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18BCOC06 Marketing 

 
      Part A    10 x 1 = 10   

Choose the Correct Answer 

 

      1. The market which are located in cities or towns primarily catering to the needs  

              of elite consumers is known as                                                                                     
                       a. ministry of finance, govt. of india                  b. reserve bank of india   
                       c. securities and exchange board of india        d. registrar of companies 

 
             2. The interactive process that occurs in the market place is referred to as                    
                       a. demographic environment                            b. competitive environment   
                       c. technological environment                       d. economic environment   
 
         3. A specific version of a product that has a separate designation in the seller’s 
             list is known as                                                                                                             
             a. product line                                                    b. product elimination 
                       c. product item                                            d. product diversification 
 
         4. When a manufacturer sells the same product at two or more different prices,  
              it is called                                                                                                                    
                       a. price lining                                                     b. prestige pricing    
                       c. psychological pricing                                     d. dual pricing 
 
         5. The agents who do not have direct physical control of the goods in which they  
             deal are called                                                                                                                                        
                       a. brokers                  b. distributors      
                       c. wholesaler                      d. retailer 
 
         6. The joint effort in using the same channels by different producers is termed as                                                                                                              

            a. consignment selling                               b. symbiotic marketing 
            c. franchise selling                                             d. direct selling   
 

         7. Where the objective of advertising is to project the image of a company or  
             its services, it takes the  form of                                                                                   
                       a. product advertising                                        b. comparative advertising                                                                                                             
             c. institutional advertising                                  d. competitive advertising 
 
         8. AIDA stands for                                                                                                                        
                       a. Activeness, Involvement, Desire and Action 
             b. Attention, Interest, Desire and Action 
             c. Attention, Involvement, Desire and Action 
             d. Alteration, Interest, Desire and Action 
 
 
 
 
 
 

 



         9. The markets where agricultural raw materials are dealt with is known as                      
                       a. secondary markets                                        b. jobbing markets 
                       c. local markets                                              d. central markets 
 
       10. An organized market generally specialising in a particular commodity is known as                                                                                                         
             a. district markets                                              b. terminal markets 

             c. produce exchange                                 d. cash market 

 

 

                               Part B                                                  5 x 6 = 30 
Answer ALL questions 

Each answer should not exceed 400 words or two pages 

 

     11.a. Define the term marketing. What are the objectives of marketing?       
                                                                      (or) 
     11.b. Distinguish between selling and marketing.           
 
     12.a. Explain the functions of branding.                                                                         
                                                        (or) 
     12.b. Discuss the pricing objectives.                                                    
   
     13.a. Discuss the classification of functional wholesalers.                     
                                                                      (or) 
     13.b. Describe the functions of middlemen.            

     
     14.a. Describe the kinds of promotion.                                                                        
                                                                      (or) 
     14.b. Discuss the features of salesmanship.                                                                   
  
     15.a. Discuss the characteristics of agricultural goods.                                                                                                                  
                                                                      (or) 
     15.b. Explain the functions of produce exchange.                      

                                                                                                                                                                
 

                   Part C                                              5 x 12 = 60 

Answer ALL questions 

Each answer should not exceed 800 words or four pages 

 

     16.a. Explain the consumer behaviour theories.                                                             
                                                                            (or) 

     16.b. Discuss the components of macro environment.                                                   
  
     17.a. Discuss the advantages and disadvantages of branding.                             
                                                                       (or) 
     17.b. Discuss about the factors affecting pricing decision.          
 
     18.a. Explain the factors to be considered in selecting channels of distribution.       
                                                                       (or) 

      18.b. Discuss the types of wholesellers.                                                                
     
      19.a. Explain the different kinds of advertising.                                                               
                                                                        (or) 
      19.b. Discuss the qualities of a good advertisement copy and explain the elements  

               of an advertisement copy.                                                                                      
 
      20.a. Discuss the defects of agricultural marketing.                      
                                                                        (or) 
      20.b. Discuss the various kinds of wholesale markets in practice for agricultural products.                                                                                                                 
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