alted . .  171

2 . beaauae one Is abple to  ohoose what
one wants . .  39

3* kid* selection  is  aval labia . .  39

Tha reasons ft>r d issa tisfaction  with uia purchases made 

are given be low:

4* low purchasing power . .  29

5* «on ava ilab ility  o f  material . .  1$

6 . high price . .  7

fills  oorreapnds to what nas gone earlier  whan reasons for 

satlsfmotion were mentioned.

#



v  sJwiH.a A W ) JO N O  J i i i u a

The study una e end jot'id to understand tbs preferences, prob> 

loos sad footers a f  "eeting purchase o f  te x tile  rsqulr u o afcB by ooasu- 

mars.

Analysis o f  results show that

1 .  Qoly twenty nine per o«mt o f  homeaukers plan their wardrobe and 

maintain clothing budgets.

2.  -iightyaix pur cent o f  the fam ilies purchase the r cloth  inn requi­

rements In terms o f  aash. In the lower inooae bracket3 tho fom lllsa 

reoo *t to cred it purchase •

3.  The anjority o f  heads o f  fomillea (314) and homemakers (324) 

se lect their sloth ini; reqni resents themselves. ihourh the parents 

make the purchases for the children in one hundred and seventyseven 

fom illos, i t  is seen that n Oe higher income groups the yocnrer 

osokters o f  the family have freedom to  choose their lothing require­

ments* This freedom la not evident .n the lower income groups*

4* The homemakers are not in a position to identify  .aateriala (67a) 

and prints ( 5? i ) . They lack knowledge about text 1 loo w .i h is  a 

drawb.ck In making wits clothing chelae.

5 . The fh n llies  la  the lower Income groups are Influenced by price 

and laocme in the purohaae o f  their clothing requirements, uho: & a 

design* oc oar, su itab ility  and quality ere the factors Laflueoo lag 

the choice o f  the upper Income groups.
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6 . Cotton 1b th*» moat preferred materiel aaonrat a a^Jorlty o f  

consumers (664) .  Terylana ( 164) and Silk (174) come second In tho 

order o f  prefer .ance In the higher inooae groups* end blonds (144) 

and t  uryleoe (65) in the lower .nooae groins, nhero^s children 

proper blends* adults ;nd older people prafer cottons. Jetton is  

prefarre; fo r  I ts  oonfert and economy* s ilk s  and tsrylsnc far Imp­

roving eppoeranoe* silks far fsa tire  occasions and t  crylane far their 

oreas* *081 stance.
e

7. Light shades ere preferred by most o f  -ho oonsuners (J87)* Ihs 

other oolours preferred a -s  gre«n and purple amongst glrls| sreen, 

pink* Una* purple and black amongst women.

3 . fne overall preference amongst the families is  far plain mate­

r ia ls . Floral and delicate designs are liked by nor* woman (53) 

than men (4) who prafsrrad striped material. Children prufer sa s ll 

prints* abstract designs* big prints and do-tsd aaterial ufcureas the 

oldar people mostly prefer plain material*• The reasons given fo r  

th eir  pro fo r  nous are eultabilit>* adding to beauty and saxirt turn-out.

9 . far undergsraents longoloth is  preferred by moat o f  tho families 

in the upper Income groups ( I 46) and *gada' and mull are prefer ed 

by the lower inooae groups (49 ). In general the finer qualities o f  

materials are preferred far blouses, in th e ir  preferonoe far sari 

aaterial* the homemakers in the various Income group# shoe u ln ilarity .

10. fern fam ilies in the upper Inooae groups (S9>) purohaoo readymade 

garments then the lower income groups (27*).



11. The a escalation between a a ts n a l, colour and daai^n with each o f  

the it>(O0 • locoM f af<| aduoatlsn nd sax • vas statieulaai-iy analysed.

la the case o f  material a ad doaign there la no as isolation with 

sax and educ tion respectively. In a l l  otlier oases there lo  an asso­

c ia tion .

12. tore (h a l lo a  In the two up >ar ; noons brackets (147) derive 

eatlafaotlon from their alotning >u”obasae than in the t  jo lower 

lnoone brackets (132).

1J. foe  study lndioates the need fo r  educating the ooneUBtre In the 

a rt o f  pur aha sing wisely, fb know chla» principles o f  good b&anahlp 

m at be lspertod through Consumer's Jisjsooatloaa, women's e l i t e  and

ihila|nmdals.

14. JoB satr education prograuses should lnoluda idantifiootion  o f  

■ataria s * prints* weaves* tasting for oolour fastness and planning 

the wardrobe fo r  various age groups* seasons and occasions.
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StiX AVXdA.jJilLIi'iti&M hOM& JO ■ ij&iH
Q01MB»ro^11

waaetloxiair# to e l i c i t  irifora»ati ;n abo ut the preforms*® o f  oen so­
lera la  th* Selection o f  clothings

X. %»• o f  the dbn* Maker

A&:ir*l»*i

Ooaapeticn '
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Occupation
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XX. finally tiaokgroundi
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ii.Mo. Helatlaa 
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2* a* Do you plan and purehaie the fhally wardrobe on nnr annual 
but j t

L  J  mo L . „   J

b . I f  yea, which part o f  tha year lo you make your /Orchaae?

i .  beginning o f  tha Sahool/tollega ysari

i i .  D M p m ll -easom 
H i .  tangal Seasoni '

ie .  Any other .... 7

o* I f  no, when do you aake the purchase*

| 1. -bnthly

11* Onoa in six  aontha 

H i*  Whenever you want to buy 

3. On what basis do you auice your purchase?

Cash /**""" "1 Credit f~ J  Instalment £ .' """‘7

V. Selections

1. Jho stakes the clothing swlertion and for when?
Ilofc the appropriate colum n.

_ ____________________ _______________________________ . ____________
Selection lh - *-b- an- Child- Ho- fa - B ro­
se de by th®r toer ant ren ther ther thar Grand Cttiere

in in in parents 
.. m u  law law

fhther
•fotner
Wranfcc s 

Children 
Jfcthotw in-law 
fla thar- in-law 
I rother-in-lav; 
Grand parents 
others



xl

2• Da you c nsidar asah aanbur’a >rafar^no«> la -e lectin g  Clothing? 

Diva reasons by ticking la the ap rop ra te  ool sane.

lee -to

To derl- la d ir l- To suit 
▼a satis* dual in- the 
faction  tor-a t indlvi-

fttft-tBft....... .

To avoid 
trouble

hoaor- dual 
ding to
ago

frat> 
doa Ho
o f  em » others
oho loo  eon

3. Oan you idont fy tha aater.ala tiui h you purchase?

lea Ho
thaori-
t ioa i .euing 
•mow- label a 
lodge

ftaaaona .
Ho know-

-xperi- foa l- lodge
once lla r ity  about ^ny

tex tlisa  other

> ee i

t
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4* Do yea tt*jr to oheak tho eoloar fastness? Bow?

„ „  By _ ___  Bubbng with __
I"  »  * ,n ln «  *>.klng In »«.«•

5 . Jen yea identity tho prints?

I  is
Xos %  blocks Screen htaacll batie and pasts Boiler Any

dye other



x i l l

6 . Wtot fsetore ttifluenca you In tha o f  olothas? fWubor

according to tha ordtur o f  pr.if^ranoo ms 1 t 2 , 3, oto*

M e t Advartiaanant B elie f a

X«xtu;*o iubtilt Quality

Colour Inooaa O ff a<*eem pare to a

UeaiKu ife sally A vailability

Durability
•ionbare

Any othar
Clduata

*a suability
Oooupotlon

A daptability
faetivala at

Diaojate
offa^od

f  aaotiona

Ouatoa *
Clo&aaaos 
o f  atop

relig ion

«
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7«*. Cheek t iu  akoirlala preferred In the order o f  priority  ty
p lading 1( 2t Jt e tc , ana net the reasons for auch prefem oe.

eg* i f  you like cotton beat fo r  ita  sim plicity place * 1 ' 
(te ln e t  ooluan (2 ).

Materials Preferred
by

(person)

JftunaiL
Cheap hiie» To ieqr Crease No

pis look to ree ls- ren» Any
bet* wash tent son* other

» — . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . i a . . . . . . . . . . . u l .

Cotton

Silk

Sylon

Hayon

Dacron

ierylans

Blends
(•ilnuure)

Wool

b. VJhat type o?  oetefrial do yon lik e  fo r  the foliowine?

1* ^idsrpfaw ita

2* Blouses 

i .  her!

i
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3. <ft»t colours do yoar fa « ily  mambars prufar? Chack in ordor o f  
profarauoa giving rar*sons by numbering (1 ( 2* 3 a te .) In tha 
•pprepriata columns.

Jo lour

■ ..... -iiftUE2.nl ----------------------------- ---
Salts Adda Aval- inpro'a appaarmnoo Suits tha 

**referrad tha boaur la b l-  by asking tha indl- aga o f
iy  Indi- ty l l t y  vldAsls tha

(parson) vidual oia- T«a»n o l i** .a^rur
art ght- f a l l  abort

ly
plumpjr

Light
shadaa

Dark
shadas

Salta

fallow

Pink

Cheoolata 

Gray 

Dranga 

Kuatani 

ioat 

brown 

Purpia 

Gra-m 

31 ua 

ad

Black

Sulti-oolo ira 

Any othar

i



xrl

9* Vtoat designs do your ft*ally cambers prefer "or clothing? Ch ok 
in the order o f  prsfsrencs giving reasons by numbering (1 , 2 , 3 
e t c .)  In the appropriate c o lo n s .

^ e fe rd u its  A'kla 
Designs -vad bgr the beat*, 

(pezv lndl- ty 
eon) viduel

--- ------ Reasons -...
Aval- iaprove appaara:ue buita 
la b l- by making the indivi* the

—  . d je le  .......— age o f
Saert Lean a l l -  T e ll dfc»rt person 

Rht- 
IJT

pi mper

fle ln

Big priate

Baa 1 pr’ nte

flo ra l

Abstract

Delicate

V ertica l-
atilpee

iferlaontal 
etr pee

large
cheeks

£ m ll
ahecks

Dote

Any otaer 
Design

10* Do yon prefer buying ready ®ede garments?

* «  /  7  s o  r  )

t



XV i i

11 * a re  a i l  the «eaat>ara a&taafied with the clo th in g  aeL action ?

No H al— 
tatioO 
o f  poiw 
aliasing 
power

fire* do u» ..dual A vails- ;«w S o  ac
to aalec-biiit.., par- aval* obo.oe
ohosa tioa  o f  aa- dlgh onasi'ir* la i i -  oaioc- 
wi*t one aval- terlala prioas x>w«r H t; ticn 
wants labia  wanted o f  aval-

a ta - labia  
r  ala

Zaa

No

flirt 'a  ly

t



X V l i l

XI

c m  a u c » »  a h d  a c a t ^

Ob«KT«d tYaqaancUa tra

Inaoat Meter 1*1a
—

groi^
(He.)

Ootlon Silk Totylm a Blends Total

200^499 195 15 r»~ 28 62 300

4)1— 600 1«1 29 37 82 329

601— * » 161 85 58 72 376

>  100 127 *9 112 59 387

Totsl 664 218 235 275 1392

*y2 .  zl  (o i -  &1)2
al

Where 01 -  observed frequontgr

*i  • expectjd frequency



x i x

-«p e c td  i'reqaojoiao am

inooae . _ T kierU lo
groApa

(rte.)
Jotton Silk teryleoe Blende to ta l

300— 143 47 51 59 300

401— 630 157 51 56 65 329

0̂1— rxj 179 59 63 /5 3/6

{03 185 61 65 76 387

i'ota l 664 218 235 2/5 1392

X •
«» j ^ l

143

2 2
-  LI2) -  (231

47 51
2“  i .--- - 44—­

59 15/

2
- 2£ _ -  

51
a a l
56

- IT2
6r

-  j l £  -  
1/9

& L -  i a_
59 '3

.-!% •  S aL -
75 185

282 .  ■MMMI
61

42!  l i .
65 16

5 157.88

d .f  3 9 * Pro* tabla we -'ind /  . 01*

,* ?ho .neon* level* »nd prefarenoo o f  a rteria l a&m to 

b« aaaoeated . '

*



XX

OUI D^ofRIBJi ION -  /etarla le preferred and a ex

I I I

Ibeenred frequenelee are

See
Material# Mole N eale Total

Cotton 325 337 6*4 •1 ^ - (3 i
*1

&Uk9 % loa  
and Tery* 227 242 4*9 4>ere 01 a observed
lone freqaenqy

Blends 152 123 275 41 2 sepeotad
Total
#eeao»e>o»HM><ooia>Mi

734
ke » * » « « «  m

734 1408 fraqiMnogr

aepeotjd fTequanoiee ere

»«*
• e te r ie le Male Female Total

Cotton 332 332 664

Silky' %l&a 
end Tory* 
lone

234.5 234.5 469

Blends 137.5 137.5 275

Total 704 704 1408'

0 2 2''* *  *  j e ! ; t js L  *  _LL5i! t *  _iiAi5i! *  _u»xiif
)M  m  2 > ..5  2J4.5  1J/.J 1J /.5

• 3.84
d f  X 1 . fm a  tablae we find f  .">5.

There seeaa bo be no aaeoaiati n b e t/eo : ^ex and pro fore no «t o f

□atoriel#



xxl

•itil ô UA*'.̂  Dldi'.tifiJl'IOM « M it4 :'itls prafarrad and 

Obaanrod fraquanolas

**• ia _ ______________ ________________________

AiViNDU IV

y m n OottOB Silk I  ory land Blaods io ta l

6-12 75 10 48 77 210

13- ia 101 36 48 61 243

19-40 264 117 101 113 620

>  40 224 54 15 17 IX)

fa ta l 661 217 212 27$ 1608
mwm» aiaaaraa^» m m ^ « « • » • • •  i

^otpaot *d f  ruquarw las arui

6-12 99 >5 35 41 210

13-18 118 42 41 48 248

19-40 292 104 102 122 620

> 40 156 56 54 64 110

lo ta l 156 237 212 275 1403

V  *  £ - 4  0 1  -  4t ) 2

*  242  r  + I I 2  + 3 6 2  f  1 6 2  *> 6 2  4 - J ^ 6  I S 2  *  23^
9 9  1 5  1 5  4 1  1 1 7  4 2  4 1  4 5  2 9 2

-  J ^ d »  12 + 42 ♦ 63_2*22 4 ,192 4 4T2
104 ic>2 122 156 56 54 64

=  1 5 3 . 1 2

8*^ «  9 . iflroa Wi* tablaa via find t  / _  .01 .

Tha a pa pt*ou,>i» and ohoict o f  aatariai na*-a to ba la tad



r a il

k P em iu x v
Jill SQJfcHK DISiHIBJi, Iu« •^htarialB preferred and lunation

o f ibaanakers

Observed frequencies aro
m m  m m m  •  m m m  mmm

iduoattonal 
Usrel

Materials
Cotton Other * 

aster la in
Total

Jpto alcHlo 132 19 151
school

diffa school 85 22 107

C olloid 24 21 45

Total 241 ft2 303

jjcpeotod frequencies ar«*

Opto alddle 
school

120 31 159

high school 35 22 107

Uo11040 36 9 45

Total 241 62 303

V *  • ^ 2 L z J * ) 2
a.

= _12f f - J i L  ► 0 f  0 f  JUL ¥ - ja ?
120 37 3ft 9

* 25«95

d .f  2 ifaot) tbo tetales </e find ® .01.

Tito oboioe o f  as tor la ’ s and educational starts suja to  bo

assoc lated*



x x ill

JiU SM4J4K4 U-at filBdi'lQJ -  wolchirs prefer ed and ^oooae proape 

Observed freqieocim s are

kWatMU VI

Iaocae .Oftloare
fclgfet 
ahadee

Ehrk
ehadea

A it * to ta l

200—4 » 93 17 69 179

401—600 111 36 64 211

601— 3»J 31 56 94 231

>  900 102 m 100 242

Total 387 149 327 ;363

axpeot j<5 freqjenoiea are

m m *  m m

2OO.-40O 80 31 68 179

$ 1 1 1 95 36 80 211

601— IX) 103 40 83 231

7  8>j 109 42 91 242

tota l 3«7 149 327 363

V * <^ (01 -  81)2
41

s 1 i2 4  1a2 «> f  A fcl* Afci.ii j g f  a J f i j  
13 31 63 95 80 103 40

-i jfc fL  4 .. j& , f  « j s L*.j 2 l
8 s 109 42 91

a 46.10

* * • 6 ,

fro *  tabloe we find P ^ ..0 1 .

lo e  ooXoar preferum ? 3 « »  to  be eager iated with the ncoae ive^l



W d T

3H1 StjUAR* OXSTKIBJIIOR .  Jo Loots prafared end sox 

Observed frequencies srs

AfVaSDIX V I I

SML
Odours Mole Vends Total

Light ah dee 211
11

160 371

Ihrfc snedoe 78 71 149

White 263 85 343

Total
*oe»oee«»e«Mi

552 »r e 316 363

axpeotd froquenoiec srs

Light ahadee 236 135 371

ifcrk abadee 95 54 14»

White 221 127 348

T oU l 552 316 968

• ^ ( 01 -  At)2
H

2 2 2 2 4 2
* -2 5 - f  JS l.. t  J U . * JLL. t utiL t  .42 ■■

236 1 35 95 54 2?1 127

= 37.54

* 2 pftMft tables we rind i*/ . 01.

The colour pr ;f®r no** is  e s s e is  tad with sax*



xxv

Jill D2fi>rKIBJi.Iutf -  «ol© ir» prafunrad sod tqfe

Observed frequencies are ‘

4HNKDU VIII

___dSLlsarft..
*<?e groap 

in years
a»Www«w«M»e»wee ww«

-Ight
shade

«» m «*• m* Wt ••

Dark
shade

2hlte

mmmrm +

to ta l
1'1

»««••»«» e»w~ *e«e«

4-12 66 12 101

13-18 58 47 36 141

19 317 3 / 296 892

Total

i 
i i

is
!

»
; 1 I f 1 1 1

150 3*4 *92 ..

4xpaeta.-. freq-jenalee ara

6,12 45 17 39 101

13-18 63 24 54 1*1

19 290 109 251 6j0

Total 198 150 34+ 892

'X2 m ^L (01 -  41J 2
iidL

* -2 ^  t j& i t ju & sL * ^ £ .4  jl£  t - z E  4
45 17 39 ^3 24 54 2*> 109

• 257.27

<*•* a 4 . Froa lablaa via 4*ir»d **/ .31 . ■■

iftere seeas to  bo an association  batjeon ape gr-oap and to ioa r
tr,

prjferenae .

:. v '*

r  -



XXV i

Jill Dial' IB'iflOJl -  Daalgns prufe *rad nod Inoaa pso ip

ubssnrod fraqw naias are

APPXSDIX IX

S ta te «.
Inoone
groove

(Ha.)

Plain Big
prints

Snail
and

d elica te

Striped

• *»«■ «•« ■* w

Checks
and
dote

fe ta l

330.-4W 159 49 40 39 27 314

401—600 183 22 58 45 21 329

601— *3 1 # 37 67 55 59 373

800 192 JO 72 52 43 399

Total *90 138 237 *91 149 1405

sKpoctod fraquanol*s are
rnammmm <* — «*> v «»•«1J•ii

200.-400 154 31 53 43 33 314

401— 630 162 32 55 45 35 329

601—833 133 37 63 50 40 323

800 191 33 66 53 41 339

Total 690 1J8 23/ 191 149 1405

Xs .  (M -
XI

_ s i m
2  2  

o s l -  - 1 1 -

2  2

- 2 1 ?

2

■  1 0

1 5 4 3 1  5 3 4 3  3 3 1 6 2 3 2  5 5

0  - i x , 2 -  _ 2 Z f  0 2 .
2  2  

h i  - - J C  - 1 3 2  -

_ i i £
3 5 1 8  <6 3  5 0 4 0 1 9 1  3 8

- . & L i f L  “  2 ^

(/ > 5 3 4 1

* 42*10

« 12 from tables we find P /  .31.

Abo inooflKj and Assigns jo fo r  nose mws to bo a s o  a ia boa.



x x v  i l

A,VKfJDlX Z

OKI MttTfvIDUi'138 -  Oaslgna p ra ftfrid  md sox

' Cbssrrad C*-ii 4—wiloa are

Dsnigns

f ls la J79 311 690

filg prints 62 74 136

a«k 11 and Owl lasts 27 220 347

dtrlpsd 141 52 193

‘Jhsoks and do t a 95 47 142

704 1 704 14®*

£Xp#at;d frwquwnclea arw
1* * "'**

fla la 345 345 690

big prints 63 68 136

a n a l and d o lo a te 12J.5 123.5 247

tftr. pod 96.5 96.5 193

iiawoka and dots 71 71 142

*otsl 704 /04 140*

^  • fiQ L .  3 i)2 
s i

• j £
J45

5 .,2  4 .2 ,2  . 2 _ .2 2  2. r  34 4IM 6 . >  ft j?6«5 ,$6.5 4 4***9. 
345 68 68 123.5 123.5 76.5

44.S*
96.5

2 * 1 1 -2aL
71 71

S 215.^2
s 4 ftnota teblws w« find *V .01

Tbsrw is  association bstwsan design prefer now and QX.



x v m

waI  D iiSrR 1BUX10J • Doaigaa prafarfad *ad am

Ubaamd prefer no a a arm

At'StktfDH XI

ksim group 
in  yaars

Plain Bid
prints

---------- tsomi
1*0*11 And 
dello& la

htripad Chsoles
&nd
dots

Total

6-12 39 55 43 36 37 210

1> 18 53 36 56 69 34 243

19 598 57 133 85 77 950

1’o u i
* * » * * » «  OB

690
*W «M » <•*»

148 232 190 143 1408

^xpeotodl froquonoioa am
#  a y  » # »  #  —  a>«a^ 11111•11l1 1«•11•11111 « • ■ »««  USUI « • < 1 1 • • 1 < 1 «

6*12 103 22 35 28
1

72 210

1>18 122 26 41 33 26 248

19 465 100 156 129 110 950

W l 690 148 232 190 148 1408

(01 -  *1) 2 
hi

* (64>2 » (33)2 »  _a2 4- 32* »  IS2 ♦ 693 4 IQ2
103 22 35 23 22 53 26

+  J & !  t  J U T  ^ - 4 2 2 t i j L

41 33 26 455 100 156

4 44* -4 23s
129 100

= 32W 4

8«P * 8 Fro* V»bls_ ws find P ^,.01

S i» dssvgn pr#f«p-njo and ags am  asaoaafcad with snob ether

\



xxix

k w m u  u i

OMI SQ&iiia OlSi RlBJf ION -  Daaigna prafarrad and >£)tiaatlon lavai 

C buarvod frvqtwnoaa aru

J & itee -.
lewol 'la in ‘rlntaJ fota*

Opt© aiduia sohool 80 71 151

Jitgh Johool *4 40 104

doil«jja J3 12 45

Total 177 123

3
i

K 
I 

\ 
%

^tpaobad frnqaenalaa are

']]
Up-o atddla sobool 89 62 5151

‘Ur.h 3 nool 61 43 103

Collage 27 , 18 45

Total 177 123 300

^  = 2 - i o i -  oat)4
4

* f
W  62 '1  43 27 1?

5.91

d .f  • 2 . fttua tab! a find ?  . 05*

Xhare is  no a s s e r t io n  bet aan edoo tioa a l atAtua and tba

dan: Z*e,
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