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INTRODUCTION

Development i s  concerned w ith  upgrading the q u a lity  

and range o f  s e rv ic e s  p rov id ed  to  the poor among the popu la tion  

One o f  the b a s ic  dimensions o f  ru ra l development i s  the ru ra l 

fa m ily . The d isadvantaged and under p r iv i le g e d  among the ru ra l 

fa m il ie s  need utmost a tte n t io n  in  terms o f  in s t i tu t io n s ,  tech­

nology and in p u ts .

Among the fa c to r s  which make f o r  decent human l i f e ,  the 

forem ost ones are adequate income, fo llo w e d  by ra t io n a l pur­

chasing h ab its  o f  consumption goods. They d ec id e  th e ex ten t 

t o  which fa m il ie s  maximise t h e ir  consumption l e v e l s .  As th in gs 

strand, the average ru ra l fa m ily  s u ffe r s  from inadequate 

resou rce  base, u n certa in  employment and consequently  low  income 

Seventy p e r  cent o f  c u lt iv a to r  fa m il ie s  a re  sm all and m arginal 

farm er fa m il ie s  having le s s  than two h ectares o f  lan d  w ith  

very  l i t t l e  in s t i tu t io n a l  c r e d it  support. Accord ing to  the 

Rural Labour Enquiry (1974-75) 74.6 per cen t o f  the ru ra l 

households are those o f  a g r ic u ltu ra l labou rers  who have no 

c la im  on land  resou rces. Among 60 m il l io n  unemployed and 300 

m il l io n  underemployed (1978-79 ), 85 per cen t, were rep o rted  

from ru ra l a reas. These two fa c to r s  v i z  poor resource base 

and high l e v e ls  o f  unemployment and under employment combine
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to  rep ress  th e income le v e ls  o f  the ru ra l households# w ith  

48 per cen t o f  them l i v in g  below  the p overty  l in e .  Their 

le v e ls  o f  consumption and purchasing h ab its  a re  not con d ition ed  

by any degree o r  semblance o f  a fflu en ce#  ra th er th ey  are 

d ic ta te d  by the n c e s s ity  o f  acqu irin g  the minimum# w ith  the 

lim ited #  purchasing power a t  th e ir  d is p o s a l. The ru ra l 

households spend a major p a r t  o f  t h e ir  income on g ro c e r ie s , 

th a t  in c lu de cerea l#  c e re a l su bstitu tes#  pulses# sugar# e d ib le  

o i l#  kerosene# vegetab les#  fru its #  C offee#  tea# c lean in g  

m ateria l#  animal food# sp ices  and condiments. These a re  the 

re c u rr in g  item s o f  expenditure 4n th e  customary l e v e l  o f  ru ra l 

l i v in g .

Accord ing to  Shkrani (1980) consumers are lo g ic a l  and 

r a t io n a l in  the d ec is io n s  th a t in v o lv e  su b s ta n tia l amount o f  

money. They are a lso  p e r fe c t ly  ju s t i f i e d  to  develop  c e r ta in  

h ab its  and ru le s  o f  thumb fo r  products fre q u en t ly  purchased. 

Rural households s u f fe r  from d i s a b i l i t i e s  w h ile  buying goods. 

U ncerta in  income# ir r e g u la r  income# seasonal nature o f  occu­

pation# l im ite d  access to  good market centres# la ck  o f  time# 

in a b i l i t y  to  m o b ilis e  th e  cash resou rces and sm all u n its  in  

which these commodities a re  bought by them at a time l im i t  

th e  market op tion s  o f  the ru ra l p eop le . So they are fo rc ed  to  

buy goods o f  doub tfu l q u a lity  a t h igher p r ic e s  ju s t  because



3

th e  p a r t ic u la r  shops happen to  be conven ient to  them. Their 

market behaviour cannot be brushed aside as i r r a t io n a l  but 

may be a r a t io n a l re a c t io n  to  an unkind economic environm ent. 

Th e ir  purchasing behaviour i s  ch a ra c te r is ed  by unplanned 

purchase and in flu en ced  by ru le  o f  thumb d e c is io n s . Th eir 

behaviour, from th e ir  p o in t o f  v iew  o f  co n s tra in ts  is  h igh ly  

r a t io n a l ra th e r  than i r r a t io n a l .

The r e t a i l  market in fra s tru c tu re  should be extended to  

the remote ru ra l re g io n s . I t  must be prepared  to  tra n sac t 

business on th e terms and con d ition s  o f fe r e d  by i t s  c l i e n t e le  

ra th e r  than s e t  i t s  terms and con d ition s  fo r  business. Though 

consumer c o -o p e ra t iv e s  and p u b lic  d is tr ib u t io n  system have 

made headway in to  the ru ra l areas in  Tamil Nadu, the consumer 

buyers in  the ru ra l areas shy away from them because these 

d is t r ib u t io n  channels o f  e s s e n t ia l commodities do not p ro v id e  

them the s e rv ic e  to  which they have been used to  a t  the hands 

o f  th e t r a d it io n a l  shop-keepers. These net works do not s e l l  

goods in  sm all q u a n t it ie s  as d e s ired  by the consumers w ith  

l im it e d  purchasing power and do not a lso  o f f e r  goods on 

c r e d it  b a s is . These are th e  reasons why many consumer co­

o p e ra t iv e s  have become d is fu n c t io n a l and why th e  coverage o f  

the p u b lic  d is t r ib u t io n  system i s  r e s t r ic t e d  p a r t ic u la r ly  

in  the ru ra l a reas.
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The cu rren t study i s  an attempt in  understanding the 

consumption and purchasing behaviour o f  ru ra l fa m il ie s  w ith  

re fe r e n c e  to  g rocery  item s. The m otiva tion  fo r  the study 

arose from the in fo rm ation  that the f a c i l i t y  o f  a u n it o f  

Chinthamani consumer c o -o p e ra t iv e  s to re  th a t was arranged 

in  Medur, a v i l l a g e  o f  Karamadai B lock  o f  Coimbatore D is t r ic t  

became d is fu n c t io n a l as the consumers ceased to  p a tro n ise  i t .

The in v e s t ig a to r  wanted t o  probe why the consumer c o -o p e ra t iv e  

u n it had l o s t  i t s  charm over th e  p eop le  and why the ru ra l 

consumers were s t i l l  found p a tro n iz in g  the t r a d it io n a l  shop-keeper.

A study o f  the consumption and purchasing behaviour o f  

g ro c e r ie s  in  these ru ra l fa m il ie s ,  i t  was expected , would help 

in

1. h igh  l ig h t in g  th e determ inants and q u a lity  o f  
fo o d  consumption among the ru ra l fa m il ie s .

2. f in d in g  ou t the mix o f  goods th a t  a proposed 
c o o p e ra t iv e  r e t a i l  s to re  cou ld  o f f e r  f o r  s c a le  
and the economic q u a n it t ie s  in  which i t  could 
p rocu re them w ith  a v iew  to  keeping i t s  investm ent 
in  the stock  o f  goods a t  the minimum and

3. id e n t i fy in g  the changes in  byelaws o f  consumer 
co -op e ra tion  as may be requ ired  to  s u it  the needs 
and requirem ents o f  the ru ra l fa m il ie s .

The fin d in g s  o f  such m icro l e v e l  s tu d ies  on the e f f i c i e n c y  

o f  r e t a i l  market s tru c tu re  as e x is t s  in  the ru ra l areas, i t  i s  

hoped, w i l l  help in  s tream lin in g  the co -o p e ra t iv e  marketing and 

p u b lic  d is t r ib u t io n  system o f  the country so as to  ex tend  ru ra l 

coverage under th ese set-u ps and s p e c ify  the sca le  a t  which 

they should fu n c tion  i f  they are to  be econom ical a t the grass 

ro o t  l e v e l .



I I .  RSVIJSH OF LITERATURE

The l i t e r a t u r e  r e la t in g  to  the study on 'consumption 

and purchasing behaviour o f  ru ra l fa m il ie s  w ith  re fe ren c e  to  

G ro ce r ie s "  i s  d iscussed  under th e fo llo w in g  headings*

A. R o le o f  fa m il ie s  in  ru ra l development

B. Factors  in flu en c in g  th e  economic w e lb e in g  o f  a ru ra l 
fam ily

C. Importance o f  consumption and purchasing behaviour 
as determ inants o f  fa m ily  w e lfa re

D. Stud ies done e a r l i e r .

A . Rnle o f  fa m ily  in  ru ra l development*

Development i s  the task  o f  b u ild in g  a b r ig h t  fu tu re  f o r  

e ve ry  c i t i z e n  in c lu d in g  the ru ra l c i t i z e n  u t i l i s in g  h is  c o n tr i­

bu tion . R o th ch ild  (1980) observes th a t i t  i s  concerned w ith  

im proving the environment in  which the poor l i v e ,  whether by 

upgrading the q u a lity  and range o f  s e rv ic e  p rov id ed  to  them o r  

by im proving th e ir  opix>rt uni t i e s  f o r  engaging in  production  

a c t i v i t i e s .  Nyrere (1979) d e fin ed  ru ra l development as p e o p le 's  

development o f  them selves, t h e ir  l i v e s  and environment.

Development in v o lv e s  s tim u la tin g  the i n i t i a t i v e  o f  the 

ru ra l poor fa m il ie s  a lon gs id e  o f  o th e rs . Rural fa m ily  has been 

the one most n eg lec ted  in  ru ra l development p lann ing and programmes 

in  In d ia  accord ing to  Devadas (19 75 ). I t  has been not been 

in v o lv e d  in  development e f f o r t s .  Rural developm ent programmesi
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so f a r  have been concerned w ith  ex ten sion  o f  i r r ig a t io n  fa c i ­

l i t i e s #  expansion o f  e l e c t r i c i t y ,  improvements in  the techniques 

o f  c u lt iv a t io n .  C onstruction  o f  roads# school b u ild in g  e t c .  

a l l  implemented is o la t io n  o f  one another# b e n e f it in g  on ly  

those fa m ilie s  w ith  resources and not the needy ones. Because 

th e  ru ra l fa m il ie s  do not c o n s t itu te  a homogenous group w ith  

common in te r e s ts  and ch a llen ges . The d isadvantages and under­

p r iv i le g e d  among the ru ra l fa m il ie s  need utmost a tte n t io n  in  

terms o f  in s t itu t io n s #  tech n o logy  and inpu ts.

B. Facto rs  In flu en c in g  the Economic w e llb e in g  o f  Rural F am ilies*

Accord ing to  the Congress o f  In te rn a tio n a l F edera tion  

o f  Home Economists (1976) the fa c to r s  which assure th e  human 

be ing a decent l i f e  are as fo llow s#  adequate income# adequate 

n u tr it io u s  food# water# land  o r  o th e r  resources to  generate 

income# b a s ic  h ea lth  education  and r e c re a t io n a l s e r v ic e  and 

the o p p o rtu n it ie s  to  acqu ire th e  knowledge ana s k i l l .

Lana and asset ownership among ru ra l fa m il ie s !

Accord ing to  th e  A g r ic u ltu ra l Census o f  1971# 70 per cen t 

o f  the c u lt iv a to r s  had ho ld ings o f  two h ecta res . These sm all 

and m arginal farm ers get v e ry  l i t t l e  in s t i tu t io n a l  c r e d it  support. 

The qu an tity  o f  in s t i tu t io n a l  c r e d it  a v a ila b le  to  the ru ra l 

qefeor i s  on ly  about one th ir d  o f  the t o t a l  f lo w  o f  ru ra l c r e d i t .
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HE th is  on ly  one th ird  is  g iv en  to  sm all farm er households.

C u lt iv a to rs  having r ig h ts  o f  ownership or possess ion  o ve r

land  a re  g rad u a lly  d e c lin in g . The p rop o rtion  o f  c u lt iv a to r s

to  t o t a l  labour fo r c e  in  ru ra l sec to r had d ec lin ed  from

52.73 per cent in  1961, to  42.37» p e r  cen t in  1971, whereas

th e  p rop o rtio n  o f  a g r ic u ltu ra l labou rers  has in creased  from

16.71 per cen t in  1961 to  25.76 per cent in  1971. The A l l

In d ia  Debt and Investm ent Survey (1971-71 j showed th a t  20 per
*

cent o f  ru ra l households each having le s s  than 8s. 1000 accounted 

fo r  le s s  than one per cen t o f  a l l  ru ra l a sse ts . While fou r 

p e r  cen t w ith  a sse t va lu es o f  8s. 15,000 and more owned over 

30 per cent o f  a s s e ts .

Dmplovment p os it ion s

Between 1961-1971 the p rop o rtion  o f  unemployed persons 

in  ru ra l areas in creased  from 11 per cen t to  19 per cen t o f  

the t o t a l  em ployable p opu la tion . Accord ing to  the C en tra l 

Employment D ire c to ra te , the number o f  unemployed and under­

employed were 60 m il l io n  and 300 m il l io n  by the end o f  1973-79. 

About 85 per cen t o f  these unemployed and under employed were 

in  th e  ru ra l a reas. Thus a v a s t  p o te n t ia l  o f  manpower in  the 

ru ra l area v e g e ta te  w ithou t b e in g  u t i l i s e d .
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Income d is tr ib u t io n ^

Accord ing to  the study done by th e N ationa l cou n c il 

o f  A p p lied  sconoraid Research on 'Household Income S tru ctu re 

and D is tr ib u t io n  (1975-76 ), th e  average income o f  th e  ru ra l 

household was Bs. 3,897 a t cu rren t p r ic e s  as a ga in s t th e  average 

income o f  the urban households o f  Bs. 4, 579. The purchasing 

power o f  the ru ra l household was r e la t i v e l y  le s s  than th a t o f  

th e urban household. In  an a n a ly s is  o f  changes in  ru ra l 

income in  In d ia  between 1968—71. Das Gupta found th a t the 

r a t io  o f  the in crease  in  mean p er c a p ita  income o f  h igh income 

group to  th a t o f  a l l  households was 154 w h ile  those o f  m idd le

income and poor c la s s e s  were on ly  .99 and .69 r e s p e c t iv e ly .
C2L.lo-r'f . _ „ . .

On the b a s is  o f  th e norms o f  ©alony consumption o f  2400 c a lo r ie s

per person per day which req u ired  an expenditure o f  Bs.63.80

48 p er cen t o f  the ru ra l peop le  a re  found below  i:he p overty

l in e .  The twenty e ig h t  round o f  N ationa l Sample survey

re v e a le d  th a t  in  1973-74, the low es t 20 per cent o f  ru ra l

households accounted fo r  9 .5  per c e n t o f  td a l consumption

w h ile  the h igh est 20 p er cent accounted fo r  38 per cent o f

t o t a l  consumption.

Thus inadequate resource base, unemployment, low  income 

and in e q u a lity  are the ch ron ic c h a ra c te r is t ic s  o f  ru ra l In d ia . 

The sm all and m arginal farm ers, th e  a g r ic u ltu ra l labou rers  and 

v i l l a g e  a rt isa n s  who are s u ffe r in g  from in s e c u r ity  o f  income
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and employment c o n s t itu te  the ru ra l poor and the d isadvantage 

o r  under p r iv i le g e d  s e c t io n  o f  the ru ra l popu la tion . Accor­

d in g ly  S riV astava  (1973) b e l ie v e s  th a t  ru ra l development 

programme should con fin e  t h e ir  a c t i v i t y  to  the ru ra l poor

p lann ing, should be done fam ilyw ise  to  those coming under 

th is  group, keeping in  v iew  th e ir  e x is t in g  socio-econom ic 

co n d it ion s , competence and c a p a b i l i t y ,  education  and ou tlook , 

fa m ily  s tru c tu re , land  and resou rces.

Importance o f  Consumption and purchasing behaviour as 
determ inants o f  fa m ily  w e lfa res  " -----—

b e ve l o f  consumption o f  a fa m ily  a t  once in d ica te s  i t s  

immediate economic w e llb e in g  and way back. Engels, th e French 

s t a t is t i c ia n  c a te g o r is e d  the households in to  poor, m iddle and 

high c la s s e s  based on the p rop o rtion  o f  expend itu re they spend 

on food  and other n e c e s s it ie s .  As the aim and end o f  a l l  

development a c t i v i t i e s ,  consumption occup ies a unique p la ce  in  

d e sc r ib in g  the economic sta tu s o f  a fa m ily . The income o f  the 

ru ra l fa m il ie s ,  b e in g  low  as they a re , should be w is e ly  spent 

i f  consumption wer to  be maximised f o r  these fa m il ie s .  An 

a n a ly s is  o f  the consumption p a tte rn s  o f  the ru ra l fa m ilie s  

t h e ir  purchasing behaviour h ig h lig h ts  whether the ru ra l 

fa m il ie s  are r e a l l y  m axim ising th e ir  economic w e lfa re  or not.
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As Gordon (1973) remarks, “A f t e r  a fa m ily  has apportioned 

i t s  money income among expenditure fo r  food , s h e lte r , 

c lo th in g  and o th e r  item s, the next s tep  i s  to  secure maximum 

q u a n tity  and q u a lity  when th a t money i s  exchanged in  th e 

market p la ce  f o r  merchandise o r  s e r v ic e .  Th is req u ire s  a 

knowledge not on ly  o f  what to  buy but a lso  o f  where and o f

how much t o  buy — ------ ------- w is e r  consuming p ra c t ic e  should

be supplemented by in t e l l i g e n t  buying tech n iqu es, i f  consumers 

a re  to  r e a l i s e  maximum s a t is fa c t io n  from t h e ir  incom e". S ig ­

n i f ic a n t  m a te r ia l b e n e f its  can come both d ir e c t ly  and in d ir e c t ly  

from weeding ou t in e f f i c i e n t  unproductive and unncessary 

consumption h a b its .

The v i l l a g e  consumers are handicapped by the dearth  o f  

v a r ie t y  in  the a r t ic le s  o f  everyday consumption such as laundry 

soaps, cooking o i l  and a w ide range o f  dom estic products. I f  

one type o f  vanespath i upsets the system, a c i t y  d w e lle r  has 

the op tio n  o f  su b s titu tin g  i t .  I f  one brand o f  soap i s  harm­

fu l  tx> the sk in , he can e a s i ly  sw itch  o ve r  to  another. But 

not so a ru ra l consumer. To him even the sim ple means o f  s e l f  

p ro te c t io n  by purchasing an a lt e rn a t iv e  brand next tim e is  

den ied . The remedy l i e s  in  o rga n is in g  consumer s to re s  that 

can toake a v a ila b le  to  the v i l l a g e r s  a t  reasonab le ra te s  the 

a r t ic le s  o f  d a i ly  need.
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Accord ing to  Eestrom (1979) the fu n c tion  o f  the r e t a i l  

s to re  i s  to  p rov id e  i t s  customers w ith  the goods they want 

when, where and how they want them. E f f ic ie n c y  in  r e t a i l in g  

c o n s is ts  in  fu rn ish in g  th is  s e r v ic e  s a t i s fa c t o r i l y  and 

econ om ica lly . Th is s e r v ic e  must be s a t is fa c to r y  to  the con­

sumer in  o rce r  to  gain  h is  good w i l l ,  and i t  giust be econom ical 

in  order th a t i t  may not cos t the consumer any more than is  

n ecessary. Progress in  r e t a i l in g  should le a d  co n tin u a lly  to  

b e t t e r  and b e t te r  s e r v ic e  a t  low er and low er cos ts  to  consumers.

Taimni (1968) p o in ts  ou t th a t trie s iz e  and tu rnover in  

a r e t a i l  o u t le t  vary d ir e c t ly  accord ing t o  the standard o f  

l i v i n g  o f  the l o c a l i t y  and th ere  is  a f lo o r  l im i t  o f  the turn­

over beyond which i f  s a le s  go down the v i a b i l i t y  o f  th e r e t a i l  

o u t le t  can not be ensured. Th is is  one o f  the reasons why 

estab lishm ent and development o f  r e t a i l  markets o f  econom ical 

s iz e  have remained u n p ro fita b le  business p ro p o s it io n s  in  the 

ru ra l a reas. The needs o f  the ru ra l consumers* have been l e f t  

to  be s a t is f ie d  by the t r a d i t io n a l  shop-keepers and vendors 

in  v i l l a g e s .  Even when conscious attem pts have been made to  

ex tend  co -o p e ra t iv e  r e t a i l  m arketing and f a i r  p r ic e  shops, 

one fin d s  th a t these in s t itu t io n s  have not been t a i l o r  made 

to  th e requirem ents o f  sm all and low  income c l i e n t e l e .  The 

ru ra l consumer is  fo rc e d  back again  to  go to  h is  t r a d it io n a l
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su p p lie rs  o f  convenience goods# p a r t ic u la r ly  in  h is  v i l l a g e  

i s  not connected by regular# frequ en t and dependable bus 

s e rv ic e  to  the nearest c i t y .  A model r e t a i l  s to re  to  serve  

the needs o f  the ru ra l consumers on th e ir  terms and con d ition s  

is  the need o f  the hour, xiichard (1980) had s tressed  th a t 

o n ly  by o rga n iz in g  consumers c o -o p e ra t iv e  th a t can make 

a v a ila b le  to the v i l l a g e r s  a t reasonable r a te s  the a r t ic le s  

o f  d a i ly  need th a t we can sa feguard  the r ig h t  o f  th e ru ra l 

consumers.

ft* s tu d ies  done e a r l i e r ;

The Second A g r ic u ltu ra l Labour Enquiry (19 57) had 

compared the consumption p a tte rn  o f  a g r ic u ltu ra l labour 

households as aga in s t a l l  ru ra l households. In  th is  Enquiry 

th e  r e s u lt s  o f  19 50-51 and 1956-57 en q u ir ie s  were compared 

and a com parative p ic tu re  o f  the consumption p a tte rn  o f  

a g r ic u ltu ra l labour households and a l l  ru ra l households was 

drawn up*

1. The annual p e rca p ita  expenditure o f  a g r ic u ltu ra l 
labour household in  19 56—57 was Rs. 140 as aga in st 
Rs. 197/- fo r  a l l  ru ra l households in  19 56-57.

2. As on 19 50-51 the consumption expenditure o f  house­
holds w ith  land  was h igh er than t h e ir  counter p a rt 
w ithout land .

A g r ic u ltu ra l labour households were concerned more 
w ith  m eeting th e ir  b a s ic  needs ra th e r  than generating  
new demand fo r  o th e r  goods ana s e r v ic e s .

3.
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4. There was a s l ig h t  in crease  in  the fa m ily  s iz e  
between 1951-52 and 1956-57 but s t i l l  the p e rca p ita  
expenditure on food  in creased  to  Bs. 108.4 from 
as.91.4 in  19 50-51.

5. The percen tage expenditure on food  in  19 56- 57 was 
low er than in  1950-51, w h ile  percen tage expenditure
on c lo th in g  and m iscellaneous s e rv ic e s  was p r a c t ic a l ly  
the same a t the two p o in ts  o f  tim e, th a t on fu e l ,  
and l ig h t in g  was con s id erab ly  h igher in  1956-57 and 
i t  alm ost o f f s e t  the f a l l  in  the percen tage expend itu re 
on fo od .

6 . The expend itu re on fo od  was le s s  h igh ly  dominated by 
than on c e re a ls  in  19 56-57 ( 68.6 p er cen t o f  the t o t a l  
expenditure on food  than in  19 50-51 (7 9 .4  per c e n t ) .

7. The s iz e  o f  a g r ic u ltu ra l labou r households went on 
decreasin g as expend itu re l e v e l  ro s e .

8. The in take o f  c e re a ls , however, went on in c reas in g  
w ith  a r is e  in  expen d itu re  c la ss  su ggesting th a t 
th e re  was s t i l l  a measure o f  u n s a t is f ie d  demand fo r  
c e r e a ls  in  the low er expenditure l e v e l .

Readdy and Jayashanker (1973) s tu d ied  the economic 

con d ition s  and standard o f  l i v in g  o f  ru ra l fa m il ie s  and analysed 

th e  fa m ily  budget o f  the farm households c la s s i f i e d  by the 

s iz e  o f  t h e ir  h o ld ings in  the year 1974. They found th a t the 

expenditure o f  the farm fa m il ie s  were Ss.3369/—( in  fa m il ie s  w ith  

len d  below  1.25 h e c ta te s ),  8s. 5207 (1 .26  to  2.50 h e c ta re s ),

Ss.6446 (2 .51  to  3.75 h e c ta re s ), 8s.9034 (3 .76  to  5 .0 0 ), and 

fis. 14019 (above 5 h e c ta re s ).  Thus th e  expenditure in creased  

w ith  the in crease  o f  land h o ld in gs . They observed  rh a t p eop le  

had a tendency to  edue&e' th e ir  ch ild ren , ca red  more fo r  th e ir  

h ea lth , spent on item s l ik e  c lo th  more t h e i r  incomes when

in creased
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Rao (1978) stu d ied  the r e la t io n s h ip  between purchasing 

power and fo od  in tak e  among ru ra l and urban households, using 

th e  data com piled from the twenty e igh th  round o f  the N ationa l 

Sample Survey fo r  1973-74. He found th a t the d if fe r e n c e  between 

ru ra l and urban popu la tion  in  re s p ec t  o f  th e  r e la t io n  between 

purchasing power p represen ted  by t o t a l  consumption expenditure 

and fo od  in take rep resen ted  by t o t a l  expenditure on a l l  th e 

fo od  item s v a r ie d  on ly  m a rg in a lly . However, were s ig n i f ic a n t  

d if fe r e n c e s  in  in d iv id u a ls  ifaeBia o f  th e ir  r e s p e c t iv e  fo od  

expen d itu re . C erea ls  appeared much more in  ru ra l consumption 

than in  urban consumption in  a l l  expend itu re l e v e l s .  M ilk  and 

M ilk  products f ig u r e d  more in  urban consumption ex cep t th a t the 

d if fe r e n c e  decreased as one moved up to  the h igher expenditure 

c la s s e s . Tne data in d ic a te d  a g re a te r  degree o f  d e s t itu t io n  

among the p oo res t in  th e  urban areas,

A study on the assessment o f  ru ra l p o ve rty  co n d it ion s  by 

Saraswathy e t  a l .  ,(1 9 8 0 ) g iv e s  the p ic tu re  o f  ru ra l fa m il ie s  in  

lo w  income group in  Dhaliyur and Pannimadi both be lon g in g  to  

th e  Perianaickanpalayam  Panchayat Union in  Coimbatore D is t r i c t .  

T h e ir  study covered  135 fa m ilie s  s e le c te d  by random sampling. 

The study re v ea led  th a t 92 per cant o f  the ru ra l fa m il ie s  had 

a monthly income o f  le s s  than 8s. 200. Larger fa m ilie s  were 

found to  en joy  h igher incomes than sm a ller fa m il ie s .  The per 

c a p ita  consumer expend itu re o f  the poor ru ra l households was
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Ks.32.40 and th is  expend itu re ranged between 8s. 29.60 and 37.10.

The per c a p ita  expend itu re on food  in creased  w ith  per c a p ita  

consumption expenditure i l lu s t r a t in g  th a t purchasing power was 

a major determ inant o f  fo od  in ta k e . The expenditure o f  the 

households on c e r e a ls  and su b s titu te s  exceeded the N .S .S .es tim a tes  

o f  ru ra l expen d itu re  on c e re a ls  and su b s titu te s  in  a l l  expen­

d itu re  c la ss es  showing th a t the food  expenditure o f  the ru ra l 

poor was h e a v ily  concen tra ted  on c e re a ls  and i t s  su b s titu te s .

T h e ir  expenditure an animal fo od  ranged between two and fou r 

tim es the a l l  In d ia  es tim a tes  o f  ru ra l consumer expend itu re on 

these item s. T h e ir  p e r  c a p ita  expend itu re on n eg le c ta b le s  was 

^ f a r  below  th e N .S .S .es tim a tes  o f  ru ra l consumer expenditure in

veg e ta b le s  and they d id  not spend a t a l l  on f r u i t s .  The per 

c a p ita  expenditure o f  th is  group on beverages even exceeded i t s  

expenditure on ve g e ta b le s  showing th a t c o f fe e  and tea  have become 

su b s titu te s  in  the p la ce  o f  q u a lity  food  fo r  them.

An iinquiry on the income and expend itu re p a tte rn  o f  

A g r ic u ltu ra l and Non A g r ic u ltu ra l Labourers in  the v i l l a g e  o f  

Kethanur, Coimbatore D is t r ic t  was conducted by JayalakshmM 1980). 

The study covered  100 a g r ic u ltu ra l labou rers and hundred non 

a g r ic u ltu ra l la b ou rers . I t  found th a t  75 per cent o f  th e consumer 

expend itu re o f  a g r ic u ltu ra l labou rers  went to  fo od  and th a t
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non a g r ic u ltu ra l labou rers  spent 70 per cen t o f  th e ir  expend itu re 

on fo od . The study thus found th a t th ere  was no v a s t  d if fe r e n c e  

between expend itu re in cu rred  on food  by a g r ic u ltu ra l and non­

a g r ic u ltu ra l lab ou rers .

Gupta (19 59) s tu d ied  the t o t a l  purchase and sa les  o f  a l l  

households o f  Saraasthipur v i l l a g e  rega rd les s  o f  whether the 

coiiunoditie s were used up f o r  consumption or p rodu ction  re q u ire ­

ments. He analysed th e purchases and sa le s  from th ere  p o in ts  

o f  view*

i )  Whether they were made in s id e  a v i l l a g e ,  in  a 
neighbouring v i l l a g e  o r  ou ts id e ;

i i )  Whether they were made through a producer, a tra d e r , 
a p e d le r  o r  a consumer; and

i i i )  whether they were made in  cash, through b a r te r  o r
c r e d it .  For the purpose o f  the study the households 
were c la s s i f i e d  in to  c u lt iv a to r s  and n o a -c u lt iv a to rs .

Gupta found th a t 80.7 per cen t o f  the purchases were 

made by the c u lt iv a to r  households w ith  n o n -cu lt iv a to r  households 

accounting on ly  fo r  19.3 p er cen t o f  the purchase, s ix ty  f i v e  

and a h a lf  per cent o f  the t o r a l  purchases were made in  the 

neighbouring v i l l a g e  57.4 p er cent o f  the purchases were obtained 

from tra d e rs  w ith  3b per cen t being purchases from the producers. 

Tne study rep orted  th a t  86.5 p e r  cen t o f  the t o ta l  purchases were

bought on c r e d it .  B arter accounted fo r  hard ly  two p e r  cen t o f
, , . , , a  via lyS/c
th e t o t a l  purchases. An aanlyei-e o f  the home produced and
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and purchased consumption showed th a t c u lt iv a to r s  purchased 

o n ly  27.6 p e r  cent o f  the consumption requirem ents and the 

r e s t  o f  the needs were met from s e l f  p rodu ction . In  the 

non c u lt iv a t o r  households on ly  12 per cen t o f  the t o ta l  consum­

p t io n  came from s e l f  p roduction , w ith  the re s t  b e in g  purchased.



I l l ,  MiiTttO-uOLOGY

The m ethodology used in  th is  study on Consumption and 
0/

Purchasing Behaviour^Rursl F am ilie s  w ith  S p ec ia l Reference to  

G roce r ies  co n s is ts  o f  the fo l lo w in g  steps*

A. S e le c t io n  o f  th e  area o f  study

B. S e le c t io n  o f  households

C. Method o f  data c o l le c t io n

B» P rocess ing  o f  the data and

E. A n a lys is  and p resen ta tio n  o f  r e s u lts

A . S e le c t io n  o f  th e area o f  study*

The v i l l a g e  Meaur was s e le c te d  fo r  the study. I t  is  

s itu a te d  a t a d is tan ce  o f  about 38 k ilo m ete rs  from Coimbatore 

c i t y .  I t  i s  a v i l l a g e  in  the Vivekanandapuram area o f  Karamadai 

Panchayat Union in  Coimbatore d i s t r i c t .  Th is v i l l a g e  i s  a p a rt 

o f  Vivekanandapuram area which has been taken up fo r  in te n s iv e  

ru ra l development work w ith  S r i Avinash ilingam  K r is h i Vigyan 

Kendra(K .V .K ) fu n c tion in g  in  the a rea . The K .V .J  had id e n t i f ie d  

th is  v i l l a g e  as a p la ce  where the f a c i l i t y  o f  a u n it o f  the 

Chinthamani consumer c o -o p e ra t iv e  was arranged but cou ld  not 

fu n c tion  f o r  unknown reasons. T h ere fo re , i t  was suggested th a t 

a study o f  consumption and purchasing behaviour o f  the ru ra l 

households would he lp  in  id e n t i fy in g  the fa c to r s  which were 

resp on s ib le  fo r  the non-working o f  the consumer c o -o p e ra t iv e
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u n it and a lso  in d ic a te  the p o lic y  changes which m ight be 

necessary f o r  a c t iv is in g  the same. The study was thus © d iag— 

n o s t ic  study and the area o f  the study was p u rp os ive ly  s e le c te d .

B. S e le c t io n  o f  households»

There are 118 households in  Medur. A l l  118 households 

were covered  in  th is  study.

C. Method o f  data c o l le c t io n *

The persona l in te rv ie w  method was used to  c o l le c t  the data. 

She in te rv ie w  enab led the in v e s t ig a to r  t o  develop  persona l co n ta c t 

w ith  the respondents, Using th is  method, cross  checking o f  

in fo rm ation  fo r  i t s  re leva n ce  and accuracy cou ld  be c a r r ie d  ou t 

ir ith  case. The schedule used fo r  data c o l le c t io n  (Vi.de Appendix I )  

c o n s is ted  o f  qu estions on*

a. Fam ily com position

b. Occupation

c . Income le v e ls

d. Education le v e ls

e . Purchasing and consumption h ab its

f .  A tt itu d e s  o f  th e  peop le  towards th e  o rga n isa tio n  o f  
consumer c o -o p e ra t iv e

The schedule was f in a l is e d  a f t e r  i t  had been p re - te s te d  

f o r  i t s  e f f i c ie n c y  in  a s im ila r  group o f  ru ra l households in  

th e  month o f  December 1980. The re fe ren c e  p e r io d  o f  the study

was March 1981



20
#

I>. P rocess in g  th e data;

A f t e r  the data c o l le c t io n  was over the in v e s t ig a to r  

p rocessed  the data and tab u la ted  them income groupwise and 

accord ing to  the possess ion  o f  land . The c la ss  in te r v a ls  

o f  income used in  the ta b u la tio n  o f  data were adopted from  

Shajahan (1971) who had underlin ed  the need fo r  a new c la s s i­

f i c a t io n  o f  fa m il ie s  based on th e ir  per c a p ita  income ra th er 

than t h e ir  fa m ily  income. Accord ing to  him a c la s s i f i c a t io n  

o f  households based on per c a p ita  inoome sim u ltaneously 

c o n tro ls  them f o r  both va r iab les#  income and s iz e  o f  the fam ily# 

and as such per ca p ita  income i s  a b e t t e r  index o f  economic 

w e lfa re#  then household income.

An income o f  rupees 64 was taken  as the upper l im i t  

o f  th e f i r s t  c la s s  in te r v a l because th a t had been id e n t i f i e d  

as th e  b a s ic  minimum fo r  an in d iv id u a l below  which he would 

be l i v in g  under sub-economic l e v e l s .  A cco rd in g ly  the fa m ilie s  

in  th e f i r s t  group cou ld  be con s id ered  to  be in  the very  low  

income group# w ith  fa m il ie s  in  the next c la s s  in t e r v a l  64-100 

coming under low  income group. The per c a p ita  income groups 

and the re le v a n t  s o c ia l  c la s s e s  are mentioned aga in s t each 

o th er* For th e purpose o f  an a lys ing  the impact o f  land owner­

sh ip  and c u lt iv a t io n  on consumption ana purchasing behaviour 

o f  fa m ilie s#  th e  fa m ilie s  were c la s s i f i e d  in to  two groups
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landed and la n d le s s  fa m il ie s .  Landed fa m ilie s  in c luded  

a l l  tnose th a t op era ted  e ith e r  on th e ir  own lands o r  on 

lea secU in  lan ds . A l l  o th ers  who d id  not have any assoc ia ­

t io n  w ith  land  e ith e r  in  terms o f  ownership o r  in  terms o f  

c u lt iv a t io n  were grouped under the la n d le ss  ca tego ry . The 

data on fo od  expend itu re o f  fa m ilie s  were reduced to  per 

c a p ita  terms using the adu lt consumption u n its . The number 

o f  adu lt consumption un its in  a fa m ily  was worked ou t by 

using th e sca le  o f  convers ion  g iven  by Gopalan _gt a l . ,

ttajrtoa <jwMnwaiiaih 4* *  fcfrrniff frgaftiwa

vf^bfc & & £& & *» ftasdQfr iat SBw

E. A n a lys is  and p resen ta tion  o f  th e  resu ltss

The re s u lts  o f  the data co n so lid a ted  are p resen ted  

and discussed in  the fo l lo w in g  chap ter on R esu lts  and 

d iscu ss ion .



IV . RESULTS AND DISCUSSION

■Hie c e s u lts  o f  th e study on “Consumption and purchasing
Q'rC

behaviour o f  ru ra l fa m ilie s  w ith  s p e c ia l re fe ren ce  to  <|r o v c r i-e s ,t 

a re p resen ted  and d iscussed  under the fo llo w in g  heads*

A. Socio-econom ic p r o f i l e  o f  the v i l l a g e

B. Consumption and purchasing h ab its  o f  households*

1. Consumption expenditure o f  households w ith  
s p e c ia l re fe ren c e  to  food  expend itu re income 
w ise .

2. Consumption expen d itu re  o f  landed and la n d less  
households w ith  s p e c ia l re fe ren ce  to  food  
expen d itu re .

3. Purbhasing h ab its  o f  the households

C. P a r t ic ip a t io n  in  the f a c i l i t y  o f  p u b lic  d i s t r i ­
bu tion  system;

and D. F e a s ib i l i t y  and v i a b i l i t y  o f  a proposed consumer 
c o -o p e ra t iv e  in  the v i l l a g e

A. Socio-econom ic p r o f i l e  o f  the v i l la g e *

The so c io  economic p r o f i l e  o f  the fa m il ie s  in  the 

v i l l a g e  o f  Medur is  d escrib ed  by type o f  th e fa m ilie s#  t h e ir  

r e l ig io u s  and caste  composition# sex composition# age s tru c tu re  

o f  th e  population# edu cation a l sta tu s o f  th e  popu la tion , 

nature o f  the working population# land  resou rces and income 

s ta tu s  and access to  s o c ia l overheads o f  consumption*
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Some o f  these c h a ra c te r is t ic s  have been analysed income 

groupwise, as income i s  the m ajor fa c to r  th a t d ec id es the 

economic w e llb e in g  o f  the fa m ily  and a lso  con d it ion s  i t s  

o th e r  so c io  economic c h a ra c te r is t ic s .

In form ation  on fa m ily  type is  g iv en  in  Table I .

TABLE I

DISTRIBUTION OF FAMILIES BY FAFULY TYPE- INCOi^E GROUPWISE

S. NO.
Per c a p ita  
income c la sses

J o in t Nuclear T o ta l

1. 0.64 9 (2 9 ) 22(71) 32

2. 64-100 9*17) 43(83) 52

3. 100-200 3110) 27(90) 30

4. 200-400 1(25) 3(75) 4

5. 400 and above N i l 1(100) 1

22 (18 .6 ) 9 6 (81 .4 ) 118

Foot n o te : F igu res in  parantheses are percen tages o f  the 
h o r iz o n ta l t o t a ls .

The v i l la s ®  was composed o f  118 fa m ilie s  o f  which 18>6 

per cent were jo in t  fa m il ie s .  The r e s t  were nuclear fa m il ie s .  

Income groupwise as the per ca p ita  income o f  the fa m ily
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increased# the tendency o f  j o in t  fa m il ie s  showed signs o f  

d is in te g ra t io n . The h igher th e  income s ta tu s  o f  the fa m ilies#  

the le s s  they happened to  he the j o in t  fa m il ie s .  The economic 

s e c u r ity  th a t goes w ith  th e  j o in t  fa m il ie s  was d e s ired  on ly  

when the incomes o f  the fa m il ie s  were low .

Table I I  g iv e s  the r e l ig io u s  and ca s te  com position  

o f  the ru ra l fa m ilie s *

TABLE I I

RELIGIOUS AND CASTE COMPOSITION OF THE FAMILIES

S. NO. income c la ss Hindus H arij ans Muslim T o ta l

1. 0-64 15
(15 )

16
(94 )

- 31

2. 64-100 51
(51 )

1
(5 )

— 52

3. 100-200 29
(29 )

- 1
(100)

30

4. 200-400 4 - -  ■ 4

5. 400 and above 1
U )

- - 1

100(85) 17(14) 1 (1 ) 113

Foot notes F igures 
v e r t ic a l

in  parentheses are 
t o t a ls .

percen tages o f  the
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N inety fou r per cen t o f  th e  H a rij ans came under the 

very  poor income group. But in  upper m iddle income group* 

a l l  were Hindus. In  h igh er income group th ere  was on ly  one 

fa m ily  and th a t fa m ily  was a Hindu fam ily*

The d e ta i ls  about the working popu la tion  in  the v i l l a g e

a re  g iv e n  in  Table I I I .
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TABLE I I I

DETAILS OF WORKING POPULATION

s .
Type o f  working 

No. popu la tion
NO. Of
Male
workers

No. Of
fem ale
workers

T o ta l
Percen tage 
share in  
t o t a l  male 
popu la tion

Percen tage 
share in  
t o t a l  fem ale 
popu la tion

Percen tage 
share in  

t o t a l

1. C u lt iv a to rs 33 - 33 14.8 - 8 .2

2. A g r ic u ltu ra l labou rers 108 65 17 3 48.4 32.5 41.0

3. Construction  woekers 10 - 10 4.5 - 2.0

4. Other s e r v ic e s 9 - 9 4.1 - 2.0

5. T o ta l working popu la tion 160 65 225 71.8 32.5 53.2

6. Non-working popu lation 63 135 198 28.2 67.5 46.8

7. T o ta l 223 200 423 100.0 1000 100.0

K> Oi

%
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Only 14.8 p e r  cent o f  the male popu la tion  were engaged 

in  c u lt iv a t io n .  A g r ic u ltu ra l labou rers  c o n s t itu ted  the la r g e s t  

group w ith  41 per cent o f  the working popu la tion  in  i t s  fo ld ,  

o f  whom 48.4 p er cen t were male workers and 32.5 per cent were 

fem ale w orkers.

The income sta tu s o f  th e households i s  d escrib ed  by t h e ir  

d is t r ib u t io n  across d i f f e r e n t  p e r c a p ita  monthly income c la ss es  

and t h e ir  mean per ca p ita  income. The mean fa m ily  s iz e  o f  th ese  

income groups has a lso  been examined to  assess in c id e n ta l ly  the 

r e la t io n s h ip  between the v a r ia b le s  o f  income end fa m ily  s iz e .  

Tab le  IV  g iv e s  d e ta i ls  on the income sta tu s o f  the households.

TAELS IV

MEAN PER CAPITA INCOME, AND MEAN FAMILY SIZE OF FAMILIES
INCOME GROUP WISE

S.NO. Item

Income c la ss

N o.o f As percen - Mean per Mean
fam i­
l i e s

tage  to  
t o t a l

ca p ita
income

fa m ily
s iz e

1 . 0 - 6 4 31 22.27 47.37 3.3
2. 64 -  100 52 44.60 83.62 3.3
3. 100 -  200 30 25.42 121.73 3.5
4. 200- 400 4 3.38 252.40 3.0
5. 400 and above 1 0.34 500.00 2.0

A l l  groups 
Ownership o f  land

118 100.00 9 5.37 3.6

2. Landed 33 1 2 * .9 * 95.87 3.3
2. Landless 85 72.03 9 5.13 3.6

Both 118 100.00 9 5.37 3.6
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The la r g e s t  con cen tra tion  o f  the fa m ilie s  was found in  

the per ca p ita  income c la ss  o f  Bs. 64-100# th a t corresponds to  

the low  income group. T h ir ty  one fa m il ie s  were in  the sub-economic 

l e v e l  below  the p o verty  l in e .  Thus about 67 per cent o f  the 

fa m il ie s  c o n s t itu te  the econom ica lly  vu ln e ra b le  group in  th e 

v i l l a g e .  I t  i s  o f  in t e r e s t  to  note  th a t t h e ir  mean fa m ily  s iz e  

was th e  h igh est namely. 3 .3 . The fa m ilie s  su b s ta n tia te  an 

.in v e rs e  r e la t io n s h ip  between income and fa m ily  s iz e .

Twenty e ig h t  per cent o f  the household (33 fa m il ie s )  were 

enumerated as landed households. The mean per ca p ita  incomes o f  

the landed and la n d less  households d id  not show any ap p rec iab le  

d i f fe r e n c e .  While the landed households earned a per ca p ita  

monthly income o f  te.96# la n d less  households earned a per ca p ita  

monthly income o f  Rs.9 5. They were no b e t te r  than the la n d le ss  

households. Land as a resou rce  or a sse t d id  not help  them to  

augment t h e ir  incomes. We cou ld  thus in f e r  th a t th ere  were seve re  

co n s tra in ts  th a t stood  in  way o f  t h e ir  op tim is in g  land  use and 

m axim ising d isposab le  incomes. The con s tra in ts  may be e ith e r  

c r e d i t  o r  o th e r  in fra s tru c tu re . They must be id e n t i f i e d  and 

removed i f  the p overty  in  th is  v i l l a g e  were to  be e ra d ica ted .

Only then farm households cou ld  en joy  b e t te r  incomes and the 

la n d le ss  households# th e demand f o r  whose labou r was lo ca lis ed #  

cou ld  have more days o f  employment# h igh er wages and more incomes.
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The mean fa m ily  s iz e  o f  th e  la n d less  households (3 .6 )  

was la r g e r  than the mean fa m ily  s iz e  o f  landed hou seholds(3 .3 )•

Th is was r ig h t ly  so because i t  was the source o f  labou r, the 

earn ing power fo r  th e form er ca tego ry . The more the number the 

la r g e r  th e fa m ily  income.

Regarding resou rces ,,in land possessed by these 33 landed 

households, in  the aggregate they opera ted  124 acres o f  land 

which made the op e ra tio n a l h o ld in g  per fa m ily  eq u iva len t to  

1 .4 h ec ta res .

Tab le V p ic tu re s  the age s tru c tu re  o f  the v i l l a g e  popu la tion .

TABLE V

SEX COMPOSITION AND AGE STRUCTURE OF THE POPULATION

2 • • Age range Males Females A l l  groups

i . -1 3 (1 .3 ) 2 5 (1 .2 )

2. 1-3 4 (1 .3 ) 2 (1 ) 6 (1 .4 )

3. 3*5 10 (4 .5 ) 7 (3 .5 ) 17 (4 .0 )

4. 5-7 15 (6 .7 ) 1 3 (7 .5 ) 28 (6 .6 )

5. 7-9 30 (13 .5 ) 42(21) 72 (17 .0 )

6. 9-12 49 ( 22) 38(19) 87 (20 .6 )

7. 12-21 37 (16 .6 ) 30(15) 67 (15 .3 )

3 . 21 and above 7 5 (33 .6 ) 66(33) 141(33.3 )

T o ta l 223 200 423

Foot note: F igures 
v e r t ic a l

in  paran thesis 
t o t a ls .

are percen tages o f  the
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The age s tru c tu re  o f  the popu la tion  was analysed using 

the c la s s  in t e r v a ls  as shown in  the Table V to  f a c i l i t a t e  the 

computation o f  the adu lt consumption u n its  in to  which the 

' members o f  th is  popu la tion  were eeduced. The in fo rm ation  the 

a d u lt consumption u n its  was used in  the in te rp r e ta t io n  o f 

data  on food  expen d itu re. In c id e n ta lly  th is  age s tru c tu re  

d is tin gu ish ed  the dependent popu la tion  from the ad u lts . I t  

shows th a t two th ird s  o f  the popu la tion  were dependent on the 

rem ain ing one th ird s  adu lt popu la tion . The sex r a t io  o f  the 

pop u la tion  was 896/ fem ales per 1000 m ales.

Popu lation  was d iv id e d  in to  t**> groups* those who had 

stopped education , and those who were cu rren tly  in  the ecuca- 

t io n a l  system. For the purpose o f  d e sc r ib in g  th e ir  educationa l 

system. For the purpose o f  d esc r ib in g  t h e ir  edu cationa l sta tu s 

ch ild ren  under seven w ere excluded as they would not as y e t  have 

en te red  the educationa l system. Table V I d escrib es  the educa­

t io n a l s ta tu s  o f  the p opu la tion . •



TABLE VI

EDUCATIONAL STATUS OF THE POPULATION

No. th a t has stopped stu d ies No. cu rren tly Studying
Educational 

is,° -  l e v e l
a l l  persons

s . Males Females A l l persons Males Females

1. No form al education 85 108 19 3 _ _ ■■■
162.5) 76.1 (69 )

2. Upto elem entaty l e v e l 33 20 53 36 27 63
(2 4 .3 ) 14.1 (19 ) (61 ) (6 5 .7 ) (63 )

3. Upto m iddle l^ipfel 10 9 19 10 7 17
“ (7 .4 ) (6 .3 ) (6 .8 ) (1 6 .9 ) (1 7 .1 ) (17)

4. Upto secondary l e v e l 8 5 13 13 k l 20
(5 .8 ) (3 .5 ) (4 .7 (22 ) (1 7 .1 ) (20 )

5. Graduate and above 1 1 —
( .8 ) (14 )

T o ta l 136 142 278 59 41 100
(100) (100) (100) (100) (100) (100)

F oot note* F igu res in  parentheses are percen tages o f  the v e r t i c a l  t o t a ls .

CO
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S ix ty  nine per ..cent o f  the adu lts d id  not have any 

form al education , w ith  19 per cen t educated upto the m iddle 

l e v e l  and 4.7 per cent educated up to  th e  secondary l e v e l .

Among those who were cu rren tly  studying, 63 per cen t were 

undergoing e lim en ta ry  education  , 17 per cen t were in  m iddle 

l e v e l  education  and 20 per cent were in  secondary. Every 

where fem ale education  was a t  a d iscount r e la t i v e  to  education  

o f  male ad u lts .

Pip p
Acjfees o f  the fa m il ie s  to  s o c ia l consumption f a c i l i t i e s

was stu d ied  w ith  re fe ren c e  to  ex ten s ion  o f  e l e c t r i c i t y  fo r

dom estic l ig h t in g  purposes and h ea lth  ca re . •Lt  was found th a t

87 fa m il ie s  (73 .7  per cen t) d id  not have e l e c t r i c i t y  conne-♦
c t io n s  in  th e ir  homes. Health  care f a c i l i t i e s  were a v a i la b le  

on ly  in  the neighbouring v i l l a g e .  As f o r  th e  h ea lth  care 

f a c i l i t i e s  made use o f  by the fa m il ie s  (94  p er centt* mentioned 

th a t  they approached the gen era l h o s p ita l f o r  treatm en t. This 

gen era l h o s p ita l was s itu a te d  a t  about 10 k ilom etees  from 

the v i l l a g e  in  Karamadai.

Only a handful o f  the fa m ilie s  (6 per cen t) mentioned 

th a t  th ey  had g o t  them selves t r e a te d  by p r iv a te  m edical p ra c t-  

io n e rs . The hea lth  care and m obile c l in i c  f a c i l i t i e s  a v a ila b le  

w ith  S r i Avinash ilingam  K r is h i Vigyan Kendra in  Vivekanandapuram, 

one k ilom ete r from the v i l l a g e  would be a u se fu l s e rv ic e  t o  

th ese  p eop le .
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An a n a ly s is  o f  the consumption expend itu re o f  the fa m ilie s  

income w ise shows th a t excep t f o r  the f i r s t  two income groups 

(th e  very  poor group and the low  income groups)# fo r  o th ers  

consumption d isp la ys  a steady and s ta b le  r e la t io n s h ip  w ith  

income. The o v e r a l l  consumption eaqpenditure o f  the fa m ilie s  was 

8s.430.80 per month# o f  which 8s.336.75(78.16 per cen t) was spent 

on fo od  a lon e.

The adu lt consumption un its were worked ou t to  a r r iv e  

a t  the per ca p ita  fo od  expen d itu re . The d is tr ib u t io n  o f  adu lt 

consumption u n its  across the income groups is  g iven  in  Table V I I I .

TABLE V I I I

DISTRIBUTION OF ADULT CONSUMPTION UNITS INCOME GROUPWISE

S.NO. P e r c a p it^  
income clean

T o ta l No. o f  
adu lt u n its

NO. Of 
fa m il ie s

Mean adu lt 
u n its  per fa m ily

1 0 - 6 4 113 31 3.6

2 64 -  100 170 52 3.3

3 100 -  200 92 30 3.1

4 200 -  400 9 4 2.3

5 4oO and above 2 1 2

A l l  groups 386 118 3.3

I
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The number o f  mean consumption u n its  per fa m ily  was 3 .3 .

An a n a lys is  o f  the d is tr ib u t io n  o f  the mean adu lt consumption 

u n its per fa m ily  by th e income groups shows th a t  th ere i s  an 

in v e rse  r e la t io n s h ip  between the income o f  the fa m ily  and the 

consumption u n its  th a t i t  i s  supporting. As the income goes up, 

the consumption u n its  in  the fa m ily  c le a r ly  goes down. Poor 

fa m il ie s  have more mouths to  fe e d  than the r e la t i v e l y  h igh  income 

fa m il ie s .

Food expen d itu re  pa tte rn  o f  the households}

The in form ation  on the per ca p ita  food  expend itu re o f  the 

households and th e ir  break up among in d iv id u a l food  groups are 

summed up in  Table IX .



<

TABLE IX

ItlSMWlSE PER CAPITA FOOD EXPENDITURE BY INCOME GROUP

S.Nq . Foou group N.S.S
Estim ates

A l l
groups 0-64 64-100 100-200 200-400 400 and 

above

1. C erea ls 35.07 27.67 22.49 30.66 27.19 34.22 40

2. C erea l su b s titu tes - 7.25 5.50 8.91 6.17 7.1 14

3. Pu lses 3.72 11.04 10.20 10.46 6.32 17.89 48

4. Animal F0od 4.11 5.86 6.13 5.21 3.04 14.0 22
5. M ilk  U M ilk  p ro te in 5.73 6.28 5.75 6.41 6.47 6.67 15
6. V egetab les 3.92 5.34 4.49 5.50 5.58 8.1 15
7. Cooking o i l 2.98 7.59 7.33 7.24 8.36 9 .0 11
8. Sugar 2.51 2.40 1.35 3.43 1.55 4.51 1.7
9 . Beverages 2.52 1.66 1.62 1.52 7.88 2.11 2.4

10. Condiments - - 3.44 3.65 3.24 3.51 3.89 4
11. Fuel — 8.17 8.08 7.62 9.09 8.22 16

A l l  item s — 86.60 76.60 90.20 79.16 115.7 189.6

Foot notes Q .E .S.S . es tim a tes  ad justed fo r  changes in the p r ic e l e v e l .

source o f N .s.s.Estimates
Rao V .K .R .V .Purchasing power as -eterttnaftt o f  fo od  in take proceed ings o f  the N u tr it io n  s o c ie ty  o f  N o .23 

1979 p . 12-19.

w
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In  the p e r io d  under con s id era tion  the consumer p r ic e  

index moved up feom 304 in  197 3-74 the p e r io d  to  which the 

N .S .S . data in  consumer expenditure r e la t e s ,  to  445 in  February 

1981, the re fe ren ce  p e r io d  o f  the cu rren t survey. The consumer 

p r ic e  l e v e l  has gone up by about 50 per cent between these 

two da tes . Consequently the N .S.S data o f  ru ra l expend itu re 

o f  fo od  expend itu res was su ita b ly  in f la t e d  to  form a b as is  o f  

comparison w ith  the cu rren t data one per c a p ita  food  expenditure 

Comparing the N .S .S . es tim a te  o f  c e re a ls  and c e rea l su b s titu te s  

w ith  that o f  th e samples p e r ca p ita  expend itu re on c e re a ls  and 

c e rea l su b s titu tes  we f in d  th a t the two are n early  equ a l. The 

normal fa m ily  o f  today has not improved i t s  fo o d  in tak e  in  terms 

o f  c e re a l consumption from what i t s  p o s it io n  was in  1973-74.

The ru ra l fa m ilie s  covered  in  th is  study spend le s s  on an&B&l 

fo od , m ilk  and m ilk  products and v eg e ta b les  r e la t i v e  to  th e  

N .S .S . es tim ates o f  expenditure on these item s, on pu lses  and 

cook ing o i l ,  th ese  fa m il ie s  were seen spending r e la t i v e l y  high 

amounts o f  R s . l l  per ca p ita  as aga in s t Bs.3.72 per c a p ita  on 

pu lses  8s.7.59 per ca p ita  as ag in st 8s. 2.98 on cook ing o i l  perhpps 

in  view  o f  the phenomenal in crease  in  the p r ic e s  o f  th ese two 

item s in  the cu rren t y ea r .

The o v e r a l l  per ca p ita  food  expenditure was 8s.36.60 per 

month. Income groupwise per ca p ita  fo od  expenditure o f  the
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fa m il ie s  below  the p overty  l in e  was Rs.76.61 in d ica tin g  th a t  th ese 

fa m il ie s  cou ld  not make both th e ir  ends meet. Sxcept fo r  th e  

low er m iddle income group (100-200 per c a p ita  income c la s s ) 

whose fo od  expend itu re e x h ib ite d  an ir r e g u la r  p a tte rn , and d id  

not conform w ith  the r e s t ,  in  a l l  o th er income groups food  

expend itu re was d i r e c t ly  r e la te d  to  income*

2. Consumption expen d itu re  o f  landed and la n d less  househQlds 
* w ith  sp ec ia l r e fe re n c e  to  fo od  expen d itu re !.

The d e ta i ls  o f  consumption expend itu re o f  th e  la n d le ss  and 

landed  households are g iven  in  Table X*

TABLE X

CONSUMPTION EXPENDITURE PATTERN OF LANDED AND LANDLESS HOUSEHOLDS

S* No* Items •L,anded Landless A l l  groups

1. Food 343.72
(73 .69 )

259.93
(75 .96 )

336.75
(73 .16 )

2. C lo th ing 33.54
(7 .0 7 )

32.3
(9 .0 3 )

32.67
(7 .5 8 )

3. Housing 64.65
(13 .36 )

31.15
(9 .0 3 )

40.46
(9 .3 9 )

4. H ea lth 15
(3 .2 1 )

13.0
(3 .7 9 )

14.06
(3 .2 6 )

5. R ecrea tion 9 .5
(2 .031 )

5.8
(1 .699 )

6.36
(1 .5 9 )

T o ta l
466 • 41 
(100)

342.19
(100)

430.8
(100)

Foot Notes F igures in  par an theses are percen tages o f  the
v e r t ic a l t o t a ls .
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The household consumption expend itu re o f  the landed 

ca tego ry  was Rs.466.41 aga in s t the expenditure o f  Rs.342.19 by 

the la n d less  group. The consumption expenditure o f  the 

landed household exceeded the la n d le ss  household by 36.34 per 

cen t i . e  by more than o n e -th ird s . On every  item  o f  consumption 

th e landed households spent la r g e r  abso lu te amounts than the 

la n d le ss  households.

The expenditure o f  the landed households on fo od  th a t 

absorbs 73.69 per cen t o f  th e ir  consumption expenditure was 

ve ry  much on the h igh  s id e , fteaday and Jayashanker(1973) 

in  th e ir  study o f  the standard o f  l i v in g  o f  ru ra l popu la tion  

had found th a t even the c u lt iv a to r s  who possessed the very  

m arginal amounts o f  land below  1.25 hectares  were spending on ly  

61.37% o f  t h e ir  expen d itu re  on food , w ith  th is  percen tage 

d e c lin in g  f o r  p ro g r e s s iv e ly  la r g e r  groups o f  land owners. This 

on ly  shows the v e ry  low  l e v e l s  o f  l i v in g  o f  th e  households 

under co n s id e ra t io n .

In fo rm ation  on food  eaqjenditure p a tte rn  o f  the two 

groups o f  households are summarised in  Table X I.
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TABLE X I

ITEMWISE PERCAPITA FOOD SXPENDITURS IN LANDED AND LANDLESS HOUSEHOLDS

S. No. Item s Landed Landless N.S.S.EStin

1. C erea ls 28.17 27.33 35.07

2. C erea l su b s titu te s 4.3 3 .3 -

3. Pul ses 12.04 10.63 3.72

4. Animal fo od 7.09 5.34 4.11

5. M ilk  and M ilk  
products 13.93 3.08 5.73

6. V egetab les 5.94 5.09 3.92

7. Cooking o i l 10.47 6.38 2.98

3. Sugar 2.3 2.2 2.51

9 . Beverages 2.35 1.60 2.52

10. Condiments 3.34 3.27 -

11. Fuel 8.37 8.1 -

A ggrega te 99.40 81.32 —

The per ca p ita  fo od  esqjenaiture o f  the landed households(8s.99.40 ) 

was g rea te r  than th a t o f  th e  la n d le ss  households (te.31.30) by 10 per 

c e n t. The two item s on which landed households spent more than the 

o th er group are m ilk  end m ilk  products and cooking o i l ,  c h a r a c te r is t ic  

o f  the changing Ind ian  d ie t  com position  w ith  h igh er command over 

resources. An enumeration o f  the l iv e s t o c k  and p o u ltry  possessed  by
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th ese  f a n i l i e s  showed th a t on ly  the landed fa m il ie s  possessed 

them. S ix teen  fa m ilie s  possessed b u ffa lo e s ; f i v e  fa m il ie s  

cows# ten  fa m il ie s  goa ts  and two fa m il ie s  p o u ltry . A lto g e th e r  

th e re  were twenty seven b u ffa loes#  s ix te en  cows, seventeen 

goa ts , and ten  hens. Th is shows why th e  consumption o f  m ilk  

and m ilk  products i s  r e l a t i v e l y  h igh  among landed households.

3. Purchasing h ab its  o f  householdss

Purchasing hab its  o f  th e households have been analysed 

in  resp ec t o f  the person making the purchases, frequency o f  

purchase and mode o f  payment. In  a l l  the fa m ilie s  in v a r ia b ly  

the head o f  the household and the home maker were e f f e c t in g  

the purchases. The d ec is ion s  about purchase r e s te d  w ith  them.

A l l  th e  fa m il ie s  in  the v i l la g e s  were found to  buy th e ir  

requirem ents from th e  one r e t a i l  shox> th a t e x is t e d  th e re .

The d e t a i ls  about frequency o f  purchase and mode o f  pay­

ment are g iven  in  Table X I I .
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An an a lys is  o f  the purchasing h ab its  o f  households in  

terms o f  frequency o f  purchase and mode o f  payment showed 

th a t excep t f o r  s ix  fa m ilie s  which bought th e ir  requirem ents 

once in  a month a l l  o th ers  were found making th e ir  purchases, 

every  week, as and when the need arose. The p rop o rtio n  o f  

fa m il ie s  that purchase on c r e d it  were found in  la r g e  number in  

th e f i r s t  th ree  income groups and among the la n d le s s . On the 

whole 93 fa m ilie s  (83%) were found buying on c r e d it  and th is  

ex p la in s  why they p a tro n ized  the lo c a l  r e t a i l  shop ra th e r  than 

o th e r  avenues o f  purchase. The indebtedness o f  fa m il ie s  in  the 

group appears to  be h igher, prima fa c ie ,  when compared to  the 

e x te n t  o f  indebtedness th a t  Gupta (19 59) found among the ru ra l 

fa m il ie s  in  1956. oa r in g  th a t time he found th a t 86 .5  per cent 

o f  th e  purchases were made on payment o f  cash w ith  on ly  11.6 per 

cen t buying on c r e d i t .  Tne d if fe r e n c e  could a lso  be due to  th e 

fa c t  th a t  Gupta stu d ied  the volume o f  purchases made by the 

c u lt iv a to r s  and n o n -cu lt iv a to rs  over  a w eek 's  time whereas in  

th is  study thepurchasing h ab its  o f  p a r t ic u la r  groups o f  fa m ilie s  

have been stu d ied .

C. P a r t ic ip a t io n  in  th e F a c i l i t y  o f  P u b lic  D is tr ib u t io n  Svstemsi 

P u b lic  d is t r ib u t io n  system th a t aims a t supplying the 

e s s e n t ia ls  to  the popu la tion  a t  c o n tro lle d  p r ic e s  does touch 

th e  ru ra l consumer by means o f  the f a i r  p r ic e  shops lo c a te d  in  

th e  v i l l a g e .  The in v e s t ig a to r  probed in to  the use o f  th is  

f a c i l i t y  by the households. A  statement on those who possess 

r a t io n  cards is  g iven  in  Table XXXI.
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TABLE X I I I

DETAILS OF HOUSEHOLDS POSSESSING RATION CARD

S.N0 . P e rea p ita  Income 
C lass (8s.)

Households
possess ing

As percen tage 
to  t o ta l

1. 0.64 22 27.2

2. 64-100 41 50.6

3. 100-200 15 18.5

4. 200-400 3 3.7

5. 400 and above -

A l l  c la s s e s 81 63.6

B V  DOS sess ion  o f  l§ndx

1. Landed 22 27.2

2. Landless 59 72.3

Both 81 68.6

The p u b lic  d is tr ib u t io n  system was not e q u a lly  a cce ss ib le  

to  a l l  fa m il ie s  is  e v id en t from the fa c t  that on ly  81(69 per cen t) 

o f  the households possessed ra t io n  cards. Of course, possession  

o f  ra t io n  cards is  one th in g , a b i l i t y  to  procure the commodities 

on time i s  another. The l a t t e r  depends not on ly  on the a v a ila ­

b i l i t y  o f  stocks w ith  the f a i r  p r ic e  shop but a lso  on the ready 

purchasing power a t the d isp osa l o f  thehousehold concerned.
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As the households la c k  the means to  buy these commodities b e fo re  

the appointed tim e, they a llow  th e ir  r ig h t  to purchase to  la p se , 

o r  p ledge  i t  w ith  o th ers  f o r  a l i t t l e  money.

D. F e a s ib i l i t y  and v i a b i l i t y  o f  a proposed consumer co-o p e ra t iv e  
s to re :

As th ings stand, households have access to  the r e t a i l  

shop in  th e  v i l l a g e  and a p a rt o f  them (69 percefat) have aeess 

to  the p u b lic  d is t r ib u t io n  system from where they purchase 

t h e ir  d a ily  food  and o th er requ irem ents. In v iew  o f  the poor 

economic sta tu s o f  the households, th e re  is  needed fo r  making 

a v a ila b le  to  them a n o n -e x p lo ita t iv e  r e t a i l  in fra s tru c tu re  

which could  meet th e ir  needs both e f f i c i e n t l y  and econ om ica lly .

A consumer c o -o p e ra t iv e  s to re  emerges as th e  best a lt e rn a t iv e  

to  the e x is t in g  r e t a i l  s e rv ic e  f a c i l i t i e s  a v a ila b le  f o r  these 

households.

The s iz e  and tu rnover o f  the r e t a i l  s t o r e ,  however, 

depends on the p o te n t ia l  volume o f  business, that; i t  would 

be ab le t o  tran sact in  the v i l l a g e  and the ex ten t o f  lo c a l  

procurement o f  goods th a t i t  can depend upon. Then Inhere are 

the overhead expend itu res o f  m ain ta in ing a r e t a i l  s to re , which 

must a lso  be met w ith in  the p r o f i t s  o f  the consumer c o -o p e ra t iv e .



47

In  th is  l i g h t  the ennual s^ les  volume ana the l i k e l y  va lue o f  

lo c a l  procurement were p re d ic ted  from the data on the volume o f  

consumed/ purchases, s e l f  produced, home consumed end marketed 
food  item s in  the v i l l a g e .

Tab le X IV g iv e s  the d e ta i ls  o f  th ese  item s.

TABLE XXV

ANNUAL VALUE OF CONSUMED, PURCHASED, SELF PRODUCED, HOME CONSUMED 
AMD MARKETED FOOD ITEMS IE THE VlLLAGE-MEOUR

(in  Rupees)

Value o f  Vega­
s 'H o . P a r t ic u la r  C erea ls  food  items ta b le s  T o ta l

c e rea l subs­
t i t u t e s

1. T o ta l va lu e 1, 27,700
consumed (6 3 .7 )

2. T o ta l va lu e 
purchased

1,17,000

3. Percen tage o f
purchased con­
sumption to  t o ta l  
consumption

91.6

4. T o ta l va lue home
consumed 10,700

5. Percen tage o f  
s e l f  produced
consumption to  
t o t a l  consum­
p t io n

00 •

6 . T o ta l va lu e  
proauced 22,100

7. T o ta l va lu e so ld 11,500

3. Percen tage o f
m arketable sur­
p lu s to  t o t a l  
produced

52.0

9 . Percen tage o f  
s e l f  consumption

43.0

to  t o t a l  production

33,600
(1 8 .0 )

24,700
(1 3 .3 )

1,36,000
(100)

25,900 24,500 1,67,400

77.1 9922 90.0

7,700 200 13.600

22.9 0.3 10.0

10,400 400 22,900

2,700 200 14,400

26.0 50.0 62.9

71.0 50 37.1

Foot Note t F igu res i s  paran thssis  in  the f i r s t  row are percen tages 
o f  the h o r izo n ta l t o t a l .
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Taking in to  co n s id era tion  c e re a ls , c e rea l su b s titu tes  

and vege ta b les  th a t are the p r in c ip a l fo od  crops o f  the v i l l a g e  

and r e la t in g  th e ir  produ ction  and purchased q u a n t it ie s  to  the 

t o t a l  va lue consumed, we f in d  th a t on the aggrega te  8s. 1,36,000 

worth o f  these item s were consumed by th e  fa m il ie s .  Out o f  which 

63.7 per cen t were c e r e a ls , 18 per cen t were c e re a l su b s titu te s  

and 13.3 per cen t were v e g e ta b le s . The per centage o f  purchased 

consumption to  t o t a l  consumption o f  these item s were 91.6 per 

cen t, 777.1 per cen t and 99 .2  p er cent r e s p e c t iv e ly .  In  the 

aggrega te , on ly  10 per cent o f  the consumption needs o f  th ese 

item s were met from s e l f  produced consumption. The p rop o rtio n  

o f  m arketable surplus to  to r a l production  was 52 per cen t in  

re s p ec t o f  c e rea ls  50 per cen t in  resp ec t o f  v e g e ta b le s  and 26 

per cen t in  resp ec t o f  c e r e a ls  50 per cen t in  respec t o f  vege­

ta b le s  and 26 per cen t in  resp ec t o f  c e re a ls  su b s titu te s . In  

th e  aggrega te  about 63 p er cent o f  the t o t a l  production  was 

a v a i la b le  f® r m arketing, w ith  37 per cent being re ta in ed  fo r  

s e l f  consumption by the landed households in  th e v i l l a g e .

A r e t i a l  shop i f  i t  were to  be s p e c i f i c a l l y  s e t  up to  

meet the consumption needs o f  the v i l l a g e  would have an annual 

volume o f  sa les  o f  8s. 1,67,000 in  these m ajor item s o f  which 

i t  would be able to  procure l o c a l l y  8 .6  per cen t, i f  i t  were the
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s o le  purchaser o f  the m arketable surplus o f  the v i l l a g e  in 

these item s. xt  must procure the r e s t  namely 91 .4  per cen t 

o f  the annual s a le s  volume from o u ts id e .

Tab le Xv g iv e s  the annual va lu e o f  purchased consumption 

goods by th e  fa m ilie s  in  th e  v i l l a g e  to  g iv e  an id ea  o f  th e 

s iz e  o f  the proposed r e t a i l  s to r e .

TABDE XV

ANNUAL HALUE OF PURCHASED CONSUMPTION GOODS IN  THE VILL GE
( in  Rupees)

S> NO. Items Annaual va lu e

1. C erea ls 1,17,000

2. C erea l S u bstitu te 25,900

3. Pu lses 51,200

4. V egetab les 24,500

5. Cooking o i l 35,200

6. Beverages 7,709

7. Condiments 15,900

3 . T o i le t  6c Washing soap 9,900

T o ta l 2,37, 300

The annual sa le s  volum& o f  the proposed r e t a i l  s to re  

was es tim a ted  a t 8s. 2,31, 300 based on the annual va lue o f
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purchased consumption goods by the fa m il ie s  in  the v i l la g e *  

Assuming as a ru le  o f  thumb approxim ation th a t th e  turnover 

o f  the shop w i l l  be one*ten th  o f  i t s  annual s a le s  volume i t  

w i l l  be req u ired  to  stock  a t a moment o f  time goods worth 

Bs* 23,000 to  Bs.29,000* The s iz e  o f  th e r e t a i l  shop may be 

e a s i ly  determ ined based on th is  turnover*

When trie fa m il ie s  were questioned  about th e ir  w ill in g n e s s  

t o  jo in  a consumer -  c o -o p e ra t iv e , a l l  the fa m il ie s  expressed  

th e ir  assent to  such a p rop osa l. However, they wanted th a t the 

consumer c o -o p e ra t iv e  should p ro v id e  the fo llo w in g  f a c i l i t i e s  

to  them. I t  should s e l l  them on c r e d it ,  i t  should charge 

reasonab le p r ic e  and i t  should use accurate w eigh ts and 

measures* Forty  th ree  fa m il ie s  were prepared  to  take up re s ­

p o n s ib i l i t i e s  in  the consumer co -o p e ra t iv e  as o rga n ise rs  o r  

o f f i c e  bearers*

Thus a consumer c o -o p e ra t iv e  w ith  f a c i l i t i e s  fo r  s e l l in g  

on c r e d it  emerged as the f e l t  need o f  th is  v i l l a g e  popu lation * 

Consumer co -op e ra tion  in  th is  v i l l a g e  would take ro o ts  on ly  

i f  i t  were prepared to  change the byelaws o f  consumer co-ope­

ra t io n  in  order to  f u l f i l l  th is  need. Only then can consumer 

co -o p e ra t io n  be su ccess fu l in  th is  v i l l a g e *



> V. SUMMARY AND CONCLUSION

A Study on “Consumption end purchasing Behaviour o f  

Rural fa m ilie s  w ith  s p e c ia l R e feren ce to  g r o c e r ie s "  was con­

ducted in  the v i l l a g e  Meaur, a v i l l a g e  in  Karamadai Panchayat 

Union o f  Coimbatore to  f in d  out the consumption and purchasing 

behaviour o f  th e fa m il ie s  lo c a te d  in  th a t v i l l a g e .  Th is  study 

was a ls o  an attempt to  f in d  out why the u n it o f  th e  chinthamani 

co -op era tive/  a f a c i l i t y  th a t was made a v a ila b le  fo r  th e  con­

ven ien ce  o f  the v i l l a g e r s  d id  not f in d  acceptance among them.

A l l  th e  one-hundred and e igh teen  fa m il ie s  were covered  in  the

study.

The main fin d in g s  o f  the study are summarized unaer th e 

r e le v a n t  headss

i
S oc io  economic p r o f i l e  o f  the v illa g e? .

1. The v i l l a g e  was composed o f  113 fa m il ie s  o f  which 18.6 

per c en t were j o in t  fa m il ie s  and the r e s t  were nuclear 

fa m il ie s .  The jo in t  fa m il ie s  tended to  d is in te g ra te  

as the per c a p ita  household income in creased .

2 . 85 per cent o f  the fa m il ie s  in  the v i l l a g e  were those

o f  the caste  Hindus. B a rija n s  were h e a v ily  concen tra ted

in  the very  poor incane group w ith  t h e ir  per ca p ita  

income be ing le s s  than Bs.64 per month.



Of the v i l l a g e  popu la tion  53.2 per cent were d es ig ­

nated  as working p op u la tion . The working popu la tion  

in  the v i l l a g e  co n s is ted  la r g e ly  o f  a g r ic u ltu ra l 

labou rers  (41 per cen t) w ith  on ly  3 .2  per cen t being 

engaged as c u lt iv a to r s .

The monthly per c a p ita l household income o f  th e  

fa m il ie s  in  the v i l l a g e  was 8s.9 5.37 aga in s t the mean 

fa m ily  s iz e  o f  3 .6 .

S ix ty  -  seven per cen t o f  the fa m il ie s  in  the v i l l a g e  

come under the econom ica lly  vu ln erab le  group, th e ir  

p e rca p ita  household income being le s s  than 8s. 100; 22.3 

per cen t were below  the p overty  l in e .

At th e same time the dependency lo a d  on the fa m il ie s  

in  the vu ln erab le  group was the h igh est namely th e ir  

mean fa m ily  s iz e  was 3.3, the maximum encountered.

An in verse  r e la t io n s h ip  was found to  e x is t  between 

income and fa m ily  s iz e .  In  terms o f  land  resources 

a ls o , an in verse  r e la t io n s h ip  between landed possess ion  

and mean s iz e  o f  the fa m il ie s  was n o ticed , the mean 

s iz e  o f  the landed households be ing 3.3 and th a t o f  

the la n d le ss  households 3 .6 .
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3. Twenty e ig h t  per cent o f  the households (33 ) were

enumerated as landed households. However# the mean 

per c a p ita l income o f  the landed households (Bs.96 per 

month) and la n d le ss  household (8s.9 5 per month) d id  

not show any d i f fe r e n c e  in d ic a t in g  that land as an 

asse t d id  not augment the income o f  the fanners 

a p p rec ia b ly . The per c a p ita  op e ra tio n a l h o ld in g  was 

ju s t  1.46 h e c t a r e s . J p a t a s  bfeBricsre*'.

consumption hab its;,

9 . Except fo r  the f i r s t  two income groups (th e  ve ry  poor

income group and the low  income group) f o r  others# 

consumption d isp la yed  a steady ana s ta b le  r e la t io n s h ip  

w ith  income. The o v e r a l l  consumption expen a itu re  o f  the 

f a m i l i e s  was Bs.430.80 per month# o f  which 8s.336.75(78 

per cen t) was spent on food  a lon e .

10. The number o f  mean consumption u n its  p e r fa m ily  was

3.3 D is tr ib u t io n  o f  th e  mean consumption un its across 

the income groups showed th a t th ere was an in v e rs e  

r e la t io n s h ip  between the income o f  the fa m ily  and the 

consumption u n its  that i t  had to  support. Poor fa m ilie s  

had more mouths o f  fe e d  than the r e la t i v e ly  h igh  income

fa m il ie s
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y

11. A comparison o f  th e per ca p ita  fo od  expend itu re o f  

th ese fa m il ie s  w ith  the h .S .S . data on ru ra l fo od  

expenditure showed th a t the expenditure o f  the ru ra l 

fa m il ie s  on c e re a ls  and c e re a l su b s titu te s  remained 

n early  the same as th a t o f  the t y p ic a l  ru ra l fa m ily  

in  1973-74. The food  in take o f  the ru ra l fa m ily  in  

terms o f  c e rea l consumption had not improved during 

th is  p e r io d . The ru ra l fa m il ie s  covered  in  th is  study 

spent le s s  on animal food* m ilk  and m ilk  products and 

ve g e ta b les  r e la t iv e  to  th e N .S .S . es tim ates o f  expen­

d itu re  on these item s. The o v e r a l l  p er ca p ita  food

l  expend itu re was Rs.86.60 per month.

a
12. The consumption expend itu re o f  the landed households 

(8s.466.41) exceeded the la n d less  households (Bs.342.19) 

by 36.3 per cen t, i . e . ,  by more than one th ird . The 

per ca p ita  food  expenditure o f  the landed households 

(8s.99 .40 ) was g rea te r  than th a t o f  the la n d le ss  house­

holds (81 .32 ) by 310 per cen t.

Purchasing habits?

13. The d e c is io n  making rega rd in g  purchases in v a r ia b ly  

r e s te d  w ith  the heads o f  the household and the home

makers
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14» Except fo r  s ix  fa m il ie s  which bought t h e i r  requirem ents

once in  a month, o th ers  were found making w eekly purchases. 

E igh ty -th ree  per cen t o f  th e fa m il ie s  were found buying 

on c r e d it  which exp la in ed  why they pa tron ised  the lo c a l  

r e t a i l  shop ra th e r  than o th er avenues o f  purchase.

15. Only 69 per cen t o f  the households possessed r a t io n  card  

and thus had a c la im  on the f a c i l i t y  o f  p u b lic  d is tr ib u t io n  

system.

16. In  the aggrega te , on ly  10 per cent o f  the consumption needs 

o f  c e r e a ls , c e rea l su b s titu tes  and vege ta b les  were met

 ̂ from se lf-p rod u ced  consumption.

F e a s ib i l i t y  o f  c o -o p e ra t iv e  r e t a i l  stores

th in gs  stand a l l  the households had access to  the r e t a i l  

shop in  th e v i l l a g e  and 69 per cen t among thejf had access 

to  the p u b lic  d is tr ib u t io n  system from where they purchased 

th e ir  d a i ly  food  and o th e r  requ irem ents. In  v iew  o f  the 

poor economic sta tu s o f  the households, th e re  i s  a need 

fo r  making a v a ila b le  to  them a n o n -e x p lo ita t iv e  r e t a i l  

in fra s tru c tu re  which cou ld  meet t h e i r  needs both e f f i c i e n t l y  

and econ om ica lly . A consumer c o -o p e ra t iv e  to  the e x is t in g  

r e t a i l  s e rv ic e  f a c i l i t i e s  a v a ila b le  fo r  the conven ience 

o f  these households.

>
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Sty oyC
18. The s iz e  and tu rnover o f  the r e t a i l  st one , however, 

depends on the p o te n t ia l volume o f  business th a t i t  

cou ld  be tran sact in  the v i l l a g e  and the ex ten t o f  

lo c a l  procurement o f  goods that i t  can depend upon.

19. The annual sa le s  volume o f  the proposed r e t a i l  s to re  

was estim ated  a t fis.2,87,300 based on th e annual va lu es 

o f  purchased consumption goods by the fa m il ie s  in  the 

v i l l a g e .  Assuming as a ru le  o f  thumb approxim ation 

th a t the turnover o f  the shop w i l l  be one ten th  o f  i t s  

annual s a le s  volume, i t  w i l l  be requ ired  to  stock a t a 

moment o f  tim e goods worth 8s. 28,000 to  8s. 29,000. The 

s iz e  o f  the r e t a i l  shop may be e a s i ly  determ ined based 

on th is  tu rn over.

20. When th e  fa m ilie s  were questioned about t h e ir  w ill in g n e s s  

to  jo in  a consumer c o -o p e ra t iv e , a l l  the fa m il ie s  expressed  

th e ir  assent to  such a p rop osa l. F orty  th ree  fa m ilie s  

were prepared to  tak e  up the r e s p o n s ib i l i t ie s  in  the 

consumer c o -o p e ra t iv e  as o rga n ise r  o r  o f f i c e  b earers .

21. A consumer c o -o p e ra t iv e  w ith  f a c i l i t i e s  f o r  s e e l l in g  on 

c r e d it  emerged as th e f e l t  need o f  th is  v i l l a g e  popu la tion . 

Consumer co -op e ra tion  in  th is  v i l l a g e  would take roo ts  

on ly  i f  i t  were prepared to  change the byelaws o f  consumer 

co -op e ra tion  in  o rder to  f u l f i l l  t h is  need.

>
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Conclusions

Thus the v i l l a g e  was inhabited# by and la r g e ,  by poor 

households, w ith  on ly  28 per cen t o f  them being c u lt iv a to r  

households. A g r ic u ltu ra l lab ou rers , in  the v i l l a g e  co n s t itu ted  

77 per cen t o f  the working popu la tion . The monthly p e r ca p ita  

household income o f  the fa m il ie s  was Rs.95.37. More than one 

f i f t h s  o f  the fa m il ie s  were below  the p overty  l in e .  Poor 

fa m ilie s  had more mouths to  fe e d  than the r e la t i v e ly  high income 

fa m il ie s .  Food item s absorbed 78 per cent o f  t h e ir  consumption 

expen d itu re . T h e ir  per c a p ita  food  expenditure was Rs.86.60 per 

month. Except fo r  s ix , e l l  the o ther fa m il ie s  purchased th e ir  

p ro v is io n  requirem ents every  week. E igh ty  th ree  per cent o f  

then bought on c r e d i t .  T h e ir  venue o f  purchase was the lo c a l  

r e t a i l  shop. Only 69 per cen t o f  the fa m ilie s  had access to  

the f a i r  p r ic e  shop. Thus the in h ab itan t o f  the v i l l a g e  were 

in  need o f  a non e x p lo i t a t iv e  r e t a i l  in fra s tru c tu re  whch would 

meet th e ir  needs or th e ir  terms and con d ition s  i . e .  s e l l  on 

c r e d it  and s e l l  in  sm all q u a n t it ie s  to  s u it  t h e ir  purse. The 

tu rnover o f  th e proposed r e t i a l  shop was estim ated  a t  Bs, 29,000 

to  Bs.29,000 per month. A l l  the fa m il ie s  expressed t h e i r  w i l l in g -  

ess to  jo in  a consumer c o -o p e ra t iv e  and 43 fa m ilie s  were w i l l in g  

t o  take up r e s p o n s ib i l i t ie s .  They on ly  need to  be m ob ilis ed  

under proper lea d e rsh ip , so th a t they cou ld  g iv e  them selves the 

b e n e f its  o f  n o n -e x p lo ita t iv e  r e t a i l  in fra s tru c tu re .
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a p p e n d ix

Q u estion n a ire  to  e l i c i t  in fo rm ation  on consumption anci purchasing 

behaviou r o f  ru ra l fa m il ie s  w ith  sp ec ia l re fe ren ce  to  g ro c e r ie s

Name o f  the in te rv iew ee  i

Name o f  the head o f  the fa m ily  *

Addeess s

Caste Type o f  the fam ily*

1* Faiaily com position

SI
No

Name o f  R e la t io n -  Education Occu- Income
the fa m ily  £‘eX ^hip to  the Stu- Study- p a t-  p.m.
members nee!d o f  the d ied  ing  ion  Bs.

fa m ily  up to  in
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2. How much o f  the fo l lo w in g  item s does your fa m ily  consume 
p er month end g iv e  th e ir  approximate money va lu e .

S .No Items Quantity approximate
consumed va lue in  8s.

1) C erea ls t

a ) R ice
b) wheat

I )  C erea l su b s titu te s !

a) Jowar
b ) Kambu
c ) Ragi
d) Others

3) Pulsest
a) Red gram
b) Green gram
c ) B lack gram
d) Bengal gram
e ) Others

4 ) Animal food :
e) Meat
b ) Bgg
c ) F ish

5) M ilk  & M ilk  Productss
a) M ilk
b) Butter
c ) Ghee

6) V egetab les

7 ) F ru its
8 ) Sugar

9 ) C o ffe e

10) Tea

contd
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S.rio Items
Quantity
consumed

11) E d ib le  o i ls

a ) Coconut o i l
b ) Groundnut o i l
c ) G in g e lly  o i l
a ) R efin ed  o i l
e ) Others

12) Sp ices

13) Condiments:

a) Mustard
b) Tamarind
c ) Turmeric
d ) C h i l l ie s
e ) P ic k le
f ) S a lt
g ) Others

14) Fuels

a) Kerosene
b) Gobargas
c ) Firewood
d) Charcoal
e ) Saw dust
f ) Cow dung cake

15) T o i l e t  soap

Washing soap

Approximate 
va lu e in  8s«
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a ) D e ta ils  o f  v ege tab les and f r u i t s ra is e d  by fam ily*

S.MO.
V egetab les 
or f r u i t s  

r a is e d

Y ie ld  from 
each in  
kg , or in  

number

Value
in  Rs.

Quantity 
re ta in ed  
fo r  s e l f  
consum-

I t s  
va lue 
in  8s. 
per month

(a ) (b ) ( c )  . ( e )

6 ) D e ta ils  o f  m ilk , m ilk  products and Eggs*

Type o f MO. I t s Quantity I t s Quantity I t s
S I . ca ll& e posse- va lue so ld va lu e fo r  s e l f v a le e
M O . or b ird ssed in

Bs«
per month consum­

p tio n

a ) C a tr le j
l

b) B irds*
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7 . Housing;

a ) Do you l i v e  in  a»ownea house o r  ren ted  house?

Owned / / ren ted  / /

i )  I f  owned s ta te  the maintenance expenditure per year

i i )  I f  renced s ta te  the ren t per month.

i i i )  ^oes the house have e l e c t r ic i t y ?

Yes / / No / /

8 ) C lo th in g ; 8s. . . . . . . .

a) What is  your y e a r ly  expenditureon c lo th in g?  8s.................

b) Where do you buy pour c lo th in g  item s?

9 ) R ecrea tion ;

What i s  th e  amount you spend approxim ately on cinemas, 
magazines e tc?  Bs. . . • . t. . .

10) H ealth ;" " ™ 11 \

a) S ta te  the amount o f  money spent jaer month f o r  h ea lth
as.........................

b ) lo  which h o s p ita l do you go when you are s ick?

i )  Primary h ea lth  cen tre

i i )  M ob ile  c l in i c

i i i )  General h o sp ita l in  the nearby town

i v )  P r iv a te  doctors

v ) Any other
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11) Would you l ik e  a consumer s o c ie ty  to  be organ ised  in  your 
area?

Yes /  / No /~~~7

2) What are the f a c i l i t i e s  you exp ec t from the consumer 
c o -o p e ra t iv e  s o c ie ty ?

F a c il i t  isss

1) I t  should s e l l  on c r e d it
2) I t  should s e l l  the necessary items

3) I t  should s e l l  in  sm all qu an tity

4) P r ic e  should be reasonab le

5) I t  showed s e l l  good q u a lity  o f  goods

6) I t  should purchase the surplus foods and v eg e ta b les  
we produce

7) I t  should use accu rate w eigh ts and measures
3) I t  should minimise the time we spend on t r a v e l l in g  

9 ) Any o th er (s p e c i fy )

3) would you l ik e  to  be a meitiber o f  the new so c ie ty ?

Yes / 7 No C Z J

4) would you l ik e  to  be an o rga n ise r  or o f f i c e  b earer o f  
th e  proposed so c ie ty ?

Yes /___ / NO / /


